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3.1.3 519991

1) WNQﬂa?f’lﬁﬂE’lﬁ’}T‘U mmt%am;mquﬁmfmu@ﬂmﬁ 30 MUm

1.1) ﬂﬁéﬂa"ﬂ"lﬂ’l‘lﬂ’nmzﬂ’l‘ié’aﬂ’l’i Bew 12-15 vuandn
AL Beu 12 vusefin

1500120 mmé’aﬂqwﬁugm 3(2-2-5)
(Foundation of English)

1500126 AN eBNIABANTUATNNTRUANATT AN 3(2-2-5)
(Thai for Communication and Information Retrieval)

1500127 m‘m'fmm:m‘jL@ﬁummﬁ“\mqw 3(2-2-5)
(Reading and Writing of English)

1500128  N19NGLATNITNANIEISING - 3(2-2-5)
(Listening and Speaking of English)

Wwan 13e 0-3 vuaedn

1561125 anundumiiasm 3(2-2-5)
(Japanese for Beginners)

1571129 aundsudesm 3(2-2-5)
(Chinese for Beginners)

1581107 munnnasiiiasnm 3(2-2-5)
(Malay for Beginners)

1661108 e unmAdoIAu 3(2-2-5)
(Korean for Beginners)

1671104 nm1atadinem 3(2-2-5)
(Lao for Beginners)

1681105  nunansidosmu 3(2-2-5)
(Khmer for Beginners)

1691105 Au N 3(2-2-5)

(Burmese for Beginners)



1711108

1741101

ANENFYAUTNIBIRL
(Vietnamese for Beginners)
nundulafieinemu

(Bahasa Indonesia for Beginners)

1.2) ﬂqu"}muguﬂmﬂm 38

v o 2
UgAay L9EU

1521102

a
taan

1500129

2000117

2500118

ATEITH NUTIA

(Virtue and Life)
5819

INPAT

(Sexual Orientation)
FUNFLNTNYDITIA
(Aesthetic Appreciation)

i o/ o/
NWHANTTHNUYBHUNUNTINRHHIAN

(Human Behavior and Self Development)

1.3) mgaﬁ‘mﬁ’a ANFAINAIS 138

v o 2
UgAay L9EU

2500116

2500117

=)
LN

2500119

ANBURBIULATAUTINGA LT
(Human Rights and Civic Duties)

AdnariuitanBeuludsanlan

(Thai Living and ASEAN Way in Global Society)

=%
bIEN

addaa a =Y
Qﬂﬁ’lﬁ]Lﬂ‘i‘]&lﬁﬂ@W’ﬂLWﬂ\?

(Self-Economic Sufficiency)

3(2-2-5)

3(2-2-5)

3-6 NUIYNN
3 siaufia

3(2-2-5)

0-3 wiafia

3(2-2-5)

3(2-2-5)

3(2-2-5)

6-9 wuIgdn
6 e

3(2-2-5)

3(2-2-5)

0-3 wafia

3(2-2-5)



2500120

2500121

2541205

3502101

Atlan 3(2-2-5)
(Global Living)

FAatURINaDH 3(2-2-5)
(Human Beings and Environment)

NYHEITU9HE 3(2-2-5)
(Man and Nature)

mafugsznaunis 3(2-2-5)

(Entrepreneurship)

1.4) mgu%mmﬁmmﬂm ANgIFARSLAZIIALKIAE B 9 — 12 yuafa

U9AY 1381 6 WuapAn
4000117 wialulagfaviauasnIsRoans 3(2-2-5)
(Digital Technology and Communication)
4000119 nsARLAZANTFRALTS 3(2-2-5)
(Thinking and Decision Making)
vAan 5uu 3-6 wuiwdn
4000118 %mmm‘gl,ﬁ"'@@mﬂﬁw%ﬁm 3(2-2-5)
(Science for Quality of Life)
4002104 mﬁﬂﬁzqﬂﬁﬁﬁﬂﬁLLﬂ‘am‘hﬁﬂmuTuglﬂﬁ@ﬁ@ 3(2-2-5)
(Office Program Application in Digital World)
4032227 m‘mﬂﬂﬁfléﬁmﬂLmuy‘im’lm‘iﬁm%’umﬂﬁm 3(2-2-5)

(Integrated Exercise for New Generation)
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2.1 ﬂquﬁmﬁug'm%m%w BN 30 WHaYfin

3001103

3011101

3011103

3011104

3011105

3013205

3014402

3061102

3073402

4124302

m‘sﬂmmqﬂﬁﬂmwLﬁ'mmﬁmmmm% 3(2-2-5)
(Development of Personality for Communication Arts)

WANTNFFAR 3(3-0-6)
(Principles of Communication Arts)

AaUznnslgneiessiimerans 3(2-2-5)
(Language for Communication Arts)

SWViAe 3(3-0-6)
(Media Literacy)

ANHAREINFTIALATHTANTTH 3(2-2-5)
(Creative and Innovation)

NS RDAITRATA 3(3-0-6)
(Digital Communication)

naEsAnEiiEedesluianisiuds 3(2-2-5)
(Superstar in The Entertainment Industry)

ATINENNRAT D BRI 3(2-2-5)
(Basic Digital Photography)

Aouazmaluladniskeasdmsuimaeans 3(2-2-5)
(Media and Communication Technology for Communication Arts)
MMIBBNLULABNRIABINTIAN 3(2-2-5)

(Computer Graphics Design)



2.2 ﬂzgu"imvaﬂﬁ’aﬁu Bed 36 WWaefin

3002201

3003902

3003903

3073401

3007701

3012101

3012102

3013209

3024205

3042101

3042201

3053403

nngdRBILn g siatuis 3(2-2-5)
(Event Management in Entertainment Businesses)

AT AmARERS 3(2-2-5)
(Research in Communication Arts)

AN AFNERS 3(2-2-5)
(Seminar in Communication Arts)

AENANADTLATIA W RE T TN AR S LRMARNTRS 3(2-2-5)
(Computer and Information Technology for Communication Arts)
mmé’aﬂqwLﬁ@ﬁmfﬁwﬁmmmm% 3(2-2-5)
(English for Communication Arts Profession)
ﬂg‘mmﬁLmz@%ﬂﬁ‘j‘mﬁ'@m‘mmﬁu 3(3-0-6)
(Laws and Ethics of Mass Communication)

AaUznITaEe 3(2-2-5)
(Art Of Story Telling)

nsReansnanenla 3(2-2-5)
(Online Market Communication)

nsieruaznsdewenadey 3(2-2-5)
(Introduction to News Writing and Reporting)

ANTUAIIIN B A AR ERS 3(2-2-b)
(Makeup in Communication Arts)

sl denuvAngnTEasResuayive ey 3(2-2-5)
(Script Writing for Radio and Television)

M0 ENNRE N UAZU Tz E S Dl AR UNR AN SN 3(2-2-5)

(Advertising and Public Relations Photography on Multi-Platform)



1



2.3 ﬂquﬁ'ﬁm%@ﬂ L%?J‘HTN‘LA@?_ITI’]”I 21 uasfia

2.3.1 ﬂquﬁmﬂﬁﬁmwmmmzmsﬂfizmﬁuﬁ’uﬁ

3003904

3013202

3013207

3013208

3013210

3013211

3013501

3014203

3014204

3014401

3042401

3044404

3052402

TAs9NTAAEAAMAR AR

(Special Project in Communication Arts)
MsRaETIeNNTHALY BN
(Communication for Local Development)
NNIABENTNNITNUETTH

(Cultural Communication)

n9RBENTAINRWAN

(Brand Communication)
Qﬁﬁﬂﬁm‘iﬁﬂmﬁLmeWﬂﬂmauﬁ"@
(Communication Landscape and Media Convergence)
nsEsNIHEE S LR

(Creation of Contents for Digital Media)
UALRNTRBNTUALANANIIENS

(Master of Ceremonies and Moderator Practice)
NINAARDRIANN

(Printed Media)

AN ERSTINTE

(Contemporary Journalism)
ANIANUAIATNANYFAYIA

(Retouching for Digital Photography)
ﬁ@ﬂxm‘jmmﬁﬂmﬁﬁﬂm‘i

(Arts of Speaking for Communication)
m‘mﬁmmmﬁmfmﬁﬂﬁﬂﬁﬂwﬁ

(Modern Broadcasting Production)

N9 B ENEI9ETIAR DL R LAz AT

(Creative Writing for Advertising Public Relations)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

12



3073403  Aplauonuazlasananius

(Advertising and Public Relations Media)

3(2-2-5)

13



3013206

3073408

3073409

3073406

anlrnuazananilan

(New Media & Online Media)
ﬂ"l‘iﬂ‘gj’]ﬂﬂ‘i‘iﬁﬁlﬂﬂ"mﬂ"l‘;@u
(Creative Media Cartoon Image)
ﬂ’]‘j‘%’ﬂ‘mﬂﬂf]ﬁwgﬂ‘jzmmﬁm
(Radio Broadcasting)
ﬂ’]‘ﬁmﬁ’]:ﬁfumu%’ﬂﬁyugm

(Research in Principles Research)

2.3.2 ﬂqufimmwslum

3041102

3043401

3072501

3073202

3073503

3073504

3073505

3073506

3073507

NIRRT WA UALTARTLAE

(Film and Multimedia Production)
AINARRIRPAR LD

(Music Video Film Production)
Aavznssinmeluenunneuns

(The Art of Editing In Film)
nsUAtRNs @ eUMA e

(Screen Writing Workshop)
z;wﬁmmmﬁﬁfu%m%ﬂ

(Production of the YouTube Channel Program)
M99 AL ANV I

(Journalism on Smart Phone)
NNINARIATRARANR LA N WA

(Film Special Effects Production)
ARLZN199DNUULLALAZANAS BN TR
(Art of Sound Design and Music Score in Film)
ALz TN WY UAS

(Art of Film Lighting)

3073508 ﬁﬁﬂﬂ’?‘iﬁ’]ﬂ’?WLﬂﬁlﬂu\f‘W}

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

14



3073509

3073510

3073511

3073513

(Principles of Animation)
ﬂﬂ‘i’l’]\iLLW%ﬂ’W‘iNﬁ@lﬂ’]Wﬂum‘; 3(2-2-5)

(Film Production Planning)

qUN3Y FARTNNATNEUAS 3(2-2-5)
(Aesthetics of Film)

ATANETNNINENRAS 3(2-2-5)
(Cinematography)

NINARRDARTAN NI TULAAVA 3(2-2-5)

(Digital Video Production)

2.3.3 ﬂzgaﬁi’mmsuﬂm

2051209

3013301

3013302

3013401

3014402

3014403

3042402

3043408

3043409

ﬁyug’mm‘nmm 3(2-2-5)
(Fundamental Acting)

MadAnIaeEad LL(;'Nmme%’uTuﬁﬁﬁ@ﬂ’mﬁ@ 3(2-2-5)
(Management of Costume Fashion in the Entertainment Business)
SnAnEnBaHNNTUaRg 3(2-2-5)
(Isan Identity in Performance)

NNTAALADNHNLAAN 3(2-2-5)
(Casting and Audition)

naseAnEiiEedes T nialius 3(2-2-5)
(Superstar in The Entertainment Industry)

mﬁmm‘aﬁ@ﬂusfuqiﬁ@ﬁ’mﬁd 3(2-2-5)
(Artist Management for Entertainment Business)

Aalznsuans i s 3(2-2-5)
(Performing Arts in Contemporary Media)

ANIUNERIB AN A 3(2-2-5)
(Creative Isan Folk Performance Arts)

ADUTTANFMSUN1TUARY 3(2-2-5)

(Multimedia for Performing Arts)

15



3043411

3043412

3043413

3043201

3043415

3043416

3043417

16

Aesnazua lHN1TLERS 3(2-2-5)

(Sound and light in the Performance Arts)

mmm:fﬁ/ﬂqﬂ‘ixﬂﬂumﬂmm‘iLL@WN 3(2-2-5)
(Scenes and Props in The Performance Arts)

mmﬁuﬁ’m 3(2-2-5)
(Folk Drama)

NSREUUNALAT 3(2-2-5)

(Script Writing for Performance Arts)

é&mmﬁfmmm%qaﬁ@ﬁmﬁa 3(2-2-5)
(Modeling in the Entertainment Business)

Tanumawmaenetunnsuans 3(2-2-b)
(World of Fairy Tales of the Performance Arts)
‘E’NﬁﬂNLL@%Q%VI%EW’T’]N@%TMW]‘JLLN@G 3(2-2-5)

(Taste and Aesthetics of the Performance Arts)

2.4 mguﬁmﬁﬂﬂsmumsmﬁmﬁw BN 7 AR (TWLﬁ@ﬂL%ﬁuﬂQNTWﬂQN%ﬁG

fame (i)

1563804

1564804

6003801

6004801

1) Fdnuszaunised
nawRsNANUsraUNT0RT BN ARNERS 1(60)
(Preparation for Professional Experience in Commucation Art)
nsAnUsrauNIToRe BN AFan 6(600)

(Field Experience in Commucation Art)

2) FwEnfiafnun
LR HANTAFNET 1(60)
(Cooperative Education Preparation)
ANNAFNGYT 6(600)

(Cooperative Education)
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v ' 1
AWdN 1 arAFaun 1

'
o a

n@iufim SHAY Faqun UN-U-a)
Anuyiall- awnuaznisdess 1500120 mmé’eﬂqwﬁugm 3(2-2-5)
AnuyinlU-dsanmmans 2500116 ﬁw%ww%mmwﬁqﬁwmﬁm 3(2-2-5)
ﬂ@imﬁ%’]ﬁugmﬁm%w 3011101 | wanfimeeans 3(3-0-6)
ﬂ@imﬁ%’]ﬁugquﬁm%w 3011105 | AnAnaswassALazIanTss 3(2-2-5)
ﬂ@imﬁﬁﬁﬁugquﬁ%q%w 3013205 | msdeansnava 3(2-2-5)
ﬂ@imﬁ%’]ﬁugquﬁm%w 3061102 | nsanannaneaidany 3(2-2-5)
59 18 wuaefin
sl 1 meewd 2
ﬂa;u'“rm SHAIY Haton W(-U-a)
Anuvl-nEnuazn1sieans 1500126 | nmnnaienisdessuaznig 3(2-2-5)
AUAUTTENA
Anuvinll- awnuaznisdesns 1500128 | N19eUazN1TnANTEIBINY Y 3(2-2-5)
AnuvialU- domnenans 2500117 | Afneduadendeuludinnlan 3(2-2-5)
ﬂ@imﬁqﬁyugmﬁm%w 3011103 | Aavznalgnuniasuiine 3(2-2-5)

FINNAT
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NRNATAg AT EN 3011104 | gmvinde 3(2-2-5)
naNATAg AT 5073402 | Aeuazmalulafinisdaais 3(2-2-5)
AmSuRmerans
9N 18 wugfin
Fudit 2 et 1
nRaATn SHAIUT Fadan W(n-U-a)
AnuialU-asuazniadeans | 1500127 | nnsamuazniaidenniundangs 3(2-2-5)
Anwwialu- adias- Ands 4002104 m‘m‘szgﬂﬁ?ﬁmLm‘mgﬁmqmﬁ 3(2-2-5)
dmsuAng AT
nRAT g IATEN 5014402 | nama19mrniideidesluaantg 3(2-2-5)
A
mﬁuﬁmﬁ?ugmﬁ%ﬁw 4124302 | nspenUULABNRIADTNIIAN 3(2-2-5)
ﬂzglu’immﬂmﬁu 3007701 mmé’mqwLﬁﬂﬁﬁﬁwﬁmm’mm% 3(2-2-5)
ﬂ@ju%mmﬂmﬁu 5012102 | Aadzniaia1Ens 3(2-2-5)
AT BT 5024205 | nsderuazniadouanadewn | 32-2-5)
594 21 nwanfin
a2 madeui 2
nRaATn SANIUT Fafan W(n-U-a)
Anwvialu-uysemanaiodiy) [ 1521102 | anesaadudan 3(2-2-5)
Anwialu- adias- Ands 4000117 | maluladAaviauaznnsdinans 3(2-2-5)
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Anwialu- adias- Ands 4000119 | nsRnuaznssnAula 3(2-2-5)
naxATIENTAL 3042201 | n9l@euuyAngnszaneidesuas 3(2-2-5)
Ang Inaviem
AT IENTIAL 5002201 | nadndiamingsiamiud 3(2-2-5)
ngaATIENTAL 3013209 | nnsdnasmainennlan 3(2-2-5)
9N 18 uanfin
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b 74 1 ]
AN 3 arASERR 1

méu?r'm SANIZT HaBn wW(n-1-m)
naEAT M 3003102 | n9AdefimAmans 3(2-2-5)
ﬂzg'uﬁmmﬂmﬁu 3053403 | nnsanan nlzboinuas 3(2-2-5)
U &nius i aRunannsasy
ﬂZéNﬁ‘ﬁﬁLﬁ@ﬂ XXXXXXXX | XXXXX XXX XXX XX XXX XX XXX XXX 3 (X—X—X)
ﬂZéNﬁ‘ﬁﬁLﬁ@ﬂ XXXXXXXX | XXXXX XXX XXKXXX XXX XX XXX XXX 3 (X—X—X)
ﬂZéNﬁ‘ﬁﬁLﬁ@ﬂ XXXXXXXX | XXXXX XXX XXX X XXX XX XXXXXX 3 (X—X—X)
ﬂZéNﬁ‘ﬁﬁLﬁ@ﬂ XXXXXXXX | XXXXX XXX X XXX X XXX XX XXXXXX 3 (X—X—X)
59N 18 wwanfin
Tl 3 aaduad 2
ﬂ@éuf’a‘m SHNIYT HaBen W(N-1-m)
ﬂ@;uﬁmmﬂﬁq A1 3042101 | nsumansn s ans 3(2-2-5)
ﬂ@iuﬁmmﬂﬁ’qﬁu 3012101 ﬂgwmﬂme’%ﬂﬁﬁuﬁﬂﬂ%mam 3(3-0-6)
ﬂ@im"rj’nﬁ@ﬂ XXXXXXXK | XXXXXXKKXXKKXXKXKXKXKKXKKX 3 (x—X-X)
ﬂ@im"rj’nﬁ@ﬂ XXXXXXXK | XXXXXKKKXKKXXKXXKKXXKKXK 3 (X—X-X)
ﬂ@im"rj’nﬁ@ﬂ XXXXXXXK | XXXXXKKKXKKXXKKXXKXKXXKKXK 3 (X—X-X)
ﬂ@im‘?mﬁ@mﬂ% XXXXKXKX | XXXKXKHXKXKIKKXKXKXKKKKX 3(x—X-X)
59N 18 wwanfin




21

9/ 1 '
FAuidN 4 arAsern 1

s a

fm;aﬁ"m SHNIUN ZFaqun W(n-U-a)
ﬂ@lmmﬁugmwww 3001103 m‘aﬁwmqu‘?]ﬂmmﬁmmﬁMﬂ 3(2-2-5)
AR5
ﬂ@;Naﬁ’]L@ﬂﬁ/\‘iﬁu 3003103 | fnsmnfimeeans 3(2-2-5)
nqATIEnITIAL 3073401 | panfinwmasuavmaluladansau 3(2-2-5)
WRFNARSRIS LW AFNEAS
ﬂ@:ﬁ%%ﬁfamﬂ% XXXXXKXK | XHXKHXHHXHXKIXHKXKKXKXKKX 3(x—X—X)
narATAnUszaunsaimdn | 1563804 | nawdsnfindazaunisoisdn 1(60)
UNAFIERT WID
6003801 | wasNaniafnen 1(60)
59N 13 Biwagfin
sl 4 pedenit 2
fm;aﬁ"m SHNIUN HaRzn u(’ff’ﬁuﬂﬁﬁ’ﬁ)
narATAnUsTauNsarEn | 1564804 | nnsinuszauntsoungniime 6(600)
FIERS WID
6004801 | anfiafnu 6(600)
594 6 wiwanfin




22

3.1.5 A1AsUIYS193Y

1) WHIAAAIANYIAA

SUAIA

1500120

1500126

1.1) ﬂ'ZEN?Z"Hqﬂ’IE’ILLNZﬂ’I’iﬁﬁ’N’I’i

) o a a ' a a a va ¢ ¥

FBURLATBEUIYFIYIUT WRIYAR(NEI-UHUa-ANA)
o g

AEIBINHHNANUF N 3(2-2-5)

(Foundation of English)

ATRAHUIINELNITAS A1TNA nspmnazn1adeulunisdsansidesnn
WaLmaunund o Ailaudanlszindu Tddw aduazlalannsondesmilunis
ﬁlﬂ’é\ﬂ‘j

Development of listening, speaking, reading and writings skills in basic
communication, listening to short conversations commonly used in daily life, applying

basic vocabularies, phrases and grammar for communication

ﬂ’nel’ff‘l’lf—_lLﬁ@ﬂ’]iﬁl’ﬂﬂ’lﬂmzﬂ’liaug‘t‘!ﬂ’]’iﬂulﬂﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)
mwfgﬁyuﬁmmammfvm ﬂ’mmgﬁ,uﬁﬁulﬁHQﬁUﬂﬂﬁﬁ;ﬂﬂﬂﬁ ATWEUN
yinun1als nMane naan Mmadewi aniadoas uaznnsznauntnes 198
UFeBNBNMN ANEIATHNNIY  ANTHRIA Y IDIEITAUYVIFLAZITWEINTETTAWINA
ANBIUMAIEITEUINAANS o IR aRmuInEznITEeug nagnonialeiadasdle
ﬁuﬁumﬁﬂumcﬁﬁuﬂﬁﬁ%ﬁ@mem‘sL%ﬂu‘mﬂmm%\ﬁmmﬁ
Basic knowledge of Thai language, basic knowledge of communication, development
skills of listening, speaking, reading, writing for communication and efficient work, study
of meaning, importance of information and information resources, study of various
information sources to develop cognitive skills, strategies for using information discovery

tools in the digital age and writing academic reports
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ﬂ’]i’ﬂﬁuLL‘NZﬂ’TiL%f:luﬂ’l‘isl’l’éi‘lﬂi]‘]sl 3(2-2-5)
(Reading and Writing of English)
mmﬁm%muﬁu%mm WIARANISIANATANY N19ANSIULNAITH
= = T X <L‘ ¥ T < ¥
Matnany Rn@eudszlaanny T HaH AINNTN AENTIRVIYINAB
Reading techniques for comprehension, vocabulary expansion, various types

of texts, practice of grammatical writing sentences

MTAIURZNITHANTHIDING M 3(2-2-5)
(Listening and Speaking of English)

WARANISHNYINELNITAS UAZAITNANTEIBINGEINANNEIN N9EBNLEES

o P o o P v v 1 v
UMY BINY WALRZ AN mminsfw‘sﬂﬂmmmﬁfmmagﬂmmLmzmmmu
¥ ¥ v

Tw_lwauwuwuwuﬁmsfuﬂmum‘imm’N 7

Practice of basic listening and speaking skills, syllable and word stress, using
of sentences and phrases correctly and appropriately in simple dialogues of various

situations

[ 4 ¥
e 3(2-2-5)
(Japanese for Beginners)

o ! a o o/ o o/ o
ASANYINEZ N19WS N799A N7997H N9 ANURIBNYT AN ;i‘ﬂ
< & %% d ~ o o/ &<

Uselom Tagnnsmiiiugme sinuzlunnseansuazawmnlugfmlszdnii seisRnen
ad 4 o/ dl \
qawwﬂmmm:mm%myﬂu

Practice of listening, speaking, reading and writing skills focusing on Japanese
letters, vocabulary, sentence structure and basic grammar by focusing on

communication skills in daily life including the study of Japanese social life and culture
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lﬂl o = =3 ' = = a v i g
FAUATANBEUIYSIYIAN nurefin(gu-UHus-anain)
a & ¥
AMEIFUTBINY 3(2-2-5)
(Chinese for Beginners)
BYUFTEUUNNTOBARENATEIAUNINTIH ANYFIFNES HU (STUUANE NS
= o ' = Y 4 o = =
NMEIAUNAY) Aninern1als wa 871 Weu TagsAdwg 28 Uszlaaniuna

AlrlBAeaza1di aunullnaeun ¥ ANeg1NIeln Ju ANYBYAAITNFATEITY

2 1
=1

wuﬁmmuu@ﬂwﬁm%uﬁmﬁu?%?uﬂwaﬁmﬁiﬂﬁmﬁ

Learn the standard Chinese transcription system with Roman characters
(Mandarin Phonetic Alphabet System), practice of listening, speaking, reading and
writing skills by focusing on Chinese vocabulary, phrases and sentences used in daily
life, easy Chinese conversation, search basic Chinese knowledge through applications

that Chinese people use to communicate

s ¥ ¥

MuIH AL iaIng 3(2-2-5)
(Malay for Beginners)

Anvineeiia 4 ap19yaonms Aneigudazloauazlannaniiugiu wuin
uwmwmﬁ?ﬁuﬁ%ﬂﬁ:ﬁﬁu TG’;ILLT‘II AFINNIEY NNTUHEHIAN N1TUBNIIAT N9
dovny ilupu n1sfinauranatudm | mm‘mﬂ‘gmmmﬂuﬁqmﬂg wazideu
Uszlaaas o To

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion

and answering questions and simple Malay sentence writing

¥

¥
mMunnRaLiaIny 3(2-2-5)
(Korean for Beginners)
o & ' ¢ ¥ i
Anvinuesiis 4 agnsysonnis Anwngulselaauasiannsaiiiugiu wuin

UVIN%WHWﬁTﬁTR%ﬁJWU‘Jzﬁ’W’QﬁA T@LL?‘I N1FNNIY NITUHZHIAY N1TUBNINEAT N9
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Practice of four integrated language skills, study on basic Korean structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion
and answering questions and simple Korean sentence writing
mmmmﬁm;u 3(2-2-5)

(Lao for Beginners)

Anvineeia 4 ap19yaonms Aneigudazloauazlannaniiugiu wuin
UNEWIT g EAaUsEa T Taun n9inne nMsukssian MIUBnaT N9
Fovay iupu n1sflnauranaiudm T mm‘mﬂ‘gmmmﬂuﬁqmﬂg wazideu
Uszlamas o To

Practice of four integrated language skills, study on basic Lao structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion
and answering questions and simple Lao sentence writing
mmwmtﬁmgu 3(2-2-5)
(Khmer for Beginners)

Anvineia 4 a819yaonns Aneigudazloauaclannaniiugu wuin
UNEWIT g EAalsEa T Taun n9invg nMsukssian MIUBNaT N9
Fovny iupu n1sfinauranaiuds T mm‘mﬂ‘gmmmﬂuﬁqmﬂg WAz
Uszlamas o To

Practice of four integrated language skills, study on basic Khmer structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion

and answering questions and simple Khmer sentence writing
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lﬂl o = =3 ' = = a va i g

AR ATDEUILISIYIY wmﬂﬂm(wqwg—ﬂgu f-ARAIT)
[ ‘§J v

AMTETNHNILLBDIAN 3(2-2-5)

(Burmese for Beginners)
o ¥ ' v ¥ v
ANNE LY 4 B8N IWINTT ﬁmﬂ’]gﬂﬂ‘iﬂﬂﬂLLﬂtTQﬂﬁﬂﬁmwugﬁu LUUAN
dl K =3 o o/ ¥ ! o/ o
unaun il diauszdndi lawn n199inmag n1suksieu A1Tueniian nng
Fo09 WuaN N1TANEIMRBRANAN 7 annTaagUuazaaudInInln wazdaw
Uszlamane o Tn
Practice of four integrated language skills, study on basic Burmese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,

making conclusion and answering questions and simple Burmese sentence writing

¥ ¥

MENIARINITBINY 3(2-2-5)
(Vietnamese for Beginners)

Ansinueita 4 @?J'Ngﬁmﬁmﬁ ﬁﬂmgﬂﬁﬁﬂﬂﬂLLmTmeﬂiiﬁﬁug’m AN
unaundile bddatszandi Taun nevinvne nsussinen nsuenean nns
dovpe 1iumn m’iﬁﬂéﬁu“ﬂy@m’mg‘uﬁ ms\m‘mﬂ‘gﬂlmm@uﬁ’m’m@; uazle
uslamse o Tn

Practice of four integrated language skills, study on basic Vietnamese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages, making

conclusion and answering questions and simple Vietnamese sentence writing

¥

14
nuaRinidedasnu 3(2-2-5)
(Bahasa Indonesia for Beginners)
o & ' <y v
Anvinusis 4 agnsysonns Anwngulselaauasiannsaiiiugin wuin

UVIN%WHWﬁTﬁTR%ﬁJWU‘Jzﬁ’W’QﬁA T@LL?‘I N1FNNIY NITUHZHIAY NN1TUBNINEAT N9
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Practice of four integrated language skills, study on basic Bahasa Indonesia
structures and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
messages, making conclusion and answering questions and simple Bahasa Indonesia

sentence writing

1.2) nquﬁmuguﬂmam

AMBITHNUTIN 3(2-2-5)
(Virtue and Life)

NITWRHUIUUIAR wquj m’m%mﬂLmzmmﬁ’lﬁmﬂm@mﬁﬁ‘m 998559
@iuﬁ‘i‘iNﬁ’]ﬂ’JWN‘g N9LAFYITANTIINN L‘ﬁmﬂyﬁ%@méﬁLmem%wm%ﬁm NIN9D
fnsenulumAmnasaud 21 T&T@ﬂlwmmmmﬁ@ﬂ‘swmiL%‘ﬂugygﬁimm‘mqwﬁLL@:
AMAUFTR oufindnenan ianandnaesanainayus fandiintunisaysng
PN TTTHE AR RIUIARDH ﬁumuﬁ%ﬂﬂﬂﬂgﬁﬁiymﬁﬁmﬁ'u

Development of concepts, theories and meaning, importance of morality and
ethics, knowledge of spiritual growth to understand the value and truth of life, able to
sustain themselves in the 21st century properly, practice volunteer work, respect human
dignity, awareness of the conservation of natural resources and the environment,

continue to inherit local wisdom

LNAAT 3(2-2-5)
(Sexual Orientation)

ANHAN SRS LU IBINARNEN ANE Ay LAz A Nainiun19E ey
INFIRNEA mmfgﬁmmﬂﬁﬁl,m:mﬁﬂﬁ:ﬂ@uﬁmmﬂ ﬂ’wmmﬁﬂmwwﬁﬁuﬁuﬁmw

JNINATG ﬁﬂmmumm Wi‘[@]ﬂ‘i‘jwﬂ’mLWﬂLLZ\]Zﬂ”I‘iLLNﬂQ@’ﬂﬂ@!ﬂﬂ’]WW’W\?LWV’T AAn
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Meaning and scope of well-being for life and the usefulness of studying well-
being including sexual well-being such as human growth, sexual relations, personal
skills, sexual behaviour and how to reveal sexual well-being, social and cultural sectors

affecting sexual well-being instructional process

ARVFUAINADITIN 3(2-2-5)
(Aesthetic Appreciation)

o v 1 P 1 o A v '

@qLLuﬂ“ﬂ@LLWﬂG}’N’ﬂ’]‘JNWLLMG?‘I’]’INZ\]“’H ﬂ‘j“ﬁiyﬂVI’Nﬂ"J’WNﬂ@L%GN‘J’N’N‘ﬁﬂ

v L4 o Ls
FUARINTT  LICNIINRILNANDBN mﬂwmﬂeﬁuquw’%ﬂmﬂmL%qmﬁmﬂuquw’%ﬂmam
o/ o o/ o/ yo/ 4
L%\i‘l/\li]mﬂ‘i‘j?rﬂ@lﬂﬂ%?m ﬂ"JWNﬂWﬂiyﬂﬂﬁﬂq‘j‘m?}ﬂUﬂ'ﬂNLﬁ%N’I?.l’ﬂ\iﬂ’]ﬂ@]‘iVl’Nﬂ’]‘iLﬁu
& v < | 1 o P
ANATNINNNT AULATANERTNNNITIAREN Mg imAal Aadvaus® uasAads
1 & ~ v ' o =
ATTUNAIN THY UABUNTTLT 817 Lﬁ\iﬂmﬂ TLRTAITHIAITINGIN 1) N1F9190 2)
v 2 dl v 1 P 2

AIMHA WAL LA 3) ATTHETUE LWﬂctﬂkfﬂNW%QH‘J‘ZNUﬂW‘jm?Iﬂ\iﬂ’l’meh’qll%%/]’]@
guvEEnw uaznnsiviney [Uusu T Tunnsdil@inemassud 21

Differentiate emotions of happiness, philosophy of creativity, imagination and
assertiveness, meaning in cognitive aesthetics and brief behavioral aesthetics, importance
of perception with the background of the visual science, sciences of hearing and movement
to visual arts, music arts and performing arts through the process of learning value and
beauty from: 1) remembrance, 2) familiarity and 3) appreciation for the experience of

aesthetic appreciation and applying skills for 21st century lifestyles

NANTTHHYHETINITNRANIAY 3(2-2-5)
(Human Behavior and Self Development)
@ﬁﬂﬁwlﬁ"mﬁquﬁmsmmuwwﬁ mﬁﬂ‘a:ﬂ@uLL@:ﬂ’@é’ﬁﬁy@mﬂm
Wqﬁﬂ‘ﬁ‘mﬂi}}‘iﬂ{l m'ﬁLmﬁzﬁumﬂi:ﬂﬂ@?wqwﬁmﬁW?‘wmLﬁ@m‘aﬁwmmmm
mﬂﬁﬂmﬁﬂ‘;ﬁqugwﬁuﬁ’uﬂﬁ'@ﬂ%ﬁqﬁuﬂ’uﬁmwﬁ’uqﬂmﬁ'u WU ATANIS
Ao ﬂ’%mﬁ’ﬂﬂmwmmﬁuﬂﬁq ﬁmwmzmﬁwmﬁuﬂm MR an

FNNTRRBEIINAING
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Discuss of human behavior, composition and fundamental factors of human
behavior, analysis and apply psychological theories for personal development, techniques for
interpersonal relationships to good relationships with others, develop communication
techniques, develop leadership potential, follower and teamwork, self development for

a happy life
1.3) méu%mﬁ'\mumﬂmé

%w%uguﬂﬁmmwﬁﬁﬁwmﬁm 3(2-2-5)
(Human Rights and Civic Duties)

ﬂ'qLﬂ%mmu‘gmmmy'ff@meﬁyﬁ@mmmmﬁ’ﬂﬁqmwﬁflﬁ’iy"amﬁw%
NPV EL mwigﬁugmﬁymﬁw%méwm wﬁﬂm‘aﬁyugmgmﬁw%www VIFUAR
LLZQWhﬁ?.IN&T’WHﬁVI%NHEEI%H LL@tLﬂu‘iﬁﬂﬁ’msfuﬂ’]‘iﬂ‘;’wﬁ/wuﬁ‘i‘mﬂ"l‘iLﬂ’]‘i‘Wﬁ‘ﬂ%
Nléiﬂil%usfﬁ/l,ﬁﬂl)l,ﬁwaLﬁ’ﬂdf@?@%hﬁﬁbuﬂd mm@um‘jLﬂ%uﬂ‘;wmmgyﬁyﬂummL‘ﬁu
waLfiag m‘ms’g‘%auﬁ’uuuﬁyugfmﬂmmiLm‘mﬂﬁﬂfmm6"1’\1m4 Lm‘m;ﬁu AT
nann1seIn1sUnAsasnNssuaulssesU lng ﬂﬂiLﬂ%Nﬂ‘;’W\i@mﬁ‘j‘jN@%ﬂﬁ‘j‘mC;’m
MBI TNNTYAER AEAMNNTADTSUTY uazfinaIngiug andnngnaneia
ﬁuﬁﬁfﬂ@jm‘amyﬁwﬁﬂmﬁﬁyuﬂw A19Ug NNy IBAYaa1UNEF AIANILAY
WITHNEFEe m‘afgﬁmﬁgﬁﬁ m‘mg%qmﬁuﬂéwﬂmuﬁfuﬁ ARNDAIUNITRNYINE LN
A998 n1eRnUUR 2 AnFs19odr YReyUasleesinausan @uﬁﬁfﬂ@jmﬁ
WanvinEzamAnlsvauniso

Promoting knowledge and understanding, raising awareness of the importance
of human rights, basic human rights knowledge, basic principles of human rights,
attitudes and values of human rights, foundation of culture creation on respect for human
rights to the citizens with stability, educating knowledge of citizenship, coexistence on
respect for social rules and others, respect for the principles of democratic government,

enhancing moral and ethical in prevention of corruption, anti-corruption and basic

knowledge of general law principles leading to the creation of fundamental principles
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and cultivating the institute of nation; religion and the monarchy, thinking and doing,
coexistence, living skills training, practicing in public mind and public service leading to

lﬂl o = £ ' = a a va & &
AR ATDEUIRISIHAUT wuaﬂﬂm(wqug—ﬂgum—ﬂuﬂm)
the development of skills and experience

Fmenuitenduuludanlan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Tamussan Usandl uardnansoiariiulve Aneoinafinn SmusTen
\ATEgie maflesnse Usznanen@eauuazaasian wWasufauaasdouuas
VaFIAN Tamssn segie nailevesdianmeuazdsanlan aannszualani
A Anwn Ananziuasinauesufeulanlva Tamanmasanauasdonslan
ﬁzﬂTuﬂ/@’gﬂ/mmZLL‘LAQT‘LINT‘L&@WW]G] aouganile sywanelsmmaluusundszanas
pndaunaziszananlan navuawimbnunsRRn s mauasFeanlan

Thai culture, tradition and identity, the Socio-cultural, economic and political structure
of Thailand, ASEAN community and global society, the world compares the social, cultural,
economic and political changes of Thai society and the world society from globalization,
study, analyze and present new world order problems of the state of Thai society and
the world society, both present and future trends International cooperation in the context of
the ASEAN community and the world community the new paradigm of development in

Thailand and global society

Fdlan 3(2-2-5)
(Global Living)

anwAsYgiadean n1ales n1sUnasesaslanaqiin wansznuann
aNNLATEENI9AN N19iH e nnsUnasesraslanaadennve nMsUsuRa29

fFaaninemanisiwdsuulaesdonnlan wunguans o ulan (glsy andamw)
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Situations of current economy, society, politics and government, effects of global
economy, society, politics and government on Thai society, adaptation of Thai society
accordance with global change focusing on countries from different parts of the world

(European countries and Asian countries), analysis of future world economic directions

F0TIMATYIINDINGS 3(2-2-5)
(Self-Economic Sufficiency)

A FurTsiuadinufiRiarnesaanugieaiuanmdunn anEmeng
NANNITUATUUIN AU TBIAs I nU ey Lrsegianeifies swiesnnann
WILTIUANS TN LN ARSI INTLUTHYUAT LU AT NANYHN AR RLLATHNTNY LTH
UINUN AT NITRUETHUHAARA Uiy ﬂﬁ‘i‘ﬂ‘ixqﬂm?‘b’?ﬂiﬂ‘idﬂ’]‘iﬁuLﬁﬂdNﬁ@’m
WITINWANTANG FuilaadanszusnstlouneuntsimnesiineesnssumaniAe
wszadsnaanegia e naseminluanudAmyeeananysoeasegianaiile

1 v 1 o P 1 o
LﬂEWiWQEﬁTﬁNLL@&QNﬂiyiyqﬂﬂdﬂu ﬂuLﬁum‘JﬁuNfluﬂfmm‘a‘wa‘z‘mmgﬂﬂ‘jw%4‘147
! & ° o @ H o a a

AN e ﬂ’lm‘mmwaﬂm‘jLLmLLmvmﬁﬂﬂ‘ézqﬂmsf‘zfsﬁum‘a‘w%mqﬁ%fm*’ﬂm

1% g ¥ ! = d oA oA a A
FULD ma@muwGummﬂﬂ‘jLLﬂz"qu%uTm@ﬂ’NWﬂﬂ NOLNEN ENEU qug’m%fmw
ul/ =1 dl 4 o/ = o/ ! o o/ = o/ =1
NUAY NAUTFTNVEDAARDINULIUNTDIANAN  WILNITIUYAAIIIDN  LATNTTAY
A o ¥4 e & A4 o¥g avad Yoo
Wu‘wﬁmzlﬂqmﬁmmuwmﬂuwﬂﬁmumwmﬁ@ LW@(’E‘Mmmmwmﬂgummm%e
M‘%@ﬂﬁﬁ’@w‘%ﬁm%ﬁﬁ@u (mmﬁ@mm‘iﬂ%’ﬁfﬁwmm@mﬁumm@L%ﬂu)

Analyze, synthesize and practice from the body of knowledge about the
background, meaning, principles and approaches to develop the way of life according
to the sufficiency economy philosophy of his majesty the his majesty king bhumibol
adulyadej the great, the inheritance of concepts; patterns and applications in various
royal initiatives, continue to inherit the royal policy in the local development of his
majesty king maha vajiralongkorn phra vajiraklaochaoyuhua to realize the importance
of the sufficiency economy philosophy, new theory of agriculture and local wisdom which

is the continuation of the royal initiatives to sustainable development, be able to apply
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principles and guidelines to the development of one's own life as well as developing the
organization and community in a suitable; sufficient; sustainable basis with a solid
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foundation of life, the morals that are consistent with the social context through
household accounting, successful local study visits to see the real practice or practical
in the household (focus on the content of deployment in accordance with the learner
group)

MnfuReuanaan 3(2-2-5)
(Human Beings and Environment)

ATTHYIHIEY  AYTHATALYIBINIWEINTTTTNYRA Rauanaan 3TUUTAALAS
ANANTITHES mﬂm"fuﬁ’u%ﬂmuwﬁﬁ’uﬁqu,qmy@u HATEAIUAARDN LW
ﬂyﬂﬁﬁuLLﬂzLLﬂuf"ﬂ ﬂ’]‘jT"f}l‘lf\lﬁ/\i\i"luWﬂLmu ﬂ’mti@ﬂ‘;ﬂu ﬂqiﬂié%/ﬂﬂgW%/Wiﬂﬂ‘i 799N
RA IWIARBN WA ITHRWTIEIE

Definition, importance of natural resources, environment, ecosystem and natural
balance, relationship between human being and environment, environmental pollution,
prevention and mitigation, use of alternative energy, global warming, conservation of

natural resources environments and sustainable development

NWHENUSITNYR 3(2-2-5)
(Man and Nature)
o A o o ¢ ! o < o a :
ATAUINTUALUT RN U TININAIANNY B TUETINEF 19U ABulUas

¥ a adgd dl < a !
LLHQTMN‘E%UU‘E??N%’TW ”Jﬂﬂq‘iLﬂ@ﬂuLLﬂﬂﬁﬂﬂGNHEﬂ WRSTITHNUNG ﬂ/iyifﬂ‘iZ“iﬂQ’T\i

a [ % a

(ﬂ/ a a 2 '
HUHEHNUTITHEIN N1ITINHANNETIHEIR WANTTNUIINNYTIIHYI N19A1NDY

J
a o

sanfuiUsIsNA (mneedviuuarduiguisiuseduyans szeannasiin
Usvmanlan
Evolution and interaction between man and environment, change of nature system,

ways of change of man and nature, problems of man with nature, natural crisis, effects
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of natural disasters, sustainable and peaceful living with nature at personal, local and

global levels
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¥

ﬂ’]it‘ﬁuﬂﬂiZﬂ’ﬂ‘Uﬂqi 3(2-2-5)

(Entrepreneurship)

LLu’]ﬁ(ﬂLﬁﬁQﬁU@mﬁﬂEmzﬁ’ﬂdﬂﬁ‘iLﬁuéﬂ‘itﬂ@ﬁ_lﬂ"l‘iﬁﬂ@’?%w NANLUIAR
Aenffumaudmagafia namaiaaietin ns@onunugatia nnelind nneiu
LASNITANY] ﬂﬁiﬁﬁﬂi&l’]ﬁﬂ‘i%ﬂﬂﬂﬂ’]‘iﬁﬂ‘izﬂu ANNAST

Concepts of professional entrepreneurs’ characteristics, business administration’s
concepts, modern marketing, ideas on how to write a business plan, accounting,

financial and investment, successful entrepreneurs’ case studies

1.4 ﬂqu"iﬁqﬂzﬁmﬁﬁﬂms ANgFARSLAZIIA LKA

WAl laffaiaLazN1SABaIS 3(2-2-5)
(Digital Technology and Communication)
o s s o
FLUDWAZDIAUSENDLUDIABNNIADS AT AENITNANITALIThATFO1T M8

aa o

NT9HTANAULT TEVUIATBYEADNAUADT N1912109deRAdYia N19daanTyA

AAvia AoTNRaIngiaedRaYia ANUasndagARaYia ngvsneAaa Anufufily

muazun gy maeaniomes Anufuateusnismalulagnislszinanananan

I
o

ﬁﬂﬂg’jﬁﬁ%ﬁ@ﬁ@mmﬁ%ﬁ mﬁﬂ‘i:saqlﬂﬁ?%ﬁmmzmmiﬂ@@ AANADYNINNIEANUALH
ijﬂlﬂ Lﬁ]@m‘sﬂg’jﬂ’@mmm:ﬁq‘sﬁw"fuéﬁﬂuﬁ@ﬁmmuquﬂﬂﬁ%ﬁ

Computer system and organization, hardware architecture and software
architecture, computer network system, digital media access, digital communication,
digital intelligence, digital security, digital laws, practices and maintenance, practice

using cloud computing technology, practice using digital commerce, appropriate and



valuable digital media and technology applications to perform and live in a new normal

digital society
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MsAALAEN1TAnAULY 3(2-2-5)
(Thinking and Decision Making)

mﬁ’ﬂmﬂm:ﬂﬁ:mumiﬁmmugwﬁ MMIAABATIZN ANNAAES NETIA
m‘ﬁm‘mzﬁ"ﬂy@aj@ 919513 G]‘i‘iﬂﬂ’]ﬂ@]‘;LLﬂ:ﬂ’]‘iT‘ix‘?m@N@ NTAALAGING A9sinanla
ﬂﬁ:mum‘mmemmm'gmﬁwmmm% ﬂ"l‘a‘ﬁ@]L%\‘ﬁW’WﬂﬁgLLﬂzﬂ’W‘ﬁﬂﬁ:ﬂqﬂ@ﬁ%ﬂ’]‘i
AnfunIsunUeyrn R szsn T

Principles and thinking process of man, critical thinking, creative thinking, analysis
of information and news, logics and reasons, decision making process, searching
processes of scientific knowledge, critical thinking and practical application for problem

solutions in daily life

%wﬂﬁﬁﬂﬂmétﬁ@qmﬂﬁw%m 3(2-2-5)
(Science for Quality of Life)

WansreAneranTuazmalladdunafnaudalagiiu nnsianng
LL@:ﬂ‘iZ‘Llfmﬂﬂ‘iWNa‘V]EI’Tﬂﬁﬂ@%ﬂﬁﬂﬁzﬂﬂG?T%Tuﬂﬁ‘iﬁwuﬁQﬂmﬂwﬁamatﬂyﬁ"l‘ﬁﬁ@%l:
@?J'NﬁmﬂmyﬂLL@:Lﬁmﬂﬁzﬁw%mmpzm TPeATEmINEIHANTENLIBIATTHNIAMN
wmﬁwmmm%ﬁﬁ@%m\lwé ANNUIAEDN FIAN N1leeuazd eI

Process of scientific and technological development, application of science for
life quality development, happiness and efficient living regarding the effects of modern
science and technology on man, environment, society, politics and culture, application

of scientific knowledge for quality of life
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ms'ﬂszqﬂG;Gfg‘fﬂﬂmsuﬁﬁﬁ’mm?uqﬂﬁ%ﬁa 3(2-2-5)
(Office Program Application in Digital World)
ﬂﬁ‘i?%ﬂ"luiﬂ‘iLLﬂ‘iNﬂ‘iz?;lqﬂﬁﬁuﬂﬁ‘iﬂ‘;’N unlauaznisiiufinienss nasty
sndlilsunantszinanann nslaenlusunsumnsnemiuan n1slrenlusunss
HUAUDITU ﬂﬂ‘i?%ﬂ’miﬂ‘mﬂ‘mﬁ’m%ymal@ Lme‘zT%muTﬂ‘aLm‘auﬂﬁzqﬂﬁ%m
Using application software to create, edit, and save documents ,using word
processing program, spreadsheet programs, presentation programs, database program,

and using other key application software

ﬂﬁiﬁ@ﬂﬁ'}ﬁi‘iﬂ'}ﬁlLmugsmﬂﬂﬁ'sﬁﬂifi%uwuqﬂ?mi 3(2-2-5)
(Integrated Eexercise for New Generation)
mwélﬁmG;julﬁmﬁ/uﬁ@ﬂ‘a‘mwm‘m’m ANTPBNRIAINIY LAYNISIANANN
Lﬁlmmﬂﬁw Wqﬁﬂ‘i‘iNVI’N‘Qﬂﬂ"IWﬂ@\?ﬂuﬂﬂT‘VT?ﬁ; ANSLEB NS TANIIANINN NG
LAZNTNARELANIIANINNNALATAWES N1TU3INABTMANS ﬂ’]‘imuqmﬁl’mﬁfﬂ
ATRANBNAERANTTHINNNINAS m’i‘lj/mﬁ’wm:m’ﬁ@LL@ﬂ’]‘iUﬂmLf%mﬂﬂﬁLﬂlu
ARLazaannIgINIY T‘jﬂLLﬂzﬂW‘Jﬂyﬂ\iﬁjuc':lv'l?—_lﬂ’?‘jﬂ’ﬂﬂﬁqﬁ/\iﬂ’]ﬂﬁlLVIN’W?\IN N9
Uszgnalednsmaniniaiiniuniaaniviuazasndidsnisfoganim ndnnis
U;jﬂ"s?muﬁ LVTN’W:Z\‘INLLZ\]Z‘VTﬂEZﬁ/ug"lusfuﬂ’]‘ﬁT%Lﬂ%ﬂ\‘lﬂ’rﬂﬂﬁ"lﬁdﬂ"l?;lsfuqu?jﬂﬂﬂﬁ’]ﬁdﬂﬁﬂ
Fundamental of physical activity exercise and playing sports for health, health
behaviour of young generation, physical fitness and self-physical fitness testing, food
consumption, weight control, recreation activities for relaxing, prevention and take
care of sports and exercise injuries, disease and prevention with appropriate exercise,

application of sports science in sports and exercise for health, appropriate principles

and basic skills in using exercise equipment in fitness center
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2.1 NYNARFIIETN

m‘sﬁ’mmqﬂﬁﬂmmﬁmmﬁmﬁmﬂmé 3(2-2-5)
(Development of Personality for Communication Arts)

nsEs9AHEa e AR wqwﬁm‘jﬁl‘ﬂm‘i mﬁ(ﬂ‘izﬂﬂmmqﬂﬁﬂmw
wqwﬁmﬁmﬁwmﬁﬁmﬁuqmﬁﬂmw m‘aﬁwmqﬂﬁﬂmwﬁquqﬁm WAZYARNNTN
PNFIANNIATH L% NITUASH N1TlENHIABNNTABET N1THmMAIAN mémj
Fuus ﬂ’T‘iL‘]jWé/ﬁ"l UAYAHUTITHIHENTNUTTTN Lﬁ@ﬁﬁfﬂﬂi:qﬂ@ﬁﬁumﬁﬁwmﬁyﬂu
"9 I LRI TUA TN AR

Understanding of meaning, elements of personality and psychological theories;
improvement of self and social personality: dressing, language use for communication,
social manner, human relationship, leadership, and cultural traditions. To be applied in

various fields of work And Communication Arts

WANTUNAATNAS 3(3-0-6)
(Principles of Communication Arts)

LLuQﬁﬂLL@zwqﬁﬂﬁ@ﬁd 7 AenfunisReanstudenn AATeinasuannIsaesns
SEAUANN 5’[TuL%de]aﬂ‘i‘iNﬂ’]ﬂ@]‘;ﬂﬁ‘iﬁlﬂﬂ"l‘i iqmﬁdﬂﬁﬁﬁ'ﬂm‘amﬂuqmﬂ@ naRDATS
’ﬁzwfﬁwqmﬂﬂ N9REANTEBUAN LATNNTRETITHIRTN ARDAIULTILUALBNE NG
P89N 1TRDEIITRNAR BN TR A AN

Concepts and theories about communication in society. Analyze communication
processes at various levels in behavioral communication science. Including internal
communication, Interpersonal communication, mass communication. As well as the role

and influence of communication affecting social developmen
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Anlznnslanuiesuimenans 3(2-2-5)
(Language for Communication Arts)
RavznislaniunTunisdesnsrieiauntviuazadannien Weniianisae
mm‘mmelm'ﬁmm:m%’ﬂfga@?J'Nﬁﬂ‘i:ﬁw‘i?mw Anviney Aadznislenisnies
AR
Art of using language to communicate in both verbal and nonverbal language to
achieve meaningful and persuasive skills to convince the powerful art of using language

for communication arts

Sviuie 3(3-0-6)
(Media Literacy)

AITHIHEY AITHATATY LLmﬁﬂwﬁﬂﬂmgLﬁ’]ﬁuﬁ@ BNTNALRTNANTLNUUDY
ﬁﬂﬁﬁ@i@qﬂﬂmmzéﬁﬂu sanTvanananlevinEznsAnAATIE ARnuazlazdude
7ilstu TAmUszsT

Meanings, importance and principle concepts of media literacy, influence and
impact of media on individuals and society as well as ability to use skills at critical thinking,

interpreting and evaluating media in daily life

mwﬁﬂﬂé’laﬂssﬁ;umw’i’mnssu 3(2-2-5)
(Creative and Innovation)

ANSAALLURTNNTIA m‘sﬁmmmmyﬂiym AITHNNILLALAITHAF Y 21D
ANTHAARI 1NETIAUAZHTANTIN NTTUINNITAANINTTTAURLIIATANITH BN
AINHARET9ETIA ﬂﬂﬂ%éﬂ’?‘ﬁ?%ﬂ’?‘ﬁﬁﬂ @aankuy (Design Thinking) AEnNTW W
ANNAANSINTIA NTTUINNTTET LA AT ANTTH Tmm%ﬂuigwqw;j WHIRALAY
FD8 M TW AR HINRI TN ANTTH NNFAAVSNE AW T Y TUATUHING NTTREIA

wiangsuiesinfU T se Taan
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Creative thinking, problem solving, the meaning and importance of creativity, and
the development of creative processes and techniques for creative development, strategic
design (Design Thinking) for the development of creativity, the creation process, and the
design Innovation is developed by learning about the theories of innovation and examples
of innovation development, patenting, intellectual property and innovation development

methods for use

AsReN1SHANA 3(3-0-6)
(Digital Communication)

TASIEINUATLLUSN AN BINITADENT LAZNTTLUAEHLL A BILILS1 A8
m@m‘;‘ﬁ"@ﬂ'ﬁéwsj Tugnfdva Tngfauuusianinisfoa1sa9anauaaa (Lasswel)
LLuuﬁmmmﬁlﬂmwmLmuﬂ’mmz’imfa% (Shannon and Weaver) kUUI1889N1T
ﬁﬂﬂ?ﬁ"ﬂﬂﬂﬂﬂﬂgﬂuﬂﬁi‘mﬁﬂﬂj (Osgood and Schramm) LLZ\]ZLLUU#’W@@GT‘I’]‘J%@NW‘M@Q%
LN (Schramm)

Structure and Simulation of communication And changes in various communication
models in the digital age based on Lasswell communication model, Shannon and Weaver

communication model, Osgood and Schramm communication model and model Schramm

communication

3014402  n9RsNAMNE TR THIIn1sTRITe 3(2-2-5)

(Superstar in the Entertainment Industry)

° o A 1 1 1 o A '
AMHANEUALANTHANAY289N13ANTT DR WADTINay Wafn LU

1% o LN 1% P2 v o Pl
YAAR AnsasNFeululanaanlan TBNITHTVUUTUAYAAR NITHTIINBNANE YD
UAAR T8N AITHE NS T LAY AN AN AR WNNTATNANITAIRES N199LAT1Z9

s AgafuNIsaT ARy e TN AT
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Meaning and importance of fame in contemporary media. Personal brand concept
Creating an online identity How to create a personal brand Creating an individual's identity
Success factors and failure to build reputation Analysis of case studies on building
prominence in contemporary media

3061102 nAsegnwdIALT 3(2-2-5)

(Basic Digital Photography)

LLZ\NT‘IW‘&QI'W?—_Iﬂ”IW wﬁ’ﬂmﬁ@mﬁmummmw ﬁ%ﬂ’]‘;ﬁ’mmwﬁywﬂgmﬁ%ﬁasfu
E‘]JLL‘LI‘LI@;N I NN3TAINNBIAUIINALATN UITEINA  LAZBITHOIDBININANENTT LY

T‘U‘iLLﬂ‘iNﬂ@Nﬁ’JLﬁl’ﬂ‘iﬂoqL%"Vfg‘lﬂﬁﬁ’}ﬂ?ﬂﬂ”l‘iﬂ‘%ﬁLLGNﬂ’W\I 12U WEN W1 ATTHANTR Aaenql

1
aa o =3

n19un lanwanesinang I NIAMRBNANANINR AT ABRATA 9NE 993599
YBINTTONYNTWULAZANUAINN

Photography light Principles of communication through visual language How to take
pictures with various types of digital cameras, composition, atmosphere and mood of the
photos Using ready-made computer programs to enhance images such as light, shadow,
sharpness, as well as various types of image editing, selecting powerful images for digital

media. Including the ethics of photography and image editing

3073402 ReuazwiAluladnistesisamsuiviAmsns 3(2-2-5)
(Media and Communication Technology for Communication Arts)
mwzﬁﬁﬁiyﬁm?i"@ﬁ@m‘aﬁ@mﬁugﬂLL‘L|‘L|Gﬁd T Usznmuazdannslriesesile
A I pueflUsz @B BNReaslNAWeANERS 39Nven13 B lUsInTs
poNfamesuaznnstmma blad e e nsaeans
Significance of the various types of communication arts styles and how to use

tools for effective communication including the use of computer software to communicate
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ANSEENRULABNAIAINSIAN 3(2—2-5)
(Computer Graphic Design)
Mﬁﬂﬂﬁ‘iLLﬂZﬁ%T%Tﬂ‘iLLﬂ‘iNZﬁ’]L%@EULﬁﬂQﬁUGﬁuﬂiﬂﬂﬂﬁ’uﬁﬁu SuAELAZNNS
T%Tﬂ‘jLLﬂ‘jNﬁqL%@gﬂ?%ﬂ’]‘iﬂﬂmmll FNANNTIAN NMTUSUUAININGE WULSNES
ANAIEILEN LLﬂxﬂﬂﬂﬁﬁﬁﬂﬂﬁﬂﬂﬂLLuuLﬁﬂmﬂmwmmizmwﬁa 7 AOEIADNAADS
Principles and methods of using a computer program to produce graphic, retouching

photos, alphabet character, pattern; design practice for different ads. with computers
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2.2 mgu%mmnﬂ’aﬁu

mfié’ﬂ&;uv?’fuﬁqsﬁ@ﬂ'mﬁa 3(2-2-5)
(Event Management in Entertainment Businesses)

UTAAMURTANE B NINEINY WATRANTTAABIRTINETTA NI T9MKY
ANFTPNU %gum@mmzﬂﬁ:mumﬁmm ﬂq‘i’ﬂﬂﬂLLUULLﬂZ@ﬂLLGﬁ\T‘M LVIV"ITMTZ\]@ NS
ﬂqﬁﬂ‘iiﬁﬁsf?ﬁumié'm’m ﬂﬁﬁTﬁU%ﬂ’]‘iLL@:ﬂﬁ‘iﬁﬁu’mﬂ’]’mﬂzm’]ﬂLLﬂIZJTL{’]‘é’JNG’Wu
WENNIRBNSY uarMUEnsuani \PIEYEDYAARNIATY Twiddn ﬂg’jﬂ’?}ﬂ’]‘aé’mmﬁlf;uﬁ
wazIdnnsAnEenaa T uumassinssansBm ﬁqmuﬂf‘mﬁﬁ:ﬁmwgﬁfﬁ
mﬂmﬁﬁﬂmq}mié’mmaﬁLf;uﬁ@m T

Types and characteristics of events Creative thinking techniques Event planning,
process and process Design and decoration, technology and equipment used in organizing,
providing service and Providing convenience to attendees Welcome principles And serving
special guests or important people to practice organizing events And to undertake field

trips in the area where the event management is presented. Analyze the knowledge

gained from Study, see event management

3007701  munssnquiRadBniimeaans 3(2-2-5)

(English for Communication Arts Profession)

Q/dﬁl d| o o dl v 1 ﬂl/
AITHYWHTTHLN EI']ﬂ‘LIﬂ’HsI’]@Qﬂq‘IEI‘V]T‘D’Lﬂquﬂ’]ﬂﬂ”l‘ﬁﬁﬂﬂ’]‘iw ’JT‘U BNTNNT

Aaansnaam Tannn Uil nsuasnARAF MEIN19 A A TUHI AN NI NALAY
Madien AnvinuznnsAILALNNTaIMena1aAns q Aazianleunisfoasuaa
w19 q [Hanazifunisansasrans angnazanaidas anglneimi amenns
nslawanuarnislszadunus sanlufenisdeanslnelrniundenquas e
UszAndamiun1sdeans JULLLAN g 97 BesaarEaumann n1adeuenaguns
WATUAZNNTHILEHE 4AY TIN5 158N e DeE9esTA 8l AnEndangy
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Basic understanding of English for general communication and mass communication,
especially for ways and techniques for expressing idea by speaking and writing; Practice
of skills for searching and reading to apply for each type of communication arts: journalism,
radio broadcast, television and film, advertising and public relations including communicating
in English effectively for various forms of communication such as essays or articles, news
or speeches writing, and presentation including English for creative word such as advertising

copy and headline

3003902  nSISeAFERS 3(2—2-5)

(Research in Communication Arts)

1
[ % A o a

sufleuAtasuuaradfidasnuisnind msunisadedmearans Anmnd
ATHIANIE UNLIY NF2UINNTT 1HA @mz‘i’ﬂwmmmmﬁé’ﬂ ATy Tunns3e e
PNIFIANFERS ARNSTEATIASY LULFBLDNN m‘i@jmﬁqmjw mﬁmm‘awﬁfmj@
NN93LATNZAUAZ NS T U IEITHNI TS BN TB RV IV BT BT AR ang St
Uselemmmeimnilmamans

Research methodology and basic statistics, which related to research in
communication arts; study of meaning, role, process, types,characteristics of researching,
language for research in social ciences,proposal,questionnaires,sampling, table making,
analyzing and reporting the research, including a communication arts thesis. which is

useful for communication arts as profession

3003903 ANNRIFNAATNAS 3(2-2-5)
(Seminar in Communication Arts)
m‘amumLmzﬂ’%mﬂﬁ:ﬁumaﬁmﬂmm‘nﬁ@ﬁﬁméfmmLL@mﬂﬁwmwg

WAZSYRUNITTIH TR B a1



Search and development of communication issues to bring seminars to share

knowledge and experiences in the classroom
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AENRILABTRAT WA IKIAE RIS TRIAF IS LAmARaRS 3(2-2-5)

(Computer and Information Technology for Communication Arts)

ﬁuﬁ’mﬁéﬁ@?ﬂﬂﬂﬁLﬂ%’ﬂdﬂmdﬁ’]L@lﬂ‘;ﬁgﬁsfu;’mﬂ"l‘gﬂLLQ%LL@&%@WG?LLQ‘;ﬁﬂE"I
Tﬁ‘ijﬁumzqﬂ@i{ AN NANBEITTUNA TTUULAZBI1EADNAIADT FANNIL
FAnMIafing ANUaeadeluITLUABNAALADT UNUIV289ABNRALADS IMAIAN
agiuuaznanladvaspaniunosiuanansanionislszgnalnna nladaaaune
TupsAngmng I LLﬂzﬁﬂﬂﬁﬂ/@ﬂ’l‘ict%Tﬂ‘iLLﬂ‘jN’ﬁ’lL%@gﬂﬁﬂﬂﬂﬂgﬂﬁﬁuLVIV"IT‘LATN@ﬁILﬁﬂ%u
Tneewaeidias

Basics of computer hardware and application software; presentation of information;
computer network; E-mail; security in computer systems; the role of computers in current

society and computer technology in the future, including the use of information technology

in organizations; and training application packages with the new technology continuously

ﬂgm»l'lf—_lLmz@’%ﬂﬁ‘ifiuﬁifaﬂﬁiwmﬁu 3(3-0-6)
(Laws and Ethics of Mass Communication)

AnBuazainmiunisuansnanAn v Lmzmammmﬂ"amuwﬁ U3reyn
NHNHIL ﬂgifm’mLL@%@%EIﬁ‘J‘iNLﬁﬂQﬁUﬂﬂiﬁl’ﬂN’l‘iNQﬂ%unﬂLLﬂudcth‘jzmﬂTVlil

Rights and freedom of opinion expression; philosophies, laws and relating laws and

ethics of mass communication in the country

Aalunwaraaaulan 3(2-2-5)
(New Media & Online Media)

wiaRaLaznaEd svaaznaunnsdeinntudonnyAfana nazuan1Teans
nndenuazdnaanlan wq@ﬂﬁwmﬁﬁ'@mﬁ ARDATHUNLILAZENENATDIAD
aauland S HansznuAnFIAN ANE13UULY NANN1S ﬂzqgm% LASWARATE NS
N%’Tx‘iﬂ‘ﬁ‘iﬁ%@?‘m\;ﬁT’]?;lTﬂ‘iLLﬂ‘iN‘IJ‘itﬁlﬂG?Gﬁﬂ T onnsasvassnan sy dnannlan

ansnlszyne lde sile lns: laandnsuAngnilmarmans
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Concepts and theories, New media elements in a digital society. Communication
process through new media and online media Communication behavior As well as the role
and influence of online media that have an impact on society. Study the forms, principles,
strategies, and techniques of creating new media with various applications for creating new

media and online media. Able to apply new media for communication arts proficiency

Aatznnsiansa 3(2—-2-5)
(Arts of Story Telling)

PANNITLANE SR BITHABTITHIRTH 914219 §15AR $1WT TS TRb o
Uston @S BENEINETIA TNHLN1TANITNETIALNAUEIUNITIATIZK SIS
LLﬂzwqﬁﬂ‘j‘JN@yﬁiﬂﬂ ANIAINAITAITIATEEIDL TS NITHNEHDNITIATED
BTN AR DB 19T T3 5ITNNAT AN SURATEUADFIAN

Principles of creative storytelling for mass communication, news, documentaries,
entertainment, advertising, and public relations through using creativity relevant skills based
on analyses of audience and consumer’s behaviors, creativities of influenced storytelling,

and presentations of storytelling aiming for media production with ethical responsibility

¥ ¥

asRaawarn1sdananaienw 3(2-2-5)
(Introduction to News Writing and Reporting)
UWHIAA ANANNTT AITHINNEY Qﬂ&?‘;q ’ﬂﬁﬁﬂ‘izﬂﬂﬂﬂq‘iﬁiﬂﬁiqﬁ ﬂq‘iZ{T/Nﬂ’IEﬂI
n1adaurIuAzN19IE NI Nd S UA aReAnn Ang Inaimiuazdasanlan
Concepts, principles, definition, values and components of news reporting;
interviewing, news writing and reporting for printed medias, radio, television and online

medias
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ﬂ’l’iLLﬁ\?‘Vi%’l?‘iA\?’T%ﬁWlﬁﬁ’lNﬂ‘i 3(2-2-5)

(Makeup in Communication Arts)
ﬂﬁ]’m%‘?ﬁﬁfyﬂ@\‘iﬂ’?‘iLL@IGMHWTM\‘]’W‘LAW’N@’]HﬁLWﬂﬂ"lﬂﬁ]‘i WANNIT WHIAR ‘V]f]‘]elﬁ

E‘ULL‘U‘LI Qﬂﬂﬁm LAZWIARA N1998NLLL §9NETIA LAYNITAaAITHIHIYYBINTS

1 v v
o

AN AN mfzmmmﬁﬁmﬁmwgﬁﬁfﬂﬁ‘?ﬂﬁummﬁe T ﬁﬁﬂQ’TNLﬁﬁl’lgﬂﬁﬁ/ﬂﬁmﬂ
ﬂ’]ﬂ@]‘g L‘DI"LA ARkr11%5I2N ﬂ’TWEILLG]‘; m‘iﬂ‘s:mﬁuﬁué ﬂﬁ‘iT‘ZﬁH&lM’] ’J’]‘iﬂ’?‘iﬂqﬂﬁ‘;uﬂtﬁiﬂ
Toad

The importance of make-up in communication arts, principles, concepts, theories,
forms, equipment and techniques for creative design and interpretation of make-up In

this regard, knowledge can be adapted for work related to communication such as acting,

film, public relations, advertising, journalism and new media

mﬂ%ﬂuuwﬁqusmwLﬁmum"mq‘fwsﬁﬁu 3(2-2-5)
(Script Writing for Radio and Television)
AATILEDITTTNGS SDIANYR mwmummwﬁm@@ﬂmaﬁugﬂLL‘1_|1_|
= = =4 L A a a
ADINITLAYU LWﬂm‘iVTdLLﬂsz‘muLWlﬂﬂ‘imweTuLmqwLﬂu@’ﬁqmwﬁ‘i‘m*ﬁm LATLLWI
NINFFIA FIVFINIDYA fJNLLN‘LALL@z@‘ﬁwﬂuvwﬁwqﬂ‘imwLﬁﬂdLLﬂ:ﬁ%ﬂTﬂ‘iﬁﬂu
Analyzing fiction and non-fiction; expressing ideas in the form of writing to hear
and see real events and creative events; data collection; planning and writing radio and

television scripts in different ways
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A1sRaRIsAAIAaaNlaN 3(2-2-5)
(Online Market Communication)

Uf]ﬂ/(?ll,ﬁil'}ﬁ/u%ﬁﬂﬂ"l‘i LAY NTTLANNNTINEH WD aD AT gﬂLLUULL@:U‘i:Tﬂ%ﬁ
189N ANAIBeulan adadifiidninanonisnnauladaduateaulan nain
Warmng wwalusnisaanaeenlan 9359105500192 8894 la%N NONHILAL
aeAnsfifingasiunisaneaeulay mallladansaumeuaznsioansifsneeiy
n19neeawulan

Practice about the principles And online sales process Types and Benefits of Selling
Products Online Factors influencing online shopping decisions, target market, online
marketing trends; Online sales ethics Laws and organizations related to online sales

Information and communication technology related to online sales

ASANLATN R E RILAZUSE A ITNARE L ARUNA AN TN 3(2-2-5)

(Advertising and Public Relations Photography on Multi-Platform)
NN9E3NETIANTTAENTNABNNT I DN UAZU T2 SR AHS LB I LN ULR DT
NANNATY Tmlsg:\‘iLizuﬂ’]‘fo%@ﬂmNiﬁNﬁﬁTﬁy@?jNﬁﬂ‘i:ﬁw%ﬂﬂw snEseuazfinNAn
§INETIA Lﬁumwifmﬁuﬁﬂmﬂi:mumﬁﬂ‘;ﬁqmﬁﬁwﬂmuﬁmmﬁﬂﬁﬁ'ﬁﬁq ;;E%w
T&Tﬂg’jﬂ’ﬁﬂgwmiﬁmwﬁm ‘muﬁﬁﬁyﬂﬂmﬁﬁnmu@mwﬁﬂsfum‘jmmflw}@@uﬂﬁﬂ
Creative photography for advertising and public relations for dissemination on a
variety of media. By focusing on the meaning of communication effectively Contemporary
and creative, focusing on the relationships of the creative process through practice The

learners practice creative thinking. Including practicing the presentation of sales ideas to

customers
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2.3 mgu"ﬁ%’nﬁ@n

2.3.1 mgu’imms‘[mummmmsﬂsxmﬁuﬁuﬁ

TasensRLAEALRARanS 3(2-2-5)
(Special Project in Communication Arts)

NTTUINNNINAZRANTTHAMRAMAANERT IagsinAneidavinlasenisfimenu
Amernans ﬂﬂﬂﬁﬁ’ﬁmﬁmmzﬁ M9 AN WARADUATLTZAUNG
Tﬂ‘Nﬂqﬁ@?ﬂuﬁmmmm%?umﬁﬁﬂﬁ’u@Lm*’ammmﬁém’%mjmn@ﬁ

Processes and activities communications, the students prepared a special training
program. Practice analysis, planning, operations, manufacturing, media and communication

art program evaluation. the monitoring of teachers or experts

msﬁamﬂﬁfamsﬁmmﬁmﬁu 3(2-2-5)
(Communication for Local Development)

AFZUAURNTT UNUN WQWN‘S}UQG‘I%@ULL@%ﬂiyifT’T’ﬂﬂﬂﬂ"l‘iﬁiﬂﬂq‘i Lﬁ'@ﬁ’mm
VTerﬁlu UWEWW%@Q@I‘@Nq@ﬁusfuﬂﬁ’iﬁwu’lﬁmﬁlu ﬂ’]‘iﬁ%@’mﬂ‘iﬁlﬂﬂ’]‘i‘iﬂ@’mgﬂLL‘LI‘LI
W’mﬁmﬁwqﬂ‘azmmﬁm 3Wﬂiﬂ‘iﬁﬂﬁu@tﬂﬁ‘iﬂ‘iﬁ%’?ﬁé\lﬁu‘gé\l’]T‘E?T‘V;/Lijuﬂ‘iziﬂﬁﬁﬁi@
ﬁﬂdﬁuuﬂtﬁdﬂNZ‘%’Ju‘i’JNTH@T"IuG]I’N 7 qu &Tﬁum‘iLﬁmLme‘iﬂﬂm@myﬂuLﬂwgﬁ@
NIAN ﬁy'mm‘amwm Giy’mmﬁ’]‘a‘mqml,@my’mﬁu q ﬁﬂﬂﬂﬂgﬂﬂﬁ/uwl’m@y’ﬂﬂﬂ’]‘mﬂﬂ
‘VT@G‘?‘IM

Processes, roles, responsibilities, and issue of communication for local development.
The role of media in local development, Introduction of various forms of communication

broadcasting and public relations to apply for the local areas such as politics and government,

economics, social, agriculture, public health, and other areas to meet local needs
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NIRRT UG TTH 3(2-2-5)
(Cultural Communication)

ATHANAYBINTTADI1TN T NUETTH ‘ﬁlNﬁLmewﬁﬂﬁmﬁmfﬁﬂuﬁi‘m
AN ﬁuﬁmﬂmzﬁwﬁﬂi’wuﬁﬁmﬁﬂm Uﬁﬂ’@mﬁﬁ@mimmgﬂLLuumuLLmﬁmﬁﬁﬁy
2091N391N19 AN TMUsTINANET 877 uNnda 15luan, W 817 Aeda 815
ﬁﬂu:ﬁuﬂﬁmm&%@mﬂ@dLf_la/’mKETH?JTNﬁﬂﬁﬂﬁ%’]ﬂ’]‘i@iﬂﬂﬁ‘i%@ﬂ’]‘ﬁLLﬂzﬁ/ﬁNuﬁ‘ﬁN

Meaning of cultural communication The origin and importance of cultural studies
Fundamentals of the Office of Cultural Studies A wide variety of communication practices
based on the academic themes of the Office of Cultural Studies, such as Matthew Arnold,

F.R.Leavis R

] ¥
N1SRBRITNIIRUAT 3(2-2-5)
(Brand Communication)
nuiuarnsUFIR un198519m318%A1 (Brand) nslamanuazlszgnmly

]
T A

quﬁsfum‘m‘;ﬁummLﬂfym‘m‘;’m hUSTRA LW’rﬂﬁlﬂﬂ"l‘iﬁ/‘l_lﬂziﬂLﬂy’mwﬂ?;lﬂ/l"l\‘iﬂﬂ‘maﬁm
NNTETNULIUALAZNITABIITNNTARIARANA ﬂ’?‘iT%ﬂ@?;quléG]lﬁﬁﬁ %% N139ANIS
mwﬁ’uﬂ’u%ﬁ’ugﬂgﬁ (CRM) AR5 URABLADRIANLATRILINABNDBIBIANT (CSR)
LAZIEUUNNTARNAS AR 1A B91UHRNITADET NFLABNLAZALATITNINE9T
v 4 o v > v
?Iﬂ?;lu’s'\]LWﬂ?“ﬁuﬂq‘j’l”lﬁﬂ@ﬂmﬁﬂq‘jﬂﬁqﬂLLU‘E“LA@

Theory and practice of brand building, advertising and applying theories in creating
branding campaigns to communicate with the target market. Branding and digital
marketing communications Using strategies such as customer relationship management

(CRM), corporate social responsibility (CSR), and marketing automation To plan

communication Preparation and analysis of data reports for use in branding strategies
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¥ TARNTISNDATISHALNISHADNIINAD 3(2—2-5)
(Communication Landscape and Media Convergence)
WaHIn1aAlulagn9daans uwifa AMANEE wardaqedliienuesens

aa o o

ﬂ’?‘iﬁiﬂﬂﬁ‘ﬁﬂﬂﬂ@%ﬂ @maﬂwmmmm‘m@@wﬁwﬁ'@ TW‘NN‘;’Nﬁuﬂ’]uW’NLWﬂTuiﬂﬁ
ﬂ’]‘iﬁ@ﬂﬁ‘nm:"ﬂy@ﬂ”@ Aelnuazdvnanadonn ﬂ’]‘aLﬁuL;wmLmzﬂﬁmw;u%@ N9
ﬁLm’i’]:ﬁﬂmum’ifﬁﬂﬁﬁ@ﬂﬁﬁsfuﬂﬂﬁ@‘w@LLmﬂ‘mﬂgm‘aiﬁm’m@fﬂmwﬁ'ﬂﬁL%ﬂﬂﬁd
LL@%N‘;’NN@ﬂ‘JZVmﬁ;Euﬂﬂﬂ NIAN LAZTUTIIN

Development of information technology; concept, attributes and related elements
of communication in digital society; attributes of media convergence; technology and
information infrastructure; new media and effects on society; media ownership and

control; analysis of communication landscape in digital society and media convergence

that is relevant and has effect on individual, social and culture

AR EEMSURe A 3(2-2-5)
(Creation of Contents for Digital Media)

wann1suazmaansdeud enilssnneng I BUNIFINIFTIA LB 91
UNAH DRE0N UerndNiig unanenis AUARle ANEIWWIAALATYIATIANTS
AIN9EIA AN UA BINIUNI N INE BAG T aLATAaaenlan Ingfiflefeasus99H
9398TUSIUNIBITN

Principles and techniques for creative content writing, such as news, articles,
advertisements, publications, programs, video clips. Study the concepts and techniques

for creating content for digital and online media distribution. With regard to ethics

Professional ethics
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ﬂﬁﬂ’ﬁmsﬁ%ﬂmméﬁmﬁuswms 3(2-2-5)
(Master of Ceremonies and Moderator Practice)
LﬂﬂﬁﬂﬂﬁﬁT?}/LﬁﬂdTuﬂﬁ‘iLﬁu@yﬁ’uﬁu‘i’mﬂﬁﬂmzﬁ%ﬂ‘i m‘im%ﬂmy@g@ N9
B NUNIBINITANENEAFALAZNITININWER ﬁﬂﬂﬁﬂ’ﬁﬂ’mﬁu@yﬁﬁLﬁu’ﬁwm‘ﬂmﬂ
HWIINNTEA N1FANVENEN ﬂ’?‘i‘i’]ﬁd’mﬂﬂﬂ’]\‘iﬁi@ai/@ﬂ‘it@ﬁﬁlLﬁﬂdLL@:ﬁWﬂIﬂ‘iﬁﬂﬁ
naduREnseuienssy uaznsiduRensAanIg
Techniques of using sounds in conducting ceremonies and being master of ceremonies.
Data preparation, writing scripts for live events and live reports. Practicing as a Moderator,
focusing on live shows, live broadcasts, live reports on radio and television. Being a

master of ceremonies

NTTNARNTDRINHN 3(2-2-5)
(Printed Media)
a ova ¥ a v dl = i o 3

ﬂgumm‘fﬁmﬂummm Lm'mmgﬂﬂﬁmLmﬂﬂmmﬁumm@gﬂ NITIMUANN
nMadeuun nanaa nsdaaue Aedafddedssnvaneg n1sduiin TaLiu
FUULUAN ] ANEIAMEYNIY ATNEIATY WATBIAUTENBLRBIRaRIRNN Usedf
UAZWAHINITAANNTITANN  UNUIUAEAHITAIDIFDRINNN 11908 NLULADRINNN
ATHARABRIRNNBIRNNTing ﬁﬂﬂﬁﬂﬁ?ﬁiﬂ‘iLLﬂﬁNUizﬂﬂmﬂoﬁﬂ§Uﬂﬁﬁmﬁmﬁ@
. a i P=\ = = y a i
Aafun waluladuarnazuanunIsRUNAaRIRNNW

Practice using computer Ready-made tools, equipment and programs, planning,
script writing, production, presentation of various types of multimedia, recording, storage
of various formats. Study the meaning, significance, and composition of publications
History and development of printing The role and function of print media Print media
design Production of electronic publications Practice in using the application software for

print media production. Technology and process of printing media
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NIFISANAASTINANE 3(2-2-5)
(Contemporary Journalism)

ATHTNNY UBULIA UWARA ATMUINNGINTENIANERT AnHovialuas
gﬂmemﬁi\aﬁuﬁﬁa ReRamAaAnuazaulan WA InumuazAnsSuRRYaL
YB9ININTINTANERT TINTIARTIAUAT ﬂqmmﬁﬂ‘i‘juﬁldﬁuﬁ AABATHLHIA AL L
BYBIINAYBNINTENTATAT

Meaning, scope, concept, evolution, journalism, general characteristics and form
of both publications Original and online publications emphasize the roles, responsibilities,
and responsibilities of journalists. Including the market and Publishing industry Including

concepts about professional ethics in journalism

ATANUAININANE HANA 3(2-2-5)
(Retouching for Digital Photography)
mwﬁmmﬁﬁﬂmmwwm@mﬁmm@%ﬂ‘?uLwﬁmwﬁwﬁ@ﬁﬂﬁy’uqe SIS
Fanasinanan Lﬁ@?ﬁﬁmwgmwﬁﬁmiyLmzﬁﬂméfum‘m‘;wm’iﬁ@ﬂﬂLLuuwmm
AanefiReans negneiatzuay wisnzaNTUAaT E unNsuARIDn
Guidelines and techniques for using computer programs to advanced digital photo

enhancement. Including image file management for expertise And skills in creating creative

graphic designs that communicate with art and Suitable for media used in expression

ﬁ@ﬁzmsw‘,mﬁamsﬁ'@ms 3(2-2-5)

(Arts of Speaking for Communication)
WJ'WN&;IIG‘VINWEILLﬂzﬁﬁ/ﬂﬂWiwjﬂLﬁﬂﬂ’]‘jﬁlﬂﬂ’l‘j ﬁﬂﬂﬁﬂ’ﬁlﬁ@ﬂ%mﬂﬁﬂmw

pnila AnnnslydesnasnauiainissdnEesuaznnstsniuntimeis aufy

ﬂ’]‘im@?ﬂiﬂﬂﬁﬂﬁhx‘i T
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The purpose and principles of speaking for communication. Practicing to build
personality, confidence, practice the use of voice as well as the style of the story and the
use of language suitable for speaking on various occasions

1 [ v v
FauazAaiulesIEdnn nuefin (nguf-Ufia-auaan)

msm?mswms%wqfwsﬁ’ﬁﬁﬂﬁﬂ?mi 3(2-2-5)
(Modern Broadcasting Production)
m’mﬁmmm’ﬁwqﬂimwLﬁﬂdLL@:ﬁWﬂTﬁ‘iﬁﬂﬁ m’ﬁ(’f%m%mﬁmmzqﬂﬂiﬁﬁ
UY92inuargUuuus1en1s wmalan1siuinAInuasid ey n1518euunIngnis
’fiwqﬂizmﬂLﬁmmz’f?wﬂmﬁﬂﬁ m‘sLﬁu@yﬂﬁzmmm:@yﬁﬂLﬁu‘mﬂm‘i wAtlAN1g
W’?]mLmzﬂ’]‘sﬁmﬁim’mmﬁwqﬂ‘j:@’mLﬁml,mﬁwﬂmﬁﬂﬁﬂﬁﬂ?m
Broadcasting production; application of broadcasting tools and equipments; types
of broadcasting programs; video and audio recording techniques; script writing; announcer
and moderator; production techniques and computer program editing for modern

broadcasting

A5 RN 9HTTALND IR IR TN ALUS YT NN UE 3(2-2-5)
(Creative Writing for Advertising Public Relations)

NANUAYIATRANITETNATIAUDAITH LA H LA U T BTN AUT LA DN LN 114

! L4
=

AoFeNan Fadng ABI9F AD L HHONNANNLAY A8 I aailan Lasdalsuny

D

‘[ 2 ¥ g = ¥ ‘L‘ o o 7oA
ﬂw] @ﬂLiﬂugﬂﬂﬂﬂ‘izﬂ’ﬂmLﬂzgﬂLLUUﬂ’W‘jLﬂEIu‘?J@WJ”IN B UILATU T TTNNUTLND

v

L4 v | 1
’s‘l'?ﬂ‘l’]ﬂﬂﬂ"ﬂ&lﬂ@ﬂ‘i’?ﬂﬂ‘j‘iﬂﬂ’ﬂﬂﬁ\l%ﬁu“ﬂ ﬂm’m‘[?mmﬂbfuﬁ@Lm@zﬂﬁumﬂ "An
a va A py A ! ey ¥ o <
ﬂgumm‘maum@mﬂ%wmq LLﬂzﬂq‘iLﬂﬂuUWﬂ‘iZLﬂW@’Nﬁ NBATINTNATNR N W
< ! o o/ o/ L4

AIANT BV UNIOAIATT ALSIFITY UNTNNTEDS WASLVIAITH
Principles and techniques for creating advertising and public relations messages
for publication in print media, radio, television, outdoor advertising, online advertising
and other types of media by learning the composition and format of writing advertising
and public relations in order to convey creative ideas into advertising messages in each

type of media. Practice writing for advertising. And writing different types of scripts to



62

create an organization's image, such as press releases, speeches, interviews and

articles
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Folnuonuazlss T unWs 3(2-2-5)
(Advertising and Public Relations Media)

Ly mms Al eaessUsunmeng il FisalaeTommbunnssndin endawon
uaztlszendinius iolunmqunacniafialnassminAnendamannsaly
maRenlsuanandeile lzsonuazl s F e AN oEang T

Roles of different types of communication, which are useful in the implementation
for advertising and public relations both in theory and practice, emphasizing providing
students with the ability to use the media for advertising and public relations in different

ways

ﬂ’lﬁﬂé’mﬂiﬁﬁ;ﬁl’ﬂﬂﬁ?ﬂﬂ’]‘;@u 3(2-2-5)
(Creative Media Cartoon Image)

ﬁmwfgmfmLﬂyflsff«vLL@:ﬁﬂwzLﬁy@meﬁ'mﬁ’umﬁmmgﬂ wazaanuwUUgUNIINN
ﬁyugm LﬁﬂﬁﬂLﬂuﬂ(ﬁT’JﬁTﬂ‘iLLﬂ‘iN’ﬁ’TL%@gﬂﬂ‘ﬂWﬂﬂTuﬂ@Nﬁ’lLGI@‘; Uﬁﬁ’ﬁmm‘;ﬁmﬁﬁ
ﬂ'wwm%@“ﬂﬂﬂ%ﬁﬂﬁdﬁuﬁﬁumﬂiﬂ‘iLLﬂ‘iuﬂ‘mﬂﬂ AIMAN A1ANN LAUAMN BN
AMNHILN [ STUNEE FTHINN BILULAZAATHIANTN gﬂLLuuﬁmﬂﬁ LAZNITHILAUD
AneABNRABS A

Knowledge and basic skills in drawing. And design basic graphics To present with
a graphics package in the computer Performs creating cartoons using basic commands
from graphics programs to create drawings, images, collect images, retrieve images for
editing, coloring, copying, enlarging and reducing images, fonts and presentations on a

computer



SUAIA

3073409

3073406

3041102

64
lﬂl L a o ' a s a va id ¢
ABURSATIBEUIYIRIIUN HRUIYUNG (wqwg—ﬂgum—ﬂumﬁ)

ﬂﬁsﬁmmﬂﬁﬁwqﬂizmmﬁm 3(2-2-5)
(Radio Broadcasting)

ﬂ‘izmum‘mﬁm’mmﬁ‘wqﬂ’ﬁm’mLﬁmﬂ’i:m‘w&hm NITIINHIIENTITNN
ANy NTTILLF m‘sﬁﬂu‘uwLLmﬁﬂﬂg’juyﬁmﬁé’mwm'ﬁwqﬂ‘amwLz‘iﬂuﬂ"'@
aBnNBNALR

Characteristics of radio programs, planning of radio production, and duties and
responsibilities of personnel; includes use of devices and equipment in studios and radio

program

% o ¥
ﬂqsﬁtﬂsﬁszuaﬁu%@ﬂﬁugqu 3(2-2-5)

(Research in Principles Research)

¥
o/

AVTHVNNY ABNNTUAYATELIUNNTIATIEN N1FAATILN NI AT
yenNTReans laun m‘jmfmﬂ@umwgﬂﬁy@wm?jﬂﬁ@ ANTUTARUHA AATIEN
waﬁf&im:ﬁq@ﬁﬁumuﬁgwuﬁﬁy’ﬁ;@;ﬂﬂﬁLLﬂ‘aum@uﬂqmﬂ‘g

Definition, method and process of analysis in fundamental research in
communication, the accuracy of the data, evaluate the results, analyze the results

and prove it against the hypotheses. with computer program

2.3.1 mgu%mmw&mm

ANTNARNTNEHASUATTARSILAE 3(2-2-5)
(Film and Multimedia Production)

nannsnmeuRsuazdafiide wefianslinaes uazgUnsnilsznaunis
NARNINENATUATTARIAY N19919UAY NIFVITUNULALLAS BN ﬂﬁﬁ’ﬁmﬁﬁwﬁq
ANENRSLATTARTIRY NsFARBNTW NMeYTaEes nathdindeslseney

Film and multimedia principles, techniques for the camera and engages in the

production of a planning and preparation; editing for topic; sound recording
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AsNARRaRAIGLe 3(2—2-5)
(Music Video Film Production)

Us23R ATmuInTg Junemu ﬂ'ﬁ:mum‘mﬁmﬁqﬁﬂﬁﬁ%gﬂmem I ¥
hunnsTnssimidedenasian T qﬂmmﬁlﬁm{m WRAHSURABLYEIHNE
A T ARDATIVARANTITHNEWE U ARG e

History, evolution, principles of various music video productions, learn about the
personnel involved in the production of a music video, and the responsibilities of each

division

ARULNSHANE IHITHATNY WAS 3(2-2-5)
(The Art of Editing in Film)
NOEHUATNANNITARRBUTLNNAN ] Aatzn19Anne NSEBNLULLAEY N3
¢ dy ¥ v =3 ¥ a % aa o a va
wnAiaeauluanunineuns Liﬂugmﬂuﬂm‘ffﬂﬂ‘nmﬁuﬁfmwum 8 HAnufjuaRads
nnssimmalaefinsrusunisuaznisiauenas By
Theories and principles of various types of editing, such as art of film editing,

sound design, color correction, and practice

mfiﬂﬁﬁ’ﬁﬂﬁtﬁﬂuuwmwaum 3(2—2-5)
(Screen Writing Workshop)
o ¢ g v v s
PANNTITDUUUNATNEWAS meugﬂLLUUTWNN‘&NLmemJ‘jzﬂﬂmmuw
s ! s v 1 Pl I
ATNYUAT NITADAITATINARN DITHEU mfmgﬁﬂmumwLmzmﬂﬂ‘izﬂﬂuﬁu*7ﬂﬂa
i PN A i = ' A ¥
ATNYUHS ﬁﬂﬁgumm‘ms’duuwmwsﬂum AN9ReulAT999  TAS9EesIeNY N19a919
ﬁmslmzﬁéfﬂﬁqmmummaﬁwmL%m‘mfffﬂquwmwwmﬁmmﬁuﬁmmm
Concepts of screenwriting including patterns, structures and components of

screenwriting; expressing thought, feeling over visualizes and other components of film,
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practicing screenwriting including plot, treatment, the principle of creating character in
film, and developing story to produce the perfect short film

P~

§ o a a ' a a a v ¥ ¥
FBURTATBEUILIIYIUN WU (NEI-UGUa-AnaI)

ﬂ’]‘iﬂﬁm%’lﬁlﬂﬂi?u%l"ﬂ\‘i%uﬂ 3(2-2-5)
(Production of the YouTube Channel Program)

20RUAYIDIALLD9T8Y YouTube 1AT9H3 19289789 YouTube NANNITHII UAY
U5UuAaT84 YouTube UsAVI8491801S NMaNARAALE YouTube ianAnNg waln
AITHU R Lﬁ@ﬂ"l‘i@ﬂ’?@lﬂ@u\t@ﬁ L‘Vd\l‘lﬂﬂ‘;’NLLU‘qug Lﬁ‘lﬂﬂq‘ﬂ%i&lm"l LL@%LVd\l‘ﬂﬂ’]‘i
ﬂ‘;:mé’fuﬂ’ué L‘i’lﬂﬁﬂﬂ’ﬁ‘iﬁ’ﬁﬁ YouTube V’%luiﬂql,@’ﬂxil’lil?djju ﬂ”l‘iﬂ‘;'N‘jq?:lvfG;/LLﬂzﬂ’ﬁﬁ”l
ﬂ’]’mLﬂyﬁsf@ﬁ/UElﬂﬂa’lLL@ZE;@@]G]"IN%IEG YouTube et It I YouTube Ang Google
Ads LL@zmﬁﬂ'ﬂu‘mmm%ﬂ

The advantages and disadvantages of a YouTube channel compared to other
online media. The structure of a YouTube channel. Principles for creating and editing a
YouTube channel. Types of programs. YouTube video production to educate, to entertain,
for online marketing, to create a brand, for advertising, and public relations. Techniques
for making YouTube easier to find. Monetization and understanding of views and followers
of YouTube channels, creating YouTube ads with Google Ads, and reading YouTube reports
msswmuﬁm&&mm%ﬁ[ﬂu 3(2-2-5)
(Journalism on Smart Phone)

WANNTT UWHWIAA NTTUINNTTHAR LLZ\I%@Qﬁ(ﬂ‘ixﬂ’ﬂll?lﬂﬂﬂ’itll’Juﬂ’ﬁ‘iﬁl’ﬂﬂqi?u
mﬁ‘s’mmuﬁmmqumérﬂWu UVIU'TVI"EI’E\TI’/;JTﬁLﬁIEIT‘EIy’ﬂQ LLVIZ’\]IG?II’I’J A58 EY N9
fngﬂ’Ii&lﬂj N@ﬂiz%u%@@ﬁiﬂﬂﬂq%WTWu YITHIUTIN ﬂgﬂﬂqﬂﬁiﬂﬂ’l‘iﬂ%‘l"ﬁu NNHIY
Mﬁuﬂ‘jzmw LL@%W.‘J.U.W@NWQL@@% 17%LTA‘{IIEI’J?]/@Qfqﬁ_lﬂ'?‘i‘i’]ﬂ\ﬂuﬁ"l’w:’lﬂﬂN’l‘;VlTWu

Principles, concepts, production processes and components of the communication

process in journalism on Smart Phone. Roles of relevant parties, news sources, writing,
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interviews, the impact of Smart Phone. Defamation law And the Computer Act Related

to journalism on Smart Phone
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ANSHAMNARANLANEIRIUATNEWAS 3(2—2-5)
(Film Special Effects Production)

JULLY Ugzinan LLmﬁgumuTumﬁN;Nm'ﬁﬁmuﬁﬂmﬂL@w W@ (Visual Effect)
LAZINATATLAYA T Tunnsaneyinnneuns ﬁﬂﬂg’jﬁ@mﬁﬂ‘;ﬁqmiﬁmwﬁmﬁLﬂwTu
ANAYINANE LAY ﬁQNﬂzdﬁﬂﬂﬁﬁ/ﬁﬂﬁ‘iT%Iﬂ‘ﬁLLﬂ‘i:Hﬂ@NﬁQLM@%Lﬁ@N‘;’NN‘i‘iﬁ
WIAHANLAE (Special Effect) NMATWEAS

Form, type, and process for creating visual effects and special effects. In filming
Practice creating special effects in filming. As well as practice in using computer

programs to create special effects in film work

ARUZ M908 NRULLREILAZ ANAS RITUNTNEWAS 3(2-2-5)
(Art of Sound Design and Music Score in Film)

ﬁﬂﬂﬁﬂ’ﬁmﬁﬂ@mmuLﬁﬂffm:uuﬁ@ﬁﬂefumumwwm% AILANTTUINNTS
L‘%Nmymuﬂﬁ:ﬁqm%@muifﬁ ﬁﬂﬂg‘jﬂ”ﬁﬁemjmmuﬁm Antuiinideeni I L%
\Raana LduIuTTEINAA LAZNNTBBNUUULE A LAEA 1 T sanstansiaen e dealy
BNTHOIAN 7 Tz s un e uAs sz |

Practice sound design using a digital system for the production of film from start
to finish. practice individually and in groups doing various types of recording like dialog,
background and/or environmentally contextual sounds, using soundto fit the mood of each

scene

AalrnissauasluItuaIneuns 3(2-2-5)
(Art of Film Lighting)
naEFuazannnfeatuue anugfsaduusdesmy gomgfd waia
N9 LAY mﬁLﬁ@ﬂ%m‘%mﬁ@LLmqﬂﬂ‘siﬁé’mLm nnsrmuaiaasuastuann

ANIFTIATHUVINTNYUANS m'ﬁmuQNTwuﬁLm:mﬁmmﬂ warAnNUGIRNTTALAS
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Theories and principles of lighting, light direction, as well as basic knowledge
of the different types of lights used in film production, color temperature, lighting
techniques, selection and use of lighting equipment, direction & placement of lighting
for each scene in accordance with a script, as well as control of the emotional tone

and atmosphere

WannISNININLARE W N 3(2-2-5)
(Principles of Animation)

NTEUINNNTUALATA THNITEI19NINLAR B MIAITH ARSI 19ETT A 1T
mwaum% WI’Iuﬂq‘ju‘j‘jﬂ’ﬁﬂﬂ”l‘iﬂqﬁﬁﬁ‘jzﬁ/ﬁﬂ’]ﬂﬁ‘;“ﬂﬁﬁﬁﬂﬂzﬂqwLﬂﬁﬂl&fﬁ') ﬂ’]‘iT‘hg’,
ﬂﬂw’/ﬁqLm%sfuﬂ'ﬁﬂ‘;wmﬁﬁﬁwmumm’mﬁmm‘a‘L’%ﬂuﬁﬁ’ﬂw:ﬁuﬁmﬁmmﬁﬂgw
AANAREY A

Processes and techniques that are used to bring an animated production to life

through a series of lectures that will cover the history of the animated arts. In this class,
computers will be used to help students develop basic skills in concept creation &

development, and patterns of image creation

AT5ITIUN KRR AN TN WS 3(2-2-5)
(Film Production Planning)

FammnTN99N AN BRNNIN AR N AT LRI AN SURATEUAN T
Tumm’mm‘iwﬁmmwmm% ﬂ’?‘jLN‘LAﬂTﬂ‘Nﬂ"l‘j m‘a‘Lm%ﬂuﬂﬂ‘aﬁﬂuﬁmﬁﬂmwmm%
ﬂ”l‘i"%ﬂﬂ’?‘jLL@%U%%’I‘N’W%ﬂ”IEIT%ﬂﬂM‘II’IE UVI?.I’WIWLI’]%“EI@GLLWHWF;’N T N19USZANINTH
LLZ\]%ﬂ’I‘J‘f:V/G‘ILGI%EINL’ﬂﬂﬂ’]‘jﬁlsf%ﬁfuﬂquﬂ”lw.ﬁlu@‘;

Stages of film production planning, along with their responsibilities. Among the
topics that will be covered in this course are project proposals, management within the
separate production units, the roles and duties of the various divisions, and the coordination

& documentation skills that are needed for a film production
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quw‘%ﬂmam‘;mamwzmm% 3(2-2-5)
(Aesthetics of Film)
NN9R AHARLZAINENAS NI ABEITANAMBINN TagRanTaanng
Usz 3R ANERT LA MUINITIBININLWAT ﬁfm’inmmﬁﬂ‘azﬂ@uwwquw%msfum‘a
ﬂg’jﬁ’ﬁmuwmmwaum% AN LRE Hﬂﬂziym ﬂ’]‘iLﬂﬁlﬂuﬂg@dﬁﬂ‘i:ﬂ@uﬁwﬁuﬂ’mq
ATNEUAS
Interpretation of cinematic art in communicating visual ideas By considering the
history and evolution of the film Consider the aesthetic elements of cinematic performance,

images, sounds, camera angles, camera movements, and the language of cinema

A15078VI NN HAS 3(2—2-5)
(Cinematography)

a o awa A ¥ T ! o il = Tw s ¥
V]q@lgLL@gﬁﬂﬂﬂﬁU@LUﬂqmu HUNTTDIENINTNEURAT NTTLNDN B LRUN HNﬂ@ﬂq

! v 2
o

“EIH’Wm"IWLLﬂzﬂ"I‘i’%/@LLNGT‘V;IL‘MN’]ZNNﬁUﬂ"I‘iLZQIWL%@QW'JEIﬂWWiQNVIG@mﬂNﬁﬁ“ﬂﬂ\‘iﬂgﬂ\‘i
ﬁ@ﬁ’@ﬂ‘i:mwﬁﬁdﬁﬁ?’i}/?uﬂﬁ‘iﬁﬁﬂﬁﬁﬂﬁw&um% nnsvRaerlsynaunwesneil Aats
ﬂ@ﬂﬂ@y@dﬁulﬁlm‘imLm:m‘mﬂimwé]ﬁﬂ?uﬂﬁwHum‘; NANZUAININ 1130 L
f‘ﬂu‘gﬁ'mﬁﬁ'umﬁﬁ@mwwmasfumwmm% ﬂﬁidﬁﬂv‘h&:ﬁﬁﬂzﬁy@qm’mmlﬁﬁmqa
AN NANANATARLAEAN T

Theories and basic principles of cinematography. Among the topics that will be
covered are the selection of cameras and lenses according to subject, appropriate lighting,
and the important features of various types of digital camera used in cinematography.
Advance composition of film for mood, tone and story, using color for express meaning in

film, introduction to film with high resolution cameras, as well as how to shoot a scene

that will include post-production special effects
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ABUWAESATDEUILSIYIU WRILNAR (NEEg-UHus-ana)
AsRnRaS AN kST ULRATA 3(2-2-5)
(Digital Video Production)

MafARBNTNLAZ AR NIRARDATNLAZ A SINENTTHARBNSHHETY
LL@:N‘;ﬁmﬁﬁmuﬁmﬂmwLL@:LﬁmLﬁ@d@iyum’]uﬁgﬂaéqwmﬂm‘imﬂLLW‘;‘L@?W%’U%@
Aana

Introduction to video and audio, editing audio and video editing, for blended
editing, and create preliminary editing work according to the publishing purpose for

digital media

2.3.3 ﬂquﬁ‘mmsuﬂm

ﬁug"luﬂ"mmm 3(2-2-5)
(Fundamental Acting)

UWHIRA Vli]‘]slﬁﬂ"l‘iLLN(ﬂ\‘iLL@&Z\‘I‘;’Nﬂ’]’mL?j/’](f@Lﬁﬂ%ﬁ/uwﬁﬂﬂﬁ‘iﬁ/uﬁﬁuﬂ@\iﬁ@ﬂ5
NTFLLAA T(ﬂm\;l\ﬁLﬁuLLu’JﬁﬂL“ﬁl?;l’]ﬁ/‘i_lﬂ"l‘iﬁlfﬂﬂ’]‘it}dl"luﬂ’]‘ummﬁ UIRNIGUaAY N9
mewmmjum@ﬂ’uﬁ nauaas udmussaning nsuanstugfinnaeide n1susns
Tugﬁmmﬁm ndnnsAReL LL@%‘J’JNT?JﬁGﬂﬂiT%LﬁﬂdTuﬂq‘iLLﬂﬂﬂﬂill’NQﬂﬁ%

Concepts of performance theory and build an understanding of the fundamental
principles of performing arts. With a focus on the concept of communication through the
show Show history Performance of ethnic groups Performance in Thai culture Asian

performances Performances in different regions Principle of movement And including the

correct use of sound in acting
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3013301 msé’wmsm‘%mLwlmﬂ'lﬁlLLw?f'qufuﬁqsﬁ@ﬂ’uLﬁe 3(2-2-5)
(Management of Costume Fashion in the Entertainment Business)
ﬁﬂﬂﬁﬂ’ﬁlﬁmﬁu WHAATHAANIUNE W N19BBALUULAS BILAINTE N
AoanTuIaTIINEE m‘m‘;’mm‘jﬁmmﬁmm@ﬁy’mm"?mLw;\immﬁﬂﬁﬂfﬂﬂixﬂﬂﬁ
LLmﬁ'ﬂﬂﬁmémLm'aﬂ’mLLV\I“S"uTwymmmuﬂquﬂﬂ@@l’m 7 Teulayon aves
Aeuns wazaese s
Practice on fashion concepts. Fashion costume design in contemporary journalism
Creating costume ideas to apply and allocate fashion costumes to different people in

advertisements, dramas, movies, and modern media

3013302  SnanuoaaIHluAIsLARg 3(2-2-5)
(Isan Identity in Performance)

g ' e o 4 a a o A

Wuﬁflmma@mﬂmﬁmﬂmmmLﬂu@mu A1ET YAAN ANHUSAUDEIY
FIIAADH TMUTITH UTeined mmﬁmmmmmﬂu@g NI WNFTIALBTRILTTH
ANTUERANEHEAT N UFULLLNITUARS

Fundamentals of Isan identity, language, persondlity, Isan people, environment,
culture, traditions, beliefs, and well-being. Creating and promoting the Isan identity

Through the show format

3013401 AISAALABNRALNAY 3(2-2-5)
(Casting and Audition)
NANNITURZATNNTIHNITAPABNITNUARAY NI9ITNUNRNITAAEBNNNLERS
n139AnITNg AnUFITRN1T3ATIET UL WnuaALAzdNEoERaaT A
oA .

WAARENNTAAAENLAYARANIG LAZNITIAEUNAITNNIBNTINULAASNENITIA199NNS

o A
ARLABN
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Principles and methods in casting. Planning, casting selection, team management,
practice in analyzing actor roles and character characteristics Techniques for selection and
decision making, and preparation of performers for participation in casting

& o a 2 ' a a a wvan > ¥
FBURSATBEUIYFTIYIUN WUIAR (NUF-UHUs-ANAI)

msé’mmsﬁ@ﬂu?uqsﬁ@ﬁ'mﬁa 3(2-2-5)
(Artist Management for Entertainment Business)

LLmﬁmﬁ'mﬁ’umwL%ﬁf@?ﬂﬁﬁmﬁﬂmugw{ n1saanITAadun1TmaeN
m’mm%@mm;;f%”mﬂ’ﬁﬁ@ﬂu TadafiiansnananissansAads ﬂ’]’mgﬂ’l’]m{’]&f@ﬁ/u
FzanvAailn mmL?jyﬁeffovﬁymma‘v‘mﬁuaﬁuﬂ’mmuq‘aﬁ@ﬁ’ulﬁd ﬂﬁ‘iL{ll’WﬁN"lué”W‘uﬁﬁﬁ@
AN ﬂ’]‘iﬂ‘;’N“’zméu&EﬁLLﬁﬁ@ﬂu nnaguaraln %ﬁmm‘ammw}%’mmﬁﬁ@ﬂu onns
wndlamanisaumsrinentsnnatiudie

Concepts of understanding of human nature. Artist management, preparation of
artist managers Factors that influence artist management Knowledge and understanding of
the artist's background Understanding of work in the entertainment business. Access to
entertainment business Creating a distinctive spot for artists Artist care Ethics of artist

managers To access job opportunities in the entertainment industry

AatlznisuansiuaasINTa 3(2-2-5)

(Performing Arts in Contemporary Media)

quw’%mmm%uﬁqﬁmﬂﬁu AaUrnIsuans USaeyn uWIAn WeuInIg
a9AlTENaY TRAEN $HINAILAIINITN N3 EIALATNITAIATIEN T IA N D9
qunsznin TuAaUzn1suans Tnatn AnudAy U Ao i uazdvdwanas
u’%uwmqﬁ’mﬂuuigmﬁq 7 AUARLLNITUERS ANTEAALAS ﬂﬁzﬂﬂ@?’f"gﬁ@ﬂzmﬂmm
%quﬁ’ugﬁﬂ’iyiyﬂ LAZADIHNIT L INAIANLATA T nad Y el uadsefialunisde
AIAMINY uarasS e (raansfisrananam

Aesthetics of fine arts, performance art, philosophy, concepts, development,

composition, tastes of beauty, aesthetic taste and analysis of aesthetic issues. In the

performing arts By focusing on the relationships and influence of various social contexts
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and performing arts Practice how to think and Apply performing arts together with wisdom
And situations in society and contemporary media As a tool to communicate meaning and

deliver messages to viewers effectively
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NISUAAIDHIUSINFENY 3(2-2-5)

(Creative Isan Folk Performance Arts)

1
=3

NN ATNTIUETTNE A IUE T UTAUEITHA RS Aa N OI7 IAALANIEINIA
nrduanndsamile Tngarusaianduaefi fnnsasuul asuasimugn93anEa
mﬂm‘aﬁﬂwﬁmuguu@wmﬁﬂﬂ’ﬂmmTuT@ﬁLﬁuﬁqﬁmum nnsladnsanadeTunng
AENBAARANIES ANAR TNUSIINEEN UTINGD LAY RNEITNENETUNWAD
GonAsTY

Integration of Isan culture, which is a unique identity culture of the Northeast By
merging with rapidly changing media and developing From the study through the
perspective of the Office of Technology determines The use of contemporary media to

convey beliefs, ideas, customs, traditions and cultures through contemporary media

FaUszandmiLnIsuans 3(2-2-5)
(Multimedia for Performing Arts)

ANHATIATY NANNIT ‘1J‘i:Tf—_l?j‘iiLm:ﬂﬂﬁﬂﬁﬁﬁdﬁu@%ﬁ?ﬂﬂﬁ‘i@@ﬂLL‘LI‘LIﬁI’rﬂ‘U‘nZ\‘IN
ﬂ’]‘iT%ﬂ’J”INﬁﬂﬂ%’mN‘i‘iﬁ?LL@x@‘HW‘LA’]ﬂ’T‘iT‘LAﬂ'T‘iN%’NQ’]H%@ﬂ‘ﬁ%NN ﬂ'T‘iT‘LqT/ A ouay W
T‘W Wy N9Iin WN@@@HL%EHgﬂW‘iU‘ixﬂ@UN‘S"TQLL@%ﬂ’?‘i%’ﬂﬂ’l’]N‘i’lN”lﬂ@’?ﬂ’rﬂdﬁﬂ‘izﬂ’ﬂU
G;’N T "J"JNTﬂﬁﬂﬂ’W‘JZ\T‘;’NNﬁﬁﬁLﬁﬂﬁq‘Vqﬂﬁlﬂﬂ‘izﬂNﬁlL‘ViN’WﬂNLL@ZN@@W?\T@Q@WNU%UW
LL'?Jﬂ’é’\;/’ﬂN‘?.l’ﬂﬂﬂ”l‘iﬁqﬂ’mgquﬂ’l‘il,l,ﬂ@lﬂ

Importance, principles, benefits, and practical performance in multimedia design.
The use of creativity and Imagine creating multimedia, using colors, light, shadows, lights,
sounds, graphics, as well as learn how to create and communicate from various elements,
including creating content from multimedia that is appropriate and consistent with the

acting work context
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ABURSATBEUIYIRIIUN BUIYNG (wqwg—ﬂgum—ﬂumq)

LRESULAS LA TRANSUAAS 3(2—2-5)
(Sound and light in the Performance Arts)

ANHAN AN EUBIAUTAN T mﬂTuTﬁmmﬁ:ﬁuqﬁu TTULUAY T2UU
BN qﬂﬂ'ﬁfﬁmﬁ wans N3l ARaRAY LA AesIEnnsefinann 7 MANNITUINS
Fannaidasan nsrifunsuaRs nnasafuad w%wﬁﬁﬁﬁ'm

Studies of relationship of various duties in a Theatre, light and sound systems,

setting and show equipment, special effects techniques, multi-visual, principle of basic

management, acting and stage management, or other duties

Q’lﬂLtﬂz’?ﬂﬁlﬂ’iZﬂ’ﬂUQ’lﬂTuﬂ’liLtﬂﬂ\‘l 3(2-2-5)
(Scenes and Props in the Performance Arts)

v v v o v P v
ﬂQWNELﬁ@QWH“ﬂ@\?L‘V]F"Iléﬂﬂ’]‘i@ﬂmﬁ LAENI9N9T N ﬂqﬂﬂ‘ii‘LAﬂ‘izﬂﬂUQ’m NIBH

9
o

a ¥ dl =} ' dl dl ¥ o o = a va !
VNL‘J‘EI“LAELFI?@QN@WWQSTVILﬂEI’J“ﬂ'ﬂGﬂUﬂ’W‘i‘VG‘ILQVILL@Zﬂ’]‘iﬂgU@NquTu T‘N@m‘mmq
2NADY ma@m@um’iﬁﬂug Feasanulasadelnlsiarasuarsznenenis ﬂg‘jﬁ'ﬁmu
ﬂ’]ﬂ?ﬂ’imm‘iafuﬂmz@@@ﬂLL‘LI‘LILﬁ@m‘nmm

Basic knowledge of staging techniques and props making. As well as learn about
various tools related to staging and operating in Theater correctly And learning about
theater safety and during Work inside the theater as a performance designe

ds{ ¥
RTATNRUIW 3(2-2-5)
(Folk Drama)
wisstudauazaHuen 3imminis gluuy ABnsTn AnuEauas
o/ o 7 (%3 zj’ = o/ a A
WQWNZ\TNW‘Hﬁ‘W‘I\‘IﬂQm\l"ﬂ@\?ﬁ'@‘ﬂzﬂ’ﬁLLN@QWMLN@QTHQ"IFIWJ’JM@@?‘ILﬂilx‘imuﬂ
Development of Folk Performance, its form and relation to rituals and beliefs

in society. Folk play and recreations, emphasizing in North-Eastern Thailand area



SUAIA

3043201

3043415

3043416

79
lﬂl o a o ' =3 s a v ¥ ¢
ABURSATBEUIYIRIIUN BUIYNG (‘wqug—ﬂgum—ﬂumﬁ)

ALY WUNAE AS 3(2-2-5)
(Script Writing for Performance Arts)

LLuqﬁquwg‘jmﬁ’ﬂm‘am ﬁﬂﬁ:ﬂﬂuﬁuﬁmmmﬁﬁWU‘i‘amTum‘aﬁjﬁuuwmm
LqﬁQmﬁﬂwmzmwwmwwmmmﬁ ANTHUANATSTZRINUNAZATUA LI 83
‘]J‘a‘zLﬂwﬁu’]ﬁﬂﬂﬁﬂ/ﬁﬂﬂ‘iLﬁﬁu‘u%ﬂzﬂ‘iL’Jﬁﬂ"l‘i‘JNTﬂiG ApannTas ANy Aansa
ATATNNT AU UNWAIHANBSABINNTH I LN AL ATTHNATY

Theory, principle, concepts, basic composition and morality of writing a dramatic

play, specific characteristics of play and its differences from other literature, writing skills

by plot, creating a character, theme developing and writing dialogues, writing a short

play

éﬁmmﬁ’mmm?uqsﬁ@ﬂ'mﬁa 3(2-2-5)
(Modeling in the Entertainment Business)
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Modeling Business Practices From performer training, to recruiting actors for
different genres of acting, presenting personal information and pricing details. As well

as various laws relating to the modeling business

Tanunaynianelunisuans 3(2-2-5)
(World of Fairy Tales of the Performance Arts)
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The meaning of the armchair's relationship with other science, mythological

events in the game, and the demeanor of life



SUAIA

3043417

1563804

80

v

lﬂl o =2 o ' a s a va ¥
ABURSATBEUIRITIYIUT HRHILNG (‘VI‘E’IE{]—UQUW—F”I%W’J’])

’iﬂﬁf—_l34Lmz'quw%ﬂmﬂms‘fuﬂﬂﬂmm 3(2—-2-5)
(Taste and Aesthetics of the Performance Arts)
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The styles of tastes and aesthetics influenced the show in different eras,
attitudes, lifestyle styles, so that they could connect, analyze, criticize and understand

the themes and approaches to be applied in the present show

2.4 nRNITHNUTERUNTITABIEN

1) AnUssaunIso

asndsndnUssauntsanTniliaans 1(60)
(Preparation for Professional Experience in Communication Art)
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Organize activities to prepare students before the professional experience in
communication arts. In terms of awareness Characteristics and opportunities of careers
The development of learners to have knowledge, skills, attitudes, motivation and
characteristics appropriate to the profession by collecting hours to observe the actual

work in various departments
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aslnUssaunTsaREERImAmans 6(600)
(Field Experience in Communication Art)
iﬂﬂamﬁg@afiﬂumf}ﬂu : 1564804 N1AWALNANUSEaUNS R ENIWARmanS
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Training in communication art in government sections enterprises or private
businesses by using both theoretical and practical knowledge that can be applied
to the actual situation; providing orientation about the details of the training and

supervision for the concluding discussion

2) FErEniafAnE

LT NAUNIANEA 1(60)

(Cooperative Education Preparation)
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Class serves as a preparatory curriculum before students enter the worforce.
Examining the principles. Concepts and philosophy of Cooperative Education. The
processes and regulations for applying for jobs and interviews. Basic skills required to
operate winhin the estabishment, and the ability to self- develop according to the
professional standards of each institution will be explored. The specific skills and
attitudes this class seeks to develop are: social adjustment, personality development,
English language skills, understanding information technology for communication,
human relations, team work, organization, office work affairs, acursory understnading of
labor law and quality work management. We will conclude the class with an
explanation of specific professional skills and ethics. Students will be expected to
have a firm understanding of writing and preseting work projects,as well as crafting

summary reports

ANAaANEA 6(600)
(Cooperative Education)
" YV '
SIUIUIMBILFLRNINDY : 6003804 LASYNFRNGFANE
Required Course before Submitting: 6003804 Cooperative Education Preparation
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Students enter the workforce according to their specific fields of study for
16 weeks (or not less than 600 hours ) integrating the theory explored in the university
with the practice involved with the occupation. Students are expected to engage in
and complete: work projects, operating reports, and work presentations as per the
suggestions of a senior officer and/or advisory tencher. The mission of this class is
to imbue students with the skills, body of knowledge, character, personality and

qualifications directly related to market need
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