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3.1 ﬁﬁ’ngm

3.1.1 AIUIRRUIBANTIN ﬂﬂﬂﬂﬂﬁﬂgﬂi

wangasfalranaingin a131Rrn1aneaiigauan1slasusy aeeEeuliueana 157

yifin

3.1.2 Tﬂiﬁﬂswmﬁ'ﬂgm

vangasfalenansingin arendmnimesdisauarnislanss Ussnaundednsou

NUIBTAUARLMNIPATUATUARLNGHATT 9T
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(Bufin)

wﬁﬂgmlﬁu

(Buefin)
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(Bufin)

1) KNAAAAIANYINA

Tuuasna 30

Tuuasna 30

Tuuasnan 30

1.1 mjmmmmummﬁﬁ'ﬂmﬁ - 9-12 12-15
1.2 ﬂzﬁmﬁmwmmm% - 6-9 3-6
1.3 naxArEsANFanS - 6-9 6-9
1.4 mjmmmﬁmmm% WeFan

- 6-9 9-12

UREIALWAE

v

2) RHIAIYTNRINIZATH

Tuuasnan 120

Tuuasnan 121

Tuuasna 121

P

2.1 NRNABINUFIUTEIN

Tunesnan 24

Tuupenan 24

Tasaanan 24

2.2 NguATIENIIAY Tunpanan 60 Bau 60 Tanpanan 60
2.2.1 NgHATINIINBTIEa Tanpanan 30 Bew 30 {unpanan 30
2.2.2 NENATINTI9USH Tunpanan 30 Baw 30 Twuannan 30

2.3 nguArUBNLABN

Tusasnan 30

Tunasnan 30

Tasasnan 30

2.3.1 nasAy Wil

Tuuasinan 15

15

Tuuasnan 15

2.3.2 naEAEINEIANUTTINA

Tasaanan 15

15

Tamaanan 15

2.4 ANIAIBIRNUSENUNITUIEITN

YV
Tuwaanai 6

YV
Tuwasnan 7

YV
Tuwasnan 7

3) ANIATIBADNLET

YV
Tuuasnan 6

YV
Tuwasnai 6

YV
Tuwaanai 6

FTUINNRRILNATIN

Tunasnan 156

Tuuasnan 157

Tuuasnan 157
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3.1.3 1As9d51997183 9 RNIaI AT AN LT (1

1) BN AN BT U GT@GL%ﬂunﬂﬂzﬁuﬁ%ﬂmﬁﬂﬂﬂfﬁﬁ 30 wuanfn
1.1 nzv;u’imﬂ']‘lsmmzﬂ'ﬁ?iﬂﬂﬁ 128 12-15 yiuagfn
(U9AL) Feu 12 wwghn
1500120  nEAEsngERLgT 3(2-2-5)
(Foundation of English)
1500126 A MEENTRORITUAZNITRLANTITEWNIA 3(2-2-b)
(Thai for Communication and Information Retrieval)
1500127 m‘;é’mm:m‘jL’E‘ﬁummﬁmqw 3(2-2-5)
(Reading and Writing of English)
1500128  N1FASLATNITNANTEIBING M 3(2-2-5)
(Listening and Speaking of English)
(vaBn) CIN 0-3  wwagfn
1561125  anwnuiiasay 3(2-2-5)
(Japanese for Beginners)
1571129 nnundsiaenu 3(2-2-5)
(Chinese for Beginners)
1581107  nwnuniasiiioanm 3(2-2-5)
(Malay for Beginners)
1661108  AMEUNARDBIAM 3(2-2-5)
(Korean for Beginners)
1671104  mEnanaeseu 3(2-2-5)
(Lao for Beginners)
1681103  nEinTidewu 3(2-2-5)
(Khmer for Beginners)
1691105  muwadesn 3(2-2-5)
(Burmese for Beginners)
1711108 aeBsauisideenm 3(2-2-5)
(Vietnamese for Beginners)
1741101 anundnlpilidedasnm 3(2-2-5)

(Bahasa Indonesia for Beginners)



1.2 ﬂ’sﬁﬂ%"ﬂ"’lﬁﬂé‘l&!ﬂﬁﬁﬂmi Feu 3-6  wweie

w a/

(UsAy) Be 3 SRl

1521102 AMBIINALTIN
(Virtue and Life)

(\aan) Be 0-3  wwuefie

1500129  1WeAd

(Sexual Orientation)
2000117 gUV3ENINYBIEIN

(Aesthetic Appreciation)
2500118 WoANTINyEafUNITHRIIAY

(Human Behavior and Self Development)

1.3 ﬂ@!u%‘ﬂ'ﬁﬁ/\‘lﬂﬂﬁ”lﬂﬂi B8R 6-9  uuasfe

(19AL) Fgu 6 yaefin
2500116 ﬁw%uwwmmwﬁﬂﬁwmﬁm
(Human Rights and Civic Duties)
2500117  Afnefiudtendeuludinnlan
(Thai Living and ASEAN Way in Global Society)

(\aan) B9l 0-3  wuaefie

2500119  AFIsuATEgAaneIfe
(Self-Economic Sufficiency)
2500120 Afilan
(Global Living)
2500121 FARFLAMIAADN
(Human Beings and Environment)
2541205  siyuefiUsTINER

(Man and Nature)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3502101

madugilsznaunis

(Entrepreneurship)

3(2-2-5)

1.4 ﬂquﬁmmﬁmmﬂm ANYIFIHASURLIVIAIKIAS Bgu 9-12 wwaedia

4000117

4000119

4000118

(U9AY) B3 6 Waufin

winlulagRaanazn1saasans
(Digital Technology and Communication)
ANeRRLazNITRRANle

(Thinking and Decision Making)

(\8an) Feu 3 viuaefin
AWYIANTATANBAUNINETR

(Science for Quality of Life)

4002104  nnsUazgnalyisunsdinemug s
(Office Program Application in Digital World)
4032227  NMsENFNAINMELLLYTNIadmTUALL AT
(Integrated Exercise for New Generation)
2) ANIAENINEAM Benlunpznan
2.1) ﬂfsv;uﬁmaﬁ’ung‘im%w Beulinpanan
3571105 mﬂu‘gﬁmgmﬁmﬁ’umiﬁmLﬁmummﬁ‘mvm
(Introduction to Tourism and Hotel)
3571204  woAnasninneien
(Tourist Behavior)
3571205 mmé’aﬂqmﬁ@mﬁﬁmlﬁm
(English for Tourism)
3572312 @m’%wmu‘%miLﬁ@gmﬂqﬂﬂﬁﬁuu’?ﬁﬂqﬁ
(Psychology for Service Industry)
3573403  e1@auAnufianianeadion

(ASEAN Studies for Tourism)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

121 “M‘L:!’Jilﬁﬁl

24 AUIYAR

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



3573409 @‘j‘iﬁ’]ﬂ‘j‘jmﬁﬁﬁwL,Lmﬂg‘lﬂmﬂﬁm%/umﬁﬁmLﬁmLLm 3(3-0-6)
AM9159UTN
(Professional Ethics and Laws for Tourism and Hotel)

3574303  winlulagansaumAR IS UNMTBsfitauaznislsonas 3(2-2-5)
(Information Technology for Tourism and Hotel)

3574304  NMsdANIALAZNNTRRMINENENNTYAARNgIRanImaNTiEY  5(3-0-6)
LAYNIT LT
(Human Resource Management and Development for Tourism

and Hotel)

2.2) ﬂquﬁmmﬂﬂ%ﬁu Beuluuasnin 60 wulade
2.2.1) naudTEINTTNBITET Beulnuesnin 30 wulede

1. FYIN19IBHE NT1TIANTT  LAZNISNNUINTINENET

3571203  UszifFnans Meuazniavedian 3(3-0-6)
(Thai History for Tourism)

3571206  RFMERSLABNIIBTEN 3(3-0-6)
(Geography for Tourism)

3572210 M99 NUHULATRUIN1aNB9TiEn 3(2-2-5)
(Tourism Planning and Development)

3573217 mavieaiienesnadiiu 3(3-0-6)
(Sustainable Tourism)

3574920 ABANENMTATuIaanaMNTINLEN 3(2-2-5)
(Research Methodology for Hospitality Industray)

3574921  nMaRuNHINaVIETien 3(2-2-5)

(Seminar in Tourism)

2. ’%mmsﬁflL'ﬁumuLmzﬁ'mm‘ssqiﬁ@ﬁmﬁm

3571201  mdnn1siARmen 3(2-2-5)
(Tour Guiding Principles)
3572225 n1adAnNaganatifien 3(2-2-5)

(Tour Business Management)



3572901

3574107

N199AN15IATINIT IR AWILAT E9LEBHANTNBUTiEn 3(2-2-b)
(Project Management for Tourism Development and

Promotion)

MANNNTIUA wargInanI9iu 3(3-0-6)

(Principle of Transportation and Airlines Business)

2.2.2) mgu’&mms‘[smsu L%ﬁufﬂuﬂ%lﬂ@’] 30 MW

1.

3571304

3571305

3573107

3573108

3573316

3574922

3572106

3573109

FYINTTITUNE  AIFTANTTURZNN mms‘[sa bIH

NI ARNA A MUY AAINS (WgIRaU3N13 3(2-2-5)
(Personality Development for Service Professionals)

A99ANTT99UTH 3(2-2-5)
(Hotel Management)

ﬂ’]‘jﬂuwuﬂﬂﬂiﬂ"I@V\‘iﬂi]‘}siefuﬁq‘jﬁ@T‘NLL‘JN 3(2-2-5)
(English Conversation for Hotel Business)
m‘mWé’dﬂi}iﬁg‘jﬁ%ﬁ@ﬁﬁﬁ%ﬂ%ﬂﬁ 3(2-2-5)
(Business English for Service Prifessionals)
m‘m’mLLN%LL@:W@Jmﬁﬁﬁ@T‘NLL‘jN 3(3-0-6)
(Hotel Business Planning and Development)

ATFNNUINISITIUTH 3(2-2-5)

(Seminar in Hotel)

v
. AAINITANLRRITHURLNTITTIANTISHBIND

ATUFURIHUUNLNY 3(2-2-5)
(Housekeeping Operations)
NTUFURUAIUTUAIUIUN 3(2-2-5)

(Front Office Operations)

10



3. APINITATNRRITUBISNTITIANTIDINITHRL ASBIAN

3572107 mﬁiﬂf]ﬁ’ﬁamu%m‘jmmﬂm:m%m6?"1'34
(Food and Beverage Operations)
3572108 N1TANHERITHLATN199ANITAG
(Kitchen Operations and Management)
2.3) ﬂﬂ;N%‘n”lL’ﬂﬂL’ﬁ’ﬂﬂ Benulunasnan 30 nuaefn
2.3.1) ngadziall  Beubiegni 15 waefa
3572100  WARAMTIAADSANLAZN1TIGT RIS
(Beverage Products and Bar Operations)
3573218  wnnisiienianeadien
(Recreation for Tourism)
3573219 ﬂ'ﬁ‘iﬁ’ﬂu‘ﬁﬂflﬁﬁzﬂﬂﬁw
(Health Tourism)
5573220 nnaneaifiealang
(Community-based Tourism)
3573317  N19ANNTDIMITHIHITIRUAZ BTN
(International and local Cuisine Management)
3573412 Aalsildefienaneadisowaznislseuss
(Professional Pratice for Tourism and Hotel)
3573413  NITNARYRNDULATUNNII
(Bakery and Pastry)
3573414 AalsnisvinnunuasAaesRni MAusanages
(Professional Barista and Mocktail)
3574210 nngdAnITUazEN Ansarnng uaznanasiisaiiodiuseda

(Meeting, Incentive, Convention and Exhibition Management)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

11
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2.3.2) NaNATIAEIAUsTInA WenBungulanguntl liueanan 15 viusefia

1. NFNATYIYUY
9 9

1561116 AnEAehiu 1 5(2-2-5)
(Japanese 1)

1561117 AnEAehiu 2 3(2-2-5)
(Japanese 2)

1561118 AEAHUM 3 3(2-2-5)
(Japanese 3)

1561119 AmAediw 4 3(2-2-5)
(Japanese 4)

1561120  AnEAEHu 5 3(2-2-5)
(Japanese 5)

2. ﬂqummf‘?ﬁu

1573720 AHIAU 1 3(2-2-5)
(Chinese 1)

1573721  ATEI3% 2 3(2-2-5)
(Chinese 2)

1573722 ATHIAU 3 3(2-2-5)
(Chinese 3)

1573723  ANHNAU 4 3(2-2-5)
(Chinese 4)

1573724  AMHTAU 5 3(2-2-5)
(Chinese 5)

2.4) nawdrdndszaumsafiandn Bew 7 e (idendewannaulangs

1. néu%mﬁﬂﬂsxaumsfﬁ%ﬁw
3573801 nnsiBenAnUsraunisafisndnnseadisauaznis sy 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
3574801 NMSANUSYALNIT0ATIENINMBTieauazn1Tlseusy 6(600)

(Professional Experience in Tourism and Hotel)
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2. nqu’iﬁmmﬁwﬁnm

6003801  LeaeNaniafnun 1(60)
(Preparation for Cooperative Education)
6004801 @anfiafnE1 6(600)

(Cooperative Education)

3) WHAAITWABNLES BuuUlNUaENIT 6 WuIsfn
yd = =Y o/ = o/ o/ = ! g/ o/
TndenBauseianta q Tundngesuminendpsnaigeasing Tnalgaiy
e AR LAY B EUHIL AT LA A (MR T e WiE sl ae sTuune fingan knosnag

AN5920INANgATH

3.1.4 LLNuﬂ’]iL%f:lu?uLLﬁﬂzﬂ’Tﬂﬂ’liﬁﬂ‘]ﬂ’]

Jaasenuan 1 amEern 1

NQNInI SHAIU Hadan w(n-1-a)

AnwvialU-nnmn 1500126 | nenlnenfientsfeansuaznisfuan 3(2-2-5)
ANTAUYIA

1500120 | nmndsnguisgm 3(2-2-5)

Anwvial-gonu 2500117 | Admeiuatendauludsanlan 3(2-2-5)

v v T

3571105 | Aaugianufiganun1snaaiieanasnig 3(3-0-6)

NQNATIANT IABEN Tsusn
3571205 | NnE9NgEINan1TNaaiied 3(2-2-5)
naNArendeAy 2571203 | UseiRmmans mauaznivesidisn 3(3-0-6)

3571304 | MaRmwyaRnNmAmMIUYAaINsugana [ 3(2-2-5)

UFNT

59 21 BugAn
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JdnasAnuan 1 arASaun 2

naNdE SRR Faden W(n-U-a)
Anwviafu-anuny 1500127 | naamuazn1sdenniEndangs 3(2-2-5)
AnwinlU-snmemans | 1521102 | aoasandudin 3(2-2-5)
Anwvialu-domae 2500116 | AvBassemuazminiinaiilos 3(2-2-5)
NRNATIAMG ATIEN 5571204 | wofingsaiinviaadien 3(3-0-6)
3573409 | 935203 TNUALNYNBEIMTUNT | 3(3-0-6)
yipifiEuaznnslsonss
nqrATIENTIAL 3571206 | gRmansifianianadiiien 3(3-0-6)
3571305 | nsdmnislasuss 3(2-2-5)
594 21 vurefn
fnsfnund 2 maBewd 1
nauAT SWAIUT ftadun W(-1U-A)
Anwviafu-anuny 1500128 | NMTRILALNITHANTEIEING - 3(2-2-5)
Anuvial - adie-Angy | 4000117 | maliladAaviauaznisfieans 3(2-2-5)
AT IENTIAL 5572106 | nngUftRsHusLY 3(2-2-5)
5572107 mﬁiﬂf]ﬁ’ﬁamu%m‘jmm'mml,ﬂ%m6“1'34 3(2-2-5)
3572108 | NAINILLAZA1T9ANITASA 3(2-2-5)
ﬂ@imﬁ?ﬁ’]mmﬁﬂﬂ (ﬁQTﬂ) XXXXXXX | XXXXXXXXXXKX 3(x=X-X)
ﬂzglaﬁﬁ’]mﬂlﬁ‘ﬂﬂ (NTETH) [ XXXXXXX [ XXXXXXXXXXXX B(Xx-X-X)
59N 21 viefin
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dnasenuan 2 arAsgun 2

mv;u%“m SHAAUN HaBen UN-1-a)
Anuiall - adie-Angy | 400019 | nsAnuaznissnanle 3(2-2-5)
Anwwinll - adla-Andy | 4002104 ﬂﬂﬁm:ﬂqﬂﬁsﬁﬁmLLﬂﬁuzﬁﬂﬁfﬂmuTuqﬂ 3(2-2-5)

AaNa
ﬂ@ju%ﬂ‘ﬁuﬁﬂuﬁ%ﬂ%w 3572312 @sﬁﬁwmu%ﬂfmﬁ@qmmwﬂﬁﬁm%mﬁ 3(3-0-6)
naxATIENTIAL 3572225 | nnadnnnagafiasiuien 3(2-2-5)
3572901 | masanslasenisiiewmmiuay 3(2-2-5)
R TG R It
AT IEnLEan (nun) XXXXXXX | XXXXXXXXXXXX 3(x-x-x)
NHIAYNADNLES XXX | XXXXXHXKXKKX 3(X—X-X)
594 21 viwafin
fnnsAnuni 2 mﬂq@;ﬂu

ﬂﬁéﬁﬁ‘h"’l SHNIUN HaBun UN-1-a)
PNIATBUNADNLAS XXXXXXX | XXXXXXXXXXKX 3(X=X-X)

59N 3 wuanfin
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doasenuann 3 arasaun 1

nzﬁaﬁ?ﬁ SHAAUN HaRen UN-1-a)
NRNATIAHg AT AN 3575405 | andunfnuaifionisveaiien 3(3-0-6)
ngrATentaf 3573109 | nsUfjiifsumensusaumsn 3(2-2-5)
3573107 | maswmununsdengulugsialssuss | 3(2-2-5)
3573217 | nnaneeifieaesedafiu 3(3-0-6)
3573316 | n1svnaumnuazimugInalsousy 3(3-0-6)
ﬂ@la\l%’%ﬂmﬁﬂﬂ (ﬁljﬁﬂ) XXXXXXX | XXXXXXXKXXKX 3(X=X=X)
ﬂ@la\l%’%ﬂmﬁﬂﬂ (N1e1) XXXXXXX | XXXXKXXXKXXXKX 3(X=X=X)
59N 21 viwagfin
fnnsAnunft 3 aeBeui 2
ﬂéuﬁm SHAIUN HaBzn w(N-U-a)
ﬂ’éﬁﬂ'fj‘ﬁ’ltﬂﬂﬁ/ﬂﬁﬂ 3573108 m‘mWé’\iﬂqwﬁﬁﬁmﬁ@ﬁm%ﬁmﬁ 3(2-2-5)
3572219 | M399UHHLAT N IWIN9YI89fien 3(3-0-6)
3571201 | nannnssingmen 3(2-2-5)
ﬂ@la\l%’%ﬂmﬁﬂﬂ (ﬁb'zfﬂ) XXXXXXX | XXXXXXXXXKXX 3(X=X=X)
XXXXXXX | XXXXXXKXXXKXXX 3(X=X-X)
XXXXXXX | XXXXXXXXXKXX 3(X=X=X)
ARNATUDNRDN (A1) | 30000006 | 00000000000 3(x-X-X)
nqArAnUszaunsel | 3573801 | wisnnnsfindazaunnsnidnidnnng 1(60)
AUNBN VaafiauaznIslavusH wae
6003801 | iwasinaniiafne? 1(60)
59N 22 winanfin
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dasenuan 4 arASurn 1

mv;u%“m SHAAUN HaBun UN-1-a)
ﬂ@'mmﬁuﬁﬂmmﬁw 3574304 | n139AnITULALNITRmUImMANgINTYARs|  3(3-0-6)
Tugsfianiavaafisauaznislsouas
3574303 | malulafasaumaginsunig 3(2-2-5)
NEITEIUaN1TIT9UH
naxATIENTIAL 5574921 | nnadusunnnaneifien 3(2-2-5)
3574922 | naduunInslaansy 3(2-2-5)
3574107 | ”ﬂmﬁwdmmq'ﬁﬁ@m'ﬁﬁu 3(3-0-6)
5574920 | AAnEnnAsEngRaIMnTTLANT | 3(2-2-5)
my:uﬁmmmﬁﬂﬂ (nE1) XXXXXXX | XXXXXXXKXXKX 3(X—X—X)
59N 21 viwanfin
fnrsinuift 4 madewuit 2
wW(HaTn9
nauAT SRR et UGH#)
ﬂ@luﬁﬁ"[ﬂﬂﬂ‘jgﬂuﬂ’]‘jﬂz 3574801 | mafinUszaunisadendnniameiion 6(600)
AANTBN WAYNNTIINTH W3
6004801 | anfiafnun 6(600)
59N 6 Buanfin
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SUNILN

1500120

1500126

1.1) ﬂﬂqN%‘lf”lﬂﬂ‘]ﬂ”lLLﬂ%ﬂ’ﬁﬁﬂN”ﬁ

] ' 4 4
FauazARBUIESIEIUN nuefin (nguij-ufis-auae)
v &
ATHIBINGHNRFIH 3(2-2-5)

(Foundation of English)

MaRmLminEzNaTs nawn 119811 wazntadanlunnsfeaaidesn
Waumamand o Hlgtdandszdrin Tdd sduaclrlonsondasemlunig
’sdﬂi"ﬂﬂ"l‘i

Development of listening, speaking, reading and writings skills in basic
communication, listening to short conversations commonly used in daily life, applying

basic vocabularies, phrases and grammar for communication

ﬂ"l‘lsl'l?‘l’lf:lLﬁ@ﬂﬁ‘iﬁ@ﬂﬂiuﬂzﬂﬁ‘iﬁu;uﬂﬁiﬂutﬂﬂ 3(2-2-5)
(Thai for Communication and Information Retrieval)

mﬁu‘gﬁuﬁmmqmwﬁw mmgﬁugﬂmﬁmﬁ’umﬁﬁ@Nﬁ ANTARIUT
NELN1Tle n1aye nM991 N13@sieNMsRDaNTLAZNNTUTT N D ENDY 19
UzANENIN ANEIAINANIY  ATNANATY IDIETTAUNALRZNITNYTNTHVTEULNA
ANHUNRIAITEANARY o IRaNmUTINEEN19Eeus nagnanislanEesfioduny
A3EUA Y AR ALAZN5IT 81 89BIRTINTS

Basic knowledge of Thai language, basic knowledge of communication,
development skills of listening, speaking, reading, writing for communication and
efficient work, study of meaning, importance of information and information resources,
study of various information sources to develop cognitive skills, strategies for using

information discovery tools in the digital age and writing academic reports
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FauarA1RBUIESIEIAN nuefinmau-Ujua-auai)

ANTBIMLAZ NS B ENN AN g Y 3(2-2-5)
(Reading and Writing of English)

wmaRantsaudulanan wmalans@issdin nsfing uunaay
Fnannany Andenlsslaang | G]’]NTWNN%NT‘JEIWﬂ‘jﬂIﬁQﬂGT@Q

Reading techniques for comprehension, vocabulary expansion, various types

of texts, practice of grammatical writing sentences

NTAIUAZNITWANTHIBING M 3(2-2-5)
(Listening and Speaking of English)

mARANIANTNEENITNS uaznITyANTENSngEiuRLg nsennLdas
iU INENsALAZ AR annanlrdazlsauazdlnesnegnansuazitnyan
Tu‘uwmmm%y/uﬁyugmsﬁuﬂmumﬁaiﬁ;w |

Practice of basic listening and speaking skills, syllable and word stress, using
of sentences and phrases correctly and appropriately in simple dialogues of various

situations

[ ¥ ¥
nuduiiasns 3(2-2-5)
(Japanese for Beginners)

ANRNYINEE NI MMaNA A9 Ne@ed Anedasnes Ardwn U
Uselom Tasnnsssiiug vinmzunisfioansuasaymn b@inszaniu sanvisinen
aa o/ o/ dl \

TN NAIANLALIFNUTITN 11

Practice of listening, speaking, reading and writing skills focusing on Japanese

letters, vocabulary, sentence structure and basic grammar by focusing on communication

skills in daily life including the study of Japanese social life and culture



SUNILN

1571129

1581107

1661108

20

v

fauazAraBula ez wﬁ'mﬁm(wquf]—ﬂf]ﬁ’ﬁ—gumﬁ)
ARy 3(2-2-5)
(Chinese for Beginners)

BUUTTTULNNTADARENANEN TR Aaedadnusleiis (Srundndnys
AMEIANNAN) Ansinezniads wa 21w deu Tasoudidnn 08 Uszlun
auAuilrudAnUszdniu aumlapauniuidusnsneln Auantoyanng
A ARRUgIILeN AT Au N sRnnedeans

Learn the standard Chinese transcription system with Roman characters
(Mandarin Phonetic Alphabet System), practice of listening, speaking, reading and
writing skills by focusing on Chinese vocabulary, phrases and sentences used in daily
life, easy Chinese conversation, search basic Chinese knowledge through applications

that Chinese people use to communicate

e ¥V ¥

MR an 3(2-2-5)
(Malay for Beginners)

Anvinuevia 4 agnsyaninig Anenglussluauazlionaoiiugiu wmiln
Ul Az Taun mMainmag mMauusiiaun nsUenuan ng
Hor09 1iumn ﬂﬂ‘jﬁﬂ‘ﬂlﬁu%@m’mﬁguﬁ mmmﬂ‘gmmmﬂuﬁﬁmﬂ&iy UazIde
Ustlaasng q (o

Practice of four integrated language skills, study on basic Malay structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,
making conclusion and answering questions and simple Malay sentence writing
aEnmEL e 3(2-2-5)
(Korean for Beginners)

Anvinugiis 4 aensysonnis AnenguUdazloauaslasnnaoiiugin wuin
UNEWNT s HEAnUze T8 Taun n19vinmng n1sukssian ANTUBMaa N9
Foa09 1uau niaflnanuaenmdl ¢ aasnagUuazaouinle uazden

Ustlaasng q (n
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ﬁl o a o ! a a a va id
FBUREAIDETUIHITIYINT ﬁmﬂﬂm(wqug—ﬂgum—ﬂumq)

Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,

making conclusion and answering questions and simple Korean sentence writing

¥ 4

mMurR1ianu 3(2-2-5)
(Lao for Beginners)

Anvinusia 4 pvyannnts Anengudazloauaslhonsoiiugin wuin
UNEWIT g EAnUszans Taun n199invne Msukssien NMTUBNaET 119
For9 fuau maflnemeeannd o amnanagluazaaudnwln uazden
Ustlaasng q Tn

Practice of four integrated language skills, study on basic Lao structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,
making conclusion and answering questions and simple Lao sentence writing
ﬂ’lﬂﬁtﬂuitﬁﬂx‘ig‘i‘! 3(2-2-5)
(Khmer for Beginners)

Anvinueiia 4 asnsyaninig Anengluasluauazlionsoiiugiu wmiln
U Aadszadi Taun mMainmag mMaussiieun NsUenuan N9
Hor09 1uau m‘jﬂﬂé’mﬂyﬂmwﬁyﬂﬁ mm‘mﬂ‘gmmmﬂuﬁﬁmﬂg uazlds
uszluman o Ta

Practice of four integrated language skills, study on basic Khmer structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,

making conclusion and answering questions and simple Khmer sentence writing
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FauazARBUIESIEIAN nefin(gu-Ufua-auadn)
' ‘ﬂﬁl ¥
ATHINHUBIAK 3(2-2-5)

(Burmese for Beginners)

Anvinuziia 4 agnoyaoinig Anvngulazleauazlennsoiugme vmnfln
UNEWNT s nERnUgzadn Taun mainve nsussinan nMsuennan nng
Foue9 ifuan nrsineuannIndy ¢ anisnaguazaoudinln uazdew
Ustlaasng q (n

Practice of four integrated language skills, study on basic Burmese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,
making conclusion and answering questions and simple Burmese sentence writing
T TRt ttE E Py 3(2-2-5)
(Vietnamese for Beginners)

Anvinuevia 4 agnsyaninig Anenglussluauazlionsoiiugiu wmiln
U Aadszadi Taun mMainmag mMaussiieun NsUenuan N9
Hor09 1uan NaRneINBAINE 7 mmmﬂ‘gmmmﬂuﬁ’]mﬂﬁy UazIde
uszluman o Ta

Practice of four integrated language skills, study on basic Vietnamese structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short messages,

making conclusion and answering questions and simple Vietnamese sentence writing

auanlafideidosnn 3(2-2-5)
(Bahasa Indonesia for Beginners)

Anvinusia 4 peyannnts Anengudazloauaslhonsoiugin wuiln
Ui lhdAntszdn i Taun neinme ansuussieu nsusninan 1
Fpa0e \upu malnamnaniuds o amnsaagUiazraudionsln wazden

Ustlaasng q Tn
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YRR AIDEUIHIIYINT RUWIPNH (Wf[iﬂ{]—ﬂi]ﬂﬁ—ﬂ%ﬂ’]”l)

Practice of four integrated language skills, study on basic Bahasa Indonesia
structures and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short messages,
making conclusion and answering questions and simple Bahasa Indonesia sentence

writing
1.2) ﬂquﬁmugwﬂmams

AMETTN NUAIR 3(2-2-5)
(Virtue and Life)

ATANAUIUNIAR N BT ANNNHIEUAZANNEIAYVBIADIETTN T38TTIN
@mm‘mﬁmmuﬁ AN9L9IEYIRNTIUT Lﬁ]@L‘ﬂyqeﬁ@@mhWLmem’%wm%ﬁm N0
fnsemnlugnassud 21 TG;/@EII’NLMN’]:NNﬁ@ﬂ‘j‘jNﬂW‘jL%ﬁu;;/yﬁmqﬂﬂ‘jwqwﬁLL@::
MAUATHR Tudfindnanan iansndnArdasiuasgee fandiiintuniseysng
PENNNTTTTHE LR RIUIARDH ﬁumu@iﬂﬁmgﬁﬁmmqﬁ@ﬁu

Development of concepts, theories and meaning, importance of morality and
ethics, knowledge of spiritual growth to understand the value and truth of life, able to
sustain themselves in the 21st century properly, practice volunteer work, respect
human dignity, awareness of the conservation of natural resources and the environment,

continue to inherit local wisdom

VWARS 3(2-2-5)
(Sexual Orientation)

ATHANLLATIDUINLVBSNARNET AdEEATyuaANa 1T TunNTEe W
WARNEY AN AW AIALAZEIAUSENBLIED WA WANINITUDINYHE JHTD
ATNVITILN A ﬁ’ﬂmziquqﬂm WORANTTHNIUNALAZNITUAASIDDAFUN TN VLN
FIANLAZ ANE TN LN UM TN TN ABNRBNFAN A NTZLINNITHIEBHAT
BausEnane

Meaning and scope of well-being for life and the usefulness of studying well-

being including sexual well-being such as human growth, sexual relations, personal
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FauazARBUIESIEIAN nefin(Mgu-UJua-auadn)

skills, sexual behaviour and how to reveal sexual well-being, social and cultural

sectors affecting sexual well-being instructional process

FRUNIUNINVBITIN 3(2-2-5)
(Aesthetic Appreciation)

ﬁWLLuﬂ‘ﬂy@L,Lmﬂﬁiwﬂﬁwiﬁl,l,v;dmﬁmg"ﬂ ﬁ%’myﬂwmmwﬁm“?\m‘;ﬁﬂﬂ‘i‘jﬁ
AUAUINITUALNITNATUAAIDDN ATAMAE UgUVEE A aRaIBInTsAnfuguns
pansidangAnsanlnedaed arndidgeoinisdugiuanaiuniresmans
NWNN9FN ANERTNNINIT IAB LA ANER TN aiAA oulngyimAa] Aaus
ANRTLRTARLY mﬁu,ﬂmvimﬁy’umum‘aﬁmg@q@méﬁLmemmmmm 1) N9
31an 2) m’mﬁi‘umﬂ Lae 3) AHTILES WD (ANNBeUsTAUNITITBIAIH
grudmnsgundann waznisininues usulrtunnsdiuginamessei 21

Differentiate emotions of happiness, philosophy of creativity, imagination and
assertiveness, meaning in cognitive aesthetics and brief behavioral aesthetics, importance
of perception with the background of the visual science, sciences of hearing and
movement to visual arts, music arts and performing arts through the process of leamning
value and beauty from: 1) remembrance, 2) familiarity and 3) appreciation for the

experience of aesthetic appreciation and applying skills for 21st century lifestyles

WO RNTIHNRHETUNTHLIA 3(2-2-5)
(Human Behavior and Self Development)

ﬂﬁﬂ‘i’mLﬁlilflﬁ/quﬁﬂ‘j‘n\lﬂﬂﬁﬂiéiﬂfj mﬁﬂizﬂ@‘uLL@:ﬁ@f%’ﬂﬁyugﬂu%m
NOANTTHEYEE N19AATITNLAL T NANG BEVNSARANERanI TR AE Y
MANANITTNNEE ANTUS IR AT ANRusA NI AAREY WanumAfiantg
Aasns Wawdnanmnadugin geanwazniainssuiuia naimuauie
mafasiineswintg

Discuss of human behavior, composition and fundamental factors of human
behavior, analysis and apply psychological theories for personal development, techniques
for interpersonal relationships to good relationships with others, develop communication

techniques, develop leadership potential, follower and teamwork, self development for
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ABUANSATBEUILFTIRIUT vm'mnm(wqug—ﬂgum—ﬂumq)
a happy life

1.3) mgu%mﬁimumﬂms

ﬁw%uguﬂﬁuumwﬁ’qﬁwmﬁm 3(2-2-5)
(Human Rights and Civic Duties)

& LN‘%NMWN;;MWL‘ﬂyﬁsf@l,mm‘;ﬂdm’mmwﬁﬂﬁdmwzﬁ‘ﬁty%mﬁm%s\néwﬂﬁu
mQﬂwgﬁuﬁﬁu@Tﬁuﬁm%uwﬂ%u wé’fﬂm‘iﬁuﬁmﬁmﬁw%www FiFmARLaz AN
@;lfmﬁw‘i?m,}ww LLﬂxLﬁu‘jﬁﬂﬁﬁu?uﬂﬂ‘jﬂ;’NFJ/GNuﬁ‘i‘ENﬂ"I‘jLﬂ’]‘iWﬁW%NHEE%MTﬁl \fim
unnaiflaslnagnsiiuag aaaneunsEENaTNATEgaAITiunallas ngy
équﬁ’uuu‘ﬁyug’m%mm‘jLm‘mﬂﬁm"ﬂm231’\1ml Lm‘iwqﬁu LATINAANNTTUDINIT
Unassssinsruaulszsnsllng ﬂ"l‘iLﬂ%Nﬂ‘;N@mﬁiﬁﬂﬁ%ﬂﬁﬁﬁugﬂuﬂﬂﬁﬂ,ﬂﬁﬁu
M9NaER AEAUNITABIIITN uasfiAnIngRug uAAnngmanera U Sninlug
NNTETNNANANTANEIM N19UgnAaBRyaoITuEnd AEUILATNTENNINEREE
NN99ARZYIN NNTDYTINAUDENENIUEW AADATUNNTANTINEZA19iIEIn N1
AnUGUR u Anansngoie dnifauaslomiaousan awilugnisimmninezeu
AnUszaunITo

Promoting knowledge and understanding, raising awareness of the importance
of human rights, basic human rights knowledge, basic principles of human rights, attitudes
and values of human rights, foundation of culture creation on respect for human rights
to the citizens with stability, educating knowledge of citizenship, coexistence on respect
for social rules and others, respect for the principles of democratic government, enhancing
moral and ethical in prevention of corruption, anti-corruption and basic knowledge of
general law principles leading to the creation of fundamental principles and cultivating
the institute of nation; religion and the monarchy, thinking and doing, coexistence, living

skills training, practicing in public mind and public service leading to the development

of skills and experience
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Fnaduifenduuludsanlan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Fausan Uszndluasdndneoimanmduiy dnuoenedons Smussen
wsugha nnafiesadie Ussmanen@euasadan WisifeuanuAsuas
VRN FmussIn Wsugie n9ilesresdianinauazdoanlan a1nnsvua
TannAdan Anwa Ansnziuasinauessdevlantne Toymanndeanmouas
dannTanistutaqiiuuazuualunluawing asnsanflosznanalazmatuniun
Usznpnendeuuaztszmanlan nszuawimilbinluniswmudsnn e uasdons
Tan

Thai culture, tradition and identity, the Socio-cultural, economic and political
structure of Thailand, ASEAN community and global society, the world compares the
social, cultural, economic and political changes of Thai society and the world society
from globalization, study, analyze and present new world order problems of the state
of Thai society and the world society, both present and future trends International
cooperation in the context of the ASEAN community and the world community the

new paradigm of development in Thailand and global society

Fdilan 3(2-2-5)
(Global Living)

anAsEgiadean n19lles nsUnasesreslantaqiu wansznuenn
aniAaugiadens n1aiflas nsnasessaslanaedeanne nnsuUsufage
Fapntapanisidauutasasdanlan wunguans g lan (gleu andemn)
73Lﬂ‘m:ﬁﬁﬂmmmﬂmmmwgﬁﬂﬂﬂfﬁ

Situations of current economy, society, politics and government, effects of global
economy, society, politics and government on Thai society, adaptation of Thai society

accordance with global change focusing on countries from different parts of the world

(European countries and Asian countries), analysis of future world economic directions
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FAIAsHgAINDINGS 3(2-2-5)
(Self-Economic-Sufficiency)

Argen duasznuazlndfifeinasanangiiaaduaaiuidunn
ANNTNNE AENNITUATUHINIIRALATIARANamAN STy IAsugRanallesdiutins
HI9INNIZITANE TN TZ MAHLAINIZUTHIUNBLUAT HAYRNEDARYLATHAIY
UTHUIOUARAT N1FAUAIUUNIAR FULUL ﬂ‘]‘j‘ﬂ‘jf‘.:ﬂ]ﬂéT%TuTﬁﬁdﬂﬁﬁﬁuLﬁﬂdN’]@’m
wazaeraang o duiflosdenazuanalrunslunstmmmesduaemasumanida
wazadainaanagia e aszminluaauddAnyaamanUssgiasgianaiiia
nenanaudnauazg Ay gymasiu dudunisfuaimamansnazamgniaimmd
pEn9EaEn FmnsmimAnmauazuMIUsT AT un1e AuATTARTaRILes
AapATURIUIBIAnTuAzgNTUlnagana s weflas Sefu ffugudiefiduas &
AOssTTNTiNDAARBITLLEUNIDIRIAN HinnaiaEnsaEen wazn1TasRuAAne]
penlusziumeasiuiiazaunandiia e lnfuumamufiniuwmesmdouginess
Tumsaden el inaenaaasiungayiden)

Analyze, synthesize and practice from the body of knowledge about the
background, meaning, principles and approaches to develop the way of life according to
the sufficiency economy philosophy of his majesty the his majesty king bhumibol adulyadej
the great, the inheritance of concepts; patterns and applications in various royal initiatives,
continue to inherit the royal policy in the local development of his majesty king maha
vajiralongkorn phra vajiraklaochaoyuhua to realize the importance of the sufficiency economy
philosophy, new theory of agriculture and local wisdom which is the continuation of the royal
initiatives to sustainable development, be able to apply principles and guidelines to the
development of one's own life as well as developing the organization and community in a
suitable; sufficient; sustainable basis with a solid foundation of life, the morals that are
consistent with the social context through household accounting, successful local study

visits to see the real practice or practical in the household (focus on the content of

deployment in accordance with the learner group)
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FAmTURUIAREN 3(2-2-5)
(Human Beings and Environment)

ATNVINNE ADHATATIIBIWISNGINTDITHENR AIWIARDHN STULTIAUAS
ANANTITHED mmz‘&’uﬁu%mwwéﬁuﬁ'mqmy@m NARHAIWINAEN LWV
dpsiuuazunty nislandssnumaun nnglansay nmeeysnENsnEINTsTTHYR
AIUIARDH  URTNITRANWTEISEN

Definition, importance of natural resources, environment, ecosystem and natural
balance, relationship between human being and environment, environmental pollution,
prevention and mitigation, use of alternative energy, global warming, conservation of

natural resources environments and sustainable development

NWHENUSITNTR 3(2-2-5)
(Man and Nature)
ATMUINITURSU FANAUBTENINRIANNYBYTUFITNEIR  N19IUAEULURS
¥ a ada dl s a '
walungzUUsIIHenR ATN19AnuuUasesNyEEuAzEITHYR Tyn19enang

a o

Y a a a o !
HUEHNUTITHYEIG N1ICINGANNWETIHEIRN WRINTEVUITNAYTITHENG N1TATNDY

a

soufiufusssnflnassdsdunazduiguioluazduyana Uszaiaunosiin
Uszeanlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural
crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels

msLﬁus;‘lezﬂ@ums 3(2-2-5)

(Entrepreneurship)
uwiaAnfefuandnuzansniaduglsznauniafiontn nanuuain

fAeafuniauaniagata naasaadelne nedeuunugsie nslied nnedn

LazN19aIYM NadAnEIUsznaunsivsyauAna1Ee
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Concepts of professional entrepreneurs’ characteristics, business administration’s
concepts, modern marketing, ideas on how to write a business plan, accounting,

financial and investment, successful entrepreneurs’ case studies

1.4) ﬂquﬁmmﬁmmﬂm ANYIFIHASUAZLVIA LKA

wialuladifanauaznisiaans 3(2-2-5)
(Digital Technology and Communication)

SrULMATBIAUTENaLTEIAENAseT AonTRenTTNENs AT LA aaTRNT TN
FONAWIT STULIATDINEABNRIADS N15IINTNRDATYA N19AeaITeARAIA
ANNAAIATIEENAATA AHUAERSEYARATA NguaneAdTia AnUfiRTeuay
unfudaymeenfiames Anljiatsusniamaluladnisszinananaian Anfis
Taavanaudar n1aUszyna lsaouaznaluladfaviaesunanzanuazinon
iansUfiRvuuazissinudsasAtiauuunazUnA s

Computer system and organization, hardware architecture and software
architecture, computer network system, digital media access, digital communication,
digital intelligence, digital security, digital laws, practices and maintenance, practice
using cloud computing technology, practice using digital commerce, appropriate and

valuable digital media and technology applications to perform and live in a new normal

digital society

nsAALRENISARAKLA 3(2-2-5)
(Thinking and Decision Making)

m‘i’ﬂmﬁLm:ﬂ'ﬁ:mum'ﬁﬁmmwwé MMIAFBLATIZN ARTHARRSIIETIA
ﬂ"l‘ﬁLﬂ‘i’W%‘lﬁ(‘{llmd@ 119813 m‘sﬂmﬂm%ummﬁ?ﬁm@m NEAA-ARKHA NFARRW
ﬂﬁ:mum‘jLLmammw;;mﬁwmmzm% ﬂ"l‘jﬁﬂL%Q?J‘W’]mgl,mf‘.:ﬂ’]‘iﬂ‘i::ilqﬂ(ﬁ?f%ﬂ"l‘i
AnfunisunTam bdiadszsndu

Principles and thinking process of man, critical thinking, creative thinking,
analysis of information and news, logics and reasons, decision making process, searching

processes of scientific knowledge, critical thinking and practical application for problem

solutions in daily life
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%wmmﬂmétﬁfa@mmw%ﬁm 3(2-2-5)
(Science for Quality of Life)

WannnsreAnrmansuazmaluladsauneRnaudlagiin nnaiaang
LLﬂzﬂ‘j::‘LlfJ‘LAﬂ’T‘i‘V]N?J‘V]f-_lﬂﬂ’?ﬂ(ﬂ%ﬂ’]‘ﬂ‘E:T-_Jﬂ@ﬁ%?uﬂ’]‘iﬁwuﬁ@Mﬂﬁw%amTﬁ,ﬁﬂﬁdﬂgl:
@ﬂlwﬁmflm@LmzLﬁmﬂ‘szﬁw%qumm TneipgeminfananssnugeeAIENIM
mﬁwmmﬂm%ﬁﬁémwé ANIIRAEN FIAN N1ElBILAT TRWETTH

Process of scientific and technological development, application of science for
life quality development, happiness and efficient living regarding the effects of modern
science and technology on man, environment, society, politics and culture, application

of scientific knowledge for quality of life

msﬂszﬂqﬂﬁ?ﬁu‘suﬂiuﬁﬁﬁ'ﬂmﬁuﬂq ARRINA 3(2-2-5)
(Office Program Application in Digital World)
ﬂ‘]‘iT"g’G’mI‘iJ‘jLLﬂﬁNﬂﬁZﬁqﬂ(ﬁﬁuﬂﬁ‘iﬂ%’N wnle uaznsihdfinenas nnsts
smlusunsudsziaanadt nslremlysunsnnisnsdman nnslreslysunas
HuaueIU ﬂ’]‘ief%\i’miﬂﬂm‘mﬂqugmjﬂ Lmzm‘jﬁmﬂﬂﬁLm‘jz\lﬂﬁzqﬂﬁﬁ"ﬂﬂ
Using application software to create, edit, and save documents, using word
processing program, spreadsheet programs, presentation programs, database program,

and using other key application software

A5EENMAMAINIELLLYIHINISAMSL ALY AT 3(2-2-5)
(Integrated Exercise for New Generation)
ANgiiasuANTURaNTIUMIINIY N19pandIdInIeuaLNITLaUTNA
ADGIATN NOANTIHNNFINTHIBIAUYATAN NITLAEHATNANTIANTANGAE
LAZANANATAUANTIONTNNNNEAEAUES NTUElAAamIT nnTATLANTNmIn
nnaRnHaNANEAeNTINTIUING N1l BsfIeEMIUANITUIALT A N AT TIAN
Auazaanidsme Tsauaznialasiuansniseenidsmefivmnzan nedasyng
Tnsmandnatintunaiauiiouazeandidsniefeqanin nannisu s

1 o/ ¥ v 4 o o/ < o o/
Annnzas LL@Z‘Wﬂ‘Hf‘.:ﬁuﬁ”‘lustuﬂ"l‘ﬁ?ﬂﬂ%’ﬂdT‘Jﬂﬂﬂ"lﬂdﬂ‘]il?u@uﬂ’ﬂ’ﬂﬂﬂ”lﬂdﬂ‘m



SURIZLN

3571105

3571204

31

v

ﬁl o a o ! = a a va id
YRR AIDEUIHIIYINT Wu%ﬂﬂﬁl(WQHQ—ﬂﬂUﬁ—ﬂuﬂ’J’I)

Fundamental of physical activity exercise and playing sports for health, health
behaviour of young generation, physical fitness and self-physical fitness testing, food
consumption, weight control, recreation activities for relaxing, prevention and take
care of sports and exercise injuries, disease and prevention with appropriate exercise,
application of sports science in sports and exercise for health, appropriate principles

and basic skills in using exercise equipment in fitness center

¥
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2.1) NENITINHFINITIEN

1 4 v

mwgﬁmmmﬁmﬁ’umsv}mLﬁmumms‘[‘smsu 3(3-0-6)
(Introduction to Tourism and Hotel)
ADTHNNTDILAZINI N BINONNTIIN1TN BT IULAZNNTITIUTH AN
ANTHRIATY LUARANAN @qﬂmﬁLLmﬂqﬂmmmmiﬁmLﬁmLmeﬁT‘NLLﬁN LU
mﬁﬁ@uﬁmL,meﬁ‘jm‘msfuqﬂﬁ@ T8 ANERSULAZARLIBILEUYINNTBITEIUAY
N9 159UTHR N AT TR
Condition and trends of tourism and hotel: meanings, importance, main ideq,

demand and supply, tourism and hotel in digital age, sciences and arts of creative

tourism and hotel contexts

weRinssnsinnaiien 3(3-0-6)
(Tourist Behavior)

ArmgifigatungAnssainnandien nsfeuifisunsegelanienis
naufien Aflenuaznissugeesinneiisn woAnssuinvesifisananiaidan
WameIfien AnsaantauazaEiaone lsesimesfien anaRmeainveadion
aounamadiiganazaaguaulunasin Jadune q Aaswananiafiujduius
Semanainmeaisauazant

Comparative study of tourist motivations, values and perceptions. Tourists
expectation and satisfaction. Attitudes of tourists towards tourism destinations and host

communities. Factors affecting tourist—host interaction
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mmé’enqmﬁﬂmsﬁmtﬁm 3(2-2-5)
(English for Tourism)

AnsIgAEmnTTinaafisailunasiu Dulsame waztuanslszing
34:@Lﬁum‘jﬁmﬂ'1ﬁﬂﬁwﬁumzﬁqmumﬂﬁﬁdﬂqiﬂﬁef%ﬁfuqmmviﬂ‘j‘jum‘jﬁmL‘ﬁm nla
N199ANISMATARNLAZNITANURLNITIAIN S wazAnUFTAnIsUT9 8807
nasfitnuazlazndidmussan luinasiu uaznsdeaantundangulndulaqi
wasRBnszLanIsasuuaseslan

An overview of the tourism industry locally, nationally and internationally. Gaining
knowledge of behavior, vocabulary, expressions, key concepts, trends and issues
needed in the tourism industry. Understanding how to make an accommodation and

itinerary, and how to describe the local tourist attractions and cultural activities to

others. Field trips to various famous tourist sites

‘G‘Jmﬁwmu‘%mﬂﬁﬂqmmvms‘sam‘%mi 3(3-0-6)
(Psychology for Service Industry)
mmwms;lLmzmmﬁﬁﬁiyﬁmﬁmﬁmm%m‘aLﬁ@qmmmﬁﬁuu%mi ANBUTUAY
89ALTENBLYBIUUENS ﬁ@@?ﬂﬁyuﬁmﬁﬁ@w%wam'@mﬁﬁmuquﬁﬂﬁimmuwﬂ(
AosantiRvaIRURtRnTnEng adeiivinlnfinauaoslsz@naninnieineuens
puUFTR LA nMasnunRmnmnisuEnislas lasuusnsgIaInafesagniT
UsziuAmaIn LLuWNmﬁé’@mﬁ@mmwu%mﬁ@ém‘i@mﬁfﬁume%ﬂﬁ'ﬁwim
WPEDsHaIMaLEMIaIN 7 uunliun1sanisesgsRegnanasnLEnta oA
Meaning and importance of psychology for service industry. Nature and
composition of service. Basic factors influencing the determination of human behavior.
Qualifications of service workers. Factors causing inferior performance of service workers.
Maintaining service quality by using an international standard system for squality
insuarance. Guidelines for managing service quality with morality and ethics through

various administrative tools. Trends of service industry iin the future
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andunAnunianisvaaiias 3(3-0-6)
(ASEAN Studies for Tourism)

Uszdfmansiadenziusanidodn dounganaulssifeansdalaq
UNUMIDIRH AN eniifinanimeaiisaiaasugie dian uaz
RIIARBN NINYINTNITNBITIHAN9 7 819 qwmummﬂmlﬁﬁu N3N lanng
FITHEURLTNUTTTH mmﬂwmgﬁﬂfgfmﬁﬁé@mﬁvimLﬁm AABATUANINTINSlE
symrNLssmei Ay ssienaasmaen@enfitnaganiaveiien

History of ASEAN since prehistoric period to present, the role of ASEANTA in socio-
economic and environmental impacts. Besides, The course traces historical relationships
among ASEAN nations and regions involving tourism, and trade. ASEAN heritage park and
the invention of biodiversity, World Heritage; nostalgia, exotic and the burgeoning tourism

industry

Qiiﬂﬁusimf‘i‘m%wLmzﬂgviN"lﬂﬁ?'m%‘i_lﬂﬁivll'aetﬁﬁl'umzﬂ'ﬁiidLLi&l 3(3-0-6)
(Professional Ethics and Laws for Tourism and Hotel)

AGTHWHIE AGTNRIATY UWHIAA NANTITEILTIUATIEN A3UF5TH LAY
ﬂg‘ifiﬁ\l"lilLLﬂ/\INLL@xW’]iﬁ‘ﬁ?jﬁLﬁﬁqgﬂdﬁ/‘i_lﬂﬂ‘i‘ifllﬂdLﬁﬂ'ﬁLL@:ﬂ’]‘ﬂ‘NLL‘iNLLﬂtﬁq‘jﬁ@‘ﬁlLfATIEI’J"ﬂy?J\‘l
Ausinveadion 10idy wazaedydd sudeungmangnimaniisauaznis
T59u53 LL@%EI/QLﬂ‘i’]xﬁLLuQW’Nﬂ‘I‘ELLﬂKfﬂﬂiy‘VlWWWG@%ﬁﬁ‘j‘iz\lﬂﬂﬁﬁq‘jﬁ@ﬂ’]‘jﬁﬂdLﬁEIfJ
LAZNT b99USH

Meanings, importance, main idea, professionalism and laws (both civil and
commercial laws) which related to tourism and hotel including related businesses which

connected to tourists: requlation and act about tourism and hotel, and morality problem

solution of professionalism of tourism and hotel businesses
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3] ﬂ‘l:ufaﬁmsﬂumm?m%'u nrsnasigauas ﬂ’]i‘[i\‘i bIH 3(2-2-5)

(Information Technology for Tourism and Hotel)
Aniimaeduusnnaw: 3573314 msﬂﬁﬂ'ﬁmu&au%’uﬁquﬁﬁ’ﬁ

WHIRATBNTEULLASERIUABNANLABS FAYIA TTULANTERNALAZNITIANTS
ﬂmﬂymj@Lﬁ@mﬂ”mmimﬁv}mLﬁmLmeﬁT‘Nufm NN9NTZULEN TR AN T
AU IR m‘s?ﬁﬂ‘nm‘mm@uﬁqm@%ﬁqL‘“s@gﬂLL@:Tﬂ‘jLm‘jm‘s:qﬂﬁr’fugmmmw
nanesfigauarnialasuas n1sdantsrayaniiulaqiiuuasiuaonszuanis
Wasmulaszeslan

The concept of computer networking, digital, information systems and database
management to tourism and hotel management. Implementation of information systems

used in managing current and timely information. Applying multimedia, communication

technologies and information systems and applications to tourism and hotel industry

msﬁ’mmsu@zﬁ’mmw%'wmﬂsqﬂﬂ@?&;ﬁqiﬁwmsv}mLﬁmLL'ézzﬂ"ﬁT‘Nuiu 3(3-0-6)
(Human Resource Management and Development for Tourism and Hotel)
m"u’ﬂm‘sé’fmmﬁw%wmﬂiqﬂmefu'q‘aﬁ@mivimLﬁmu@:mﬁ%mﬁu 19979
WNH NN9RFINT NNFAALEBNYARINT N15UssIRNNTUIRN adafnisuarnis
fgfi@tﬁﬂﬂﬁﬁﬂwﬁ%mﬂmﬂﬁ ATTUIUNITAUIMINYINTYAAR mqwjﬁﬂ wialla
nsvinssadiuiin nnssantsaneauseluasans
The principles of human resource management for tourism and hotel industry.
The process of personnel policy; manpower planning, recruitment, selection and
performance evaluation. Benefits and motivation to maintain staff. Human resource

development. Leadership, teamwork, and conflict management in organization
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1. FLINTTIBNE  NT1TTIANTTHRLNHBINISNDIALT

UszSRransmauazn1snaiies 3(3-0-6)
(Thai History and Tourism)

AINHANIE BRI NS IRAERS AnNATRTEeIU ST RAARSTIRABnIS
naafisn nMaveafien@lsziRmans aradunizesusing aseaauiamn
mavaslsriRmand e lugmendnennanianaafion dudsunganeulsdfimans
fomfflszifmans Usznousasatandnslusolulsamaine qlaie agysen
513 uazdmulnAuns mwdAL wenannil gasunisdanisniameainaids
UstRmans anfi n1adaniaiueysnEnielasifmans AReS 0 n3innas
NANTINU NHUHIY AN 9299 m‘mg%’ﬂﬁ ATRBANNANIY  UAZUHIAR
TunnsrmasnIaaiisadelssifmansdinsundngranisausndanmnen
i lUisannasstuslaunan s uas s EE NN asfita e

Principle of Thai historical context, The period of Thai history from the prehistoric
to Sukhothai, Ayutthaya, Thonburi, Rattanakosin. Evidence of Thai culture related to
International issues. Historical park management including planning and organizing.
participation in preserve and conservation, interpretation and museum management.

Describe the tourism trend in Historical tourism as world class tourism

gRFansianisnasiien 3(3-0-6)
(Geography for Tourism)
dnvaznfimansnnmeannaesdssmaeifegainvenfion waziannig
yeaiieafid Ay A AzUSEMA ANHEIAUANHANINYRANAAFYDIUTLN AL
iquﬁ%mﬁﬂ‘aza‘ﬂéﬁ%mw%gﬁmm%ﬁmﬁm um‘a@?%ﬁuqﬁﬁ@ﬁ%ﬁm yangIni
FIFNEUHIAANITIANITRNMUMITNR Auftan3ne Aanannafensdanin
naneafiendeilion. iumasmHasEnsAnsTiftares neREmINsaREnY

wniaymnasilgnisveaiaaiidd
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fauazAaBuaTEien mi'zﬂﬁm(wquﬁ—ﬂf]ﬁ’ﬁ—guﬂ;ﬁ)
Geographical theories and factors pertaining to tourism; Thai geography; major
natural tourist attractions in each region of Thailand and the other parts of the world;
an analysis of tourism geographical problems. Concepts, forms and components related to
biodiversity and ecotourism management. Developing ecotourism and protected areas.
Conservation and management of national park, wildlife, and flora to ensure sustainable

tourism

AN BLAT WNHINTSN B TIE T 3(2-2-5)
(Tourism Planning and Development)

MANNIS WHIAALAYEIALTLNBUNITIUNLLATR ABn19dmsiiunis
N1TAARTHUTLHUNS ﬂ"l‘i’]"lﬂLLNMLLZ\]Sﬂ"I‘iW@N‘LA’]ﬂ’]‘SViﬂ\‘iLﬁﬂ']“ﬂﬂdﬂ‘ixmﬂ\fﬂﬂ AN
qu-_l‘LI”]ElLL@xLLNHW@Nu’]ﬂ’ﬁ‘V]I?NLﬁﬁ%ﬁg\‘léfu‘itﬁugﬁﬂ’mLL@zitﬁU‘ﬁ’Tﬁ@’mﬂ‘iﬂUﬂfl’m
SANTDIIMINUTAN AN ABATHIT AN BIEN y‘jmﬁm‘im‘jm‘mwLLNuLLﬂ:ﬂﬂ‘jW@Jm
MBI AEAAR BN LUREHN DA N 1A BN A LR BN NI AR BN
LRZUBUNAN I Tuqmm%ﬂ‘i‘mmﬁﬁﬂuﬁm

Principles, idea, elements of planning, operation methods, monitoring and
assessment, planning and development for Thailand tourism, policy study and developing
plan (regional and national aspects) following international cooperation and local
cooperation, tourism planning and developing integration which related to condition

and keeping up with the changes in each context of tourism industry

'
L%

asnandigaasnsiofiu 3(3-0-6)
(Sustainable Tourism)

ANHHE LAY AHIT NI T BT Enpe 1N uIARYEINTBIfEn
aenesiaB aaun1ael winlunuazesAlsyneUTIfiunasiunaneadioaasnesiedn
PANNNTUALNNTANRINNNTNBUTRBIRIA TUUTIALARILIARDN NTYUINNNG
NN HILAZNNTTANT NN BTiganeasady

Concepts, issues and approaches of sustainable tourism management.
Management principles towards environmental economic, social and cultural sustainability.

Roles of key stakeholders in sustainable tourism. Strategic planning and project design

Implementation and evaluation of tourism plans. The issue of host community
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participation. Case study of successful techniques in various countries

%‘éﬁwmmi%'ﬂLﬁaqmmwﬂssuu‘%mi 3(2-2-5)
(Research Methodology for Hospitality Industry)

NANN1TA1999 IATINITNATATAI9A9Y ATnunIuenas nadendeyyi
MR IMNATULLLANTATE N1aRmuAdnqU s aeALaaNNfgIn UTranTuas
m%jmﬁqaﬂlw 98T NUULADLNTN miﬁmqwﬁqaﬁmﬁmaﬁLmﬂ:ﬁﬂ”mdmm:
UFeHIanan1TIas  NTTEHINENIBLATNITHILEND

Characteristics and scope of tourism project research, research process including
determining research problem, developing conceptual framework, literature review,
research design, data collection techniques, data analysis for qualitative and  quantitative

research, research preparation and presentation

asuNINIIBaLfiea 3(2-2-5)
(Seminar in Tourism)

ARTIIFONNT0L Uﬁ:Lﬁuﬂiyméw 7 ﬁéﬁm@%@qmmwmwmﬁﬁmLﬁm
faluardunesdu szdudssmanazssdugfninenden Anuavssssaed
AOIHNITO NTTUIRNITUINITRALNITTANITANE UERLABTBITHUATHINS
nafneAAsI UfiRuazefdsslUuszgnaletuniaundyniniaesiien
TuiTaqiin

An analysis of industry issues that affect the tourism industry in both local and
national ASEAN. Study both natural processes and situations, management process
then manage the effects of their work. Bring results of analysis and discussion to apply

for solution in tourism
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3571201 Wo‘i’ﬂmiaﬁ'ﬂqmﬂﬁ 3(2-2-5)
(Tour Guiding Principles)

Ang TinszuasiAnaAsetiemdagman i anesuRaeoy
ﬂﬂqﬁm@mﬂﬁ m‘m’mLL@:@‘j‘imu%ﬂmmﬁﬂ@LWﬂﬁ ﬂgwuﬁﬁm‘j%’mm N1FALHN
nadnsensneafisa s ALz A sENA MIUBN1IRBuSY MANN1TINN1TRD
ANEVHIELAZNINTIINAO M M98 AHAEANLAZA TN RBATaUN TN aNTien
ndnnauazmaiafsadunininieauunne q naduiunnsdasiufsatuszme
uazalaTng asAnsfiiAsnrasiudinamen uasinuUfliRnnsiaamen

Knowledge and skill of tourist guide. Roles and responsibilities of tourist guide.
Etiquette and Ethics of tourist guide. Legal jobs, Implementation of tour operators in
the country and abroad. Greeting process. The principle of providing an interpretation
and guidance to attractions. Convenience and safety for tourists. Principles and techniques
on various trips. The organized tours in the country and abroad. Organizations involved

with guiding and tour guide operations

3572225 msﬁ'ﬂmsﬁqsﬁ@ﬁmﬁm 3(2-2-5)
(Tour Business Management)
ANTHNWNHIY AATNATATY ANHMUE LLmT‘Jumewmmmﬁﬁﬁ@ﬁ%ﬁm
M39AR Usztnnlaseasnessans N199aNITFaununMIS@mumTe na e
szuudnlud® niseantmalagans n19919uNNNIT n1sUfiRniadminiien
nnsdszamueulunisdadafisn nasdnfiunisdadiisn 1995918589
MIARA NFUAMITIUYARRUAT LT Iaz 193 uansgaRarifian TuTagii
Definition, importance, nature, trend and the role of tourism business. Organization,
Types of organization and operations. Automation, Production Planning, Coordination
for tour arrangements, Tour arrangement, Negotiating Marketing, Human resource

management and accounting and financial tourism
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ﬂ”l‘i’;ﬂﬂ’li‘[ﬁix‘l SN RILAEHILETNNTTVIDITYT 3(2-2-5)

(Project Management for Tourism Development and Promotion)

AL AR UL BI AN aeNTie Aag nasURTRIALatUnNS
AanlAsentg NI9AATIERAN SN ANV BTEn ﬁmummmzﬁﬁﬁmﬂm
ngavukiadnrinlassnasTunsimuuaz a3 NN asfie ﬁﬂfﬂzﬁﬂﬁ‘i
Feulasenisuazurusnafanmuiwaweaisaassnnulauiauazaas
pasntraanInaasanuTaqii

Knowledge related to promoting tourist plan, knowledge related to project
implementation of tourism potential analysis, background and importance of planning
for making promotion projects and tourism development leading to project writing

and planning for promoting tourist to meet the policies and the needs of the current

problem conditions and project management operations

m&'ﬂmsﬂufoﬁumqsﬁ@msﬁu 3(3-0-6)
(Principle of Transportation and Airlines Business)
mwgﬁmﬁ’um‘mmmﬂmuz&d uazgInan 19du UnUIMIBINITANKIAN
PETRANAABEIAINITNDUANT TLUUNITANIIANIUTIRIAEATT WATANA1TE
ﬁq‘iﬁ@ﬂ’]‘mmuﬁﬂﬂﬂu’&}d‘WNUﬂ VLT T9BANAA mwzﬁﬁﬁiy*’ﬂmimﬁdﬂ‘;w
fugi warRvBurgaInazAInisasiuAentsanmANatas ngasdauuaz
YAANFIAT | FAgatun1sANI AN IHUsTmALa AU sEmA  ua T
mem‘imumﬂwmfﬁu@mﬂm
Knowledge of transport. The role of transportation that affect the tourism
business. Transport system. Passenger and Baggage. Business of transportation by
land, water and air. The importance of infrastructure and facilities that support

transportation operations. Regulations and agreements relating to transport in the

country and abroad. Trend of transportation in the future
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msﬁ’mmqﬂﬁﬂmwﬁm%'uqﬁmnsﬁfuqsﬁ@u‘%m‘s 3(2-2-5)
(Personality Development for Service Professionals)

WIIAA mwwmﬂLm:mwﬁﬂﬁiyﬂmqﬂﬁﬂmwG;@m‘jﬁﬁmmmqﬂmﬂi
TuaeArdnnnglasuss Tadefidavsnanayafnnin N9aENaINYARNATH
Wolszansnmlunisvine saufennsfnufifvinuziugnbu 4 fauaduns
Wannaueaianud1se luangdzsninnislsouss

Concepts and importance of personality, impacts of personality on individuals
working in hotel industry; factors influencing personality; enhancing work efficiency

through personality; essential skills for self-development in hotel profession

A19IANTTLSIUTH 3(2-2-5)
(Hotel Management)

AngAtatugasmnaalauan . manddnnigaielsussuasiinns
sugRanasdsan Uaznnuasgsnalsauasuasiinuaslasessnnisinnisasans
FUUUUNITUINITIIRUALNITANHNIN Nﬁm‘jﬂ’mﬂ"l‘m?jﬂﬂ‘iLL@:LLMQT‘JN%@Q@‘jﬁ‘V
Tsouasuasiiin uasAnUfiiRnnsdntwudnnisasans

Hotel industry-related knowledge; the importance of hotel and lodging
business to the economy and society; types of hotel and lodging businesses and
organizational management structures; administrational and operational models;

service standards; and trends in the hotel and lodging industry

msﬁmwmmuqé’anqu‘fuqsﬁ@‘fﬂu,su 3(2-2-5)

(English Conversation for Hotel Business)

namuinyznensangulagmmnsinawsa e dngu i U GUR uusmn

FIN T ﬂﬂGT‘NLL‘iN 12 ULARNADUIUNTUANT WNKALNUIH WHENEIMNTLAZIAZBIRAH
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Developing English languese skills with emphasis on English conversation used
on various departments in hotel, such as front office departments, housepkeeping

department and food and beverarge department

aunngqugsAaNadTdnuinig 3(2-2-5)
(Business English for Service Professionals)

AneButeABIEANAZAIN UBNTIANEaT suazuen sy Aniauas
814277 ‘LW]ﬂ’mNﬁ‘f{U%ﬂu@"lﬂﬁﬁmNW‘ELL@%'J’]‘jN"I‘jﬁLﬁﬁ@%ﬂﬂﬁﬂﬁqﬁﬁ@f‘mLL‘§34 R EN
pAniseR lnam AnufiRnminausiuiugm wazmawzindasndniug
KRS TUAUENNT Il 59usH m‘mizﬁﬂu%ﬁqmﬁﬂ‘jm‘m ANTANATEEL NN3BNN
uapiBenamanevnegsia UszdRgaudn aamsneaiagm

Practice describing facilities; giving directions inside and outside of a hotel; listening
and reading news and complicated articles from hotel business-related magazines and
journals; making comments on what they have read; giving basic presentations and
introducing or publicizing products and services available in a hotel; having meetings
within different functions in a hotel; interviewing; and reading and writing business

letters, a personal profile, and application letters

ms':'mLmutmzﬁ’mmqsﬁ@‘fﬂLL'sN 3(3-0-6)
(Hotel Business Planning and Development)

UWHIRANISINUNYE NNFEBNULULAZNNTAMWIGIAALTIUTH N199ATZ9
qﬂmﬁumgﬂmu ﬂﬁﬁﬁLﬂ‘i’]xﬁNﬂﬂWLLQ@Z;EN‘V]Nﬁq‘jﬁ@ T T e BRI AN
gafialaeuss nnadneacn ululrnisusafinlasinisnisasmn n1staenen
uaztazifuamnizanlun1aimnn fediuisaainazaandmiugsialasuay
ANARIALAZNITIATIEIARAL WY WIATIANTG2TE NITIATISARATA NITREEH
M98 Navaenlraeie Ryl sss LS

Concepts of planning, designs and development of hotel business; supply and
demand analysis; analysis of the business environment; study of the directions and trends
in hotel business; feasibility study; appraisal of investment projects; analysis and assessment

of suitability of facilities development for hotel business; Marketing and target-market
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analysis, sale techniques, marketing analysis, promotion and advertising method

selection techniques

3574922 NNSANNMINSISIUSH 3(2-2-5)

(Seminar in Hotel)

AATITAFOTHNITOL ﬂ‘i:ﬁuﬂfym(ﬁﬁa g ﬁﬂlaméﬂﬁﬁﬁ@mﬁfﬁ\iLL‘jNﬁqufm:ﬁu
NE9AN THTUUTAVALATHHIZIR FNENEOTHNIT08 NTTUINNNTUIANTUATNNTANTS
dnuoirRiAuyesiny AnUfiRnisdndusniannanisfnedinssruazeiitens
Uszena e unaunTaynInTs 5 ausnuaT AN IS UTHANINATTIUEING

An analysis of industry issues that affect the Hotel business in both local and
international. Study of situations, management process then manages the effects of
their work. Bring results of analysis and discussion to apply for solution in hotel

business
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2) FAINITANHRITUBALNTITTIANTITHBINN

msﬂﬁﬂ“ﬁmumﬁjﬁu 3(2-2-5)
(Housekeeping Operations)

NNIANTUHLTY 20ULIasTuuN s URg T Beloun n1awEen
VEIRN NANNNSYNAIHEZEA m‘ﬁmmﬂLL@imeuﬁmﬁﬂTﬁmwﬁmﬂmﬁﬁmuﬂ
nannaguansnaannehmesinzasuen nathgednengunsoinaaslys nnsdnia
m‘jﬁqﬁ’iy%ﬁmuﬁﬂm?ﬁlwmm%m?% m‘i’ﬂmi@Lmsfuﬂlqummﬁmm@ﬂﬁqLL‘;‘N N9/
AN39NITYINTHIBILHBN FIHTINITUENNTI8 T B UNN LA ZN 151528191
SANFULKBNAY N1550ANTBIBIunniunsalinng T HITYMVBINHAIU UATHN
TR

Operation of housekeeping; fundamental housekeeping including guest-room
preparation, cleaning, standardized interior decoration for the guest room; security of
guest’s property; maintenance for laundry equipments;hotel property records; management
of hotel public areas; working schedule management; division’s internal management

and coordination with other divisions; acknowledge and response to guest’s complaints;

staff manners and practical section for housekeeping operation

¥

miﬂﬁﬂ'ﬁmugau%'udquvim 3(2-2-5)
(Front Office Operations)

TS9N NNNTLER T TUUAZIHNT AN S U R AT DB WULHRNADNE Y 119
euHLNTAIY gUnsoldesfiairaalauaziinisfifen Tuaunsuazena
WaIEULABNRNADS N1sawzidenain n1sSuRwIesRn n1sRNTBBeRNTE
WiBn nnsTnudnistnaidn naiuanialnadn 9muannsau ¢ Adeovaediy
IMADHFUATIIN uATUSTE TR LIMaEN U eeniiisate uaznuGiiRem
ABUSURIINN

Administrative structures and duties of front office staffs; operation planning;
equipments for front office operation; application software and computer system for
guest-room service; check-in and check-out registration;guest-room reservation; the

guest’s account registration; payment service; telephone service; and related affairs of
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front office operation; as well as coordination with related organization and practical

section for front office operation

3) AUINTITANRUITHEAZNITIAT IR ITHATLASDIAN

nsUfiReuLInIsaIsuaTIAEaRN 3(2-2-5)
(Food and Beverage Operations)

ﬂ’l’m;;Lﬁ/ﬂ\‘l(;{uLﬁ?_lQﬁU‘ﬁqﬁﬁ@U%ﬂﬂﬁﬂﬂ%’]‘iLL@::LW%I‘?J\‘iﬁN TA998919NNTLENTIM
LLﬂzﬁﬁjﬁﬁﬂ’lﬂN%Uﬁ@]‘h’@ﬂ"ﬂﬂ%jﬂﬂu%ﬂ”l‘iﬂq‘lfi"l‘iLL@%LW%@Q@IN STUVNITIANITBING
wazLesinlunesnnnng zgr"ﬂﬂmﬁﬂLmemﬂ@@mﬁﬂTum‘jﬁﬁmu UEN19811U19
LAAABIAN NIPRENATHNIBNBMIBIE NI neda LB wﬁﬂﬂ’]‘mm‘gmmu
M3 MUBN98 M UATLAR DA %gum@umﬁﬂﬁﬁ’ﬁLL@:TﬁU%ﬂﬁmmﬁLm:m%mﬁ'u
NIFNTAUT AR BILAZTARIANS ﬂ’ﬁLLﬂT‘ﬂﬂ/fyﬂ’ITudﬁuU%ﬂﬁ‘iﬂﬂﬁﬁ‘iLLZ\IzLﬂ%ﬂGﬁN
N198ANS LATINIT R W N HE NN IWLE NN LA AR B IAN

Introduction to food and beverage service business. Organization chart and
responsibilities of food and baverage department. Food and beverage management
system in a restaurant. Safety and hygiene for food and beverage service sector. Mise
en place. Service methods and service styles. Service procedures. Catering service and
operations. Resolve problems in food and beverage service sector. Project management

to improve server’s skills

ANSATRRITUBRLNTTIANTTAST 3(2-2-5)

(Kitchen Operations and Management)

Arnguaznn Ui RiAsafuuNunAte ndnniadaszuunislunsa ng
sufleurasniainembmesnsa dumng g mmetunsa 9seussnsesgLsznay
aWne AnEgfEatusIEnITamnT AAwAeeunITUsneUeIMs Faulsznay
2B9RNFUBMNT NANNITRBENTRgRULATYINYENMTUSENaUaMIT MY BANnNNTUSY
graenmauazniadenlrauman NIzaN MEnNISIIEUDLATNNTIARNULANTY
AWMU ENIU NIFAIUIUAMYHATTHAR N15FMUATIANINEY N13dANIS

Tassnsilaimmuyinuzylsznausmis e
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Kitchen knowledge. Principles of organizing system in the kitchen. Roles of
working in the kitchen. Ethics of chef. Food knowledge. Cooking terminology. Standard
recipe. Food preparation and cooking Thai cusine. Principles of adjusting recipe and
choosing the proper ingredients. Food decoration and presentation. Cost control and

setting sale prices. Project management to improve Thai chef’s skills

2.3) ﬂqu?zmmmﬁ'an

2.3.1) ﬂﬁéu%’:ﬁ'ﬁﬂ

WARS L ATESANLAE NGRS 3(2-2-5)
(Beverage Products and Bars Operations)

T TR e T D T LR O NN AP I e TR P e

unnzUsTamgUnaniedacdafi N snaLAEsAN S18N15AREIAN n1aREs

ﬂ'l"lNW‘i@N"il@\‘lﬂﬂuT‘Vm%ﬂ’]‘i n19idn 119978 NTANEe ﬁﬁﬂﬂ"l‘jLLﬂtﬂﬁ‘iﬂ’JU@N

|
=}

ADANTNLARDIAN 19199 TinbznisURTARa AGsAnTfuaana s ALAY
TnfuaANaEaARNGATNIATIIUEING  WasANURTR LN

Beverage knowledge. The process of producing alcohol each category.
Equipment used in mixing drinks. Drinks list. Beverage preparation. The process of
order, purchase and issue. Principles and quality control. Daily report. Practical skills
on mixing alcoholic and non-alcoholic beverages based on international standards

formula and bars operations

Sumnisienisnasiien 3(2-2-5)
(Recreation for Tourism)

ArNguarnIUR TR R AUTIINIG JUULY Ussinnuaznnidnos
rasfianssuiunuinisiiontameaiian ndnnisidenianssnsiunuinig
NNFANANNNTUATNITUIHAUNAAINANFI2DIAINTINTUNWINTG  AouaNIREDY
wrinfanssiiantameniisn maesiuuazquanslasadietunisiniansss

Taymuazumanieun lunnsdmbmunnisiienisveaiian
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General knowledge about recreation for tourism. Model types and characteristics
of recreation for tourism. The selection of recreational activities. The implementation
and evaluation recreational activities. Characteristics of activity leader for recreational
activities. Defense and security in doing activities. Problems and Solutions about

recreation for tourism

nsnaaigndganin 3(3-0-6)
(Health Tourism)

AITHWNAY ATTHATATY UATADTHNITLAT NI N BIN19NBTieaiB
FUNIN ﬂqﬂmﬁl,l,mqﬂwmm‘wimL‘ﬁlmﬁdqﬂmw ﬂﬂ‘jﬁ%mﬂmmwm‘jﬁ@uﬁm
L%qqﬂmwuuﬁ”ugmﬂmmmﬁmm‘aﬁmLﬁmfm AR AN SN TNUAS
V%TNLﬁf—_lflLL@:U%ﬂ’]‘i@d@ﬂﬂ”mﬂﬂdﬂ‘ixmﬁTWﬂTﬁLﬁﬂﬂQ’]N?ﬁlbﬁﬁu LL@tLﬁu@zmﬁN’m
ﬂmﬂm\amam‘w}mLﬁmL%qqmmwcqmmw%y’uﬁwmfﬂﬂ

Meanings, importance, condition and trends of health tourism, demand and
supply of health tourism, health tourism quality development based on Tourism
Authority of Thailand” s standard, sustainable health tourism attractions and service
encouragement and development in Thailand to be the world class health tourism

destination

ansvaaiaalneenem 3(2-2-5)
(Community-base Tourism)
ﬂ'ﬁmmﬁzﬁuwmwLmew@i”]ﬁfyﬂmqwusfumif%’mmﬁmwimLﬁm
maaasaediln neavmunAnenmuazNETIAdarEIass Tomuadaia
LAZUWAIININNSAANISAA N199ANNTNNTNBITBITMUETIH NNTTANITANS

NBITIEIBINEAT UAZNIFIANITATN BTN INR NTHANEIUAZNITAILT TR

1 J
o

Tuﬁuﬁ@%q LLNzﬂﬂﬂLLUUﬁ@ﬂ‘J‘ENﬂ’]‘jV;EQLﬁil’)ﬂil"ldf:ldgu

Analysis the importance and roles of community in Tourism Management.
Awareness raising and potential development among community participants.
Community network development. Problems, restrictions and good practices in
community participation. Case study and field practical in real place and design

activities of the sustainable tourism
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AT5IANTITDIRITRIRIYIBLALNIBINH 3(2-2-5)

(Internationa and Local Cuisine Management)

U RANARTUATATRMHINITIBIBINT ANHOT AR UAZAITNUANA
YEIBIVNTHIHIE IR UATBIANTN BTN mmglﬁmﬁ'um‘m‘j:ﬂﬂumiﬂﬂ‘jmﬁ’umﬂ
WRTEMNTEEY NN IUATHIIENITEMS TN lEie n19eSes
quﬁuLL@:ﬂﬁ‘jﬂ‘j:ﬂﬂumiﬂﬂ‘jmﬁ’umﬂ Usznnly AU oW 211199181 81T
AMTBN DIMTIIMAN AawdssdngRuLasinEzn1alaznaunIaadY g
ATUANUINIDL SREIFUAZATATNDING ANFHNANBUATNITIARNLAIBINS
graufauazaalaandalinislssnetemng nadantalasnaieufinuas
ninszyszneuamiaiede

History and evolution of food. The characteristics and differences of International
cusine and Local cusine. Knowledge about Western and Asia cooking. Menu planning.
Knife skills. Preparation and cooking basic Western cusine such as eggs, sauces,
appetizer, pasta and main course. Preparation and cooking Asia cusine. Taste and

quality control. Food decoration and presentation. Safety and sanitation in kitchen

operations. Project management to improve Asia chef’s skills

AsUzAflaenismaafinauasnisisouss 3(2-2-5)
(Professional Practice for Tourism and Hotel)

AHsuarn1TUIRAs T usunen iluazARUZNNLNTAAN NEnLAY
prndAtyresnIsdananliuaznisunzadn nislsgunaoifiltalunisdnaanty
waznIsuneadn wann1sientnenly A109nenNUAZNNTUNZAAN TUABULAY
wmAfATNITARe N HLANT LN AAN

Knowledge of flowers and carving. The concept and importance of flower and
carving arrangement. Equipment used in flower and carvings arrangement. Flower
selection, color selection. Techniques and procedures in arranging flower and fruits

carving
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NTTNAAYRNDULRTYWNAITU 3(2-2-5)
(Bakery and Pastry)

Amsuar UG RA st UN T IuNaULA AL TPAL 1AapsTle
uazaUngol nefimesda dupeunIswEENNNG neTABNITRaNLAZINARATNS
FNUUNDUUAZHHNANE NNV TUHELLAZIUNAI U TANNIA 7 ABn1aLfiusnen
i JUULLNTTANUANELN  grenidBuazaanlaandeTunisvineasasuney
LAZATIVUNIAIY m‘sr:v’ﬂmﬁmqmﬁLﬁ@ﬁwmﬁﬂmﬁjﬂﬁ:ﬂ@mumumeuu
NIU

Knowledge of bakery. Ingredients and equipment used in bakery. Weights and
Measures. The process of preparation. The process of mixing, baking and decorating
pastries. Hygiene and safety in baking. Project management to improve baker’s skills

and pastry chef’s skills

AadznrsinnunussiAsasiniinfivaanages 3(2-2-5)
(Professional Barista and Mocktail)
ANgUATN1TURT AR TUNARS DT AB RN N WazIATDIANT (1S
LeaneEea NsAnUATATINUNLAZN T HaNIAGasANT (Hiluaanaged gUnTol
LAEBITlaT 1 979NN LA TR ANLARSANT (N uDaNagas S18n19LARERN
MIATLIANATAMNUAZAUNY NNTLARENATINNIDHNDLAVAILENS
Knowledge of coffee and Non-alcoholic beverages. Production stage and
practical skills. Equipment for making coffee and Non-alcoholic beverages. Creating

drinks list. Cost and quality control. The process of preparation in before and after

selling
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ﬂ’]“fi’%}ﬂﬂ’ﬁﬂ’liﬂﬁ'zﬁﬂ NM199ARNSSANTS UAZNTITNDY Lﬁﬁl’JLﬁﬂL‘ﬁ%i’N’q}/ﬂ 3(2-2-5)

(Meeting, Incentive, Convention and Exhibition Management)

mm;?ummfmﬁﬂ’ﬁLﬁ'ﬂqﬁumﬁﬁﬂLﬁuﬁﬁﬁ@m'ﬁé’mmﬁﬂﬁ:‘qu Ans9enig
LAZIMUAPIALAN UAzNIaVadTigainiiug1sda ArmAnFI9sssAtuNIsaeN
LULADA N ANAUNITT AR AZLISTAN N3 IALEANTEY o LD STURYUNS
TANH zﬁ’ﬂwm:m:gﬁLLuu"nmmﬁVimLﬁﬁmﬁmﬂmqﬁ@ Taeninnnaneafieaiiie
Lﬁmwé’@mmuLmuL‘ﬁ'@Tﬁu%@gi’mﬂﬁ:mﬁmqm‘mmm ﬂﬁﬂ‘;wu‘wgff@
gﬂLLUUﬂ@ﬁ:UUﬂﬁT‘VTﬁNi’@ ‘uwmmmnysmmumﬁmumequw‘i’@ Qyﬁ%’fmﬁq
Fea LEEMARNNTUNaImMBaTien MTUENNTETNETIATULLUAN 7 LAZN1FSAI
qméfmil,muﬁqu@%mﬂ
General background of MICE market, present situation, trend and opportunity of
the market, selecting the target market, MICE market planning, implementation, and

evaluation. Learn about the interaction between staff, customers, contractors, other

necessary elements to implement a successful MICE market and new normal events

2.3.2 nzgum'mmms::mmﬁmwmﬁw

1) ﬂ@éumuq{fjﬂu

AN 1 3(2-2-5)
(Japanese 1)

sruudssnarazusnufilatunediud 3 9in @il 8areme aten
AmzuAzAWA TAssasenng o nslannaniluasduiugm Taadueinssdu A

a

A eaylsrloauazlsylon muddiu sinezn1els wa o @annialauduni

| v
=

AenreefuAnuszdniy Bengddmlszinm 400 #

Phonetics and alphabetical categories of Japanese — Hiragana, Katakana,
and Kanji; basic grammatical structures including word, phrase, clause, and sentence;
listening, speaking, reading, and writing skills in relation to everyday life usage;

development of approximately 400 words
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A1 2 3(2-2-5)
(Japanese 2)
Aniinesieunines 1561116 audyw 1
TnssmauszToafingiudenlosainamidiu 1 inszniads wa am
Aeuiinem FeugAdmiAsufisiszanns 400 f1 uasdnusAALszia 100 d
faszufl WnAnunergdndn Ustanns 800 A
Basic sentential structures in Japanese continuing from Japanese 1; basic
listening, speaking, reading, and writing skills; development of approximatelyadditional

400 words and 100 Kanjis — totally accumulated 800 words

4
MEIYLUU 3 3(2-2-5)
(Japanese 3)
I ' 4
FNABIFTIUNINGN 1561117 NuIdUn 2
Tnssasnaszlansziunans Winwensls wa e @ewdesmuiedesns

ANSANHANAR FeugAFNTRaLANLTEHNe 800 AN UATENETANTLSTENNN 150
in feszeuil sinAnENezgAdy Useunad 1600 fn

Intermediate sentential structures in Japanese; basic listening, speaking,

reading, and writing skills for idea delivery; development of approximately additional

800 words and 150 Kanjis — totally accumulated 1600 words

L
MEYLUU 4 3(2-2-5)
(Japanese 4)
4 ' o
A inaaFuNINgl 1561118 AMElu 3
Tnseasesrlaafiduranduaeiiiosanniuidyuiumn 1 sinuyni9Ws
U o 44 SUPRPN goed v ¥
W 7% T8N TEAUNa1uiafea1TANgAndnAnAQEuInNANYAINa19TY
BEUFAFNNIANIANL 5210 900 AN UATENEIANTUTENNDL 200 fa TleTzaudl

o/ 9,o o/ s o
HnANEN9zgAANNLTTNNIe 2500 AN
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More complicated sentential structures continuing from Japanese 3 ; listening,
speaking, reading, and writing skills based on broader area of vocabulary;
development of approximately additional 900 words and 200 Kanjis — totally

accumulated 2500 words

AuYiu 5 3(2-2-5)
(Japanese b)
AnfinasBuuninas 1561119 anundis 4

Tassasndazloalussiudunan vnuzniais wa a1u @euszdunans il
uamsAHAAINTIERIAT1EAA9NT 0l L%ﬂu;;ﬁqﬁr’wﬁﬁmﬁwﬁ:mm 1100 Aua
SnuaduAtlsznm 200 i fesduil dinAnenersdidnidazanas 3600 A

Complicated Japanese sentential structures; intermediate listening, speaking,

reading, and writing skills for analysis and criticism purposes; development of
approximately additional 1100 words and 200 Kanjis — totally accumulated 3600

words

2) nqummﬁu

ATYITN 1 3(2-2-5)
(Chinese 1)
nandosmnaesdnsnesiu Anamdwm 98 Ustloauazzaaruesnens
Anwuaindenulasasiigmeesslaslonfiduuazng aaoneudnuinns
Tanawmynaadu-ne uazlne-Au
The basics of Chinese characters. Practice on reading short sentences. A

study of writing basic vocabulary and sentence pattern. Practice of using dictionaries,

Chinese — Thai and Thai — Chinese
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NTWITN 2 3(2-2-5)
(Chinese 2)

YV [

FUVRDIFYRNINDYR 1573720 ATHITU 1

Aninuzaels wa omuaz@en Annnsamdm aafiennds emlsrlua
UATIDAINHTILNNTY Lﬁﬂ‘ﬁ"lﬂQ’mL"ﬂ"lT@LL@ZT‘L}T@QﬂG}’ﬂQ AnuNdnuoy 1ATIaTI9
ypegiilazlon Vislunwnyeuaznmeden en1siesns wWWEaINTennIAes
o o
aunainlnnnnsgu

A study of listening, speaking, reading and writing. Practice on reading long
vocabulary and sentence pattern. Focusing on practice on Chinese pronunciation

for communication

NEITN 3 3(2-2-5)
(Chinese 3)
SitmaeBuusnnan 1573721 nunaw 2

malgfuaziufionsd uazandniusansdian o luaduazuszlon
pe e InansnsaELEBsTeAHs N syauaznaidenln aa1egnna
ANNNANNTHIUALANHLN

A study of word functions. The relationship of words each sentence. Practice

on writing and speaking in correct sentences

AHITU 4 3(2-2-5)
(Chinese 4)
FofimaaFuunnan 1573722 eI 3

yinuzanenanianisiufiss uaweaiisanng . 2% UWARIIBILTEN
Y983 THENRUALUNRIN BT 8952 TR Fmansuazlusmad slulszmane
waraelssmA n1slantEanTun1sauILasn1IneUTaTn 1N fgatuAa

Taussaneuwilde A8EnmouszgRnirandun
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Chinese vocabulary and expressions used in tourism conducting, art, culture,
tradition and general knowledge of Thailand; report in simulated situations; report

writing on an assigned topic

NTY1TN 5 3(2-2-5)
(Chinese 5)
SyfineaduuNInew 1573723 AEna 4
ﬂ"l‘iT“h’yﬂ’ﬁsl’Tﬁu?uﬂmﬂ’]‘iﬂﬂ‘i‘mﬂ’]‘m%ﬂ’]‘j Tnamunenfidumaenisdmsy
Wi A Ty nduseunisufiRenddansn nMsuEnnsemisuazaaad
Ad FAuMHsmIEnIenNIseadfien n1sdfien n19UBNIRBMBINITUATNNg
153n"7E I Aifieane
Chinese in Hospitality industry by focusing on official language for hospitality
staff in every working procedures in the hotel. food and beverage, travel agent, tour,

recreational serious and other related services

2.4 mgu%’nﬁﬂﬂimvmsmﬁmﬁw

aswesaninyszauntsadrdnnisnaaiiaauarnisissusy 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
nawenANUFTAN15959 2 MR TAfUguARTIadTiBIuas
T‘NLL‘jNLmeﬂLﬂﬂﬁufuqmﬂﬁwﬂﬁﬁmﬂﬂiﬁﬂ@Lﬁml,m:ﬂ’]‘m?jm‘j owEunAy
NEBHATNEZUATANNHGYAT N EUN s inIsUasfiuan1ainen uay
AN1TUNENDIIEIIUNITANIIN
Preparation for professional experience as real trainees in government agencies

and private businesses which related to tourism and service industry to get skills and

knowledge before getting jobs through training assessment and training presentation
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3574801 asfnUsyaunisaRunntsaaiiaauasnislsonsy 6(600)

(Professional Experience in Tourism and Hotel)
SrfinaaieunIne 3573801 nsiatenilnUszaunisadzidnnisaaiten
BRSNS ISINTH

NNSANUSYAUNNSOREENAINNNTNDITHIUATNNT LTI THIBINWALN 1Y
NTENIWNIMBUTBINALANT FITneURmUINITafien N19naaiinaums
Uszmealne qiﬁ@ﬁqLﬁﬂq 59019 fvinuan g9faa1en1sdu gsfiantsaadsvyy
NHHUN LL@%‘M‘LA'ZEI\?"IH‘?%Lﬁﬂ'ﬂ%ﬂ@?uﬂqﬂfﬂq@ﬂ"mﬂ‘i‘i&lﬂ"l‘i‘i’iﬂﬂL‘ﬁEIQLLZ\]Sﬂ"I‘iU%ﬂ’ﬁ
mﬁsﬁﬁyﬂﬁ‘j@LLMmmm‘m{ﬁﬂ‘l‘?ﬂwﬁ T&mLﬁuﬂﬁﬁﬂ‘i:ﬁqﬂﬁmﬁmw;;ﬁy’m’quwﬁ
uaznAUFTAT (nannn1sRnuIgnisfiRess dninfinisguimadanduae
aziPunnsnisinUszaunisondnuazdalviinistadnime WeeiUss
ﬁigiﬂﬁﬂﬂ‘jﬂﬂﬂ‘j:ﬂﬂﬂﬁﬂiﬁLﬁﬂ%uLL@:LﬂuﬂLLu:LLuQWWGTuﬂW‘jLLf:ﬂinﬁTﬁzgﬂINTﬂ
A

Professional experience practicing in agencies underneath Ministry of Tourism
and Sports, Tourism Development Office, Tourism Authority of Thailand; tour business,
hotel, airlines, seminar business; and other business which related to tourism and
service industry under the supervision of an advisor by applying theoretical and
practical knowledge to real practice orientation to give more details about
professional experience practicing, post-supervision to debate the problem after

practicing, giving solution suggestion

6003801 LATENANTAANEA 1(60)
(Preparation for Cooperative Education)
massanAamsannaunisaentfifivulusamsznaunts Taatnfiosn
AN IHIEDY NANNIT uaAnuazl Sy aniafne navuaunisuazandey
yatlsAufifignansiussuumfafinu malansaiAsemLaEN1TaaUdHAH 0l
ArngAng I lunfsufiRslusamdaznounts faaanaisigsauniaimn
AULBIATNNIATT AT TR LARZAI 27390 11U N19US DA TuEIAN AR U
yadnaw anundangy maluladansanmanisdeans unsedunus N1

v v 2

vingmdindia Tassasnenisinemluesans smgsnisiudnines aougideon
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Us2naunis naiesuinuzuaradussss uArdnanizana1inn wazfiinaing
A latunissavinlaseen ﬂﬁ‘siwmuwﬂﬂﬁ‘mﬁﬁ’ﬁmu 1191281194
TA9997% uaznTHaaNaITs ATy

This class serves as a preparatory curriculum before students enter the
workforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and regulations for applying for jobs and interviews. The
basic skills required to operate within the establishment, and the ability to self-
develop according to the professional standards of each institution will be explored.
The specific skills and attitudes this class seeks to develop are: social adjustment,
personality development, English language skills, understanding information technology
for communication, human relations, team work, organization, office work affairs, a
cursory understanding of labor law and quality work management. We will conclude
the class with an explanation of specific professional skills and ethics. Students will
be expected to have a firm understanding of writing and presetting work projects,

as well as crafting summary reports

6004801 ANfAFNE 6(600)

(Cooperative Education)
a dl ¥ a ! = a
51832 IABUFTEUNINDY : 6003801 LATHNIUATANLT
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Students enter the workforce according to their specific fields of study for
16 weeks (or not less than 4 months) integrating the theory explored in the
university with the practice involved with the occupation. Students are expected to
engage in and complete: work projects, operating reports, and work presentations
as per the suggestions of a senior officer and/or advisory teacher. The mission of
this class is to imbue students with the skills, body of knowledge, character,

personality and qualifications directly related to market need



