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3. W@ﬂgﬁiuﬂgﬂ”l@”ﬁﬂaﬂ’ﬂu

3.1 Wé’ngm

3.1.1 FIuIURWIETA Mﬂ@ﬂﬂﬁﬂgﬂ‘i

NANGATUINN953N9TUTR §1213uansgsnasenidssimne

HAWSINITANERBIEEUNNeENIT 127 Miuesfin

¥
3.1.2 Tﬂ‘i\‘lﬂi”l\‘l‘ﬂ’ﬂ\‘lﬂﬂﬂgﬂi

NANFRTUINNSEINTNTAR §1271381N15UFN9

9

55095NINNUT LN

U32NaUAY AARIUNHIEARLARIVNIATET LASUARZNANIYY A9Tl
LT WD nangasian | nangnslsuilge
NNIAIU , : :
(nuanfin) (Muanfin) (Muanfin)

1) KNaaAAIANYINA (L

Tuuasna 30

Tuuaanan 30

Tuuasna 30

1.1 NQXATINEIUATN1TRERNT

- 9-12 12 -15
1.2 mﬁmﬁﬁfmwﬂmm% - 6-9 3-6
1.3 NHAMAIANAERT 6-9 6-9
1.4 ﬂzjuﬁﬁﬁwmmﬂm%lm:mwTuTﬂﬁ 6-9 9-12

14

2) RHIAIYNRINIZATH

Tuuasnan 84

Tuuasnan 91

Tuuasnan 91

2.1 NN

Tuuasnan 39

Tuuasnan 30

o/

2.2 ngNATanTIAL

Tuuasnan 39

Tuuasnan 39

2.3 NRNATUBNABN

Tuuaanan 6

Tuuaanan 9

2.4 NRHATRNUTEAUNITABBN

(AR FNE

Tuuasnan 7

Tasaanan 13

3) UNIATTNABNLNT

Tuuasnan 6

Tuuasnan 6

Tuuasnan 6

FTUIUNRRILTASTIN

Tuuasnan 120

Tuuasnan 127

Tunasnan 127




3.1.3 S199%91

1) nuasREIRnEAl AeeEeunnaNITuueanan 30 Auasfin

11 agaizTimuiuazansiasns  Bu 12-15
(UeAu)  Beu 12
1500120 AMHAEING ALY

(Foundation of English)

1500126 AN MERaNTRDRITUAZNNTRLANINTIUNA
(Thai for Communication and Information Retrieval)
1500127 m‘jémm:m‘jL%ummé’aﬂqy
(Reading and Writing of English)
1500128  N1FRILATNITNANTEIBING Y
(Listening and Speaking of English)
(\wan) G 0-3
1561125  nediuiosmm
(Japanese for Beginners)
1571120 meaudanu
(Chinese for Beginners)
1581107  AInagiDasAu
(Malay for Beginners)
1661108  AEnmAdamw
(Korean for Beginners)
1671104  mwnanaiesnu
(Lao for Beginners)
1681103 mwnanaiiinnu
(Khmer for Beginners)
1691103 mwmunieen
(Burmese for Beginners)
1711108 nuAeaus e
(Vietnamese for Beginners)
1741101 awndulpfidedan

Maefin

Mnefn
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

Aaefia
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)



(Bahasa Indonesia for Beginners)

1.2 ﬂ@!ﬂa‘ﬂ'ﬂu‘t&l‘l&lﬂﬂﬁﬂﬂi 13834 5-06

o o/

(L9AL) A 3
1521102 AMETIN LR

(Virtue and Life)

(\®an) & 3-6
1500129  wweAdl
(Sexual Orientation)
2000117 §UNALANYBITIN
(Aesthetic Appreciation)
2500118  wofingausyEafiunsimuImm

(Human Behavior and Self Development)

1.3 ﬂéuﬁmﬁaﬂumﬂm‘; 138 6-9
(9AY)  Euu 6
2500116 ﬁw%wwwmwﬁﬁwmﬁm
(Human Rights and Civic Duties)
2500117  AfmeduAtendeuludinulan
(Thai Living and ASEAN Way in Global Society)

(W@an) @Y 0-3

2500119  Ad#AALATEgRanaiNes

(Self-Economic Sufficiency)
2500120 Afilan

(Global Living)
2500121  FARfUAUIATEN

(Human Beings and Environment)
2541205  snwofiUsTIHYR

(Man and Nature)

MUufia
Lkl

3(2-2-5)

Lkl

3(2-2-5)

3(2-2-5)

3(2-2-5)

Lkl
MLkl

3(2-2-5)

3(2-2-5)

MLkl

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



5502101  nnaiiugiaznaunis

(Entrepreneurship)

3(2-2-5)

1.4 ﬂquﬁmmﬁmmams ANYIFIRAS WAZIIALKIAS Bei 9 — 12 Wuefn

L d

(W9AY)  Eau
4000117 winluladRATauaznisdesns
(Digital Technology and Communication)
4000119 nsARAUATA9siRANTe
(Thinking and Decision Making)
(\Ran)  1Euu
4000118 AngnFERAEAMNIWNTAR
(Science for Quality of Life)
4002104  madazanalslaunsndinemug s
(Office Program Application in Digital World)
4032227 m‘s@@ﬂﬁ’ﬁﬁamﬂLmug‘am’]mﬁ@?m%’muﬂﬁm

(Integrated Exercise for New Generation)

6 i Telakall

3(2-2-5)

3(2-2-5)

3 -6 nulgia

3(2-2-5)

3(2-2-5)

3(2-2-5)



¥ (-7 1 1
2) WNIATURWISATY L%ﬂufﬂuﬂﬂﬂqq 91 MuasAn

21 nqu’&munu L%Elufﬂu@f:lﬂm 30 NuEnn

1551620

3503102

3521107

3531106

3541102

3561109

3562104

3563222

3591114

4112109

NENEINOEEINT

(Business English)
AINEBINTUALNYVNIEEITe
(Taxation and Business Laws)
wann19eys

(Principles of Accounting)
N19RugINa

(Corporate Finance)
NANNITARA

(Principle of Marketing)
BNANITUALNNTTANTS
(Organization and Management)
ﬂﬂﬁLﬂuéjﬁﬁ:ﬂﬂum‘s‘éﬂ‘mﬁ
(Startup Entrepreneurship)

a aa o

FLUURTEUNANDN1TIANI93 RS

(Digital Business Management Information System)

o o
NANLPAITHTPNANT
(Principles of Economics)
GRIERD

(Business Statistics)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2.2 ﬂfsguf‘immnﬂ’aﬁu Beulnuasnin 39 wuasfe

1552120

1552121

3563124

3563220

3612101

3612403

3612502

3613105

3613507

3613509

3613603

3613902

3614902

mmﬁdﬂqwﬁﬁﬁ%mfﬁﬁwi:mﬂ 1
(English for International Business 1)
mmﬁmqmﬁﬁ%mdqumwﬂ 2
(English for International Business 2)
m‘&é’mm‘fﬁum%ﬁﬂqm

(Crisis Management)
ﬂ’]‘i’%jﬂﬂ’]‘iﬂ’]‘igﬁﬁ’lilu(ﬁm

(Cross-Border Trade Management)
m‘af%’@m‘sﬂﬂﬂqwﬁ?u@iﬁ%mdﬁQﬁiszﬂ
(Strategy Management in International Business)
ﬂ’]‘iL’EuLme’ﬁmnu‘SxWﬁNﬂ‘izL‘Vlﬂ
(International Finance and Investment)
naRAIRTERANSUSENg

(International Marketing)
ﬂ"]‘i‘]_l%‘iﬂ’l‘iLﬁ@ﬂ"l‘i?\%ﬂﬂﬂﬂuﬂzﬁ%"%
(Export and Import Management)

NI ANNTIINT RN T

(Cross—Cultural Management)
ngVrNELALIeTI AR TIN
(International Business Law and Regulations)
nasanslasaRnasTaaU s
(International Logistic Management)
ﬂﬁﬁﬁf%’ﬂ-ﬁﬁﬁ%:wmﬁﬁ:lmcﬁi
(International Business Research)
ﬁummﬁq‘jﬁ%wé%ﬂﬁ:mﬂ

(Seminar in International Business)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.3 nquﬁmmmﬁfaﬂ L%f:lufﬂu@f:lﬂqq 9 wuaufin

3562145

3562146

3563125

3563126

3564112

3582102

3603302

3612102

3612401

3613104

3613106

3613303

3613506

MmUY ARNAIN NS
(Personality Development for Work)
A199AN13gINa iy

(Green Business Management)

AN ANTSTNTIANTITUAZITULARIAWAN
(Exhibition and Event Management)
Tnduanadsniiaganafava

(Social Commerce for Digital Business)
n39mnnsgana tuginandeu

(Business in ASEAN Management)
neUsEiutennTasesenuazing
(Export-Import Cargo Insurance)
ANTUUENUAZNNTNIZANL RN

(Logistic and Distribution)
MadmnIagsRaRariaszasLaTne
(International Digital Business Management)
wamevym\lmdﬁq‘jﬁ%zwﬁw‘izmﬂ
(International Business Environment)
ﬂ']‘jf%’mm‘jmwLﬁlﬁ\‘iﬁmé’uq‘jﬁ%wéwﬂizmﬂ
(Risk Management for International Business)
mﬁf%’mmﬁq‘aﬁw%mﬁmdwﬁﬁzmcﬁr
(International Tourism Business Management)
ﬂ'ﬁL%m@imm@?m%’uq‘sﬁ%mc}wﬂiuwﬂ
(International Business Negotiation)
nagmanisumdnliszdulan

(Global Competitive Strategy)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

11
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2.4) nqaﬁmﬁﬂﬂszaumsmﬁmﬁw/amﬁ@ﬁﬂm Be 13 Aaefe

2.4.1 ngaAmUGIRMS Bou 6 waeie
3614802 m‘a‘L%ﬁu;;mﬂﬂg‘jﬁ’ﬁhymm‘ju?mq‘jﬁ;ﬁﬁ%wdwmzmﬂ1 3(300)
(Field Training in International Business Administration 1)
3614803 mﬁL%ﬁu;;mﬂﬂg‘jﬂ/ﬁﬁmmﬁuﬁjmﬁqﬁﬁ%wqlfm‘ﬂﬁ:mﬂ2 3(300)

(Field Training in International Business Administration 2)

2.4.2 ﬂquﬁmﬁﬂﬂszﬂumsmﬁm‘z’rw Bow 7 wuneda (uRendunlu

2
o

nanlangunils @of)
1) AgdnUszaunIToH

3613801  mawsENANUszaUNNS AT ENINTLEMIgsiassiansaTna  1(60)
(Preparation for Professional Experience of the International
Business Administration)

3614801 ﬂﬂﬂﬁ:ﬂum‘sfﬁ%ﬁwﬂfu‘au%m‘sq‘sﬁ%xwmmzmﬁ 6(600)

(Field Experience in International Business Administration)

2) FErFnNAFNET

6003801  @SYNENNIANEA 1(60)
(Cooperative Education Preparation)
6004801 @nfafnEI 6(600)

(Cooperative Education Preparation )

3.) WHIAAUNRBNIES Bauluuasnin 6 wulsfn
RsnBawsedmnia q bmdngasuninendesmigrsaany laslnendusnedeni
a v v 1 ~ d| ° Qld 1 o 1 - s ° d
LA EUNILAT UASAad (NI eAr s vua iEeulas Ndunnsfnsubanomnisdse

2BINANGATH
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3.1.4 LLNuﬂ”ﬁl%ilu?‘l&tlmﬂzﬂ’]ﬁﬂ”liﬁ’ﬂ‘l&l”l

gdnisAnuin 1 armSgun 1

naK3EA SRR fadan W(n-uU-m)

Anwnvial-nene 1500126 | nnwnineif anisd aasuaznig | 3(2-2-5)
AuAuEITEmA
A fU-nnuny 1500120 | nmdang g 5(2-2-5)
Anwialu-anmemans | 1521102 | Aasssandudian 3(2-2-5)
Anwvialu-domae 2500116 | AvBanmemuazmnfinaide 3(2-2-5)
nNATILAY 5521107 | wénnariayd 5(2-2-5)
nqwATILY 3541102 | NANNNTAATA 3(2-2-5)
nqaATIUNY 3561109 | psAnMsuazn154nNIS 3(2-2-5)
594 21 nurefa

daasenuan 1 arAsurn 2

nzﬁaﬁ?ﬁ SAAIAN Hadan Wn-U-m)
AnwvinlU-adin-anes | 4000117 | maldagmasiauaznnssesns 3(2-2-5)
Anuvia (- nne 2500117 | Adlneduatendeuludonnlan 3(2-2-5)
A -0y 1500127 | nMapmuaznsdEunTEEIng. 3(2-2-5)
Anuwial-adin-anes | 4000119 | nsAauaznissaaula 3(2-2-5)
ﬂ@éNﬁ%ﬂLLﬂu 1551620 | 189N ugna 3(2-2-5)
nNATILAY 3501114 | ndniAsugrans 3(2-2-5)
ﬂ@éNﬁ%ﬂLLﬂu 3531106 | n19Nugana 3(2-2-5)

594 21 waefin
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fnsfinundi 2 maBewdi 1
naKAT SWAIUT ftadun W(V-U-a)
Anwviafu-anuny 1500128 | NMSHIUATNITANTEIBINGH 3(2-2-5)
ANWTU-ARA-ANE [ XO00XK | oo (den) | 3(2-2-5)
nqHATILY 5562104 | naiuilsznaunisguing 3(2-2-5)
nqHATILY 3565222 | srULAITAMIAIRanIsiAnsgInia [ 3(2-2-5)
eV
AT IENTIAL 1552120 | munsangugsiassiansssng 1 | 3(2-2-5)
nqpArLenTTay 5612101 | nsdanianagnsiugafesznans | 3(2-2-5)
Uaene
AT IENTIAL 3612502 | nanannszmlazng 3(2-2-5)
W 21 nuefin
fnnsfnunii 2 amdewdi 2
naNdE AR #a3nn W(n-U-m)
AT 4112109 | adifigia 5(2-2-5)
nqHATILY 3503102 | n1snEensuarngnunegsia 3(2-2-5)
nqpArLenTTay 1552121 | nundsnguganessnantazsna 2 | 3(2-2-5)
AT IENTIAL 3612403 | n1afiuuaznisaeuszvanslssme | 3(2-2-5)
AT IENTIAL 3613105 | nsUsmailensaveanuasinen | 3(2-2-5)
AT IONTRIAL 3563124 | n3danistunzings 3(2-2-5)
naNATIandan XOOKKKK | e (\@en) 3(2-2-5)
SRt 21 nugfin
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dnasenuan 3 arasaun 1

naNdE AR a3 W(n-U-m)
AT IONTRIAL 5565220 | N153ANIIANTATIIEUA 3(2-2-5)
AT IENTIAL 3613507 | n1adnnisnmdmmesan 3(2-2-5)
AT IENTIAL 5613902 | n1sAdugafassmtazng 3(2-2-5)
naRATILENLADN YOUKXK | oo (iFen) 5(2-2-5)
\Aanies DOOOXXK [ (1aan) 3(2-2-5)
59N 15 viwaefin
fnsfnunii 3 maFeudi 2
naNdE AR Fadan W(-1U-a)
AT IONTRIAL 5613509 | ngvsnsuazantsAugsiassians | 3(2-2-5)
Uaene
AT IENTIAL 3613603 | nsdannsladafinaszmanstlssme | 3(2-2-5)
AT IONTRIAL 5614902 | dusngafiaszmadazng 3(2-2-5)
naNATIandan XOOKXKK | e (\@an) 3(2-2-5)
kg XOOXXKK | v (1aen) 3(2-2-5)
nauAnUsTaUNIT0L 3613801/ | \WaNENTI9FNET 1(60)
3613801 | Apduninusvaunisnirdny 1(60)
59N 16 visaeifin
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Jnasenuan 4 atmsurn 1

NQNInI SAFIUN #a3un WA e iiR)

nuAnUsTaUN1T0L 3614802 | n1aideusnimifiifanunns 3(300)

VM99 N UL 1

nuAnUsTaUN1T0L 3614803 | n1ai3eusnimifiifanunns 3(300)

VAMIgINaTeaNUIsmnea 2

594 6 NKRILNH

Jnsenuan 4 atmSurn 2

naKAT SWAIUN fafan (A THIUFITR)
ﬂZéNﬁﬂﬂ‘i:ﬂUﬂ’]‘jﬂiﬂ 6004801/ | anfiafne 6(600)
3614801 | /Anuszaunisanyndne 6(600)
59N 6 nuanfin
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3.1.5 A1TUIYsI8IT

1) RNIAIAIANEIA (L

1.1 ﬂ@guﬁmmumm NSNaNS

SUNILN

1500120

1500126

] ' ¥ 4
FauarAIBEUISIERYN nuefin (nguij-Ufis-aua)
4
AMUIBINGUNNF Y 3(2-2-5)

(Foundation of English)

AngmMTInEENNas nae n1asuaznsdsutuntsieasidecnn
Wamanmandi o Alghuganszdndu Taddnn aduaznislalensoidenu
Tunsdloans

Development of listening, speaking reading and writings skills in basic
communication, listening to short conversations commonly used in daily life,

applying basic vocabularies, phrases and grammar for communication

ﬂ"l‘lel"l?‘l’lf:lLﬁ@ﬂﬁ‘ié@ﬂﬁiuﬂgﬂﬁiﬁu;I/uﬂﬁiﬂul,‘l’lﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)

mm;;ﬁyugﬂumdmmfmJ ﬂmugﬁuﬁﬁuﬁﬂqﬁ%ﬂﬁﬁlﬂﬂﬁ NNTWEHUN
yinunnals n1ana nnge1u naduiieniasdoans wazniadaznauandn
pENSSIUTTANENIN ANHIAINANIY AN A TDIT TRV ALAZI SN
FVTEUNA ANHIUARIEITRINARN o WeRmLinEznIsEeus nagnenng
Tonansflofuauasmumalugidviauasnnsdeusmesemidannis

Basic knowledge of Thai language, basic knowledge of communication,
development skills of listening, speaking, reading, writing for communication and
efficient work, study of meaning, importance of information and information
resources, study of various information sources to develop cognitive skills,

strategies for using information discovery tools in the digital age and writing

academic reports



SURIZL

1500127

1500128

1561123

18

¥

1 [ ¥
FauarAatulusIedun nurefiin (Nauij-Uiia-anaa)

ANTEIMILAE NS B auNHNEIn g 3(2-2-5)
(Reading and Writing of English)

' (% a A A < ! 1
LWﬂuﬂﬂ"l‘iﬂqH@UT"Vﬂ'}’]N WIARANIIIANATANY N1TRNBIUNUNAITNT

1
A

varnnane Andeulsrloane 4 anlaseaseleinsndfignass
Reading techniques for comprehension vocabulary expansion, various types

of texts, practice of grammatical writing sentences

MIAIURENITHANTEIBING M 3(2-2-5)
(Listening and Speaking of English)

weiansedulanany mARANSIRNAANY nsfinensunAani
parnvang Andeudazloani ¢ aalassasslaannsoiiignaas

Reading techniques for comprehension, vocabulary expansion, various types

of texts, practice of grammatical writing sentences

aundimiasaw 3(2-2-5)
(Japanese for Beginners)

Anvine nals naayn n1ea nnsidieu Anendadnus Adn gu
Ustlaalasngoifiug vinuslunsfeasuazamnudinszdniu s0ama
AnunAtniedann uazdmusTandgiy

Practice of four integrated language skills focusing on Japanese letter,
vocabulary, sentence structure and basic grammar by focusing basic speaking

skill in daily life including studying of Japanese social
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arEF S e 3(2-2-5)
(Chinese for Beginners)

BusTUUNIT0aA RN ALNIATEIY AeedneSlaiil (SrUudaanyS
ANE1ANNA19) Anvinuznials mawa o Ben Tasuudndnn od dazlon
auauilaludAnyszdindu aununlpreuniuidussnngln Auaueeya
AN AN HsueUNAATLTis AR le N sRnnedaans

Learn the standard Chinese transcription system with Roman characters
(Mandarin Phonetic Alphabet System), Practice of listening, speaking reading and
writing skills by focusing on Chinese vocabulary, phrases and sentences used in
daily life, easy Chinese conversation, search basic Chinese knowledge through
applications that Chinese people use to communicate

ey v
ATHTIHNNLELUBINR 3(2-2-5)
(Malay for Beginners)

Anvinusis 4 agneysonnis Anwigudazleauaziannanifiugiu
Anunaunni i wWanUszsndu Trun neinnig nnsuusiian nMsuen
1981 N988989 WA NMFANBIMLEANE 7 FIHINFTUURZABUADIHN
Tn wazdewlazlonag o T

Practice of four integrated language skills, study on basic Malay structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making Conclusion and answering questions and simple Malay

Sentence writing
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aunn e 3(2-2-5)
(Korean for Beginners)

Anvinuziia 4 peysounnis Ansnguustlonuazloannaniiugin wudnum
aumndile@iadsysndi Trun neinve n1sunsiien n1suenal Nade
289 1iuan mMsfineuaenauas 7 NWN"I‘SQN‘EHLLN&@@U?T’]Q’WTGT waziBenlszln
s 9 T

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages, making

Conclusion and answering questions and simple Korean Sentence writing

¥ 4

MuEIRNDBINU 3(2-2-5)
(Lao for Beginners)

Anvineeia 4 agvysonnis Anwigudazleauazlhannsoiugme wudnum
Al uiaUszsndi Tawn mevinmie mMauusiiau Msusnaa n19de
289 IHeW N15ANDINIBAIIHA 7 mm‘a‘ﬂﬂ‘gﬂmmﬂuﬁmwfﬁy wandaulsclyn
A

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages, making

Conclusion and answering questions and simple Lao Sentence writing
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ATHNANILUBIAW 3(2-2-5)

(Khmer for Beginners)

Anvinuziis 4 pvyaonnis Anwrgulssloauaslaannaniugn wainun
A s ugandszsnsu Tawn n9inyag n1suusinng n1suenaal N159e
299 1WAW N15ANBINY BAITHA W | mmmﬂ‘gﬂlmmﬂuﬁ’mwfmy uaLdeu
uszluman o Ta

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,
making Conclusion and answering questions and simple Khmer Sentence writing
T IPa, PRes 3(2-2-5)
(Burmese for Beginners)

Anvinueia 4 sswyaonnts Anenglussloauazlennsoiiugiu wuin
UNEWNWNT 1 8 mU5ze19% Taun nn9sinyne nnsusssien N1Tuenaan
nns8a904 iluan n1sRnemIaANEY 9 am1TaagluazAaUAIanla uaz
Genaazlumane o Tn

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making Conclusion and answering questions and simple Burmese Sentence writing
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AT AUTHLLBIAW 3(2-2-5)

(Vietnamese for Beginners)

Anvinueia 4 powysonnts Anengussloauaziennsoiiugiu wuin
UNAUIHAT 1 8AaUsza s Taun n1einyng nnsuusinen nasuennan
nnsBavas 1Wiuau n1sAnDINIBAINA I mm‘mﬂ‘gmmmﬂuﬁ’mwfﬂy LAY
Geuazlonse 7 Tn

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making Conclusion and answering questions and simple Vietnamese Sentence writing

aunanlafigedasnu 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinusis 4 poeyaonnia Anengussloauazisnnsoiiugiu wudn
UNEUIWNT T AU srandu Taun n9innag n1TuNsEiaL N1Ueniaa
n1399299 uAw N1sRNBIMYaRINE 7 mm‘mﬂ‘gﬂmm@uﬁﬂmﬂg LA
deuazlonng 7 o

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,
making Conclusion and answering questions and simple Bahasa Indonesia Sentence

writing



23

1.2 nqu’imuguﬂmﬂm

SUNILN

1521102

1500129

1 ' ¥ 4
FauarAIBEUISIERAN nuefin (nguij-ufis-auaqn)

AMETTN NUATIR 3(2-2-5)
(Virtue and Life)

AMTNAHILKIARA NOEE ANNARNIEURZANNEIAYVBIATIEITN T38TITH
qmﬁﬁﬁuﬁqﬂqqugy 19193 QYT RN1IUN L‘Vc\f@LﬂyWT"VQmﬁ’nmxﬂ%\l@%\ﬁ“ﬂ’ﬂdﬁﬁG]
smandnssmiluemasad 21 Taseng mmmmﬁ@ﬂﬁum‘aL%ﬁu‘gyﬁmwmiwqwﬁ

s Aa CPy=1

YN o/ =y a o/ ‘Q(
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Ay NEMANEINTIT T ALAERILIAREN  AusTuRatennfiTyqmestiv

Development of concepts, theories and meaning, importance of morality and
ethics, knowledge of spiritual growth to understand the value and truth of life, able
to sustain themselves in the 2 1st century properly, practice volunteer work, respect
human dignity, awareness of the conservation of natural resources and the

environment, continue to inherit local wisdom

LVWARE 3(2-2-5)
(Sexual Orientation)

ATTHNHNY LA TP AR A mwzﬁﬁﬁiyLL@:mwﬁﬁLﬁuTumﬂ%ﬂu
WARNEY AYINGLE BUNAA T LA TBIAUTENOUIE DIV  WAIUINIF2DIHYH e
ANAUBNINNA ﬁ'ﬂ‘iﬂ:ﬂlquqﬂﬂ@ WERNTTNNNNALAZNTTUFANDANFUNTN
NNE FarNuazTaussINAfunum i srasasRanIene nTTLINNIS
AULABNNITIE NS DN

Meaning and scope of well-being for life and the usefulness of studying well-
being including sexual well-being such as human growth, sexual relations, personal
skills, sexual behaviour and how to reveal sexual well-being, social and cultural

sectors affecting sexual well-being instructional process
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FUVTEAINIBSEIR 3(2-2-5)
(Aesthetic Appreciation)

‘5’1LLuﬂ“ﬂy@LLG]ﬂGIIW\‘lﬂ’]‘jN‘ElZLL“ViIGﬂQ’m21°l| U%’myfmwmwﬁﬂL%my’]\‘iﬂ‘ﬁﬁ
AUATINIG UAZANSNATNEANDEN AEnas TuguEaranTIBnaAniugLyEs
mansdangAnasulnedaenl Anuddgresnissgiuasduinsesmans
N9n1E AERanen1Tlngu uazmananenaaioninegimAal Aaus
AWAT LazAalyn1TLaAY Nlﬁwﬁgum@umﬂ%ﬂufg@ﬂ@mﬂlﬁmﬂ 1) N19978N
2) mm@”umﬂ Wy 3) ﬂ']"lN"ﬁ’]‘Ll‘%ﬂ Lﬁ@?ﬂ%gﬂ’@!ﬁﬁ‘%NUﬂﬁ‘iﬂiﬂﬂdﬂ’]’m“ﬁ"m%ﬂw‘lﬂ
gundsnm uaznisrinvines lusulslunnsdnindinamnaeed 21

Differentiate emotions of happiness, philosophy of creativity, imagination and
assertiveness, meaning in cognitive aesthetics and brief behavioral aesthetics,
importance of perception with the background of the visual science, sciences of
hearing and movement to visual arts, music arts and performing arts through the
process of learning value and beauty from: 1) remembrance, 2) familiarity and 3)
appreciation for the experience of aesthetic appreciation and applying skills for 21

century lifestyles

W RNTTHNHETUNTWINMA 3(2-2-5)
(Human Behavior and Self Development)

pAUsef safungAnsanansnyes a9Alsznauuazladei ugiuras
Wqﬁﬂﬁmwf—j m‘fzLmﬁ:ﬁl,m:quﬂé{wqwﬁmﬁmﬁm%ﬁ@mﬁﬁwmmmm
MARANITRI NN HE ARSI RS IANR UGN MUY ARREY WaInATANIS
Aeans Wanndnanmnnsidugin gensuaznisinemaduin ansimsnauie

N19AN598INBY WEANGY
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Discuss of human behavior, composition and fundamental factors of human
behavior, analysis and apply psychological theories for personal development,
techniques for interpersonal relationships to good relationships with others, develop
communication techniques, develop leadership potential, follower and teamwork, self

development for a happy life

ﬂzguﬁmé’ﬁﬂu ATNAS

‘f?m%mqmﬂ%mmwgﬁﬁwmﬁm 3(2-2-5)
(Human Rights and Civic Duties)
NIGLN%NWNN{WNNLﬂyWT@LLﬂzﬂ‘;’Nﬂ’l’mmixﬁﬁ/ﬂﬁ\iﬂ’lﬂuﬁ’]ﬁ/ﬁyﬁﬂ\iﬁwﬁ
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AruAtaTunaLes 11998 99NAHUUA 1 IUIBIN1TATTNARN1TBSAIAH
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AOIETNAIILTIINAUNNTU DITUNITY 950 ADATUNITABTSUTY uazdaanng
Fugiuanmanngraneiall S llgnisasnmdnnisiiugiu nnadgniaday
FONTUENR AEHUATNGTIMNNEREES N193ARTN NNTBLTINAUDEII LS
paaAINN1TANinEzNaA1998Tn n1alnU iR 1w Aeansiane dauie
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Promoting knowledge and understanding, raising awareness of the importance
of human rights, basic human rights knowledge, basic principles of human rights,
attitudes and values of human rights, foundation of culture creation on respect for
human rights to the citizens with stability, educating knowledge of citizenship,
coexistence on respect for social rules and others, respect for the principles of
democratic government, enhancing moral and ethical in prevention of corruption, anti-
corruption and basic knowledge of general law principles leading to the creation of
fundamental principles and cultivating the institute of nation; religion and the
monarchy, thinking and doing, coexistence, living skills training, practicing in public

mind and public service leading to the development of skills and experience

Fmeduifenduuludsaulan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Taussan Ussmdluazdndnenainanuduinyg dnyasnednn dmussau
wswgha n1aiilevaeasiveg dszane@anuazeaslan wWiauiauau
WAsuuas nedean damesen wegie madesessdsanmauazdanlan
annszualanIfdan Anen Ansnsuazdnanesyioulantie Yeywaanan
Faantnouazdonnlanislutagiuuazuualunlusuinn avinsandasznang
Uszinatuusunuszanen@auuazUszmanlan nszuaswiamnu unnswmmn
Famulne uazdsanlan

Thai culture, tradition and identity, the Socio-cultural, economic and political
structure of Thailand, ASEAN community and global society, the world compares the
social, cultural, economic and political changes of Thai society and the world society
from globalization, study, analyze and present new world order problems of the state
of Thai society and the world society, both present and future trends International
cooperation in the context of the ASEAN community and the world community the

new paradigm of development in Thailand and global society
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Falan 3(2-2-5)
(Global Living)

anipsygiadean nsifles nsUnasevesslaniaqii nansynuenn
annAsEgiadoan nafdes nsUnasasaslanmedeanlneg nisUsudaaes
Fanntnananiaiasnulaseasdeanlan wnnguans g Wlan (gley onden)
ﬁLmﬁ:ﬁﬁﬂmmmﬂmmLﬂwgﬁﬂ@ﬂfﬁy

Situations of current economy, society, politics and government, effects of global
economy, society, politics and government on Thai society, adaptation of Thai society

accordance with global change focusing on countries from different parts of the world

(European countries, Asian countries), analysis of future world economic directions

FnAIaAsHgRINDLINS 3(2-2-5)
(Self-Economic Sufficiency)

AAgien daasnzn uazidndiRainesrneingii saduaeaiiuan
AIHVNTY YANNTT WATUUINNARUITEARaunand sy uasegianeiiiss o4
SlasnnennnazsnadnalinsrumafansrusmunBiuas ingAnaenasLa
N1 UTHUIAUARST NMsRUAIMUMIAR JUuUL nngUazgna o ilAsantea
Slasrnernnazaeriiang o duidesdonszusnalruns tunaimmmesinees
warUmaENAanazaBnnanatagia e nszinluaadidnanmanysagn
wsngianafies insamquie wanfityymesin sudunisfuaiueans
WaraITNgnIaRRMIaENeEI ananimAnniawasuuns sz nalrtunns
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Analyze, synthesize and practice from the body of knowledge about the
background, meaning, principles and approaches to develop the way of life according
to the sufficiency economy philosophy of his majesty the his majesty King Bhumibol
Adulyadej the great, the inheritance of concepts; patterns and applications in various
royal initiatives, continue to inherit the royal policy in the local development of his
majesty king Maha Vajiralongkorn Phra Vajiraklaochaoyuhua to realize the importance
of the sufficiency economy philosophy, new theory of agriculture and local wisdom
which is the continuation of the royal initiatives to sustainable development, be able
to apply principles and guidelines to the development of one's own life as well as
developing the organization and community in a suitable; sufficient; sustainable basis
with a solid foundation of life, the morals that are consistent with the social context
through household accounting, successful local study visits to see the real practice or
practical in the household (focus on the content of deployment in accordance with the

learner group)

v

FAafuFuwInaan 3(2-2-5)
(Human Beings and Environment)

ANTHWNIY  AATHRIAYIBIVNITNEINTTITNENF RWIAADN FTULTIALAS
ANARTITHINA  ANNANRLEIBIHLEE TURIIAREN HARERWIAREN WHINY
Uasiuuazunle nnslanasesunauwny nazlansamu m‘jmﬁﬂﬁw%’wmﬂi
FITHYRAIUINADN UANNTNAWTIE

Definition, importance of natural resources, environment, ecosystem and natural
balance, relationship between human being and environment, environmental pollution,
prevention and mitigation, use of alternative energy, global warming, conservation of

natural resources environments and sustainable development
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NYHETUFIINER 3(2-2-5)
(Man and Nature)

ATmNNNTUA I AN T ANy EE T UsTTHA  n1TAuulag
winlunsruussanef AdniaiasuuaseoanEoesssTrnd Tomnamang

< o a a a o/ a o
HUEENUTTIHYEIE AMTTINHANWEITHNYIN WRNTENUIMNNYTITHEIN N1IATIN

[
a

a3 LA UTTNI A [npswdoduuarduAquisiussiuyans Uszenauvosdn
Uszanlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural
crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels

ﬂ"liLﬁ%BjﬂJ‘i:ﬂﬂuﬂ"li 3(2-2-5)
(Entreprenueurship)

s gadugndnEuzasniaiuyUsznaunisfiandn ndnuuadn
Aegnfunigusniagaia nmaeaiaasielng nsdeuunugsia nnatnd neku
WALNITAINY ﬂ’ifﬁﬁﬂi&l"l&jﬂ‘i%ﬂ@ﬂﬂﬁ‘iﬁﬂ‘izﬂuﬂ’ﬂ&lﬁﬂL%’V

Concepts of professional entrepreneurs’ characteristics, business administration’s
concepts, modern marketing, ideas on how to write a business plan, accounting,

financial and investment, successful entrepreneurs’ case studies
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winlulaffaiauaznisaass 3(2-2-5)
(Digital Technology and Communication)

STULLAYBIAUITNBUTIBIABNAAES F01REnTTNE1TALITLAza1T Y
NaTNTENANT STULLAERINEADNRART NNaNTeRBRaYA m‘jﬁﬂmiﬁqﬂﬁ@
fin AmRaIngEasiava AaaanduaRaa ngsneRara AnUfiialaen
uazun fudgmeenfinwes Anufialtrsniamaliladnmalszusananainn in
Ul RaaReNfiTY naUszynalrdeuazmauladfaiansnamanzas uazs
AosAn enaUgiRs ez sEn s anRaTaLLLn AT

Computer system and organization, hardware architecture and software
architecture, computer network system, digital media access, digital communication,
digital intelligence, digital security, digital laws, practices and maintenance, practice
using cloud computing technology, practice using digital commerce, appropriate and

valuable digital media and technology applications to perform and live in a new normall

digital

MsARLAZN1SARAKLE 3(2-2-5)
(Thinking and Decision Making)

Mzﬁ’ﬂm‘jl,l,mﬂﬁ:mumiﬁmmNgmj MIAATATITA ANHAAATNTTIA
ﬂ"l‘ﬁLﬂ‘i’wﬁ"ﬂyﬂH@ 119613 Gl‘i‘iﬂﬂ"lﬂ(ﬂ‘;l,mzﬂ"l‘i%ﬁym@lwﬂ ANTAA-LUARE N9
snanla ﬂ‘i:mum‘amemmmfmﬁwmmm% n13AAEIAININYE uAL
matszgnalsnisAntunnsumlaym uganusze i

Principles and thinking process of man, critical thinking, creative thinking,
analysis of information and news, logics and reasons, decision making process,
searching processes of scientific knowledge, critical thinking and practical application

for problem solutions in daily life
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ﬁwmmﬂmétﬁﬂqmmw%m 3(2-2-5)
(Science for Quality of Life)

Wan1srasAnseanduazina uladdunafnaudelaqiu nsiiaaug
LAZNTLUINNNTNINANVANEATHAL ST A 13 (AT NA U NEA A T A 5988
El%llﬁdﬁﬂfl’m’s?ﬂLL@ZLﬁﬂﬂitﬁ‘ﬂﬁﬂ’]Wﬂﬂ@ﬂ TRgmTeminiINans LN U2aIAIIN
MaInENAaRTinaiEs anwuanaen den naiflesuasimusTay

Process of scientific and technological development, application of science for life
quality development, happiness and efficient living regarding the effects of modern
science and technology on man, environment, society, politics and culture, application

of scientific knowledge for quality of life

msﬂszqﬂﬁiﬁfg‘[ﬂsuﬂsuﬁﬁﬁ'ﬂmﬁuqﬂﬁ%ﬁa 3(2-2-5)
(Office Program Application in Digital World)
mﬁsf%mﬂmLLﬂiNUﬁtgﬂﬁTuﬂqﬁﬂ‘;ﬁq unlauaznstiufinenans nslrenm
Tsunsudszaaanasn nslremlusunanmnsnemman nnslemllsunas
HuausIU m‘sT%muTﬂ‘sLm‘iugmﬂymj@Lm:m‘jﬁmﬂmLmﬁw‘j:qﬂﬁﬁ"ﬂﬂ
Using application software to create, edit, and save documents, using word
processing program, spreadsheet programs, presentation programs, database

program, and using other key application software
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ﬂ"l‘iﬂ@ﬂﬁ'lﬁi‘iﬂ’]f—_lLLUUHimﬂﬂﬁiﬁﬁﬁ%ﬂﬂuigﬂ?ﬂﬁi 3(2-2-5)
(Integrated Exercise for New Generation)

mwﬁn‘j‘%wﬁﬁmﬁ’uﬁf‘vﬂﬁquqmg NN9EBNAAINILUATNITLARAWN
Lﬁﬂqﬂmw wqﬁﬂiiwwqﬂmwmmuﬂqmeﬁmi NNTLEENETNENTTOAINAINIAE
LATNITNARBUANTIONTNNINNIEAILARES 11505 1NABT9ANS N13AIUAN
sdin naRnNeRAEAensTHINNINT MTUDITULAZNISALANITUALTL
InnIsaRfiiiLazeantiaeniy laanaznislesiuntenisasntiaanied
wanzas ngUazgna lsaneraaanfsiii lunaauiiuazeenfidsnis e
quan nannUftRauAmmnranwasineziugulunislardassantidnie
Tugugnandndanig

Fundamental of physical activity exercise and playing sports for health, health
behaviour of young generation, physical fitness and self-physical fitness testing, food
consumption, weight control, recreation activities for relaxing, prevention and take
care of sports and exercise injuries, disease and prevention with appropriate exercise,
application of sports science in sports and exercise for health, appropriate principles

and basic skills in using exercise equipment in fitness center
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NEIDINUEFINY 3(2-2-5)
(Business English)

drsauniunii g lunisfoanaluaniunisoinig ¢ n1egafe Annisaiu
naNaNegane leeon Usznad @199 na ivuanis ﬁuﬁu%@g@mq
79i9a1ndanis g nraideulanouniegsiia n1stufinaanann naatiudin
sfm madanannuneuansaaudui ulaniamn 7 N3@eminTaaunNa i
MANARN | ﬂﬂﬁ@]ﬂé@qﬁﬁ@mumqﬁum@%ﬁm e—commerce

Idioms for business communication, reading business document, searching the
internet for information, writing for business document interpretation, writing in

specific contexts to syntactic accuracy in various situations and E-commerce

customer service

mMamEansuaznguaegsnae 3(2-2-5)
(Taxation and Business Laws)

pannouazgUlULesndens n1sUsnfiuuazn1adafunnd mas
Uszuaaduging Taun mdduln adyarfin migsAaanis soavanng
fifiunra9iy New Start-Up nilifisdudunindaara ndfnuuazaolgn
a9 ndfiiunrastugsiia laun andasanandis andlganing anasiu
sonlUfepnngaungransunsuaznadies laun Basyana ARnTsn Fayo
il azfinennAdyalssnneng o naNnguNNuasATUGIR

Tax guidelines and forms the tax assessment and taxation procedures include
income tax, value added tax, specific business tax, plus tax related to New start-
up tax on digital asset, Land and buildings tax. Business-related taxes, including
excise, tax, local tax, and civil and commercial knowledge, such as individuals, legal,

other
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naNNIsUYY 3(2-2-5)
(Principles of Accounting)

posvang dagUarasarasniatind darlemizesioyaniniiod
NANNITUAZATNIFTRANT YTAINNINTFNINEUN N80 A15TRANTYT
AN995U YT N1TIIAYINUNAREY NTEAIEYIINTG 189NN1SRERET U
FoansRum ﬁqﬁﬁ@?ﬁﬂ%ﬂﬂ‘j WAFINIRANINNTTH

Meaning, objective and usefulness of accounting, accounting principles and
accounting procedures, accounting cycle, trail balance, working papers and
preparation of financial statements for merchandising business, service business

and manufacturing business

N198KG919 3(2-2-5)
(Corporate Finance)

ADULAR ANHUE ‘1_|‘V1‘1_|’W1LL@:m:ﬂ‘ﬁl"nmNImm‘jﬁuafuﬁq‘jﬁﬂv ANDATY
wmnsuazaaddyranisdugaie Taswulanladmannisdesnuly
nMa3dnassduwmnneugsie m‘sfiv’mmLﬁunuNﬁLﬁ@T%TuﬂﬁﬁﬁqLﬁuﬂqiﬂ@qqﬁﬁ@
N991IUNULAEAIATIEA NN T WA Lﬁ'mﬁ’um‘sﬁmmuﬁ@m‘sm‘mmﬂﬁ@mﬁ
m‘jLﬁmlu wlguen19daassniilsuasSuiuna

The role and function of the finance department, The goals and the importance
of business finance, Focusing on understanding the fundamental principles in the
allocation of capital budget within the business, Funding to be used in the operation
of the business, Financial planning and analysis with investment from the sale of

business capital gains and dividends are allocated distribution



SURIZL

3541102

3561109

35

v

lﬂl o a o ! b= a a va id
FBURCATDTUIHIIYIYT HUIBNH (wqug—ﬂgum—ﬂumﬁ)

NANNITANIA 3(2-2-5)
(Principles of Marketing)

ANEMNNEUATAMHENA Y 1a9N1TRAIATi S aLATE g e uAT A ANy ARTII
LHAAITNAIA LLﬂzﬁﬁl’l‘ﬁIﬂ’]‘i(ﬂ@W@ ﬁlx‘iLL’WIZ\;”rﬂNW‘Nﬂ"I‘EGIZ\]"Iﬂ ﬂ'T‘ELLLiGZ\TI’]uG]Z\]"IW
ANTRIUAR R AL MR ELAZ NS ARG AN S D491 Wqﬁﬂ‘i‘jﬁ\lﬁiﬂ‘ﬂﬂﬂ
N19UANITNI9AAIA  TEULNITERNANINNITARIA NI’Juﬂ‘EZNN‘VﬂQﬂ"I‘iGI@’W]
FYTIIUNNTAAN UAazANUFUIRNI9MI9n19ARTA

The meaning and importance of marketing towards economy and society in the
digital era. Marketing concept and marketing function, marketing environment,
marketing segmentation, market targeting, product positioning, consumer behaviors,

marketing management and marketing information system, marketing mix, marketing

ethics and marketing practice

BIANTSUATATSIANTS 3(2-2-5)
(Organization and Management)

ANHOTBIBIANITUALAITIANTT NTELIMNITIANTT uwmwamé@’mma
ATDUAGH [UANN1999UHUN1TTBIANTT NMsdanIanSnenaayEs n1adints
n399le NMTUsTaTMeN m'ﬁmucﬁ;uﬂg’jﬁﬁmu@hq ¥ Tﬁmﬁmﬂyﬂwmﬂﬁﬁmum
weRAnadnnnsade inugandendessalunisdanisasanng uasinufifinng
NWNITIANTT

The nature of organization and management, process of management, the
manager’s role including planning, organizing, human resource management,
commanding, motivating, co-ordinating controlling all of the process that can

achieve the target goals, and the modern management techniques also ethics in

organizational management and practice
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ﬂﬁsLﬁuﬁgﬂszﬂﬂuw‘ﬁ‘éusfmi 3(2-2-5)
(Startup Entrepreneurship)

wnAnfgfudneuzuazAuanTRrasntadugssnauntsgulmaiianan
naufuazn1sUfiARee UG TAedaas nnadauunugaia N
§ANN99TANRIEINEIIA N93ARIFINT NTLEMIINTNEINT N33RV
n19@n nnanataase i ﬂ'ﬁfﬁﬁﬂmﬁgﬂ‘izﬂ@uﬂ’]‘ﬁ‘glusfmiﬁﬂ‘i:ﬂﬂumwﬁ%%
LmzmwﬁLﬁuﬁq‘jﬁ@@m‘;ﬁamﬁﬁﬁmmmuﬁ’uu‘%umﬁ’qﬂNLL@:VTmﬁ'u

Concepts of characteristics and features of start up, Entrepreneurship as well.
Manage their own Business Model Canvas (BMC), Business plans, Creative Business
management,  Business  establishments, Resources management, Financial
management, The modern marketing In the successful start up Entrepreneurship

case, Creative business practices suitable for social and local context

a/

szuumsaummﬁamﬁ’mmsqsﬁaﬁ%wa 3(2-2-5)
(Digital Business Management Information System)

STUUANTRUIA B9AUSENELYBNTTULANSARIA HRATDITEULRITAWIA
Tﬂ‘iﬁﬂ%"ldﬁ%ﬂ"luﬂﬂﬂ‘ituuZ\‘I"l‘iﬂumﬂ ﬁ:UUN"I‘iNMLV]ﬂ’VO"ILL‘LAﬂGI’]N‘iﬂ‘L:!I’]ﬁIVI’N‘Q‘iﬁ’V
gafiafava niadazgnalnna a8 e emunALaL ST UUE TN AU 3R
ﬂqﬁeﬁﬁﬂﬁL,Lﬂﬁm‘;qﬁwmumqqﬁﬁ@ nandirediannsaiing ﬂﬁwymjmm:
WTENEDHA NINANTEIUFTEUmA

Information system, information system components, information system types,
information system infrastructure, information system in business functions, digital
business, the application of information technology and information systems in

business, using programs to generate business reports, electronic commerce, data

warehouse and data mining, information system development
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3501114  WANLATHFAINAS 3(2-2-5)

4112109

(Principles of Economics)

zﬁ’ﬂiﬂmzLLﬂ:*’ﬂﬂumeﬁmm‘mgmﬂm‘; ’qﬂﬂdﬁ AUNTU ARUNTIN AN
Somgu NauIngAnTanUaTnA MWUNNTNER T1A1 WAKAR LazNITILENTY
Teyduaznnend srelauaznisiensin nnsuslnm nnsees LRENITANYH
naufdmuasalalszaend aaian1adn sa1iunisidn uleuianisd
Wlgu1en1sAR Lﬂ‘j‘islﬁﬁ@mﬂ‘?ﬁum m‘a‘ﬁwmm‘mﬁﬁ@ m‘mNLLNuﬁﬁﬁ@Tmﬁ
TolunanaAsugrand nMeaseuULdIaewegaie nMaduuungsialne
Tamdnnisua9 BMC (Business Model Canvas) %ann19249553A9 (Business Cycle)
FunoinUsznaudaduumonislunisdeunngaie

Characteristics and scope of economics, demand, supply, equilibrium, flexibility,
theory of consumer behavior, production costs, product price, and competition,
national account income and employment, consumption, savings and investment,
income determination theory, nation, financial market, financial institution, monetary
policy, fiscal policy, government economy, economic development. Business planning
using economic models, business modeling, writing business plans using the principles
of BMC (Business Model Canvas). Business cycle principles, Business cycle, interview

with entrepreneurs to guide business writing

a

CREEENL) 3(2-2-5)
(Business Statistics)

ﬂ’]‘iﬂ‘itﬂﬂ@?ﬁﬁﬂ’?‘iw‘lﬁﬂﬁﬁ uﬂ"l‘iﬁ"lLﬁu\‘i’]mmzﬂ"l‘iLLﬂiT‘?.ijy‘iﬁ"WlNﬁﬁﬁ@
TneAnsunmnAnuaznquiiug s asnuunezdn dausdegauas
ANHNSZTMLLLAN o NEANIEINEIDENY NNTUTIMALAENINAREL
ANNFFI nnaAsztAEulalss adfi nlanianfees nneliaaizn
AVANRUSUAZNNTOANDY BRNTHINAUAZIAYATT AABATUAINITOALATIEN

2
=

yayaneadanuglnelolisunsunneatifdosnuln
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Applications of statistical methods in operations and solutions to business
problems, elementary probability theory, random variables, probability and random
distributions; sampling theory; estimation, statistical hypothesis testing; analysis of
variance; nonparametric statistics; correlation and regression; classical time series

and index numbers

2.2) ﬂquammﬂﬁaﬁu

1552120 ﬂﬁiﬂﬁﬁdﬂﬂﬂ@iﬁ@‘iz‘lﬁ'&%ﬂ‘isL‘Vlﬂ 1 3(2-2-5)

1552121

(English for International Business 1)

A uazdaun e lalugafasenanaasng uainaailauas
AINETNITO NN T BN AT NNNIANTERIWUTANA LeNaN5TIfiea a9y
nededln nnsILEIALAN WDNNSAANING WATLENE19N158192 81

Vocabulary and expressions language used in international business. Focus on
understanding and ability to write a paper about international trade. Documents

related to the orders shipping, customs clearance and payment documents

mmé’enquqsﬁ%wéwﬂszmﬂ 2 3(2-2-5)
(English for International Business 2)

ﬁﬂﬂu%u’m’mﬁﬁdﬂq&ﬁ?%?u%ﬂ’]‘jﬁq‘iﬁ@‘iziﬂf&%‘iﬂ‘izmﬂ FIHITDUAANATIN
ﬁmﬁmﬁmﬁuq‘jﬁ@ %% NTTUARNTEIDBNUAZINGN AABAIUEINITORARS
smgsiaszssmeladuesned flarAnsnmuaiszaunadnisae

English conversation practice in the field of international business. Able to
comment on the export and import business as well. Contact international business

as well effective and successful
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ArsTANIstuAAng® 3(2-2-5)
(Crisis Management)

zﬁ’ﬂwmzﬁ"ﬁﬁmﬁﬂqmmﬁd NN9AFI9FBULATAANIALIAIAEY 113
Lm%‘ﬂuLquz&’ﬁ‘jmLm:ﬁ‘”ugyﬁamq:ﬁﬂqﬁ N19ATUANYDULIAVBINTIETNG R
HANTENUAINNITUA BUURI2EIUEUNAIANTAN 1198 BA1TUATNITW AW
mfmﬂ’mﬂ‘jﬂsfum‘ju?jm‘jf%’mm‘ﬁﬂqﬁ AN9INUHHLAZ N AB LN NI BN NS
MMIMBLALBILALNISNAUANGR uaznaatuaynnsdaanlatunisdantannag
ANgR ANEILULEIABIN1TIANITNNRANG R

General characteristics of the crisis Monitoring and avoiding risks Preparing a
backup plan and being aware of the crisis, Controlling the extent of a crisis. The
impact of change in the global social context communication and development of
crisis management capabilities. Planning and preparation for response and crisis
recovery and supporting crisis management decisions study the crisis management
model

o v
NI59ANTITAITATAILUAN 3(2-2-5)
(Cross-Border Trade Management)

v 1
[ %

UNUIMUAZAMNAIAYADINTTATTENINNEY LA ﬂﬁ‘mﬂ’méffum:aﬁl@é’]
n1aReuen Tasafiinanen1sAeLANTEiassTnA snden wianng
ﬁg‘jﬂ’ﬁmam‘sﬁy’mﬁmmu ﬂ%ﬁﬂﬂﬂm‘;ﬂﬁ‘jﬂ/@uu’]Lﬁ@dlﬁ‘i‘i&lﬂﬁ@“ﬁ’mLLﬁm UV
WANATEEAINITAEUAY LASLINLNYTEN3gARAEN1SAELAY

The role and importance of border trade Expansion and border trade value
Factors affecting international border trade, regulations, and guidelines for border
trade Strategy for Border Economic City Development Economic guidelines for border

trade and the role of the state on border trade
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ﬂﬁigﬂﬂﬁiﬂﬂEAﬂéT%QiﬁQiz‘Vi’?l"lx‘iﬂ‘izL‘Vlﬁ 3(2-2-5)
(Strategy Management in International Business)
m‘ﬁmiﬂzﬁumﬁmﬁﬁﬂ@ﬂw%ﬁL“Vimzmd LRTABAARBNEIANT BHAINNIT
AnznaniuanaosnietuuaznIEueneeAns nMaRTERguINiy daviing
ynoLiuTEAUANG o 11U NAYNTIZAUDIANg TALGIAT WATTZAUMINT 9989
naUsznalrnag s sanduunaAatuniavingaialussduaina n1sdans
FMUTITHY TN mez@lyiiﬁéfuﬁﬁﬁ@‘jmdwﬂ‘j:mﬂ ﬂﬂqwém‘j@/mm‘jmﬁlﬁu
FLAURING ﬂ@ﬂqwém’immm:ﬁﬂ@ﬂ ﬁQNﬁgﬁﬂ"l‘iﬂ’m@NLL@%ﬂ‘izLﬁuNN@QﬂﬂﬁqW‘g
Analysis and making suitable strategies and consistency of the organization.
Start by analyzing the internal and external environment of the organization.
Competitor analysis create strategies at various levels such as strategy at the
organizational level, business level and duty level. Including the supplication of
strategies together with international business concepts Transnational culture

management Leadership in international business International financial management

strategies Global making strategy including strategic control and evaluation

msﬁuummsmvguswéwﬂs:mﬁ 3(2-2-5)
(International Finance and Investment)
AANUINABHYDIARIANTITEULAZATTHIANTTENINLSLNA UNLMYR
ﬂ@muﬂ’m’ﬁuﬁwdwﬂ‘mwﬂ LL@Zﬂ'}’]NL%ENIﬂ\Tﬁ/ULﬂ‘EEﬁﬁ@ NNTUINITNITRN
ez mﬁé’mmL‘fmnmm:mﬁLm‘ﬁl@quwlm:wmﬂﬁmmmqﬁﬁ@
MTUEMITANNAENIINERTIUANIUAEY A1FUBMITANINATES N1FTINIUNY

L4 1
LASNTIATUANTTNNTING ﬂ'ﬁf}Lﬂ‘j"lt'iflﬂ"l‘.i@\‘i‘lquLLﬂzﬁu"lﬂq‘i‘imfiQ’Nﬂ‘iiL‘VWT
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Environment of international financial markets and international banking. The
role of International Monetary Fund (IMF). Theory and the exchange rate regime.
Balance of payments international and linked to the economy. International financial
management. Capital mobility and international business management. Exchange
risk. Liquidity management. Planning and financial control. Analysis, investment and

international banking

AseRIAsERISU ST 3(2-2-5)
(International Marketing)

ANEUZUAZATINEIA Y IDINTTARIATENTNUTLNA NQBFN19AITEN
Usznel MANN1T UWHIRALAYNNSIANISNISAAIATERINUTTMA FnSUAWAN
LAZUANIT AMNLIARENLALEIANTIIIINLasmA woRnasuyualanTuaas
‘izﬁ’ll’lx‘lﬂ‘ixmﬂ ﬂﬂﬁﬁﬂﬁu?mﬁﬂﬂ(ﬂ@"l@@i’mﬂ‘itL‘Vlﬂ ﬁgu@ﬂuﬂ‘izﬂ’luﬂ"l‘if\%\‘]ﬂﬂﬂ
m‘m'mLLNuﬂ@ﬂwém‘mmmmd’mﬂ‘&:mﬂ N3 ABIANTAAIATEAINIUTLNA
N1 AUNF AU TE AN NIRRT N1TUTLLAURNAUAZNITATUANNITANIA
sznnalsyme ARNsnwnuaraeesn AEn13t1srdulunsAnszanesmme
LALBNENTTLALITDY

Characterization and significance of international marketing. Theory of
international trade principles, concepts and management of international marketing
for products and services. Environment and international organizations, Consumer
behavior in international markets. The decision to the international market. The
export processes. Strategic planning for international marketing. Organizing the
international market. The marketing mixed. Evaluation and control of international
marketing. The method of import and export, Payment in International Trade and

related documents
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msu‘%mstﬁamsémaﬂLLmﬁflL{fﬂ 3(2-2-5)
(Export and Import Management)

nann1sngvinig suiday Rl ﬂgmmsﬁ TURAUNITHIDDN LAY
‘ﬁ"lL"ﬂy'm@]ﬂﬂ@u‘izLﬁﬂuﬁ%ﬂ"l‘iﬂﬂﬂ’m’i M9y eyngeene n9tnTEEn [Heule
MMIENBURNAT AuEianNTTavenn nIzuNmasnanlaAenAaTALAZ WA
mmﬁﬂﬁ%mﬁcﬁ?’]mm&iyunuummﬁé%ﬁﬁm ﬂfrﬁmafyﬁ’meﬁ NNTAUABNNTTITY
ANTINEY NN3Us T LAY NS ALAEHNIENENS A BN1TEIDBNLAZIN D8NS
U5£@NININ

Laws, regulations, rules, principles, process of export and import, customs
regulations. The contract payment terms, Delivery Credit for the export market and
the decision process. Costing techniques. And pricing. Packaging. Promotion,

Transportation, Insurance and documentation for export and import a efficiency

ANSSANISENTAINESTH 3(2-2-5)
(Cross-Cultural Management)

WA AR BT IR NH DI LAT UL LN TUS M T UAN A IH T e 358
TaseimuATmus398 VST 1dmussas STUUATREN LAZENINLIARENN
Fne99 TIRINARDATNNTIANTT YAAR A1BW LAZBIANITIHNNTIANITE N
fmnsaan MaUAtRvasnIsdanIesimus T

Concepts of different management styles across cultures; determinants of
culture; cultural philosophy; value system and cultural context with underpin

different approaches to management. Personal. Professional. And organizational

issues in managing across cultures; practical aspects of cress—cultural management
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ﬂgvimf-_lLmz;@ﬂ’aﬁuqsﬁ@szwﬂwﬂszmﬁ 3(2-2-5)
(International Business Law and Regulations)

nTBUIBINgNENETLA s peiugaRauaz ATl sTing anfiisu
RUANE ANBUMT 2HANRININNITATLAZAITIIETH 2BANAININAITAN
ﬂyﬂmﬂmmimnmwéNﬂ‘sxmﬂ ﬂ”ﬁf%’@ﬂﬂﬁﬂyﬂfmyl,l,ﬂyqqﬁﬁ%wdN‘ﬂi:mﬂ
ﬂgiﬂmmmﬂ‘jzmﬂfwsaLﬁﬂfJﬁ’umigﬂ‘i:WﬁNﬂ‘j:Mﬂ LL@zLLmTiINﬂ@@gﬁ’u

Legal framework of international business and conventions such as, copyright,
patents, commercial contracts and payments, trade agreements (WTO), international
investment contracts, settlement of international business disputes; Thailand’s laws

concerning international trade, and current trends

AssanslaasRnasznalsz e 3(2-2-5)
(International Logistic Management)

LLmﬁmLL@:wqiﬂﬁﬂﬁﬁﬁmﬂﬁT@@ﬂﬁﬂﬁ Tnendanlaennennnszuannisnisen
ATHNNTIREITENINUTINA TURDULAZARNTIHEIRUANTZNINUTENA 1179
UN 117938 1Az 9enTe @eulan1sunaaiuans:manessme wnansianig
Lﬁm@uﬂumﬁi@miﬁ’]Lﬁuq‘sﬁ@m‘iw@iﬁmdwﬂi:mﬂ uazNIETARIAUAN Y
ﬁd‘ﬁl‘iﬂNWETVTL?I@U‘E&@VI%QWWWNgﬂu@?u‘iqul,mzﬁ’]\f‘i LaTN1TUENgANATHNNS
ﬂu@%ﬂ

The concepts and theory of logistics management. It is linked to the
international transport trade. Procedures and methods of international shipping by
land, by sea and by air. Formal documents in response to international shipping

business. And delivery to the destination for cost-effectiveness and profit. And saving

time in transit
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ms%'ﬂﬁqsﬁ@szmﬁws:mﬁ 3(2-2-5)
(International Business Research)

o

n1991173 ﬂﬁﬁﬁ%wdﬂ\mﬁmmm:ﬂﬁiﬁﬂfﬂeﬁﬂ;ﬂﬁﬂmﬁmqﬁqiﬁ@ Tugn
AsEgAafnana Taaniai3eugadudaulTuRanNINUIARENNNTIATUAE
wingia Aiflgaresiugafessnaedamme vsiinAnunezaaslaanuganie
au 9 upunnsudvnaganauazsudenideniegsia shanlrtunisdavinlasents
A5efilnsunauane inasneflUssansnnuas s anenag

Conducting international business research and business utilization in the digital
economy by learning from variables, factors and business environment and economy
related to international business. Students must use their knowledge from other

subjects. In business administration and business research regulations used to create

a research project that is assigned with efficiency and effectiveness

z%’uumqsﬁ%méwﬂszmﬁ 3(2-2-5)
(Seminar in International Business)

MANUNNITENNIN N1TANEINAAAT T IRIgaRaTE sz
Tﬂﬁﬂf}‘s‘jfm‘msd"ﬂymjﬂNfﬁm‘mz‘ﬁ wazsinaue e enisafUsns Wi
Tunsunlaymsasronsineenizn sl

Seminar principles. Study and analysis of international business problems by
collecting data for an analysis and presenting the result; problem solving solutions;

and case studies
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ﬂﬁiﬁ%uﬁqﬂﬁﬂﬂﬁﬂ%ﬂﬂﬁiﬁﬁ@ﬁ% 3(2-2-5)
(Personality Development for Work)

AT [UifeaduyAdnnm nauFyrfnamm naRmunyARnaIwa Tl
A9V AaUEn1TLAINER BIRS NEI Y ARNATWAMSUDIEN 1Ty
N19RFIAN JHNFEMTNNITSULTTUBIANTEINS ﬂﬁiLN‘%NN‘;ﬁqw@m‘&’uﬁuﬁu
NN9YN9M MFRRM AT ATITULAZANT AN 0N WaDHTIANUALTR

General knowledge about personality. Personality theory developing good work
personalities. The art of dressing to enhance personality for a career, Etiquette for
socializing International dining etiquette. Strengthening human relation at work Job

development and job interview Along with practice

MFIANITGINATE 3(2-2-5)
(Green Business Management)

ANHANILUAZAINEN A 209559 RITH0 AnumzanInsAiunagns
ya9gsfalugUuuuresgsfiafdifos n19vimatn AMIBBNULUNARTMTIUAY
UansugUuuueesgsfefiden nsusnisdanis szuuwmalulad n1s@uves

a o A

gafafiden esufiedunisdsuulameslannsanduniadufingsiedidin
ARafUTIN RUATRIUINADN

Meaning and importance of green business. The nature of business strategy
implementation in the form of green business, marketing, product and service design
in the form of green business finance. To cope with global change Along with

conducting business that is friendly to nature and the environment
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NSRS AN TANISUATITUUARITHAN 3(2-2-5)
(Exhibition and Event Management)

WHAAAA AT LINII UAIWINSIANS  WasNNTUBUIsaAnTSATaiunns
Fnen TPqUaraIAee9n1TTAlingaanIs N1TUENITTANITAIUILIL TN
N19% Lmzﬁﬁsf%@'ﬂﬁmw;/mﬂﬁﬂmu ﬂﬁﬁﬁm@wﬁmgﬁumﬁﬁﬂﬁmm 19
UEMITA AT AIIUANTIANIT NM9euTantay anazAnE LT unsdiAnEanig
AN TP RRAN U S LA AL Szt

Ideas about exhibition planners and management of the event. The purpose of
the exhibition management of budgetary, financial and investment expenses.
Contract negotiation managing the exhibition area data collection and case study in

case of domestic and international trade show planning

Tm%ﬂaﬂamﬁémﬁ@ﬁqsﬁ@af‘%ﬁm 3(2-2-5)
(Social Commerce for Digital Business)

LLmﬁmﬁuﬁmﬁmﬁmuLﬁ‘éfmmﬂm%@mmﬁésﬁ ﬂ‘j:mmmgmmumfﬁﬁé
SiEnnaefing n19naauarnsleEnnUWEnmasin nslriesesiouaznis
Uszgnelelnduafiiafagsiafana nnsadenlalndesfifehmisgsasan
pagsRaRaYa

Basic concepts of e-commerce and social commerce types and formats of
electronic commerce Marketing and advertising on the internet. Using tools and

applications of social media for digital businesses. Choosing to use social media for

your creative business
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Ansaan1sgsnalugiininenduu 3(2-2-5)
(Business in ASEAN Management)

ﬂ"l‘ﬁhﬂ’]‘iﬁ“ﬁ@?ﬁﬁﬁﬂ’]ﬂ@"lL%EI‘H ﬂ’]‘i‘iﬂ’]Tﬂﬂ’]ﬂ@"lﬂﬂ"l‘i‘ijNﬂ@:NLﬁ‘jiﬂﬂﬁ@
ATELSYN WaTUNLmIBNsTTiand anenisdniingsAe ugRnianden ng
N‘;Nm%‘ﬂﬂﬁmmﬂziNﬁﬁﬁ@?uq:ﬁﬂ’m nM9979uE R THNITUE NITT ANTTA 1
TAAaANE NN9ARNA NNaWAR 198 uNKgIiaTuANAERLEN1S A R AnEn N
9nUszmnalng m‘iLﬁuL@;wmﬁq‘jﬁ@‘j:Wﬁ’Nﬂ‘j:mﬂﬂuﬂmllm\lsfugﬁﬂﬁﬂmﬁﬂu

Business management in the ASEAN region Finding opportunities from
economic integration, support and the role of the government to facilitate business
operations in the ASEAN region Establishing a network of business groups in the
region Planning for logistics management, marketing, production, finance, business
plans on products or services with potential from Thailand Ownership of small

international businesses in the ASEAN region

AsUszRusEnszLATAsaan 3(2-2-5)
(Import-Export Cargo Insurance)

ANAA ATz UIuNTsU T RrnsgaRalssiudelnauntssduds
Autilna grifmguazanamimans Soulsansnisdasiugy Jadelunng
Amupandenlariude neinszfufnuastaminisuls

Importance and practical processes of the insurance business focusing on cargo,
fire, accident, and marine insurances; conditions of insurance policy; factors of

insurance premium, reimbursement and practical problems
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mwuz&mmmsﬂszme@u;ﬂ 3(2-2-5)
(Transportation and Distribution)

ANTALATITNIZUUNITINEIIINUN VNBINTA - NNNZLE N1TNEINT O
USHNDIANABINISHIWN  NM9AT1tad el NanTsnuRBsT LAY AN
MUY NATUAT8999795 N1ANadadIntg LﬁﬂTﬁLﬁﬂﬂ‘jzﬁW%ﬂ’]WNﬂﬂ‘ﬁlqm?u
NNLAUNN m‘ffﬁmuﬁmmLﬁ'ﬂﬁﬂqu@ﬂ‘aﬁmmﬁzuuwm ATTIUANNIT
WANWT TTULUATIARININES NTHAnNE

Analysis of land transportation, air freight, marine transportation system.
Forecasting of traveling demand. Analysis of factors influencing transportation
system. Traffic flow density. Decision making for traveling optimization. Simulation
model for studying the behavior of transportation system. Planning of system and

transportation routes development. Case study

[
an Vv

ﬂq‘sﬁ'ﬂﬂﬁsqsﬁ@ﬂ@waszwmm‘izmﬁ 3(2-2-5)
(International Digital Business Management)

wada MANNNS A48T NMarNuKLdadegsienaia walladddAnytu
nngdpnnagaiaTsaNlaTng narenisaenlan N9aT19ANENRUE T
zgﬂhy'] m‘afmLquLLmﬂaﬂqwéqﬁﬁ@ﬁﬁﬁmmdwﬂﬁzmﬂ @%ilﬁ‘i‘iﬂbjﬂ‘i%ﬂﬂﬂﬂ’]‘i
gafaunAAnsIin

Concepts, Principles, methods of planning to establish a digital business Key
technology in international business management Online media creation building

relationship with customers Planning and strategy for international digital businesses

Business ethics on the internet
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v

anwLlﬁﬂ@ﬂﬂﬂﬂﬂ‘ﬁq‘iﬁﬂizﬁ’iﬂ\‘lﬂ‘izL‘l’lﬁ 3(3-0-6)
(International Business Environment)
uANARAAT RN At IS UL AN dmusaen wsegie mMadles
waliladuazgaiassmnelasma saaanNdisssma9nsAlaznaLYag
SEULANS | ﬁdﬂﬂlﬂﬁﬁG;@m‘s‘u%‘mW‘i‘%’ﬂﬂﬁﬁﬁﬁﬁ%twﬁmﬂﬁ:mﬂ AABATULTELAN
fidpdmnsuazsnfuiiiuredidnresnisudnisdnnisgaiassinssune
Concepts and evolution of social, Cultural, economic, political, technological,
and international business; relationships among components of all aforementioned
systems to administrative management in international business including the

benefits and limitations

msé’mmsmwLﬁ'mﬁm%'uqsﬁ@szﬂéwﬂszwwsf 3(2-2-5)
(Risk Management for International Business)

V"l'ﬁﬁ\l‘m\l"lﬂLL@tﬂQWNZﬁ’]ﬁfQﬂ’]‘jé/ﬂﬂ”l‘iFI'J"INLﬁIf-N ‘iﬂﬁﬂﬂ’]‘jﬂﬁj‘ifi’]‘jﬁﬁ’mlﬁlﬁd
dwsuazansazne mﬁxqﬁmqﬂﬁzmﬁ m‘s‘j:qmﬁmﬁm NNTUTHNAIN
Lﬁlilx‘] ﬂ"l‘iﬂ’lﬂﬂﬂLLﬂﬁﬂ’W‘iﬁ@@]’]NNﬂ ﬂ’i‘iﬂ@"l‘im"lﬂfmﬂLéﬂdﬂ’]@ﬂyﬁuﬂ"l‘iéjﬂﬂ’i‘i
mq-ﬁﬁﬁ%mfﬁ%ﬁi:mcﬁi

Meaning and importance of risk management. Principles for risk management
for international Specifying objectives Risk identification Risk assessment, control and

monitoring Consideration of management risks of international business
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msé“mmsqsﬁ@u‘%mﬁzmwﬂsxmﬁ 3(2-2-5)

(International Tourism Business Management)
gﬂLmuq'ﬁﬁf‘vu‘%mﬁzwﬁwﬂi:mﬂ 35n19AHNINUYR9ESNT N159ANIS
qﬁﬁwiml,ﬁm N1TINUNRUNITYINGINIUINIT N1TUseEIenu mﬁﬁm‘aﬂzﬁmjw
pﬁ%ﬂ%mi N1TUAMTUAZITILLITUNNTYINGINILENIT
Forms of service business management, operational techniques of service

business management, service business planning and coordination, analysis of user

groups, time management and ethics cods for running service businesses

ﬂ”l‘iWi@”lﬁ%ﬁi’ﬂﬁﬁ’m%ﬂﬁqiﬁ@zﬁ’i’mﬂizL‘VWT 3(2-2-5)
(International Business Negotiation)

ﬂfymsfum‘swam@imm ﬂq‘iﬁLﬂ‘i’]zﬁLLﬂzﬂ"l‘ifJ’Nﬂﬂﬂ]VI’gLﬁﬂ’]ﬁ/llﬂq‘iwﬁ@"l
m'@‘smLﬁ'@"fﬁéﬁmﬁmuﬂﬁﬂﬁﬂfﬂﬂﬁ:qﬂﬁ%ﬁ’uq'ﬁﬁwsﬁﬁl,l,mﬁmm:ﬁ‘%mﬁ‘fimﬁﬂ:ﬁ
Toymiesamesasnislsmaiafilimiiieetunsdnsz madnanls nosg
RaEY Lﬂwﬂmﬂm‘;zﬁm%ﬁmﬁé/mmﬁ m‘m’mLLNuﬂ@qwésfum‘jl,%mﬁﬂﬁmsﬁﬁ
UsTIMNE SaTINNIMNseanaBsANE LTIl s AV B HA

Problems in negotiations; analysis and strategic planning of negotiations for
business application; concepts and procedures of negotiation problems; techniques
of decision making, analysis, game theory, managerial economics, strategic planning

of negotiation to achieve goals, including effective conflict management
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ﬂaqwénqsuﬁqifuﬁfuszé’u‘l‘@ﬂ 3(2-2-5)
(Global Competitive Strategy)
nagmanaussiusziulandmiugaiassmanssung Tannmnysroynues
nalmBeudensustulussiulanade i e Wusdnamionsan nns
AR DI ANHOEINTNENNT ATHANRLETZAIY LA DA
Strategies of global competition for international business focusing on a new
philosophy of gaining competitive advantage in a global context to address critical

issues, such as alliances, networking, resource-based aspect, cost and quality

relationships

ﬂquamﬁﬂﬂ‘szﬂumsmﬁmﬁw

msL‘%ﬂugmﬂﬂﬁﬂ“ﬁgwmsv’%msqsﬁ@szwéwﬂszww»r 1 3(300)
(Field Training in International Business Administration 1)
sinAnEAnUfiRnaAnIaUanIagaiasseslanng agnaduazuuly
aousznaunafintsaniutsa tustums feumawinauasduan fonn
rasnsinufiAUsznaullaasnisugiaentd ssnulussansiayianigdsy
fugrndasnuasnisinemmesindnen uazBeusiunaunsruaunisingn-
avaen ngaufey ngunamiang  aeenisiian-asesn aelanisguanes
819158 A nEmRuntsUf AR suasmine i seiuanmsznaunis
TnafinnsdnanaerunantsUfuasiueinmuessuilnouan uazainaniu
Usznauniseudeda Tasdazifuaninalnufifanses wesnanisnagey

AYHEHNS O HNNTUG TR
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FauazARBUIESIEIUN wwaefin (FlueUfiR)

International business field training interns have equal position as beginner
employee. Internship includes organizational work introduction to adjust how intern
work in the beginning. And also learning about import and export process, various
rules and laws under supervision of their advisors and company trainers. By having
internship reports form the training institution and internship company using

internship time, report, and work ability evaluation

mst‘%ﬂugmﬂﬂﬁﬂ’ﬁgfmmsu‘%msqsﬁf«vsw'ﬁﬁaﬂszwm 2 3(300)
(Field Training in International Business Administration 2)
sinfnunflnugiinianiunisuaniagaisssnineasme asauazu
saUsznauntafintesaiutmna ludwmdauminineussiugs o
rasnnsinufiiRdaznaulusanisufifeunuladafing n1suanisdnnas
ARSANAT N19NTTINHAUAN ﬂ’]il?@]yﬂ’]‘iﬂLLN‘RJ@Q@’]’V"I‘ig‘ﬁIU%ﬂ‘lsl"l‘l’l'NGT"luﬂ’]‘i
UfiAntsuazwiinemiidesluanmaznaunis Tnefinsdnaaeunanis
UtRsanmsuinauTHuazanan U sTnaunsudsin Tnauszifiv
ANARNUGTR 91897 uazHANIIAREUAIHAINIT0 NG TRM
International business field training interns has equal position as top employee.
Subject description of the internship includes logistic work, warehouse management,
merchandise distribution under supervision of their advisors and company trainers.
By having internship reports from the training institution and internship company

using internship company using internship time, report, and work ability evaluation
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m‘%ﬂ34ﬂﬂﬂszm.lmsnﬁ%ﬁwﬂ'ﬁu‘%miqsﬁ%wéﬁmszmﬁ 1(60)
(Preparation for Professional Experience of in International
Business Administration)
AntinAnuntiaunsoinemanaingaugaiessiaslanng alszena
T lunnsinUszaunisafisn@n ewaanannunsanamafieatuineznislaniwm
nslgpenRames nslewalulad mﬁ‘ﬁmmqﬂﬁﬂmw newasnAnUszaunisos
AnEnganiasziansiazme
A simulated training students to apply knowledge in international business
application. The professional experiences. To prepare for the language skills.

Computer use. The use of technology. Personality Development. Pre-professional

experiences in international business

ﬁmJszm.lmsazﬁ"m%wﬂ'r‘su%m‘sﬁq‘sﬁ@‘szmlwﬂszmﬁ 6(600)
(Field Experience in International Business Administration)
5139 naaS uuNInaw 3613801 LS andnUssaunise
%ﬁwmsu’%m‘sﬁqsﬁ@swéwﬂ%mﬁ
Anazaunisnidmdnnisudnagsiessmanelssna sinfneananansii
mwi;hyﬂuqiﬁ%wdqmﬁzmﬂfﬂ(’f%Tmﬂﬁqmmg@qﬂwqwﬁ ﬂ‘j:qﬂﬁﬁeﬁumﬁ
UFtRmess Andaugniavineiusanduyanadn AnyaRnnmilmanzaudy
miv‘hmwﬁ@"fﬁﬂ’méﬁmﬁﬂmmwGmm'mmﬂmymm‘mmmmmﬁwm
A simulated training International professional experiences in  business
administration. Students can bring. To knowledge in International Business. By the
knowledge of the theory. Application in practice. Practical training to learn to work

together with others. Training that suits the personality. Quality graduates to Meets

the requirements. Of the labor market
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LRISRNANATANE 1(60)
(Cooperative Education preparation)

nsUftiRnIassanAnansasnaunisennUiAmulusausznounis
TneTnfasanaug budomanns waAn uazUsaganasfinen nazuannis
warazidouretl R LAea2 89t UssULANAAANE MATANIITATIN WATNS
NEUANNHOL m'1Nfﬁ%ﬁﬁﬂ%ﬂﬁﬂﬁﬁ’ﬁdmsﬁuﬂmuﬂﬁzﬂm_lmﬁ HANEINITD
Tuniammimues pruninsgIdsgnunazananden wu nefudatudins
mMaRmuyARNAM neaangs waluladaasumanisieats uusdile
navinenadiuiin Tasessnsniavinemlnesans simganisludiinem A
Lﬁﬂ/ﬂWTuLﬁﬂ'Jﬁ/Uﬂg‘m\l’mLL‘N\‘i’]%LLN:‘j::U‘LI‘LI%W]‘jﬂﬂ«lﬂ’]‘v\l\‘i’m @mﬂﬂWTuﬂﬂﬂu
Usznaun1s nMaasainuzuazasussan Ardnianizaanie uaziinang
aasenla tunnsanvinlaseanm m‘i‘mﬂmuwﬂﬂﬂ‘jﬁﬁﬂ'ﬁmu N9 YUY
TA5997% LaznTHaUaNaINU AT

This class serves as a preparatory curriculum before students enter the
workforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and reqgulations for applying for jobs and interviews. The
basic skills required to operate wining the establishment, and the ability to self-
develop according to the professional standards of each institution will be explored.
The specific skills and attitudes this class seeks to develop are; social adjustment,
personality development, English language skills, understanding information
technology for communication, human relations, team work, organization, office work
affairs, a cursory understanding of labor law and quality work management. We will
conclude the class with an explanation of specific professional skills and ethics.
Students will be expected to have a firm understanding of writing and presetting

work projects, as well as crafting summary reports
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Anfiafnun 6(600)
(Cooperative Education)
5183 TimeSHUNINEY : 6003801 LASeNANAIRANLA
nsUfTAsadmdnanaeid s uaalaznaunianiaeeangsy 1o
tinidiaiduaan 16 dUnmivdalunasnan 600 dalus Tasysouinianaugiila
srnnafnenlmdngransfnendunisfifneaadewiaiumwinemnns
davinlags991u n19918eRan1sU TR n1s@ansemlasen uaznis
BaNa AT TUATHATUHZHNIBINITN R IR E9 8191987103 NYY EeBI91E
A WelniAninuzosnang AT Ennaznuesan 95ua5anluAndn &
dnuosy Adevdoypdnamdisniunenisufifen uasduinfiefidaoauis
ASIATHATTHABINTYDIAAIARTNIWTNTDHA Y P LT adEanisinen
Students enter the workforce according to their specific fields of study for 16
weeks (or not less than 600 hours) integrating the theory explored in the university
with the practice involved with the occupation. Students are expected to engage in
and complete: work projects, operating report, and work presentations as per the
suggestions of a senior officer and/or advisory teacher. The mission of this class is to
imbue students with the skills, body of knowledge, character, personality and

qualifications directly related to market need



