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3.1.3 §193%1
1. nandmmsfnuiall desdaunngadnlitiosndy 30 miswin
1.1) ﬂ@ju%ﬁmmuazm*s?}@m‘s @Eu 9 - 12 wdaufie
TNAUGEEN 6 niefe
1500119 nwnnenilenisdesnsuasn1sRuFua s 3(2-2-5)
(Thai for Communication and Information Retrieval)
1500120  AnmASsngEgIy 3(2-2-5)

(Foundation of English)
WONEYW 3 - 6 wdasfin

1500123 ﬁﬂw:ﬂqimmmmé’eﬂqwﬁy’uﬁuﬁm 3(2-2-H)
(Basic Speaking Skills of English)

1500125 mi@'muﬂ:ﬂﬁiLﬁﬁummé’mqwﬁguﬁyugm 3(2-2-5)
(Basic Reading and Writing of English)

1561115 awndipudodiu 3(2-2-5)
(Japanese for Beginners)

1571118 muradaedu 3(2-2-5)
(Chinese for Beginners)

1581107 mesadiiadu 3(2-2-5)
(Malay for Beginners)

1661108 ATEUIAVELD B9RW 3(2-2-5)
(Kerean for Beginners)

1671104 “ oreraiadadi 3(2-2-5)
(Lao for Beginners)

1681103 ME LD 3(2-2-5)
(Khmer for Beginners)

1691103 mmwsdesd 3(2-2-5)
(Burmese for Beginners)

1711108 medeamsdesd 3(2-2-5)
(Vietnamese for Beginners)

1741101 muaulaidi@edosdu 3(2-2-5)

(Bahasa Indonesia for Beginners)



1.2) ﬂ'éju"imuguﬂmﬂmé BYW 6 -9 WHaYhn
J9AUGEYN 3 wdasiia
2522203 ADIEITH H1AINNG 3(2-2-5)

(Virtue — lead Knowledge)

= = 1 a
LWRBAEYH 3 - 6 UHIENRA

1500104  A9INA3IVDITIN 3(3-0-6)
(Truth of Life)
1500124  WeAf 3(320-6)

(Sexual Orientation)

2000116 GUNILNNYBITIR 3(2-2-5)
(Aesthetic Appreciation)

2500101  weAnTaxanudiunITWmuIny 3(3-0-6)

(Human Behaviour and Self Development)

1.3) NENITRIANAERS  FEn 6 - 9 widiefin

o/ o/ =\ 1 a
WNAULIEE 6 NUIENA

2500102 3d e 3(3-0-6)
(Thai Living)
2500107 & NBuuFNEN 3(3-0-6)

(ASEAN"Studies)

= = ! a
WWenkEEd 0 - 3 NUene

2500103 3filan 3(3-0-6)
(Global Living)
2500108 FARFUAILIAZDN 3(2-2-5)

(Human Beings and Environment)

2500112 ANTARLATEFAINDINEN 3(3-0-6)
(Self-Economic Sufficiency)

2500113 AvBuazThTinafle 3(3-0-6)
(Human Rights and Civic Responsibility)

2541204  wudiusITnenf 3(3-0-6)



(Man and Nature)

1.4) nENITIARAAIEAS ANYIFIHASWAZNALKIAE B8 6 - 9 Winefn

4000115

4000106

4000114

4083202

o/ o/ = 1 =Y
T9AUEEN 3 WHaedn
wiAlkladansaumAiagis

(Information Technology for Life)

= = 1 a
LNBINILIEY 3 - 6 IR

AsAnLaznsinaula
(Thinking and Decision Making)
Angnnaadiianonmaan
(Science for Quality of Life)
Auilagunan

(Sports for Health)

2. NNIITURWNIEAM Beuldtasndn 94 uwiiafa

E4
2.1 NENITINUGIWATIAN G 48 vdaeiin

2051209

3001103

3001104

3003102

3003103

3007701

3011101

ﬁyugmmmﬂm

(Fundamental Acting)

MERAUIYARNAL BTN AF RS
(Development of Personality for Communication Arts)
NANNIT IR LAZU LU FHNUS

(Principles of Advertising and Public Relations)
NI RAVIAFIEAS

(Research in Communication Arts)
ANNUTAWAFAIEAT

(Seminar in Communication Arts)
AEdInquIRNEAnelsEnimearans
(English for Communication Arts Profession)

RANTNFFTTRNS

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)



3011103

3012101

3013202

3021103

3024205

3041101

3041102

3061101

3073402

2.2

3001105

3003104

3023401

3023402

3023403

(Principles of Communication Arts)
Aaznsnnefiesimeenans
(Language for Communication Arts)
ﬂ{]‘iﬁ&l']?.lLLﬂ&@%ﬁﬁiiNﬁlﬂﬂﬂﬁﬂfJﬂﬁu
(Laws and Ethics of Mass Communication)
nsAeEsienTTNRLNTashu
(Communication for Local Development)
NANIVTNIAIEAS

(Principles of Journalism)
msaagauarns BTN aedu
(Introduction to News Writing and Reporting)
WANNANYNITANYL A uazAng nsvies]
(Principle of Broadcasting)
NRNNINYUASUAE N AR LAY

(Principles of Film and Multimedia)
mstnenidedi

(Basic Photography)

AAUALVIA LS NARERITRIAS LN AR ERS

(Media and Communication Technology for Communication Arts)

naNdrEnlAy  Beu 33 viefin

AT KR E A YU E N RS
(Advertising and Public Relations Planning)
TAs9ansRuAEFuRmern a9s

(Special Project in Communication Arts)
MINARAD AN

(Printed Media)
NNIHNAANTNYURS LA AR LAY

(Film and Multimedia Production)

MaNARIMIINgNszansdesazAnenvimd

(Radio and Television Production)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-06)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3033203

3034501

3044401

3063210

3073403

4124302

mﬁwmuﬂmﬁy’uzﬂe

(Advance News Reporting)
N199ARNTIANIT

(Exhibition)
NNTUAANLAZNITNINUNTIUEA

(Acting and Directing)

ANSENENIWIRE NS R I LAZ T B A NS

(Photography for Advertising and Public Relations)

Bl AY AT T FNNUE
(Advertising and Public Relations Media)
N1988NLULADNAILABSNI AN

(Computer Graphic Design)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(22-5)

3(2-2-5)

3(2-2-5)

2.3 ﬂ'éjuﬁmmmﬁfaﬂ WRen@Fausednsa Uil Hiasndt 6 wdiefa

3013103 n15AAszianunIsaldequuiNen1sieans

3032401

3033201

3033202

3033501

3033503

3033601

3034102

(Interpretation of Current Affdirs for Communication)

AINARIEAN TN IENDNNY T TNAUD

(Graphic Production for Public Relations)
maatan et sy an s
(Speaking for Public Relations)

N @eruieniTU sy FuRHE
(Writing, for Public Relations)
NTUTEETNNUT VLY

(Public Relations of an Organization)
nTuTIEngagluazAilnn 1Tl YN
(Briefing and Conference Techniques)
nslintnlaienisdssanduig
(Persuasion for Public Relation)
AONIRYNAHNE

(Mass Media Relations)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)



3034104

3034202

3042201

3042203

3043402

3043403

3043407

3044402

3044403

3044501

3054304

3073202

3073401

3074304

AofutiuiensUssanduig

(Traditional Folk Media for Public Relations)
nnadeudugaLenIsUsz s AuiE

(Advanced Writing for Public Relations)
ms@euuyangnsyansdesuazing mevied

(Script Writing for Radio and Television)

MBI Ay nazanedesuazing tnavien

(News Reporting for Broadcasting)
annuazTanlsrnauanangnasimd

(News Reporting for Broadcasting)
nanannTIAnAasLAngnasiamg

(Graphic Production for Television)
NNTUFIMTNIAZNNTEBNLULLARBLAIANE

(Make — up Technigues and Coestume Design)
ﬂﬂiNﬁGlﬁ’]ﬁﬂ’ﬁﬁV]ﬂﬂﬁ;‘:@ﬂﬂL“ﬁﬁ\‘iﬁguq\‘i

(Advanced Radio Production)
ManaRgIEns g Inavimidgs

(Advanced Television Production)
MMIUBYNSIWANENTzaneL e LAz Ang Insviem]
(Breadcasting Management)

STUUAT AN R Ay 1T LS RS
(Information System for Advertising and Public Relations)
UHURANITHBLUUNATNLURS

(Screen Writing Workshop)

panRaas LAz A Wladansaumad nsuimarnans
(Computer and Information Technology for Communication Arts)
nEnerInINeAS TN

(Animated Films)

3(2-2-5)

3(2-2-5)

3(2-2-5)

&(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2.4 ngadrEnUszaunisoiiendn B 7 mibefin WidsnBeungulangs

wikaase )
1) Fulndszaunisol
1563804  niawasNinUsrauntTaiinadnilmeeans 1(60)
(Preparation for Professional Experience in Commucation Art)
1564804  nM1aRNUsraUNITdAsdNAWIARIaeS 6(600)
(Field Experience in Commucation Art)
2) ArEnnafnLl
6003801  LeFsNARAGFANEI 1(60)
(Cooperative Education Preparation)
6004801  @nfiafnul 6(600)

(Cooperative Education)
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3.1.5 A12sUIYs18IUN

1) WNAAIAINISANEINA

SUAIYUN

1500119

1500120

1500123

1.1 ARNITIMEINRENTRHDNS

fauazAaduIasEim niefinmaui-Uua-anadn)
METMERE NSRRI URZNNTRU AUEISHWIA 3(2-2-5)
(Thai for Communication and Information Retrieval)

maRmWinYeniumen metudmnisils nnewe Anadue uavms
Wow Tneiunazuaunvine s duiienenen naufesaumAsRIg o 910
yinennsaEamamne wassiiadasdnlne e luladadiobnel @eusneemlE
BENYNABIATHNANTEINT

Development of Thai language skills in listehing, reading and writing by
focusing on language correlation skills,-utilize: modern information technology
tool for inquiry information and writing-acceptable reports according to Thai

language principle.

mm'é’eﬂquﬁlugﬂu 3(2-2-5)
(Foundation of English)

ANTAAHITINELNITN N199A N15E71 a1 @enlunisiesaideedi
Aeunaamingu ¢ AEEAnUsza T Hadwl 08 uasTilensoldassulu
nsRBEas

Development of listening, speaking reading and writings skills in basic
communication, listening to short conversation commonly used in daily life, Applying

basic vocabulary, phrase and grammar in order to communicate.

ﬁ'ﬂmmsw”mmm'é’qnquﬁy’uﬁugm 3(2-2-5)
(Basic Speaking Skills of English)

Anyinwznnaile n1awe iumsesn@emsiniuneesiidnd Uszlua
adwgndies dentind dnnubiumaumnduiugiusig g

Practice of speaking skills with an emphasis on basic word stress and

Sentence intonation and use appropriate phrases and idioms in simple dialogues.



SUAIYUN

1500125

1561115

1571118
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mid'mLmzmstﬁﬂumm'é’\mquﬁy'uﬁyugm 3(2-2-5)
(Basic Reading and Writing of English)

wiAlANIaETU Han1anueanidesuaznisaniule mﬂﬁﬂmﬂﬁ'umu
FndwitinAnsiunagiinguunsnuiinarnvans saavionisdoueniaansg q Ain
@awlszlaasing o Tnalinanhennsalagngndsini@eanauguolagly
Tassanulszlopuazdndmifvanzas

Reading techniques for both reading aloud and reading comprehension,

Techniques for vocabulary expansion and various types of'texts,including external
books. Practice of writing sentences using the correct grammar. Writing from models

using appropriate structure and vocabulary.

mu%ﬁﬂmﬁlfmﬁu 3(2-2-5)
(Japanese for Beginners)

Anvinuy 4 Fnvzosnoyaonnis Inednudneadu fdwd 5
tstleauachennaoiiugn. reifiunsfinumaumn it hadnlszdndu 59
ANHIANHUE NI AN PHUTTTH

Practice of.four integrated language skills focusing on Japanese letter,
vocabulary,,sentence structure and basic grammar by focusing basic speaking skill

in daily life,including studying of Japanese social.

T I N 2T 3(2-2-5)
(Chinese for Beginners)

SUUEMANERSNTENAUNaT NannnsDediuenesasnEsIn uasRnyinuy
Aails wa g1 Bendidn 28 dazlee uaziienniuednsdieiilihidin
Y5281 19 n199ivng nnsunssaues nNTUenan nnseeues g

Mandarin Chinese phonetics, fundamental principle of the Chinese letters,
and the practice of listening, speaking, reading, and writing skills in basic Chinese
words, phrases, and sentences that are commonly used in daily life; for instance,

greeting, self-introduction, time telling, shopping, etc.



SUAIYUN

1581107

1661108

1671104

a v 2 2
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AENLAGL DB 9Hu 3(2-2-5)
(Malay for Beginners)

ANvinuzvia 4 agreysonnis Anuguuszleauag lennaoiugiu wisin
Unaynn T i BEaaUszandi THud nasvinme nnsuussihan n1susnial N1
Foues ifuiiu nsingudonudl g aansaagUiazeauAanly agien
Uszlomdne o T

Practice of four integrated language skills, study on basic.Malay structures
and grammar focusing on speaking in daily life situations sueh as;greetings, making
Introductions, telling time and buying things, practice of ,reading short massages,

making Conclusion and answering questions and_simple*Maldy sentence writing.

AEELE B 3(2-2-5)
(Korean for Beginners)

Anvinuzvia 4 aghoystianis Anwngudszleauashennaniugm i
Anunanni FhEddtayansd Bun nevinyng msuwdssida nnsusnoan
msdarns g rsinsuliannudl ¢ asnsasgUuazaeuAnnlE ua
Weawszloming .05

Practice of four integrated language skills, study on basic Korean structures
and grammarfocusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,
making conclusion including answering questions and simple Korean sentence

writing.

¥
AEIR1ILias 3(2-2-5)
(Lao for Beginners)
Anvinuzais 4 dneysanns Anwnguiszloauazbennsaifiugin i
AnunawniEbdiaUszeands Hun n9vinme nnsunzsidn nsusnaan
g @) % 1 = 1 v & o @
nM9%0309 Lwdu nsgngmiisaiuau g amnsaagluazaeuman s

wazdenlszlondng o B
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1681103

1691103
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Practice of four integrated language skills, study on basic Lao structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing.

4

A naNsiasfin 3(2-2-5)
(Khmer for Beginners)

Py & , P4 v =

Anvinmeis 4 agnaysannis Anenguisylaauazlegnnsaifingiu whiln
UNAWUNT T EARUra1 T THuA n199inmne n9susesisin nsuennan 19ee

) 1% 1 2 1 o & o % a

289 LUUAK N19ETHRNETUTDAIIHAY mmimgﬂummummﬂm LRSI
Uszlomdne o T

Practice of four integrated language skills, study on basic Khmer structures
and grammar focusing on speaking.in daily life situations such as greetings, making
introductions, telling time and:buying things, practice of reading short massages,

making conclusion and @nswering questions and simple Khmer sentence writing

PR T 20 3(2-2-5)
(Burmese for Beginners)

Anyinuzvia 4 adneysonns Anwnguiazleauas lhennaniugiu Wi
Ly fi BEaaUszan s Thud nasvinme nnsuussian nnsusnial N1
Foan9 (ius nnsssfngiudiannudi ¢ asnsasgluasaeuinnli ua
Weawlszlomdng o [

Practice of four integrated language skills, study on basic Burmese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages, making

conclusion and answering questions and simple Burmese sentence writing.



SUAIYUN

1711108

1741101

P2 o a a ' a a awva 2 P

FBURTATBEUIRISIYIUT wmﬂﬂm(mqug—ﬂgu si-AKAIT)
a dy 2L

ATEIIYARINLUDIGON 3(2-2-5)

(Vietnamese for Beginners)

Anvinuevia 4 agnoysonns Anwngudszleauashennaniugm i
ANUNEWINTA T AUsza T Tiud mevinme nsussisa nnsusnan
nsdares (udiu nesnfingmdisnaadu g smnsnaquacpouadH i
waz@euszlaming 7 G

Practice of four integrated language skills, study en basic®Vietnamese
structures and grammar focusing on speaking in daily.life situations such as
greetings, making introductions, telling time and buying things, practice of reading
short massages, making conclusion and answering questions‘and simple Vietnamese

sentence writing.

aundulafideidadiu 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinueis 4 adneijsonnms Ansnguuasleauashennaniigiuii
Anunawni Fhaanaranss Hun neinmne nsudssihen nMsuennan
nsgares i nesniingmdisnaadu g ssnsnaqluazpoudians (i
waz@eulizlonse q 04

Practice of four integrated language skills, study on basic Bahasa Indonesia
structures.and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Bahasa Indonesia

sentence writing.
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1.2 NNITINHELATERS

AMEITN HIAIINS 3(2-2-5)
(Virtue — lead Knowledge)

ad

NOBI ANANHNEANNSUAYITAINANE NNSAABIRIIRTIA NATN
FUANNNELAZAR NTUgnEFTan TR EmEnANAATTIN AMEIIN FAH5TH
Mn1sUszneviedn LmaWTuﬁﬂﬁﬂ‘%um@mﬁiyiyﬁmummﬁm‘]’juwwﬁ AN
gilatuprandiulng fdiinsuRnseusedernuazszvime® ansndgflyan
TevsnennssssnmAuasRundon naEsawman Anannnau ns@uuiidin
ANTHALATAIHITOYTHINITNAN ATITITHNNTATENIN, ASDIARUATATENTY (U
TlunnssiuEinesegnissuazmmnzas

Theories, meaning, knowledge and*how to build the knowledge, creative
thinking, physical and mental development, fostering good popularity follow by
morality way, virtue and morality in‘earning a Professional livings, respecting in
honor and spirit of humanitys.preud to be Thai, having the responsible consciousness
towards society and nation, preserving Thai wisdom, natural resources and environment,
kindness meditation, mental meditation, writing goodness note and can be integrated

the principles of virtues person in self-control, conducting oneself, and doing one’s

duty used.in living correctly and appropriately

AYINAIIVDITAIN 3(3-0-6)
(Fruth of Life)

ANHANNLIENTAR ANTNSNTDIEAR  AnIATLAZ TN YT AR B
mauazUsra 533NynanuarnanssInunsAIilERaa I anm aun
maimdnssasnBudidomiantgalanddmd nanmassyafiednladaey
saNwiNEARAes fEW deanuarasaieainamiinede fdsedindas

NANANNUUR e BInduRgauardIANaAnIN



SUAIYUN

1500124

2000116

a va 2 2

Fauazmaiuiasiedan mdefinMau-Ujus-anad)

Meaning of life, truth of life, value and goals of life on the religion and
philosophy, life charter and principles of Dhamma in living according to the principles
of religion, bringing the principles of Dhamma to contribute in solving the life problems
in globalization, mindfulness meditation to understand the reality of life of oneself
others society and everything as the truth, living with doing right for peaceful life

and society

VAR 3(3-0-6)
(Sexual Orientation)

AINNNHNELAZY LT g RNARN YT ARndandeyiazAItnaintunig
Buunadne AmEEsunFAtuazafUarnaliEene Wann1reNLd
FHRUTAINNNA INBTAIUYARR NHFNITHNUNAURLNITURAIDBAGUNTN
VNG FIANUAZS N UETINTR NN AB A BNATNISINA NT2UIWNTS
IO T e Rt

Meaning and scopetof. well-being for life and the usefulness of studying
well-being including seXual well-being such as human growth, sexual relations,
personal skills, sexual behavior and how to reveal sexual well-being. Social and

cultural sectors affecting sexual well-being instructional process.

FRNFUATNUBITIN 3(2-2-5)
(Aesthetic Appreciation)

TuundauanANaITHAUNAIINgY USEYINN9mINARBIRE1NaTIA
AueUINTT uAzMSNAUEANERN ATEMENE TugWE B ARSI BennsAnTUgIEY
mansBenginsanlnedonl annd1dgeesnissuiiuanuiivineesrnans
yamadin Aamsnenns#En uazmandnnisinaeubigiiraall Aads
AuARLAZARLENNTUARS Hndumenn1a3ensBenmirnenn 1) sdunisan
2) HmdmeAr Ay uas 3) shidingdumnsanuds ielilianSesraumen

PBIANHTNUTIGHEENN. uaznnein USUTEE R



SUAIYUN

2500101

2500102

FauazArabulasIEIn nuefaMauf-UHus-Aain)
Identification of aesthetical science, definition of thinking aesthetic and
behavioral aesthetic in brief, importance of introductory perception of the art of
imagery, the art of sound, the art of movement, visual arts, musical arts, and
performing arts through learning processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in adesthetic appreciation.

WOANTIHN I TUNTTN WA 3(3=0-6)
(Human Behavior and Self Development)

weRnTINaREd asrdsneuuwaramaadauiengAnTsN A1sAnEILAY
FAHAIUBITEINHE NILUEMIIAES NaasEEIReiuE n1sdass N
WawgAingsuniavinauarnsvinesaduiia posuiiuasinu uaznssg
ganfuptiinge

Human behavior factors and eastal of behaviors, self study and human self
development, self management, human_ relations, communication, work development

and teamwork, leader and followerand peaceful society.
1.3 NRNITIHIANAIARS

Falngy 3(3-0-6)
(Thai Living)

AnuodAnnsasnulasredian Medamnsssnuar sz mdi g &9
aneolrniduig nsdiinsnanudnnewazdrdnsndtnuinUsesiRmans
Tnsuazarifmansiastiudnuornafiosnalnasasme e fnuasilagri,
Hoymdsanieg nszuawimifivisns asiudons e

The characteristics of Thai social, Thai society exchanges culture and tradition,
Thailand identities, Awareness Thailand and love for homeland, Thai history and
local history, Characteristics of Thai politics and government, Social problems in

Thailand, The Social Paradigm Thailand.
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ANFWBANYN 3(3-0-6)
(ASEAN Studies)

Wz denlufiunisdles weegfquazdianTmmessn ns
Apsalszananenden Ussiunaninsonfiorasenden nadasnsiiigmuas
wua i Tuenan ﬂ‘z@‘umw‘iwﬁmwdwﬂﬁzmﬂﬁm PDIDNTYN N1FTINNGH
UszmannBanuarimuinisoesszmesineg Tuandew Hudnuosanuas
psmatmans ifinelszifienans nailes wseghe Aepalarimussan
29U TTMAAR T

Development of ASEAN in political, economic, @nd. secio—cultural. The
establishment of ASEAN community, Evaluation of ‘ASEAN co-6perations, Analysis of
issues and trends. ASEAN’s external relations Wwith cther regional cooperation, and the
development of the member countries with an émphasis on the unity and diversity in

their history, politics, economy, and, society.

tilan 3(3-0-6)
(Global Living)

anAzEgiedeaN mMafles msUnaseseeslanilaqiiu wanszviuann
anATEgiadean nafles nsUnesesslansedeanine nsUsLsaYe9
Fopulvuseniaiaeunawasdanlan wiungusig g Tulan glau anden)
AAFARFN DI AREDILATEgRA lan [

Situations of current economy, society, politics and government, effects of
global economy, society, politics and government on Thai society, adaptation of
Thai society accordance with global change focusing on countries from different
parts of the world (European countries, Asian countries), analysis of future world

economic directions.
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FatuRawindon 3(2-2-5)
(Human Being and Environment)

ATHVNTY ATHENAIBITNENNTTITHENR AUINRDHN AITHANAWE
BesrunaTdayedAuAuanden maRmuuaznnTEiminenTsTaEIA g
aysndaamannnatenisiannlutiasdiu madnfufanaslael¥iveamans
uazmAbladffinansznusa AsuIARINLATHASITY N1TRIASIIGITNEIUAS
HHATESADNINRILIARDNUALTHENNSET8NA Dinazmiintisnas liminenns

q

atv3AnIAn M EWASTTIIIAUY Aazlaniew Aansifisadasdenlay nansynu
A a é/ v o/ o/ ;il qI/ =
MAnTuannazlandauaunanniswmu s

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity:conduction by using science and technology
affecting environment and energy, promotion, maintenance, and preservation of
environment and natural resources. quality focusing on effective and efficient use of

natural resources, use of alternative energy, global warming, concerns and effects of

global warming based on‘the principles of sustainable development.

T ImAsEgianaiNes 3(2-2-5)
(Self-Ecanemic Sufficiency)

Arsed FuprsiusRnuftAdeaduamanmng Aanddny wazumn
RN AT AR IS e R el uinssne Az a1aE T

=

vnarifanszidegiigRinassaaiarasy e inszminluanuddn #

aass Ardinlatuaamine e S Asygianeifias gRTlamivindin
ansarimanms wazwaaiaun (Wi un1siamattaneesmuns Wawn
sdnsuazgnmdlAnsnanai walResuazdsiu Annenungenilussiiiiaing
Uszguamudnie Weliifuuaafiafiuieds vieUfiResetunsadon

(whafiennnisUsuls aenadasiullsunssdnm fiaa)



SHHIUN fauazAaduIaseie nuefaMauf-UHus-Aain)
Analysis, synthesis and practice of meaning, importance and strategies for
Living development based on the self-economic-sufficiency philosophy of His majesty
King Bhumibol Adulyadej emphasizing on the importance, knowledge, understanding
of the philosophy, local wisdom, application of the principles and strategies for self-
living development, sufficient and sustainable development for organizations and
communities, study visit to successful community for practical guidelines; (Contents

should be related to the fields of students)

2500113 ansuasniiinaiiiag 3(3-0-6)
(Human Rights and Civic Responsibility)
arsfiunaiissdmiuifinuazionselm sy Ansinen leaNasng

1 o

DANNITHLATNAIANNAR NAIANNINUATANAIANETAA BTN
ﬁugmﬂmmﬂmﬁwm’?mwmz%’am4 LmiwﬁﬁlmmzLmﬁwmﬁ’ﬂmiﬂmmi
Unassssnszuaulszensulng mmm‘v‘hmuL%'@Nﬂizmuzjtﬂmmf—JLﬁmﬁ’u
MaaBHaS9AnIETTHASEssIId N ATRs NN TYeaR sadunianesidi
uazfinfnnuddine nanngyneriaUfidsssumnasiuaoes

Citizenship for-childhood and youth in all grades, reinforce ideology and
power of thought, affection and unity, living together through respecting of social
regulation, ‘ethers and democratic principle, ability of working harmoniously to

achieve.the mutual goal, moral and ethical instillment on corruption prevention.

resist corruption and understand general law requires of people at all levels.

2541204 NWEENUFTIHUR 3(3-0-6)
(Man and Nature)

Annnauazfuinsasndndanediuesmmd nanfsuuas

wilinazuussasd AdniaAsuasasyuduasssssnd Tyniszndng

WEdTUsTINTNR NNYANEANINETINER NANTENUINTYEITNER N1TAN5

agdamriuiaad Fosnedsduuarduigavstiasduyana Ussmauriosiu

Uszananlan
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Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural
crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels.

1.4 NENITIARAAIAAS ANUIAINAS WAL VIA KRS

winlwlafdasauneiinadin 3(2-2-5)

(Information Technology for Life)

1
=

sruumealuladiansaume peNRunesAdBnsnasssinansznusadin
waTIAN N5 UmAlaEasaumA a5t sunsNUssananas N5l
TUTuNTNFIUNTAINIS WaTNIS L TuATHTaReIY miﬁamﬁmﬁ 19
UAYIANEINTMIBYAUNTZULIRTDINABNNIADS Uazunasdiayasig 9
Tnapnflsfes@ndneliaynn nguRIeIaya3us35HIABNAaLIADS RICTAER

Finszan U elUsEansnan

MSARLAZNISANRI TS 3(2-2-5)
(Thinking and Decision Making)

NANNITUALNTEUIUNNTARYBNNNES NN9ARAATIEE ANARRIIIRTIA
nisiesnziiingatnigns asanmaRsuarNs mana MasinAnle NazuaunIg
WEMANEANENFNERS nsAmBeAniny waznisUszandEnisAniunig
il ldinsesnu

Principles and thinking process of man, critical thinking, creative thinking,
analysis of information and news, logics and reasons, decision making process,
searching processes of scientific knowledge, critical thinking and practical application

for problem solutions in daily life



SUAIYUN

4000114

4083202

FauazArabulasIEIn nefinmaui-Ufus-anaii)
Information technology system, influence of computer on life and society,
Practical use of information technology, using word processor program, using
calculation program by spreadsheet and using presentation program, communication,
searching for information from computer networks and database regarding intellectual

rights, laws, and ethics for effective living.

InanrmansiNaannINEin 3(2-2-5)
(Science for Quality of Life)
nszuanMaREmWAnenmansmalulad nninpatadnisdnenmansan

1 1 =

Uszgnd i unsimmngnnngin Waseegedasfigaivs:ansnmlnanszmin

U 9
1

fONANTENUIBIANNAIINTN NN AERSTRsBNNES fawuIRdeN JaA
maflasuazdamasan ianadnsinsmansinUszend hennnnais
Process of scientific and technolegical development, application of science for
life quality development, happy and efficient living regarding the effects of modern
science and technology on man; environment, society, politics and culture, application

of scientific knowledge for-quality of life.

ﬁWﬁLﬁfaqﬂmw 3(2-2-5)
(Sports for Health)

AGNHVINTE  LAZANNANATYIANAANTINNIINIY N1FADNANTAINIY LAY
masitiRagann dazlenfansniseanidinsuaziauinnfeqanm
ANSIONTAVNNNG NNSVARDUANITONNNNANY N5IEEHEENNE e ns
WANRE AN NN BN TE UL [ LAz Uan mamquﬁmﬁﬂ Tneunisiu
meeanidsnie winngasnaoeniidsnieieqenin aoTwAniTdmEunTs
AILAEIHNITRDNINAINTLURLNTTLEUANT

Meaning and importance of physical activities, exercise and sport for health,
benefit of exercise and sport for health, physical competency, physical fitness test,
gaining muscle, heart and lung system endurance gaining, weight control, nutrition
with exercise, innovation in exercise for health, fitness canter for promotion in exercise

and sport.
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2) ANIATTNRNIZ AT

F4
2.1 NENARFINITIIN

ﬁugmmsuam 3(2-2-5)
(Fundamental Acting)

wafn quPnauansiazassamiinlafaduRaUznskaasiignias
TaensuinumAnifeaiuanaeieiunisuans armasslaopsdnuaadinUfiin
MauaAsTuLgIU Aa n1alisneniaresinugny nssewARas namete nns
waeuin nstindssunsuansetngnasuaznIsRnUs e AN

Meaning; definition, evolution of film and multimedia.principles and roles of
film and multimedia, film and multimedia to contemporary social systems, patterns
of producing film and multimedia, influences of:film and multimedia to social and

culture.

msﬁ'ﬁumqﬂﬁﬂmmﬁmmﬁMﬁmﬂm% 3(2-2-5)
(Development of Personality for Communication Arts)

AHYINNG BIALTENBLYBIYARNAN wqwﬁmﬁmﬁwmﬁﬁmﬁ’umﬁﬂ
AN NTARHIYARNAMNEMUYAARUATYARNNWNNAIAN 1Y A1TUsIda 119
Wnnwnifennafeans ansemdan anuddniug niaduii uazauussen
dendmisaan e uszgnd luamimerans

Meaning, elements of personality and psychological theories; improveme

of self and social personality: dressing, language use for communication, social

manner, human relation, leadership and culture for applying to communication arts.
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3001104

3003102

3003103

fauazAaduiaseien nefinmaui-Uus-anadn)
NANNTS W ERILAENTITUSETITNN RS 3(3-0-6)
(Principles of Advertising and Public Relations)

ANNINVINTE ANHANATYULAZATRNIN1T289N1T IR E LAY S ANAUS
VANNITUATLNLIMIEINTS R auarssandmiutdessudonn irsugiauas
A9BY NTEUAUNTITVBINTT IREUNLAZU LA FUNUS N19a5NANENRNE T
Aornar AaBAIUANETNNgNINNY wpdlauazLFEnsfiants lxetnalszm
Fiug a3nussoesinlzEanuaslsemn @i 1Asess NUATANEMEIT 119
Use BN ANEYDIMUIEITUGNG 9

Meaning; definition, evolution of advertising-and.-public relations; principles
and roles of advertising and public relations to social systems, economic and political;
the process of public relations; Building relationship with mass communication operator;
study of the target group; techniques and tools of public relations; ethic; structure and

characteristics of public relations agencies.

N5 RINFAFIARS 3(2—-2-5)
(Research in Communication Arts)

suiflen ATAdalasaaR D peduiisdndmsumsisefimarmans Anwund
AINAVHNE LYY ATELAUNTT 3R ACUANHOEUBNITATY AnEndi T T
VAIANANERS. ABNa@EAlAse wUBUN MIgRsaege NsTamasinya
MM LAZ N9 B NI B NS AT NS BNV AT AmAFn RS 1 LaN
futiusslanisedmdniimamans

Research methodology and basic statistics, which related to research in
communication arts; study of meaning, role, process, types,characteristics of researching,
language for research in social ciences,proposal,questionnaires,sampling, table making,
analyzing and reporting the research, including a communication arts thesis. which

is useful for communication arts as profession.

NHNRVUNAAITAS 3(2-2-5)

(Seminar in Communication Arts)



ANTFUATLATNN U U T B U AR A A BN A NN WL AN LU A
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Searching for the issue related with communication arts, sharing of knowledge

and experience in class.

mMusInguIanziaiadminimeaans 3(2-2-5)
(English for Communication Arts Profession)

AsEAg LU ENEINqui anznnisaesnsia bl uagnns
Aomranaarn I niulUiagn1suazmaiAd M3 N19Aaaas LW ARK AN
mawauazIsdien Anvinuznnsfonuaznissnuenadanng ¢ fazimn i
ANTRBANTNIATWUYWIA 7 Banazdunisansanaeiand Angnszagides
Angnaviend awensd mslawonuazniaas@ning sulldeniasaaslng
Wnnundinguatefiszansnmlunisiosns St g afi Besranavde
UNANHN  N1TREHIIFUNTNIUUATN THTEED 98 iquﬁgemief%mmé’eﬂqwsfu
suasNEga 017 anundsnquludalrunn nawaeiatng g

Basic understanding of English for general communication and mass
communication, especially for ways and technigues for expressing idea by speaking
and writing; Practice of skills for searching and reading to apply for each type of
communication arts: journalism, radio broadcast, television and film, advertising and
public relations including communicating in English effectively for various forms of
communication such as essays or articles, news or speeches writing, and presentation

including=English for creative word such as advertising copy and headline.

nanRwArEns 3(3-0-6)
(Principles of Communication Arts)

WHIRALALTIGETANS  WReariumsfeansudean Arsizinaruanmaieans
FLAUFY 6}éfuL%qWqﬁﬂﬁiumﬂm%miﬁl@mi i’mﬁgﬁﬂ’ﬁﬁlfﬂﬂ’ﬁﬂ’m?uqﬂﬂﬂ N9
ﬁ@miizwjﬁ\mﬂﬂmmzmﬁﬁlﬂmimmu AABARULYILNYILAZBYBNAIENN1TABENS
fifinasentTmWIFoAx

Concepts and theories about social communication, process analysis in different
levels of behavioral communication including interpersonal and mass communication;

roles and influence of communication affect on social development.
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AavzasEarenieuivamans 3(2—2-5)
(Language for Communication Arts)

AaUzns e Tunnsdemareiaunuuazadaunen elHifinnisae
pmsnens Hinindngeatnefiszavanm Anvinue Aadzanstianuniasy
Awmerang
Required Course before Submitting: 1500101 Thai for Communication and Searching

Art of using language to communicate in both verbal and nonverbal language
to achieve meaningful and persuasive skills to convince the powerful art of using

language for communication arts.

ﬂg]‘vmﬁf:lLL@ZQ‘%HﬁiiN%@N’IiNQﬂﬁu 3(3-0-6)
(Laws and Ethics of Mass Communication)
ABuazidB NN uaRIAYTHAR T LLZQZﬂ’]‘jLLNmﬂﬂﬂﬂﬂQNH‘H{I Usareyn
IEAENL ﬂg‘lﬁmﬁLLM@%H‘E%NLﬁmﬁ"i_lmiﬁi@m‘smzwunﬂLL?JWT‘LA‘]J‘;‘:mﬂfm%
Rights and freedom of opinion expression; philosophies, laws and relating

laws and ethics of mass ‘communication in the country.

AsRaasRanIsRmuITiasiu 3(2-2-5)
(Communication for Local Development)

ASLUINNTT UNUY] mm%’uﬁmmuLmzﬁtymﬂmmi%@ma Newmn
Fosdu uriumaespnanuluns Wi mﬁﬁmmmiﬁﬂmimmgﬂLm‘u
vafwAngnszanedes anglnssiminaznisuszendnisan i udse Toed
seviasiunardsanadaugantudiausing o wu frunindesuaznialnasesiiu
\ATHgAadIAN FUNTSINERT FnaNE1TniguuaTinay o inenadesduains
Fpannsuesvinediu

Processes, roles, responsibilities and issue of communication for local development;
the role of media in local development; introduction of various forms of communication:
broadcasting and public relations to apply for the local areas such as politics and
government, economics, social, agriculture, public health and other areas to meet

local needs.
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NANISHISATINNS 3(3-0-6)
(Introduction of Journalism)

AITEVNTE ATHAT AT LTI RNINITYBIINTANTANERS TunATing
UNUUAL AT URRsBUIBImT R e s Anmndnuossyioasswslsdafiad
Az RNARNEIUUYILAYNNS dnaednsnne mesmisdefad Ussnviiiend
wazgUuunhonisdefand aaeneuwaRmAsafUA Enansansrmasa

Meaning; definition, and evolution of journalism; fungtions.and:responsibilities
of newspaper; general characteristics of newspapers and‘print media; role and
newspaper organization management; contents and formatsiin newspaper including

concept toward journalism career.

ansAatnauaznsidaugnaacin 3(2-2-5)
(Introduction to News Writing and'Reporting)
WMIAR MIANNNT AR AN BeUsznaUNTTABINg nnTdNnTn]
Ma@autnauaznnsTERARBN R uR R Rt Ang Tnavimiuazdaaeulail
Concepts, principles, definition, values and components of news reporting;
interviewing, news.writing and reporting for printed medias, radio, television and

online medids:

WANNTINENSEaNLReIuasang Insviesl 3(3-0-6)
(Principle of Broadcasting)

ANHVNE ANHANATIUAYAT RN TR NTYaRIREILA e I 9viem]
LU AodnuEBnaNg rdesdagUnaniiaavafinuesingnazaisiRenuay
g mavirmiuarnsruamnsnanT e sMgnsyaneiesuazing nsviend

Meaning; definition, and evolution of broadcasting; functions and responsibilities
of broadcasting; general characteristics of broadcasting techniques and tools of

broadcasting and production process of program broadcasting.



SUAIYUN

3041102

3061101

3073402

a v 2 2

lﬂl o a o 1 a s
FBUNSAIDTUIITIRIUN W%'Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁl—ﬂ%ﬂqq)

NANATNEBASUASNARANLHE 3(3-0-6)
(Principles of Film and Multimedia)

o '3

ANNHNNNE ANTHANATYUALATAINNITIBNNINEUAS LAY ARNIAY NANNI3
LAZLMLYISAunnessuasaRfidy Aefameatudsanlantiaqii dnwoe
N3RS NNIIAHENENRTBIRBN NENRSuATTaRTIAL TR da N SmmsTaN

Meaning; definition, evolution of film and multimedia principles and roles of
film and multimedia, film and multimedia to contemporary ‘socidl systems, patterns

of producing film and multimedia, influences of film and multimedia to social and

culture.

Asne WL Badu 3(2-2-5)
(Basic Photography)

WANATTENENN NISANUUAENNRDY AWIALASAAFIHIBININ NITE3
NN TITHTRYRINABIUaZIuLsTNeY TeTiea19a9893A NN
WAL YBNRIETS (79N TN 9a 31U ARLAZ N TN LERDUNIAA THITHATN

Lighting in photography; the camera angle; the size and proportions of the
image; visualization of the nature and composition of the camera, in order to be able
to support the meaning and intent of the sender, including the creation of the concept;

concepts presenting.

NowazwaluladnsRassamsuimeaansd 3(2-2-5)
(Media and Communication Technology for Communication Arts)
panNEndT resRBIRamsReas gAY 7 UssinvuagasniaFesedlo
#ing 7 pe9fUTLRNENN Nannsaasnshuuimermans sansiensHllsunss
ponfmasuaynns e uladadshsiiennsaesns
Significance of the various types of communication arts styles and how to use

tools for effective communication including the use of computer software to communicate.



SUAIYUN

3001105

3003104

3023401

a v 2 2

lﬂl o a o 1 a s
FBUNSAIDTUIITIRIUN W%'Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁl—ﬂ%ﬂqq)

2.2 NENITNBNIIAL
M5k RlRE L AT U SE U T NAWE 3(2-2-5)
(Advertising and Public Relations Planning)
Fofiaadauniniewn : 3001104 NANNTS HEMUAZLTZETNAWE
Required Courses before Submitting: 3001104 Principles of Advertising and
Public Relations.
AEMENE ARNETATY dRgUsraed ulpunaiersRmaeInisang
WHRNNS TR OUAZ ST AHANE 399T9NT2LIWNNS IR uAE T2 RS
Meaning, importance, purposes, policy and types of planning; planning

process for advertising and public relations.

TassnsRiAudruimarmans 3(2—-2-5)
(Special Project in Communication.Arts)
nsruauNsuarAanssndauilmermans Inginfneidnvinlasenisiee
Fonilnearmand ANUFIAREHATEA N1909UAE 13RS NAnADLaY
Uszifiuna lassnnadnifimernans lun1smiuguasssenansdraednse s
Processes and activities communications, the students prepared a special traning
program. Practice analysis, planning, operations, manufacturing, media and

communication art program evaluation. the monitoring of teachers or experts

AVSNAANDAIRNR 3(2-2-5)
(Printed Media)

TUUULLAEABNTHARRBRIANALTUANANG 7 120 WiuRa ursi
yilsRefand faeans 919a13 vy AnUFiAndAeRRailugUuuusg o
TREIIUNWNNTHRASARENHDIT AN AALAZUTEWHANNINARAD
AeRNA ifmﬁgmﬁfﬂﬁfym ﬂ“ﬂﬂiiﬂﬁlﬁﬂ%ﬂ?‘uﬂizufmﬂ’ﬁwﬁm

Format and method of producing various types of media such as newspapers,
magazines, journals, pamphlets, leaflets, and etc; the practice of printing in different
ways; content of the preparation, production planning, production and evaluation of

the print media, including solve the problems and obstacles in producing process.
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ASHRANTNERAS LR NARNLAE 3(2—2-5)

(Film and Multimedia Production)

Fofifaadaunnan : 3041102 AN NERASLATTARTFY

Required Courses before Submitting: 3041102 Principles of Film and Multimedia

-4 v A

wannanNenasuasTaRfAe wallanstEndes uargUnsailstney
ATNARNNEUATUATIAFRNAY N19919UNE NNFYINTUNUAIAFEXI UTURNNS
devinnmeasuasdaRtiie madnsianTn maviniiEey nasifinResszney
Film and multimedia principles, techniques for the camera and engages

in the production of a planning and preparation; editing for topic; sound recording.

AsHARTIENSINg nsyaiusaringinsiend 3(2-2-5)
(Radio and Television Production)
AriidiasFuunnnan : 3041101 HARNITMENTEaeResuayAngy naviemd
Required Courses before Submitting: 3041101 Principle of Broadcasting
NIYUIUMIHARFIENISINY NIz aeReuaAng nsimiUssnneng o
yaansfifsaiins sfhianusuRareurasiiesig q dananaenis
LAZANNARINBATIANENTzaeL e uaz A Invies]
Various types of radio and television programs; producing practice by the

process responsibilities of each section; radio and television production course.
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msiqmﬁmi'mﬁguqe 3(2—2-5)
(Advanced News Reporting)
InfifiaaduuNanewn: 3021103 WENNTaNTAmans uas
3024205 NM9ABTNINATNNTINLITENE BIgM

Required Courses before Submitting: 3021103 Introduction of Journalism and
3024205 Introduction to News Writing and Reporting

nannITUsTifiuAniAng tiunane Ut ifnanaznusadas
WARAN999U59EBLI9939 annunasnaynUaznm LWﬂﬁﬂﬂqiﬁlﬂ"ﬂﬂfJ"ﬁgHQG
i nsdunEol nnsunARnE ANNIARERIAIIDIWMANNT0] uAYADY
NITINADATUNITIIENIUINNBIRUE A1BIRRINH B9 INAIHNI1EY
Uszwe 21991NN1TUTEYNANNUY 2199 TANEIIUTTY 98y FANT9NTTANEN
LML W7 AnaSURAYTa LAY TAH ST AR Y1

Principles of evaluating newswalue, emphasize on reporting news effecting
society, news gathering technigues from various news sources; advanced news
reporting techniques such ‘as interviewing, observing situations and issues; investigative
reporting, interpretative reporting, news from news agency, conference and seminar

news, news fromresearch project; roles, responsibilities and ethics of news reporter.

159 ARNSSANTS 3(2-2-5)

(Exhibition)

ATTHVHY  AINHAIATYUATANMANHINTIBIRNTIANTITUI LN o 289
AN3IANNT NFINUAW NIDBNULUNITIARNTIANTT WiATlAsng o Tnnsdn
fnsarns UfiRmedainsrnafionslaennusenslasndiiug nnadauas
Ut RUNANTIATANTIANIT

Meaning and significance of the exhibition features and various types of
exhibition; planning; exhibition design; technigues in the exhibition; exhibition for

advertising and public relations; measurement and evaluation of the exhibition.
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ASUAASLAZ NSATAUNISUEAS 3(2-2-5)
(Acting and Directing)

wiARAnsuansT AUy I aimiuazneuss nnsuaRsinvng dntin
mawdeuiin mayn Matmefians matdunsuaasnang evimiuas
AINEIAS

Technigues in television and film; gestures, facial expressions, speech, and

movement direction; directing of television and film.

ASEIEATNRENTS IR B WIURE ST A AN ARE 3(2-2-5)
(Photography for Advertising and Public Relations)

ATTHVHE LA AAN H T VBINTN G N9 T TIIBINWEN
onslasnnuaziszndniug nisassuns niadenidangunsaliientade
Miens lzE AT TS tednsiauenTneng

Definition and characteristics of photos; news pictures as well as types of
photography for advertising-and public relations, planning, selection of materials

for shooting to advertising. and public relations and present photos.

Naluunnaz sy I ANNUE 3(2-2-5)
(Advertising and Public Relations Media)
Fifieedaunnnian : 3001104 WANNNTIREMILATUTEBTNAWE
Required Courses before Submitting: 3001104 Principles of Advertising and
Public Relations.
wuvnns deAesdlefemalssmeng I s lonitinnamdin v
Tamonuaziszdniug oludnmquuaznmifimlaes s BiinAnunians
asnsatunsden Buasnanieiie munuaz sz duns udnunizsing o
Roles of different types of communication, which are useful in the implementation
for advertising and public relations both in theory and practice, emphasizing providing
students with the ability to use the media for advertising and public relations in

different ways.
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SHRIU Fauazmaiuiasiedan niefinngu-UFus-Anaen)

4124302 N192BNUULATEABNRIUABSNIIAN 3(2-2-5)
(Computer Graphic Design)
nann1TuazAs il sunandSasUifinadusunsiiin upauuaznnsl
Tsunsnddagulunssenuun s3nesnmnsniin nsUSuusienneng woudnws
anaeduasRnUgiRmseenuuuiesmlzsnnyUssaneng o faanouRumnes
Principles and methods of using a computer program to produce graphic,
retouching photos,alphabet character, pattern; design practice for different ads. with

computers.

2.3 nguAreniian

3013103 ms"ims'wﬁﬂmummﬁﬂ@qﬂ’uLﬁfams?}@ms 3(2-2-5)

(Interpretation of Current Affairs for. Communication)

UNUILAABNNSIaUD83a1TINd1969 o BeuiIAALALAENNS
Amsnzdanmnisoiilegiy mellszmauazneuentseme aasnauiiom
uazunn Hrmesanunsolfifinanssnusedoan e laense seRmerinanis
Apszrisnan W Re NN Anans

Roles of the news and ways of news announcement from news organizations;
learn how to think and how to analyze the current situation both domestic and
international; problems and prospects of the situation which have direct impact on

Thai society in order to analyze the results of making communication plan.

3032401 AsuARTaRnIANIRBINL ST T RNALE 3(2-2-5)
(Graphic Production for Public Relations)

ATAANNE YELENE WAL ATNEACYBe TR N TRNTR A e s A
wanmssenuuudagnsin AnUfifesnuuudannsfinuszameine o Taiu
mstipnuAnsEisasad guun Wemuazniarih i Wmanzay

Definition, scope and importance of graphic material on the public relations;
principles of graphic design materials; training materials; graphic design types by

focusing on the creativity, form, content and usage optimization.
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AsWALRBNTU ST I RNANS 3(2-2-5)
(Speaking for Public Relations)

AN U AN I T AN T sz deiuE AnudiRieatng
yaanan ananla Annsliidesmaonandainsiiin@auaznis o
Wmnzaniunisdszandnius ulaniasine o

Purposes and speech principles of public relations; building confidence,
personality and voice training; the style of using language appropriately to the public

On Vvarious occasions.

meadamiansuUssadunus 3(2—2-5)
(Writing for Public Relations)

sl ElazAnNNaBednsnesing o alszlumitennudinsze
g iunguidmunameuuazaignanmioeay wu n1slauussenasq
A9 ZeUAUINASYE NTRERUNUTZANFY T N150ENITLINUATNITIATEN
inaTRBN TN A

Purposes and writing practice for public relations with the intemal and externall
organization such as brief, speech, writing categories, writing news releases,

preparing documents for publication, and etc.

ASUST A THHNREWHILITH 3(3-0-6)
(Public Relations of an Organization)

LU WILAZANHAIATY IDNNITUTBTNAUTNUILNY UHIAALAZNITANHEY
JUUTEEIFHAUTIDINUALNTE N1TIADIANTITUUTLATTNNUTUDINUILITY
AaNANTUEsTndnsUsTIdNnE nguunefifaadestunisUssenduiug

1%

Ammn1singusraed ulaunauazdsaniiveu aapnauaANSURRYELUYDS
MR RI ANLAAR AT U ST ARSI DI aEe

Role and importance of public relations agencies; concepts and performance
of public agencies; public relations agency organizing; relationship between public
relations, laws relating to public relations, development of objectives, policies and

procedures as well as the responsibility to society.
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nsussengagluazvaianslss gy 3(2-2-5)
(Briefing and Conference Techniques)

75015 wAlA N19U95818RTUAINITUATATANHNIINE BN B9
mausseny naniatiaasiig 7 Ysenaumailnn1sdssguuuusiig g n1swses

v o

9 FUABNNNTANTIN N1TUTZIRUNAN1T TN ﬁﬂLﬂu@mLﬁum‘jﬂizﬁ
FINUTTYNLATUTIE AL

Methods, techniques and briefing for speech of business and operations by
using media and various technical; preparation process of implementation; evaluation

of Meeting; Training to be conductor of Meeting; meetings briefing.

asltindinnlaiRe st unug 3(2-2-5)
(Persuasion for Public Relation)

naugnaintinle Anuasiazasnisliasinglalnenislddesin o
Aonaaru Aoyans say 9seANEvesfsTnoud Ayiamidnaninen
wazdnrANETiTnasanIalinTinale teyszgnd HHAms: lumidanisdiiu
SIS RInAneETuazn UG

Theories of persuasion; method of persuasion by Media such as mass media
as well as an important component of the psychological and sociological effects of

persuasion to apply for public relations both theoretical and practical.

NasTRIURHNUE 3(3-0-6)
(Mass Media Relations)

ANTHVINIE  ANTHATAYUALNANNITES AN NANAUGAUATEIINHNU Tz T
Sniufuazmiteuiufentan nnsuanisuantAninazndnafURRem
Funngdazmdningiudenar aranaunnanaaesfuURTRmAaNaay
Fiug vonavguduazaAURR

Meaning, importance and the relationship between public relations and mass
media; exchange of ideas between practitioners of public relations with mass media;

mission of media Relations both theoretical and practical.
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FENHUUTRLNBNTITUSS T IRNNUE 3(2—-2-5)

(Traditional Folk Media for Public Relations)

AaAVENg ARNANATY uazuULHWaAaRutiluaada s TnssjT
sinAnuidnlassane® fovn Uuuy uwaznanszuresdaiution ielszynd
Wt iudazlomilunisussadnning saniolininAnun BRnugiRTeaialide
futinuianaiszndniughilaniasing o Hatamanzas

Importance of meaning and patterns of traditional media in the north east of
Thailand which enable students to understand the nature, content and impact of

traditional media for applying to public relations; practice in the local media using

for public relations in various appropriation.

msv‘flﬂuﬁgugetﬁfamsﬂszmﬁuﬁuﬁ 3(2—2-5)

(Advanced Writing for Public Relations)

FfiGaaiuuniiaw : 3033202 n1s@uiensUss e uRnE

Required Course before Submitting: 3033202 Writing for Public Relations
yunuamESiAgatunadsuianisUszadniug Ainsziiansoin

Befenisussm @iUszinnsig o Wi ns@euussenaagy n1aidoud

U375y N9 dauimussinyveng o n15@eugnuen LBNENSABNTHDUNS Y&

LRLANA T LA BN SN LN LA A3 N WA N YD TB eI

Review of some issues about writing for public relations; analyzing and criticizing
written discourse for public relations such as briefing, speech, different types of writing,
news releases, documents for publication and etc.; and article writing practice for

publication and image of organization

ﬂﬁstﬁﬂuuwﬁwqﬂszmﬂLﬁmtmzﬁmﬂmsﬁ’ﬁﬁ 3(2-2-5)
(Script Writing for Radio and Television)
- o Qe o 4 ~ ~
AATAEBT NS Gevauyf mﬁ‘m@mLmewmmmﬂmTugmmu
= cﬂl @ PR cil [ a a
ARINTFHVEIU LW@mﬁﬁameumeimmTuLmeLﬂu%\mmﬁiimw LRZWI

&519899A susaniinys sz @enuiivuningnszena desuazing Insviemd



SUAIYUN

3042203

3043402

3043403

a v 2 2

lﬂl o =2 o 1 a s
FBUREAIDTUIRTIRIUN ‘Vi%’]i’:lﬂﬁl(ﬂi’[‘lelg—ﬂ{]u&l—ﬂ%ﬂqq)

Analyzing fiction and non-fiction; expressing ideas in the form of writing to
hear and see real events and creative events; data collection; planning and writing

radio and television scripts in different ways.

msﬁlmim’imqﬂsmmLﬁmu,ax"iwqiwsﬁ’ﬁﬁ 3(2-2-5)
(News Reporting for Broadcasting)

WARANTSYNYY NMFTENTHENILTEANFNS ] MANNASRENITY NsNaNTn
pandAuazamnsrinaularnsing Anufifniadeudiaingnszanaidesias
ﬁmﬁmﬁﬂu’éfugmmwm T

Technigues of news finding; various news reports; principles of journalism;
considering the importance and attractiveness of the news; practice of journalism

including radio and television broadcasting in different ways.

anuazdagUsznauaining msviand 3(2-2-5)
(News Repotring for Broadcasting)

IR AURInuaz i Uazna UM T UINER T Bn1TANg
naviend nanmseenuuy nsdendan RAnUfiRdnaseannuaznsdamdan
Uaznauanmn

Basic work about scenery and materials for television production; design

principles; material selection; practice of making materials and props.

asuARnsAmNasdny nssien 3(2-2-5)
(Graphic Production for Television)
ANEEE BeUdNBuazAHAN AT TaRnaRiniidsesing inaviem
AnUftRoanuULuazHARTaRNTANUSZANGS o 7T DA naviemd
Definition, scope and importance of graphic material of television production;

practice of graphic design in various types which is used in television.
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ANSUAINTULRENFEBNULLLATEIUGAINTY 3(2-2-5)
(Make — up Techniques and Costumes Design)
MANNNTUSTIN AL TaBNULULIRE BYusNNEuaRY aRaRLE TN
uismtiusione Wmsnzanduunom fodes Anufifusmiinuazeanuun
WA DIUAINB UARSA N SE A v
Making-up techniques and costume design for show; special effects making-up;
suitable making-up and costumes design for role and story; costume design for film

or television.

msuﬁmswms’iwqﬂsmwL?zﬂeﬁguge 3(2-2-5)
(Advanced Radio Production)
FuafidiasiFausnnan : 3041101 ndnn1TAngnszanedeauazing Insvimd
Required Courses before Submitting: 3041101 Principle of Broadcasting
WANALATNITINUNKNITHARTIENNTINENTEaeidies RANAnT1en15ang
Usziavsing o hufastfiRorsingnsyansides
Techniques and production planning in radio program; practice of radioproduction

in the radio broadcast studio.

msw‘?zmsmms’iqumﬁﬁﬁﬁguqq 3(2-2-5)
(Advanced Television Production)
AriidiasFunannon : 3041101 nanAsIngnszanedesuazingnsvimd
Required Courses before Submitting: 3041101 Principle of Broadcasting
AnrAnguiinneng N33 NIHARIIENNS NNTUSEIUNGIIENNS
Teymuaznsufiiloyntunisndnsienisingnayimissnnsing g Anufifns
HARTIENNT MRS LANIEnG o
Audience analysis; production planning; program evaluation; problem solving

in many types of television production.
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AMSUSMSNAINE NTEANe R A Ine Insvied 3(3—-0-6)
(Broadcasting Management)
wanmsUEmsusaianansyanadeasuazingnaiemd TuiunnsEnng
IUYAAR NI99ABIANT NTRULAzILUSEINM dangUnsalnaanauilnymiAiu
nMsUAMsIHEBIAaiAng Ny e Reuaraaniing neviesd
Administration principles of radio and television broadcasting in the field of
personnel, organizational, financial and budget administration; materials and

equipment problems; administration of radio and television.

STULASRIAAD NS TR AT N1 S2 AT HNRE 3(2—-2-5)
(Information System for Advertising and Public Relations)

AT LAY AN A A YU BT UL RS A AR BN oA LS s FHW 1S
Tusziuging o uwnasansEumeLszmeag 9A5n13uaemn TuTINLaaAiuanTau
ARENSANEIEUATISEANEY IO AWBINTS BN ENURAATWARNNS
indayasaninlfuuadiininssuumsimesioa aonfianas

Meaning and importance of information systems for public relations at different
levels; various sources; ways of gathering and storing information for independent

study for organization; and ways of using information.

UFuRnase e uunamneuns 3(2-2-5)
(Screen Writing Workshop)

nannadeunnmeued vedusUuunTaseednuazasdlaznaunasm
ANEURS N19RDENTANAR BNl AN RNKILNTNLAYEIASENDLEY o
vasnennd AnufiRnadouumainewnd nadeulaseins Tassdesesns
N AN L AREAIa L ATLAZNN TR TUgUNANEUR SN AR
ANYTO]

Concepts of screenwriting including patterns, structures and components of
screenwriting; expressing thought, feeling over visualizes and others components of

film, practicing screenwriting including plot, treatment, the principle of creating

character in film, and developing story to produce the perfect short film.
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ABNRASUALWA U IAE RSN IUNAR NS UAAA RS 3(2-2-5)
(Computer and Information Technology for Communication Arts)

fugmadasdiurerdosrenfinme i e sanasuazanduasine
Tsunsudszand mshiauassaume svuuAsadnaanNfiames aanung
AldnmIeind annuUsesdeluszuuasuiumes UnumzssrenRanedmdiay
faqinuazmalulafosspeufianesuouiansaniionisUszgnd Ewin ulad
aaaunatuasdngsing q uazinufianislilusunaudfasiaanniosdiu
walladfifintudesneio e

Basics of computer hardware and application software; presentation of
information; computer network; E-mail; security in computer systems; the role of
computers in current society and computer technology in the future, including the
use of information technology in organizations; and training application packages

with the new technology continuously.

NSO VINTATNY BAS LD RN 3(2-2-5)
(Animated Films)

ATNUINTT ﬂ’ﬁ@’NLLNH‘]{W@’]ﬂﬁTMﬂ’ﬁNﬁW NTLUIUNTINES UTLANUAY

1
a A

waaf EunTadnnmenasuaiudy UfiRnsasenineunsueiisduamunn
At asvindons o funasN e uNTgan 515 0.

Evolution, planning, production crew, production process, types and the
technigues which is used for animation film; making a short local animation and

sharing to public.
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2.4 NENITENUTERUNTITOATEN

1) A HnUszaunIsol

NSO ENRNUSERUN TN T ANALARINRS 1(60)
(Preparation for Professional Experience in Communication Art)
FaliffenssuiawEsnmwsanes] Ssurausenfinlaraunianingn
ysfmernans Tudiunsiud danuaruarlenavesnistsznaustin nsimmn
fafdenlifiannsd vinuy weand ussgelauaznndnugis g antLATEn
Tasnanszyintusaunnsoidoguuuusing ¢ ifedosiiiambiani q
Providing activities to prepare the students before training to get experience
as professional in terms of perception, characteristics and opportunities for career
development of students to have appropriate knowledge, skills, attitudes, motivation

and skill as the profession by different actions or situations.

nsinUsesaunsoitTndmaaans 6(600)

(Field Experience in Communication Art)

sefufifiaedunianon : 1564804 nMawsiusinUssaunsoiRyEnimeemans
Required Course before Submitting: 1564804 Preparation for Professional
Experience in Communication Art.

Ansmdndrnieenans banisasguna SgaamAsEagsiawnm
Tt adisneeunasmaU e BEnun B huenmnaaiass dalidnns
tgsflmAfsnduseasBuneesmafinimiuasdaiiafnimmianitas

Training in communication art in government sections enterprises or private
businesses by using both theoretical and practical knowledge that can be applied
to the actual situation; providing orientation about the details of the training and

supervision for the concluding discussion.
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LASUNARATANET 1(60)
(Cooperative Education Preparation)
nsUfiRnawEenamnansannewnisesnufifeuaniulssnsunis

TnalifesAnnuihuGes vanns uwaRauasUSrganiafnen nasuaRnITuay

[
k4 o/

seiavdativAunifgaiasiusruuanfafine) IARANITENATIARILAZN1TFDL
dunmel Asdug e lunisUfiRemTnanulasnatsng. Sansananaal
NI ARBIAHNIATFIIY TN AZEN213T) 13 n9TLSus udIAN 119
Fasypanaw audonge walulaansaunanasdesns sy
yinomaduiin Tassasnoniavinemluesdng emganistudisinem anasidesdn
Lﬁﬁf;ﬁ'ﬂﬂg‘mmmlﬁwm mez‘uuﬂ%‘ma@mmwam@mmﬂuﬂmu%m@uma
mMaLENinEzLazasesssH AT dMmn e uazinnuianudntatunns
FpvinlageeT MIBNAnSURTRNN  n9@ausnsnulaseuaznigi
LEUBNAITHIATNY

Class serves as a.preparatory curriculum before students enter the worforce.
Examining the principles. Concepts and philosophy of Cooperative Education. The
processes and regulations for applying for jobs and interviews. Basic skills required
to operate-winhin the estabishment, and the ability to self- develop according to
the-professional standards of each institution will be explored. The specific skills
and attitudes this class seeks to develop are: social adjustment, personality development,
English language skills, understanding information technology for communication,
human relations, team work, organization, office work affairs, acursory understnading
of labor law and quality work management. We will conclude the class with an
explanation of specific professional skills and ethics. Students will be expected to
have a firm understanding of writing and preseting work projects,as well as crafting

summary reports.
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ARAIANWT 6(600)
(Cooperative Education)
sreAYTifiaeSuuNnan : 6003804 WEuNaWAeFnE"
Required Course before Submitting: 6003804 Cooperative Education Preparation
nsUfiRuiArEneaasdr el srnaunisn3eassing
{liToudafiuaan 16 duni (idelifiasndn 600 4alwe) Tneysonnasannag
Alrannnnadnun humdngaanisfnendunsufifemeasatiarminiumineu
mMaainlAsean  A9neHNanNsURTRH n9@ensndenlasenu uay
n9ri e lAsR RN LR I ININRALEES @157 EnEEaenansd
A RebifAsvinee ssdnnudhAndnuaianssss saesssbandn &
dnvasidevEoyaanamfisndndenisufiiem uanduufeitguas
ATIATHANHE BN TVBIARI AL N IWTANE DAY BviiiladniSantsfinen
Students enter the workforce'dccording to their specific fields of study for
16 weeks (or not less than 600 hours ) integrating the theory explored in the
university with the practice.involved with the occupation. Students are expected to
engage in and complete: work projects, operating reports, and work presentations
as per the suggestions of a senior officer and/or advisory tencher. The mission of
this class is to-imbueé students with the skills, body of knowledge, character, personality

and qualifications directly related to market need.
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