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3.1.3 519991

1) WN’Jﬂa?f’lﬁﬂ‘lel’lﬁ’lYﬂ TNl unﬂﬂ@ﬁ\la?ﬁr&l HBENIT

1.1) ﬂquﬁmmmummsﬁ‘ams 138

1500120

1500126

1500127

1500128

1561123

1571129

1581107

1661108

1671104

1681103

1691103

1711108

U9AY 1321
mmﬁmqwﬁyugm
(Foundation of English)
ﬂ’]i&l’?f‘i’l?-_lL‘ﬁﬂﬂ’?‘iﬁﬂﬂqiuﬂﬁiﬂq‘jﬁuV’THN’]‘JN%LVW’T
(Thai for Communication and Information Retrieval)
ﬂq‘i’ﬂlquLLﬂzﬂq‘iL@?—J%ﬂ’ﬂﬂ’]ﬁﬁﬂm&i
(Reading and Writing of English)
ANTAIUAZATNANTEIDING

(Listening and Speaking of English)

a =
RanN LYY
dI 1 dﬂ/ v
NI B aIAY
(Japanese for Beginners)
a &Y
AHITUILBIAN
(Chinese for Beginners)
¢ ¥ v
AEIHILAIL T BIeN
(Malay for Beginners)
ad
AP NNINALUBIFY
(Korean for Beginners)
RV Talale I faR MY
(Lao for Beginners)
MEaNgan
(Khmer for Beginners)
AEIWHId e
(Burmese for Beginners)

AMENITYANINLDINK

(Vietnamese for Beginners)

30 wqufia

12215 WuagAn

12 wuneAn
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

0-3 %uuqufia

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



1741101 Aendulafided pamu 3(2-2-5)

(Bahasa Indonesia for Beginners)

1.2) AANITINRUEAEAT FaU 3-6 uWWasie
U9AY 15811 3 Puasfe
1521102 AMEIINALERR 3(2-2-5)

(Virtue and Life)

vAEn 5uu 0-3 wwiwhn
1500129  WeAdl 3(2-2-5)
(Sexual Orientation)
2000117 gUVSEATNLRIEIR 3(2-2-5)
(Aesthetic Appreciation)
2500118  WoANTINNHERLINITHAIAY 3(2-2-5)

(Human Behavior and Self Development)

1.3) mgu%mﬁ’mumﬂm 5% 6-9 wuInin
v s = ! a
U9AU 159U 6 NuIsin
2500116 AvTayByIuLAzuIANALE D 3(2-2-5)

(Human Rights and Civic Duties)
2500117 Afmeiuidenduuliudianlan 3(2-2-5)

(Thai Living and ASEAN Way in Global Society)

BN 158U 0-3 vuefn
2500119  ANTFIALATEFAaNaLie 3(2-2-5)

(Self-Economic Sufficiency)

2500120 Adlan 3(2-2-5)
(Global Living)
2500121 FARfURIUIARDN 3(2-2-5)

(Human Beings and Environment)



2541205  wiyuefiusIaHId 3(2-2-5)
(Man and Nature)
3502101 nnaiiugaznaunis 3(2-2-5)

(Entrepreneurship)

1.4) ﬂa;w‘immﬁmmﬂm'g FNPAIERSUATINALLKIAE Ben 9 — 12 waafin
U9AY 1581 6 Wafin
4000117 winlulagRavawaznisaess 3(2-2-5)
(Digital Technology and Communication)
4000119 A3AALALNISARALTe 3(2-2-5)

(Thinking and Decision Making)

\@an Auu 3-6 wunfn
4000118 AngnenansiitannnIndin 3(2-2-5)
(Science for Quality of Life)
4002104 ﬂ’l‘j‘ﬂ‘jzﬁlqﬂGTT%TﬂiLLﬂﬁNﬁqﬁﬂﬁﬂuTuﬂiﬂ@‘l@ﬁ@ 3(2-2-5)
(Office Program Application in Digital World)
4032227 ﬂﬂ‘i@ﬂﬂﬁ"lﬁ/ﬁﬂﬁﬂLLUHU“‘EEH’]ﬂ’T‘iﬁ’Tﬁ%/UﬂHEIqﬂTWJJ 3(2-2-5)

(Integrated Exercise for New Generation)

2) wmcsﬁmmw'w;'m L%ﬂu\tﬂiizﬂilﬂ’]lq 91 ﬁii’]ilﬁ@]
2.1) ﬂa;ad"i"muﬂu Bew 30 wwowAn

1551620  89ngugsne 3(2-2-5)
(Business English)

3503102 m‘imﬁmﬂim:ﬂg‘mmsﬂ‘q‘iﬁ@ 3(2-2-5)
(Taxation and Business Laws)

3521107  wann9lyd 3(2-2-5)
(Principles of Accounting)

3531106  N19RUEIN9 3(2-2-5)
(Corporate Finance)

3541102  HWANNITHRA 3(2-2-5)



3561109

3562144

3563222

3591114

4112109

(Principles of Marketing)

ﬂﬂﬁﬂq‘mﬂtﬂq‘ié’?j@ﬂ’l‘i 3(2-2-5)
(Organization and Management)

m‘iLﬁuﬁgﬂ‘a:ﬂ@Uﬂﬁ‘éuT‘wﬁ 3(2-2-5)
(Start up Entrepreneurship)

'ﬁ:uum‘mummﬁ@mﬁ@’mm'ﬁfqﬁﬁ@ﬁ@ﬁﬂ 3(2-2-5)
(Digital Business Management information System)

MANLFTHANERS 3(2-2-5)
(Principles of Economics)

atiigana 3(2-2-5)

(Business Statistics)

2.2) mguﬁmmﬂﬁ’aﬁu B 42 aefin

3503903

3563126

3562127

3562139

3562302

3562303

3562304

3562306

NN NNITTANTT 3(2-2-5)
(Management Research)

wansflanissamaae s 3(3-0-6)
(Modern Management Tools)
A199AN1TUILYNANNUILATN1TIATRNTIANTT 3(3-0-6)
(Conference and Convention Management)
AN9EANNIANHLAENBIANS 3(3-0-6)
(Enterprise Risk Management)

ANTRAHIBIANTT 3(3-0-6)
(Organization Development)

N HE TS (UB9ANTS 3(3-0-6)
(Human Relations in Organization)

ATIIUHRLAZL3MT IAS9NS 3(3-0-6)
(Planning and Project Management)

Wqﬁﬂﬁ‘mmﬁmi 3(3-0-6)

(Organization Behavior)



3562402

3562601

3563111

3563701

3564201

3564903

2.3)
1541209

2513301

3511307

3531103

3532403

3533304

3533404

3543315

NNFURANTNENTHLE

(Human Resource Management)
WiANTINFLNNTAANITNIT WAL A
(Innovation and Management of Change)
MIIANITTINIIUIANATIURTIWIALAN
(Small and Medium Business Management)
madmniagaiatungulazmaetden
(Business Management in ASEAN Community)
m’iﬁfmﬂ’m%ﬂﬂ@ﬂwé

(Strategic Management)
AunIynInN199nnig

(Seminar in Management Problems)

] a a a v 1 1 A
ﬂi!ﬂ’?’lf’]t’ﬂﬂtﬂ’ﬂﬂ Lﬁﬂu\fﬂuﬂﬂﬂ’l”l 12 NWIeNA

e negana

(Usage of Thai Language in Business)
WFNWFHIE

(Labor Relations)

AUV ITITUAIHNIIN

(Office Management)
NITNRLALNI9FRIANT

(Money and Banking)
N19UFN19N19 8%

(Financial Management)
NANNITAI Y

(Principles of Investment)
N9 LquLme‘amuQNﬁﬁfi
(Profit and Planning Control)

N199ANITNITANLANLALNTTATE

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



3542407

3543113

3542408

3544703

3562133

3562134

3562135

3562136

3562211

3562212

3562325

3562404

3562407

3563112

3563114

(Wholesale and Retail Management)
mﬁf%’mm‘a‘mﬁmﬁ’meﬁumﬁ’lm

(Product and Price Management)
NM9UINITN1TARA

(Marketing Management)
MadanITANE LS TUgN AN
(Customer Relationship Management)
N1FIANITATNTNLRZNAANIN
(Quality and Productivity Management)
rNﬁﬁhﬂﬁﬁqﬁﬁwéﬁﬁﬂﬂuﬁqwmé
(Business Management with Computer Applications)
n1IEANTARIANAN

(Warehousing Management)
ANF9ANIT139UTH

(Hotel Management)
ﬂqﬁﬁhﬂﬂﬁgﬁﬁ@u%ﬂwnﬁﬂﬁauqmﬁéu
(Environmental Management for Service Business)
qﬁﬁ@ﬁzwdweﬂﬁzUWﬂ

(International Business)

AIVENgIng

(Business Psychology)
NN9INUNBURZNITATLANNTTNES
(Production Planning and Control)
TR EANEA M N1
(Efficiency Development)
mﬂﬁmm’ﬁﬁﬂﬂwﬁmm:ﬂfﬁﬂizﬁm
(Techniques in Training and Conference)
m3dnnagaiaunsnlad

(Franchise Management)

N17U9eNauUn9gIiagHYY

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3563119

3563413

3563502

3563602

3543702

4122613

(Community Business Operation)
ATARHIYARNAIN

(Personality Development)
ATANAHHIYARRUAENITANB TN

(Personnel Development and Training)

mq:;gﬁmmmﬁﬁﬁmwﬂuﬁm

(Leadership and Quality Management of Teamwork)
ﬂﬁﬁmm‘a‘qﬁﬁ@ﬁﬁﬂm@ﬁﬂﬁ

(E-Business Management)

nMTaRNNS IRAaRNS

(Logistics Management)
Tﬂ‘JLLﬂ‘ENE\?WL%‘VgﬂLLf\lzﬂ’W‘a‘ﬂ‘jzﬂ‘ﬂ(ﬁ%\i’m

(Software Package and Application)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

2.4) ﬂquﬁmﬁﬂﬂsxﬂumsm’i‘mﬁw a8 7 wmﬂﬁm/ﬁﬂmﬂﬁﬁﬁ

(‘wanEaungu anqunilasstl)

3563801

1) nudTdnUszaun1To

v

L4

N9 NANUS S AUNITNABIBNNTGIANIS

(Preparation for professional experience Management)

3564802 RNUSTAUNISMIEITNNITIANIS

(Field Experience in Management)

2) ﬂ'qu"imﬂmﬁ@ﬁﬂuﬁ

6003801

6004801

LWFEHANAAFNET
(Cooperative Education Preparation)
aiaklastll

(Cooperative Education)

3) UNAAITNRBANLES  Seuluuauni 6 Wwaufa
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3.1.4 uaRn1sseRluLaaznAnISANYA

v ' '
AWdN 1 arAFeun 1

ﬂféu’im SAHIUT e W(N-1-a)
Anevialy - A 1500126 | nenlnaienisdessuasnisduau 3(2-2-5)
AVTHUNIA
Aneiall - nmn 1500120 mmﬁ“mqmﬁyugm 3(2-2-5)
Anwwialy - uiwe 1521102 | AsdBIINLYIn 3(2-2-5)
NRNATILNY 3521107 | nannsueyd 3(2-2-5)
mﬁu’immu 3541101 | wann19mam 3(2-2-5)
nqaArIUnY 5562144 | nnailiugiszniaguing 3(2-2-5)
mﬁu’immu 3501114 | pdniFsugAans 3(2-2-5)
594 21 iagfin
i 1 aedeuit 2
ﬂféu"im SAHIU oo W(-1-a)
Aneiatl - nneny 1500127 m‘sﬂ'fmmzmiL"ﬁﬂummé’aﬂqu 3(2-2-5)
Anwwialy - dsanrans | 2500116 | Andyusbsuazminfinaidies 3(2-2-5)
Aneiall - Ang-adle | 4000119 | nsRmuaznisdaaula 3(2-2-5)
ﬂ@jmﬁmmu 3531106 | N19¥ugsna 3(2-2-5)
ﬂ@jmﬁmmu 3561109 | 29ANITUAZN1TAANS 3(2-2-5)
ﬂzgluﬁmmﬂﬁ’qﬁu 3562303 wwifmﬂ’uﬁumﬁmﬁ 3(3-0-6)
594 18 nuanfin




b 74 1 1
AN 2 nrAEeRR 1

naxAT SWAIUT fradan W(n-U-n)
Anwwiaty — A 1500128 | NMSWIUATNITWANTEIBING - 3(2-2-5)
Anwwialu-Ang- adie | 4000117 | wmaluladRaiauaznisiesns 3(2-2-5)
ﬂ@jm%%mu 4112109 | afifigsna 3(2-2-5)
AT IENTIAL 3562127 | N159ANTTUILANRNNUILALNNTIARNTIAN]  3(3-0-6)
AT IENITIAL 3564201 | n3dpnnsidenagns 3(3-0-6)
ﬂ@iuﬁmmmﬁﬂﬂ XK | sxxxx000naxon 3(x-x-X)

598 18 wwsfin

Huilit 2 anaBend 2

naxAT SANIU ftadan W(n-U-a)
Anwwiali- danenans| 2500117 | Adaduadendentudonnlan 3(2-2-5)
Anwvialu-Ane-ade 4002104 m‘m‘s:ﬁqﬂ@ﬁﬁﬂﬁLmim‘hﬂfﬂmusfuqmﬁ?v in | 3(2-2-5)
ﬂ@jm%%mu 3503102 | n1anndennsuaznguanegsne 3(2-2-5)
AT BT 3562402 | NMLAMMININEANTH e 3(3-0-6)
naxATIENTAL 3565701 | nadnniagafialunguilazmmanidey 3(3-0-6)
ﬂ@iuﬁmmmﬁﬂﬂ XXX | XXXXKKKKXXXXX 3(x-x-x)

594 18 waefin




k%4 1 '
FuiN 3 arAseun 1

n@iuf‘a’m SHNIUT HaBen W(N-1-m)
ﬂ@;uﬁﬂmmu 1551620 | NME1B9NgEGINT 3(3-0-6)
ﬂ@ju’f}zﬁ WA 3563222 ‘szuummummﬁﬂm‘ﬁmmﬁqﬁﬁ@ﬁ@ in 3(2-2-5)
AT IENTIAL 5563127 | wiznedaniadnnisasielny 3(3- 0-6)
nNAT BT 3562302 | MaRmIIaIANT 3(3-0-6)
ﬂzgluﬁmmﬂﬁ’qﬁu 3562306 Wqﬁﬂ‘awmﬁmﬁ 3(3-0-6)
ﬂzglmﬁﬁ’u@mﬁ@ﬂ HIKKKXX | XUXXXXXXXXXXXK 3(X=X=X)
A NADNLET XHXXXXXX | XXKXKXXXXKKXK 3(X=X-X)

59N 21 nefin

il 3 maduit 2

mésﬁ"m SHNIZT HaBen W(n-1-a)
ﬂzgluﬁmmﬂﬁ’qﬁu 3503903 | N1939YNNNITIANTT 3(2-2-5)
ﬂ@;uﬁmmﬂﬁqﬁu 3562304 | N199194HULAZNITLENSLATINNS 3(3-0-6)
ﬂzgluﬁmmﬂﬁ’qﬁu 3562601 | WimNsIHN1TTANITILAT TSI ALWLLAS 3(3-0-6)
ﬂZéNﬁ‘b”‘lL’ﬂﬂﬁ/Qﬁ‘Ll 3563111 mﬁé’mmﬁq‘aﬁwmﬁﬂmememmﬁﬂ 3(3-0-6)
ﬂ@iu%ﬁmmﬁﬂﬂ XXXKXXX | XUXHXKXKXKKXX 3(X=X-X)

59N 15 Wagfin
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naNATeNIeAY 3562139 | N154ANNAINHIREIBIANS 3(3-0-6)
naNATNBNTNAY 3564903 | anNudeyn1n159AnIg 3(2-2-5)
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BTN IANT 3D

6003801 | wFananiafnen 1(60)
A NADNLES XXX | ) XXXKXXKXX B(X=X=X)
594 10 viwanfin
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3.1.5 A1atUIYSIgIT

SUAIL

1500120

1500126

1) WNIAAAIAAEI L

1.1) ﬂ'é\!Na‘ﬂ"‘lﬂ”l‘lﬂ’TLLQZﬂﬂiﬁ@ﬂﬁi

P o a 2 ' a a a v ¢ ¥

BURLATBEUIYFILIUT wEAA(NEH-Ugusa-auaI)
o &

AEIBINHEANRFIN 3(2-2-5)

(Foundation of English)

ANTWEUINEZA1TAS A193Y0 nag a1 deniunstesadesnn Weun
AW A T 7latugaadszandu Taddmn aduazlelrennsondesny
T‘Hﬂ’]‘i%ﬂm‘i

Development of listening, speaking, reading and writings skills in basic
communication, listening to short conversations commonly used in daily life, applying basic

vocabularies, phrases and grammar for communication

ﬂ”l‘lsl’lT‘Vlf:lLﬁ@ﬂ’liﬁl@ﬂ"liuﬂzﬂ”ﬁﬁug%ﬂ”ﬁﬂ%l,‘i’lﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)

mfm;;v'ﬁyugfmmdmmfws'—J mm;&yﬁuﬁmﬁmﬁum‘jﬁﬂﬂﬁ ANTWEHUIVINELNT
Wi nrawA nM9ew nailewienisfessuaznislsznaueninasneiiUszaninan
ANHIAITHINHIY AITHATAY IDNA VTN WA ALASINYINTHTTNULNA Anuaunas
ANTEUNARNS o iNaRmTinEzn19Eeus nagnanislnedesfiaRuanasaunalige
AFNAUATNITIRYNIILNIBIATINTT

Basic  knowledge of Thai language, basic knowledge of communication,
development skills of listening, speaking, reading, writing for communication and efficient
work, study of meaning, importance of information and information resources, study of various

information sources to develop cognitive skills, strategies for using information discovery tools

in the digital age and writing academic reports



1 ' ¥ v
SANIYT FauazABEUIESIETUN nuEfin(ngu-UHuis-auan)

1500127 ﬂ’]‘iﬁl’luLLﬂzﬂ’l‘iL%i’:l‘h!ﬂ’ﬁeﬂ’gdﬂi]‘lsl 3(2-2-5)
(Reading and Writing of English)

LWﬂﬁﬂﬂW‘i@’]u’%.lT@ﬁ’ﬂN WARANITIANATANYTT N1TRNEIRUNIAITN

1
A

AVaInNnany ﬁﬂlﬁﬂuﬂ‘itiﬁlﬂﬁ]"lﬂ “‘] WWNTWNN?’N\E’JE’Wﬂ‘SMWQﬂWEQ
Reading techniques for comprehension, vocabulary expansion, various types

of texts, practice of grammatical writing sentences

1500128 MMINIUALNITYANTHIBING Y 3(2-2-5)
(Listening and Speaking of English)
WIARANITANYINHZN1TAY Lme‘jw”ﬂmm@v\mqwﬁy/uﬁug’m NN9DANLALINHNLLN
VEINHAURE AN mm‘mcf"gﬂ‘iﬂﬂmmmﬁf@ﬁyﬂf—jfmgﬂ&?ﬂ\iLmzmmmucﬁuummwm%u
ﬁyugmsfuﬂmuﬂ’mﬁéfm il
Practice of basic listening and speaking skills, syllable and word stress, using of

sentences and phrases correctly and appropriately in simple dialogues of various situations

'] v v
1561123 nudasnu 3(2-2-5)
(Japanese for Beginners)
A19RnYNE: A199 A1SRA N19ed N9 @ed Aneadanes ARy gU

< X % d a o o/ 3
Uszlap Tagnnsnifiugiu vinuzlunisdeansuaraununiindseandu sanisinen

[
=

ad 4 o/

’]ﬂVI’NNQV"INLL@Z’JWiAﬁ‘i‘ENiyﬂ‘u
Practice of listening, speaking, reading and writing skills focusing on Jopanese letters,

vocabulary, sentence structure and basic grammar by focusing on communication

skills in daily life including the study of Japanese social life and culture
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v

Ay 3(2-2-5)
(Chinese for Beginners)

L%ﬂugi:uum‘m@mLﬁmmmﬁummgg’m AaEFas NIl (STULAMSNYS
ABIAUNEN) Aninwzn1ale we o Beu Tnaumddng o8 Uselon nnmnduily
TugAnszdntu aulapauniudussnsels AUALIBYAAINHIATHIAURLT A
waUnAREuTrAuls unsAnnedeans

Learn the standard Chinese transcription system with Roman characters (Mandarin
Phonetic Alphabet System), practice of listening, speaking, reading and writing skills by
focusing on Chinese vocabulary, phrases and sentences used in daily life, easy Chinese
conversation, search basic Chinese knowledge through applications that Chinese people use

to communicate

e ¥ v

ATHINNAYLLDINY 3(2-2-5)
(Malay for Beginners)
o ¥ ' vy v
ANINBY 4 B89YTUINT ﬁﬂm;jﬂﬂiﬁﬂmm:Tfsmﬂ‘jmwuﬁm WRRNUN

AT B WEARUS2A13% TN NN9NNNg NISUHEHIAN NNSUENIAT NNSERTaY

v [
o

s m’iﬁﬂémmmmﬂuj ﬂ’m’ﬁaﬂ‘gmmmﬂuﬁ’]mﬂﬁy wasiBeulselaaas 7T@T

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and

answering questions and simple Malay sentence writing

¥

¥
AMENNIMALLTaIRN 3(2-2-5)
(Korean for Beginners)
Anvinesr 4 apnsysmnnis AnngUuselenuaslbensmiugmm madnun

AUV EARUSYE7TH (AR NI9YINYINY NITUHSNAN NNSUBNINAT N1SEane3

v [
o

L‘ﬁumu ﬂq‘iﬁﬂﬂﬁu“ﬂ@ﬂ’ﬂﬂﬂuﬁ N’]N’]‘iﬂﬂ‘gﬂLL@xﬁ]@Uﬁ’]ﬂﬁN\fﬂ LLN%L@HHU‘%TEIW\?’]EI GTT@I
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Practice of four integrated language skills, study on basic Korean structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and
answering questions and simple Korean sentence writing
mmmwﬁ’m;u 3(2-2-5)

(Lao for Beginners)

Anvinuzis 4 pansysunnis Anengulszloauazloannsoifugim mdnuy
ﬂuwuqﬁﬁfﬁuﬁmm:ﬂiﬁu TG’;ILL?II ASINYINY AMFULREHIAN NITUBNLIAN ﬂ’]‘i%ﬂﬂ@ﬂ
dupn nafineeenamE I mm‘mﬂ‘gﬂmeﬂuﬁqmuvfcﬁyl,l,mfﬁwﬂﬁﬂmém T Tn

Practice of four integrated language skills, study on basic Lao structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and
answering questions and simple Lao sentence writing
mmmmmﬁmgu 3(2-2-5)

(Khmer for Beginners)

Anvinuzia 4 asneysmnnig Anwrguuszloauazlensoiingin mdnuy
ﬂummﬁ?ﬁu%mﬁzﬁﬁu TC;IILLT‘II ANSVINNE NITUHSHIAN N19UBNINAN ﬂ'ﬁ%ﬂ"ﬂﬂ@
dupn nafineeenamE I mm‘mﬂ‘gﬂmmﬂuﬁﬂmﬂcﬁy uazideulazloagns | Tn

Practice of four integrated language skills, study on basic Khmer structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and

answering questions and simple Khmer sentence writing
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1 da{ ¥
ATYINHILUBIAY 3(2-2-5)
(Burmese for Beginners)
o Z ' ¢ ¥ v
Anvinmzsis 4 sgnaysmnnis Anwigidseleauaslasnnsmiiugin muflnuy

NHVI%WﬁT"D’TH%ﬁ@ﬂ‘i%‘ﬁ’IﬁJ/H TWLLT‘I ANFVINYINE NI9UKZEIAN N1TUBNNEAT N19ED289

v [
o

L‘ﬁumu NIRNBIUIBAITHAU T N"IN’]‘iﬂN‘gﬂ LL@&G]@UV’?'TQ’]N\EG‘I LLNZL%?_IHU‘%TEIFN”IEI s]Tﬂ

Practice of four integrated language skills, study on basic Burmese structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and

answering questions and simple Burmese sentence writing

¥ v

AENILARINL L DINN 3(2-2-5)
(Vietnamese for Beginners)
ANYinsEeyie 4 81915041119 ﬁﬂmgﬂﬂ‘aﬂmLL@:Tf;mﬂ‘amﬁugm WIURNUN

AU AR Ug2e1 T [aun N199NVIY NITUHZHIAN NI19USNINAT N384

v [
o

L‘ﬁu@?ﬂ ﬂ’]‘iﬁﬂ‘ﬂlﬁuﬁ’ﬂﬂfﬂﬂﬂu G] NWN’]‘ﬁﬂﬂ‘gﬂLLﬂzmﬂUﬁﬁﬂ’m\t@T LL@ZL%?JHU‘&‘ZTEIV;]\‘;”IEI s] T@fll

Practice of four integrated language skills, study on basic Vietnamese structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short messages, making conclusion and

answering questions and simple Vietnamese sentence writing

audulaiidudann 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinueis 4 syannnts Anensudaslonuasliennsoifiugi nminum
aunsniilaluEAntazdndu Taun nnavinnie nsussines nauenual nadoued

Winan nsfinawwenaedm o asnsnaguazasuiianin uandewlsylaaas q n
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Practice of four integrated language skills, study on basic Bahasa Indonesia structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages, making

conclusion and answering questions and simple Bahasa Indonesia sentence writing

1.2) nqu"}muguﬂmams

AMEITNNUTIN 3(2-2-5)
(Virtue and Life)

MFAAUINIAA BT ANNANIZUATATIHEIATYYBNAMETIN 938899N ADITITH
ﬁf]mm;; 19193 YTANIUT Lﬁ@L‘ﬂywsﬁ@@mé’nmzmm’%wm%ﬁm UL T R eI

a

ARngauf 21 TADENINITaNANTTNN1TIE3EuT YT T uazaAUGITR Youdinan
AN Lmﬁwﬁﬂﬁﬂ%mﬁmﬁuugwﬁ ﬁ@@ﬁﬁﬁﬂ?uﬂ’]‘i@lﬁlﬂﬁﬂ‘?w?_I’]ﬂ‘iﬁ‘i‘iwﬁ"l@LLZQZ;
AunInaan ﬁumué@ﬂmgﬁﬂmmﬁﬁmﬁu Development of concepts, theories and
meaning, importance of morality and ethics, knowledge of spiritual growth to understand the
value and truth of life, able to sustain themselves in the 21st century properly, practice

volunteer work, respect human dignity, awareness of the conservation of natural resources

and the environment, continue to inherit local wisdom

VWA 3(2-2-5)
(Sexual Orientation)

AN UAZ YD UL BSWARNEN ANEAe Az A Na I IuTuN1T 3
LNAIFIN®ET mwgﬁmLWﬂﬁﬁLmeﬁﬂ‘a:ﬂ@uL’%mmﬂ ﬁwmm‘aﬂmuwﬂ( AUAUTAIN
VI ﬁﬂm@%quqﬂm NOFNTTUN NNAURENNTURPNDBNFUNTNNINA  FIANURY

ANUBTTHAIUN LM RN TARDNRD ATV LN A NTLUIUNITRIFTHNTELUSTDUNA
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Meaning and scope of well-being for life and the usefulness of studying well-
being including sexual well-being such as human growth, sexual relations, personal skills,
sexual behaviour and how to reveal sexual well-being, social and cultural sectors affecting

sexual well-being instructional process

AUNTUNINYRITIR 3(2-2-5)
(Aesthetic Appreciation)

’VO’WLLuﬂ“S/@LW]ﬂGII’W\‘iEI’]‘ﬁNﬂZLLVINﬂ'J’]NQ“H ﬂ%’“ﬁfyWlwmmﬁm%ﬂ‘;wﬂﬁ‘aﬁ
AUIINNTUALN TN UAANDEN mqwu”m"fuquw’%ﬂmﬂm%@amﬁﬁmﬁuquw’%ﬂ GALLEE N
Wqﬁﬂ‘i‘iﬂﬂﬂéf\mﬂ mm@?’lﬁiyﬂmm‘ﬁhgﬁhﬂq’mLﬁum"umﬂ’mm‘;m@m%ﬁu FNERS
mam‘ﬁhy@mmmmm%wNm‘m?}@ﬂmgjﬁmﬁ@ﬂ AaUzAusd WazAaLL NTUAAINIY
ﬂgumﬂum‘ilﬁﬂu;i%d@mﬁ%m:m’m\im’mmﬂ 1) N199780 2) ﬂaﬁuﬁjyuLﬂﬂ WA 3) AN
SRITER Lﬁﬂ?ﬁufguﬁ!aﬂ‘mum‘miﬂmm’msﬁ’m%\imaquw%ﬂmw waznHInELlUUSY
T lunnssinianrmasani 21

Differentiate  emotions of happiness, philosophy of creativity, imagination and
assertiveness, meaning in cognitive aesthetics and brief behavioral aesthetics, importance of
perception with the background of the visual science, sciences of hearing and movement to
visual arts, music arts and performing arts through the process of learning value and beauty
from: 1) remembrance, 2) familiarity and 3) appreciation for the experience of aesthetic

appreciation and applying skills for 21st century lifestyles
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N RNTIHNRHETUNTWALAN 3(2-2-5)
(Human Behavior and Self Development)
ﬂﬁﬂ‘i’mLﬁﬁqﬁquﬁﬂ‘i‘im@wgmj m(ﬁ;‘ui:ﬂ@‘uLL@:ﬂ@@’ﬂﬁIugﬁuﬂquﬁﬂﬁN
Nlé‘lslf':l m‘iﬁLmﬁ:ﬁLL@:ﬂ‘azﬁmﬁwqwﬁwqﬁmﬁwmL‘ﬁlﬂm‘iﬂ/ﬁﬂuwmm NATANITEST9
myslﬂﬁ’uﬂ’uﬂﬁ'@ﬂ;ﬂéfmﬂ’uﬁmwﬁ’uqmmé"'u WaWIMARANNTRDENT HaMWIRnEnIN
ﬂ’]‘iLﬁquﬁ"l é@"lNLL@:ﬂ"I‘iﬁNWHLﬁHﬁN mﬁﬁ’wmmuLﬁ@ﬂ’ﬁ&?’m%ﬁm@éwaﬁm’mq"n
Discuss of human behavior, composition and fundamental factors of human behavior,
analysis and apply psychological theories for personal development, techniques  for interpersonal
relationships to good relationships with others, develop communication techniques, develop

leadership potential, follower and teamwork, self development for a happy life

1.3) NANIBIRIANFRAS

ﬁw‘%méwﬂwmmwﬁlﬁﬁwmﬁm 3(2-2-5)
(Human Rights and Civic Duties)
FaLEENAMHIANIINTI LA AN A NATEMIN AN AN ATy 1BI RN BN E e T
mw;;ﬁyugmgfmﬁw%www mﬁﬂﬂ’]‘;ﬁugmgf}uﬁw%www JiruARLATANgN AT
ANTHUL AU meﬁmqﬂﬁfmsfuﬂfﬁﬂ;ﬂﬁwuﬁ‘s‘mm‘jLmﬁwﬁw’%wgmwusﬁﬁﬁmh
waflaslnassiung mmmum‘aLﬂ%m%emwgﬁyﬂumwLﬂuwmﬁm m‘a@gﬁ'fmﬁ’uuu
‘ﬁugﬁu‘ﬂﬂdﬂﬁ‘iLﬂ’]‘ﬁWﬂ@m’]“ﬂ’ﬂdﬁdﬂN Lﬂ"l‘iWZJTﬁIM ATNNRANNTYBINTITUNATBIRNTELDY
UszaBulng m‘sm‘%uﬂ;ﬁq@mﬁ‘ﬁm%ﬂﬁ‘a‘amymmiﬁjmﬁumﬁvm‘%m AEAUNITABT 5L
#u uazfiAougiuguatumannguaievall dwinllgnissanndnnisiugin 11
Ugnds BAgaanTund AIEUIATNTIIINE RS N193ARTYIN N19Dg 9N HesNg
AN AADATUNITANTINEZNNTAS9EAR NaANURTR on Anansiane drRey

! o ! o/ £ a <
Uazlgaiaangan @umfﬂgm‘mwmww:@ummﬂizmmﬁm
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Promoting knowledge and understanding, raising awareness of the importance of human
rights, basic human rights knowledge, basic principles of human rights, attitudes and values
of human rights, foundation of culture creation on respect for human rights to the citizens
with stability, educating knowledge of citizenship, coexistence on respect for social rules and
others, respect for the principles of democratic government, enhancing moral and ethical in
prevention of corruption, anti-corruption and basic knowledge of general law principles leading
to the creation of fundamental principles and cultivating the institute of nation; religion and
the monarchy, thinking and doing, coexistence, living skills training, practicing in public mind

and public service leading to the development of skills and experience

Fameiuidenduuludsanlan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Smus3an Uszndluazdndnuoinanniduive dnuoenefnn Fmussau
\wsEgiia n1sidlesaas vy Uszranadunuareadlan wWisuiiiey AN
WAL AMEIAN TBNEIIH \wiTrgia A9l esdiannauardsanlan annssua
TannAden Anen Ansnsiuasinawesudoulantne Tamanimdsasmeuazdonnlan
ﬁy’qsfuﬁ@fyﬁulmzLLmTJNTu@mmm ANgaNsle szmnnedszmAtuusunl srsnane@amn
wazilszmenlan nszuawiA s unswmundsan e nazdsanlan

Thai culture, tradition and identity, the Socio-cultural, economic and political structure of
Thailand, ASEAN community and global society, the world compares the social, cultural,
economic and political changes of Thai society and the world society from globalization,
study, analyze and present new world order problems of the state of Thai society and the
world society, both present and future trends International cooperation in the context of the
ASEAN community and the world community the new paradigm of development in Thailand

and global society
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3alan 3(2-2-5)
(Global Living)

FONFTHFNANIAN N15LHeY m‘aﬂﬂmmmﬁﬂﬂﬂwﬁu NANTENLINFNTN
WiTEgRaRamN N19LEeY naUnesesreslansedaning nnsUSudresdeanmeannnis
Wannulaseesdonnlan Lﬁuﬂﬁiwﬁx‘l | lan (s’—ﬂ‘m ALT) AATIEAT AV NBUIANTE
wisngAalania

Situations of current economy, society, politics and government, effects of global
economy, society, politics and government on Thai society, adaptation of Thai society
accordance with global change focusing on countries from different parts of the world

(European countries and Asian countries), analysis of future

world economic directions

FNTIATFAINDINGS 3(2-2-5)
(Self-Economic Sufficiency)

Amsen Fuassnuasinufifiainssansingfeatuasiiumn aameng
NANNITUAZUHIN NARUN TR AN AN STy LATEg AN Lie
AUTBINNINNTEINTANE TN LUMANFANTZUTHEHUNEIUAS HMNQRWABAALAY

P
NWNS1Y USHWNOUARS NsRUSmuWIRA UL nnsdszgnelsiulagenis
v o . 4 s o v
fuilaamneainnsysneinan q Fudsstionszusnsilyunalunisimmvasdn
YBINITUMANLAINTZABIINAA1BY3 e InaszvsinTuanudAnesamany Sy
1 v 1 o Pl '
isygAanaies inuaanuimauasg ity mesdin. sudunisfua mansnsysng
o oy o o 7 9 % v aaca
ATaUegEsEn. annsadmannIsuazuInelUlszynaly nsimuitadnes
o i ¥ ! = = e ad a Ao =
AU ARDAHARIDIANIUAHTHRDY WNeR Wailes 998 AugEiafituas
d v o s o ' e o a4 u &
AMEITHTFBAARBITLUTUNIBINIAN  NIUN1TY T EATAIE BULANITAINUTRNEAIN
o ¥ a A ° ® ~ Y o A s Y A = ava a o A
Tusziunasiufilsraumnndie WefumameUfiiiumesafeUfifesuesaEen

(siavnausu e NBAARBINLNNKIEY)
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Analyze, synthesize and practice from the body of knowledge about the

background, meaning, principles and approaches to develop the way of life according to the
sufficiency economy philosophy of his majesty the his majesty king bhumibol adulyadej the great,
the inheritance of concepts; patterns and applications in various royal initiatives, continue to inherit the
royal policy in the local development of his majesty king maha vajiralongkorn phra
vajiraklaochaoyuhua to reclize the importance of the sufficiency economy philosophy, new theory of
agriculture and local wisdom which is the continuation of the royal initiatives to sustainable
development, be able to apply principles and guidelines to the development of one's own life as well
as developing the organization and community in a suitable; sufficient; sustainable basis

with a solid foundation of life, the morals that are consistent with the social context

through household accounting, successful local study visits to see the real practice
or practical in the household (focus on the content of deployment in accordance with

the learner group)

14

2500121 AIMNURIBINRDN 3(2-2-5)
(Human Beings and Environment)
AITHWHE ﬂ’]’mﬁ’]ﬁiy‘?_l@QW%W?J'Tﬂ‘iﬁ‘i‘iN%’]ﬁ IR BH ‘iZUUﬁLQﬂLL@%NNQ@
FITNEF mwﬁmﬁuﬁmwgwﬁ’uﬁqLLqmmN HANHRIIARDH LU NUBINHUAE
LLﬂy\ETI m'ﬁr’fﬁwﬁwmwmmu me:T@ﬂ‘mu ﬂﬁﬁﬂié%/ﬂEW%/W%l’]ﬂ‘iﬁ‘ﬁNﬁqaﬁﬂLL’]@@@N
o dd
LRSNTIWEHUIVIENY U
Definition, importance of natural resources, environment, ecosystem and natural
balance, relationship between human being and environment, environmental pollution,
prevention and mitigation, use of alternative energy, global warming, conservation of

natural resources environments and sustainable development



1 ' ¥ ¥
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2541205  ayweiussINEIA 3(2-2-5)
(Man and Nature)

ﬁ”@N‘mm'ﬁLmzﬂﬁﬁuﬂ’uéﬁwﬁwﬁqﬂmwéﬁ’mﬁmﬁ nawassuas sl
FLUVFTINER ﬁﬁmﬁmﬁ'ﬂmmmwmwwéLLmﬁﬁmqﬁ ﬂfy‘ﬂ"l‘iz‘lﬂfllNN‘LéE?jﬁ/U
FITNENR ANANYANNEIINTIF NANTENUINNTEFITHER N1 agéquﬁuﬁu
s99nA (naenedaiuuardupguiciusziuyana Uszrmmmestiy dazraslan

Evolution and interaction between man and environment, change of nature system,
ways of change of man and nature, problems of man with nature, natural crisis, effects of
natural disasters, sustainable and peaceful living with nature at personal, local and global

levels

3502101 ﬂ'mﬁuélﬂszﬂfaums 3(2-2-5)
(Entrepreneurship)
LLmﬁmﬁmﬁ’uamﬁﬂwmmmmﬁLﬁuﬁgﬂﬁ:ﬂ@umﬁﬁﬂ@ﬁfw waENUWIAAREATY
N1IUIM99INa mamannasle s ﬂ’]’iLﬁﬁuLLmu‘q‘aﬁ@ N9l N9k LRENITANY]N
ﬂ‘aiﬁﬁﬂmﬁjﬂﬁzﬂ@umiﬁm:ﬂumm@?%%
Concepts of professional entrepreneurs’ characteristics, business administration’s concepts,
modern marketing, ideas on how to write a business plan, accounting, financial and

investment, successful entrepreneurs’ case studies
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1.4) mgu"immﬁmmﬂm ANYIFNARSUAZ LA L AE

wialuladfsvauaznisiosis 3(2-2-5)
(Digital Technology and Communication)

Truvuarasnlsznauasranianes aandeunssnansauisiazaning ngsu

aan o

YENALIT FLULATRYILABNAUADT N151NTNRAAIa N19daaTsLA  AAvia AN

aa o

ydl o/ aa o aa o a va ¥ R’E
aangiEasRaa mnulanadugafava nguniefaia AndfiiRTeeuazun fdeymd
i A ¥ a2 i a va yaa o/ ac
ponfiaens AnUfiRlrusntsmalulagnisUssnananain AnUfiRlsaavaneniss

LL

mstszgnalseuazmalulad Aaviaesnamenzanuazinman WeansUfiTRnuasnge
IntudspnAaawuLAINTUnRA iy
Computer system and organization, hardware architecture and software

architecture, computer network system, digital media access, digital communication, digital

intelligence, digital security, digital laws, practices and maintenance, practice using cloud

computing technology, practice using digital commerce, appropriate and valuable

digital media and technology applications to perform and live in a new normal

digital society

4000119

AsARLAENISAAAUTS 3(2-2-5)
(Thinking and Decision Making)

m"fﬂﬂfmmzﬂﬁxmuﬂ’ﬁﬁmmwwé ANSRAMATIT PINHARNSNETTA NN
mmq:ﬁ«a”mja 219815 mi‘iﬂmﬂm%ummﬁ?ﬁmam NTAAARNE Aesinanla
ﬂixmum'ﬁumamm’mfgmfmmmﬂm% ﬂ'ﬁﬁ@L%\ﬁW’WﬂﬁLL@Zﬂ”l‘a‘ﬂ‘iZ?;‘liﬂ(ﬁ%ﬂ”l‘iﬁ@lﬁ/i_l
ey b@inysysns

Principles and thinking process of man, critical thinking, creative thinking, analysis
of information and news, logics and reasons, decision making process, searching
processes of scientific knowledge, critical thinking and practical application for problem

solutions in daily life
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ABURSAIBEUIYITRIIUT W%Qﬂﬂﬁ(ﬂﬂﬂ{]—ﬂ{]ﬁﬁ—ﬂ%ﬂqq)

ﬁwmmﬂm%l,ﬁ@qmﬂ'm%m 3(2-2-5)
(Science for Quality of Life)
ﬁwmmﬂm%mmm%ummﬁTﬂﬂ@é‘T’eLL@%@ﬁmuﬁaﬂwﬁu m‘aﬁ’]mwgm:
ﬂ‘i:mum‘amﬁ‘vmﬂﬂ’mm‘;mﬂi:?.qlﬂ@?f‘fj%fuﬂﬁﬁwm@mﬂﬂw%’ﬁmefﬁyﬁ’]‘ad@g:@éwﬁmwzm
WaziAUIs@nanINgIgn TAeA TN N AN TENLIBIANHAIIAUMAANENFN TR ST
@imgw‘ ANNUIRREN AN N9leeuaz muEITH
Process of scientific and technological development, application of science for life
quality development, happiness and efficient living regarding the effects of modern science
and technology on man, environment, society, politics and culture, application of scientific

knowledge for quality of life

mfiﬂszqﬂﬁ?%‘[ﬂﬁttﬂsuﬁqﬂ’ﬂaﬁu?uqﬂﬁ%ﬁ’a 3(2-2-5)
(Office Program Application in Digital World)

ﬂ"l‘iT%ﬁﬁuTﬂ‘iLLﬂ‘iN‘]J‘iZEIqﬂ(;Tuﬂ’]‘iﬂ‘;’W\‘i un lnaznsufinenans s Tarenss
TUsunsndszsnanart nslgemdusunsnmnsnadiuans mslsemlusunss suaweems
ﬂ”l‘s"f%\mufﬂil,l,ﬂﬁugmﬂy@g@ LL@zmﬁT%\muTﬂ‘sLmﬁuﬂ‘zzﬂqﬂﬁﬁ"{fﬂ

Using application software to create, edit, and save documents ,using word processing
program, spreadsheet programs, presentation programs, database program, and using

other key application software
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msfa@ﬂﬁqé’qmﬂu,uuysmﬂmsﬁm%hﬂuqﬂ?wu 3(2-2-5)
(Integrated Eexercise for New Generation)
ANgideInuifigiuianssuyn19nNig N1588NATRNNTELAZNITIAUANA
dl a ! a ¥
WagInIn wqmﬂﬁumaq"amwm\muqﬂsﬁvm ANSESNNTNANTIANINNINE
LALNITVIANAUANTTONTNVINAILAILANLES N1TUS INADIATS AsALANInTn 119
NNNDWAIYNINTTNHINWINIG m‘mmﬁ’um:mﬁ@me‘smmL%mqﬂmimuﬁvmm:
o o/ ¥ [ % i o o/ dl e ¥
AONMIAINIY 19ALAZNITUBINHAIENIT0aNAIAIN Y TIANTE NN ﬂ’?‘jﬂ‘izﬁqﬂ(flsf"zf
4 ! o o d o Aa oA {
Angaransnisiniunisauidiwaresnnidinieiaganin nannisufiRnud
m:%l"lzmslLL@Zﬁﬂ‘]&lzﬁuﬁﬁu?uﬂﬁ‘i?ﬂﬂ%ﬂdﬂ@ﬂﬁ’]ﬁdﬂﬁﬂ?u@uilﬂ’ﬂﬂﬁ’]ﬁdﬂﬁﬂ

Fundamental of physical activity exercise and playing sports for health, health

behaviour of young generation, physical fitness and self-physical fitness testing, food

consumption, weight control, recreation activities for relaxing, prevention and take care of sports

and exercise injuries, disease and prevention with appropriate exercise, application of sports science

in sports and exercise for health, appropriate principles and basic skills in using exercise equipment

in fitness center
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2.1 ﬂqw‘}m;mu

1551620 NEIBINGUFINT 3(2-2-5)
(Business English)

@?Wmummﬁsfﬁumiﬁ@m‘ffuﬂmumﬁmme T ‘V]’Nﬁ‘iﬁ@ Ann1sau

L@ﬂﬂ’]‘i‘ﬂﬁﬂ‘g‘iﬁ@ T?J‘]Elm"l Ugznim 81919 N9 ﬁ’?‘lﬂumﬂﬂ‘i ﬁUﬂuﬂ@HﬂWq\‘i ﬁq‘ﬁﬁ@
y ! a ¥ a v o= ¥ o= o 9 =
"V’Iﬂ’ﬁ'ﬂ@’m GT ﬂqﬁLﬂﬂuT@]@ﬂquﬁﬁﬁﬂ@ NMITUUNNYBATTH NTTURYVIN TVﬁﬂWW A9 U
‘WWTN’IEILLN@QWQ’IN@%@T‘LAT@WWNWN 6'[ ﬂ’]‘i@ﬂl&ﬁﬁl‘i@@ﬂwﬁu NN IZN Gi N19FARe

q‘jﬁ@mumﬁmmﬂ%lﬁmLmzﬁm@mﬁ%ﬁ
Idioms for business communication, reading business document, Searching
the Internet for information, writing for business document interpretation, writing in
specific contexts to syntactic accuracy in various situations and E-commerce customer

service

3503102 ﬂﬁiﬂ’lﬁ’ﬂﬂﬂiu@zﬂgﬂﬂﬂﬂﬁq’iﬁ@ 5(2-2-5)

(Taxation and Business Laws)

=

mﬁ’ﬂmmwm:gﬂ LuuaaNn1Ea1ng ﬂ’?‘iﬂ‘iﬁLﬁuLLﬂzﬂ’]‘iﬁﬂLﬁUﬂﬂﬂ AINUTTHIN
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Fugins laun n188ula ardiyaandn andgsfamnis sauiennd Mfeaaesdy
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New Start-Up anELfigafiu@uninefaa a18ffuuarfslgnasns nnEfgaveniy

v
a

g3fia Taun anfigsananfin adaaning andvasiu sanldfennuganungnansung
WAz (AN L%‘@\‘ﬁ_qlﬂﬂﬂ AfngaN deyyn ) aziAlaneAde Y 1lTenn
AN 7 MANNMENELAZABURTR

Tax quidelines and forms the tax assessment and taxation procedures include income
tax, value added tax, specific business tax, plus tax related to New start-up tax on digital
asset, Land and buildings tax. Business-related taxes, including excise, tax, local tax,

and civil and commercial knowledge, such as individuals, legal, other
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naNNI9U Y 3(2-2-5)
(Principles of Accounting)

ATTHNNE f'J’mqﬁ‘azmﬁﬂmmﬁﬁfy% U‘iﬁﬂ%ﬁ“ﬂﬂ@%ﬂ?ﬂﬂ%’mﬂﬁ‘iﬁiy% NANNTT
WRYABNTINANUYERINNIAT3 UL NNITRN TNty nneeestinyd ne
FANWNUNARDY  NTLATEYIINTT ‘mmmm'ﬁﬁu@?m%’uqﬁﬁ@%@mﬁﬁuﬁ% qﬁﬁfwsﬁ‘ﬁyﬁmi
WAz FINIYANINNTIN

Meaning, objective and usefulness of accounting, accounting principles and
accounting procedures, accounting cycle, trail balance, working papers and preparation of financial

statements for merchandising business, service business and anufacturing business

NM15NKEINY 3(2-2-5)
(Corporate Finance)

ADULAF ANEIUE ‘uwmwLL@:MJﬁ"ﬂmﬁjfmm‘j@usfuqﬁﬁ@ ARBATHLL TVHIL LA
mm@?’ﬁty%mm‘&@uﬁﬁﬁ@ T@mLﬁu?ﬁ%ﬁf@ﬁwﬁ’ﬂmﬁLﬁym@Tusfuﬂqﬁé’mmiﬁunumﬂsfu
79119 m‘sﬁ%”mmL’ﬁunuquﬁ@T%TuﬂqﬁﬁﬂLﬁumﬁﬂm‘qﬁﬁ@ NN9UNULAEALATIZIN3 T3
“ﬁLﬁlmﬁ’Um‘iL"?lNﬂmuﬁf«vm‘iﬂf]‘mﬂ’mﬁ@m‘é m‘ilﬁmnu wlgungnisanasariilsuasidu
Tuna

The role and function of the finance department, The goals and the importance of
business finance, Focusing on understanding the fundamental principles in the allocation of
capital budget within the business, Funding to be used in the operation of the business, Financial

planning and anlysis with investment from the sale of business capital gains and dividends are

allocated distribution
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3541102 WUANNITANIA 3(2-2-5)

(Principles of Marketing)
ATNMNIBLAZAN AT I09N19R AT AaLATe g R auaTRIANy ARATA

LHIANHAR WATIINTINISAANA AIUINRBNVNNNTARIA NITULNGIHARIA N3AIUA

ARIALLMHLUAZN 1T UAF UM AR D9 Wqﬁﬂﬁuﬁuﬂm N19UINTNITAAA

FTULATRUIAVINATTARIN  FIUUTTANNNNITARTALALIIHTITHNNNITARIALALHAN

UFURNITNI9N1TARTA

The meaning and importance of marketing towards economy and society in the
digital era. Marketing concept and marketing function, marketing environment, marketing
segmentation, market targeting, product positioning, consumer behaviors, marketing
management and marketing information system, marketing mix, and marketing ethics and

marketing practice

3561109 99 ﬁmsuazmié’ﬂms 3(2-2-5)

(Organization and Management)

ANBOLVBIBIANITUAZNNTIANTT NTTLIUATIANTT UNLINBINIANTT

m@umqﬂﬂﬁemamqLqum‘if%'mmﬂma A1TIANTNTNYINTHYEY N1TRINTT 115
fg\a‘f@ ATUTZEINITN NTATUANL TR T‘wm'ﬁ@mmmgﬁﬁmm WIARANISIANTS
o ! a o < a ova [ %3
mJfffﬁﬂmquﬁa@‘mﬁ‘ﬁﬂumﬁ@mmﬁmﬂm‘a‘mzﬂﬂﬂgumm‘i YNNI ANTT

The nature of organization and management, process of management,
the manager’s role including planning, organizing, human resource management,
commanding, motivating, co-ordinating controlling all of the process that can achieve the
target goals, and the modern management techniques also ethics in organizational management and

practice
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3562144 m‘stﬁué’ﬂszﬂﬂumséu?mi 3(2-2-5)
(Start up Entrepreneurship)
LLmﬁmL‘ﬁ'mﬁ’uﬁﬂwmum:@mmﬁ@ﬂmmﬁLﬁuéjﬂ‘i:ﬂ@um'ﬁ‘éu%ﬁﬁﬁ
pAngEiuarIURTRIABITUN9 R TRedIaes NadununugaRae 1149
f%’mm‘aq‘aﬁm%m;ﬁemﬁﬁ m'ﬁﬁfmﬁy’e‘qﬁﬁ@ NNTUFNITNINYINT N199ANTT NNNITNUE NITHRA
ata T ﬂ‘iiﬁﬁﬂﬁsﬁ&jﬂi;ﬂ@ﬂﬂﬁéﬁﬁﬁ‘ﬁﬂ‘am‘umwm‘m‘% Lme‘iﬁqLﬁu'q‘aﬁfovl,%\‘iﬂ‘;’mﬂ‘i‘iﬁﬁ
AN UL LY A ANLATTIBTN
Concepts of characteristics and features of start up, Entrepreneurship as
well. Manage their own Business Model Canvas (BMC), Business plans, Creative
Business management, Business establishments, Resources management, Financial
management, The modern marketing In the successful start up Entrepreneurship case,

Creative business practices suitable for social and local context

3563222 szuumsaummﬁamsé’wmsqsﬁ@aﬁﬁ'@ 3(2-2-5)
(Digital Business Management Information System)
FEULFTRWNA B9ALSENBUTENTELLANTNWIA SRATETEUURITAWIA
Tmm’;’mﬁjuﬁmm\ﬁ:uum‘iﬂumﬂ ‘izuuﬂ"l‘iﬂumﬂ@oﬁLL‘LAﬂG]"INWl:L/’]ﬁVIN‘Q‘iﬁ@ 19119
AR mﬁﬂ‘;zgﬂﬁ%mmTuT@ﬁmﬁmmmmz‘i:uumiﬂumﬂsfmmqﬁﬁ@ nnatelsunsaasng
TENUINGINT nanndlreaiannsaing m"foﬂy@ajml,@z PEERET: YA NITAMUITTUU
NVINULIA
Information system, information system components, information system types,
information system infrastructure, information system in business functions, digital business,
the application of information technology and information systems in business, using
programs to generate business reports, electronic commerce, data warehouse and data

mining, information system development
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NANLATHAAS 3(2-2-5)

(Principles of Economics)

ﬁﬂwmum:ﬂ@ummmﬁmmwgmﬂm% ﬂqﬂmﬁ UNIU AAENIN mwﬁmmﬂu
wqwﬁwq@ﬂﬁwgﬁfm s;unumﬁmﬁm 51A1 WANAR uazn1auaNdn toyddazenand
srelauazmsiiensin naaudlna nnspen WAZNITANYIH wqwﬁﬁmumﬂﬂfgﬂﬁwqmﬁ
aa1AN13dN AanTn1s@u wlsuiansl@u weuieniseds wsugfianiasguia nns
Vwmmwgﬁ@ ﬂ’?‘i"J"NLLNuﬁq‘iﬁ@IﬂﬁT“hg’TNLG‘IZ\]VINLV’T‘JE@W‘IZ\W]‘; ﬂW‘JZ\T‘;’WQLLUU@i’]@ﬂQW’N
55719 m‘iL%uLLNuqﬁﬁ@TmT%wﬁﬂmﬂm BMC (Business Model Canvas) #aNN1999949
549119 (Business Cyble) @T/Nﬂﬁ‘]ﬂfﬁ@ﬂ‘i:ﬂﬂuL‘ﬁlﬂLﬁuLL‘LA’J‘VI’NTuﬂ’ﬁL%EIMLLN‘LA‘Q‘iﬁ“’V

Characteristics and scope of economics, deman, supply, equilibrium, flexibility, theory of
consumer behavior, production costs, product prieces, and competition, national account
income and employment, consumption, savings and investment, income determination theory,
nation, financial market, financial institution, monetary policy, fiscal policy, government
economy, economic development. Business planning using economic models, business
modeling, writing business plans using the principles of BMC (Business Model Canvas).
Business cycle principles, Bsuness cycle, interview with entrepreneurs to guide business
writing

a

ARG 3(2-2-5)

(Business Statistics)
ﬂ’]‘iﬂ‘i:ilﬂﬁ?ﬁ%ﬂﬁ‘i‘ﬂ’mﬂﬁﬁ?ﬂﬂﬁ‘iﬁﬁLﬁudﬁuLL@:ﬂ"l‘iLLﬂYﬂﬂfy‘imW’Nﬁq‘iﬁ@ Tagfnun

LmemﬁmLmzwqwﬁﬁyugqm’%mmmﬁf]%nﬁu éTfJLLﬂ‘JL%ijmemmwuﬁmmu

AN 7wqw§jmﬁ@ju§ffméw mﬁﬂ‘i:mméwLmzmi‘mmummﬁgm AN9ALATIZAAIN

w5590 aaRTHlENAIRmes N1TAATITRENARRLS LAZN1TaAnas AUNTHINTLAY

2
=

VRUALTS mmmwmm‘mﬁLﬂ‘m:wn@aﬂmmﬁﬁwuﬁ;qﬂmﬂ(’fﬂmLLﬂ‘swwﬂﬁﬁLﬁmmuTm
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Applications of statistical methods in operations and solutions to business problems,
elementary probability theory, random variables, probability and random distributions;
sampling theory; estimation, statistical hypothesis testing; analysis of variance;

nonparametric statistics; correlation and regression; classical time series and index numbers
2.2 ngNIrnaniAy

N15398NNNISIANTS 3(2-2-5)
(Management Research)

AGTHIANIE UNUIN mmmf’ﬂﬁiyLL@:U‘J:Tﬂ?jﬁ*’uMﬂf]‘j%'ﬂwmmﬁé’mmﬁ
39981099 428INA4Y  USTNee9n1TiTanIen1saants dunaun1side  nngiden
Jeynin1539s m'ﬁﬁmummémmﬂ nasemanlungisy Uszenns ﬂZgIN(;I/’J@?_II’N
Aauls mﬂﬁmmﬁé}gmmﬁg’m A15@enFUwILN1539Y raesile ARn1sifiusausan
ﬁymd@ AARfTaAARDITUNITATELLLAN | ﬂ’W‘ﬁLﬂ‘mZﬁ‘?jﬂ?j’ﬂ ANTHNAENRALABTIINNN
TalunnawBentaya Uszinanazoya niaiden 1Anlasen1sAde nadeusnssiunig
AqelarnN1TUTUNNAN19198

Meaning, the role and importance of management research, the ethics of research,
type of management research, the operation, the research problems, the purpose, the
questions in the study population for the technical hypothesis, the classification tools to
collect information, the statistics are consistent with other research data, the computer
was used to prepare the data, process of writing  a research proposal paper writing,

research and assessment research
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ansflanisaanisaeie us 3(3-0-6)
(Modern Management Tools)

LUIFR L‘WﬂﬁﬂLL@SWQEﬁﬂW‘if:V/ﬂﬂ’]‘iﬁﬂﬂuTuNﬂ’ﬁ%%l’]ﬁ?;l%i&ﬁ"l“ﬂlﬂQT@ﬂLLﬂz‘ﬁﬂG(ﬁ;ﬂ‘i
fi’ﬂﬁ(’f‘mf}jﬁﬁfﬂﬁﬂﬁﬁ”@]@%ﬂumﬁé’mmi WenunLszAnBnInuazun dayninig 7 Tunns
vineu Lﬁ@?ﬁf?ﬁjﬂ%mmm"fmimmiﬂﬁfffﬂmgﬂﬁﬁ?%?umw%mﬁmmimﬁmﬁfﬁy@ﬂlwﬁ
UILRNBNNUWREUTERNTNA

Concepts, techniques, and management theories taught at world-leading universities
and where corporations put into practice management. Develop efficiency and solve various
problems in the work so that modern executives can apply them in organizational

management efficiently and effectively

N9AANTITUTLYNRNNHIURZNITIARNTIANTS 3(3-0-6)
(Conference and Convention Management)

ATNNHIELAZ A1 AAIINYBINITUTEYNANNUILAZNITIATNNTIANS
UITAN2BIN199 AU LY UATAITTARNIIANIS m’ml,f‘ﬁ'm%mﬁ’uqﬁﬁ@ﬁu I Aedudn
ﬁyugml,l,mﬂ@f%’ﬁL?"iy@méusfumwﬁ’%ﬁuqﬁﬁ@ Usegd ANNUILAZNNSIARNSIANTT 11T
LG]%?JNﬂ’?‘iLL@tﬂﬁ‘iU%ﬁ’]‘iﬂ’]‘iﬂ‘izﬁN AN TIANTURIIULAAIARAY N15UTNAS
F1A1 m‘izﬁy’mmmwﬂw?ﬁvﬁ%ﬂ%ﬂﬁLLmﬂ’ﬁ:‘mu
ﬂ’]‘iﬂ‘;’mﬂ’ﬂﬂﬁwﬁu‘g‘itﬁ’i’mDﬁ%ﬂ%ﬂ’?‘ﬁ@i@ﬂﬁ‘iﬁ%%’]ﬁ‘ﬁﬁ@LLUUTWLII m‘immmsfuq‘iﬁ@m‘i
TAUTEYNANNUILATN1TIATNTIANTT

The meaning and definition of the seminar and arrange, exhibition of the meeting,
and exhibitions, associated with other basic necessities and factors contributing to the
business meeting, and exhibitions, preparation and management meetings, conference
exhibition, and trade shows, administrative cost, satisfaction to the user sand act, the
relationship between the service user to develop new business markets in business

meetings, seminars and exhibitions
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AMSAANTISAINIRENBIANS 3(3-0-6)
(Enterprise Risk Management)

‘1)1zi’ﬂm‘iﬁ/ugmLLmﬂﬂmzﬁﬁ@TﬁLﬁmmmLf??lmsfumﬁﬂ’i zﬁ’ﬂwmzngmmumw
@ Tannaflazifnannuides naresANLReNnneIAns m‘ii'ml,mﬂ‘i:l,ﬁua”mi’]mfm
Aee N1931AI1TRAHIRENNNATRe AEEesTs N1aRdne AnaETN
N198% ﬂ‘a:uqum‘i%}mﬁmmLﬁ*ﬁM@:ﬁﬂf}M@@‘iﬁ@ waauaziasnafiadilelunis
Uy’ﬂﬂﬁ/uLLﬂzﬂﬂ‘jﬂfJUﬂNﬂ"J’WNLﬁIﬂQ @’%ﬂﬁﬁmm;ju%m‘;Lmzﬁﬁ‘jmﬁmﬂsfumﬁu’%mfﬁ
V"I’JWNL%IE\T

Learn the basic principles and conditions that pose a risk to the organization.
Characteristics and risk profiles Potential risks The results of the risk to the organization
Measurement and valuation risks. Credit risk analysis Operational risk Financial risk The
process of risk management and crisis. Techniques and tools used in the prevention

and control of risks. The ethics of management and good governance in risk management

ASNANIBIANTS 3(3-0-6)
(Organization Development)

LLmmmﬁmLﬁﬁqﬁ’wﬁﬂmiu‘%w’mm@awq@mawmﬂm% NITNANNETN
m’mL@"?‘iyLﬁﬂmﬁauu‘ﬂﬂmm@mfl%ﬂmﬂbfumﬁﬂfl‘i@’]ﬁ/uﬁ’mqﬂﬁm\iﬁ"ﬂmmﬁm‘ﬂﬂﬂ
ATNEBINNTAINTINN WEIBINTRssuL s A A 7 penaiinszunie
U AVBHARALUTTANENINTBIBIANTS

Concepts and principles of managed behavioral healthinteg ration and personal
growth of members within the organization with the objectives of the organization with
emphasis on team building. To bring about change in all as pects of the system. The

effectiveness and efficiency of the organization
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Nguﬂﬁuﬁué?umﬁms 3(3-0-6)
(Human Relations in Organization)

dnbos uuiANAn sauiauazladesuiuiug A NS TEM9
YAAR ADITUAZENANTT MHITILATANHSLARTELABFIANNITAAAS ABANT591919N1S
U911 wﬁﬂﬂﬁﬂmﬁfwﬁaLﬂ%uugwﬂﬁmﬁué

The concept and scope of the basic factors. The relationship between the parties.

And the organization. Responsibilities to society. Communication between the coordinator.

Religious principles that promote human relations

NNFIUHHLASLZWSLASINTS 3(3-0-6)
(Planning and Project Management)

ANHUTLAZANTHIHIEYBINTITINMAY NFEUIUNTTIHNITINGAE UTUANBILN
YBAUAZI DI AYDINITINUR qﬂmﬁﬁm{mﬁumﬁmmwu ANYATIBIUNITF NS
19unsne TN RIS NNTBLATIZI AN LI AABHT FIHAR BN THANTI WA
Ui s AsaEinlaIng L‘V]ﬁﬁﬂﬂﬂ‘i’)’mLLNuﬂf]ﬂ/ﬁﬂ"luLmtﬂ’]‘iLﬁﬂﬂT% N1TUTRUNA
Tﬂ‘Nﬂ’]‘i

The nature and meaning of planning. In the planning process. Type of plan benefits
and limitations of planning. Parties involved. Planning a good map. Planning under changing

circumstances. Environment a impact analysis of the implementation plan. The project.

Technical planning, operation and use. Evaluation

NOFNTTNBIANTS 3(3-0-6)
(Organization Behavior)
~ & < f Co ,
WeAnssnayEduesAnts wglesslaenmuuarngudeinanszny aanis
159113 aaananantnanis o sufinenanmuanaen Anuifenislendsneesngyin
Wwilselasupansanis nnsaswedgyuaziaslainduyanaluasanisfionnsiismmn

anﬂ‘i‘iwﬂ’ﬂﬂﬂ‘h}‘iﬂﬁﬁu’ﬂﬂ A3
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Human Behavior in Organizations. In terms of individuals and groups which have an
impact. Management, as well as the in fluencearising from different environments. Learn
to use Energy Group to benefit the organization. Sales incentive and encouragement to the

people. Organization sin the development of human behavior in organizations

msu‘%msw%’wmnsugué 3(3-0-6)
(Human Resource Management)

AaaLIuNn wqiﬂﬁLL@wﬁﬂﬂ’l‘jsfum‘m%m‘m%’Wﬁfm‘mwﬂé YBUIIHUNTIAIH
‘?ﬁ.lﬁﬂﬁ@ﬂ_lLL@%%‘LAWEHT%WI‘JU%VI’I‘M%/WEl’lﬂ‘jmyslg ANTINUNRTNENG wmé NITNTIN
NNIFAAENNMTRNELTNUALNNTRRHINITU T AWNG  uasiTadeilifaagesiunisusms
NENENNTHLE

The theory and principles of human resource management. Scope of
responsibilities and procedures for the management of human resources. Human resource
planning, recruitment, selection, training and development. Evaluation and factors related

to human resource management

winnssHALNMsIANIsN1SUALBLLRS 3(3-0-6)
(Innovation and Management of Change)
nsAuulasiifnEutUNianssiLasmalulad ﬂﬁﬁﬂﬁ:ﬂﬂ@?ﬁﬂﬁﬂu’%m{fumﬁ
LLﬂQT?Jmeﬁmmﬁmmﬂﬁm?ﬂlﬂmmmsfumﬁm‘i THnarB9nsrUaNnITLU Aguul asuay
ﬂqﬂﬂ‘i‘ﬁﬂ?‘uﬂﬂ‘imﬁlﬂuuﬂﬂd pannaudunenlun1Taan1TnIsaeuulas 39899
AHEHN30IRNNTUSUSIBeAns DL N LA AN T A el
Changes made to the innovation and technology, the application of
management principles to resolve the causes and effects of changes in the organization, model of
the process of change and barriers to change, the process of change management.

Including the ability to adjust to a changing environment
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ﬂ'ﬁé’ﬂmiqsﬁwmmﬂmmmﬂmm%ﬂ 3(3-0-6)
(Small and Medium Business Management)

ANHZUATA AN FIDIFINTIHIANRNUAZIWIALEN MLESIHUAT YTl
LﬁlmgmsfuﬂﬁﬁﬁLﬁuqﬁﬁwmmmqmemmﬁﬂ m‘n’%myuﬂizﬂ@uqﬁﬁ@ 1T U
NITANI[NY W N139ABIANTS ATU IR Tmmgwnmmmm:mﬁﬁqLﬁuﬂ@gmé
NINNITARA ﬂy@TaiyLﬂ%ﬂuLﬁﬂLU%ﬂUﬂm‘q’iﬁwmmﬂm\‘umwmmﬁﬂ(ﬁmzuuLﬂ’ﬁwgﬁ@
ANBAAN AN UEIBIRIUA | %4 N19ARIANTITRN mﬁu’%mﬁw%’wmﬂ‘mwé
N1TINAR ﬂgmuwﬁﬁmﬁyﬂq ﬁqufﬂﬁemmwLquL%aﬂ@wﬁf N19UILHUNANTS
Fuilian wna lun LATLNLMBIEIRaTNIANAILAZIIALEN sz mATne

Characteristics and features of the theory and practice as well. Manage their own
business scale from small, medium and large. Guidelines for setting up businesses.
Production Services. Management of funds. Financial management. The organizational form.
Employment and business interests of small business size Medium and large in the economy.
The nature of the business of Thailand. The insertion of ethics. Conduct of business law,
business impact. Business environment. And enhancing creativity. To the initiative. Their
characteristics and properties of the medium and small business and business. Issues related
to small business and medium sized business start. Investment financing. Organization.
Operational structure. Marketing and marketing strategy advantages disadvantages of business.
Medium and small economies. The relationship of the various parts. The financial markets.
Human resource management, manufacturing and related laws. To strategic planning.
Evaluation of the performance. And future trends Of small and medium enterprises in

Thailand
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ﬂﬂsé’mﬂﬂiqiﬁ@?uméuﬂizmﬁ'a'n%f—_lu 3(3-0-6)
(Business Management in ASEAN Community)

YUUINg Thseaans m‘a‘ﬁ’nﬁumummmwLLqmgﬂmmqﬁﬁ@Tuﬂéummﬂ
BB 351,]2'\1LVIQ’gd?@?%ﬂﬂ‘i’%?ﬂ”l‘jﬁq‘jfa‘l"vcfuﬂféwﬂ‘jzmﬂﬂ’WL%HuLLﬂzﬂﬂ‘i WQU@NLLﬂ%\INLN%N
Qﬁﬁ@sfuﬂﬂ;wﬂ‘izmﬂﬂﬂﬁﬂu

Business operations and business environment in ASEAN, motivation in business

management in ASEAN,and control and promote their business in ASEAN countries

msé’wms@anaqwﬁr 3(3-0-6)
(Strategic Management)

LLmﬁmm‘imdLLNuLme‘iU%‘lﬁﬁ‘iL%\‘mﬂﬂwé AN THUANANITBINNTY LAY
warmsUEnngvialy mﬁﬂ‘a:ﬂﬂummm’mwLLNuL%ﬂﬂﬂwém‘iﬁmumLﬂJy’]‘iﬁmﬂ
POIFINT NTTUIUNITURSYIATANITITINKY m‘mwﬂﬂumqﬁﬁ@ TA598919
ANNUIRRDHWAINNTUINT A9BLATITTanINLIRansanie Tuuarneuen ﬂm;ql‘wé
FHIANGINT NITUTUAUNAUREZNITRRATN

The concept of strategic planning and management. The planning and general
management. Elements of planning, strategic business goals. Planning processes and
techniques. Business policy. The structure of the environment. Analysis of internal and external

environment. Overall business strategy. Evaluation and monitoring function

ANNWITYNIN159ANIS 3(2-2-5)
(Seminar in Management Problems)
a i dl a dy o/ a i a i
Anszndoymiifeiulussuunisdants AsAms ety miuuy  AngANans
LmemﬁmTumﬁLm’Tﬂﬂmm ﬁﬂﬂsl"lﬂ‘jzufluﬂ’l‘iLLﬂxﬁﬁﬂ’lﬁLLﬂkfﬂﬂiyim ﬂﬂﬂg’jﬁ’ﬁsfumﬁ

RN m’mﬁmLﬁumzﬂﬁznqumﬁﬁmﬁucf@?umum q ABNNITAANTT
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Analyze problems in the management analysis problem. Science concepts to solve
problems. Processes and solutions. The practice to express their opinions and decision-

making in other areas of management
2.3 naNdrnaniaen

mulnegsia 3(3-0-6)
(Usage of Thai Language in Business)

ﬂ"l‘iT"Dg'/ﬂ’Hfl’] ﬁﬁuQuLLﬂzﬁqwjﬂﬁlLViN’WZNNT‘LAﬂW‘J@@ﬁi@%ﬂﬂ’]‘ﬁ’ﬂﬂﬁﬁﬁ@ﬁﬂﬂﬂqﬂmV’T$
qmmmmzmémﬁm‘%@ﬂﬁ M3 MIENT N199ATBAITNANHATES NNTNIBALLUNDSH
ANSENATEDY N19@auAIBENT N19@aNaawen (Press Releases) ﬂ’]‘iﬂ‘i%ﬁ’&l%u@d
LR m’iﬂ‘izﬁmmm%"m ns@enaaN R aNLAzUTE @RS N9 Tanuas
éﬁuLﬂﬂﬂﬁiLNﬁLLW‘;‘;W’m‘q’ﬁﬁ@ LAUD T THNAYINATINTT N1 ULAZNITINUATIHITURE
ﬂ"l‘j‘ﬂ‘izﬁﬂ FIYNHNANTTITY 189 1UNR ‘jqilﬂ’luﬂ’l’ﬁﬂf;/’niﬂliqLL@%‘J’I?—N’]%%‘LAﬁﬁ?"hg’efu
WA

Use the right words and expressions in the communication business. Honesty and
communication. Touse the phone. Taking the message. The form of interviews, writing greeting
journalism. News(Press Releases) to the facts. The press conference. Copywriters, and public
relations, reading, writing and publishing, business and technical reports. Writing and
reporting results. Conference Report on the progress reports and other reports. Used in the

business
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WSIITHAHALE 3(3-0-6)
(Labor Relations)

ANHANLETE19gNaTUHNE AT UaziRuasddannniaresanan
WSHHTR LAz A ﬁiymLL‘NmuﬁNﬂ'ué ﬂﬂ’lw’fjﬂ*‘ﬂ/ﬂLL?—Jy@‘mé’Nmﬂ‘;’NﬁﬁJgﬂ;ﬁa
N3LIWNN9L9391ABIEN m‘sﬁmgmm WM UTNWAZNIN T
‘VT’N’WHﬂ{]‘VTN"IEILL‘iN’mﬁLﬁIﬂ'}gﬂ\‘i

The relationship between workers and management, history and evolution, both
domestic and international all labor unions. Labor relations issues, state conflicts, between

employer and employee, negotiation process, strike policy, labor and laborerlated to work

situations

AMTUINITITHITNNIIN 3(3-0-6)
(Office Management)

ﬂ’]’mfgﬂ'}’mL%ﬁ?@?uﬂ’]‘iﬁ’]Lﬁudﬁuﬂ@dﬁﬂﬁﬂdﬁu UNUYI2B9N199 AR BN 9THET
U590 9MNAER N19919unuislarssideudtdfusiees sud1dneu R TRty
VN9 NN98HIEnIg wﬁfﬂmum'ﬁmu@mmﬁﬁﬂ‘j:ﬁw%mw

Knowledge of the operations of the office, the role of rated, office supplies and
document layout and procedures of the work, office of the Director of the Office of the

employees work efficiency

AN RLAETNISERIATS 3(3-0-6)
(Money and Banking)

f:l/ﬂisimeLf\lzi_Wl‘LlfWI?Iﬂdﬂﬂ‘i@uLLf\ltﬂﬂ‘iﬁuqﬂﬂ‘jTu‘jzﬂJULﬂ‘i‘lslﬁﬁ@ WENHINITVBITEUL
n3inTulaqiiu mnfinessuAenadiTd N19UENNT ATUNNTEUERITHIANTNEITE
UNLANYBITHIAIINAT UBHINITEHUATITAUIIAN NI T LN RN 52N A
nalnnns8nsy@usznnnlseme

The roles of finance and banking in the economy, development of the financial system

today, functions of commercial banks, management, financial Bank, the role of
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central banks, financial and Quantitative, prices in the international financial system,

mechanism of international payments

NI9UINITNITNU 3(3-0-6)
(Financial Management)
ArfinaeieunInes : 3531106 N153uG509

ﬂ’ﬁﬁwumgﬂcﬂlﬂqﬁﬁ@ mmﬁmm:ﬁ%mﬁé{mﬁu?@mnu N19UENITANNSWE
ﬁ?;luﬁ?;lu Tnseasnauazslouny @uluna m'ﬁ&mﬁL‘Eunmw:ﬁgm:ﬂ:ﬂmﬂmqLLm
Trerenn N19PENefeanIg m‘aﬂ%’uﬂ‘gumzﬂﬁlﬁﬂﬁ@ﬂﬁ ﬂﬂ’i@fﬂﬁuéﬁmﬁmﬁﬁﬂmmﬁbﬁﬂ
‘ﬁlLﬁﬂ‘%ﬁﬁum‘aﬁ’]Lﬁumﬁmeﬁy’mmﬁL‘Emmqﬁﬁ@ﬁmzuuLﬂwgﬁ@

The business value, techniques and methods of investment management, assets,

structure and dividend policy, short-term financing, medium and long term, expansion,
updates and dissolution, decide on common problems, occurred in the financial business,

the economic system

NANNTTRINM 3(3-0-6)
(Principles of Investment)
Funfinaaieuninan : 3531106 N19NRGINY
mmglﬁy@mywﬁmﬁ’um‘mmﬁwﬁﬂw%’wﬁ ANUOEAANTISNG MU Sj@mlﬁ
YDINANNENG AHIAEIALSUATIY NARDLUNY m“q’ﬂﬂ’]‘mmuéﬁugml,uuéw 7 A3
AAse nanvinguazdmnslunisamy n1afnen nnadanianine auluunenadiuas
ﬂ”l‘mmuﬁfuq‘jﬁ@gﬂl,l,uwifm T
Introduction to investments in securities. The securities. Valuation of securities. Risk of
damage compensation. Invested in various securities analysis and investing it in education.

In some cases, property management and investment in various forms
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ﬂ’l‘i'?’l\‘iLLNuLL’axﬂﬁiﬂ’JUﬁ;le?l"lT’i 3(3-0-6)
(Profit and Planning Control)
LLH"JW’NNﬁﬂﬂﬂﬂﬂq‘iu%ﬁq‘iﬁ@ﬂq‘jztu’s{muﬁLﬁlilflfq‘l/Uﬂ’W‘j"J’NLLNMLL@%ﬂ’]‘iﬂfJU@NﬁWT‘j
LﬁﬂLﬁu‘ﬁugquzfuﬂ”l‘j’mﬁLLNHT‘I’]‘&U%WW‘%EIZZ%M FTHTENT ﬂ’?‘iﬂ’)ﬂﬂuﬂ/@‘:{ﬂﬂﬁ‘mﬁ@uﬂz
SN m‘im‘u@Nﬂ’]‘icﬁﬁLﬁm’mm’iL‘ﬁu"ﬂmﬁ@m‘ﬂmm‘if%/mﬁwuﬂ’ﬁzmm%ﬁmhd I
NN9ALATIZINAANIANNNUY TEH DR B89 ATlA TN T AV e sz asase T
LL‘H’]WJ’WN@ﬂ‘l’l’?\‘lﬁ;/’quﬁﬂ‘i‘iﬁslﬂﬂd‘l_ql ARaTiAga989019U5r N1 TuNS T UaNN1TE AV
auﬂ‘ixmmﬁuﬁmé@mimqLquLLmﬂ’]’imuqﬂﬁ@mﬁ
Concepts of operations management in relation to the planning and Gain control as
the basis for planning and managing short-term factors of production and distribution, control
the financial operations of the business, the different types of budgeting and budget analysis
to find out, modern techniques for the preparation of the budget, the idea of the behavior, some

people involved in the budgeting process and affect, planning and control activities

AsTAnIsNNsANUAnuAzn1sAA 3(2-2-5)
(Wholesale and Retail Management)

LU WAz A HAN A 289N AT ANLAZNITATES ﬁﬂﬂg‘jﬂ’@m‘ﬁm’]:ﬁ
R REIGERSGIY N139AN19B9ANIAMURNLATATES U9pnnae9n1sAUanuaz e
ﬂﬂ‘iﬁ@iﬂ%mzﬂq‘jéjﬂ%ﬂwﬁ@lﬁm“ﬁ NIIAIRRATIAN fﬂ\i%qﬂﬂq‘iﬁﬂﬁ’lﬁﬁqﬂ ANSABNYINLA
‘ﬁ(g?\i ﬂ’?‘iﬁ@ﬂ*ﬁﬂﬂ@ﬂiﬂgﬁ%g’? ﬂ’]‘iﬂ@ﬂLL‘LIULL?\]%ﬂ’W‘éLLN@QﬁuV;{’I ﬂq‘if\lNLﬂ%Nﬂ”l‘N]@’W@
Wi\lﬂG’WuLLu"JTiINﬂ’W‘J‘:V/G"IﬂW‘jﬂ’W‘jﬁT’WﬂﬁﬂLLNZV‘:I/’IZ\%\?TWEWW"IW

Roles and importance of retail and wholesale trade, practice economic and social analysis,
management of retail and wholesale organizations, types of retail and wholesale trade, procurement
and purchasing, distribution channel, pricing, location selection, product category management,
design and product display, marketing promotion. As well as trends in retail and wholesale

management in the future
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NI5IANTIHAANRTIBRLIIAT 3(2-2-5)
(Product and Price Management)
H o Aa 1% 4 Y oA o A Yo a o 4
WHAARALITUHAAT T UL NUITIRALAINTURABBLLBIHIANTTNA AT

v
a va

! o < Y ' ~
Lmemummmmﬂm%Lmzﬂ@gmﬁmmﬂmem ﬂ’]‘iﬂﬂﬂﬂﬂmﬂ’lﬂﬂ’l‘jﬁﬂqﬂ AIUNITUINT

o/ < o a

¥ [ [ % < o ! a [ % i !
m’nﬁummzmiwwmm‘ﬁ@gﬂmm TNITTINATLAINNANUN m‘m%mmmmmsﬁw 13

U3N13RUA THLA AT B999asBaaNART g Tadefiianaananisinauladessnan
f";’mqﬂ‘jxmﬁﬂﬁgﬁqm ﬂ@ﬂ%%ﬂ’]‘iﬁ’muﬂ‘mW’ILLﬂxﬂ’I‘JLUﬁlﬁluLLﬂ’Z\N‘j’lﬂ’W

Product concept roles and responsibility of a product manager the concept of product
mix and strategy, Marketing practice brand management and packaging development,
product  positioning; new product development, Product life cycle planning, Factors to

consider when setting price Objective price policy, pricing strategy and price changes

N19UTNITNITARIA 3(2-2-5)
(Marketing Management)

UHARIINAALAZ AN AT 209NITUENITNITATIA UNLANALTI9DIHLENS
MIARIA NIFAATIZN NNFIUNE NTAIUANLAZNITTABIANIIANTAATA NTAATIEN
Tanarasnianann lassasnsnaiauaznginssnaasguilan nisdpuaznisneinsol
AANA NTULNEIUARTA N9 UNKN AENENNITARIAAEITUNARSUNS1AT 199
FMUNY NTAIABHNITIEUALNITAIANIIAT U [HaeBen15dAnIaRaTa uaHIAs
sumainUTRnsARTeTy L afifnEmennTRaIn

The concept and importance of marketing management. Role of management,

marketing analysis, planning, control and organization of the market. Analysis of
market opportunities. Market structure and consumer behavior. Measurement and
forecasting the market. Market segmentation. Strategic planning, marketing and
product prices Distribution. Promotion. And direct marketing. Tendency and forecast

market.  Including  practice  market  problem  analysis and case  studies

analysis
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NIFIANTIAITNANNRENUFNAT 3(2-2-5)
(Customer Relationship Management)

ﬁﬂwm:ummzuqum'ﬁmmﬁfgﬂfﬁ?’]éfuﬁuﬁ ABN19278 NIFYIUINITURLATNIINT
AATR Lﬁl@ﬁﬂﬂ’]‘iﬂﬁﬁ/aﬂgﬁd %TGNmLL@:%’mﬂﬁmmﬁuﬁuéé’uﬁﬁww’mﬁ’uzgmfﬁyﬂ
ﬂ‘szmum‘m‘;ﬁd@mé%ﬁmmgﬂﬁﬁ m‘ammm"fuﬁu% ﬁﬂﬁmzLLﬂxiﬂ‘Nﬂ‘;’N N19U39149
gmgwﬁuﬂ’uémﬂmumiyﬁmqﬂfl‘iﬂﬂwéwwmﬁmmmﬁ’umw;;mqmﬂTuT@ﬁ §MTUNT
UaM1agnA nflazandua

Nature and process of customer relationship management, sales methods,
integration, and marketing methods. To practice creating Develop and maintain long-term
relationships with customers. The process of creating value-added for customers. Marketing
relations characteristics and structure customer relationship management, as well as the
integration of marketing strategies with technological knowledge. For effective customer

management

msé’wmsqﬁumwmwﬁmmw 3(3-0-6)
(Quality and Productivity Management)

LLuQﬁﬂﬂqiﬁvﬂﬂq‘iﬂmﬂ’?W u‘[ﬂuwLL@zﬂﬁzuquﬂ'}‘m'}‘afv"’mm‘sﬂmmw
NIRTFIUANG cﬁym@mmw AMTATLANANTMNBIETR WITAUNIN AI19INAAINHYD
NARNIWUUAAALATINATATUNNTANNEANIN AN ANRUETE1919 A15IANITAUNTN
LAZNTTIANITHARNIN

The concept of quality management, policies and procedures of international standards
for quality management, quality control, statistical definition of a quality and productivity
concepts, techniques to increase productivity, the relationship between quality management

and productivity management
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msfé’mmsﬁqsﬁ@gwﬂfauﬁqma; 3(2-2-5)
(Business Management with Computer Applications)
misf%ﬂﬁuﬁqm@%u’juLﬂ%ﬂdﬁﬂf%ﬂﬂ‘i‘%’ﬂﬂﬂﬁﬁmmuqmm N9 N9
Usziude n19lssusn Tsenenuia nnssuiAtswidiss fafian19du ANTUUEN
nINaRLazNTTANTuaaTns AN e TN s AN e naaLT
Using the computer as a tool for financial management, personnel, insurance, hotels,
hospitals, banks and business aviation, transportation, manufacturing and management in

educational institutions and the field trips

¥

199 ANITARITWAN 3(3-0-6)
(Warehousing Management)

NANTHNITIANITARIAUAT USLANVBIARIAUAT NSABNAAIUTAFINITS
AIANTITUAZNITUINITNUATNITARIRUAT m‘i’ﬂéfum‘i@m%’ﬂmﬁum NIFUUAS NHNHE

~ Y o o A o (% ¥ Ya A
warsudeuretiosuifaafunisadsdnat niinisfneuenaanud

In warehouse management, the warehouse, selecting the location Organization,

and warehouse management operations, primary care products, transport laws and

reqgulation seriating to the warehouse, the Study of off-site

ﬂ’l’i’;ﬂﬂ’]iii\ﬂlﬁﬂ 3(3-0-6)
(Hotel Management)
AITH Lﬁuﬂqﬂﬂﬂﬁ@ﬂqﬁi‘iﬂ LN ‘i?.iUUﬂ"l‘iU%‘iﬂ"l‘N’]u“ﬂﬂﬂT‘N LL‘EN"EIH’WILZ%T]

(Small Hotehuazawniey (Hotel Group) ATl bunnanasslsausy (Feasibility

Determination) ﬂ”l‘m%’m‘ﬂﬁm‘msfugﬂLLUUGI’N 7 b4 Owner Management, Chain

System, Management Contract, Franchise Service A15AnE1TuEe9289 Hotel

Marketing wae Yield Management ﬂ”l‘jﬁﬂﬁﬁﬂiﬂidﬂ‘jfmﬂmm‘jﬂﬁﬂ/ﬁmu 1999 qANe

94 NMFANHARKITAZBIERTIH 1A T T‘]J‘iLLﬂiNUﬁZﬂﬂ@@’]uﬂﬂNﬁ’lm@‘ﬁ ﬁ?ﬁﬁ/‘]_ld”lu

aulssusy Aneufeaiunszsniyalfilsusy AnusuRnreuns
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E;JJT"D"LI%T‘I'T‘MEQT‘N LN m‘sﬂ’mmq ARING ANEITNIDUNWIDILALUHININIT

un laTunnsenfiufanislaousy

3562136

3562211

The hotel business. The management of the Inn.(Small Hotel)and large (Hotel Group)is
established in the hotel.(Feasibility Determination) administration in various forms, such as the
Owner. Management, Chain System, Management Contract, Franchise Service. Study of
the Hotel Marketing, and Yield Management Study. The performance of the work of staff.
Various computer applications used by the hotel. Study. The hotel. Responsibility for the

service of development. Personnel Study of the defect, and solutions in the hotel business

v

msfé’mmsqsﬁ@u’%mﬂﬁ@ﬁam@m@u 3(3-0-6)
(Environmental Management for Service Business)
ENTNAVDIRIUIARBNTIRABLENTT N199ANITTINILINNTADN1TBUINE LAY
SNEIRILIARBNVINEITNEIRUASNNAIAN N159ANI1552ULRAINe 7L Ag289A L
! ! dl a =Y dld ! . ¥ dld ! =3
NN IRNIN ] (51’5'\]@ﬂ@uﬂ/iyiﬂqLLZ\]5W@ﬂ‘§$ﬂﬂ°ﬂﬂﬂ‘ﬁq‘§ﬂ@ﬂ‘iﬂ’]‘jﬂ}lWﬂﬁﬂLL’JﬂﬂﬂN'ﬂN@ﬂﬁq‘jﬂ@
The influence of environment on the service, management services to the business,
conservation and preservation of natural and social environment, management

system, ecology related to tourism, problems and the impact of the business, environmental

services to the business

qsﬁ@swéwﬂszmﬁ 3(3-0-6)
(International Business)

ﬁ:uuqiﬁwmﬂmwLmmi”@mquﬁﬁ%mfmﬂﬁ:mca yaRg9latunigvingsia
szvanalazing ﬂﬁ‘iﬂ'lll@&lLL@ZE\INLN%N‘Q‘&ﬁ@‘j?JWJI”Nﬁ‘JZWIﬂ TnanislRdndngnnnd
@mmﬂﬂm:ﬂgmqmwéwﬂﬁzmﬂ Anunlassasnsuazniaiifin 91428905 EN 59
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Business and international business environment, motives in How do international
business, control and by promoting international business, the tariffs, and international law,

and structure, the company's international business

InInegsia 3(3-0-6)
(Business Psychology)

ﬂ’)’?Nﬂ’TNW‘iﬂT‘LAﬂ’]‘iT%@Gﬁ‘l’]?;l’]?%ﬂ"l‘ﬁ‘i.l%‘ﬂ"l‘i‘@‘iﬁ@ ANTNAINITATHANITUE NS
uqﬂﬁﬂmwL%\iﬁ;ﬁﬁ@ﬂﬂﬁ%afumﬁmyﬂsfwﬁu ﬂﬂﬁfﬁﬁqﬂ’%ﬂmLL@:%VLLuzm‘;Q@TwJ%qwu
?a@ﬁm'lsfum‘ju%viqﬁqqufuﬂqﬁLLﬁ\iﬁuTuL%aqﬁﬁ@mﬁU%’uﬁqwmﬁmuLmzm‘sé]’mﬁusﬁﬂu
m‘sﬁmm%mﬁ’ug&?ﬁ'u @m’im’mmﬂﬁ:mumﬁﬁmLﬁﬂm_qlﬂmm%ﬁ’mmmz%ﬁmwm
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The dbility to use psychology in business administration, capabilities, personality and
business, strategies to understand others, to provide advice and gquidance to Work
colleagues, psychology in the management of the business to adapt to, society and the decision
to work with others, psychology of the selection process, people to work and psychology of

the relationship between colleagues

ﬂ’ﬁ’)’]\‘iLLNuLLﬂzﬂ’liﬂ’?‘Uﬁ;l&lﬂ’ﬁﬂaﬁl 3(3-0-6)
(Production Planning and Control)
SAimpeBaunngs : 4112109 affigsnia

TLUUNITNAR ﬂ’]‘iWY:I'Tﬂ‘iﬂjﬂ’J’]N(ﬂyﬂﬂﬂq‘iu@zﬂqﬁﬁqﬁuﬂﬂ/@"ﬁlﬂﬂ’l‘iwﬁﬁﬂ’ﬁ
INUNUATRINTITHAR ﬂ’]‘i’J’NLLNHLL@%V’]’J‘U@Ni@q@]uuﬂ&ﬁuﬁ?”l NTTINATRUANTTNRALA Y
ﬂ"l‘ifé‘}ﬂdﬁu ﬂ"l‘iﬁ’]‘i_l@Né/uﬂuﬂ"l‘iwﬁmuﬂtﬂ"l‘ﬁﬂ@ﬂLL‘LI‘LI‘iz‘LI‘LIﬂ’:l‘]J@Nﬂ’]‘iNﬁ@]Zf"l‘ﬁ%/U‘iSUU
MINARULILANS T

System of forecasting demand ,and deter mining factors, production and capacity
planning, planning and control of raw materials and product placement, production and
delivery schedules, control production costs and system design, production control system for

the production of various types
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ASNARILSE INB AN TRNT159I1979 3(3-0-6)

(Efficiency Development)

AIMHNINNY VDU ﬂ%’?jiy’nmzﬂqﬂuﬂﬁ‘mﬁuﬂ’]‘jﬁ%mmmm YARNATNUALNIG
139 ARNAN m‘a‘ﬂ%’mm'm ﬂﬁﬂmwmximmmmwjﬁ'u mflmiymm‘mmméwﬁ( AT
nasrauaaniUAsuanden ATRTE NS Ui Samssaniunisinem ms
rasraenedinuarnsrine ﬂ’]‘iﬁ’?‘i'ﬂ@ﬂ’)’mgﬁﬂ Joynn gUa99m waLAnn1aian
ﬂqﬂ2\‘1‘3‘3ﬂTuﬂ’]‘ﬁﬁ’Nﬁuﬂ"l‘iﬂ‘;ﬁdﬂQ"mL%I@?:II/‘LATWFI‘HLEQ U5eANEANUATUTEANBHATHNS
VINU

Definition, scope, philosophy and ideology in their own development.
Personality and personality surveys, customizing the personality of themselves and others,
human needs, values and exchange values survey, values associated with the work,
culture in the workplace, the goal of the life and work, to explore a problem and how

to overcome the barriers to work, to build self-confidence, efficiency and effectiveness in

the workplace

L‘l’lﬂﬁﬂﬂ’l’iﬁﬂ’ﬂﬂiﬂmeﬂ’]’iﬂ’ix’qu 3(3-0-6)
(Technigues in Training and Conference)
ﬂ’?‘if\?’]‘i’)@ﬂ’J”IN(;ﬂ\iﬂW‘iLLﬂz{lgu@@uTuﬂq‘iﬁﬂ’ﬂUﬁN Uszinnaesn1ainausy  atie
A8n1sTunsfineusnuaznisiszes wansfla indasleiidndulunnsiin
DUTH ﬂ'ﬁLﬁuﬁjﬂ‘izmmm&fum‘aﬁﬂ@uw ?J%m‘af%/miﬂ‘aLLﬂ‘iNm‘iﬁﬁmmﬁﬁT%@'wm‘i
Uszifiunalasenisiinauss
Survey requirements and procedures for training, type of training, technical training
and the equipment needed for training, the coordinator of the training, how to calculate

the cost of the training program



SUAIA

3563112

3563114

lﬂl o = o ' =3 s a wva id ¢
ABURSATIBEUIYITYIUT ‘l’l%’]f:lﬂﬁl(ﬂi‘[‘lelﬁ—ﬂﬂﬂﬁ—ﬂ%ﬂ']’l)

ﬂ'l'if%’ﬂﬂ']'ii:;'iﬁml,w’iufm; 3(3-0-6)
(Franchise Management)

ﬂ’l’mL%W?@Lﬁlil’lﬁ/Uﬁq‘iﬁ@LLW‘mfﬁé ﬂ‘;zmmmqﬁﬁwmﬂﬁé vafuazenidura
mﬁﬁflqﬁﬁmm‘mfm? ﬂgmmeﬁ Sauly namaiauaznisdnnig ANFTANIUYURINTL
m‘iﬁﬂfq’ﬁﬁ@ m’if‘im’ﬁ’]:ﬁmwLﬁﬂﬂf&ﬁ%ﬂﬁﬁﬁ‘qiﬁ@ NNSRARBLAZNTZLINNIT NS
N‘;ﬂm‘iim@mﬂmd‘q‘iﬁﬂmNlm‘iz‘uuLLW%%TM?

Understanding the business franchise, types of businesses franchise benefits, and
disadvantages of doing business, franchise regulations, market conditions and management,
financing for the business, to analyze the possibility of doing business, contact and the

process of creating business opportunities through a franchise system

msﬂszﬂﬂumsqsﬁ@‘qu%u 3(3-0-6)
(Community Business Operation)

ATTNVINIEY AATHNAEATY EULL‘U‘ULL@:@Nﬁﬂﬁ:ﬂﬂuﬁsf%?umﬁﬂ‘izﬂ@umﬁ INIYNTY
Taun na9anas ATUITVANEINTYAR N1TARIANTTEY et wasiladeiiing
m'@mwﬂ"ﬂL%fwmmyﬂizﬂ@umﬁﬁﬁﬁ@mﬁu ANEIANY HEYDIYNYN NCECTLM
?3\1mmy'amm‘*qmuﬁmmmuv}ﬂmiﬂ‘szﬂ@uqﬁﬁ@Lmzﬂiym@h\i I ﬁLﬁu@qﬂmﬁﬂTumﬁ
cﬁflLﬁuﬂfﬁ*’amﬁjﬂﬁzﬂ@mfﬁﬁﬁﬁ@ mmmwﬁﬂmﬁa%ﬁmmimﬂm;gﬂﬁ:ﬂﬂum‘sqﬁﬁ@ﬁﬁ
@%ﬂﬁmmmzé@ﬁmﬂmmw ﬁg\iﬁﬁﬂ?ﬁﬁfﬂﬁﬂmﬁmmgmmuL%qsfwsiuuwmmmqﬁﬁ@
AHBU

A sense of style and composition are used to. Business community, including personnel
management, marketing resource management. Accounting and financial factors affecting the
success of the business community. Characterization of the community. Environmental factors
that are suitable for community. And business issues. The obstacles in the implementation of
the operator. The study of business
ethics, business owners and the community. Society as a whole in order to provide students

with knowledge and understanding of the role of the business community
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AINUIYARNATN 3(2-2-5)
(Personality Development)

ANFWAUTY ARNNN T&mLﬁuﬁ}aﬁﬁﬁw%w@@%ﬂmq:ﬂfﬁﬂlﬁw;ﬁﬂmqqﬁﬁ@
nﬂizﬁu Lﬁuﬂﬁimmﬁmﬁ%ﬂmuﬁﬁﬁ@ ﬂ’l‘iL%ﬂ%wﬂ‘jzﬁmmzm‘imu@m’mﬁmﬁuﬁ@ﬁ
Uaeou m’iﬁmﬁusf@wwqﬁﬁ@ m’ifg\‘i?@ ANSINALNABN N15L9991ABTBINTTNEIAN
ﬂ’]’i‘ﬁwmq mﬁﬂmwﬂmﬁﬂ‘q’iﬁ@md&Tm‘alwﬂ”lﬂm‘imﬁl,l,m@msf@ Tneiunnslynanosss
TummmmLL@:@msfwyﬁmﬁﬁﬂﬁﬁu”ﬁmzgyﬁﬂvfﬂ A199ATNEN waTYinn1TU s
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yinsmegnefinange

Personality Development. By focusing on what the circumstances affecting business
leadership at all levels. Speaking about the business. Attendance and presentation of ideas to
the meeting. Business decision making, motivation, persuasion. Negotiation of social Personality
development of the business, both physical and emotional. By focusing on the principles of
religious and spiritual practices are known and analyzed. And self-assessment. Development

planning. To work with others effectively. And work happily

TSN mmqﬂﬂmmzmsﬁ NPUSH 3(3-0-6)

(Personnel Development and Training)

v 1

UNUN MﬁflﬁLmzmm%’uﬁmﬂmmlﬁ;ﬁwu'}ﬁu’%mﬁmuqﬂm Tremnizaunng
Wanazn19inausy ANanduluniswmuiuazAnauss N199190NRRMWILEY
Anauaw mﬁﬁmﬁmﬂmmg‘mﬁLﬁuq‘um'ﬁmé@ﬂﬁﬁﬁmuummimz‘v"ﬂmmmmﬁﬁﬂggm
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Roles and responsibilities of staff, personnel management, particularly in the
development and training. The need for development and training. Planning, development and
training. Norms of the group as a barrier to work and to change norms. The purpose

of the training. The training program. And technical training. Evaluation, development



1 ' ¥ 4
SANIYT FauazANaBUIESIETUN nuEfin(Mguf-Ufis-auadn)
and training issues in the development and training

3563502 quaﬁmmmsv‘heﬁmﬁuﬁu 3(3-0-6)

(Leadership and Quality Management of Teamwork)

CERCOR | ﬁLﬁmﬁ’ugﬁﬂLmeq:&sﬁﬁ @mﬁmﬂmmmuwuwwﬁﬁﬁﬂmﬁgﬁﬁﬁ%ﬁ
lem’ﬁ'qa\léfuﬂ’]‘aLﬂﬁuﬂgﬁdﬂmmwmu ‘LW]‘Ll’]W“ﬂﬂdl}d:ﬁﬁ?uﬂﬁ‘iﬁ%’]mﬁuﬁﬂ T Ea R PYRAM by
Uz RyBNN ?fvm’fiwmLL@zmmﬁmﬁ%TumﬁLﬁu;;ﬁqLmzm‘sﬁwqmﬁuﬁw MIEEI9AIN
magRlalniisem nnsdanisamudnuesuinguuazszmmisngs nasunlfaloyuaznis
Fnantalunisineu

The issues related to leadership and leadership. And the role of a leader who will be
involved in enhancing the quality of work. The role of the leader of a team. Creating an
effective team. Psychology and techniques of leadership and teamwork. A proud team. Conflict

management in the group and between groups. Problem solving and decision making in the

workplace

3563602 msé’mmsqsﬁ%‘iﬁﬂmﬂﬁﬂ@; 3(2-2-5)

(E—Business Management)

m‘m’mLquTm‘Nﬂfﬁmqqﬁﬁ@ﬁL&‘ﬂm@ﬁﬂﬁ N19RTNTANIUUALAMUAN AT
FuRmraY m‘m‘jzmmmﬁwﬂﬁmflmLL@:éqT‘*g@'mmaﬁﬁﬁ@ﬁLé‘ﬂm@ﬁﬂﬁ A159AN19
Tmm‘;ﬂm@:mﬁ@@ﬂLLUUi:UU@ﬁﬁ@@LﬁﬂWﬁ@ﬁﬂ@? ﬂflﬁfi‘v’mmﬁzuu%gmmmmu
Uapmng ﬂ’?‘if:fﬂﬂq‘i‘jzm_lﬁu?jll"lLLﬂzﬂ”l‘jG]’s'\]’Wﬂ UATNITIANTITIZULNITRN

Project planning, e-business. Create teams and assign responsibilities. The budget
estimates and cost of electronic business. Management structure and design of electronic
business systems. Management information systems and security. Product management and

marketing. And financial management systems
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L e P P e 3(2-2-5)
(Logistics Management)
LL‘LA’J?](ﬂLL@Z‘VIﬁﬂﬂﬁ‘i?ﬂﬂ’]‘iyj‘imqﬂ’]‘iﬂ‘izuquﬂ’]‘m%‘i@‘iﬁ@T‘H‘Vlﬂﬁ"’?ﬂ‘i‘ﬁ&l‘ﬁLﬁ‘l?;lfJﬁ/U Tad
AN N9 ee TaAARNA N1TEeNYIATIAG NNTNENNItl NNITAZaTAaNg
NNTUBANTRUAIANARS NNIWAR N1TAIULAZNITIURINISIRNUSzAE W Iaza1e (o
ﬁqufﬂﬁ\imi@myunuefﬁﬂmmymﬁ’mﬁyunum‘wf%ﬁumu nnsuargnmmalulad
aImANNTiAns laAaRng m‘sLﬁmﬂ;ﬁi}?ﬂ%ﬂ’ﬁf@@ﬂﬁﬂémﬂmmﬂﬂ
Concept and principles of integration of business process relating to logistics process,
logistics planning, location decisions, forecasting, purchasing and procurement, inventory
management, production management, storage and handling, and distribution/
transportation. application of information technologies in logistics management,

selection of outsource logistics service

Tﬂsunsm&m%gﬂLmzmiﬂszqﬂﬁ?"z}’mu 3(2-2-5)

(Software Package and Application)
TnssaanuazAsnslrllaunsudnseguiineslyhalagiulsnnnene ¢ u szuu

gmﬁquﬂﬂ Aldnmafinaneiadn Asallaraimes 8

Structure and use of software packages used in different types such as

database systems, the power electronic preadsheet, word processing, etc
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AseseNAnUsTaUNNSHRTENATISIANTS 1(60)

(Preparation for Professional Experience Management)
ﬂ’]‘iﬂ‘iz?_lqﬂ(5';‘171ﬁﬂﬂﬁiLLﬂtwE]Eijﬂ’l‘i‘i_l%‘lilﬁi@ﬁﬁ@ﬂ’]‘iﬁﬂi&l’]LL‘LA’JT‘LINNJ‘I’]W?‘I’]‘?
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| ABNA3 19955803304 HATEN  BRBENAENSBNNaReeNANUSEaUN1SoR%EN
Application of the theory and management education trends. Changes in

state agencies. By using case studies. Scenarios to prepare for your language

skills to use computers. The use of technology. Personality Development. And adapt ~ to the

environment. Can work effectively as a team. Strengthening professional ethics. To prepare

the professional experiences

HnUseaun1sIZIZINNISIANIS 6(600)

(Field Experience in Management)
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Provide students with practical experience and professional management. In the
public sector, enterprises or privat businesses. Under supervision, of an advisor, the
knowledge of the theory, and practice, the study used real-life situations, provide
orientation on Details of the training and professional experience to the post training To

discus the experiences and suggestions, approach to solve the problem, well done

LASYNNUNIANEA 1(60)

(Cooperative Education Preparation)

m'ﬁﬂg‘jﬁﬁmﬁm“?mmmw;@Nﬁ@umﬁ@@ﬂﬂﬁﬁ@mu&fmmuﬂﬁ:ﬂ@um‘ﬂmﬂsfﬁﬁmﬁ
AN IUEDS MANNNT wARuazUS T anAafnEl nsTuaNnsuazssiDeua oAU
Aenresiuszuanfafinen WmARANITENATITMLAZNNIREUANA1H DL mmfgﬁuﬁm
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AP BRUARTANITIEN 1T nsUsuda AN MITMUIYARNAT ATEISINY Y
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This class serves as a preparatory curriculum before students enter the workforce,
examining the principles, concepts and philosophy of cooperative Education, the processes
and regulations for applying for jobs and interviews, the basic skills required to operate
within the establishment, and the ability to self- develop according to the professional
standards of each institution will be explored, the specific skills and attitudes this class seeks
to  develop are: social adjustment, personality development, English language skills,
understanding information technology for communication, human relations, team work,
organization, office work affairs, a cursory understanding of labor law and quality work

management We will conclude
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the class with an explanation of specific professional skills and ethics. Students will be
expected to have a firm understanding of writing and presetting work projects, as well as

crafting summary reports

anHafnun 6(600)

(Cooperative Education)

S8ATARBEENNINDY : 6003801 LARENAVAAFNEA
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Students enter the workforce according to their specific fields of study for 16 weeks (or
not less than 600 hours ) integrating the theory explored in the university with the practice
involved with the occupation, students are expected to engage in and complete: work
projects, operating reports, and work presentations as per the suggestions of a senior officer

and/or advisory trencher, the mission of this class is to imbue students with the skills, body

of knowledge, character, personality and qualifications directly related to market need



