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1. sRduAsTBNAngns

1.1 SRANangns : 2557163110009

1.2 %ﬂwﬁﬂgws
%’ﬂﬂﬂ&i’fﬁ’lﬂ : Mﬁﬂqmiﬁ@ﬁmﬂmﬁ’meﬁm FIWIFEINTIVIDY Lﬁ%J’JLLZ\IZﬂW‘iT‘i\? BIN
%'@mmﬁmqw : Bachelor of Arts Program in Tourism and Hotel

2. %@ﬂ%iyiyﬂ

%’ﬂLﬁNﬂqu\tﬂﬂ : AaUFARSLTIR (ﬂq‘iﬂl'ﬂ\?Lﬁ%l’]LLZ\]Zﬂ’]‘iT‘NLL‘iN)
%ﬂlﬁuﬂ’mﬂﬁdﬂqw : Bachelor of Arts (Tourism and Hotel )
%’ﬂﬂlﬂﬂqﬁ’fﬁ/]ﬂ PIRTA (ﬂq‘iﬂl'ﬂ\?Lﬁ%J'JLLZ\IZﬂW‘J‘T‘i\?LL‘iN)
%'mi@mmﬁmqw : B.A. (Tourism and Hotel)

3. nangasllazanansiiaen
3.4 AANGAS
3.1.1 AMUIUNHIEAATINARBANANG RS
nangrsRalmanstiodin auimniavieiisawaznislaust fangantsine,

Fagi3eulntiasndt 157 wuasin

3.1.2 Tﬂsaﬂ%ﬁwﬁﬂgﬂs

vangasRalFanstindin a1uirn1avieafiaauanislausy Usznausog
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NHNIAIYT

LM AN,

(BUHIeff)

NANGFATLFN

(BUHIeff)

NANFATUTULF

CPLERE))

1) BNAAIAIANEINA A

Tdiaandn 30

Tdiaandn 30

Tsiaandn 30

1.1 ﬂ?\jNﬁ%ﬂﬂﬂ‘]&i%L@Zﬂﬂ‘iﬁlﬂﬂﬂ‘i - 12-15 9-12
1.2 NFNATINYEYANERT - 3-6 6-9
1.3 NANIBTIANAERAT - 6-9 6-9
1.4 NUATANAANERT

- 6-9 6-9

ALFEASLAZYIA I AE

2) NHIAIYILRNIL AW

Tdiaandn 84

Tsinandn 123

Taivimandn 121

2.1 mjaﬁ%mmu

Tatiagndga 24

Tatiagnan 24

2.2 NFNATNBNTIAL - B89, 60 F83s 60
2.2.1 NuAEINTTYIBaAYd - 583 30 Beu 30
2.2.2 NguATINT3 39w - e 30 3end 30

2.3 NN NBNIADN

Tsisiasindn 30

Tsisiasindn 30

2.4 NN NNUTTAUNITOITEEN

583 7

583 7

3) KNIAITNRDNLES

12 1
Gisiasndn 6

12 1
Tisiasndn 6

12 1
Tisiasndn 6

FIRIUNUIY AN

Lisimandn 120

Tisiaandn 159

Tisiagndn 157




3.1.3. sw"im?uwﬁ'ngm

1) NNAAIEIANYINI A éimﬁwnﬂmjuﬁmfﬂﬁ@ﬂﬂdq 30 vdqsfin
1.1 nfoju"immmummsﬁ@ms Bed 9 - 12 wdoaufin
o/ o/ = 1 a
9AUEYN 6 WHawAn
1500119 e MeRNEN1TAaaITLAYNITAUAUEITAUNA
(Thai for Communication and Information Retrieval)
1500120  AENBINGBAUGIN

(Foundation of English)

WONIEYN 3 - 6 WiHaefie

1500123 YiNBLNITYANTEIEING BIWNHF I

(Basic Speaking Skills of English)

1500125 m‘m”mummﬁL%ummé’mqw%y’uﬁugm
(Basic Reading and Writing of English)
1561115 mma’jﬁut,ﬁymﬁu
(Japanese for Beginners)
157118 awnAwbesdn
(Chinese“for Beginners)
1581107  aEwnadidoadiu
(Malay for Beginners )
1661108, AN mATedn
(Korean for Beginners)
1671104 nwnanandioediu
(Lao for Beginners)
1681103  awneNsiiaafiu
(Khmer for Beginners)
1691103 amwsldoadio
(Burmese for Beginners)
1711108 aedsawnsidesdi
(Vietnamese for Beginners)
1741101 awdulaideidedn

(Bahasa Indonesia for Beginners)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



1.2 ﬂi\iN"ﬁ“lf”lN‘l{l&lﬂﬁ’]ﬂﬁl% B84 6 - 9 WHqefe

o/ o/ P=\ 1 =Y
WAULEYEH 3 WAHIENA

2522203 AMETIN HIANG

(Virtue — lead Knowledge)

WONEYY 3 - 6 WHawfin

1500104

1500124

2000116

2500101

ATTHAZIUDNEAR

(Truth of Life)

Wzeh)

(Sexual Orientation)
FUVEENTNYBIEIR

(Aesthetic Appreciation)
WOANTTNNREETUN1TARLIAY

(Human Behaviour and Self Bevelopment)

1.3 NANATIEIANAIERS  Fun 6 — 0. nilaefin

o o

a ! a
JAULIEH 6 UHIENA

2500102

2500107

At s
(Thai- Living)
AWTYUFNEN

(ASEAN Studies)

A = ! a
WRNLEEH 0 - 3 MHIenN®

2500103

2500108

2500112

2500113

2541204

qalan

(Global Living)

FAntLAMInAeN

(Human Beings and Environment)
AnTAnemEgianaies
(Self-Economic Sufficiency)
AvBuazntiiinaiios

(Human Rights and Civic Responsibility)
NUBENUTTINTNG

(Man and Nature)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.4 mju"&mmﬁmmﬂm% ANUFINASURIVIAIKIAE Eau 6 - 9 wiagfn

4000115

4000114

4000106

4083202

v o A

JAUEYN 3 nuagfia
wiAluladansmumaiedie

(Information Technology for Life)

WONEYY 3 - 6 Wiaefie

Angnpnansifianonmiin
(Science for Quality of Life)
A9RALAZNITFRRKTA
(Thinking and Decision Making)
ﬁWﬂLﬁ@qﬂmw

(Sports for Health)

2. RNIAAUNRNIZANN  Beuliiiaandd 121 vilasia

2.1 mjw‘imunu 1583 24 Aaafe

3572208 @q@]ﬂ’mﬂ‘i‘ﬁﬂﬂ’ﬁ‘ﬂlﬂﬁ 1Wig9

3572210

3572223

3572224

35735403

3573408

3573409

(Tourism Industry)

wAngTainyiandin

(Tourist Behavior)
‘f?mﬁmmu‘%mﬁLﬁ@@qmm%ﬂﬁﬁuu‘%mﬁ

(Psychology for Service Industry)
mmiLﬁymﬁmﬁmﬁuqmmmmﬁuu‘%mi

(Introduction to Hospitality Industry)
a1@enfnuienisiesdisn

(ASEAN Studies for Tourism)
mallagasmumasmsunsvisafiaauazn1slseuss
(Information Technology for Tourism and Hotel)
a598nUsTAT NN MENeF WS IN Ve itauas
A9 l59u5H

(Professional Ethics and Laws for Tourism and Hotel)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



3573411

LRZNTT 199N

(Human Resource Management and Development for

Tourism and Hotel)

2.2 NN NeNI9AY  (Beu 60 wiiefn

2.2.1 mju"&mms%’i@uﬁm Be4 30 WHaefe

3571203

3572219

3572305

3573212

3574915

3574916

3571201

3573214

3574209

3574919

mﬁmm‘aumﬁwmw%wmﬂmmm"fuﬁﬁﬁ@mivi@mﬁm 3(3-0-6)

1) FAINTITINY NMSIANIS LWRTNTSWARINTSYID

UseiRenans menaznisviesidien
(Thai History and Tourism)

AT ARLRENNUINISYIBY Lﬁ%l’]
(Tourism Planning and Development)
gﬁmﬂm%mszwuﬁﬁuLﬁ@mﬁﬁm e
(Geography and Culture for Tourism)
N19Y189 Lﬁmgfmu
(Community-base Tourism)
ANIAHNWINY BTSN

(Seminar in Tourism)
sufluAtAssfenisviaadion

(Research fer Tourism)

2)- FAINITANFTRURLIANTFINTHUIYT

NANATIARMAT
(Tour Guiding)

o L DA
PANNTTVHRAILNBNTITNIBILVIRT
(Transportation for Tourism)
N139ANN553N917LA
(Tour Business Management)
AMFTANITALVIUNITARN NN BITYY

(Travel Agency Management)

3(3~0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)



2.2.2 mju%mms‘fﬁusu B934 30 AU

3572309

3572310

3573502

3573601

3574917

3574918

3573314

3573315

3572311

3573313

1) F2INTITITNY NS9ANTS LL@%WW%”IW’I?T‘NLL?N

ﬂ’]‘i@]?\]’]ﬂT‘NLL‘ﬁNLLﬂzﬂ’ﬁﬂ’m 3(3-0-6)
(Hotel Sales and Marketing)

IAMEREN LLNHLL@zW@JHWﬁq‘iﬁ@T‘i\iLL‘iN 3(3-0-6)
(Hotel Business Planning and Development )
ﬂ’]‘jﬁwuﬂqﬂ?]ﬂﬂWWTuﬁﬁﬁ@U%ﬂﬂﬁ 3(2-2-5)
(Personality Development for Service Professionals)

ﬂ’]‘iﬁﬂﬂ’]‘iT‘NLL‘iN 3(2-2-5)
(Hotel Management)

ANTFNNNINTS L99UTH 3(2-2-5)
(Seminar in Hotel)

sudouisadiienislsousy 3(2-2-5)

(Research for Hotel)

2) AUINISANRRITHLALNISIANTISTHBINN

TR HFIBNTIRINEA 3(2-2-5)
(Front Office Operations)
nTUfUREe st 3(2-2-5)

(Housekeeping-Operations)
3) . 3IN1TATRUITHBILNTITIADTRITHRLLASBIAN

N9 IR IHLEN1TDIMNT LR LIRS BNAN 3(2-2-5)
(Food and Beverage Operations)
N1TATNRIRINRLAZNITIANTTAS 3(2-2-5)

(Kitchen Operations and Management)

2.3 mjw‘immmﬁﬂﬂ Beulitiasundn 30 wisfe

3573211

2.3.1 mjw‘imﬁ'fﬁﬂ Beuldtiosndt 15 wuasfn
N139ANNSN1TVIBINLUTIFINN 3(3-0-6)

(Health Promotion Tourism Management)



3573215  nMISAnIvisieaBeas9as T 3(2-2-5)
(Creative Tourism Management)

3573216 N159ANISALN 3(2-2-5)
(Spa Operations and Management)

3574106 w@mﬁmeﬁm‘%mé"ﬁ'ml,mm‘sﬂf]ﬁamum% 3(2-2-5)
(Beverage Products and Bar Operations)

3574210 ﬂ’]‘i‘%"lﬂ’]‘iﬂ‘izﬁﬂ AN99AN13 LLﬂzﬂ’ﬁ‘ViﬂGLﬁ%l’]lﬁﬂl,ﬁu‘mﬂ"ﬁ/@ 3(2-2-H)
(Meeting, Incentive, Convention and Exhibition Management)

3574211 NNANITEMNTHINIEIRLAZTIBIT 3(2~2-5)

(International and local Cuisine Management)

2.3.2 mjummahaﬂszmmﬁmmm%w RS HTaundn

15 wdoafin
1) mjummsﬁﬂu
1564723  nwAdL 1 3(2-2-5)
(Japanese 1)
1564724  nwAei 2 3(2-2-5)
(Japanese 2)
1564725 nwAeL 3 3(2-2-5)
(Japanese 3)
2) NANATWIT
1573720 01783 1 3(2-2-5)
(Chinese 1)
1573721 AEIAN 2 3(2-2-5)
(Chinese 2)
1573722  NATENAU 3 3(2-2-5)
(Chinese 3)

3) NANAENIBINGEIRNDNTTVIBNTBILATNTITIUTH

3573506 mmé’mqwLﬁ@m‘a‘vimLﬁmLmeﬁTﬁ\iLLﬁu1 3(3-0-6)

(English for Tourism and Hotel 1)



3573507 mmé’mqwLﬁ@mﬁﬁmLﬁmLL@:m‘a‘Tﬁ\iLLﬁu2 3(2-2-5)

(English for Tourism and Hotel 2)
2.4 mju"&mﬁnﬂ%ﬂumsiﬁ"imﬁw Ban 7 W Ae AN 3 aHaI NN AL

2.4.1 wUURNUSENUNISOIAUI TN
3573801 nMawiRssinUszaun1saiTdnnisvisafioauaznislseuss 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
3574801 nNsRinUszaUn1sall@nnisviesiiaouasnslaeuss 6(600)

(Professional Experience in Tourism and Hotel)

2.4.2 wuuanfiafnul
6003801 L9agNaNATANEN 1(60)
(Preparation for Cooperative Education)
6004801 @nfaFns" 6(600)

(Cooperative Education)

3. RNIGAYNRDNNS (U (NTiaeng 6 ninafia
v A = =Y v v dl o/ = o/
WAanBuus e ia T m’mmmgmmL?JqT@memuL@qauWMﬁ@ﬂuT@mqumaﬂqmi
VBINMANYNRT1 B A RN Tna TagniusedanfiiagiEennndn uazdas Hidusedsf

AmunEeulae ilumisefnsen Tunosinnsdiiesemangnsi
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3.1.5 A1BtU1Ys1IeIT

1) WHIAAEIANYI U

1.1 mju"ﬁmmmummsﬁﬂms

mm?waLﬁ@msﬁﬂmmazm‘zﬁuﬁum‘saumﬂ 3(2-2-5)
(Thai for Communication and Information Retrieval)

ATRELIN Bz NAun e e Tuduneia AR NITEW ULATNNT
Bow Tngiiunszuannsine s dniuEn NI NsRUAEISaUmIASNG 9 910
ninensansmune wassiiarasdulaeHnalladatuisl Wewseemliadie
ONABIATNMANIEINTT

Development of Thai language skills in listening, reading and writing by
focusing on language correlation skills, utilize-modern information technology tool
for inquiry information and writing acceptable reports according to Thai language

principle.

mmé’anquﬁugm 3(2-2-5)
(Foundation of English)

AIRNAHINEEN1THe N1TA 98T waznadeulunisdesns
Hasgi Hebmanymndu g AlEh@EAnUszdds Wi o8 wazlilaennsod
dosgiubinisdeans

Development of listening, speaking reading and writings skills in basic
communication, listening to short conversation commonly used in daily life, Applying

basic vocabulary, phrase and grammar in order to communicate.

ﬁnuzmsygmmmé’eﬂquﬁguﬁugm 3(2-2-5)
(Basic Speaking Skills of English)

Anvinuzn1ails naye Wiwniseendesinuneesdndngt szluastn
gndins @enT#R dmanluumanminduiugineiing o

Practice of speaking skills with an emphasis on basic word stress and
sentence intonation and use appropriate phrases and idioms in simple

dialogues.

ol
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ABUREATIDEUTIRIFIHIUNT WNQﬂﬂW(WQEQ—ﬂQUW—QNW’J )

ms'a"mummﬂ%ummé’eﬂquﬁguﬁugm 3(2-2-5)
(Basic Reading and Writing of English)

wafiAnngam Manssuseni@esuaznianiule mﬂﬁﬂmﬂﬁumu
FndwilinAntuuaziingunamiinainuans samamisdaneniaaisiing o
Andewlszlonsing 9 Taetinanleinsalpdragnisindewnnguuunlnely
Trssadradszlauasminiifimanzas

Reading techniques for both reading aloud and reading comprehension,
Techniques for vocabulary expansion and various types of texts including external
books. Practice of writing sentences using the correct grammar. Writing from models

using appropriate structure and vocabulary.

mmﬂﬂmﬁmﬁu 3(2-2-5)
(Japanese for Beginners)

Hnyinwe 4 inurag1eysenas Tﬂﬂﬁﬂméfqé’ﬂmiﬁﬁu AFnyt g1
Uszlauarlennaoiingn dpeisiunsinumamnAlhdAnuazdniu o
ANENANHUENNAIAN TUTITN

Practice of four integrated language skills focusing on Japanese letter,
vocabulary, sentence structure and basic grammar by focusing basic speaking

skill in dailyTife including studying of Japanese social.

nhuR N nedn 3(2-2-5)
(Chinese for Beginners)

SEUUAFNERSNEARNa1 nANNEIdadueneiatnYAn wadninyy
199 NA 814 @euArnyd A Usrloauasdiannuadnesdnei B hdaaUazaniu
1 NNSIINNY NITURSIAWEY NITUBNIRT MITeP89 LWEW

Mandarin Chinese phonetics, fundamental principle of the Chinese letters,
and the practice of listening, speaking, reading, and writing skills in basic Chinese
words, phrases, and sentences that are commonly used in daily life; for instance,

greeting, self-introduction, time telling, shopping, etc.

L
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ABURSATBEUIHITIRIIUT wuwnm(wqug—ﬂgum—ﬂum )
« & 2

ATHTINTIRELUBINN 3(2-2-5)
(Malay for Beginners)

Anvinuesis 4 ageysmnnig Anungudszluauaziensoliug whddn
NN EARLUSEa0d0 THud n199inmne n1suusineu A1suaniaan

¥ v = ' o & o o

N9%e289 UMK N1sRnadanIHal il ﬂqﬂqﬁﬂﬂ‘gﬁ LLZ\IZ@I@UW’]‘E‘I’]N\EG"I RS
Bowlszlaadng o T

Practice of four integrated language skills, study on basic Malay.structures
and grammar focusing on speaking in daily life situations such’ds greetings, making
Introductions, telling time and buying things, practice of reading short massages,

making Conclusion and answering questions and simple*Malay sentence writing.

aun e 3(2-2-5)
(Korean for Beginners)

Anvinuevia 4 ageysontne, Anensilaslauashennsaifiugin i
Anunanymnd i EaaUsrsad Bud nisvinmne nmsuesign nsusnoan
nageees dusu niaiinguliopana 7 AHNIATULATRaLAINHI UAY
@eowlszlaadng o B

Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making. conclusion including answering questions and simple Korean sentence writing.

v
AEIRILBIAN 3(2-2-5)
(Lao for Beginners)
Anvinueais 4 edwysannis Anwnguiazluauazlennsailugin i
ANUNEUIUNTA F BEAntazand (Hun n19vinyng NNTukesinda n1suaniaan
4 [ v ] =3 1 Y] & o Y]
n1sgered i nsguingudamI Ny o mmm@rqmm:mummﬂm

waziBendszlomdng o B

al
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Practice of four integrated language skills, study on basic Lao structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing.

P PTYT, X 0 3(2-2-5)
(Khmer for Beginners)

Anvinueis 4 adsyaninnis Anviguuszleaussheinsefgm widin
LN R Uszand Thud navinme nnsusgiihgaCnnsuenian nns
Favoaiiufu nnsgmindudionnuas T AIRITORIUUATIDUA NI uay
@owlszlamdng o 4

Practice of four integrated language skills, study on basic Khmer structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Khmer sentence writing

aEwsindasdiu 3(2-2-5)
(Burmese for Beginners)

Ansinmeia 4 aghysonnts Anengtlsslonuasheonnsoifiugm ihifln
LN AW T AaUazan 3 [Hur nnavinnme nnsuusiien nsuenaal s
Foygs iufiu nssnifingmianauds 7 awnInagUuazRauAaNlE uaz
@eszlaadng o T

Practice of four integrated language skills, study on basic Burmese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Burmese sentence writing.

¢l
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a & e

ATHUIILAUTNLUBIGAU 3(2-2-5)

(Vietnamese for Beginners)

Anvinuevia 4 ageysonnts Anenstiasleauashennsaifiugin i
Anunaunin i h@inuszein Wurd n1einme nsuuside n1suenaan
nageraniugu nssnddingmiencuds 7 ANHTOATULRZABUATDIN A uaz
@eowlszlomdng o

Practice of four integrated language skills, study on basic. Vietnamese
structures and grammar focusing on speaking in daily life situgtions.such as greetings,
making introductions, telling time and buying things, practice-of reading short
massages, making conclusion and answering questions-and-simple Vietnamese

sentence writing.

aunauladidedasdi 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinuevia 4 asaysonns Anenstilasloauaslennsolfiugi
Anunanyn i EAaUsran T B nmevinvng nsussiie nsueniua
nageees dudn, Aesgwingdianaws T AHIT0AFURATAUATN TN
waz@eudsrlundon q 1

Practice of four integrated language skills, study on basic Bahasa Indonesia
structures-and grammar focusing on speaking in daily life situations such as
greetings,-making introductions, telling time and buying things, practice of reading
short massages, making conclusion and answering questions and simple Bahasa

Indonesia sentence writing.

vl
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1.2 ARNITINRUEAERT

AMREIIN HIAINS 3(2-2-5)
(Virtue — lead Knowledge)

MBI ANMERNIEANNG URTADRINANINE N1TAABIRSNETIA N3
FAUGIAMNEUAEAR N15UgniliAfenfifeamamdniasssn Aogsas
9385990 MN1TUTENaUAT TN Lm‘a‘wfuﬁﬂﬁ(ﬂ%Lmzﬁmﬁiytqummqmﬂumémfl
armgitatuansiiuine fdfinsuRnveusedsnnuazisemenni aysndgR
ﬂiyiyqfﬂﬂw?w&zfm‘iﬁ‘ﬁﬂﬁﬁaLL@zéﬁLL’]ﬂﬁ@N NNIRFYLNAAT HNFANIIUT N9
U7 AHALALATHNTNYIINTNANATIEITHNITATENAN ATENAUUAY
asaead Wl unsAiluEinatnegniissuaringas

Theories, meaning, knowledge and how ta build the knowledge, creative
thinking, physical and mental development; fostering good popularity follow by
morality way, virtue and morality in-earning a Professional livings, respecting in
honor and spirit of humanity, proud te.be Thai, having the responsible consciousness
towards society and nation,-preserving Thai wisdom, natural resources and
environment, kindness meditation, mental meditation, writing goodness note and
can be integrated the principles of virtues person in self-control, conducting oneself,

and doing one’s duty used in living correctly and appropriately

AITHAZIATIAA 6 3(3-0-6)
(Truth of:Life)

ATTHVNILUDNTAR AITNAZIVDNZAR @mﬂ'qLL@:Lﬁmmmm%ﬁmTuﬁm
PNRHLAZU ST ﬁ‘a‘ﬁwzy%‘?mLL@wﬁﬂﬁﬁﬁﬁumﬁﬁqLﬁu%ﬁmmwﬁﬂmmm
sl mansssHIn B tlamntintuy alanAdmi wann1sEsyaRiedlagaas
FITHUNTRAAALLE Qfﬁ"'u FpnuazasanRsn A iiugse Arssdingaunan
NN Lﬁ@%ﬁmﬁuﬁqmm:ﬁqmﬁuﬁmw

Meaning of life, truth of life, value and goals of life on the religion and philosophy,
life charter and principles of Dhamma in living according to the principles of religion,

bringing the principles of Dhamma to contribute in solving the life problems in
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globalization, mindfulness meditation to understand the reality of life of oneself
others society and everything as the truth, living with doing right for peaceful life

and society

VAR 3(3-0-6)
(Sexual Orientation)

AMTHUHIELATIBLTNIBIINARNEY AdNE ATy bazAITNa TNl
NITZLUNARNEA ﬂ’]’mﬁ@i@\?LWﬂaﬁLLﬂz'ﬂdﬁﬂﬁzﬂﬂUL%’ENLW?I WHUIN1TVB
NUEIANAUTAMNIUNA FNETRIUYAAR WOANTTHANINALAZNT
WAASDBNFUAINILNA AIANLAZ T NN TN AR INNNTNE DN RDNAEN
LN ﬂ‘izufmﬂﬂﬁﬁdLN%Nﬂ’I‘iL%%m%;L%IﬂGLWﬁ

Meaning and scope of well-being for.life and the usefulness of studying
well-being including sexual well-being, such.as human growth, sexual relations,
personal skills, sexual behaviour and.-hew to reveal sexual well-being. Social and

cultural sectors affecting sexual well-being instructional process.

FRYTUATNADIEIN 3(2-2-5)
(Aesthetic Appreciation)

FuHNTBUANANBITHNOILMIANNGY USBYIMIANAAIBIRE NETIA
AuAHINGS. uAzNINAUERNeRn AN TugUEERNERS BannsAniugEY
mansEgRAnganlaadael anadtyreenissuituamaduineecmans
ynanadiu massnenns iy wasrmanfnentmaeniagvimAall Aads
AUFRLATARLYNITUEAY Nmﬂy’umumﬂ‘%ﬂuﬁ@q@mmmﬂ 1) 92AUNI9978N 2)
Nm%y’ummmwéjumﬂ UaY 3) ﬁqL%qgi%y’umqwmu%q WalH Fungeszaunisnl
mqmmemue’??wwquw%ﬂmw waznsn Wusullugan

Identification of aesthetical science, definition of thinking aesthetic and
behavioral aesthetic in brief, importance of introductory perception of the art of
imagery, the art of sound, the art of movement, visual arts, musical arts, and

performing arts through learning processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation.

ol
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WEANTTNNUEIAUNITAMUIAN 3(3-0-6)
(Human Behavior and Self Development)
woRnssuaned asAUsTnauuazawnlaTauangAnTsN N1SANEILAY

o o &

WaHIAWBI2a9aEE NNTUINITANIEY N1TRF9NEREANUE NN5Aess N9

v 1

o Aa o o @) @ Y o
Wwqui‘IG]ﬂ‘i‘iNﬂ’]‘j‘V]’]\ﬂHLLZ\]Zﬂ’]‘iﬂ’]\iqumuﬁ34 m'ﬁmu@mumamu LR=N13Dg
1 (% 1 @)
FINNUBL NI UEY

Human behavior factors and casual of behavior, self study and*human self
development, self management, human relations, communication, work development

and teamwork, leader and follower and peaceful society.

1.3 NANATIRIANATNRS

Ao ng 3(3-0-6)

(Thai Living)

anvoedirnnsAanuasesdnn MedamosanuazUsandl e
dnansodmnudning nasaiinsnauduinewaradnsndtiiuga
UseiRenans menasssinaandfinsduanuoznisilssnisnasesme
afnuarifaqie Jaymdenune nezuATm BNz aRiUFeAn e

The“characteristics of Thai social, Thai society exchanges culture and
tradition, Thailand identities, Awareness Thailand and love for homeland, Thai
history, and:local history, Characteristics of Thai politics and government, Social

problems in Thailand, The Social Paradigm Thailand.

ANAUUANET 3(3-0-6)
(ASEAN Studies)

Winuniseasadenlufiunisifles 1Asugfia uardsAndamssTH N3
Aesulsznanen@en Usafiunaaudanilioresenden nsiessiilgmuay
winliinTuewnan nssumusasilassninelsamean T PBIDNBYN NTIINNFH
UTUNABIBEULA LI ANINTIBILTLNAGIG TeBau WinAnYMYIINLAY
pHnanane AR eUsedRmans naies wsughe dANLAzImWETTH

ADIUTLNALANTIN
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Development of ASEAN in political, economic, and socio-cultural. dimensions
since the emerging period to the present. The establishment of ASEAN community,
Evaluation of ASEAN co operations, Analysis of issues and trends. ASEAN’s external
relations with other regional cooperation, and the development of the member
countries with an emphasis on the unity and diversity in their history, politics,

economy, and society.

Fdlan 5(3-0-6)
(Global Living)

anmirsugiasean nalles nsUnesseasslanteqin wanszuann
anmirsEgiadean nafles nsUnesessslsnfedeANlne ngUsUsaYed
Fpnnesteniaideunasmasdsnnlan Uingusng g lan (glsd anduw)
AmsnehviAn e AnaAsEgialania

Situations of current econamy, ‘'society, politics and government, effects of
global economy, society, politics/and government on Thai society, adaptation of
Thai society accordance with global change focusing on countries from different
parts of the world (European countries, Asian countries), analysis of future world

economic directions:

FaruRsuIndan 3(2-2-5)
(Human Being and Environment)

AHWNTY  ATHENATYIBNTISNENTDITHINR AUIRREN AITHANIE
L%\ﬁ:umwdwmygﬁﬁu%iqméi@u ANTWAHILALNT NS NINTTITNENR 1179
mﬁﬂﬁmwmmmmww%mm?uﬁmﬁu Aarfinfanssnles Eaneneans
LazmA Ul E AR NaNTTUR D RILIAS BN LAY AT NIRNEENLNTIINEIUAL
HHATEIADANINRILIAR DA NENN T3 98Nd TimssmindennsTiminenns
atiiamiAn n1alindsumaunn nnzlaniau avaiAadaadanles

2 1
o/

NANTENUTILAATHIINAE AN BUATHIANN TN ENUNTISIE W
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Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity conduction by using science and technology
affecting environment and energy, promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of alternative energy, global warming, concerns and'effects of

global warming based on the principles of sustainable development.

FnAIATEgRINDIN 3(2-2-5)
(Self-Economic Sufficiency)

AP ﬁqLmﬂ:ﬁu@:ﬁﬂﬂg‘jﬁ@ﬁmﬁum”mvimzl ANHATIATY) LAY
LmeM’wmﬁﬁ%ﬁmmuLLmﬂ%ﬁtyqLﬂﬁﬁggﬁ@waLﬁmﬁmﬂmmmﬂwa‘:ﬁwﬁqﬁu
WITLMAHAINTZI DY R AN A DR A EAYHIN TS e lrmszminTumwdndny
HAnng ariintatupsmanyredSs g IATHgAaneiies gﬁﬂiyiyqﬁmﬁ'u
A5 mMANNT uazuka e N9 RmnAT s esnues Wewn

=

aednIuazyHeulfint NWoR weleauazead Nmﬁﬁﬂmqmu&fmzﬁuﬁmﬁuﬁ
ﬁﬁ:ﬂumwﬁqL%@Lﬁ'ﬂfﬁLﬁuLLquwﬁﬁﬁﬁﬁLLﬁ@%q vasUfiRes uasaBen (Wi
deomnsusu i asandasiulusunssidyfiaen)

Analysis, synthesis and practice of meaning, importance and strategies for
living.development based on the self-economic-sufficiency philosophy of His majesty
King Bhumibol Adulyadej emphasizing on the importance, knowledge, understanding
of.the philosophy, local wisdom, application of the principles and strategies for self-
living development, sufficient and sustainable development for organizations and

communities, study visit to successful community for practical guidelines. (Contents

should be related to the fields of students)

6l
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Anduasninfinaiiag 3(3-0-6)
(Human Rights and Civic Responsibility)

prsiunaifissdmsudnuazienanduynssiunisfinen i@Bnasng
DANNTTO] URTNASANAR NAIANNINUATNAIANNENAR BETINTULY
ﬁuﬁ’]uﬂ@ﬁﬂ’]‘ﬁLﬂTﬁWﬂaﬂ’m'ﬂdfgﬁV"IN Lﬂ’]‘ﬁWP}ﬁlu LAZLATINARNNITYBINTG
Unpsasanszuaulszensuing mma‘av‘mmL%'@Nm:mugnﬁmmgLﬁmﬁu
ANLEENAS NAMETINATYFIINAMNITTBITUNTYIER AORITIRES U
uazfigRanndding ndnngranevinUfssrumnasiuanss

Citizenship for childhood and youth in all grades, reinforce ideology and
power of thought, affection and unity, living together through, respecting of social
regulation, others and democratic principle, ability:-ef working harmoniously to
achieve the mutual goal, moral and ethical-instillment on corruption prevention.

resist corruption and understand generallaw, requires of people at all levels.

NHEENUETIHUR 3(3-0-6)
(Man and Nature)
AmsnnauasIfAuisasndndsnnnediuessnd nawfsuas
WA TN LU B 99HHNR ﬁﬁmﬁLﬁf?iwt,mmwmwwéumﬁﬁﬁmﬁ Teyn1aendng
NUBINUSTINTNF NNFAINGANNEIINTIFR HANTINUINNALTIINTF N15A19
At fuiusssnA Fadwdsiuuardupguiclussiuyans Uszenaaiiastiv
Yszaenlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural
crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels.
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1.4 nENITARAAINAS ANUFINASUAZLVIALKIAE

Wi lklafigrsaumNazan 3(2-2-5)

(Information Technology for Life)

1
o

sruumaluladansaume panRanesnidninauarinansznusedin
wardann nsiteumalulagansaume N1t lUsunTuUsENTangsn. sl
TUTUNTHAMNITAIUI WATAT I TuNTNIENRIY mﬁ%}@mﬁmj@ 13
WENRIANNEINNF T DY AUUITUULAZRUNYADNNIADS UASIVEITDYAFNY
Tnadnilsivanineilynn ngmnsuazadssssuyresiuges iari
FAaazariuateilsrAnsnn

Information technology system, influence of computer on life and society,
practical use of information technology, dsing word processor program, using
calculation program by spreadsheet -andusing presentation program, communication,
searching for information from computermetworks and database regarding intellectual

rights, laws, and ethics for effective: living.

ASAAUREATARRRLT 3(2-2-5)
(Thinking and Decision Making)

NANNITUATNTTUIUNNTARYBINYEE N1TARTLATIEY ANNAREI9RTIA
meAtesideyatnans assnAansuarnsimaRa n1sinanle nszuaunis
WERIMATTHENANENFNERS N3AmBeAnanY waznnslszendldnisAndunns
ey udAnsyandu

Principles and thinking process of man, critical thinking, creative thinking,
analysis of information and news, logics and reasons, decision making process,
searching processes of scientific knowledge, critical thinking and practical application

for problem solutions in daily life

44
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"mmmﬂmﬁﬁﬂqmmw%’m 3(2-2-5)
(Science for Quality of Life)
nazuANNIREIAnanAERimalulad nsinaRENIaneImansHn

=

Uszgndlitunsimmnannm@ia Wisnssegedigeiilsz@nsnmlnanszmin
ﬁ\m@ﬂixwmmmwﬁmmﬁﬂmﬁmqmﬂm%ﬁﬁ@i@wwé NNMNUIARDN  FIAN
NNIHDILAL TNUTITH ﬁﬂmmimﬁwmmﬂm%uqﬂﬁ:f;ﬂ@"ﬁ%tﬁ@@mmw%ﬁm
Process of scientific and technological development, application“of science for
life quality development, happy and efficient living regarding-the ‘éffects of modern

science and technology on man, environment, society, politics ‘and culture, application

of scientific knowledge for quality of life.

ﬁWﬁLﬁﬂq’amw 3(2-2-5)
(Sports for Health)

ANTHNNNEY  LAZAMNAIAUENATNTINYINNNY N1FEBNAANNIY LAY
maaniiuieganm darlumizasniseendidsneusauiinifogunmn
NHITNAMNNWNNTY NITVOFBDUNNITNATINNINNEL ﬂ’]‘iLﬂ%Nﬂ%’NﬂﬁqﬂLﬁ,@ 13
LN%NN%Nﬂ’]qﬂﬂuﬂquﬂ@\i‘ﬂﬂﬂﬁ’f%LL@zU@@ ﬂ’]‘iﬂ’]ﬂ@ﬂiﬁ%ﬁﬁﬂ Tﬂ‘*zfmmaﬁ"u
N199BNNIAINY ué’mﬂﬁﬁumﬁ@@ﬂﬁﬁqmﬂLﬁ@qﬂmw ADMLAINITAINTUNTT
AIFINNATDDANIRINLUALNIILEWAN

Meaning and importance of physical activities, exercise and sport for health,
benefit of exercise and sport for health, physical competency, physical fitness test,
gaining muscle, heart and lung system endurance gaining, weight control, nutrition
with exercise, innovation in exercise for health, fitness canter for promotion in

exercise and sport.

(44
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2. WUNIGFTURINISAY

2.1 mjw‘imunu

Qﬂﬂﬁﬁﬂiiﬂﬂﬁ‘iﬁﬂdtﬁﬂ’l 3(3-0-06)
(Tourism Industry)

Unumn mmﬁﬂﬁty NAUTZNBY ﬂ@@@qﬁlﬂqiﬂﬂ‘i‘mﬂq‘iﬁﬂﬁLﬁ%l’]LLZ\]Zﬂ’]‘i
aN19 ﬁmﬂmzLLmﬁﬁ:mmm@ﬁﬁ@mﬁﬂmLﬁmm:mﬁu’%mi asfnaTiAending
ﬁUﬂWﬁﬁ@ﬁLﬁﬂfJLLﬂzﬂ’ﬁU%ﬂ’ﬁ Nf\lﬂ‘iZWU‘V’]ﬂ@quN’Tif‘iﬂ’iﬁNﬂ’]‘iVi'ﬂﬁLﬁEI’JLLZ'\IzﬂT‘J
MR LE UWU’]‘V]?I@GIW’Wﬂ%ﬁLLZ\]zLﬂﬂﬁuTuﬂ’l‘iﬁ%uq@qmﬂq%ﬂ‘i‘iNﬂ’]‘i‘V]‘@GL‘ﬁiIQLL’Z\lt
nauans waltiuazanmnisoinisviasiiien butfagiis

Roles, significance and components of hospitality and tourism industry.
Characteristics and types of hospitality .and tourism businesses. Organizations
associated with hospitality and tourism industry. Impacts of hospitality and
tourism industry. Roles of government, private sectors to the development of

hospitality and tourism industry-Trends and current tourism issues.

weRinssnsinviagiiien 3(3-0-6)
(Tourist Behavior)

nsfnEUEsusuLssgslaneniaviaaien Avosaznnsiusee
Tnviedifien AnuatnTanazaERenalavesinvesigriauafizes
finviedfigadaunaswinsisauazdagnenlniasin dedusie o Adiwa
dantsflugdniugssndnsinvisafisauazdation

Comparative study of tourist motivations, values and perceptions. Tourists’
expectation and satisfaction. Attitudes of tourists towards tourism destinations and

host communities. Factors affecting tourist-host interaction.

¢
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%m"immu‘%mﬂﬁﬂqmmwﬂisumsu‘%ms 3(2-2-5)
(Psychology for Service Industry)

WORANITHNNAIANTDIARREMSUNNTEENS naaussgalatunisi
mmL%qT@wqﬁﬂﬁﬁuﬂ@qQﬁﬁ:ﬂ@umﬁ WHNIW LL@:Qﬂﬁ’]Tﬂﬁ‘iﬁ@@@]ﬂ’Mﬂ‘j‘jN
uansenflenn1sviney m‘a‘ﬁ%wﬁﬂ‘f«?mﬁwmLﬁﬂﬂﬁﬂﬁﬁﬁmu‘h@qmmﬁmw
UINMIAMHUHININUAINITILE N151EENS YARNATWUAZIAARANEITNAIIEANY
mﬁﬁﬂmmﬁuﬁmﬁﬁm@i@ﬂ‘a‘:ﬁw%mwﬁiﬂm‘scﬁqLﬁuqqum@qqiﬁ@qmﬂqwﬂﬁﬁm
13N19uI INnNTUE N5 e AR LLmvmm‘ﬁmm‘i@mmwu%ﬂ'ﬁ@ﬂwfl@mﬁ‘a“m
WATABHETIN K TWLAREHeyIenIsUBmnTsing 7 AMILEIAN1TEINT U3N1S A9
AILANNTT Gﬁ’ﬂLﬁumuu%mﬁﬁy’ﬁu@w%mmLL@:@mmmeT%ﬁ:uummﬁmmn@
Lﬁmg\igimﬁﬁﬁ:f'fu@mmw

Individual’s social behavior for learning,»motivating to understand the
behaviors of entrepreneurs, employées_and customer in service businesses. Values
at work. Adapting psychological théoriessto practice in the service industry, according
to the guidelines of the perceived intent of learning and personality perfectly. The
study of leadership and’team work as well as its effects on the efficiency of service
business operations. Service*trends in the future. Guidelines for manage service quality
with integrity and ethics through managerial tools to cope with the upcoming

requirement/of.international standard quality assurance.

mwﬁﬁmﬁmﬁmﬁ'uqmmnnssuu‘%mi 3(3-0-6)
(Introduction to Hospitality Industry)

UNUIM ANNEIATY UAZBIAUTENBUYBIEARINNTINUINT ANHOICUAY
ﬁ‘i:mmmq‘jﬁ@m‘m%mﬁ 'rNﬁﬂ‘ﬁﬁLﬁﬂ’]%ﬂﬁﬁUﬂ’]‘iU%ﬂq‘iLL@zNﬂﬂ‘iz‘Vm@’m
@@IN’Mﬂ‘i‘iNU%ﬂq‘i uwmmmmﬂ'ﬁ"gummm@ﬂﬁuﬁﬁumﬁﬁ’wmqmmﬁﬂﬁu
15015 wiliuaranunisaigaamnsssiinisiuilaqiiu

The role and importance of the service industry. The nature and types of
service businesses. Organizations involved and affected by the service industry.
The roles of government and the private sector in the development of the service

industry. Trends and current situation in the services industry.

144
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ﬂﬁL‘%ﬂuﬁﬂE’]Lﬁ’ﬂﬂ’]iViﬂﬂLﬁﬂq 3(3-0-06)
(ASEAN Studies for Tourism)

Usrdfransiadunsiuannifeld glmﬁ@uﬁﬁﬁﬁmﬂm%ﬂﬂﬁﬁ@ﬁy’qLmz
WAHKINTG FTAUINITNNT5IEHBINTTUNATEINTANLSEINA LeTegiauas
FannfvilagiiuAaddnmssanlaseainsansdannnisfsnuuanisis
AN ANNIEDETTN  ANEUILAEABNTTHNNAEHT AN 8 s T ANDATL
q‘a‘ﬁmmﬁfﬁﬁmﬂﬁﬁw‘?'lﬁ@w%wa&i@ﬁﬁ%ﬁmmmﬂmqgﬁﬂmmq*ﬁﬁ@i@mﬁw’mLﬁm
mmwmwéquﬁmwdwm:mﬂﬁ@?qﬁiyﬁwdwmjNﬂﬁzmﬂmﬁw

This course explores the history of the idea of ASEAN. countries and how
that concept and region have been explicated both inithe West and in China,
Japan, and India. We examine Buddhism, Confugianism, and Hinduism, religious
and philosophical traditions that have been seen as unifying Asia, and consider
how those traditions have been used te address contemporary problems like
human rights, economic development, and security. The course traces historical
relationships among Asian nations and regions involving tourism borrowing, trade,
conquest, and colonialism have shaped contemporary Asia, and considers how
under globalization, boundaries separating people, cultural artifacts, and capital

have become porous, giving new meaning to the notion “ASEAN Community.”

wialulagasaumadmsunisiaafisanaznislssusy 3(2-2-5)
(Information Technology for Tourism and Hotel)

WHIARYANTLULLATRINY ABNAILADS ‘a‘:uum‘a‘ﬂumﬂLme‘jé’mmigm
%mjmﬁ@mﬁmmﬁmﬁvimLﬁmm:mﬁfﬁ\mﬁu AMFHNTEULAITRN AN H 1
nsdansteyaiiiuiiaqiiuaziunar nslElsunsunenfiamesdnsagly
@qmmiﬂﬂ‘a“a‘um‘iﬁmLﬁmLL@zm‘a‘TwLL‘m

The concept of computer networking, information systems and database
management to tourism and hotel management. Implementation of information

systems used in managing current and timely information. Applying multimedia,

communication technologies and information systems to tourism and hotel industry.

14
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A55LUSTORTIINUAT N UIEFINTUN SV TIBauaT N5 LS9 3(3-0-6)

(Professional Ethics and Laws for Tourism and Hotel)

Unumn LL’Z\Iz?‘I’NN%Uﬁ@l"h’@ﬂ“ﬂ@@ﬁ‘iﬁ@ﬂq‘iﬂﬂﬂLﬁﬂ’)LL@zﬂ’l‘i FIUTNTHGD
anAuardianuuAnfsaiuedssssungaiangmineiifeadiasdugsfa
N8N L‘ﬁlﬂ"lLLZ\lzﬂ’ﬁT"NLL‘?N@‘?‘?%IWU?‘;?M%%’W%WTH@WNqiﬁﬂ‘i‘iﬂﬂ’]‘iﬁﬂﬁ L‘ﬁﬂ"JLLZ\]z
ﬂq‘iT‘NLL‘ﬁNﬂ‘E‘QViqﬂﬁ\i@%ﬂﬁ‘i‘mﬁﬂ@ﬁﬁﬁ@ﬂ’ﬁﬂﬂﬁL‘ﬁﬂ"JLLZ\IZﬂ’]ﬁT‘i\iLL‘§3~I KAV NI
LLﬁT“ZJ LL@ZﬂqﬁW@Juqﬁﬁﬁ@ﬂq‘iViﬂﬂ Lﬁﬂ@LL@zﬂq‘ﬁT‘i\? bIN

Roles and responsibilities of tourism and hotel business towards customer and
society. The concept of business ethics. Laws related to tourism and hospitality industry.
Ethics and codes of conduct for tourism and hotel industry. Ethical problems of tourism
and hotel management. Guidelines for development and solution tourism and hotel

business.

ﬂ'lif«?’mmﬂmzﬁ’wmw%'wmnsqﬂﬂa?uﬁqsﬁ@mivimLﬁml,m::msi‘saLL‘;N 3(3-0-6)
(Human Resource Management and Development for Tourism and Hotel)

'lfifﬁf‘lﬂW‘i‘%/ﬁ‘lﬂq‘i?/l‘aixwHqﬂﬁqﬂﬁ@THQﬁﬁ@ﬂqﬁﬁ@QLﬁlﬂ"JLLﬂzﬂ’ﬁTﬁGLLﬁN
NTEUIRNTITINNUNK - NT1TNTINN ﬂqﬁﬁﬂLﬁﬂﬂqﬂﬂqﬂi UaznN1TUIslHuNNg
UFTRsmaiaRnsuaznggetaiantasissBiayaaing nszuaunneammn
nsnensyana Aozt wiallanisvineaiuiis AgdAN1IANTALEa Tl
BNFNG

Thesprinciples of human resource management for tourism and hotel industry.
The process of personnel policy; manpower planning, recruitment, selection and
performance evaluation. Benefits and motivation to maintain staff. Humanresource

development. Leadership, teamwork, and conflict management in organization.

9¢
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2.2 nENITNBNIAY

2.2.1 mjumsviml,ﬁm

1) F2INI9IT9HNY MS9ANITS WRTNMUINSVIBLe

UsziRrmansnauaznisviaaiien 3(3-0-6)
(Thai History and Tourism)

UAunaelseIRmansuarImusas e wisen1ilnuagauan® e
MU T RAERS N N1TRDAIUASN AL T TDNIAIS S e ASmuINTg
maflasnisunaseeesing irssgRauacdsanesousadiglviuaudeiagii
paiiunnaestng somiiddny uarsdiAneesie. Aaldmmusssninelas
Aangan nnaavaNeesMesnuAasTiesin widviesigamnslssTRmans
289 (N8l m‘ﬁL%'@NTmﬂﬁz*?ﬁﬂmm%gfmwimLﬁmefmzﬁuﬂﬁzmwr wazginiA
LI

Principle of Thai cultural Context, The period of Thai history from the Prehistoric to
Sukhothai, Ayutthaya, Thonburi; Rattanakosin. Evidence of Thai politics related to
International issues. Historical“park-management including planning and organizing. Local
participation in ruins conservation, interpretation and museum management. Describe the
tourism trend in Historical and Cultural tourism as and Special-interest tourism or Niche

tourism. Finally, work group in case study in historical issue.

ﬂ"li'J’NLLN%LL@%W&N%’]ﬂ’]SVi@QLﬁﬂQ 3(3-0-6)
(Tourism Planning and Development)

AITHNANTE Wﬁﬂﬂ’]‘i"l’]\?LLNHLLZ\]Zﬂ’W‘iW@JH’]ﬂ’]‘iﬁ@\?L‘ﬁﬂ’]mﬂﬁﬂa%ﬂq‘i
NUHMREA RNV Tieniladt ARBVENAsEN 199 WHLAT RN
Vi@\iLﬁﬁl’] PRNNITURY ﬂﬁ:mumﬁ"fumﬁfm\umu LHAINNNS AR
NTIAIUAN UATNITUTLRUNANITINGUNY mﬁﬁwmmﬁﬁmﬁim

Definition, tourism planning and development. Techniques and methods
for planning and developing tourism. Factors affects planning and developing
tourism. Planning process for operation including concepts, control and evaluation

for tourism planning and development.
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gﬁmam%am%’muﬁssuLﬁﬂmsviml,ﬁm 3(3-0-6)
(Geography and Culture for Tourism)

dnuoiznfmanfreslsznalng giniaeds glal uazudfndifegn
snvieadien uwandwmneisadiuafidndatuusiazlsane adnuazansosisn
ypsruTiasiasan R aRsaaLasmAThl  aviantUazened linanng
gﬁmﬂm%‘m’mLﬁm"fumﬁﬁﬂLﬁuﬁﬁﬁ@ﬁﬂLﬁmu@ﬂmﬂﬁﬁqﬁﬂquﬁm sy
LAYBIALTYNBUFNY T 2B4N1TIANITATYIEY FigavnedasiRaansiasTmuesaw
unuesifitndinssing o TuniaviesiiieansssiRmasuayimesN 113
W naeREnEuaznIsdanIannsvissfisaniassiRmanfias SnusTen
HymdentunisviesfiaomidssRmanssmusasswasinaeutly nadl
ﬁ‘msl’TLLZ\IZﬂW‘iZ\]\?ﬂﬁﬁ@Tﬂﬁ,ﬂﬁ@%ﬁ

Geographical theories and factors pertaining to tourism; Thai geography;
major natural tourist attractions in each, region of Thailand and the other parts of
the world; an analysis of tourism’geographical problems. Concepts, forms and
components related to historicaliand cultural tourism management. Developing
historical and cultural tourism, products. Conservation and management of historical
and cultural tourism.:Problems related to historical and cultural tourism and

solution. Case study.

msviml,ﬁmquﬁu 3(3-0-6)
(Community-base Tourism)

mﬁﬁmiﬂzﬁuwmwLL@:mmﬁqﬁaﬂm"qmu"fumﬁﬁmmimwimu‘?'lm
AMIRFNAREHN NTRAUIANLAIN UAENNTEENATRUINLIBNLNYY N199ANTT
Tasanisnisviaadion damn Fasndn uwasuwamenIsannsin nadifnenuas
mﬁmﬂg‘jﬁﬁ&fuﬁuﬁ@%q

Analysis the importance and roles of community in Tourism Management.
Awareness raising and potential development among community participants.
Community network development. Problems, restrictions and good practices in

community participation. Case study and field practical in real place.
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NISANNRINSVIDILTIA 3(2-2-5)
(Seminar in Tourism)

a 4 4 3 ' A 1

TAFIEHNDTUNTT ﬁ‘i:muﬁiymmq il WﬂﬁN@@l@@q@ﬂ’]ﬁﬂiiNﬂq‘i

Cood z v o A o v o~ o 7

NBILYIEQ m"fmmuwmau ‘imuﬂ‘a‘:mmmzimugumﬂmmﬁu ANING
FITHNTH FNIUNITH NTTUIMNITUINITURENITIANITANHUSALAYTBINUUR
ﬁqmmﬁﬁﬂmﬁLm‘mm‘LL@:ﬂﬁﬂﬁﬂﬂfﬂﬂﬁ:&;ﬂﬁ% Mnsufiteyninisviedfieauay
ANNUINFVIBDIAYT INDN1TVIBIWIEIBEN9E9E

An analysis of industry issues that affect the tourismyindustry in both local
and national ASEAN. Study both natural processes and situations, management
process then manage the effects of their work. Bring-results of analysis and

discussion to apply for solution in tourism.

sufauisisaiiansviaadian 3(2-2-5)
(Research for Tourism)

WANNITAN999UAZABNIsAd e A mSunITviaadias n1snumanenans
ndeniloynn A9AMNAgULLILNIS39Y NNSATMHATRNLSTANALATANNFZ Y
U‘iz%’]ﬂ‘iLLﬂzﬂ’ﬁZ‘jNﬁ’)ﬂﬂ’N AMTEENULLNBUNIN ﬂq‘iLﬁU‘TJUﬁ’JN%ﬂN“@ﬂq‘i
AATITAIDYR URSUITHIANANITATY N1TITEUITIRITHUATNNTHILEND

Characteristics and scope of tourism project research, research process
including determining research problem, developing conceptual framework, literature
review, research design, data collection techniques, data analysis for qualitative and

quantitative research, research preparation and presentation.
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2) FMITANTTRURLIANTFINTHIYT

NANNTTHARNAT 3(2-2-5)
(Tour Guiding)
mm?tﬁmﬁmmﬁmmﬂﬁ uwmwﬁqﬁmm%’uﬁmmmmﬁmmﬂf"n
NITYINUATITILILTTUIBINAANAT NHNNIYNITILIY N1TANHRANIA
snennsviendisnuUssmauadnUsane nIuannadiensy wanrastunis
HoyALALNNTINTNEIHA NIEMNEANAAINUAT AN BRAdEININ YD en
WANNIRAzIARAREATUNTI LU T nssfisn T minealy
UsemAlarsnUsene mﬁmﬁﬁm%mﬁuﬁmwﬁ
Knowledge of tourist quide. Roles and responsibilities of tourist guide. Etiquette
and Ethics of tourist guide. Legal jobs, Implementation.of tour operators in the country
and abroad. Greeting process. The principle of providing information and guidance
to attractions. Convenience and safety for:tourists. Principles and techniques on
various trips. The organized tours-in the country and abroad. Organizations

involved with guiding.

wAnnsIRANRENIs e fies 3(3-0-6)
(Transportdtion “for Tourism)

mw§Lﬁ'mﬁumﬁﬂmmmmu@iﬂ@%ﬁﬂﬁ@?m%ﬂ@qmmﬁﬂiam/imLﬁm
UWUWW%@GﬂWﬁﬂNuWﬂNﬂuﬁ\?ﬁﬁNﬂ@i@ﬁ;‘iﬁ@ﬂﬂ‘a‘ﬁmL‘ﬁfd’] FTUUNITANHIANINE
ilngmnsuardnnnsy §ananIsANNIANYNEINUN VR LRI BN
pmdndnyaslassaEeiugIuaTRISIEANaTANNTITasTUAANITANAN
s ngIsiauuazdionnassing q fieariunisannanaudsissm g
ONIEER TG LLH"JTﬁNﬂ@Gﬂ’]‘iﬂﬂuqﬂﬂﬂuf\iﬁ?ﬂ@uqﬂ@

Knowledge of transport. The role of transportation that affect the tourism
business. Transport system. Passenger and Baggage. Business of transportation by
land, water and air. The importance of infrastructure and facilities that support
transportation operations. Regulations and agreements relating to transport in the

country and abroad. Trend of transportation in the future.
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msé’mmsqsﬁ@ﬁmﬁm 3(3-0-6)
(Tour Business Management)

AYHMNNY ATHANATY ANHME UWILHN wazunUmMIBIgIRauazLEEm
dien mﬁﬂmiﬁmmﬁq‘jﬁ@ﬁmﬁm nnsdane Usmanlaseadwesdng n1s
AW STULSHIETA NM9IUHNNITHES NI NUNRLAE IS AL
Fien n1smaaniayieadien ANTUFINITUYARR  N19UTYTUAZNTIHAMSL
ﬁ;ﬁﬁ@ﬁmﬁm

Definition, importance, nature, trend and the role of tourism-business.
Organization, Types of Organization and operations. Automation, Production

Planning, Negotiating Marketing, Human resource ‘manegement and financial

tourism.

ASTANISAIMNRANSIANNYIaaTien 3(2-2-5)
(Travel Agency Management)

nannnsidasiuieaiidason sy nMsdanIafauINSANNIYas
e mmﬁmmﬂm:wqﬁﬂ‘a‘ﬁmmﬁﬂﬁmLﬁm naUszamme NS indien
suduuazenans IS ENINeTEAI UM 3319 A AN 1T S ATEn
uazardidaddiuifitniusruunisdisnsuaznisaaniinalaeni uazgnin
NHNUT

Basic knowledge about type and character of Travel Agents. Requirements
and behavior of tourists, Coordination in organizing tours, Regulations and practices

invinternational travel documents, computer reservation system, Customer relations,

etc.
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2.2.2 mjums‘f‘smsu

1) FAINTITITGUNY N59ANTS LL@%WW%”I?"I”IST‘NLL‘SN

ﬂ”liﬁl@’]ﬂT‘NLLiNLLﬂzﬂ’]‘iﬁ”lﬂ 3(3-0-06)
(Hotel Sales and Marketing)

mmﬁqﬁtyﬂmmﬁmmm@ﬁﬁﬁ@fﬁqLL‘;‘N 11398 UIARDNNWNNITARIA
noAnssHEUAlna n1sudaunsaan nsnmnesaemEng Aneiaviie
FAUAIINARSTT NagNE WN1TUENITEINLTZANINNITAFIA AITARA
@Lﬁﬂﬂ‘i@ﬁﬂﬁ ﬂ’]‘iﬁLﬁ"l‘ﬂZﬁT@ﬂqﬂﬂqﬁﬂ‘i‘iﬂ ‘QWLL%\? @qm’@u NITIWUNRNTITARTA
WARANIS21Y NARENEAITEENANANRHNIUE N19IATIEARULY ANSURATEY
G]'@iffﬁﬂNTuﬂﬂ‘iﬁ’WLﬁuﬁﬁﬁ@TﬁGLﬁN

The importance of marketing for the hotelbusiness. Environmental Marketing,
consumer behavior, market segmentation:_Befining the target market, product
placement, strategies for managing the, marketing mix. Electronic Marketing, SWOT
analysis. Marketing planning, sale téchniques, customer strategy. Competitor Analysis

and Corporate social responsibility. in business hotels.

ﬂ"li'l”l\‘lLLN%LL@%ﬁwuﬁQiﬁ’Q‘[‘NLLiN 3(3-0-6)
(Hotel Business Planning and Development)

WQEﬁLLQZLLHQﬁG‘Iﬂ’]‘i’N\?LLNH @\1ﬁrﬂ‘iLLZ\]Zﬂ’]‘iU%“lﬁ’]‘NWHTHT‘NLL‘?N UUIRR
naEIIAMIUgIRe lssusnTlademiumLazilase RN 19 UL AN
gafglaauas

Theory and planning concepts. Hotel organization and management. Concept
development for the hotel business. Factors and risk factors in planning and developing

hotel business.
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msﬁ’wmqﬂﬁnmw?uqsﬁw‘%ms 3(2-2-5)
(Personality Development for Service Professionals)
UWU’W]LLZ\IZWNNZ\%V;I/‘E‘Q“H@\‘Mﬂﬁﬂﬂq‘l/\l“ﬂ'ﬂ\ﬁ_qlﬂf\l’]ﬂ‘i?ﬂﬁq‘iﬁ@ﬂ%ﬂ’]‘i ‘ﬁ"JNﬁgﬁ
mﬁﬂTuﬂWiﬁwuﬂqmﬁﬂmwﬁm@m 7 19U nsRnsiaaans N1TusNIY JNTEIW
m\iﬁ\muLL@:mﬁﬂ%quﬂﬁuﬁuﬂﬁ'ﬂﬁwuqﬂqﬁﬁqqquTuqﬁﬁ@u%ﬂﬂﬁ
The role and importance of the personality for service personnel. Personality
development in various fields such as communication, dressing, social etiquette and

relationship to develop working skills for service professional.

MFIANISI5IUTH 3(2-2-5)
(Hotel Management)

TrssadnennsUfiifenn nnsdamdanthilvesdmsinfidiasiag g szuu
A9UENN9THYB [T NTUIALEN keI ey m‘a‘u‘%mﬂ‘mLL‘iNTugﬂmem I
nsannsane Fannudinll i udretesslssusunsfnenfeatunszsmiayes
TssusnanusuRareUsefliuanIsvaslsuss N1981999UAZNTRAWILAZNS
yiadadmsunislssuasiaunnsesuazuwamieuflalunisainianisgsfia
T5aus

Organizational structure of hotel. Responsibilities of administration for small
and large.hotel. The hotel management in various forms. Yield management. The
possibility of hotel establishment. A study of law for hotel business. Responsibility for
guestiservice in hotel. Exploration, development and research for the hotel.

Shortcomings and possible solutions to undertaking hotel business.

ANSANNRINTSLSIUSH 3(2-2-5)
(Seminar in Hotel)

a 4 4 =3 1 4' 1 ] a

Az mnised dssiautlomising o wmmmqﬁﬂ@mﬁfﬁmﬁu
N luseAuTinsau TrauUsEmALREITAU)InIABBYY ANYI9EIINEIR
FDIUNITH NFZUIUNITUSNITHAZNITIANTITANHZNLAYYDINTRLAZHINA
ﬂ’]‘iﬁﬂi&l’ﬁLﬂ‘a‘%‘lﬁ‘LLﬂ:’ﬂﬁﬂ‘a"mfﬂﬂ‘a‘:ﬁ!ﬂ(’*ﬁ%sfuﬂq‘a‘uﬁﬂty%qﬂﬂ‘iﬁ@dLﬁﬂﬂLL@zﬁNNuﬂ

N19YI09Igg  en1sviegigann9sadiu
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An analysis of industry issues that affect the Hotel business in both local
and national ASEAN. Study both natural processes and situations, management
process then manage the effects of their work. Bring results of analysis and

discussion to apply for solution in hotel business.

szifauitiseiNanislssusy 3(2-2-5)
(Research for Hotel )

NANNNTANTITUNAZATNITATHRMEUNNTI9USH NITNINAILBNENS
A1deniloynn A9 mNATUWLILNS39Y NNSATMHAIRGUSYENALATANNFZ Y
mmmumma@juﬁqam AN MG ﬂ’]‘iLﬁU‘i’)Uﬁ’JN%mﬂ“@ﬂ’]‘i
AT ALATLTENIANANTITANY NNSRENSIENINIAEN1THILENE

Characteristics and scope of hotel project research, research process
including determining research problem, developing conceptual framework, literature
review, research design, data collection techniques, data analysis for qualitative and

quantitative research, research preparation and presentation.

2) AINISANRRITHLALNISIANTISTHBINN

nsUFUssansansusINnii 3(2-2-5)
(Front Office Operations)
a dlﬁr a 1 s o o/ 1 d'
BUATIHBBLUNINGY: 3573408191A 1K AT FISHNARIRSUNTISVIATIgILAY
A5159USH

TATIAEINNITLB AT A THA LR N1599LNRNITALIT1
ANTUBMNTANLaaass THLARNUSNITEIWATN NANNITLUENNTTnald n1ausnie
dAN1TUBNsEInTn AnensruutBuasn1s@uluudnisdauniinsandenng

TANMIAMUYARINT UATN1THNBLTH BTHUBNEINATN
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Organizational structure and responsibilities of Front Office Department. The
implementation plan and safety management in Front Office Department. Yield and
Revenue management. Front office management. A study of finance and accounting
of Front Office Department including manpower and training staff in Front Office

Department.

nsUfiReusitine 3(2-2~5)
(Housekeeping Operations)

Tﬂ‘a\iN%Nm‘a‘u‘%mﬁmmmmﬁﬁﬁmm%uﬁmmugmmﬁﬁumqmﬁﬂmw
PDIUNHNLHTINN NI URRANTANRNIT NANNITLAIAEHN15Y AN
AL L5945 m‘fi%mmm:mﬁf«'fmﬁuLﬂ%mﬁmm:ﬂqﬂﬂ‘siﬁﬂmLquﬂLLaiﬁm
N159ANITATUYARINT NI AN RN NA TN BRI AR BI LU
WM FTEEn F1rseanuean 7 lsosn smesnunaEaensde
DB Ug NN LTI mﬁmmuiﬂqqﬂﬂﬁaﬁ@yumﬁm NFVINUUTZHI0
NATUUNUNUHNTINY

Organizational structure; characteristics and responsibilities of Housekeeping

Department. The implementation. plan, Cleaning procedure in hotel sector. Use and
store tools and equipment.of the housekeeping department. Management of staffing,
cleaning, staffs” uniform,*laundry. Hotel decoration. Security Covered in Housekeeping

Department~Material and supplies control and budget of Housekeeping Department.

3) FYNSANRRINTHURE NIFINDIRITURLLATAIAN

msﬂﬁﬁ'ﬁmuu‘%msmmsumLﬂ%ﬂaﬁu 3(2-2-5)
(Food and Beverage Operations)
Fufidasdauninew: 3574103 Nﬁﬂﬁm%ﬂ%mﬁuLmzmsﬂg‘jﬁ'ﬁmum%
TAT9E9IN1TUBNNTIRUATITINT AN SURRTE LB ANEUE NSNS LAY
PEDIRN N9PRENAINEBNYaFasa s et HusNg %gum@umﬁﬁf]ﬂ’ﬁ
ez HUBN1391MNT LA DIAN ﬁﬁﬂmﬁumgﬂLLUUﬂqﬁTﬁU%mﬁmmﬁLL@:
PEDIRN N19ANITETINTUALLASEAN ﬂqﬁTﬁU%ﬂqﬁﬂq%qﬁLLNZLﬂ%@Q5‘1'34LLﬁQﬂﬁ’]
AT SY AU DN IR qﬂﬂmﬁﬂmefnuﬂmmﬁﬂsﬁumﬁﬁwm ANSuf 2
ﬁiym"fmmu%mimmﬁme‘%mé"ﬁlm ANIATINHLAZLBNNTT AR UAY
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Organizational structure and responsibilities of Food and Beverage Department.
Mise en place. Service procedures, Service methods and service styles. Serving
food and beverage to customers. Integrating with colleague. Safety and hygiene
for food and beverage service sector. Resolve problems in food and beverage

service sector. Catering operations and service

MFANERITHRALNIFIANTITAST 3(2-2-5)
(Kitchen Operations and Management)
pradifitnduuanad ngsufaurnsnisinmiluiasnsa A

Aeafunisdssnauaing mﬁT%LL@zmﬁf«?fmﬁuLﬂ%mﬁmmz@qﬂmtﬁm% NANNI3
WAENIRNALLALINELNITUILNBUBIMNTNTASHANLTHININYFA UWRZATININ
BB NITHILEUBLAZNITTARNUINBANIS @‘iﬁﬂqﬂﬁﬁMﬂﬂﬂéﬂ‘iZﬂﬂUﬂq%qﬁ
growdauaranlaandu Nz ianenis

Kitchen knowledge. Roles of werk in the kitchen. Cooking terminology.
The use and storage of tools and/kitchen equipment. Food preparation and cooking
skills. Taste and quality“control. Food decoration and presentation. Ethics of chef.

Safety and sanitationin kitchen operations.

2.3 mju"&mmmﬁﬂﬂ

2:3.1 ﬂfojw‘imﬁ'fﬁﬂ

AIFAANIINTITVIBUTILNTIFUAIN 3(3-0-6)
(Health Promotion Tourism Management)

AIINNNNY AIINAIATY UATATMNINISIBINITVIBLARUBIFININ 119
o ] A \ o A | A a =
TANTNTVIBNTEBIFIN e 9N EN JUNLLNNTYIB B BIgIN LAWY
msUsuligRifymniunsiaumandaeiifiensvisadiendeguaimuazain
LLmTﬁmqﬂmﬁLmz@qﬂmumﬁﬁmLﬁmL%\iqﬂmw ANEINTHN1TYIDITIHAES

FUNN
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Definition, the importance and development of health promotion and tourism
management. Management of Sustainable Tourism. Types of health tourism. Developing
health tourism products and Spa. Demand and supply of health tourism. Case study

about health tourism.

asaamsvianfiendensenssa 3(2-2-5)
(Creative Tourism Management)

AINNYINTE AINENATY BNALTENEY JULUL wazalfineBenvieaien
BeaE198536 LML vnd LmzﬂmﬁﬂwmmmﬁﬂﬁmLﬁﬂfu%\m%ﬁmﬁﬁmﬁﬁ
AUIINUDINNYIDY LﬁmL%@N%Nmﬁﬁfumﬁw%ﬂﬁﬁﬂﬂi’wuﬁﬁu gﬁﬂiyiyqﬁmﬁ'u
LATRIIRREN A1999 AU NLAZRANTINNIEY T I B AT Aeaslanuay
?Jﬂ\iﬁ‘izLﬂﬂfﬂﬁlﬂ’]‘iﬁﬂﬂql&@ﬂﬂﬂﬂuﬁl

Definition of creative touristi"management. The important elements of the
patterns and trends of creative tourism:-Characteristics, roles and responsibilities of
tourist participated in creative, tourism. The contribution of tourist in preservation
cultural ,local knowledge and environmental. Explore creative tourism path and

activities of the world-and Thailand. A field trip on creative tourism.

A59ANISAL 3(2-2-5)
(SpaOperations and Management)

ATaRlATIEENBIANT NIRRT iR URATaL TuaU
AvsguaiuiinisUdtifiniaan nnsdanisausisfouandentualn n1sunisg
Ausng nsuaniayAaInTiafiisrining niauiilgmilunsufiifesa

Organizational structure of spa. Roles and responsibilities of spa. Maintenance
the area of spa operations. Environmental health management in the spa. Property
management. Staff management to be more productive. Solving problems in spa

operations.
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WARSuTILATESANLAE NGRS 3(2-2-5)
(Beverage Products and Bars Operations)

mmiﬁmﬁum’%mﬁm %H@@Hﬂ’]‘iffd?]@ﬂﬂ%@ﬁﬁlﬂLLﬁ@ﬂ@ﬂﬂﬁLLﬁiﬂzﬂ‘ﬁzLﬂﬂ
aUnsolransflofi Hun1anasARosin S18N15LATENAN NNTFEENATINE DN
mwﬁﬁm?ﬁu%% naidn N199ng ﬂ’]‘iﬁuﬁ%@ Wﬁ/ﬂﬂ’]‘ﬁLLf\lﬁiﬂ’]‘iﬂfJU@N@mﬂ’]W
AABIAN N19YINTIENT ﬁ’ﬂmmﬁﬁﬁﬁﬁmuLm‘%mﬁluﬁﬁLLmﬂ@a@ﬁLL@ﬂﬁﬁ
LEANBFDARTNGATHINTFTHAING

Beverage knowledge. The process of producing alcehalteach category.
Equipment used in mixing drinks. Drinks list. Beverage preparation. The process of
order, purchase and issue. Principles and quality centrof. Daily report. Practical skills
on mixing alcoholic and non-alcoholic beverages-based on ‘international standards

formula.

M9AANITNTITUSEYN NIFIARNIEANTS wazmsvisafisaiausreda 3(2-2-5)
(Meeting, Incentive, Convention and Exhibition Management)

THuuy ﬁﬂwmmmm‘ioﬁ’ﬂLﬁuﬁ;iﬁwmmmﬁlﬁmm‘jﬂazﬁuﬁmaﬂmiLL@:
AR RWANA I ARES NS A N 98BN LA AN AN UNSS A TR A
ﬁﬁ:LﬂwmﬁTﬁu‘%ﬂﬁﬁmLﬁmﬁuwumﬁmm 1TH N1FINHIANTNELDIAAIH
UaaAfenugnAdiusnsAnEuenaamidnuzuazsULLIIaIN9YIR g Tien
Weitswdalaeinisiesisafiofiussiaseeuumie s ingussaed
YRNNSAAINNTE19U5999 193U ULYB93EUUNTS A9 TRUNU MBI ULHWNNS
m@uLmuﬁqmqﬁ@é%ﬁqLﬁmu%ﬁwﬁmmﬂmmvim FeuaznNTLENNTa59E55A
FUULUA

General background of MICE market, present situation, trend and opportunity
of the market, selecting the target market, MICE market planning, implementation,

and evaluation. Learn about the interaction between staff, customers, contractors,

and other necessary elements to implement a successful MICE market.
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ABUREATBGUIRIFIHIUT ‘VI‘H'JEIﬂGI(VIE]EQ—ﬂﬂUGI—ﬂuﬂ’J )

AsTANIsETASHINIRLAZTiaeEe 3(2-2-5)
(International and local Cuisine Management)
ArsdiAtnfUa T Ruasiasin eefsznay ndnnnsinng
BIMITNTLUIUNITIANITOMNTURZNTATLANNTTUINNITIANTTANRNAUS
‘a‘mdwm‘a‘w’mLﬁmﬁ’ummﬁmm?m@Lmzmmﬁﬁmﬁ'u
Knowledge of local cuisine and international cuisine. The component and
principle of local and International cuisine. Management and quality: centrol in

local and international cuisine. The relationship between local-cuisine, ihternational

cuisine and tourism.

2.3.2 mjummsheﬂsz:mmﬁmmm%w

1) naNATETYLN

ANEE 1 3(2-2-5)
(Japanese 1)

TLULLAYN Lagines.3 %ﬁmﬁ"f%"fummtﬁﬂu An Ba97Me AR
WRZFWA ANENASTITAET 8 bEanUazan T LL@:Tmm%NﬂﬁzTﬂmﬁy’uﬁyugm
Answinuz s walemuden eliansnsodeasEessnluiindayiils
B uazdusiAiug Wefeashdanszan il

Pronunciation and 3 categories of Japanese; Hirangana, Khatakh ana and
Kunii. Sentence structure. Practice of four integrated language skills focusing

on.listening, pronunciation and basic speaking skill in daily life.

dl 1
AERYLK 2 3(2-2-5)
(Japanese 2)
a d' 2 a 1 d' 1
ANADIFUUNINDN 1564723 N1E161]% 1
Taseadnalszlomdniiugiusesnn 1564723 arendiuu 1 fndu e ye
guuaziden eliaiunsadessiessniuiinlseen il BendANA Ay
SNUIAUANHT I eFeasuTAnUszan WA
Sentence structure next to Japanese 1.Practice of simple sentence on

listening, speaking, reading and writing skill for using in daily life.
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SWAIUN FauazA1aBulesIEIen niaefia(ngu-UJus-Fnan)

1564725  aunditlu 3 3(2-2-5)

(Japanese 3)
FufidasiBaunnnawn 1564724 mm{fjﬂu 2

Tassastazlonfiugastaann 1564724 anendiu 2 Anvinuzlunisils
wa duazdeu Weleasdoya uazarnddniinAnFatsgndias nanng
dmuazdeunendgiuitedulannnEaciandl g uadinasdoyaiitia
AeEuaily a1ansadsiEasannassanefing o T4

Sentence structure next to Japanese 2. Practice of sentence on listening,
speaking, reading and writing skill for using in communication:. Study in vocabulary
and expression used in different aspects of situations..Practice of forty basic skills

to understand short message and be able to write-a short essay.

2) mjumu'ﬁu

1573720 MEITU 1 3(2-2-5)
(Chinese 1)
o/ dy % o/ o/ =} = 1 o/ g = v 1
nanidesdiurassadnusau Angnufmyt o8 Ustlem uariiamnuasng
dne Anwuadiin@eulassadwiuguessguszloniiauuasdte nasnauRnen
Annnstinauynssdu-me  uazme-au
The basics of Chinese characters. Practice on reading short sentences. A

study of writing basic vocabulary and sentence pattemn. Practice of using

dictionaries, Chinese — Thai and Thai — Chinese.

1573721 APITY 2 3(2-2-5)
(Chinese 2)

FUADITYRNINDK 1573720 ATHIFN 1

! 4
P=3 !

Hnvineeauie wea 8uuaziden Anniseaudmyl a87e1ntn 81u
slspuazdananuiiennis Lﬁ@ﬁﬁmmL%ﬁsfmm:sf%fﬁgﬂﬁm ANEIANE DY
Tmﬁqﬂ%ﬂwmgﬂﬂﬁﬂm ﬁ’ﬁummmmm:mmﬁm WONISABETT LI

I389N19DDNLRBIAUN A IR (RIS gM
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ABURESATBGUIRIFIHIUNT wmﬂnm(wqug—ﬂgum—ﬂum )

A study of listening, speaking, reading and writing. Practice on reading
long vocabulary and sentence pattern. Focusing on practice on Chinese

pronunciation for communication.

ATEIIU 3 3(2-2-5)
(Chinese 3)
FuGaadauNInew 1573721 ATE1AwW 2

AnunNs HAULAzMTNTiIneRn LazANENRLETBIAAFNS T TnRuay
Uszlypptinedng Lﬁ'@"fﬁmuﬁm‘%ﬂuL%m%@mmﬁy’ﬁumﬁmmLmzmﬂ%ufﬁmm
AFBNATNMANATET WATAINN TN

A study of word functions. The relationship of words each sentence. Practice

on writing and speaking in correct sentences.

3) NANAENIBINGEIRDATTTIBATIBILAYNT LTSN

mmé’enquLﬁamsvimLﬁmu,@zm‘s‘[‘sau,‘m 1 3(3-0-6)
(English for Tourism and Hotel 1)

ANFNA ﬁﬁmmmwﬁﬁﬂmmﬁﬂuwmﬁﬂ‘%@%@mmmmﬁ”@nqwﬁ%ﬂ@ﬂ
Lﬁ'mﬁuqmmmﬁmmﬁﬁm Fiaauaznislssnsnanfinisfiansuinvieadien
mMafusasivieadisn nadnpnansmevissiieanisasunsdeyanisviediiie
NI5URAL ﬂ’]‘i@]‘i’]@?\lﬁ@]‘i’m’]‘m@ﬂLﬂﬁﬂu@u@‘ﬁqﬁhﬁﬂﬁzmﬂﬂ’?‘ﬁ@ﬂﬁ(gﬂLﬂ%ﬂﬁﬁu

U‘iZTﬂ ﬂﬂ’?‘ﬁﬂl&‘l’lu’ﬁu%quﬁqﬁqiLLZ\]ZT‘NLL?N

A study of the vocabularies, expressions and sentences concerning tourism
and hotel industry such as greeting and reservation. Organizing tour schedule, tourist
information, flight reservations, checking in and boarding services. Departure, onboard

and arrival services. Conversation in restaurant and hotel.
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ABURESATBGUIRIFIHIUNT Vi‘l:l')?.lﬂﬁl(‘i’li]‘lsl{]—ﬂﬂﬂﬁl—ﬂuﬂ’i )

mmé’anquLﬁ@msvimLﬁmuazm‘s‘[‘sauﬁm 2 3(2-2-5)
(English for Tourism and Hotel 2)
"imﬁﬁmL"%ﬂumfiﬂu3575506mmé'\1nquLﬁfamsvimLﬁmuazmﬁseusu 1

ATFANYT RN LLZ\IZﬂ‘iZT%Jﬂ?ﬁ«l‘iZﬁﬂ%ﬂxﬁ%ﬂﬁﬂ’]ﬁﬂ@qmﬂq%ﬂﬁ‘iNﬂ’]‘a“ﬂl@\?L‘ﬁﬂ’]
warnslsauss ns@eenansuazuriu s TaEnnLssndiuEnevisadien
LAYNITITINTH ATNANTEIDIN G HABNHH TN Anunuenannditsglaaammun
ANNTAUTTENLENTUTIVIBITeaLlsTnnsing o [FRnUGIRUT9878, 9 Ma0 1N 1903
CBN

Practice on listening, speaking, reading and writingconcemning tourism and
hotel industry. Practice on writing document, articles for promotion and advertisement

concerning hotel and tourism business. Practice on speaking’in the real situations in

different roles related to hotel and tourism business.

2.4 nRNATIRNUsERUNTRAIANTN

mswetaniinlszaunaselandnnisiaafisauarnislssusy 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
nwaEdRANUNURNN5959 o ﬂﬂﬂuﬂ‘ﬁZﬂm_lﬂ’ﬁ?ﬂﬁq‘ﬁﬁ@ﬂq@lﬂﬂ‘iﬁﬂﬁ‘mﬂﬂ‘i
1U3aN19 Lﬁ'@Lm‘%‘ﬂNmmw%ﬂmﬁmﬁﬂmm:mmﬁmﬁ?jﬁwﬁ@umaﬁwmﬁmﬁ
UL HUNAN WRNIIRLAEHN1THL U TSN NN TR N
Preparation for operating in a specialized area of the hospitalityindustry
befoere going to professional experience in tourism and hotel business. Student will

be evaluated working skill and they have to present their work report.
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FauazAraBuIusIEIEn wiaefin(Ea lnsUfjiR)

nsfindseauniseiBainnisviaaiisaunaznislsousy 6(600)
(Professional Experience in Tourism and Hotel)
FfidasiBuuninan 3573801n15nsenfinUseauniseiirndwnisviaadian
WRENTFLSINTH

msAnUsraunisoRrEndnnisiesfieanaznis 15 anaa e Hasa 1

=1 a

§quna SgAsmfievdagsfaenm nelinisquaresenensdiuinea laash

amEanAnaul uaznAUfiRR FennsAnun U uanunnsniase dnlH

fnnsUgefvmieniuseazdansasnistinszaunseBradwiazan finns

1 YV
g a

ta3ufmne Lﬁ@@ﬁﬂﬁmﬁiymmiﬁﬂﬂ‘smumﬁmwLﬂmﬁmmuﬂummzumwm
Tumﬁuﬁﬁfym"fﬁ@‘mﬁﬂﬁwﬁ

The operation of professional experiencein tourism and hotel related to
government, enterprises or private businesses. Students are supervised by advisor.
They can apply knowledge theoretical-with real situations. Orientation and post

training program are provided in order to discuss and solution problems for students.

LAISUNNRAAF NN 1(60)
(Preparation for Cooperative Education)
=3 4 ! a ova =)
ﬂ’]‘iLG]‘;Z%JNﬂ’ZWNW‘iﬂNﬂﬂuﬂq‘i@@ﬂﬁgUWﬁﬂuTuNﬂﬂuﬂizﬂ@UﬂﬁTﬂﬂTﬁ34

aefmEsluEes MANN1S uwaRnuaTSsgnanfiafine nszuaNNIsuAs

[
v A A v o/

suifgudiatvAuNfeadasnussuuaniafinel WARANITENATINLAZNITEDL
drinnwol panndiugilunisufiiemianssnaunisiaaainnsalu
MATWEHHALBINMHHIATZIATTNUFAZETIN AN 1 nsUSUdaludsAN N3
FAUIARNAMN E1dange walulaasmumanisdoats uyssdig
nnsvinemdiniin Tassadennsinemluesdng smganistudiinems aansl
LﬁmﬁmﬁmﬁmgmwLLﬁwm LLNt’i:‘UUU%VW‘;‘QMﬂWW\?WHQMﬂ’WWTu NOH
U52naunig m‘sm‘%mﬁﬂmm:@%ﬂﬁiﬁu"fuﬁm%wLawwmmﬁmumﬁmmﬁ
AN lalun1savinlageen NTINLUNANITUHUAIIM 119 LN

Tﬂ‘i\N 1 UAZNITHNEAUDNAY WMTWNQTL!
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FauazAraBuIusIEIEn wiaefin(Ha IueU i)

This class serves as a preparatory curriculum before students enter
the workforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and regulations for applying for jobs and interviews.
The basic skills required to operate within the establishment, and the ability to
self- develop according to the professional standards of each institution will be
explored. The specific skills and attitudes this class seeks to develop are:.secial
adjustment, personality development, English language skills, understanding
information technology for communication, human relations, teamwork, organization,
office work affairs, a cursory understanding of labor law and  guality work management.
We will conclude the class with an explanation of specific. professional skills and
ethics. Students will be expected to have a firm (understanding of writing and

presetting work projects, as well as crafting ssummary reports.

anfafnun 6(600)

(Cooperative Education)

seRTREBSRNIIan (6003801 LASuNAWAaANEA
m‘a‘ﬂfﬁﬁﬁamﬁmﬁﬁﬂ%wmmwﬁmsfuﬂmuﬂazﬂ@umw%mﬁﬂﬁ

iliTiAminnan 16 @i vidalitioandt 600 Halus Tnsyaninnianasd

ﬁfﬁmﬂmﬁﬁﬂmﬁﬁwﬁﬂqmmﬁﬁﬂwqﬁumﬁﬂg‘jﬁ?mu@%\iLﬂﬁ@umﬁ\uﬂuwﬁmm

A3 A bAS99TH N399I URANTU TR A9\ 38U ULATIULAY

ANTHNALA L ATNIUATHATLEHNIBINEINUAIAEY 819158971L5 NY s aaNaTs

Aer e ARinee mﬁmw?ﬁuﬁﬁﬁwLL@:@mﬁﬁﬁN FBFITH AT 8

ﬁﬂwmzﬁﬁm‘%ﬂqW?mmwﬁ@hﬂwi@ﬂﬁﬁf]ﬂ’@mu LL@xLﬁuﬁmeﬁmﬁﬁ@mmﬁﬁ

3

ATIRNHANNFDINITTBIAR AU LTINS Ba i e diSantsfinen
Students enter the workforce according to their specific fields of study for
16 weeks (or not less than 600 hours ) integrating the theory explored in the
university with the practice involved with the occupation. Students are expected
to engage in and complete: work projects, operating reports, and work presentations
as per the suggestions of a senior officer and/or advisory teacher. The mission of this
class is to imbue students with the skills, body of knowledge, character, personality

and qualifications directly related to market need.
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