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1) KNaaAAIANYINA (1 m@at'%ﬂuvgnﬂquﬁmfuu@ﬂmﬁ 24 AWIPAH
1 v v a - 1 A
1.1 n@gm@ugmumummzmmTuTaﬂ 58 9 Nuazfa

yeWmuinAnunilvinuznislenteiuazmalulag unisdeansuasinaus

fivnzan amnsagmviuae sawveidvineznislimalulagunisdiiniinuarnisineula

" v [ ' ¥
AYTNIANIZEN L ABNISUUINKBENIT 9 WUIaRe 91N 18U

1 a v v v - A (-7 1 1 A

1.1.1 NANAYITAUFATUATEN BaanBuuluuagnn 6 Wasfe
v v v - - (-7 1 1 A

1) sfaugmumwﬂ’wﬂ TaanBuulNuaynn 3 WRaefn
1500126  AMHNMYIRENITADRITUAZNITAUAUAITAUA 3(2-2-5)

(Thai for Communication and Information Retrieval)
1500131 nwnneiienisfaansuaznisiaaugAana 3(2-2-5)

(Thai for Communication and Digital Learning)

Y v o v ~ ~ (-7 1 1 A
2) saUAUATEIBINgE ADNBeUluuengn 3 VNefie

1500127  AN9BIHUATNNSTREUNTEIEINGH 3(2-2-5)

(Reading and Writing of English)

1500128  ANTAGUAZANTYANTHIEING 3(2-2-5)
(Listening and Speaking of English)

1500132 NIHIBINELAZNNTRaANS U ARAYIA 3(2-2-5)
(English for Digital World Communication)

1500133 AMHIBINELAZANSARAIATIERBN1ETNYY 3(2-2-5)
FTEUNA

(English for Critical Thinking and Information Literacy)
1500134  AENEINGEAMTUINYIFARTFININ 3(2-2-5)

(English for Health Science)

¥ v

1.1.2 ﬂQN%‘U’Ii@UEQ’IuW]ﬂTﬂTﬂﬁ Gfmﬁ@m‘%‘aufuu@mm 3 nufn

4000117 winluladiarauaznisieans 3(2-2-5)
(Digital Technology and Communication)
4002104  netazgnellsunsudine iy ARava 3(2-2-5)

(Office Program Application in Digital World)



4002105

4002106

o/

siumaluladignAaia

(Digital Literacy)

o o e ¥ A <
L“V]WT‘HT@@ﬂ@‘i’mﬂ‘i_lﬂ”]‘j‘ﬂ‘iﬂ_lqﬂ@?ﬁwqﬂ'}‘ﬂﬂqﬂ"lﬂ@]‘i@@ﬂqw

(Digital Technology and Health Science Application)

3(2-2-5)

3(2-2-5)

' v ¥ 1
1.1.3 ﬂquﬁmm’%uwﬂmmummummﬂu‘[@ﬁ WAanNEYN 0 - 3 Wuaedn

1500135

1500136

1500137

1500138

1500139

1500140

4000120

4000121

4000122

4000123

1 ' v 1
1.2 ﬂquﬂgﬁﬁqﬂ anaAanIInga 391 9 wulefa

AR UNISARANS
(Psychology in Communication)
AUeNITNALAZNI919991

(Art of Speaking and Negotiation)
AEAZ IR TINE Y
(Language and Culture of Japanese)
AR INUTTINAY

(Language and Culture of Chinese)
AMHTUALIHUTITHANT
(Language and Culture of Lao)
AMHIUAETHUTTTHIUNT
(Language and Culture of Khmer)
SnAnAeRava

(Digital Content Creator)
ATEUNARTN

(Digital Information)
NN3BENUULABLAYNNTHLEWS
(Media Design and Presentation)

ﬂ"l‘jﬁﬂﬂ’]‘jﬂ'm?.lﬂﬂjﬂ

(Data Storytelling)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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1.2.1 nasAznagdifige dsnBouluuesnan

4001102

4032227

1501201

1521102

1521212

2500118

L4 1 v
1) aﬂﬁﬂﬂqﬂﬁliQﬂﬂ’IWL‘ﬁ’ﬂLNiNﬂi’N%‘!ﬂﬂ’]’]zﬂ’Nﬂ’Tﬂ

Vv A a v 1
TmAsnGuuliusanan
poHLiuegin
(Well-being)
N19BBNINAINIYULLYTINITENTL AL A TN

(Integrated Exercise for New Generation)

6 Nulefia

3 WULNe

3(2-2-5)

3(2-2-5)

L4 : ¥
2) ﬂsmyﬁ%mmzqu‘%ﬂmﬂmstﬁﬂLfd%uaswqﬂqumﬁm%

MasnBEeuluasnan
NN99ANITTIR
(Living Management)
ADEITNALYIN
(Virtue and Life)
3UTIIHILLIN
(Ethics and Life)
WOANTTHAHE AN AR

(Human Behavior and Self Development)

' v ¥ [ ]
1.2.2 ﬂquﬁmamﬂﬁﬂﬂnfﬂa WaanSeuluuagngn

2500122

2500123

4000119

4000124

AFINTRIANNBN TR BT

(Social Engineer for Local of Development)
ANARANGZI TN TN BEY

(King's Philosophy and Local of Development)
AnsARuazN1IRnanle

(Thinking and Decision Making)

aARA UEARUTEI T

(Smart Thinking in Daily Life)

3 wUIgAe

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 wagie

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

' v v 1
1.2.3 nzgu’&mm‘%uwmslzms?’a'%’mqmmw aanBuN 0 - 3 wwasfe

1500129

WNEAE

(Sexual Orientation)

3(2-2-5)
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2000117
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2500124

4000118

4000125

4000126

5501104

5001105

1.3 ﬂ’QNWﬂLﬁﬂﬂY‘VlﬁlLL@:W@Lﬁ@GT@ﬂ 158194

ANIBNBNNINTIN

(Meditation for Life Development)

FUNTENINYBITIR
(Aesthetic Appreciation)
AnTaLrTEgianeLile
(Self-Economic Sufficiency)
afm?ﬂ

(Feng Shui)
AneFERRD AN TWEAR
(Science for Quality of Life)
WABWAHAR TR
(Power of Change)
N15AAKENNTBU

(Lateral Thinking)

e luEAnUsya T
(Craftsmanship in Daily Life)
HIURTAHUINTN WA

(Fun With Drugs and Herbs)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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1.3.1 ﬂﬁgN’Z‘ﬂqﬂﬂHZﬂ’li’ﬂ%i’JNﬂUEﬂﬂu Gfm@@m‘mufmu@mm 3 HIENG

2500117

2500125

2500127

2500133

A e iuAtendeutudianlan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)
E‘W’%s\lwﬁﬁmmwﬁqﬁwmﬁmcﬁm:mum:m%ﬂfmﬁ 3(2-2-5)
(Human Rights and Citizenship of Democracy)

WALHDIRANIEITONY 3(2-2-5)
(Public Minded Citizens)

Aulomraazing 3(2-2-5)

(Insight Si Sa Ket)



2561108 ngysnedmFUALgIna

(Law for New Generation)

1.3.2 ﬂquamﬁ'\mqu'{muﬁssu TaanEe

2500128  AminganIaNg 1AL e ude
(Southeast Asian Mutual Culture in ASEAN)
2500129 Wy TmmsssnluanBemn
(Multiculturalism in ASEAN)
2500130 UssimnAng adeu wazdszananlan
(Thailand, ASEAN and the World)
2500131  ANANUWAZIMUTITNPAFLLN
(Society and Culture in Si Sa Ket)
2500132  naWmmnaesanlaay
(Development of Indochina)
2500134 fRuguayimussbuadanzuannidecln
(Ethnicity and Culture in Southeast Asia)
2500135 adsguarimussanluanlndy

(Ethnicity and Culture in Indochina)

[ b4
1.4 ﬂ@gNﬂ”liL‘ﬁuﬂﬂ53?’]@1_1ﬂ”littﬂgﬂﬂiﬂ%ﬁ”ﬁﬂ’ﬁﬁu F8U

3(3-0-6)

0 -3 uulefia

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2
=

2502101 ﬂ’mm,(fﬂﬁfymm’mmﬂ@u@awuﬁ
(Addressing Spatial Poverty)

5502101 mauiugisznaunis
(Entrepreneurship)

5502102  LaWVegEUaznaunns iy ARaTia
(Path to Entrepreneurs In Digital Age)

3502103  naluileingARava

(Finance for Life in Digital Age)

3 AUIAe

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3502104 ﬂq‘if%/ﬂﬂ"l‘iﬂq‘i@uﬂﬂuuﬂﬂ@uﬂtﬂ’]‘i@@ﬂu

(Personal Financial Management and Investment)

3502105 NISURYBANBLATHTAITNEUATNETIA

(Accounting for Creative Community Economy)

3502106  WIRNTINGINTLIN1TTINATY

1501202

1501203

3572110

4002107

(Contemporary Service Business Innovation)

1.4.2 mjuﬁ’mm’%uNmsﬂuz?umsv‘hmu TaenEem
WaDHG TN
(Ready to Work)
YANNATN
(Personality)
nIvefieavnaden
(Alternative Tourism)
WisnFan3ey

(Smart Farming)

v " v ' [
2) UHIAAYURWIZATN LFUUINWEENIT 91 WWIafa

2.1 nqu"immnﬂ’qﬁu 13 72 wWuagiia

3001107

3001108

3001109

3003111

3003112

3004105

Angmniauanslugapara
(Fundamentals of Performance in the Digital Age)
AMERABIRAWAMARS

(Language for Communication Arts)
ANARFS N ATIALATHIANTIH
(Creativity and Innovation)
RATRABYING

(Digital Content)

ANTUAIAN BTN ERS
(Makeup in Communication Arts)
nsaswANiEadesTuaenstiudis

(Superstar in the Entertainment Industry)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

0 -3 yuqufia

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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3004106

3004202

3011108

3011109

3012105

3012106

3013213

3013303

3013904

3014205

3014901

3032201

3061103

3062202

3072402

3072403

ﬁ%ﬂ‘jLLﬂ:gﬁﬂLﬁu‘i’mﬂ’]‘j

(Master of Ceremonies and Moderator)
mMadndianlugafatiuis

(Event Management in Entertainment Businesses)
nsReansRavE

(Digital Communication)

ARNNNTADANTHIAYY

(Principles of Mass Communication)
AaUzN19IAT3D

(Arts of Story Telling)
ﬂgwmmmm%ﬂﬁﬁimﬁ@mmu

(Laws and Ethics of Mass Communication)
ﬂ’]‘iﬁ@ﬂ"l‘iLLU‘iu(ﬁ;

(Brand Communication)

naHARRDTART Y

(Film and Multimedia Production)
Tmamﬁﬂg’jﬁ’ﬁﬂ’ﬁhymmﬁ%@fm‘z 1

(Project of Communication Operations 1)
naReININIRAIADE a1

(Marketing Online Communication)
Tcﬁmm‘iﬂg’jﬁﬁmﬁﬁ?ﬁumﬁ%ﬂmﬁ 2

(Project of Communication Operations 2)

N9 B NETNETIA

(Creative Writing)

nsanennBeau

(Basic Photography)
msmneniienis e nuazl ST LS Il aRunan ey
(Advertising and Public Relations Photography on Multi-Platform)
NN9BBNULUADNAABINTIRNIABITTARTR
(Computer Graphic for Multimedia)
Jeyeynsshnginenisnanie

(Artificial intelligence for Media Production)
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3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3072502

3073514

2.2 nquﬁmmmﬁfaﬂ

3003110

3003201

3003202

3013109

30732501

3013304

3023212

3032102

3043410

3073503

3073601

3073505

3073506

s
ATLUIUNTTINRGINTNHUGNT 1
(The Film Production Process 1)

s
NTEUIUNTTINRONTNH UGG 2

(The Film Production Process 2)

ﬁuvxlzgmum@%

(Influencer)

AnTAa

(Mini Series)

BaABIWA (1

(Waldorf Designs)
mmmﬁm%mmﬁmmmm%

(Speech for Communication)
Aavznasnaalueunineuns

(The Art Of Editing In Film)
NTHARAENFE N

(Streaming Media Production)
NN9ABIIIUAZNITINENINYN

(News Media and News Reporting)

AolaE s AuRns

(Advertising and Public Relations Media)
ANSHARTNAAAA LD

(Music Video Film Production)
WHARTENITDuTD sy

(Production of the YouTube channel program)
m‘au%mﬁq‘sﬁ@mumwum%umﬁaﬁ%ﬁa
(Film and Digital Media Business and Management)
NINRAMARARLAEAMS LAY WA

(Film Special Effects Production)
ARULNNITEBNULLUIRE WAL ANAS U TN WSS

(Art of Sound Design and Music Score in Film)

= LI 1 1 A
L‘if—.lufﬂuﬂﬂﬂ'l"l 12 enNe
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1) ﬂéuﬁﬂﬂizaumsaj
3004811 nMawBeNAnUsraUNIToRTENAmARI RS 1(60)
(Preparation for Professional Experience in Communication Art)
3004812 NMSANUSYAUNITORY ENAWARNEAS 6(600)

(Field Experience in Communication Art)

2)ﬂéuﬂwﬁ@ﬁﬂuﬁ
6003801  IeFsNARAaANEN 1(60)
(Cooperative Education Preparation)
6004801  @nAAfnL" 6(600)

(Cooperative Education)
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WNAPAAIANE 99 (1
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ngNAzenNaAY _
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3061103 | nnsangniwiagni 3(2-2-5)
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Tlafunananasy
3072403 | deysyrisvhnginentsnanie 3(2-2-5)
SINNRILAR 18
dnasenuan 2 arASgun 2

NANIAT SUNIUN FoU wW-u-a)

o 0 HXXXXXXX HXXXXXXXXXXXXXXXXXXXXXXXKXXXX S(X—X—X)
WNIRRYFNE 99 (1

XXXXXXX ) 0.0.9.90.09.90.90.90909.999.99.999990999.9094 B(X—X—X)

3072502 | N92UIRNITHARNTNEWAS 1 3(2-2-5)

AgNATLBNLIAL 3072402 | N1982NKULABNRIABINIINALNDITY 3(2-2-5)

IaRNLAS
v » HXXXXXXX HXXXXX XXX XXXXXXXXXXX XXX XKXXXXX S(X—X—X)
AQNATBNLABN
XXXXXXX ) 9.0.9.90.09.90.90.9909.999909.999990909.909904 B(X—X—X)
SINRRILAR 18
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dnasenuan 3 arasaun 1

nzﬁaﬁ“m SHAAUN HaBun U(N-1-a)
3003111 | AAvTaAEMTILA 3(2-2-5)
ﬂzgluﬁmmﬂﬁ’aﬁu 3013303 | nsnananiaffiie 3(2-2-5)
3073514 | nszuanuniswannmeuns 2 3(2-2-5)
v » XXXXXXX XXXXX XXX XXXXXXXXXXXXXXXXXXXXX S(X—X—X)
NQNATUBNADN
XXXXXXX XXXXXXXXXXXXXXXXXXXXXXXXXXXXX 5()(—)(—)()
MNQW%%"IL%@T’\ILN‘% XXXXXXX XXXXXXXXXXXXXXXXXXXXXXXXXXXXX 3()(—)(—)()
SIMRNIERR 18
fnnsAnunft 3 aeSeui 2
ﬂﬁéaﬁm SHNIUN HaBzn W(y-U-m)
3003112 | nnsuseninbaufmaenans 3(2-2-5)
3004106 ﬁ%ﬂ‘jl,m:;;ﬁ%ﬁmwmﬁ 3(2-2-5)
nquAzenlaAL 5004202 | nsdndiaumugsiaiuis 3(2-2-5)
3013213 | nMadeansuuIua 3(2-2-5)
3013904 Tﬁmmﬁﬂf]ﬁ’ﬁm'mymmﬁﬁ'ﬂmﬁ 1 3(2-2-5)
WNQWﬁﬁqLﬁﬂﬂLﬂ% XXXXXXX ) 9.9.9.9.9.9.0.9.9.9.9.0.0.0.0.0.0.0.0.9.0.0.0.00000¢ 5(X—X—X)
saunRNIEfn 18
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JdnnsAnuan 4 arasgun 1

ﬂﬁéﬁﬁ‘h"’l SHAYT Hadan wn-uU-a)
3004105 | nassneanuiteidestuasnatiuie 3(2-2-5)
nquATeneAL 5014901 | Taseniaufjifinianunisiiosns 2 3(2-2-5)
3014205 | nnsdeanan1snaneeanlan 3(2-2-5)
nqxATAN 3004811 | nawideminUszaunisoRaEniing 1(60)
Usraun1seiangn FNERT WID
6003801 | iasinanfiafnea 1(60)
sauvinagfin 10
fnrsfnundt 4 aradaud 2
mv;u%“m SHATU Hadan Wn-1-a)
npArAnUsTauNa0Y| 1554806 | nnefinusraunisomndninerans 6(600)
ABTN Waa
6004801 | anfiafinen 6(600)
sauvinaefin 6
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1.1 nqusﬁugmumummzm;sﬂ:u‘faﬁ
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1500126

1500131

Y v

1.1.1 ﬂquﬁmsﬂugmumm

FDWATAIBBUIYSIYTY wWN-U-A)

ﬂ'ﬁsl’]fwﬁlLﬁfaﬂﬂsﬁﬂﬂﬁ’iLLQZﬂﬁ‘iﬁugua'liaumﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)

mqu‘gﬁuﬁmmqmwﬁm ﬂ%ﬁﬂgﬁuﬁ’lmﬁﬂ%ﬁ/ﬂﬂﬁﬁlﬂﬂﬂ‘i AR
NNEZNITAS 1159A 119879 NM9leuAan1sRess uazn1sUsznaLenTn
DENAUTERVBNIN ANEAANINIY AINAI A Y IBIRITARNALATSNENS
FNTENA ANHIWAGIFITEUNARN T LRONAUIINEENNT 38U NaYNENIT
Tordnsfieduaumsmunalugaiaaazniadousisamudannng

Basic Thai language knowledge, basic communication skills, development
of listening, speaking, reading, and writing skills for effective workplace
communication, study of meaning, importance of information, and information
resources, study of various information sources to enhance learning skills,
strategies for using information retrieval tools in the digital age, and academic

report writing

m‘lsl'ffwﬂLﬁ@msﬁ'ﬂfmsLm:mst’%ﬂugﬁ%ﬁ'a 3(2-2-5)
(Thai for Communication and Digital Learning)

AN AU I NN NEUALNITRDET WaKwinEzn19is n19We
989 wazn1aileuioniafioans aunsnaysanduyautudonnts Anud
AN RUAEI AN ARAYA danlaunasEamunamA eR U NN
Feug nuzniaufiRnunilyed sslafuausissunaluy ARava uaz
BaunsuegeillszinBnm

Basic Thai language knowledge and communication skills, development of
listening, speaking, reading, and writing skills for effective communication, ability
to interact with others in society, study of fundamental knowledge in digital
information, selection and utilization of information sources to enhance learning

skills, practical skills in using information retrieval tools in the digital age, and

efficient presentation of work



SUNILN

1500127

1500128

1500132

25

FBWRLAIDBUIYSIYIU WN-U-m)

ﬂ”li’ﬂl’lullﬂzﬂ”lilﬁﬂuﬂ’]‘lﬂ’]éﬁ‘iﬂfl‘lsl 3(2-2-5)
(Reading and Writing of English)

wirlan1aausulann ARANISIRNATFNN NSHNaNLNAITNT

1
fd

NAMNNRTY ﬂﬂ@ﬂuﬂ‘jtiﬂﬂ@]’]\i T G]’]NTW‘NN?"NT’J?JWﬂ‘jMWQﬂ@@Q
Reading techniques for comprehension, vocabulary expansion, various

types of texts, practice of grammatical writing sentences

ATRIUAZNITWANTHIDING M 3(2-2-5)
(Listening and Speaking of English)

WARANNSANTNEENITTY UaTNSYANIEIAINgBIURNgII N1aDan
BN sINeNALATAIENY fansalruazleauazdlnesngnaesuas
mmmﬂuuwﬂuwuﬁy’uﬁugmgfuﬂa'mmiiﬁﬁ'N |

Practice of basic listening and speaking skills, syllable and word stress,
using of sentences and phrases correctly and appropriately in simple dialogues of

various situations

%

mmé’aﬂqmmzmiéﬂmsﬁuqﬂﬁ’f?J Gl 3(2-2-5)
(English for Digital World Communication)

Buusismsiomseseiuszavinmiie s inuasszauacadnse
Tunnsvinenduauan AndsnisRaaafimsnzandundunang q finuznig
L%mm'mﬂffum‘jﬁﬁmuéwﬁmﬁu LAZHNANDUHIA ARILBIN AT LY
walulad Tnadenirsaissfiduaresnisgmindenasia

Learn how to communicate effectively in order to live and work successfully
by practicing appropriate communication in different settings, promoting negotiation

and persuasion skills when working with others, and presenting ideas using

appropriate technology by choosing topics regarding information literacy
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ﬂﬁuﬂé’\mquLLmﬂﬁ‘iﬁmf‘im‘iﬁzwLﬁ'ﬂﬂﬁsgmﬁﬁumsﬁmmﬁ 3(2-2-5)
(English for Critical Thinking and Information Literacy)

BEUFNITINWURBNUHENIAEISINEIBRLINIG 19U NTELINNIT

AU N UBITIT5ILALATTNITIN N1TLENLYLANUNENIINADAGYIA Llan

¢ ¥ o s

Ja9du a5AN5TUINng ﬂ’]‘jaLﬂ‘j’]:‘viﬂ@ﬂ‘iﬂ@ﬂﬂ’]‘jw‘ldﬂﬁw‘lﬂ’mm‘jL‘ﬁlﬂﬂ‘g‘ﬂ
voyaizadaln daieuARUATAIINNNTUAIIIATHIIINUNAIIDYAT
narmans lannsnislineznisiiauensdanguifilasanaain

Learning about information literacy though using academic English, such
as differentiation of facts and opinions, fake news in current media, demonstration

of analysis process based on linguistics concept to come up with reliable summary,

presenting ideas by using effective presentation skills

NEDINEAMIUINYIFTATFANTN 3(2-2-5)
(English for Health Science)

Anvinuenisfteaanndenqudmimslsznauendnmingeans
FUNMN NITRUAN WALALATITATBYa9INNTANEILNAINITENITBUN AN
Arn1a nMdsngufiifesdiadngmandgunin uaznisinausdayalaely
wmallagFasiaimsnzas

Practicing English communication skills for a career in health science,
researching and analyzing information from academic research articles, relevant
English language in health science, and presenting information using appropriate

digital technologies
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¥ v

1.1.2 ﬂ@gN%‘iﬂiﬂUgﬂ’luW]ﬁTﬂTﬂﬁ

winluladfaviauaznisiasns 3(2-2-5)
(Digital Technology and Communication)
FTUULALIAUTENDUYBIABNAIADT FaTALNTTHENS AUIT WY
a011TAYNTINTINA U35 TZULLASEI1EADNAILADS NTLU1FIADATNA
NN9ABFNTLARATA AMNRAIAZIEBNATTE A aDAd Yy ARATTA NgVNIe
Aavia AnuguRlasmuazun ludgmirosRanes AnufiRtausniamalulad

nsUszinananatan AnUfuRlsAaianenisy n1sdszgnealadauas

1
Aaa

waluladAdviaassmunzannaziqonn i onisUfifemuazeisegny
FpuRATALULATUNA

Computer systems and organizations, hardware and software architecture,
computer network systems, digital media access, digital communication, digital
literacy, digital security, digital laws, computer usage practice and troubleshooting,
cloud computing technology service usage practice, digital commerce practice,
appropriate and valuable application of digital media and technology for work and

sustaining a livelihood in the modern digital society

msﬂszqnﬁ?’fﬁﬂsuﬂsuﬁﬂﬁ'ﬂmu‘f&aqﬂﬁ%ﬁ'@ 3(2-2-5)
(Office Program Application in Digital World)

nnstrenlusunandszgnalunisasns unle uazniaiufinenans
nslrelusunsndszaaanan n1slrenlusunaanisnemiuans n1sleemn
Tusunassinanesu nslremllsunsugiueeyas waznislasnulsunas
Uszgnavialul

Using application programs for creating, editing, and saving documents,
word processing program usage, spreadsheet programs usage, presentation
programs usage, database program usage, and general application program

usage
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,,U s an Vv
3wumﬂTuTaﬂqﬂmwa 3(2-2-5)

(Digital Literacy)
mstemalulagunisfeasuaninanusilmunzan smnindeuas

v
aa v o

nniasnulachilandda mfm;jLﬁ'mﬁ”uﬁw%ummm%’uﬁmmuqmﬁ@ ]
ABHFTINNABNANADT ATNUABASHYARTTR MaVAnAENAEANATN LAz
sufedudesunaetulandana wnufiRtideanaana uazdnugfianiely
TUsunsndninemafindanisenasuazineme meg9msi s

Using technology for appropriate communication and presentation, staying
informed and adapting to changes in the digital world, knowledge of digital rights
and responsibilities, computer ethics, digital security, avoiding cyber threats, and

dealing with digital dangers, best practices in the digital society, and practicing

the use of office programs for proper document management and presentation

o Y 4
L%ﬂT%Tﬂﬁaf‘sVIﬂﬂUﬂﬂ‘iﬂizEgﬂG‘IT"D’VI"N%VI?—.I'IW"IQM‘S@!’ZIH'IW 3(2-2-5)

(Digital Technology and Health Science Application)

arng i asmd sadunaluladddwa maluladyoiuszang
Bumadifinresssamds dnsnaunin wazseiyafinaenianssiiaanuie
AgafuaesRames n13199n556n199398in 398 N3 lsmaluladAanadinsu
naRDE1s AUAw LLZ\]%ﬁWLﬂuﬂ"ﬂyﬂNMN ﬂﬁimﬁ@ﬁ@@%«ﬂ%m@‘ﬂmw LAENITNELNT
RoRATa lulas1T iz Az ReF AN nlAY

Basic knowledge of digital technology, artificial intelligence technology,
internet of things, metaverse, computer — related crime act, plagiarism, using
digital technology for communication, research, and presentation of information,
health promotion media production, and public dissemination of digital media in

the public and online societies
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' v
1.3 nqu’imm‘%uwnmmummummm‘l‘ﬂﬂﬁ

FNINYININTUNITNAANS 3(2-2-5)
(Psychology in Communication)
= ¥ ° ¥ a a dl y a (P ¥
Bz ne1aNgAHAsAne i an1s i a3 wEinUszeTuln
p19lUTEANENN ANAEn9ReasRmMuNzaNAULILNANY 9 RYinB¥en1919390
ABIDIUNNTTINIINTRDN Ui aup LI ARAUBININNT mA et
Learning to effectively apply psychology knowledge for daily communication,
practicing appropriate communication methods for various contexts, developing

negotiation skills for working with others, and presenting one's own ideas through

the use of technology

ﬁﬂﬂzﬂﬁiﬂuﬂttﬂzﬂ“lﬂ@i@ﬁ 3(2-2-5)
(Art of Speaking and Negotiation)
BengmaiauazAsuzrasniayalulanianig ¢ ssemiunisdoans
nslusmnanta ﬂfn_lﬂmﬂmuﬂﬁ‘mim‘jl,%m m‘ﬁm‘m:ﬁ@lm‘jm warARLY
M31999198989 I LFD NI DIAN I
Learning techniques and art of speaking in various situations, etiquette in
communication, persuasion techniques, situational control, negotiation analysis,

and the art of adapting negotiation to different situations

mmum%’muﬁssmﬁﬁu 3(2-2-5)
(Language and Culture of Japanese)

Bengidmaendguudasen nnsaunnnmenguUninganszai
mm‘mﬂﬁmﬂmwLmﬂéﬁdﬁ:%dﬁdi’%uﬁ‘j‘jﬂwﬂ—fﬁﬂu wnlauazeansuly
FamnagarAtnnsdadinesanadyn denltrnaliladlunisuginnisduan
%ﬂﬁj@ﬂwﬁﬂjﬂmmzﬁﬁLﬂu@vfﬁymjfmL‘Vimmu

Learning basic Japanese vocabulary, everyday Japanese language
conversations, being able to explain the differences between Thai and Japanese
cultures, understanding and accepting the way of life in Japanese culture, choosing

to use technology to effectively research Japanese language information and
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present it appropriately

METLRSINUETINTY 3(2-2-5)
(Language and Culture of Chinese)

Baug AAnn nedud aenu naaunuinienduludindszandn
AINIT0DTUNY ATIHUANA N TN T RUTTTH M -A1 121 lauazeansuTu
Faussanatinisdnsstinvassnndn denlamalulad lunisugufnisdua
%@Nﬂ@m‘iﬂ’@uumﬁﬂLﬂ%ﬂf@?ﬂﬂlﬂemmmu

Learning basic Chinese vocabulary, everyday Chinese language
conversations, being able to explain the differences between Thai and Chinese
cultures, understanding and accepting the way of life in Chinese culture, choosing to
use technology to effectively research Chinese language information and present

it appropriately

AMTHIURZIURETTHED 3(2-2-5)
(Language and Culture of Lao)

Anvinuznnais wa a1 iBeuneanaidosnn Tassaselsloanamn
mqﬁguﬁyugﬁwﬁﬂm‘aﬁi@m‘ffmmumﬁdw{'m T ANBAALAINATHIRIINY
walilagnsesriaenlananuanes s muessn e uaza

Practicing basic listening, speaking, reading, and writing skills in Lao
language, understanding the sentence structure in Lao for effective communication
in various situations, researching and studying the Lao language through

technology, and understanding the differences between Thai and Lao cultures

AMHIURLIMUTIINLUNS 3(2-2-5)
(Language and Culture of Khmer)
AnvinEznaie wa e @eunmeessdews lassaslszlonniwn

A 4 A 1 P
L‘ﬂN‘i‘lluWHﬁ"luLWﬂﬂ"l‘ﬁﬁﬂﬂ’]‘iiuﬂﬂ"luﬂ’]‘imm’m 7 ANYIAUATINTHMUNTHIY

LWﬂTuTﬂ@W‘E@N‘ﬁG L?.I’]T@WJ’]NGI‘N TN ’N’QJ/GN‘Hﬁ‘j‘jNT‘V]EI RSN T
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Practicing basic listening, speaking, reading, and writing skills in the Khmer
language, understanding the sentence structure in Khmer for effective communication
in various situations, researching and studying the Khmer language through

technology, and understanding the differences between Thai and Khmer cultures

SnuAnRaRaIa 3(2-2-5)
(Digital Content Creator)

WANNITVDIRBAANA NTTUINNITHAARDATIE NITHIT LB
WNAANBIHARITA NMIRINHBMARITADE NI NETIA N13TEuaARY WATA
nsEsNLAzEeReAATA N19NEanRnAIN NN9NTIEAenUNAAN DI
Advia 9538nu9T0alunsiaueReAaia waznguaneifinaduReans uay
ySneRuN9Toy ey

Principles of digital media, digital media production process, creating
channels through digital platforms, creative content creation in the digital realm,
scriptwriting, techniques for creating and presenting digital media, increasing

follower, monetization through digital platforms, ethics in digital media presentation,

and laws regarding copyright and intellectual property

NISHUVIARINS 3(2-2-5)

(Digital Information)

s
aa o a aa o

Bengns N TmUARATA NTBATITATITERMARAITEA NGVHIEUAS
93ps3snfigafumsaumARAa n1sasnuuuLeviAasa Anufifnisly

o

T‘UﬁiLm‘mﬂ‘jwﬁG?Lﬁ'@mwz‘immmumﬁﬁfﬁﬁ’@ NNTHUFUDATFUNAR TR
M198319918 TANENTAUNARAIE WRTNITHE NG FITAUNAR T ATUA
A1519R Re A ANanulaY

Learning to use digital information, analyzing digital information, laws
and ethics related to digital information, designing digital content, practicing the
use of application programs for digital information production, presenting digital

information, generating income from digital information, and disseminating digital

information in the public and online communities
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N192RNLULNDLALNITHIERE 3(2-2-5)
(Media Design and Presentation)
[ P3 1 v o P 1 o
IFYUINITAATILANFUU ML UUART A UNAANDTH N15FRF151

nauImEng NsrUanNIsIBaiens luWIale NsBINUUURDRRYATASY

o

[ ¥ ! ¥ aan i o a
1y mmmmm?’ummgmmemwum ALNAANDIN NITHNAUDLAZLTLIHY

|
a

ApPavaUNAA AUNAAN DTN

Learning to analyze target audiences on digital platforms, communicating
with target audiences, the process of persuasive communication, designing digital
media that align with the needs of target audiences on digital platforms, presenting

and evaluating digital media on digital platforms

¥ v

ﬂ”liﬁlﬂﬂ’liﬂ’.}ﬂﬂﬂﬁﬂ 3(2-2-5)
(Data Storytelling)

BEUAIATUATARUWANN1TR DANTAIYYBYAUNATAAUNAAN DTN

! v v v v
= o

o ' A A B
‘Vi@ﬂﬂ”ﬁmﬁL‘jmWJ?—J"M@S;!@LL@zﬂ’]‘juﬁLNu@%m‘j@WJﬁmﬂW "VWQWﬂqNHEﬂTHﬂqﬁ

UITHIANA2BYA N1TA 13 BIAT8Y BEANTHNITHUAUBLTHAN 1198579

1 v v
=1

Favsniigale nannisesnuuuidenu FaMend N5IaEeInEIBYa N

I
s o

ANIUNITUAN T UUAS aunaANeTH LL@:@‘i‘iil"l‘u‘i‘imﬂﬂ‘iﬁlfﬂﬂ"l‘i(ﬁi”m%ﬂﬁﬂ
LURATRUNAANDTH

Learning the science and arts of data storytelling on digital platforms,
principles of data storytelling and data visualization, human psychology in data
processing, data storytelling with data visualization, creating the compelling data
story, basic design principles, color psychology, data storytelling in various digital

platform contexts, and ethical considerations in communicating information through

data on digital platforms
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1.2 ﬂquaﬂﬁﬁm aaAAANIINg

4001102

4032227

1.2.1 ﬂquﬁmﬂgﬁﬁm

U 9

9

araiuag s 3(2-2-5)
(Well-being)
a A A o o ! i

uuQﬁWWLﬁqluﬂﬂQﬂUﬂW§@®ﬂW§QﬂﬂWWNQuqﬂﬂﬂ NﬂqufﬂifHQﬂﬂWW
Tugalaqin nannsaaass Uaeiu $nun uaziuygenn nnstguneiuia
d&/ v o Vv dS/ v dI o -
UJ@Q@%‘WNﬂﬂWﬁT%EWHJ@GWH ﬂqﬁﬂinQQﬂﬂWW NMFIANTTIATTINLATE A
ANFAUAFININAIEATNBITN N199BNAIAINTY N1TLAUANT UAzHUNNINTS
WBFEAIN NANNITAUARAZNITUBIAUETFAINAIINNITYINIULATNITANEN
inlaeands

Fundamental concepts of personal health management, current health
situations, principles of health promotion, prevention, treatment, and recovery,
basic first aid, basic medication principles, healthy eating, stress management,
local health practices, exercise, sports, and recreational activities for health,

principles of care and prevention of accidents in work and daily life

92BNATAINIYUULYTHINITRINGL ﬂuqﬂTmi 3(2-2-5)
(Integrated Exercise for New Generation)

Arng i avmuAgadufansaanenig n1saendidsnig uazn1Tiaw
ﬁWﬁLﬁ'@qﬂmw wqﬁﬂﬁiwmqﬂmwmqﬂuﬂqﬂ‘fmi AL TNTTONTN
YNNELAZNITYIAREL FHIIONINNIINILA LAWY N15U5 INADINIS
m‘smuamﬁmﬁﬂ AMIRNNERAIERaNTIHNITNNINIG m‘s‘Jmﬁ’uLm:ﬂﬁ@Lm
ANFUAALEUAINNTIARARLAZaaniaINIe 19ALaYNISUBITHAENIS
BANHNAINTLT AN AN m‘mﬁwqﬂ@ﬁ%ﬁwmmﬂm%m'ﬁﬁwﬂumﬂéuﬁmLmz
aanfdmMeiogunIn nénnsUfiRmuAmsnzanuasinbzRugtunasly

{ o o/ < o o/
Lﬂ%ﬂﬂﬂﬂﬂﬂqﬂﬁﬂqﬂ?uﬂuﬁﬂﬂﬂﬂqﬂﬁﬂqﬂ
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Basic knowledge about physical activities, exercise, and sports for health,
health behaviors of modern individuals, enhancing physical fitness and self-testing
physical capabilities, dietary habits, weight management, relaxation through
recreational activities, preventing and caring for injuries from sports and exercise,
diseases and prevention through appropriate exercise, applying sports science in
playing sports and exercising for health, principles of proper conduct and basic

skills in using exercise equipment at fitness centers

A15IANIS AN 3(2-2-5)
(Living Management)

Bougniadaniaaues n159nuaniug o lunues n139AnIg
AINLAT A N9TANTTAIINT AL IUAZEITHES N199ANTTARIBIne A
A0MUN190n19LUA el s 1w lana st esdie 559N TR 289E 30
ANHAIAT1B9AMETTH 9585590 N1TURTRENIE IR BT mINEAR uay
nsun ey uddndszaniulne TavanAasssnsimes

Learning self-management, recognizing and valuing oneself, stress
management, managing conflicts and emotions, self-management in changing
situations, understanding the meaning of life, the nature of life, the importance of
virtues and ethics, practicing meditation for personal development, and problem-

solving in daily life using good ethical principles

AMEITNNUTIN 3(2-2-5)
(Virtue and Life)

NMTNAUILHIAA NOBT AITNANIEUATAITNEIACYVDIA DIBTTH
9385990 AMDITNINAING NFEBYFANIIN LDLINT9ADIATUAZ AN
209839 A NTaR19AnluARaTTEA 21 Inegnmnnzan fanTannsEans
YInnavquuazn1aUfui dodiadneian wswAnsasaasiduege
Aa =1 o 4 s a . ¥ ' a
fandninluniseysnensnenssssnmfuasAnaen fuamunoasagi

Teyeyiesiin
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Developing concepts, theories, meanings, and the importance of ethics
and morality, applying ethics to knowledge, spiritual growth to understand the
value and truth of life, and being able to adapt appropriately to the 21% century,
activities encompass integrated theoretical and practical learning, voluntary
contributions as a graduate, respecting human dignity, having a conscience to
preserve natural resources and the environment, and preserving indigenous

wisdom for future generations

q3UFIINALAIM 3(2-2-5)
(Ethics and Life)

AnuAINRENELaTUBIARB9e 598 DTz aa LSy uazA W
Manrdupanuazaziunn AnumdnnnsssaaiiduunuuaasnneuUsrgn
MaN53IH NN TR AL AEN AN 599N M IR AW NsRnET IR
TBe5958 warn1sun e ugsalsysslee vandasssnausias

Study the meaning and origins of ethics from the perspectives of both
eastern and western philosophies and religions, examine the fundamental
principles of Buddhism as the essence of Buddhist philosophy, moral principles in
self-development, moral principles in human development, and moral principles
in career development, explore ethical issues and problem-solving in daily life

using ethical principles

W RNTSHNEETUNTTRBMUIAY 3(2-2-5)
(Human Behavior and Self Development)
afaefeaiungAnganansnus ssnlaznouuazladaiugiuaes
NOANTTHHYHS NNTUATIETUALTEYNANG HIVINA FANE A DN RNAIIE
NATANITRIINYEEFNAUS IR DA FNTUEA ALY ARAE W WA ATl
Ansdnans NmunAnsnmnngdugin gais waznisineaduiin nnsiemn
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Discussion on human behavior, its components, and fundamental factors
of human behavior, analysis and application of psychological theories for self-
development, techniques to build human relationships to foster connections with
others, develop communication skills, enhance leadership abilities, followership,

and teamwork, personal development for a fulfilling life

1 v
1.2.2 nqu’imammﬁmma%a

FAansRIANAB SN DIT 3(2-2-5)
(Social Engineer for Local of Development)

NI W N HEN N RIANAIENTZLINNTAFINT IR [AVnEzn19An
iNEENNTRDENT YNEEN5U5EANN TNYn1983 NI aNg s WRTAINITAYTUN
m‘imﬁm’m‘iﬁﬂmﬁﬁ%mﬁmﬁu

Developing social skills through social engineering processes, including
critical thinking skills, communication skills, coordination skills, innovation skills, and

ability to integrate knowledge for local development

FAAINGE 512N AN BTN 3(2-2-5)
(King's Philosophy and Local of Development)

Bousifsadumaninazamniuniaimnnissdiu nanussguesegie
weoies Tasennssuilasniannnszanesng Tasenisauuuuniawmu and
LAEaanasani W walkladuaruinnssuiiantswmmun7ided iTeyayn
yiastin ATTARgEILA N1 B TNTY AMNTEIAN LATLNLMIBINR AN
sAg UL asEY

Learn about King’s philosophy and sustainable development, principles of
sufficiency economy, the royal initiative project, prototype development projects,
collaborative community networks, technology and innovation for sustainable
development, local wisdom, community lifestyles and community-based learning,
understand social engineering, and the role of the provincial university in local

development
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MsAauaTNSARAKTA 3(2-2-5)
(Thinking and Decision Making)

m‘i’ﬂm‘jm:ﬂﬁ:uqum‘jﬁmmugwﬁ‘ N13AATLATIZN ATNAR
q39FTIA m‘sﬁm‘mxﬁ{mj@ Y1981 Gl‘i‘iﬂﬂ"lﬂ@‘guﬂzﬂ’ﬁ?‘iﬂym@lw@ N15AM
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Principles and processes of human thinking, analytical thinking, creative
thinking, data analysis, information processing, logic and reasoning, critical
thinking, decision-making, the pursuit of knowledge through scientific inquiry,

critical thinking, and applying thinking to problem-solving in daily life

ARAAA KT IAUTE I 3(2-2-5)
(Smart Thinking in Daily Life)

ﬂ'ﬁxmum‘aﬁmmwwé A93vYUATimHAT Y naaEuazazIfin
‘WNL?ﬁﬂﬂéfumﬁLLhyﬂ’iymTuﬂmuﬂWﬁiﬁﬁwmﬂw@ﬂﬂ TR FUATIEIUAS
Ustifiurpyansnsfiiansniiouasilnarassnaiuazuy mellauazisnis
APULLAT 9 uaznisAnunTomhdamlszdniu

Human thinking processes, problem identification and definition, generation
and evaluation of alternatives for problem-solving in diverse situations, analysis,
synthesis, and systematic and rational evaluation of information, various thinking

techniques and methods and problem-solving in daily life

' v
1.2.3 ﬂquﬁmm‘%uwmslzm‘s%%%mqmmw

zeh 3(2-2-5)
(Sexual Orientation)
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Meaning and scope of gender studies, importance and necessity of studying
gender, knowledge of gender identities and components, human development, sexual
relationships, personal skills, gender-related behaviors and expressions, society, and

culture's role in shaping gender identities, and processes to promote gender learning

ANTBREWMUNT IR 3(2-2-5)
(Meditation for Life Development)

AVINIANNEYBINTITYINEHE qALSTAIA ATNNS Humen @qmﬁmyuﬂmﬂﬁ
FIaNIE ANEOLBINITUBNITHLALNI9VINENTE Usleaiaasanis n19in
anns W lnlnginnazdndu annBiun1sBeuuarnisem Uselemizesmnuuas
Y104 A9TiAL9313DATIAUILAZ AT HUANATITENINANDEALATAEMUN WHUAS
annzAuATaaun 219 landuddaaun

Meaning of meditation, objectives, methods, steps, starting point of
meditation, characteristics of practice and meditation, benefits of meditation,
applying meditation in daily life, meditation in learning and work, benefits of
tranquility and mindfulness, understanding Vipassana and the difference between
Samatha and Vipassana, the framework of Samatha and Vipassana, worldly

concerns versus spiritual practice

AUNIUNTNVBITIN 3(2-2-5)
(Aesthetic Appreciation)

FUHNTBUANANIDITHIIINATIHGE V3B M9ANNARBIRTIFTTA
FUAUINTT UATANINATUAAIDBN AHNEIE TUgUNSeransIB9nsAadiv
qunseanand dangAnaanlnedaiel Annddyeosniasug dunanuiiumun
YBIANAATNINITTU AIEATNIINIG AN LATAIARTNINITAR BN
vimuAay] Aauzaued wazAaly NIuRAINILIUAIUNITIE81g BIA AIAE
AIANANINGN 1) MTIEN 2) AMNAMIAY WAL 3) AHEILES 1ilaTnlann
FosraunisoirasaEEUEwNsgEsnm wazniaivinesfUusutrlunis

AIUTIR AN 21
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Distinguishing the differences in feelings of happiness, the philosophy of
creative thinking, imagination, and courage to express, the meaning of contemplative
and behavioral psychology in a comprehensive manner, the significance of perception
and the understanding of the origins of visual arts, auditory arts, and performing arts in
the context of aesthetics, learning the value and beauty through the learing processes
of 1) reflection, 2) familiarity, and 3) emotional engagement to attain an experience of

aesthetic appreciation, applying these skills to navigate life in the 21 century

FNTIaATHFIAINDINS 3(2-2-5)
(Self-Economic Sufficiency)

A1 Foaazn uaznufifeinasananugifsaduaanaiduu
NANNT WAL NAAUITTEIARIUNANUT T Y NATEIAIND LN 9T
iassnannnszaaralunssumanfanstusnauniiues angfinaanas
PBHINTIY USHIAUART NMIRUEIIHIAR SULLL nTUzena leulagenng
Suilannannazaedndang ¢ duilasimszuansi s tuinisimmmesdu
ﬂ@qmzmmmLﬁ@mm%‘amgﬁﬁméﬁq AsztinluAINd At eamany Syeyn
wagRanaiRies inunangui i uazgRdygyimadin sunsndmdannis
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LL@:Lmewfﬁﬂﬁ:ﬂﬂﬁ%{)ﬁum‘iﬁ%mﬁﬁ%mmmmm FRDATUNHUIDIANG
uazgHanlnosned waiies S98u fRugmEanfiduas finnssaafiaenaae
AuLBUIesdIAN KannavintdasaEon uaznisasiuifnengemlusziy
nasduiiszauaEansa

Analyze, synthesize and practice from the body of knowledge about the
background, principles and approaches to develop the way of life according to the
sufficiency economy philosophy of His Majesty the His Majesty King Bhumibol
Adulyadej The Great, the inheritance of concepts, patterns and applications in
various royal initiatives, continue to inherit the royal policy in the local development
of His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua to realize the
importance of the sufficiency economy philosophy, new theory of agriculture and
local wisdom, be able to apply principles and guidelines to the development of

one's own life as well as developing the organization and community in a suitable,

sufficient, sustainable basis with a solid foundation of life, the morals that are
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consistent with the social context through household accounting and successful
local study visits
y

El'N‘w;lf—_l 3(3-0-6)
(Feng Shui)

ANBA AINVNE WRENANNISIBENT BT AN TaviENL Tz R T
FAntlszdniu viarhiuszgna ladunisagsandunBusswiansg

Study the meaning and principles of Feng Shui that can be applied in daily

life or utilized to live harmoniously with others

%wmmam%ﬁ@qmmw%ﬁm 3(2-2-5)
(Science for Quality of Life)

Waunngrevinamanduazina buladsounefaautialagiiu nsii
WJ’]N;;LLﬂzﬂ‘i::Ufmﬂﬁ‘jW’N?MEI’1ﬂ’]ﬂ@]‘gwd\iﬂﬁ’m’m“izﬁqﬂ(ﬁ‘?},?uﬂﬁ‘iﬁwu’]@ﬂm’w\l
FAntnsnseey pe1efilaransamuaziduge Taenszmindenansznuaas
ﬂ'J’mf;,’]’mﬁ’W]’Ngﬁﬂﬁﬂﬁﬂﬂﬁﬂ@%ﬁﬁ@%ﬂﬂgﬁé

The development of science and technology from the past to the present, the
utilization of knowledge and scientific processes to enhance the quality of life efficiently

and happily, being aware of the impact of scientific advancements on humanity

WaswanAn FAafen 3(2-2-5)
(Power of Change)

AmIB paBNyEE g ULLLNIT B BN uazADIANHaIEN 19Ty 0
YemeITiEHITaIAeuuasuasia(p nezUasnTIeANARGeinllg
msladnanmeassyEdasnafnfiieigaandsa nazuouniailasulas
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Human beliefs regarding learning patterns and the intellectual traits that can
be changed and developed, the thought process leading to the full utilization of
human potential for success, transitioning from a fixed mindset to a growth mindset
to enhance happiness, motivation, and success, practicing processes to transform

negative thoughts and perspectives that contribute to failure into positive thinking

AMSAAKENNIALY 3(2-2-5)
(Lateral Thinking)
L“djﬂuéjﬂﬁ/ﬂﬂﬁ‘iﬂﬂﬁﬂ’]‘jﬁﬂuﬂﬂﬂ‘jﬂu MW RWINNSAAWENNTDUSEN9LT
SEUL NIHTWNRITWNNTAARBANTEU WA LIAE AFITA INNNTET NHASHNTAR
WONNIBU Lmzm‘jﬁmuﬂﬂﬂ‘jﬂusfumﬂmyﬁiymbfu%ﬁmﬂﬁzﬁﬁﬁuumm‘sﬁ%ﬂumm
Learning the principles of lateral thinking, systematic development of lateral
thinking, creating works of lateral thinking, digital technology in generating lateral

thinking, and applying lateral thinking to problem-solving and presentations in daily life

smrnetudinuszani 3(2-2-5)
(Craftsmanship in Daily Life)

mﬁwgﬁﬂw?mﬁlmﬁ/mﬁufw m‘ssf%mum%mﬁmmxm‘jﬂﬁ‘gd%’mﬂﬁ
f‘j/ﬂﬂfﬂﬁﬁyuﬁm m’m‘d@ﬂmﬁﬂr’fum‘m;jﬁ/ﬁmmjlw m‘jﬂgmwmmm‘ﬁyﬂmyufu
sz AnuiRnnsufifessadasan wu Aaduaztiigesneszun v
T wassls i edasdsuenie szundssiaTuunm senugseltuas
smpaunAnidios aaedauaztingednensasumidos

Basic knowledge of craftsmanship, the use of tools, and maintenance of
basic crafting materials, safety in craftsmanship, basic first aid in craftsmanship,
and practical training in fundamental craftsmanship, this includes installing and
maintaining electrical systems, household electrical appliances, air conditioning
systems, household plumbing, basic woodworking and concrete work, as well as

basic inspection, and maintenance of vehicles
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Hﬂtt@zﬂﬂgufwsLﬁfaqwﬂqw 3(3-0-6)
(Drugs and Herbs for Health)

mmfgl,ﬁymGiym?NmLL@zﬂHuTWﬁﬁT%Tuﬁﬁmﬂizﬁﬁﬁ’u WARTIHNZBINTS
Aundae daglumiuas Inuansenayulng nafudnuuasndadunislyen
megufv\l‘ffﬁgﬂﬁymLL@:ﬂﬂ'ﬂmﬁf—J G‘ffmﬁl'NmLL@:NHHTW‘jﬁGf%Tum‘j%'ﬂEWT‘m
Jassn nafensanientranuinsanlauonmsdsaanla

Basic knowledge of medicines and herbs used in daily life, the sources of
discovering drugs, the benefits and risks of herbal medicines, storing and tips for
using medicines and herbs correctly and safely, examples of medicines and herbs

used for basic disease treatment, considerations for using herbs from online media

advertisements
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Famadudtenduulndinulan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Taus98 Ussindluarsndaneolarnaduive dneosniedns
Tans3an waugia nsdleseesing Uszrnanendowuazasslani/3auifian
AonLA suLlaaeFaRN Taussan insEgha n1adesesdnnmeuay
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Thai culture, tradition and identity, the socio-cultural, economic and
political structure of Thailand, ASEAN community and global society, the world
compares the social, cultural, economic and political changes of Thai society and
the world society from globalization, study, analyze and present new world order
problems of the state of Thai society and the world society, both present and
future trends, international cooperation in the context of the ASEAN community
and the world community, the new paradigm of development in Thailand and

global society
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ﬁw‘%uguﬂﬁmmzmjﬁwaLﬁmsfuszu'auﬂszm%ﬂfmﬂ 3(2-2-5)
(Human Rights and Citizenship of Democracy)
ziuﬂ%umw%mwL‘ﬂyﬂsf@me‘;’mmwmwﬁfﬂﬁﬁmwﬁ’wﬁiy"ﬂmﬁw%
HUHEYY AN AU THATHANE N HETU NANNTITAUGIUATUANE Ny
ﬁﬂuﬁﬁLLméﬂﬁﬂu@Tﬂuﬁw%uwwu LL@:LﬁmWﬂﬁquefumiﬂ';mi’wuﬁﬁum‘s
Lm‘iwﬁw%wwwﬂﬁﬁmhmLﬁ@ﬂ@?ﬂﬁﬁﬁ%ﬁ mmwmﬁlﬂ%m;ﬁqmm‘g
amaaE T unaLleq m‘mgﬂl‘J"'J34ﬁ'uuuﬁ'yug’m*’ﬂmﬂ’]‘sm’]‘mﬂﬁﬂwmﬁmu
Lm‘sw;ﬁu \NTRNMsTEINNTLnAsasAsaruaLazsBLTae n1siaENAS N
ADITITH "V?jf-_lﬁ‘i‘mgﬂuﬂﬁﬁﬂyﬂdﬁ/ﬂﬂﬂ‘jﬂ@%m ABATNNNTADSSUH HAoisTu
A3u59an Tumadudinuniug e Srirssgianaiies Saudodng
a3 fAnasanie SanusURnraUAedAN LATTNTHATIHLANANTIAIATTY
Am uazflAugiugAAnngmaneia U Suillgnisssnadnnianugiu
nUgnABAEAaTiEA FEW LaENaTIINEFEE 1M93AR 9vi1 N1aDYTIN
AUDLNTHILEN AaDAIUNITANTINEZNNTRMSTAR IHAIANDE19T AIg
Promote knowledge, understanding, and awareness of the importance of
human rights, basic knowledge of human rights, fundamental principles of human
rights, attitudes, and values regarding human rights, serve as a foundation for
building a culture of respect for human rights within the population, enhance
knowledge of citizenship, living together based on societal norms, respect for
others, and respect for the principles of democratic governance, foster ethics in
preventing corruption, resisting collusion, possessing integrity, moral integrity,
public spirit, social responsibility, respect for diverse opinions, and basic knowledge
of general laws, this leads to the establishment of fundamental principles, instilling
reverence for national institutions, religion, and the monarchy, critical thinking,

cooperative living, and the development of life skills for a happy life in society
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NRLNDITANIEITHE 3(2-2-5)
(Public Minded Citizens)

naUfiAmsdunaidesfuafidnansnios n1aUsvenauLUTIaes
STRONG 3115 18ARLs59190 AN Aty 2eeanaNE1 3o UNITR MW B9EN
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Practicing good citizenship and possessing a sense of public spirit, applying
the STRONG model in daily life, the significance of public spirit in the development
of local areas and countries, activities that demonstrate a sense of public spirit

towards the local community

BulaneBazing 3(2-2-5)
(Insight Si Sa Ket)

QRndsrasdan Fanasanacg Ry mesiu saaniuniassns
SRANHOLAAFINY UAiFNINITNUITBIRIANLA TRWETTN AR ainE T3 U
wislanAidme Tnenishoenananesendusamilanesnisineiivnin
AANNSIENE INEUNG RUABANTRYHILAZ S NWETTH

To explore Si Sa Ket social, cultural and intellectual local backgrounds, to
emphasize the formation of the Si Sa Ket identity as well as directions towards
the development of Si Sa Ket culture and society in the globalization context. The
inclusion of soft power in education can extend, propagate, and carry-on values

and cultures

agnanadmuANgNins 3(3-0-6)
(Law for New Generation)
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Law and analyze the facts that occur in society, the roles and freedoms
of expressing opinions in public places, defamation or insulting others, the use of
online social media within the framework of the law, liabilities related to actions
through computer systems, the concepts and principles of consumer protection
laws regarding business practices, issues of liability for copyright infringement or
intellectual property infringement, and rights to protect one's own copyrights under

copyright law

1.3.2 nqu’iméﬁﬁqu%’muﬁﬁu

'S'muﬁssu%quqmmuﬁ?uml,%ﬂu 3(2-2-5)
(Southeast Asian Mutual Culture in ASEAN)

AnEIAEIT HEILAE A M UIN1T2IRIANUA LT MUTIINIHIELT e
nrdunandsln TmﬁL‘L:uﬁﬂismmziamﬁﬂﬁ‘j‘mf‘mﬁ | Tuu’%mmmuagwmmz
ARty EnEnanese1sessanBuiswazani inanefenneBanziuenn
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vesginaedanyeandodn

Background and development of society and culture in southeast asian
countries with an emphasis on major peninsular and mainland civilizations, the
influence and impact of Indian and China civilizations on southeast asia in terms
of cults, beliefs, religions, traditions, education, society and mutual culture in

ASEAN countries

wgi'muﬁssu?umt%ﬂu 3(2-2-5)
(Multiculturalism in ASEAN)
AINMAINNANE T8I T Ns TN e B e nssuaanidesls nnsaansy
ANNARINARILIBITHETTH NANNAWNTANEIITNLAZN1T AL AN
TNUTITN
Cultural diversity in southeast asia, cultural differences, cultural assimilation

and cultural change in ASEAN countries
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Usenalneg andewn uazlszaanlan 3(2-2-5)
(Thailand, ASEAN and the World)

Anmnusingmisaifididendlan andeunaring lfiinasniadias
wwaugiia deandmussan Tnalensou wuadn noui uazssidouddenig
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Study of significant phenomena around the world, in the ASEAN region
and in Thailand in terms of their political, economic and sociocultural dimensions,
learning to approaches, theories and principles of social science research via
discussion and raising examples of situations or people of interest to create a
perspective of diversity, to understand the complexity of global interrelationships,

and to be able to challenge old paradigms and open up a new, broader worldview

AIANUALIMUTTINATREINY 3(2-2-5)
(Society and Culture in Si Sa Ket)
AnuNFIANLAZ I MUETINN DA HIBING NI ANUE (Wi arEaziny
mm@agwifm 9 BN AN DI AN AT DA NTAATIEN
Investigating diverse aspects of Si Sa Ket ethnic group society and culture

emphasizing analytical and critical approaches

ASWAHIZaERln A 3(2-2-5)
(Development of Indochina)

ANE191985991 Useafenans uazn1swmsneestsamaianladuan
LL\‘;HS\Iﬁi’]\‘i q TagnsAnENDEAININEAT DAL 1TALATIZN

Investigating diverse aspects of historical background and development of

countries in Indochina emphasizing analytical and critical approaches
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(Ethnicity and Culture in Southeast Asia)
WAALAZNEA AT AR LANRTLE AU ATsmaInaT
nemAnug uadenziuannideslng anouetonianandyalaniadnas
Fopuwndmuasan Toymnguannig
Concepts and theories of ethnicity and ethnic relations, ethnic diversity in
southeast asia from the pre-colonial period to the globalization era, problems of

plural-ethnic societies

m?lﬁ’uqLmzfi“muﬁssu"fuﬁu‘fﬂ%u 3(2-2-5)

(Ethnicity and Culture in Indochina)

< o o L4
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Concepts and theories of ethnicity and ethnic relations, ethnic diversity in
Indochina from the pre-colonial period to the globalization era, problems of plural-

ethnic societies
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msun falyarmena i 3(2-2-5)
(Addressing Spatial Poverty)
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Context of target areas, human capital, physical capital, environmental
resources, economic capital, social capital, cultural capital, compiling household-
level data (Family Folder), village-level data (Village Profile), mechanisms,
processes, social networks, agencies, and communities with roles in addressing
poverty issues in the area, analyzing data using the sustainable livelihoods
framework, categorizing problems, identifying development opportunities, generating

information, and transmitting information to relevant stakeholders to act

mstﬁuélﬂszn@ums 3(2-2-5)
(Entrepreneurship)

unAnAeaiuRuAnEazIasmadusnounliaadn ndnuundn
{Auatuniaudniagsia namanaaselng niadenunugsia natigs nnedn
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Concepts related to characteristics of a professional entrepreneur,
fundamental ideas on business management, modern marketing, business plan
writing, accounting, finance and investments, case studies of successful

entrepreneurs

Lgumag':é’ﬂsznfaumﬁuqﬂﬁ%ﬁa 3(2-2-5)
(Path to Entrepreneurs In Digital Age)

NENNILATEEAAINETIA NANNITLATE gRanyuAsy nannng
ﬁ‘i:ﬂﬂumiLLﬂxﬂﬂ‘sLﬁu@Tﬂi:ﬂ@Uﬂﬂﬁ ninnnsnIadanaianisszneunns
NENNIARIARAIA NANNTERNIREN NMsliasslamuaslonaidegsia
NT19INUNETINS NranegINe LALNTHANEINITIN LLmuﬁ;‘jﬁ@ﬁm%’Uﬁuﬁu

Principles of creative economy, circular economy principles, principles of
entrepreneurship and being an entrepreneur, principles of business management,
digital marketing principles, startup principles, business problem and opportunity
analysis, business planning, business law, and a case study on community

business planning
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msﬁmﬁa%mqmﬁ%ﬁ’a 3(2-2-5)
(Finance for Life in Digital Age)

NANNITUINITNITEN NYANTIHNNINITTY enaRn1slyaaidn
Wﬁﬂﬂ"l‘ifl’mLLN‘H‘V]'Nﬂ’T‘iLﬁuLLﬂzﬂ’]‘i@\W‘!uLﬁ/ﬂﬂﬁTu NFINUNUATE N19I9UNY
UqeiuEie m‘smumumﬁﬂmmﬁq AMLEMNTNNFENEEIINGZUY NMF979WH
naaEeEnEn naastugARATia ndnmsLEmadantanziay malilad
UALHIRNTIHNRIMTUNITIANITNITISU m‘jﬂ‘i:ﬁqﬂﬁﬁmmfﬁuﬂﬁmqLLNWI’N
nsdnlnelalaunaudnsagy samivaunsausnanisdulunisledanuay
ﬂglsfuﬁmﬂgﬂﬁlwmmmm

Principles of financial management, financial behavior, attitudes towards
spending, basic financial planning and investment principles, tax planning, life
insurance planning, retirement planning, systematic financial management, career
planning, investment in the digital era, principles of debt management, technology
and innovation for financial management, application of knowledge in financial
planning using ready-made programs, and effective financial management for

living and fitting into society

ﬂﬁiﬁﬂﬂ"liﬂﬁiﬁu?&?uqﬂﬂ@tl@zﬂ“li@\‘i‘l{!% 3(2-2-5)
(Personal Financial Management and Investment)
m‘af%”mmﬁm‘sL’Emmzm‘afmLqum‘s@uﬁquqmm NNIRBNUAZN TN
N198AN19H N19euEWNsRnTusTezeng mﬁmnusfumvﬂw*?wé N199ANTT
AT UATNITIATISARITHIREN
Personal financial management and planning, savings and investments,
debt management, long-term financial planning, securities investment, tax

management, and risk analysis
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ﬂ'ﬁﬁ’iy%l,ﬁ@Lﬁsﬂﬁﬁ@quﬁuﬂgﬁaﬂsiﬁ 3(2-2-5)
(Accounting for Creative Community Economy)

g9ty EasaBdeunnuraAnATsgAeuruaasasan ngiy3
FwsugUsznauns ety nmatigddmiunadamiegue uaznns
fiddmingrAsmAeruAnaNILAZIMALDH

Household accounting following the principles of creative community
economy, accounting for local community entrepreneurs, accounting for community

enterprise groups, and accounting for medium and small enterprise groups

WINNTINFINAIUIN9TTINFE 3(2-2-5)
(Contemporary Service Business Innovation)
waAants ey Uszneun1sIugsfiaudnis nann1suinisuaznig

o a

o/ o/ o/ <
FANIITINTUINTG uqmﬂ‘i‘jNTuﬂ"l‘jqﬂﬂ’]‘iLLﬂiw wuwa:uumﬁummwm

9

§989U5N79 HTANTINIUNITWHUINR A5 IT LA T LS N199895 50905 N9

q q
! o

WiANTTH NN N MWL T2 AN 19NN TRINDUNR AR AT LA ZLE NS W L
zgﬂhywmqiﬁ@ UaNT9 Lm:ﬂfl‘su’%m‘sqﬁﬁw%mﬁ%quml’ﬂ

Concepts of being an entrepreneur in the service industry, principles of
management and operation in the service industry, innovation in managing and
developing internal systems of service business, innovation in product and service
development for the service business, innovation in enhancing the customer
delivery experience of products and services for the service business, and

contemporary management of service businesses

1.4.2 ﬂquﬁ’mm’%uNmsﬂuz?umsv‘hmu

W;@Né"i}ﬂﬁ"lx‘l’]u 3(2-2-5)
(Ready to Work)

ANH AU ATATUNNTATASITN N1 anaAnENE R ATIT
LAZNITANATH IS AT AMUIY AT NATIN LRI LEPIE O CACIT IR
WAmzn19a il ufin nswmuinEzn138 0815 MARANISEILENDIY

o/

Mg URITAUAZUNINIGUN (159N TUG TR N19RISaNAATART
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MaviAEB AT ﬂ’ﬁfm\umum‘a@u@%qumm NHNHIEUTNTUURENG NS
o | Fifianzes

Basic knowledge and techniques in job application, writing a cover letter
and resume, and job interviews. Personal development, building self-confidence,
teamwork skills, developing communication skills, presentation techniques,
challenges and problem-solving during work, achieving work-life balance using

Ikigai, personal financial planning, labor laws, and other relevant laws

a

UARNNTN 3(2-2-5)
(Personality)

AnEAMGEFYAINAM NTTUIUNNT TN ARNAINT HA A
AULBNATHNIRLI AL m‘immm:ﬁﬂmmfﬂﬂmm{w 7 mwgyﬁfffﬂl,ﬁlmﬁ’u
NS NAEEHETINEEFILS ARAUINITWANTY N19UN ILNNTDIN
%Nmmﬁlmﬂ%uﬂ%mﬂﬁﬂmw

Studying personality theories, the process of developing a suitable
personality according to one's age, speaking and practicing speech on various
occasions, general knowledge about etiquette, enhancing interpersonal relationships,

the art of dressing, and addressing physical deficiencies to enhance one's personality

arsvaafiaaviaien 3(2-2-5)
(Alternative Tourism)

ANEIAITHANIY UWHIARA LL@:E‘ULLUU%@QﬂW‘iﬁmLﬁIMWNLﬁﬂﬂ L%
miviml,ﬁm‘[@ﬂﬁmu ManaafienBanuns naeufieadeimusss uaz
m‘j‘viml,ﬁﬁmﬁﬁq*’ﬂmw LLWJT‘II&I%@GW‘I‘&‘V]I@QLﬁﬂﬂ?uﬂ@fiﬂ/u UWUﬁwﬂ@ﬁﬂﬂﬂ{g
uazionalunIRLEE NI IARIANDNTiEe nsfidansinansRaaulaanuds
Lmzwﬂﬂ‘jzww%mﬂ‘mﬁﬁ@ FIAHUATRIUIARDH

Studying the meaning, concepts, and forms of alternative tourism such as
community-based tourism, agritourism, cultural tourism, and wellness tourism,
current trends in tourism, the role of the government and private sector in
promoting tourism, involvement of stakeholders, and the impact on the economy,

society, and the environment
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WrsuBandsL 3(2-2-5)
(Smart Farming)
winfAreaIn1ssan1antsinuns lae e ladfasauarssuuuges
Tunnananfiglagmunszuunisaiunu uazlasduntagadsunszuaunis
wﬁmﬁﬁﬁﬁw@mﬁé&éﬁqﬂ
Concept of agricultural management using digital technology and sensor
systems in crop production, focusing on process control and loss prevention in the

production process to achieve the most valuable yield

¥

2) RHIAIYNRINIZATH

2.1 ﬂquﬁmmnﬁi‘l Al

ﬁugqumﬂmm?uqﬂﬁ%ﬁa 3(3-0-6)
(Fundamentals of Performance in the Digital Age)

LWIARA Wﬂﬂﬁﬂ’]‘iLLﬂﬂdLL@zﬂ;’]\mQ’mLgﬂst‘-vLﬁﬁ%ﬁ/mﬂﬁﬂﬂﬁ‘i‘ﬁuﬁ’m%ﬂﬂ
Aavs nnsuans InesauARIfsadunsfaaaniunIauans dazdfinng
W {aN ﬂﬁiLLﬂﬂﬁ“ﬂ@dﬂZﬁN?ﬁﬁﬁué ANTUEA T BUETIN e miLLﬂmTuqﬁmﬂ
@138 nauans unfinnanis q nannsiedenine uazsanlUdenislndeln
MIURASBENIQNAS

Concepts of performance theory and build an understanding of the
fundamental principles of performing arts. With a focus on the concept of
communication through the show Show history Performance of ethnic groups

Performance in Thai culture Asian performances Performances in different regions

Principle of movement And including the correct use of sound in acting

MunRaRAWARIEaS 3(2-2-5)
(Language for Communication Arts)

PRI UNIRAIBINNSREENS SinEyns nE i annsdass
AU T ANENNLAY AT NETTA WIATANTTNEA RN RDENTHI Sa1nTMn
uazadaunien e mAnnsdnannamanedelunnnaingsls UfiAvinezn

W9 N1FNA 119971 N9 ieUURuilnAmansae19ilsz@nsnmn
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Principles and concepts of communication, Thai language skills for effective
and creative communication, techniques for using language in both verbal and
non-verbal communication to create persuasive and motivational communication.
Practice listening, speaking, reading and writing skills to effectively perform

communication work

3001109 ﬂ'J’mﬁﬂﬁ;’mﬂiiﬁilﬂzualﬁﬂiiu 3(3-0-6)
(Creativity and Innovation)

NIAALULATNETIA AITHANE Lmew’ﬁﬁﬁiyﬂmmwﬁmﬂ‘;ﬂ\‘im‘iﬁ
WAZWTANTIH NTTUIUNISAARS NATIARALNIAT AN TR AUIAIHAANT NETIA
ﬂﬂﬂ%éﬂﬁﬁ?%ﬂ’]‘iﬁﬂL%QﬂﬂﬂLL‘U‘U (Design Thinking) A BN MUIAITNAR
FINTTIA NTTUINNITETN uazimundangas Tneidonugnaus unAnuas
DY NIRRT AN T TN

Creative thinking, meaning and importance of creativity and innovation,
creativity process and creativity development techniques, strategies for using
design thinking to develop creativity, innovation creation and development
processes by learning theories, concepts and examples of developing innovative

works

¥ '

3003111 AINAADULNKA 3(2-2-5)
(Digital Content)

i a v

NANATUAIMATANITREUHBNIUTINNANY 9 28198519995A U

L4

A9 EEUL1Y UNAH URZATLSIE1IAIN Rnvindelasandszandunius ARl
QdI a =N ¥ i dgj dl ' y aa o
Afla AnuiuuIAnLasATANITETNETIANEN N D INE LNINIUR D AR A LAY
4 s 0 = =K a a
Fopoulan laeA1iledieedus998 99981U590MABEN
Principles and techniques for creative content writing. Practicing to write
news, articles and captions. Practicing to make advertising media and video clips.

Study the concepts and techniques for creating content for digital and online

media distribution. With regard to ethics Professional ethics
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' ¥ L4
ATISRARR IRRTN ARIERS 3(2-2-5)
(Makeup in Communication Arts)
° o 1 v v A ' o ~
m'm'mmy%mm‘mm%m?mmmammumﬂmﬂm NRANNTT WHIAA

neEg UL 9UNTM UaTmAlA N19EBNUUY F3NETIA WATN15RD

1 12 2
o

AITHIANTILABINTFTLFNIALN m‘iﬁm%aﬁm@ﬁmmiﬁﬂﬂﬂ%ﬂ?ﬁummﬁd |
ARANNAEBITURWARERS 1 NITUEAS AINEWAT NTUTTITHIS
N3 lRYON INTEITFNERS UAZAD N

The importance of make-up in communication arts, principles, concepts,
theories, forms, equipment and techniques for creative design and interpretation
of make-up In this regard, knowledge can be adapted for work related to

communication such as acting, film, public relations, advertising, journalism and

new media

nssseaniFedeTuaanisTiudie 3(2-2-5)
(Superstar in the Entertainment Industry)

AN UAZ AN AN A EIBINTT AT e R e TuRa TN Ty uWnFn
LLU‘suﬁqﬂﬂﬂ nsaanedantulanoanlan ﬁ%‘m‘m‘;ﬂum‘mﬁqmﬂ@ AN9EI9
onANEoiIeIyAAR TaFEUMIANNENSTUAZATNANIAL N85 19ANE
Foides MIAszinadnEfeaiun1sasr e il

Meaning and importance of fame in contemporary media. Personal brand
concept Creating an online identity How to create a personal brand Creating an
individual's identity Success factors and failure to build reputation Analysis of case

studies on building prominence in contemporary media

ﬁ%ﬂiLLazéﬁﬂtﬁuiﬁﬂﬂﬂs 3(2-2-5)
(Master of Ceremonies and Moderator)
Anwndanafiansladastuniaduyiiiusenisuasitng nasden
PDYA MITUULNIBNIURENTARNIT NITOIENDARA UANITTIENTUER AN
UHUR m‘nﬁuﬁgﬁ%ﬁmwma nINEMBAER m'ﬁﬁmmmwwz‘ﬁ"@ﬁwqﬂﬁxmﬁ

Feruazing Insiien n1suiuisnseufansss uaznisiuiEnsfitnig
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Study the techniques of using sounds in conducting ceremonies and being
master of ceremonies. Data preparation, writing scripts for master of ceremonies,
live events and live reports. Practicing as a Moderator, focusing on live shows, live

broadcasts, live reports on radio and television. Being a master of ceremonies

ﬂﬁif«%’ﬂﬁvﬁyuﬁ?uﬁqsﬁ@ﬁ'mﬁa 3(2-2-5)
(Event Management in Entertainment Businesses)

AN SRR ERS WA N D NWB LW IATANSARLES
AIN9ETIA NITINUAR N1TTAIN TUABH NTTUINATTTAIIN N19DBNUDY
pnupsa matlad gunsoidilalunisdaem n1anuanis uazniasiues

[V v L4

AHAZATNUAR3INITH UFTRN59R0mB I uaziniinnsfinuiwanaad

Tuunasiifinisdmnisdian dnauennng uaztsufiunadlnainnisfnem
MTIANITBLINAN o

Studying issues in communication arts in the form of events, creative
thinking techniques, planning, organizing events, steps and processes for
organizing events, designing and decorating events, technology and equipment
used for organizing events, providing services and facilitating participants,
operating event organizations, and conducting field studies at event management

locations, presenting knowledge and evaluating results from studying various

event management

AsRaNNSAANA 3(3-0-6)
(Digital Communication)

TA5983 NUAZLULSIA892DINITH BE1T WAXNTIUA 8RR
LS ABIIIINTREENTANS I Tuﬁq ARavTa TnedauUUs aBInNTTReETUaeand
waaa (Lasswell) UWULS1ABINITA Da15189uEWTHLAZ3 1983 (Shannon and
Weaver) Lmuémmﬂﬁﬁ'@mﬂm@mgmmzm‘mﬁ (Osgood and Schramm)

o 4 <
UALULULTIRENNNTADNITYDIYULTHN (Schramm)
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Structure and Simulation of communication And changes in various
communication models in the digital age based on Lasswell communication model,
Shannon and Weaver communication model, Osgood and Schramm communication

model and model Schramm communication

NANNITNDRITHIRTH 3(3-0-6)
(Principles of Mass Communication)

AITNINNIE ATTHRIATY 29AU3ZNBY LAZATMNINITBY N5A AT
ORI NHF N2UNNTT TATIATILALITULNITRDENTHIATY AN
NN3ABENTHNIRTUUTIANAN T PUALSNT LA 899 99 UN19 R DA THARTY
UL T LA BB NAYEINTRDA1THIATUABFIAN

Meaning, importance, elements and evolution of mass communication,
theories, processes, structures and systems of mass communication, characteristics of
various types of mass communication, agencies involved in mass communication,

roles, duties and influences of mass communication on society

AaUznnsiansas 3(2-2-5)
(Arts of Story Telling)

ARNNITIANS BUR BITURBFITHIRTH 1117 ITUABNT A1TAF 913
{Rufi Tawnn Uazan@uius a8naa19as9n HnEn1aARaTNETTALLAUGIY
m'ﬁ’fiLm’]:ﬁ@y%’ummm:wqﬁmwﬁuﬂm MMIRINFTIATIANSBIDENIT
WAY NITENBNNSIAE BUR DI ARR DEY 9T 8 59THLAY AN NS URATDL
nafIAN

Principles of creative storytelling for mass communication, news, documentaries,
entertainment, advertising, and public relations through using creativity relevant
skills based on analyses of audience and consumer’s behaviors, creativities of
influenced storytelling, and presentations of storytelling aiming for media

production with ethical responsibility
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ﬂ{]ﬂuﬁﬂLL@z‘@%ﬂﬁiiNﬁl’ﬂN'}ﬂﬁu 3(3-0-6)
(Laws and Ethics of Mass Communication)

ANFURLLEZ NN THUATLEAIAITNA AL W LLﬂzﬂ"l‘jLLﬂﬂx‘iﬂ@ﬂ"ﬂﬂ\m‘L‘éEé
USFyIngnane nguaneuazaiessani 1o un19d pananaaruy nuae i
Uszmelne

Rights and freedom of opinion expression; philosophies, laws and relating

laws and ethics of mass communication in the country

ANTREAISULTHA 3(2-2-5)
(Brand Communication)
yguFuaznnsUfiATun1Tae R anAT (Brond) Uszanmlaneudtiung
’N‘;’NﬂﬂuLVlquTLLﬂzLLﬂNLﬂfyﬂ’ﬁ‘iﬂ‘;ﬂﬁLLUﬁuﬁLﬁﬂﬁlﬂﬂﬂ‘iﬁ/ﬂﬂ@;NLﬂy’ﬁ‘lﬁN"lﬂVI’Nﬂ’l‘i
AATA NITRSNULTUALRE NS ABANTNNTARIARAA ﬂﬁﬁ?%ﬂ@ﬂ%ﬁ((?hd I 2% 119
FANITAINANAUSTUGNAT (CRM) ARESUARTELADFIANLALAILIARENYDY
B9ANT (CSR) WAZITULN1IARTIAE A L1STA RBINUNWNITABENT NSFEENLAS
AATIEAEITBY AN T HN1TINNAYNENITHTIULTUA
Theory and practice of brand building, applying theories in creating to
content and branding campaigns to communicate with the target market.
Branding and digital marketing communications Using strategies such as customer
relationship management (CRM), corporate social responsibility (CSR), and
marketing automation To plan communication Preparation and analysis of data

reports for use in branding strategies

AsHAnRaaRILEE 3(2-2-5)
(Film and Multimedia Production)

a

NANNTRBNARNIAY NTEUUNTHARRBNARTIAY N19RAERNHY UFURNNS
0789171 NIFAGBNTNULALLNEN LAYNIINELNT AN ABN RS
Multimedia principles, multimedia production processes, preparation,

shooting, video and audio editing and distribution of multimedia
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Tﬂsamsﬂﬁﬂ’ ANT19ATRNITRERNS 1 3(2-2-5)

(Project of Communication Operations 1)
a A& ¥ o g A ada o o Y

LHAAALLANAUNANNITANRITUIBNTTLLEUITITENWAIANFINAT ANHDT
LarUILInNABINITIq S ﬂ’]‘iﬁ’]‘iﬂuﬂﬂ/@]‘iﬂWﬂ@ﬁiﬂidﬂ’]‘iﬂﬁﬂ/ﬁﬂ’]‘j N19UNIU
2530994 nseenuuulasenisufifnisleelanszuannisdes uaznisdmin
wnlasslassnsUfifinisaunisinans

Basic concepts and fundamental principles of research methodology in the
social sciences; characteristics and types of research; identifying problems in action

projects; literature review; designing action projects using the research process; and

developing an action project proposal in the field of communication

msﬁ'ﬂmsmsmmﬂaaﬁaﬁ 3(2-2-5)
(Marketing Online Communication)

ATTHNUNE mqum"’fﬁumﬁﬁﬂm‘smqmﬁmmm WWIAA UNUIN
\3neile Ao ﬂﬂq%é LL@zﬂizu%uﬂ’]‘jﬁiﬂﬂ"liﬂﬂ‘jmﬂﬂﬂLﬁﬂﬂ‘i:ﬂﬂ@? T o
ANTHNNTIINIIARIAYBIBIANTFIAIUALRIAN TagAnEUNLmMIBsAuAT UAY
RIVRUAY m‘aﬁmm:ﬁwqﬁﬂﬁu@yﬁ%ﬂ WmangAensTINaUaSHNITARA
nMgaeuRensdentyde uaziasaeiletunisdaansuuy nannauegnedl
USEANBNN 398 EAE N 19U N AU IR B TN T NNISARTA

Meaning, importance in marketing communication, concepts, roles, tools,
media, strategies and marketing communication processes to be applied in marketing
situations of business organizations and society by studying the roles of products
and brands, analyzing consumer behavior, goals of marketing promotion activities,
planning the selection of media and tools for effective integrated communication,

including methods of evaluating marketing communication plans
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Tﬂsemsﬂﬁﬁ’ﬁms%umsﬁams 2 3(2-2-5)

(Project of Communication Operations 2)
nazLnunIawaziansINAimeArans tasinAnendavinlasaniaam

AnArans ﬁﬂﬂg’jﬁ’ﬁmﬁmﬁﬂzﬁ N199UNY NNTANTNTY HARRBLAY

a

ﬂ‘i:LﬁuNNTﬂ‘Nﬂﬁ‘jgﬁuﬁmﬁﬂ’]ﬂm‘ﬁuﬂﬁ‘jﬁ’]ﬁﬂ@LL@“E@Q@’W"I‘jéM%ﬂéﬂ‘N@mfg%l
Fainan89m uazdaniainaralassnnsURliRnnsaunsanans

Processes and activities communications, the students create communication
arts projects. Practice analysis, planning, implementation, media production and
evaluation of communication arts projects under the supervision of lecturers or

experts Preparing a report and organizing the presentation of a communication

action project

s EuNseEssA 3(2-2-5)
(Creative Writing)

suLuazABnIadsnUsTinnang ¢ Anenadsnnadeuuaznisleniend
QNADY Winnzan AnFausasrayaiianisidey Ansmaianisdouiesiniis
auls AnuguAideusuanang o AiAsaeasdusudasisuaayy indasiaris
Beuag A

Various writing styles and methods. Learn how to write and use correct and
appropriate language.  Practice gathering information and learning writing
technigques to arouse interest. Practice to write various types of works related a mass
communication. A writing tools assist with Al
t:i'mﬂ']mﬁ,m;{u 3(2-2-5)
(Basic Photography)

LEINTTANENTN ARNNTTABFITHARATEINTN B8 N1 ILAINALNAD
ﬁ@ﬁ@?ugﬂuuuéw 7 N199AINBIALTENBLAMN UITHINIA WATBITNILD
ananenislrlaunanansAamesdSagisasTunsUS LA 1 ua 1

ANNANTR AREAIUNITUN IAINATETTAAY ¢ NNSAAEENANTATINASAINSY
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Photography light Principles of communication through visual language How
to take pictures with various types of digital cameras, composition, atmosphere and
mood of the photos Using ready-made computer programs to enhance images such
as light, shadow, sharpness, as well as various types of image editing, selecting

powerful images for digital media

AL AN IR B LA USE AT NN NS AR N AN SN 3(2-2-5)
(Advertising and Public Relations Photography on Multi-Platform)

N19HSNETIANITONLAINA NS S WAL TE AN AL UNS
URefinainrans Tmmj\‘iLﬁuﬂﬂﬁﬁiﬂﬂmuwmﬂhyﬂéwﬁﬂﬁ:ﬁw%ﬂﬁw SaNETe
LR AN ARTINETIA LA TN AN HEYBINTZLANNITAT I ATTANRI AN
naUfiResen e lnUfiRss9ssArEAnsandslafnnninauentAn
Tunnamenupagnen

Creative photography for advertising and public relations for dissemination
on a variety of media. By focusing on the meaning of communication effectively
Contemporary and creative, focusing on the relationships of the creative process

through practice The learners practice creative thinking. Including practicing the

presentation of sales ideas to customers

AsEanuUUATNARARsNSRANRDIUTART A 3(2-2-5)
(Computer Graphic for Multimedia)

NENNNT0BNUULNIIANA 891 udaAT LAY wieAn naufid sadunts
ADNWLLNIWNFINN Tﬂﬂ?ﬁﬂﬂm‘juﬂ‘quﬂﬁmdﬂﬂuﬁqm@% Tunnsssassnuas
WARITUNAIAN ez na l hemladfifed Usznaudenainnansda
Tunamiusinom nwadenulng @es dadnus

Principles of graphic design for multimedia, concepts and theories about
graphic design using computer applications to create and produce graphic works
to be applied in multimedia works that include various media, whether images,

moving images, sounds, or letters
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ﬁfyfyﬁﬂszauétﬁamwﬁmﬁ@ 3(2-2-5)
(Artificial Intelligence for Media Production)

ynuf nannnatmlyaaUazAng Wy Generative Al Usznaunas nIwd
AMNNTIAN st Lae SasTem Aoy e b lsmaulag Ty an ﬂﬁ:ﬁyé (Al)
ﬁTGT%’UﬂqquﬁﬂuTuﬂ@fyﬂ’u ﬁ%m'ﬁwﬁmﬁlﬂﬁ@ﬁ’mﬁy@ﬂﬁfymmﬁzﬁwé LazasNfn
mﬂ“fgfquzmé

Theories and Principles of Using Generative Artificial Intelligence (Al)
Applying Generative Al to create still images, graphics, presentations, and videos

using popular Al-powered websites. It includes methods for producing digital

media with Al and explores the limitations of artificial intelligence

ﬂizU')%ﬂ’TiNﬁﬂﬂ‘TWﬂ%Cﬂ‘; 1 3(2-2-5)
(The Film Production Process 1)

MENATETNMNELAT TUABUNNTNARNTHELUAS YARINT IHNTTUINNITHAR
ATNEURS Al (Al Writing Tool) gpaniney Al Uszlorians Al TUsunss Al finas
TunszuaNMsHARN e WA

Film principles, film Production Process, personnel in the film production
process Al (Al Writing Tool), limitations of Al, benefits of Al, Al programs that assist

in the film production process

ﬂs:mumswﬁmmwaum% 2 3(2-2-5)
(The Film Production Process 2)

nqufuazdnniadane Aauznnsiinaeidswmulinunmeuns nsddy
snuazden Beugnaianslrllsunantuszuunaa Amifiarazmadanelae
finszuamnisuasnarEenNae T e

Theories and principles of editing, basic of editing in film, sequencing of images
and sounds, learning techniques for using programs in digital systems, practice editing

with process and presentation of work in class
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2.2 ﬂqu’%mmmﬁaﬂ

ﬁuwgmumﬁé 3(2-2-5)
(Influencer)

msenuuLsanruLlaneaulales 1983 9ETIARERELT LN AR BT
ﬂﬂdqmm‘w‘j‘mﬁ’mﬁﬁLLﬂ:ﬂ@ufﬂﬁ ‘ﬁlﬁﬁfﬂij@ﬂﬂNTuﬂﬂ‘iﬂ‘;ﬁdﬁqmuuuiﬂﬂ@@ufﬂﬁ
Lﬁﬂ’?@gﬂ‘j:ﬂdﬁﬁﬁ@ﬂﬂﬁ@m Turnandiupmuniasnanasuiiaii naaswsaln
uaznadmnaaiUaean RN o adenagnsuasnAia N5
WARSOWN UAnT EDgaRanng o

Designing a creative online presence to respond to the movement of the
entertainment and online industries, leading to opportunities to create online presences
for various purposes, whether in the production of entertainment works, generating
income and communicating one's identity to the public in various dimensions, including

strategies and techniques for reviewing products, services or various businesses

L4
aandda

HUdIN 3(2-2-5)
(Mini Series)

ATMTHNNIELALAITHRTA YIAINITLAASATHAANA R TTTN Aol
Uszy el un19dan1s sauien feni n19aiaezi nsfanaunazas
ANTWEHEILNUIMHNLAAY N191IMUALKINIINITUEAY N1TARALEANLAEANHY
nauaes TARA9 g AmddtyAmARaUznsuaas S Uneesdax

The meaning and importance of performing according to moral principles
in order to apply it to management, scope, content, analysis, interpretation of
plays, development of actor roles, determination of performance guidelines,
selection and training of performances in various dimensions, importance and

value of performing arts in the context of society
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YaanasWA low 3(2-2-5)
(Waldorf Designs)

ﬁﬂﬂﬁﬂ/ﬁLﬁl?_lflﬁ/‘i_lLLu'Jﬂ’J‘mﬁﬂ‘VINLL‘V\I‘ETI/M NNFEBNUUULAS BILAINIE W
Tuﬁ@ﬂﬂ‘iﬂ%ﬂ%u‘é%ﬂﬂﬁﬂ ﬂ"l‘iﬂ%"lﬁﬂ‘i‘iﬁﬂ')ﬁﬂ\lﬁ@‘l’lqﬁﬂyquLﬂ%lﬂGLL(ﬁlIQﬂ’]ﬂL‘ﬁlﬂﬁ{fﬂ
ﬁ‘j:ﬂﬂﬁm:ﬁﬁm‘im%mLLmlaﬂ’mLLWﬁbuéfi;mmzNNfTuqﬂﬂ@ﬁN 7 Tanulamodn
AvAT NNEURS wazAe e

Practice on fashion concepts. Fashion costume design in contemporary journalism
Creating costume ideas to apply and allocate fashion costumes to different people in

advertisements, dramas, movies, and modern media

ﬂﬁimﬂﬁﬁﬁ%’ﬂﬂﬁuﬁtﬂﬂﬁﬁﬂmi 3(2-2-5)

(Speech for Communication)

yauinlafionianafifussansnmuazideustendnniaaduiugiu
MRS NAUTURLHANITY AT LATHTIT L2199 ARDATHNTTIFEENEn
Lme‘s@/ﬂL%mwuﬂsful,wimiﬂmﬂ LAZADTHNNT OIS 7 ﬁﬂﬂﬁﬁ'ﬁlﬁ@ﬂ‘;ﬁﬁ YARNATN
ausiula Anmstrdssnasnauiainisdiiudssuaznislaniu sy
m‘m‘]ﬂﬁfﬂﬂmmﬁd |

Understanding effective speaking and learning basic speaking principles,

audience analysis, self-assessment and those involved in speaking, and preparation
and organize of speeches for different occasions and situations. Practicing to build

personality, confidence, practice the use of voice as well as the style of the story and

the use of language suitable for speaking on various occasions

ANSHARRD NSNS 3(2-2-5)

(Streaming Media Production)

2
=

AnwnuazAnUfiRntslaswnfniinggUuuulassassuaziiianiues
sranmanatnatggluuuned eansuds tunnsarsunnnisdnauslasenis
TUABUNITHARTIENTT WATALAZARLUZN1TA1ENBALTBI517 IUUNITAAUAZANS

W9 1ensNaswassn wanti danan uaziisslosunensuansuazdons
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Study and practice with emphasis on basic concepts, formats, structures
and contents of various streaming media programs, project presentation planning,
program production procedures, techniques and art of storytelling, emphasizing
thinking and developing programs that are creative, unique, valuable and

beneficial to the recipients and society

ﬂ"l‘ié@’llﬂ’umzﬂ'l‘ii’li’:l\ﬂ%{ﬂ’? 3(2-2-5)
(News Medias and News Reporting)
WHIAA 1ANNTT ATHNNNE @mhﬂ 9ALaZNDLNTADYIT N1TANAH 0L
M2EEUINILAZN1TINNHIN RN S U RB RIREN g Tnavimiuazdnaenulan
Concepts, principles, definition, values and components of news reporting;
interviewing, news writing and reporting for printed medias, radio, television and

online medias

FoluuouazlssaTunLs 3(2-2-5)
(Advertising and Public Relations Media)

ANEILWIARA ﬂ@ﬁqwﬁ( UL WATNITUANNIS1EAS Beflantsd aans
Uszianeng o fidudazlemiluniadnfmmlasonuazdazmduing v
g ed uaznAUATR snsadentyde uazUftinisnandeuielzmon
uazUaz @i TUAN UG 7 UNHIENY uazesAnS lApEnefilarAnanm

Study the concepts, strategies, roles and processes of using various types
of communication tools that are useful in advertising and public relations
operations, both in theory and practice. Be able to select media and produce

media for advertising and public relations in various forms for agencies and

organizations effectively
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ASNARRIRAR RS 3(2-2-5)
(Music Video Film Production)

[
o/ o/

ATMUINTT TR NszUINNMIRARRNARTA lagUuULAN 7 TWRe YaaINg

[ | v !
a A =

a9 munfirnasuRaTeUIaINIEA1g 7 ARBAIUNATANITHLENS (e
fAeddle

Evolution, principles of various music video productions, learn about the
personnel involved in the production of a music video, and the responsibilities of

each division

AalznisdanatuaunIneuns 3(2-2-5)
(The Art of Editing in Film)

NOEIuaTnANNIaFARaLsTANANg o Aalzn1aRARe NsaanLULIRES
naundidasmuluernmeuns BeugmaianilylusunsaluszouAana
AnufiimRaUzniadane lnefnazuouniauaznisinaranasuduEen

Theories and principles of various types of editing, such as art of film editing,

sound design, color correction, and practice

mswﬁmmms‘fwﬁmggﬂ 3(2-2-5)
(Production of the YouTube Channel Program)

187uAz1DREIB9BY YouTube TAS9AT19289%89 YouTube AFNNITAIN
WAzUSURANEEY YouTube UbAn289918013 N1SWARTALE YouTube ety
m’m;; Walianuihafis Wensnainesnlan easeuusun ien1slzyon
LRSI BN TU ST NNS WATANTIY T YouTube AWMILABINET YW NTFII
snelnuaznngvinansenlafugnafauazRnnIxges YouTube N3as s lamon
YouTube Gﬁyfm Google Ads Lmzm‘jéﬁmwmu%ﬁ

The advantages and disadvantages of a YouTube channel compared to other
online media. The structure of a YouTube channel. Principles for creating and editing
a YouTube channel. Types of programs. YouTube video production to educate, to
entertain, for online marketing, to create a brand, for advertising, and public
relations. Techniques for making YouTube easier to find. Monetization and

understanding of views and followers of YouTube channels, creating YouTube ads
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with Google Ads, and reading YouTube reports

AMSHAMNARARLAYEINSU AN WAS 3(2-2-5)
(Film Special Effects Production)

JuuuY dazian LLN:“ﬂgu@ﬂquuﬂﬁiﬂ‘;NN‘i‘iﬁﬂ"l%ﬁﬁ')@l@ﬂLWV"] (Visual Effect)
LAZNATNARLAEAN T Tunnsnnevinnmenng ﬁﬂﬂf]ﬁ’?mﬁﬂ‘;wmﬁﬁmﬂﬁﬂﬁmw
Tunaneinnmenns sasisinugiinnslallaunasnosRaunesiosasssn
winfiafuAs (Special Effect) Tanmunineuss

Form, type, and process for creating visual effects and special effects. In
filming Practice creating special effects in filming. As well as practice in using

computer programs to create special effects in film work

ARUZN9DENRULLREILAZ AWAS IRITUATNEWAS 3(2-2-5)
(Art of Sound Design and Music Score in Film)

AnufiAniseanuunidssTuszoufaialinunineuns fouanszuaunig
Fupuannasisseanyan Anufuanenguuanien Antufinidanng q
Ay FENUSTINA WAZN1EDRNUULRENAAEY o TonvisniadenTndee
B1THIAN 7 TmsneiunnennsUssnnsi 7

Practice sound design using a digital system for the production of film from
start to finish. practice individually and in groups doing various types of recording like

dialog, background and/or environmentally contextual sounds, using sound to fit the

mood of each scene

mﬁu‘%msqsﬁ@mumwﬂuméum'}%’aa%ﬁ'ﬂ 3(2-2-5)
(Film and Digital Media Business and Management)
MILEMITTANTIATNEUAT TUADUNITLFEENYU NSTAINE FENIUAE
ABNNTUILIUNNEUAS LLmTﬁumaqﬁﬁ@mwwm%ﬁy’ffmm:émam:mﬂ ANTIANN
AMNEURSLATHARNNENAS BT Asrnanie TS nenns uazn1ssnsune
Turaannsnaiemnl uazsnmisaoulanaig T PANN13 AR ILAZLHNE UNT I
AINEUAT N15TARNN NNTINTHENAIINIUAR TN EETE FoxTantaAnEmeEdi

] v o o s I v o A A
Lﬁﬁ’)"ﬂ@ﬁﬂ‘ur}G}luﬁ‘i‘i&lﬂq‘jﬁ'ﬂﬂqwﬂu@]ﬁLﬁﬂL%ﬁug%;lNN@ﬁWﬁuﬂmLLﬂﬁ‘jﬂuﬁN"ﬂﬂﬁ
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R 1

Film management, funding preparation process, sales, channels and
methods of film sales, domestic and international film business trends, film
procurement and production for distribution in cinemas and distribution on
television and various online channels, principles of film release and distribution,
staging, presentation of works through contemporary media, including the study
of theories related to film culture to learn the perspectives, attitudes and tastes of

different audience groups
2.3 nRNITANUTERUNITUIBIIN

nsiesandnUseauntsaRTEnimeans 1(60)
(Preparation for Professional Experience in Communication Art)
FalndAanssuiawisnnnansanesyidsunausaninlazaunisol
Apdwnieilnamans Tuaunisiug dnsasuatlonsunsniaaznouain
mamndaEeufinang inee anad ussgelauazAdnE oL iNfzas
Auaranlpefinisfuia bedinanaUgifemasemiasemnng o
Organize activities to prepare students before the professional experience in
communication arts. In terms of awareness Characteristics and opportunities of
careers The development of learners to have knowledge, skills, attitudes, motivation

and characteristics appropriate to the profession by collecting hours to observe the

actual work in various departments

nsflndszaunsaRmdnfimeamans 6(600)
(Field Experience in Communication Art)
seiAinaaFeunnnes | 1564804 awieniinlszaun o Enime
FNERS

ANIHATATENAMAR AR AKaaaWiguIa SgiamAenaagane
wna Taetihanwgisnnanguguazniafiantadnun Ul uaniunisoiass
Fnmfinnsuguimafsaiuneazdeprasnisineuuazdnladuimamie

afiUs1y
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Training in communication art in government sections enterprises or private
businesses by using both theoretical and practical knowledge that can be applied
to the actual situation; providing orientation about the details of the training and

supervision for the concluding discussion

LIS NANTTANY 1(60)
(Cooperative Education Preparation)

lauazsdsnaunsannann1seendifnulusaiusznaunis
TnetnfiasAnang idas ndnn1s unAnuazlSsgnaniadnu nazuaunng
wazsnieuretaA Ui Y aetUsruUaRRafnE) WMATANITRTATITHLAY
AaRaudNAIED AngAngmTnntsUgiReiaauaznauns Saans
AHNT0 TN TR AU IANHNA ST AT ENUA AL a2 AT 1 nTU5Uda
Tudsnn nawmmnyAanaIw nendsngy maluladasaunanisdeans
Ngﬂﬂﬁmﬁué nnsvinemiuiin Taseasenisvinauluesans dﬁuqﬁﬂﬁﬁTu
I RE mmu‘gﬁmé’u Lﬁmﬁ’mgﬂmmmmu WAZTEULLINITAANINGY
QMﬂﬁWTuﬂﬂﬂuﬁﬁzﬂﬂUﬂﬂﬁ AN9LEE N NELUAZA5 8FTTN WA ENIANY
a17377 wazrfianng A latunisdainlagesnn n19aneeIunanis
ﬂﬁﬁ?mm A9 U189 AT THLAL N THNENBNAITH AT

Students understand and prepare themselves for the internship by examining
the principles, concepts and philosophy of cooperative education. The processes
and regulations for applying for jobs and interviews. The basic skills required to
operate within the establishment, and the ability to self- develop, according to
the professional standards of each institution to be explored. The specific skills and
attitudes this class seeks to develop are: social adjustment, personality development,
English language skills, understanding information technology for communication,
human relations, team work, organization, office work affairs, cursory understanding
of labor law and quality work management. We will conclude the class with an
explanation of specific professional skills and ethics. Students will be expected to
have a firm understanding of writing and presenting work projects, as well as

preparing summary reports
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NANAIFANY 6(600)

(Cooperative Education)

UfiAsmaAg S naaaiend s uaaulsznaunisdansanay o
tiodin saan 16 dUnm wialunesnan 600 dalue Tasysounnisaanng
filaannasfnuntundngnanisfnundunisufifeiuedoiadouni o
W9 n139avinlATeen N133189HRaN1TUGTRIIN N5 @eusenu
TA9991LaZN 19N INBTATIINATH AT UHEN BN IR R B9 8191587
USnudaniansoimean e niAainee ssan1ng WATENLATADIETTY
a3uasanlAnEn Sdnsousiduvdayndnamiduiunenisfifem uay
Lﬂuﬂ’mﬁmﬁﬁ@mmﬁ/ﬁmmmmmﬁymm‘mmmmﬂLLi\imuﬁW‘;@m:ﬁNm
Taviaidledniantsfinen

Work in the students’ their specific fields of study for 16 weeks (or not less
than 600 hours) integrating the theory explored in the university with the practice
involved with the occupation. Students are expected to engage in and
complete: work projects, operating reports, and work presentations as per the
suggestions of a senior officer and/or advisory teacher. The mission of this class is
to help students with the skills, body of knowledge, character, personality and

qualifications directly related to market need
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5. ANAYANEIMAZNITANENTIYTUINITAUNT9YI1974 (Cooperative and Work
Integrated Education : CWIE) (i)
O wuuusn (Separate) iffunis@enananguiianiuganfneieuasunistimn
nisanIA URTRsm e mlaznauntamuazaziaaniidimue 1 anfafnem
(s
O wuugzwis (Parallel) WiunisBenluanntiugandnunsduionisiufifnuess
Tnanuszneunsnasnazazinainisdeulumdngnaii o
O wuuwas (Mix) dinnns@ennnanguiianitigandnuisomis uaznis@en

angEinsennsUfiReesuanulsrnaun1sBnaanmils

o/ o/ L4 ! 1 o/ o/ o
RHILNR - TTUNYINYD ‘/T‘H?jﬂﬁﬁﬂ‘jzﬂquﬂ’]i@ﬂﬂ’]‘jﬁmﬂWL%GHﬁ‘EM’]ﬂ’]‘iﬂUﬂ’]‘i‘V]’N"IH

v v

: IOH NM99AnANERS CWIE 719 3 gUnuussaduansandednniaiBaug e

WU EEU SeransanntugaNAnEIfUaauUsTNaun1g
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6. N19NTLILANNIURAYBUNAANEN5I3WFFI18%7 (Curriculum Mapping)

6.1 s1g3 A MNIARNEINA A

. szé’uma‘%ﬂu% Nﬂﬁwéﬂ’l‘iL%ﬂu%ﬂﬂdﬂﬂ’nﬁ%’lﬂﬁﬂiﬂ’]ﬁﬁ?ﬂ
T18377
K S A GELO1 | GELO2 | GELO3 | GELO4 | GELO5 | GELO6 | GELO7

1) ﬂém@uggwmmummwTuTaﬁ

1.1 ﬂéw‘imsfaug@sﬁumm
1500126 NI NELRBNITADAITUATNTRUANEI TN K3 S3 v
1500131 e ineilenisdaasuacnsBensAnia K3 S3 v
1500127 N muAZANTEEunIAIng K3 S3 v
1500128 N1FANGUAZNNTWANTHIEING Y K3 S3 v
1500132 nEEINquLaznsAnaTugARATA K3 S3 v
1500133 AMSsNgEUALINSARIATIERBNI AR K3 S3 v
1500134 AENSINEAMTUINY A ARTFININ K3 S3 v

1.2 ﬂ@;u%mi@ugﬁ:’mmrﬁﬂ@ﬁ
4000117 walnladAdviauaznTieas K3 | s3 | A2 v
4002104 nsUazynalalUsunsuasinem ugARAa K3 S3 A2 v
4002105 giunaluladynnasia K3 | S5 | A2 v
4002106  nAlulagRATATUMSLszeNA laNAnENF AR IGInTH K3 | s3 | A2 v

1.3 ﬂ@éufzmm%uﬁ’ﬂmgwmmummﬂiﬂaﬁ
1500135  AsAnendmsUnITaaas K3 S2 v

Al



v
FLAUNTTTUNS

L4 v IR
NﬂﬂWﬁﬂ’l‘iL%Elugﬂ’ﬂﬁﬂﬂ’?ﬂ’)%qﬁﬂﬂ’wnfﬂ

518397
K S A GELO1 | GELO2 | GELO3 | GELO4 | GELO5 | GELO6 | GELO7
1500136  AaUsnanauazn1919391 K3 ) v
1500137  neuazdmusINGgin K2 | s2 v
1500138 ATHIUAZTRMUETIHAY K2 2 v
1500139 ANHIUAZTMHETIHA K2 2 v
1500140  AMHIUAZIMHETTHIINT K2 2 v
4000120  sinwAnADAAva Kz | S3 v
4000121 §19EUIARAYIA K3 s3 v
4000122 N1ARENLULABLAZNNTHILENS K3 S3 v
4000123 NSRBAITAILUDYA K3 | S3 v
2) ﬂ@;u'agl:ﬁﬁqm amaRan g
2.1 mv;u%m'agl:ﬁﬁqw
4001102 Anwidiuegiin K3 | 3 v
4032227  M9BBNRIAINIBULLY TN UALYA TN K3 S3 v
1501201  n139mNI9Tan K3 S3 A3 v
1521102 AsB3INiLEIR K3 | S3 | A3 v
1521212 43a5330LTAR K3 S3 A3 v
2500118  WoANTIHNLETUNNTHBIAL K3 S3 A3 v

] v
2.2 ﬂquﬁﬁﬁaaqmﬁﬂﬂqqfn@

72
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L4 v IR
NﬂﬂWﬁﬂ’l‘iL%Elugﬂ’ﬂﬁﬂﬂ’?ﬂ’)%qﬁﬂﬂ’l‘i’lqrﬂ

78991
K S A GELO1 | GELO2 | GELO3 | GELO4 | GELO5 | GELO6 | GELO7
2500122  ARaNIFIANIRNBN IR BN K4 S3 v
2500123  FNERTNTTIIYITLNITHAW I K4 S3 v
4000119 n19AALATAISFAANTS K4 S3 v
4000124  aa1nRnluEAnLszIT K4 S3 v
2.3 ﬂ'q:u"?"mLﬂ‘%uﬁ'ﬂuzmi?';%%mqmmw
1500129  wAAf K3 2 v
1521213 aBLReRmMuNTAn K3 | S3 v
2000117  guvBen NYastin K3 | S3 v
2500119  AfEAmmsugianaiiies K3 | S3 v
2500124 52998 K2 | s2 v
4000118 ﬁwmmﬂm%ﬁ@@mmw%ﬁm K3 S3 v
4000125  \WAguAHAR FanUReW K3 S3 v
4000126  NNSAAWBNNTBU K3 S3 v
5501104 e budinUszsT K2 2 v
5001105 8 uAzARWINTN NG K2 v
3) ﬂéuwaLﬁ@oTwzlumwmﬁfaﬁ@ﬂ
3.1 ﬂéu"imﬁ’ﬂuzmsagl:%quﬁué’éu
2500117  Aflneduadendeuludinulan K3 S3 A3 v
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FLAUNTTTUNS

L4 v IR
NﬂﬂWﬁﬂ’l‘iL%Eluﬁﬂ’ﬂﬁﬁﬂ’?ﬂ’)%qﬁﬂﬂ’l‘i’lqrﬂ

Euiioyy
K S A GELO1 | GELO2 | GELO3 | GELO4 | GELO5 | GELO6 | GELO7

2500125 AvBnyupmuuazmfinaiesuszuaulszanylng K3 S3 A3 v
2500127  WalHBIEAIEITY K3 | s3 | A3 v
2500133 Bulzmedaziny K3 | 3 | A3 v
2561108 ngusnedmMILALTHIMA K3 | S35 | A3 v
3.2 AQNATIRIANN I HUETTH

2500128  AmUBIINIINGEIAILE BT K2 S2 A2 v
2500129  WimmsInlueZan K2 S2 A2 v
2500130  Usznelng andaw uazdszananlan K2 S2 A2 v
2500131  AIANLAZIMWDITHABAZLNY K2 | s2 | A2 v
2500132 nsWmuesEnlady k2 | s2 | A2 v
2500134  gAvguayTmLesan bueidensdueanidedn K2 S2 A2 v
2500135  #fuguazImussan Haulnd K2 S2 A2 v
4) ﬂﬁéﬂﬂ”lilﬁ%ﬁjﬂi:ﬂ’ﬂuﬂ”l‘iLLﬂzﬂ’]"i‘lJ%‘Vi”l‘iﬂ”l‘iL?‘lu

4.1 mv;u%mmﬂmééﬂsxﬂﬂumsummslﬁm

2502101  n3un A NEINauBIRLd K3 | S3 v

5502101  nauiugilsznoung K3 | S3 v
3502102 nguwwzj;;ﬂ‘axﬂfmﬂﬁ?uﬂﬂﬁfv ia K3 S3 v

3502105  n1afuieAnganavia K3 | S3 v
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78991
K S A GELO1 | GELO2 | GELO3 | GELO4 | GELO5 | GELO6 | GELO7
3502104  N199AN1TNITRUAIUYAARLATNITAIYN K3 S3 v
5502105 natayBiieirEgAayHLaTI9aTIn K3 S3 v
3502106  WiRNgIHgaAaUAnITTINasTH K3 S3 v
4.2 ﬂ@éu‘%mLﬁ%uamiﬂuz?umiv‘hmu
1501202 Waanginvinem K3 | S2 v
1501203 YARNAN K3 S2 v
3572110  Mavesiieaniaden K2 v
4002107 wnsudandny K2 | s2 v
RHELNAR :

Cognitive Domain (Knowledge) : K1 (Remembering) K2 (Understanding) K3 (Applying) K4 (Analyzing) K5 (Evaluating) K6 (Creating)

Psychomotor Domain (Skills) :  S71(Guided Response)  S2 (Mechanism) S3 (Expert) S4 (Adaptation) S5 (Origination)

Affective Domain (Attitude) : AT (Receiving) A2 (Responding) A3 (Valuing) A4 (Organization) A5 (Characterization)
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6.2 SIYTAINRNIZATH

v

- £AUNT9ITENS | YLOs N@ﬁ’wémsﬁﬂugwmwﬁﬂgm (PLOs)
518377 .
K S A 2l PLO1 PLO2 PLO3 PLO4 PLO5 PLO6

1) ﬂéuﬁﬂfﬂtaﬂﬂ'@ﬁu
3001107 | MugmniauanslugaRava K2 | ST | AT 1 v v
3001108 | ANHABTINARIARS K2 | St 1 v
3001109 | gy uAnas9asIALazinnTsw K2 | ST | AT 1 v v
3011108 | nkesnsAava K2 |1 1 v v
3011109 | wAnNMSRDEITHIRTY K2 | ST 1 v
3061103 | arenwidasnm K2 | st 1 v v
3012105 | AaUznaaIEes K3 | s2 | A2 1 v v
3032201 | nMaduuas19nssn K3 |S2 | A2 2 v v
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5013904 | lassnaufjifnnsmnnisieans 1 K3 | S3 | A2 3 v v v
3003111 | RAVAABILG Kz | S3 3 v v
3013213 | MIAANTULTHA K3 | S3 | A3 3 v
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3013303 | nawAndedaniliit K3 |S3 | A3 3 v v
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3003112 | NMTUAIMNN W AMARERS K3 |S3 | A3 3 v v
3004105 | mMansaEiizedsluaemsiiui K3 | S3 | A3 4 v v
3014205 | NM9AEANINITRAIABEWIAN K3 | S3 | A3 4 v v
5004202 | AsdRBIUNgIAatiud K3 | S3 | A3 4 v v
5004106 | Anauazyinfiusens K3 | S3 | A3 4 v
2) ﬂéuﬁmmmﬁﬂﬂ
3013304 | NMINARRDEAAHT K3 | S3 2 v v
3032102 | Aelrunnuararanguius K3 | s2 | A2 2 v v
3013109 | NAnARIAS LN RAMAREnS K2 | S3 | A3 3 v v
3003110 | Bungiemiees K2 | S3 | A3 3 v v
3003202 | 90aARTNA (31 Kz | S3 3 v v
3073505 | N1SHARWATRARAEFIMSUNTNEUAS K3 | S3 | A3 3 v v
3073601 | NNAUAMIFIRaIHANEHRS LAY RBAAVA K& |S3 | A3 3 v v
5073505 | WWARa18nn ey K3 | S3 3 v v
3023212 | N1RBINILAZNITTIENTHINT Kz |S3 | A3 3 v v
3043410 | nNSHARRNRRAA LD K3 | S3 3 v v
3003201 | AfdAd Kz | S3 3
3073506 | AAUZN1TBENKUUIRHILAZANIE TUATNE WA K3 | S3 v v

7




v
TLAUNTTIEEUS

- YLOs Naé’wéﬂqs@sﬂu:;wmwé'ﬂgm (PLOs)
s183%0 "
K S A 2l PLO1 PLO2 PLO3 PLO4 PLO5 PLO6
30732501 | Aauzn1adnne unIneuns K3 | S3 v v
3) méu%mﬁnﬂsmummﬁm%w
3004811 | niawdssinUsraun1sodsinimemans S3 | A3 4 v v
3004812 | naflnUszauniseds@niiverans S3 | A3 4 v 4
6003801 | \wdananiafnen S3 | A3 4 v v
6004801 | anfiafinun s3 | A3 4 v v
FNABNBNIIAL 7 8 7 8 6 8
AT NBNIADN 4 4 6 4 3 3
susATnUsEaUNNToRI TN 0 0 0 0 4 4
39 11 12 13 12 13 15
NHTELNG :

Cognitive Domain (Knowledge) :
Psychomotor Domain (Skills)

Affective Domain (Attitude)

K1 (Remembering)
S1 (Guided Response)

A1 (Receiving)

K2 (Understanding)
S2 (Mechanism)

A2 (Responding)

K3 (Applying)

S3 (Expert)

A3 (Valuing)

K4 (Analyzing)

S4 (Adaotation)

A4 (Organization)

K5 (Evaluating)
S5 (Origination)

A5 (Characterization)

K6 (Creating)
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