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1500119
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1500123

1500125

1561115

1571118

1581107

1661108

1671104

1681103

1691103

1711108

1741101

1) wneRAnEAlL aeeEeunnasiz uueanan

1.1 ﬂ@!ﬂ%‘ﬂ'ﬁﬂ”l‘]&l”lttﬂzﬂ”ﬁﬁﬂﬂ’li F8U

(U9AL) By

A NADNITAREITURLNITALAUFITAUNE

(Thai for Communication and Information Retrieval)

AEIEINGEAUTIN

(Foundation of English)
(/an) 158y

yinsznnanAnTENEsnaEiuiugIu

(Basic Speaking Skills of English)
m‘iémumm‘iL%ummé'aﬂqislﬁguﬁyugm
(Basic Reading and Writing of English)
mmiﬁﬂmﬁmfgu

(Japanese for Beginners)

e

(Chinese for Beginners)

14 1%
(d

AMEINANLLTBIR
(Malay for Beginners)
e AL e
(Korean for Beginners)
AR IR

(Lao for Beginners)
ﬂ"li&l"lLﬂN‘iLﬁ/ﬂQ@Tu
(Khmer for Beginners)
ﬂ'ﬂel'ﬁWﬁJ"]LﬁyﬂQ@T
(Burmese for Beginners)
AEBaauday
(Vietnamese for Beginners)

nunauleiligu o

(Bahasa Indonesia for Beginners)

30 o

9-12 Tl

9 ufia

3(2-2-5)

3(2-2-5)

3-6 Wuagde

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



1.2 NANITINYHATENS B

(U9AL) By

2522205  AAETINIIAIING

(Virtue — lead Knowledge)
(W@an) 1Buu

1500104  ANINAFIUDTIR
(Truth of Life)
1500124 WA
(Sexual Orientation)
2000116 GUVALNINYBITIN
(Aesthetic Appreciation)
2500101  WoRnasHsyEeiuNITHmuIAY

(Human Behaviour and Self Development)

1.3 ﬂquﬁmﬁmumﬂm G

o o/

(U9AY) 589

2500102 At
(Thai Living)
2500107  DUBHUANET
(ASEAN Study)

(\R8n) By

2500103  Adilan
(Global Living)
2500108  FARURMIAREH
(Human Beings and Environment)
2500112 ARFIsuATEIAININe
(Self-Economic Sufficiency)
2500113 AvBuazmuiiinaiied

(Human Rights and Civic Responsibility)

6-9 wigia

3 wulefe

3(2-2-5)

3-6 wWueie

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

6 -9 wiein

6  Wufe

3(3-0-6)

3(3-0-6)

0-3 wugfia

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



2541204 Ni;ﬁsi?flﬁﬁ.lﬁ‘i‘iﬂ“ﬁ’]ﬁ 3(3-0-6)
(Man and Nature)

1.4 ﬂzgu%mmﬁmmﬂms ANYIFIHASURLLVIALKIAE 38U 6 — 9 WA

(U9AL) By 3 Muauie

4000115  wialuladasaumeiedin 3(2-2-5)

(Information Technology for Life)
(\®an) Buu 3-6 wwwfn

4000106  n19AALATN1TFEARWTS 3(2-2-5)
(Thinking and Decision Making)

4000114 AnsnFnanTiennnIngs 3(2-2-5)
(Science for Quality of Life)

4083202  AuiagunTw 5(2-2-5)
(Sports for Health)

¥ (-7 1 1
2) RNIATTURNITAY L%ilurﬂuﬂﬂﬂ'l"l 97 WA

2.1 ngudrunw Beuluupanin 15 wunsie

3503101  nguHIggsiauarnIEeIns 3(3-0-6)
(Business Laws and Taxation

3521104  waANNI9TyBauau 3(2-2-5)
(Principles of Accounting)

3531105  $ANNISARIA 3(3-0-6)
(Principle of Marketing)

3561101  B9ANITUATNNTIANIS 3(3-0-6)
(Organization and Management)

3501113 MANLATHTANERS 3(3-0-6)

(Principles of Economics)



3561107

3562140

3562142

3562213

3562402

3563212

3563213

3563217

3564916

3564917

3542318

3561108

3561601

3563123

2.2 ﬂ@guﬁmmﬂﬂ'\aﬁu Beuluuaanin 30 wulede

msdantasruULfiRnIamingiugsfianisaasis s
(Frontline System Management for Modern Trade Business)
msdansladainauazlsgunmtugsiantanada T
(Logistic and Supply Chain Management in Modern Trade Business)
gafanismasie s fusninau

(Non-Stored Modern Trade Business)
mﬁﬁmmﬂ%\‘mmwﬁmqqﬁﬁ@

(Business Strategic Management)
ﬂﬂ‘ju‘%m‘m%wmn‘jmémj

(Human Resource Management)
ﬂ’]‘a‘Lﬂulgﬁ‘i:ﬂﬂﬂﬂﬂ‘iﬁqiﬁ@ﬂ’ﬁﬁ;”mﬁﬁ?ﬁﬁ

(Modern Trade Business Entrepreneurship)
naLEMTRWAATE s

(Modern Merchandise Management)
ninganansanaseTnm

(Principles of Modern Trade Business)
sudguAnieniegana

(Business Research Methods)

fununNs9AnsgInanisaae s

(Seminar in Modren Trade Business)
2.3 ﬂﬁgua’lf"llﬂﬂlﬁ’ﬂﬂ L%Elurﬂuﬂilﬂ’l’] 6 NuIYns

Aalzni19p18

(Salesmanship)

NI ANT AR ANATUAZARATPIARY
(Warehousing and Inventory Management)
penfampsuazmallaasaunagsia
(Business Computer and Information Technology)
nadanT sl

(Franchise Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)



3562141

3562143

3563214

3563215

3563216

3563416

3563417

3563418

3564111

3564213

3564402

3564403

3501801

nsdanannizeBiinvsefing

(Electronic Commerce Management)

n99Age

(Purchasing)

nstdmantsae tugaianisanaselng

(Sales Management in Modern Trade Business)
MsdaniaRanINnsLAnIsTugaRentsatasie s

(Service Quality Management in Modern Trade Business)
MsRBsNTNIRaIALLLY TN TugsRantsatasia s
(Integrated Marketing Communication in Modern Trade Business)
m‘sy'ﬁmwm‘immyﬂsﬁmmmm@m

(Sales Integration in ASEAN Markets)

WATRANTATN ws9gelauazBmsiingng

(Motivation Techniques and Sales Force Management)
ﬂ@ﬂ%éﬂqiL’V‘i@"l@%ﬂ‘iﬂﬁ‘i’]"lﬂﬂ"l‘iﬂ"lﬂLLZ\]%ﬂ"l‘i’%/ﬂﬂ'l‘iﬂ’NN"ﬂ/ﬂLL?JQIGV]'N
5919

(Sales Negotiation Strategy and Business Conflict Management)
ﬂﬂﬁﬁ'@m‘jmaqﬁﬁw

(Business Communication)
sTULETEmAAiiansdantagsiantanasa
(Information System for Modern Trade Business)

AR NATDYENUEAAS

(Networking Partner)

FEINYINITUINIG

(Service Psychology)

2.4 nandnAndifins Bewluwasna 40 vneefe

maBeugnaUfianisdunsinemssiuaulugsfanisaaialn
(The Practical Leaning for an Entry-Level Staff in Moderm Trade

Business)

10

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

5(480)



3501802

3502815

3502816

3503820

3503821

3504820

3504821

maBsugnalfiiansiduninaneaziugeigaiansniadio
(The Practical Leaning for a High Level Staff in Moderm Trade
Business)
nadengnialfiiniadumaginnissuaziumiugsianisan
avie s

(The Practical Leaning for an Entry-Level Assistant Store Manager in
Moderm Trade Business)
mMaBsugniaUftinsduymsyinnissmssiugetugsianiaan
asieTnn

(The Practical Leaning for a Senior Assistant Store Manager in
Moderm Trade Business)
mMaBsugnalfiifnsduydanissmaziunbigaianism
asieTnn

(The Practical Leaning for an Entry-Level Store Manager in Moderm
Trade Business)
maBdsugniaUfiinsuydanissmuasiugetugsianiaan
asieTnn

(The Practical Leaning for a Senior Store Manager in Moderm Trade
Business)
maBaugnalfiifniadugmsandaniseniigsiansniadio i
(The Practical Leaning for a Regional Assistant Manager in Moderm
Trade Business)
maBsugnalfiifnaduydaniainlugsiansaadia i

(The Practical Leaning for a Regional Manager in Moderm Trade

Business)

3) VNI WRDNLES BaulNueasnNiT 6 Wulsfn

5(480)

5(480)

5(480)

5(480)

5(480)

5(480)

5(560)
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naNdE SANIU ftaAun W(-uU-a)
Anwviafu-anmny 1500119 | anuntneiianisdoasuaznig 3(2-2-5)
Aupnansaame
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ngaAr GRS 3501801 | mademngnimuginisiiu 5(480)
wiinamaziumilugsAanisan
asie s
saMNIEfAR 20 nwanfn
dansfnunit 1 madaui 2
naKAT SANIUT ftadun W(-uU-aA)
Anwvialu-daans 2500102 | Afilne 3(3-0-6)
Anwia fU-anund 1500125 | vinuznnananiuidonquiuiugn|  3(2-2-5)
nqHATILAY 3561101 | 89AN1SUAZNIT9ANTS 3(3-0-6)
nHATILAY 3541101 | NANNITAATA 3(3-0-6)
naxATGiRn9NS 5501802 | nnsidaugniALlifnaaii 5(480)
wiinemszAugalugafianisan
astelnn
saMNIEfAn 17 vefin
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nauAT SWAIEN Fafan W(-uU-aA)
AnwviaU-adin-Ans 4083202 | Audeguamn 3(2-2-5)
Anwviafu-anmns 1500120 | Amndanguiig 3(2-2-5)
ﬂ@jmmuﬂu 3503101 | ngusggsiauazn1Eanns 3(3-0-6)
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naxATGiRngN1A 5502815 |n1sidaugnaalfifanasiiuyaas 5(480)
ninnigsazduaulugsfianiann
asteTnag
FaMNIEAN 17 wwsfin
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Anunvia - &ame 2500107 | onBawfnen 3(3-0-6)
Anwviaf-nene 2500113 | Avduazmuniinaidas 3(3-0-6)
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nqxATGiRnNaNS 5502816 | nsiaaugniALftRngduymae 5(480)
AN HazAugetugaianiamn
asteTnag
s fin 17 viefin
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JdnisAnuan 3 arAsaun 1

naNdE SRR Fadn W(n-U-a)
AnwialU-snmermans| 2522203 | Aosssaniianang 5(2-2-5)
nNAT ML 3561107 | nadmntsszuulfifiniamingiugafia | 5(3-0-6)
nsanasteTna
AT IENTIAL 3562140 | nnsdmnisladsfnduazlaguniniy 3(3-0-6)
gafiantaaase Ty
ngxATILEnADN el ([ — | 3x-x—x)
ngaAr GRS 3503820 | n9i3uugniaUfifnisiiugianis 5(480)
snszumlugafiansaadia
SN fin 17 yasefie
dnnsfinundt 3 anaduui 2
nauAT SWAIEN Fafan W(-1U-A)
Anuinl-somaeans| 1500124 | e 3(3-0-6)
AT IONTRIAL 3564916 | 5:1daUAn3989195579 3(2-2-5)
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suazingelugaianiamasis s
saMuILfin 14 viaefn
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AT NENTAL 562142 | gafanismasisnsuun ufiningm 3(3-0-6)
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ngaArIRLTRnNS 3504820 | nsBeugniaLfiRiniaiiugmasninnns 5(480)
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saMuILfin 14 viuanfin
fnsfnunil 4 aaFewdi 2
naNATn SWAIUN oA W(-U-a)
AT NENTAL 3562213 | nMadAnIsEanagmsnnegsie 3(3-0-6)
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1) wNasAEAnYYiA

1.1) ﬂﬁ!ﬂ%‘ﬂ"lﬂ”l‘l&l’lLLﬂZﬂ”ﬁﬁ’ﬂﬂﬁi
dl o a a ' a a a va ¢ ¢
ABUNCAIBEUILFTIHIUN ﬁ%?ﬂﬂﬂ(ﬂﬂﬂg—ﬂﬂﬂﬂ—ﬂ%ﬂ?’l)

ﬂ'l‘lsi'lfﬂﬂLﬁ@nﬂséﬂﬁ'ﬁtmznﬁiﬁuguaﬂiﬂumﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)

AR HEN9AMmHNE e AN N1FNA A190TM WAZNIT
Gen Taninnszuamn i NEEFAUENNAIET NSRUALESEINARNY 9 910
ninpnsansaune wassflaraaulaslrmaluladatotne @eonsneeula
@émgﬂﬁy@amwzﬁ’ﬂ%fmﬁ

Development of Thai language skills in listening, reading and writing by
focusing on language correlation skills, utilize modern information technology tool
for inquiry information and writing acceptable reports according to Thai language

principle

mmé’aﬂquﬁugfm 3(2-2-5)
(Foundation of English)

AraRmUinEEnMaie ngwa nsanu waznisidenlunisdedns
dosmuisunannundu o Aletudanuszdidu Tddmn aduazlalansol
doanulunisioans

Development of listening, speaking reading and writings skills in basic
communication, listening to short conversation commonly used in daily life, Applying

basic vocabulary, phrase and grammar in order to communicate

¥ ¥
NNYZNITWANTHIDING BTN UG 3(2-2-5)
(Basic Speaking Skills of English)
Anvineznals nsye wnnnsesndesiniuessidm Uszlan
| v - Vv a ° g.; dQ/ !
apNgnaas Wenlmd dwanluunawnduiugane o
Practice of speaking skills with an emphasis on basic word stress and

sentence intonation and use appropriate phrases and idioms in simple dialogues



SUNILN

1500125

1561115

1571118

17

] ' ¥ ¥
FauarABBUISIERUN nefinmaqu-UjuR-auain)

ﬂ”li@ll"lul,l,ﬂzﬂ”l‘i@ﬂ%ﬂ’]ﬂ’]gx‘iﬂqw{lguﬁugﬁu 3(2-2-5)
(Basic Reading and Writing of English)

WARANTTEN TannTaueeniesuarnisanuiula mﬂﬁﬂﬂﬁ‘jl,ﬁm_w
Fadwninnanduuasinamumansiinainnats savianiisRaneniaanng o in
Fowdazluanng o TnelandnTaeansniasnsgnaesinideuninguuulaely
TrssaseUazlaauazAfmmimanzas

Reading techniques for both reading aloud and reading comprehension,
Techniques for vocabulary expansion and various types of texts including external
books. Practice of writing sentences using the correct grammar. Writing from models

using appropriate structure and vocabulary

mmxzﬁajlmﬁmmu 3(2-2-5)

(Japanese for Beginners)

[
A L4

Anvinuy 4 vinwzesysunnis tneRnuidadnuadys Adw  qu
Uszlenm LL@:T’Jmmtﬁﬁuﬁm TnenuunIsAnUN a7 7 R nUa2854 593
ANEIANY L NEIAN THUTTTN

Practice of four integrated language skills focusing on Japanese letter, vocabulary,
sentence structure and basic grammar by focusing basic speaking skill in daily life

including studying of Japanese social

v

¥
MuEFLaIn 3(2-2-5)
(Chinese for Beginners)
[%% 4 = o dy i % = o

FLULAANEATNTHIAUNAN NANNISLHa9nuafignesaLLasRninue
Mala e 81 @enindwm 93 Uszloauazapanueenesneii iy ganszsnd
W NN9YINYNE NNSUKEIANeY N1TUeaneaT nMsEeuns ke

Mandarin Chinese phonetics, fundamental principle of the Chinese letters, and
the practice of listening, speaking, reading, and writing skills in basic Chinese words,

phrases, and sentences that are commonly used in daily life; for instance, greeting,

self-introduction, time telling, shopping, etc
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1671104

18

c ¥V ¥

AN o 3(2-2-5)
(Malay for Beginners)

Anvinugiis 4 paneysoinntg Ansngudazleauaslennsoiiugin  wu
Anunaunuiiilgldiadszsndu Taun nainnie n1suusiinu n1suenias
N980209 Wnew n1sAneINTaRIN M I N'm’]‘mﬂ‘gmmmﬂuﬁﬂmﬂhy LA
Beudaloase q T

Practice of four integrated language skills, study on basic Malay structures and
grammar focusing on speaking in daily life situations such as greetings, making
Introductions, telling time and buying things, practice of reading short massages,
making Conclusion and answering questions and simple Malay sentence writing
ARy 3(2-2-5)
(Korean for Beginners)

Anvinugiis 4 pewyaonnis Anwnguissleauaslaannsoifiugm win
U AW bEinUszandl Taun nainvng nnsuksiiga nnsuenaan nns
govanduan n1sfnaiuranaindl ¢ aisasgliazaoudiainla waziden
Ustlaasng q Tn

Practice of four integrated language skills, study on basic Korean structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion including answering questions and simple Korean sentence writing

¥ v

Auataiiasn 3(2-2-5)
(Lao for Beginners)

Anvinuzia 4 agneysannng Anensudazloauazlennsoiugin wuin
UnEi Al szandu Taun n19vinyne nnsuwssinga nsusnaal ms
Fone9 1iuan N3N NTDAHAY T mmmﬂﬁgﬂLmzmuﬁﬁmufﬁim:@ﬂu
uszlumns o Ta

Practice of four integrated language skills, study on basic Lao structures and

grammar focusing on speaking in daily life situations such as greetings, making
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introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing

¥ 4

mMunaNstdanu 3(2-2-5)
(Khmer for Beginners)

Anvinusis 4 agneysninnis Anwigudaleauazlosinsoifingin wuin
UNEUNHT s WEAnUszsT Taun n1einvig nasussinga nisuenean nns
Forpaiiumn N3 WANBMIDAHEN | mmmﬂ‘gﬂmmﬂuﬁﬁmﬂg uazldeu
uszlumne o Ta

Practice of four integrated language skills, study on basic Khmer structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Khmer sentence writing

¥ ¥

mMuwndaenw 3(2-2-5)
(Burmese for Beginners)

Anvinezio 4 asneyannms Anwngudazleauaslaannaniiugin wuin
UnEWnUT s EaaUszandl Trun nevinmng mMaussien nsUenian nns
Ho09 1iuan NN B AN I mm‘mﬂ‘gﬁLLﬂmﬂuﬁﬂmﬂﬁTm:@ﬂu
uszlumans o Ta

Practice of four integrated language skills, study on basic Burmese structures and
grammar focusing on speaking in daily life situations such as greetings, making

introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Burmese sentence writing
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4 v

ATHIYARINLTDINY 3(2-2-5)
(Vietnamese for Beginners)
% & ! = (;:3, g
ANYiNEene 4 289Y3MINIg ﬂﬂmgﬂﬂiﬁﬁmmﬂqmmmwuﬁm RN

UNFWVIUNT % WEAa92415%  (aun 199N NN9UKENaY NNSUanIan nN1e

v [
o

Founs \iuau ﬂ’]‘j’r;‘ll’mﬁﬂ’rill"luﬂﬂﬂ’m&lﬂuei NWN’]‘mZ\T‘g‘ULL@::W?JU??’]Q’]NT@TLL@:L%EIH
uszlumane o Ta

Practice of four integrated language skills, study on basic Vietnamese
structures and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Vietnamese

sentence writing

aunaulashidadany 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinugiis 4 powyaonnis Anwngulssleauaslaannsoiiugmasu in
Unau Tl nEAnUgzes Taun n19vinmneg n1sukssian ANSUenaaT nns
Gou09 uau nisanuinemennds ¢ anisasgluazaeufinnln uaz
Aenuazlanang g o

Practice of four integrated language skills, study on basic Bahasa Indonesia
structures and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Bahasa Indonesia

sentence writing
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1.2) ﬂquﬁmugwﬂmam

v

AMETTN HIAING 3(2-2-5)
(Virtue — lead Knowledge)

Ng B mqwmvﬂmmg LLN:ﬁ%N%’Nﬂ’]"INg N19ARIBIATI9ETTA N9
WAUIgENINneuazan nnggnisanflenfifenmundndasssn Aoia9u
9385594 AT TnauAv BN Lﬂ’]‘iWTﬂﬁﬂﬁﬁ%LLﬂz@mammWﬂ«LLL‘V;Qﬂfl’mLﬁu&lia!‘m-j
arngftatumnandulne fdadnsuRarounedennuazlszmand andnugh
ﬂtyiy’]\f‘vm‘iflzj/%lﬂﬁﬂ‘iﬁ‘i‘m?mﬁLL@:@IGLL'}W&V@N NM9RAYLNART HNARNIIUT N3
BeUTRiNAMNALAZEINITNYTHINITNANATITHNITATEINN ATBIAULAZATEY
N fﬂsf"gsfum‘jﬁ']Lﬁu%ﬁmmngﬂﬁymmeﬂmmN

Theories, meaning, knowledge and how to build the knowledge, creative
thinking, physical and mental development, fostering good popularity follow by
morality way, virtue and morality in earning a Professional livings, respecting in honor
and spirit of humanity, proud to be Thai, having the responsible consciousness towards
society and nation, preserving Thai wisdom, natural resources and environment, kindness
meditation, mental meditation, writing  goodness note and can be integrated the
principles of virtues person in self-control, conducting oneself, and doing one’s duty

used in living correctly and appropriately

ATNAIIVBIAIR 3(3-0-6)
(Truth of Life)

ANNVENEAENEAR ANNAEITENEAN ABMATUATILMNIE TR (AT
MENILATUSTT 59THYERAuATANEIIN IWNNANANEE AR N AN FInEWN
nimanagsnsntrunlandiatugalanddml nannisedoyafiieinnts
FAazsaanunsdinpes wan fAnuarasTnAsIEAneds fsiAnaas

NANANNUGUR DT INIUAGUUATRIANTURNIN
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Meaning of life, truth of life, value and goals of life on the religion and
philosophy, life charter and principles of Dhamma in living according to the principle) of
religion, bringing the principles of Dhamma to contribute in solving the life
problems in globalization, mindfulness meditation to understand the reality of life of
oneself others society and everything as the truth, living with doing right for peaceful

life and society

ek 3(3-0-6)
(Sexual Orientation)

AIHANEILAZ DI DN ARNEN mwﬁﬂﬁfyLmeﬁNﬁﬂLﬁuTuﬂ’]‘iﬁﬂu
LN AR N B ﬂfmwglﬁ:ml,wﬂﬁﬁLLﬂzmﬁﬂ‘jtﬂﬂm‘%mLWﬂ quﬁﬂﬂ‘mmmyﬂj
FRUBNTNNINA TNBZEMUARR NANTIHNINFLALNITULTAIDDNFINTNAIN
WA FIANLRZSNUETTHA RN LN W SMRBNABNATNINA NTZUINNITEILTEH
n93engEaamne

Meaning and scope of well-being for life and the usefulness of studying well-
being including sexual well-being such as human growth, sexual relations, personal
skills, sexual behavior and how to reveal sexual well-being. Social and cultural sectors

affecting sexual well-being instructional process

FUNTUAINDBIEIR 3(2-2-5)
(Aesthetic Appreciation)

FUHUNTBUANANDITHOIUNIAIINGY UFHEYINNIAINARIBINTIITTTA
FUAUINIT UATAITNAIUEAIEEN AMHNHAE TUGUNEEAIATIBInNIT AR
qundgrmand@danginganlaedonl AnuddnyanInisusiuasiuies
FEATVANNTIY FAaRTaanasladn wazmansnenianieuinagimaal
Aatzausd uaTAAULNITUARY HINEUABLNNTEEusIBIR0IA1an 1) TEALANS
318N 2) vifmiy’umumww?umﬂ WAL 3) ﬁwﬂyfléﬁy’umqwméﬁ% e Tnlannds

< ‘4 -] o/ ¥ a
UsraUNITM209A TN BN 19gun3en1n waznisdn luSulslugan
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Identification of aesthetical science, definition of thinking aesthetic and
behavioral aesthetic in brief, importance of introductory perception of the art of
imagery, the art of sound, the art of movement, visual arts, musical arts, and
performing arts through learning processes of 1) precognitive level, 2 ) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation

wqﬁﬂssuugwéﬁ'ﬂmsﬁmmmu 3(3-0-6)
(Human Behavior and Self Development)

WOANTTALEE 89ALsENDLLAL AR UG ANTTH N1TANEILAL
FARUNGILEITDINEE NITUSNITAMEY NITAIIINYEEFNRLE N19Aaa1T N3
ﬁ’wmwqﬁﬂﬁi‘jum‘jﬁwmummwﬁmmﬁuﬁu m‘iLﬂuﬁgﬁﬂmegmm Lmzm‘jﬂﬁ
sonfiagniiuge

Human behavior factors and casual of behavior, self-study and human self-
development, self-management, human relations, communication, work development

and teamwork, leader and follower and peaceful society
1.3) NANAMINIANAINAS

3 ine 3(3-0-6)
(Thai Living)

AnEnrdIANn19As LR sdIAn e musssHLarsTnging  on
snvoipnsiulng nisddnsnarsdumewazdfinsneumain UssiRmans
Tnouazdsrdfmanasdudnuozniaiasnisdnasas e luofnuazilaqi
Teyndeaning nazumwimdmsnzaniudenn e

The characteristics of Thai social, Thai society exchanges culture and tradition,
Thailand identities, Awareness Thailand and love for homeland, Thai history and local
history, Characteristics of Thai politics and government, Social problems in Thailand,

The Social Paradigm Thailand
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ANFUWANYI 3(3-0-6)
(ASEAN Studies)

fimnnigeasendeuluaiuniaides irsugiausrdeanimussean 11
nesalsznanendun Ussfiunaninnsaniiazasenden n19hmsnsidayniuas
wirlunluewian nssuAHTIndnTza s Aa 7 2899BEU mﬁfmﬂzglm
Uszmapdenuasimnnisuassunaang o Tuanden nndnsorsanuazans
pannnane uRAn1slsedfrans nnaiflas iAsugie AAnuazimusITnaas
Uszmemnaniiu

Development of ASEAN in political, economic, and socio—cultural. dimensions since
the emerging period to the present. The establishment of ASEAN community,
Evaluation of ASEAN co operations, Analysis of issues and trends. ASEAN’s external
relations with other regional cooperation, and the development of the member
countries with an emphasis on the unity and diversity in their history, politics,

economy, and society

Falan 3(3-0-6)
(Global Living)

anisegiadenn n19idles nnsUnasesenslantaqii wansznuain
aoirEEgAadean mafles nisnasasenslanmedianing naUsudhues
Fornnemeniawasuuasnesdeanlan L‘Lzumglwlm ‘TTMT@?‘I (ﬁﬁ‘m DT
ﬁmm:ﬁﬁﬂmmmmmmLﬂwgﬁﬂﬂﬂf@?

Situations of current economy, society, politics and government, effects of
global economy, society, politics and government on Thai society, adaptation of Thai
society accordance with global change focusing on countries from different parts of

the world (European countries, Asian countries), analysis of future world economic

directions
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¥

FAATURINIARDH 3(2-2-5)
(Human Being and Environment)

ANNVINY AINHANFYZESNEINITTINGR  RIWINAEN AR TNANE
BITTUUTIINNEETURILIAREN NHRAHILALNNTIMSNENNT69907A N3
mﬁﬂﬁmqwmﬂwmwN%fsmwéfmdymﬁu nssnfiufanssnlneleinemans
uazn AUl EARNAN TN AR AIUIARBHLAINANAY N1TRUAEHINTISNEIAS
@ym'ﬁmﬂmmwﬁmqmz;ﬂuL.meé’wmmﬁﬁumﬁ nsznindennslansneans

BYNIAMAT NI ENAIWVIAWIE n19zlansew ArnAiswesdenles nanszny

J
A A A o

AN ANTBUANARN NI NS 98

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity conduction by using science and technology
affecting environment and energy, promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of alternative energy, global warming, concerns and effects of

global warming based on the principles of sustainable development

FTIaATYAINDLINLS 3(3-0-6)
(Self-Economic Sufficiency)

i o

AAs1zy daATenuasindjuaifigaduaunuiyg ANgE1Aty Uaz

a s

WA IRUNATTARPNH UM Sy uATE g AanaLesduilasunainnazaada e
warUmAAaNTHaIag i inanaasarn1a1y e nszinluaeddny 8
Aong ArantaluaErsgge9l ST uasgianeiiies gRTaygnasdn
asngasindnntg wazuranteRmun [l lunieimunaddinaosmmes W
asAnsuazgrrulnasnes waiResuazdsin Sn1sfnungemdiazdunasing
Uszauanadnsaie inuumwuiaiumaese visudiReseluaiaEan (un

Hannniausulatnasnnassiulusunanisfians)
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Analysis, synthesis and practice of meaning, importance and strategies for
living development based on the self-economic-sufficiency philosophy of His majesty King
Bhumibol Adulyadej emphasizing on the importance, knowledge, understanding of the
philosophy, local wisdom, application of the principles and strategies for self-living
development, sufficient and sustainable development for organizations and
communities, study visit to successful community for practical guidelines. (Contents

should be related to the fields of students)

AvBuaznuniwaliias 3(3-0-6)
(Human Rights and Civic Responsibility)

prrsidunaifiasdmiufnuazienasudunnszdunisfne 1e3naan9
AANMITOILAZHAIAINAR WAIAMHSNUAZHAIAINENTAR ByaaNfuLLAUgIY
2AINITLATTNNRN1YDITIAN Lﬂ"l‘iwgﬁu LAZLANTNNANNITYBINITUNATEIAIH
sruaulsrasuing N’mﬂ‘jﬂﬁﬂd’mL%I@Nﬂ‘i:mmjnjmmﬂLﬁﬂqﬁu ANSLEEHAIN
AIEITHARLETINANNITB9AUNNTNAER PamIuntsADsFuLaziinRinannga
ndnnganevalUfilszsmnaziunteg

Citizenship for childhood and youth in all grades, reinforce ideology and power
of thought, affection and unity, living together through respecting of social regulation,
others and democratic principle, ability of working harmoniously to achieve the mutual
goal, moral and ethical instiiment on corruption prevention. resist corruption and

understand general law requires of people at all levels

NYHETUETIHIR 3(3-0-6)
(Man and Nature)
AmnniauasUffnius smaedntaypsfUssTeR nsasuuag
wlinszussanA AdniaAsasaanEiuacssannd Yaymisiang
uwéﬁ’m'ﬁmﬁ NNFANGANNFIINTF NANTINLINAYBITHEFR N15ANT
agaaniuiusssiaflnoswdiunazdufqevicluasiuyans Ussrnaunasin
Uszanaulan

Evolution and interaction between man and environment, change of nature

system, ways of change of man and nature, problems of man with nature, natural
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crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels

1.4) nzgu’immﬁmmﬂm ANYIFIRASURLLNIALKIRE

wialuladasaummnadin 3(2-2-5)

(Information Technology for Life)

sruumalulaganamune AeNRawmes i RENENALARNANTIIUADTAALAS
Fomn mslroumalulagansauna nislalusunsntszananadt n1slgllsunss
ATUNNTAIA0S UATINS LB ILTunTHTIEUDI T m‘ac?’}@mﬁ%md@ NITUEINIAN
mw;;‘/mﬂﬁm%m;mum:uuLﬂ%@"ﬂlﬁﬂﬂﬂmﬁqmﬂ‘; LL@:LLmﬂlﬁ"ﬂVm_jmﬁ\‘i I TmeAniletls
Adnedayyn ﬂg‘mmfame%ﬂﬁﬁﬁumamuﬁqm@% \WNafnssdin
Uszariuaeneivasmnsnm

Information technology system, influence of computer on life and society,
practical use of information technology, using word processor program, using
calculation program by spreadsheet and using presentation program, communication,

searching for information from computer networks and database regarding

intellectual rights, laws, and ethics for effective living

AsARLAZN1SARAKLa 3(2-2-5)
(Thinking and Decision Making)

Mﬁﬂm‘jLm:ﬂﬁ:mum‘jﬁmmwmj NTRARIATIZ AIHAARINETIANNG
ﬁLﬂ‘i"lZﬁ“ﬂyﬂN‘]@ﬁ"l’lﬂ"l‘i ma‘sﬂmﬂmim:ﬂﬁfﬁm@;m nafaANle NITUANNIUEIIN
mw;;‘/mﬁwmmﬂm% naRABANINE LL’N$ﬂ’1‘§ﬂ‘§:ﬁqﬂ6ﬁ%ﬂ’1‘§ﬁ®ﬁ/‘i_lﬂ’1‘jLLﬂy‘Jiy‘Vi”]
T#AnUszeniu

Principles and thinking process of man, critical thinking, creative thinking,
analysis of information and news, logics and reasons, decision making process,
searching processes of scientific knowledge, critical thinking and practical application for

problem solutions in daily life

"mmmamtﬁ@@mmw%ﬁm 3(2-2-5)

(Science for Quality of Life)
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NFLUIUNITWINUTAN LA ARSI AW IAE m‘jﬁﬂmwgwﬂfmmmﬂm%m
Uszgnalaluniaiannann s Winssegpsneiquiiszansnmlnamssmings
N@ﬂ‘iz‘ﬂ‘i_l"il@\‘lWJWNfT’T'JWLI’M’N?JWY;I’Tﬂ"lﬂm‘;ﬁﬁG%@Niéﬁslf—j AAMNUINADN HIAN
Maflsuasdmussan MAMEgNIANEAmansInUazena e AN NG

Process of scientific and technological development, application of science for
life quality development, happy and efficient living regarding the effects of modern
science and technology on man, environment, society, politics and culture, application

of scientific knowledge for quality of life

ﬁWﬂLﬁfaqﬂmw 3(2-2-5)
(Sports for Health)

ATNIHY  LAZAINHANATYIAIATNTTNNINNIY N19AANAIAINTE  UWAYNIT
Lé%ﬁﬁ%ﬁﬂ@j‘ﬂﬂﬁw ﬂ‘jziﬂﬁﬁﬂﬂdﬂﬁiﬂﬂﬂﬂﬁﬁ\m’mLL@:LéuﬁWﬁLﬁIEQﬂﬂﬁw
AHTINATMNYINNNIY NITNANBUANTIAATINYIINNIY ﬂ’]‘iLﬂ%NN%’NﬂZ:’WHL‘ﬁ/ﬂ 19
IBNAT WA B9TT UL lauazan m‘smuamﬁmﬁh Taauaniafiunig
apnfIdinig uinnssunisaandidsniaiaqanin aniuuinisdmiunig
AIABNNNTEENTNAINIUANTENTN

Meaning and importance of physical activities, exercise and sport for health,
benefit of exercise and sport for health, physical competency, physical fitness test,
gaining muscle, heart and lung system endurance gaining, weight control, nutrition
with exercise, innovation in exercise for health, fitness center for promotion in exercise

and sport
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2) WRNIATIAIRNIZATH

2.1) ﬂquﬁ’mtmu

ngwmﬂqﬁﬁmmzmﬁmns 3(3-0-6)

(Business Laws and Taxation)

29

NANNT9919 (L2098 N AREY Y TUNUTZNNATHU TEHIANNHIHUNIURE

Wiz (aun @9218 1w1%e 91uss 9131 N139AAITIRIULUAIN o FanUE

AN NINGMANBUTNTIUAZAB NI uNTEDINg sszanasginsfitenlylu

Jaqiiu

General principles of contracts according to civil law and commercial laws, such

as sales and purchases, hire purchases, mortgages, and pawns; establishment

of

business organizations; knowledge of labor laws; taxation relying on the Revenue Code or

Fiscal Code

viﬁ’ﬂmsﬂ’iy’?rﬁgu;u 3(2-2-5)
(Principles of Accounting)

NANNITUYTE NTzuRNITUunyd N199AYINNTEATEYINNTg 119
YSudge s1en1edey Nty Buazn1s9avinaun1sRueeeRanI1sae RuAN
Aaniandnaun uazfaniainuinig sandenisdavinagasneduaniy Unyd
AngBALAzTuas

Accounting principles and accounting procedures. The preparation the
paper. Update transactions. Closing and preparation o f financial statements of the
Company's products. Manufacturing operations. And provide the service. Including the

preparation of special journals. Control accounts and subsidiary accounts
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RANNTITANIA 3(3-0-6)
(Principles of Marketing)

ANANNBUAZATHAIATYIDIN19AATR (g nziiufianssumanniegsia
221995 TN AT IUNININITANET UHIAHAANE BUS Y MINNITARIA
AIUHANVINNNTARIA TTUUNITAAIAUAIL N LL‘N‘;VJGT@ Wqﬁﬂ‘i‘méj‘i_l?jiﬂﬂ
(ﬁ]’l’n\lL%ﬁT@LﬁﬂQﬁUZ\%’]‘HNm\lﬂq‘i@@"lﬂLL@S‘U‘E%LﬂWﬂﬂQG}N"IW

The meaning and importance of marketing. According to the main business
operating activity is one approach to education. Marketing concept or philosophy.

Marketing acquisition. The target market and consumer incentive motivation.

Understanding about the integration acquisition of markets and marketing

BIANITHAZNITIANIS 3(3-0-6)
(Organization and Management)

ANYOITIDIDIANTITURZNNTIANIT NTZUIRNITIANTS uwmmm;ﬁﬂmﬁ
ARDUARH [UTIN199NUNNNNTTABIANIT N19TANITNENEINTaYEE N19RINTS
UCLRICERIREIEEZ QRGN mimumﬂjﬁﬁﬁmwﬁa T Tﬁmﬁqﬂqwmgﬁ'ﬁmum

LASYIATANTTAANITaRe N S9NE9932559H INI99ANITEIANTS

The nature of organization and management, Process of management, The
manager’s role including planning, organizing, human resource management, commanding,
motivating, co-ordinating, controlling all of the process that can achieve the target
goals, And the modern management techniques and also ethics in organizational

management



3501113

3561107

NANLATUFATNAS 3(3-0-6)

(Principles of Economics)

m’]wmmmmwd@mm% @qﬂmﬁ fﬂqﬁmuummﬁLﬂfﬁ'ﬂmm@wm
qﬂmﬁLL@:qﬂmuq@ﬂmwmmmm mwﬁmﬂﬂ'mmqﬂmﬁLLmqﬂmu
nquingAnsanyuslnanquiniandn AuLAITHARLAZII8FUINNITHEAR
ARIALATNITAINEAIIAN918 (AUszang1® N15uslna N1TeeN N1TAIYU
uazn1afunasladszgiafdgdnagana
The definition of economics, demand, supply, the change of demand and
supply, equilibrium market, elasticity of demand and elasticity of supply, theory of
consumer behavior, theory of production, cost, revenue, market and pricing, national
income, consumption, saving, investment, determination national income, business

cycle

2.2) nquﬁmmﬂﬂiﬁﬁu

Y v 4

nsaanssruuliRnsunsugsiantsanasiatna 3(3-0-6)

(Frontline System Management for Modern Trade Business)

31

UNUIM NHITIUATANIUR AT U284N15UURAN19UHITIUEINAN19AN

adelun nrstvumdmsneunnsuanissnnsaade e nasaneusnlunig
e nrsdanismueadaiinsandunisdeng n1sdnaRuAEdIAY I
ITUUATMILENITIAT FIHTINANNNTTINTTIN T

Roles, functions and responsibilities of frontline for modern trade business;
determination of goals in modern trade management; work planning; self management
for learning; work priority management; time management, including principles of

collaborative working
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msé’mms‘f@%aﬁn@;mz‘f@f}qﬂmuﬁfuqsﬁ@msgmﬁﬁ%ﬁ 3(3-0-6)
(Logistic and Supply Chain Management in Modern Trade Business)

wmqmmT@@ﬂﬁﬂﬁLLmﬁanﬁqﬂwquﬁﬁémwuLﬂwgﬁ@ N19ANHNIY
Aruladafing nannIsIuAugIHIeinIanaIngol nAnINMIuAT9ADnAs
WeNTDE NIIMATANITNENNTBIANS 7 Nﬁﬂ‘quﬂﬁgﬁ/ﬂﬂﬁﬂﬁﬂﬁ NITINIANILA
mif%’mm‘amﬁwﬁmﬁumusfuﬁqﬂ%ﬂqﬂmu nNTANTEINS LT Lm:ﬂgmwéw
7 Adanvnsiuladafing

Roles of logistics and supply chains towards economic system; logistics
operations; fundamental principles of forecasting methods; criterion in selecting
forecasting methods; implementation of forecasting techniques for logistics; operational

planning and schedule in supply chain; international trade; laws related to logistics

v . VR
qiﬁfan"r‘smﬂﬁﬂ?ﬁuLLUUTNﬁMuﬁ‘i'm 3(3-0-6)
(Non-Stored Modern Trade Business)

mm;ﬁﬁyﬂmymﬁmﬁ'uﬁﬂwmz Juuyy WARALAZATNITANANIIUY DY
59019 nnaaraseinauuu i S99sneunIenIanaIANIRas N5a0e
HWRENTEITe BLEnmaaRinauazmaluladaebnsanienisaangs

Fundamental knowledge of characters, types, techniques, and operational
procedures for non-stored modern trade businesses, including direct marketing,

selling via electronics commerce, modern technology, and direct sales

msé’am‘s@maqwémaﬁqsﬁ@ 3(3-0-6)
(Business Strategic Management)

m‘a’iLm‘i’]:ﬁﬂ’ﬁuﬁﬁumeqﬁﬁ@ ﬂﬁ:mumﬁmmi@\m@ﬂqw% N19ANUA
ARUTAIUAZANTAIIDIBIANT N1TIUNBINAENT W AULEEY Muaagsiia
warsrAuUgIRNTS N9 lUUFYR nsdsniunanasuuafnn1sAauANIBIN g
gns Inslrnsdifnu

Analysis of business competition; strategic management process; determination

of organizational vision and missions; strategic planning at the company level,
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business sector, and performance level; practical implementation; evaluation and

concepts of strategic control by using case studies

ﬂqiu%ﬂﬁiw%’waqnsméﬂé 3(3-0-6)
(Human Relations in Organization)

pansdunmauguazndnnisiunisudmaninenasyes 1auene wind
mw%’uﬁMﬂuLL@:ﬂy/um@uafum‘m?mﬂ‘jW%Wﬂﬁﬂ‘jNié‘H?j ANFBLATITAIN NFTIIIUK
ANRIAY NITHTTNT NITARADNNTITRNNDUTHIAZNITNENIN nTUazuNALAY
adtiifigrastunsuanianineinasyss

The theory and principles of human resource management. Scope of
responsibilities and procedures for the manament of human resources. The
analysis. Manpower planning, recruitment, selection, training and development.

Evaluation and factors related to human resource management

ﬂ"m‘ﬁuéﬂizﬂ@ﬂﬂﬁ‘iﬁqiﬁ@ﬂ'ﬁg’mﬁﬂ?mi 3(2-2-5)
(Modern Trade Business Entrepreneurship)

zﬁ'ﬂ‘iﬂm:lm:@m&mﬁﬁ%mﬂﬁLﬂupgﬂ‘jzﬂm_lm‘j NANNITUALUUININNAIG
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Characters and qualifications of an entrepreneur; principles and guidelines
of modern trade business management; creativity reinforcement for an entrepreneur;

analysis of case studies of successful modern trade business entrepreneurs

AsU3sANAaE s 3(2-2-5)
(Modern Merchandise Management)

pangiiallifisadunisaadelny nisdnissuaadelng n19den
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General knowledge about modern trade; setting—up modern trade, selecting
location of modern trade; designing building; decoration; modern trade layout;
organization management in modern trade; modern trade administration, personnel
administration in modern trade; product management; setting price of product;
inventory control and making price tags; customer service in modern trade; controls

of modern trade business

wﬁnqsﬁ@msgmﬁﬂ?mi 3(3-0-6)
(Principles of Modern Trade Business)
waLLmeiyﬂNLm:mﬁLLﬁdﬁuﬂﬂdﬁﬁﬁ@m‘NﬁyﬂﬂﬁﬂT‘wﬁTumwaifm ATMUINTT
suLLANg 7 ap9ntsiiiugsianiaaaia e wofnssuguilnalugsianiann
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ANFUAMIaTANITNARS N naRanyauazn1sdAgUuLLIIAT nslladaRng
waznaliladtugsiansmaieisuazasussaeegUsznauntanisaasie i
Environments and competition of overall modern trade business; evolution
of modern trade business operation forms; consumer behavior in modern trade
business; frontline modern trade business management; product management;
location selection and layout design; usage of logistics and technology in modern

trade business; ethics of modern trade entrepreneurs

o/

seidaudsivuyinegsna 3(2-2-5)
(Business Research Methods)
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Background and importance of research topics; objectives of business
research; steps of research operations; selection of research types and methods
according to situations and resources; research instruments; sampling; data collection;
data analysis; writing research report and application of research results for business

decision making

'Efummsé’mmsqsﬁfamsgmﬁﬂw34' 3(2-2-5)
(Seminar in Modren Trade Business)

m‘jﬁﬂ‘wumﬂﬁuﬁﬂ"ﬂmﬁﬁﬁ@gﬁﬂﬁﬂ ﬂﬂﬁqwg’fumﬁﬁﬂLﬁummmmﬁmﬁimﬂ
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NNAYINTT

Defining retail business policies Operational strategies by analyzing
environment economic, social, political, marketing, financial, technology, as well the

implementation methods of various organization to analyses problems and approach to

implement strategies using cues studies and analyses from academic articles

2.4 ﬂqu?;’mmmﬁ@n

Aadznisune 3(2-2-5)
(Salesmanship)
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Processes and techniques of salesmanship; consumer behaviors; psychology
applications; human relations; negotiation; desirable characteristics of good

salesperson, codes of ethics and positive attitudes of salesperson

NSRS ARIRUATUAL AUAAIARS 3(2-2-5)
(Warehousing and Inventory Management)

ABUAMANNIT NS LAUA IR EINETUAMNABING ANHTUAY
MTINANIBIARIAAT NITANNATAUA N1uT9dDIReNT1IARRWAN N1
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Methods and principles of sufficient inventory management; types and
functions of warehouse; warehouse layout; packaging for warehouse; analysis of
inventory level appropriation; principles and practices of inventory management
and control; inventory management and control techniques; material requirement
planning; just-in-time inventory management; cost calculation for inventory
management; inventory management of trading partners; information technology

for inventory management

ﬂ@uﬁqmﬂétmzmﬂTuT@ﬁm‘mumﬁqsﬁ@ 3(2-2-5)
(Business Computer and Information Technology)
pongiasmuAsadusruuussmaluladansauna n1sUszna laseun
wazmalnladansaumeianisuinisemngsie ssuugeyauazn1sdAnNIs10sa
nagafa nsdanamabiladasmune maldladfodazan maliladdumesiin
nslananianesiunisfnnedasianiegsie waznislasynalanouines
uazszuumailadanssumalupsansgsia

Fundamental knowledge of information systems and technology; application

of information systems and technology for business management; information
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systems and business information management; information technology management;
mixed communication technology; internet technology; uses of computer in business
communication; application of computer and information technology systems for

businesses

ASIANITUN SIS 3(3-0-6)
(Franchise Management)

gafaunsulrd Ussianansgsiaunanled aefuazraidueniniaviigsia
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Franchise businesses; types of franchise businesses; advantages and
disadvantages of franchise businesses; regulations, conditions, marketing, and
management of franchise businesses; financing for business operations; analysis of
business operation feasibility; processes of creating business opportunities via franchise

system; ethics of entrepreneurs and business ethics

nssanswasireBiannsafing 3(2-2-5)
(Electronic Commerce Management)
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Fundamental concepts of electronics commerce; digital economy system;
strategies and types of electronics commerce; electronic marketing; payment;
electronics auction; information service and entertainment via electronics; customer
relationship management; electronics commerce information security; laws and
regulations for electronics commerce system; implementation of electronic commerce

for business management; practices for business website development

15908 3(3-0-6)
(Purchasing)

NANNI9N19UEM5NEATUNI99AEE N1TATMNUARTITNBUAANTH
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Principles of purchasing management; determination of qualification inspection,
purchasing quantity and purchasing time; selection and search for selling sources;
purchasing policy after production; inventory management; control; purchasing

methods and purchasing negotiation

m‘su’%msmsmﬂTuﬁq‘sﬁ@ﬂ'ﬁgﬁﬂﬁﬂTw34' 3(2-2-5)
(Sales Management in Modern Trade Business)

UL AH S RATEULALIDULIAIIHIDINUZNITAUILITUINY N1947
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Role responsibilities and scopes of sales executives’ works; structure and
importance of sales organization; personnel management; salesperson supervision
and motivation; sales planning, sales forecasting; sales quota and sales budget;

sales territory; salesperson evaluation; sales strategy under code of ethics
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ﬂ”li’%‘*‘lﬂ”ﬁﬁ!mﬂ”l‘wﬂ’]iU%ﬂ’I‘iﬁfu‘Qiﬁ’Qﬂ’lig’mﬁﬂ?ﬁa:l 3(3-0-6)
(Service Quality Management in Modern Trade Business)
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Service standards from related theories; development of customer needs;
guidelines for responding customer needs; control and inspection using principles
and concepts for quality control including methods for encouraging attitude in service;
service preparation; image of service provider; understanding and types of customers;
understanding of customer expectation, making an impression on different types of

customers

meRassMsRATALLLY sInsTugsAantsmaia sl 3(3-0-6)

(Integrated Marketing Communication in Modern Trade Business)
AagNsuATuHI RN RE 0N N5USTEANTUS N19ARIANIINTS
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Strategies and practices of advertisement; public relations; direct marketing;
sales promotion; selling by employees in modern trade business, including integrated
marketing communication considering customer experience creation, expansion
market and customer loyalty; good relationship management for customers and

customer experience management in order to compete and be consistent with

changing market circumstances
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ﬂﬁ‘igimﬂﬂﬂinqigﬁ?umﬂﬁﬂ'ﬂﬁv‘ﬁ'ﬂu 3(3-0-6)
(Sales Integration in ASEAN Markets)

mw%ﬁ"ﬁﬂLﬁmﬁ’uq‘jﬁ@mwﬁyﬂm:ﬂﬂﬁwLLQ@gﬂs\lﬁﬁwﬂﬁﬂmiﬁ’]ﬁﬁﬁ@
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There is a general knowledge about business and environment that effect to
business. It is the business in ASEAN market and market management in ASEAN
market. It is an international cooperation business in ASEAN market. There are an
investment characteristics and condition. It is a business in ASEAN for modern trade

business

L‘l’lﬂﬁﬂﬂ"liﬂ‘;’l\‘iLLiGgG?@LLﬂzU%ﬂW‘JﬁN%“IE 3(3-0-6)
(Motivation Techniques and Sales Force Management)
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The concept of motivation techniques are for sales team and motivation model
of compensation design. The teaching methods are for the highest efficiency of
increasing sales. It is an evaluation for working result of sales team and controlling
sales team to be efficient. It is a development of administrating sales team efficiently
and balancing in planning target sales. There are the sales forecast techniques for

making sales plans, adaptation according to real situation and case study analysis
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3563418 ﬂmgwéﬂ'ﬁwsm&s'lmmwmﬂ'ﬁm&lLmzmié'mmimmﬁ'mLtgx‘imaﬁqsﬁ@ 3(3-0-6)
(Sales Negotiation Strategy and Business Conflict Management)
ﬂﬁﬂNﬁﬂﬁfyﬂﬂﬂﬂ’]‘iL@‘i@'ﬁﬁiﬂ‘iﬂﬂ ﬂ"l‘iguiﬁ"lﬁ’l"m\lﬁ?ﬂ\‘iﬂ”l‘ﬂmtﬁLﬂ‘i"wﬁ
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It is an important of negotiation, searching for request and analyzing customer

request. There is a communication skill for persuading customers and negotiating. It is

a close the deal for modern trade and rational management customer argument

3564111 ﬂﬁiﬁlﬂﬂﬁiwwq‘iﬁ@ 3(2-2-5)
(Business Communication)
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Importance, concepts and principles of business communication; terminology
of business administration; listening and reading practices for comprehension from
news and business reports; critical thinking, information analysis, information synthesis,
and information evaluation; message transfer from listening and reading to writing
and speaking forms; document writing and business reporting; meeting presentation

by using medias; in a meeting; opinions, and constructive criticism
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‘szu1.|'msmammﬁﬂﬂﬁié’ﬂﬂﬂiﬁqsﬁ@msgﬂﬂﬂ'ﬁwai 3(2-2-5)
(Information System for Modern Trade Business)
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Fundamental knowledge about information system for modern trade business
and supporting modern trade business management effectively; information system
for planning, operation and control, utilizing data for a market research and consumer
behaviors for decision in modern trade business; creating and maintaining information
system; ethics and safety of a computer user; practice of applying information

technology for management and decision in business

ﬂqsﬂ;ﬁdtﬂ%@ﬁﬁﬂﬁuﬁﬁm’i 3(3-0-6)
(Networking Partner)
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It is the meaning, an important and component of networking partner. There is
an approach to make partner. It is the problem and how to solve the problem in
making partner. There is an opportunity to make business networking partner for
modern trade business. It is to make a competitive advantage and strength of

business. It is also a result checking system of networking.
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ININYINITUINTSG 3(3-0-6)
(Service Psychology)

M9ANYINHEDINITUENNT IMBITTUL @mﬁwmmw%mﬁunﬂmﬁﬂ‘izﬂﬂu
PAITTUUUING TﬂﬂL%N@’]ﬂé%UU%ﬂ’]‘i ;ﬁﬁu‘%mﬂm:mﬁm‘sﬁ?ﬁufjmmﬁ@fﬁ
Lﬁmm'mL%ﬁ?@ﬁﬂﬁﬂiﬂm:ﬂquﬁﬂ‘j‘mbfugmﬁha 7 LL@::ZWL‘MQﬂﬂﬁwqﬁﬂﬁiNLﬁéﬂﬁu
sanfafiaainnsonsgIngos muquw%@Lﬂz’ﬁlwuﬂqu@ﬂﬁ‘sm{w 7 Taonn
AN NN ‘jfmﬁ\‘lL‘ﬁlﬂﬁﬂuﬂuﬂﬂﬂﬁﬂﬂgﬂﬂﬂﬁ‘m@ﬂé%uu%ﬂﬁﬁféjﬂéﬂdgﬂgﬂdLLN:Lﬁ@
Anfanalaatneggn

It is a study of perspective in service systematically, service psychology in
every component of service system. It begins from clients, service providers, and
service organization to understand behavior characteristics and cause of those

behaviors. It can also forecast, control or change behavior suitably. It is also to

response requests of clients correctly and be highly satisfied
2.4 ngudrRnUfisnns

m‘sl,’%ﬂugmﬂﬂﬁﬁ'ﬁmﬂﬁuwﬁ'ﬂmuizé'fugusfuﬁqsﬁ@msgqmi’ﬂ?mi 5(480)
(The Practical Leaning for an Entry-Level Staff in Modern Trade Business)
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Students practice in modern trade business operation systematically in specific
institution in position as a primary employee. The substance in operation contains a
basic operation in shop for transforming basic operation of students under controlling of
counselor in operation and employee governess in institution and making a report from
training institution by evaluating from timing in operation, report and the result of the

competency test in operation
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msl,’%ﬂugﬂﬁﬂﬂﬁﬁaﬂﬁstﬁuwﬁﬂeﬁuszﬁ'ugesfuﬁqsﬁ'amsgﬁaﬁﬂ?mi 5(480)
(The Practical Leaning for a High Level Staff in Modern Trade Business)
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Students practice in modern trade business operation systematically in

specific institution in position as a high-level employee. The substance in operation
contains an operation in shop under controlling of counselor in operation and employee
governess in institution and making a report from training institution by evaluating from

timing in operation, report and the result of the competency test in operation

> v. v v v :
msBansmealjiinsdunzaendanissuszauaulugsianisanasiotns
5(480)
(The Practical Leaning for an Entry-Level Assistant Store Manager in Modern Trade
Business)
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Students practice in modern trade business operation systematically in specific
institution in position as a primary assistant manager. The substance in operation
contains an operation in shop under controlling of counselor in operation and employee
governess in institution and making a report from training institution by evaluating from

timing in operation, report and the result of the competency test in operation
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(The Practical Leaning for a Senior Assistant Store Manager in Modern Trade
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Students practice in modern trade business operation systematically in specific
institution in position as a high-level assistant manager. The substance in operation
contains a high-level operation in shop under controlling of counselor in operation and
employee governess in institution and making a report from training institution by

evaluating from timing in operation, report and the result of the competency test in

operation
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(The Practical Leaning for an Entry-Level Store Manager in Modern Trade
Business)
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Students practice in modern trade business operation systematically in specific
institution in position as a primary manager. The substance in operation contains a
general operation in shop under controlling of counselor in operation and employee
governess in institution and making a report from training institution by evaluating from

timing in operation, report and the result of the competency test in operation
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(The Practical Leaning for a Senior Store Manager in Modern Trade Business)
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Students practice in modern trade business operation systematically in specific
institution in position as a high-level manager. The substance in operation contains a
high-level operation in shop under controlling of counselor in operation and employee
governess in institution and making a report from training institution by evaluating from

timing in operation, report and the result of the competency test in operation
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(The Practical Leaning for a Regional Assistant Manager in Modern Trade
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Students practice in modern trade business operation systematically in
specific institution in position as an area assistant manager. The substance in operation
contains an operation for administrating many branches in area responsibility under
controlling of counselor in operation and employee governess in institution and making

a report from training institution by evaluating from timing in operation, report and the

result of the competency test in operation
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(The Practical Leaning for a Regional Manager in Modern Trade Business)
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Students practice in modern trade business operation systematically in
specific institution in position as an area manager. The substance in operation
contains a high-level operation for administrating many branches in area responsibility
under controlling of counselor in operation and employee governess in institution and

making a report from training institution by evaluating from timing in operation, report

and the result of the competency test in operation



