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1) nnasRzInsAnEIalY fasBaunngsinnisandn

1.1 ﬂ@ju"iﬁqnﬁuﬁtl,@zﬂﬁsﬁfaaﬁs B

1500112

1500113

1500114

1500115

1500116

1500117

1500118

1561110

157115

1581107

1661108

1671104

(U9AL) 15au
AENENeNTRE AN LAY AT AU A
(Thai for Communication and Information Retrieval)
AEIBING AU 1
(Foundation of English 1)
o K
NEIBINGEAUIU 2

(Foundation of English 2)
(Wwan) Suu

NEIBINGEIBIIEINTG
(English for Academic Purposes)
ATRNBNNEIEING Y
(Reading Practice”of English)
MaBauduRug TN Ing
(Basic Writing of English)
yinmgAnTAuRug N ENSn g
(Basic.Oral Skills of English)
Armndipadodiu

(Japanese for Beginners)
e aeR

(Chinese for Beginners )
aEadidacdu

(Malay for Beginners )
AN a9

(Korean for Beginners )
AEra1 L Bag

(Lao for Beginners)

30

MuUgfin

12 - 15 widqsfia

9 Hlufin

3(2-2-5)

3(2-2-5)

3(2-2-5)

MUgfin

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



AN DIFN

1681103
(Khmer for Beginners)
1691103 nunLdDagin
(Myanmar for Beginners)
1711108 ;enBeawnsdioagia
(Vietnamese for Beginners)
1741101 pwnaulpd@ended
(Bahasa Indonesia for Beginners)
1.2 NNITINHHYATEAS B
(119AY) Ee
2522203  AMETIHUIANNS
(Knowledge Led Morality)
(\@an) EFuu
1500104  ATNAZIVDNEIR
(Meaning of Life)
1500111 gunnazunagRaiidin
(Well-being:for Living)
2000103 {UATHATNYBITIR
(Aesthetic Appreciation)
2500101 Wefinssunyue iU TimmImau
(Human Behavior and Self Development
1.3 nRNITSIANAINRS B
(19AY) Eeu
2500102 Afing
(Thai Living)
2500107  BEUUANET

(ASEAN Study)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2=D)

36 WA

3 wdoufie

3(2-2-5)

0 - 3 wHagfe

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

6 -9 Wi

6 UIYAe

3(3-0-6)

3(3-0-6)



(RaN) 15U 0-3 wuaedn

2500103 Aflan 3(3-0-6)
(Global Living)
2500108  FARTUAIMIAZEN 3(2-2-5)

(Human Being and Environment)

2500109 AT#HAnLpATEgAanaIies 3(2-2-5)
(Self-Economic Sufficiency)

2541204  uyudAUsTINER 3(3-0-6)

(Man and Nature)

1.4 nguATIANAMAnT ANUIFIRASUAZ A KRS 138 6 -9 Wiagfia

(U9AY) 1513 3 wiulufin

4000107 wiAluladansaumemiadin 3(2-2-5)

(Information Technolegy-for Life)

(\RBN) 139 3-6 wWHgnn

4000106 n15ARLAZNNTAARKES 3(2-2-5)
(Thinking and Decision Making)

4000114, AvisipnandilanninIngls 3(2-2-5)
(Science for Quality of Life)

4085202 uilagunan 3(2-2-5)
(Sports for Health)
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2.1 NANAUINHFINITIIN

3001103

3003102

3007701

3011101

3011103

3012101

3013202

3061101

3073401

3073402

2.2

J3AU Seu 30 wiKagna
miﬁwmqmﬁﬂmwLﬁ"'mmﬁmﬂmzm%
(Development of Personality for Communication Arts)
NI AFE®S
(Research in Communication Arts)
AEndsnguianz A andmarmans
(English for Communication Arts Profession)
NANTUNAPNEHNS
(Principles of Communication Arts)
AalznnsTEnnun s dmeengss
(Language for Communication Arts)
ﬂgwwme‘%ﬁﬁiimf‘i’@mimmu
(Laws and Ethics of Mass- Communication)
N3 RBENSIRBNN TN MATaE
(Communication in Rurak-Development)
mstnenwilesH
(Basic Photegraphy)
panRawasLasA kst ansanmadsSuRwerans
(Computer and Information Technology for Communication Arts )
Aotazwalilafinsioansamsimerans

(Media and Communication technology for Communication Arts)

I a a
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2.2.1 WARIAIUINITUSZHINNNUS

2.2.2 urWiATANgnIzansLdesuazaneg meviemd

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2.2.1 WARIAIAINITUSEAINNNRE
1) nRsdTnaniesme  (U9AY) Bed 33 wiaefin
3023401  NISWARREFIRNA 3(2-2-5)
(Printed Media)
3031101 ARANNTUTLBNTHAUS 3(3-0-6)
(Principles of Public Relations)
5053201 nranAionIsUszEdig 3(2-2-5)
(Speaking for Public Relations)
3033202 NSBeWABNNTUTT TN 3(2-2-5)
(Writing for Public Relations)
3034101  AoUsrmduiug 3(2-2-5)
(Public Relations Media)
5054401 NIANARLATIATIENITANgNTT AL de RN Tlazen g 3(2-2-5)
(Production of Radio Programs for Public Relations)
3054402 NIAWARLATIRTIENTANgINaTiERRam TTT AuiE 3(2-2-5)
(Production of Television~Programs’ for Public Relations)
3034502 N19INUNRNITUTEENNHAUS 3(2-2-5)
(Public Relations Planning)
3034503  STUUENINWWANSNNTUT SN FHE 3(2-2-5)

(Information=System for Public Relations)

3034902 AN RLAMSINNTU AN AHRUE 3(2-2-5)
(Special Project in Public Relations)
3063206 AI5HNEANRB NN T I RNRUE 3(2-2-5)

(Photography for Public Relations)

2) ﬂ'sg'u"iml,awwé’nmﬁfaﬂ WWanEeusnedmea i Hidaundn 15 wsdoufie

3013103 A1sAmssviaaunsalifaqiuien1sdesns 3(2-2-5)

(Interpretation of Current Affairs for Communication)



3032401

3033501

3033503

3033601

3033602

3034102

3034103

3034201

3034501

3034903

3034905

3003804

6003801

nnsnARdaRnTANAiBI T diE
(Graphic Production for Public Relations)
N1TUTEEINNNUEN UL

(Public Relations of an Organization)
nN9uTTEngNgULazalanIT U
(Briefing and Conference Techniques)
nslinsinalaienayszanduing
(Persuasion for Public Relation)
UFEUING

(Public Opinion)

AONIRIUTHAE

(Mass Media Relations)

FONUTIUNDNITUS BT RNNWS

(Traditional Folk Media for Public Relations)

nne@auiugaian ez duis
(Advanced Writing for Publiey Relations)
N199ARNTIANTT

(Exhibition)

NNNUINTUTLB N HAUS

(Seminar in.-Public Relations)

N1999UNITUSLBIRNNUS

(Public Relations Research)

3) agadrUfifinisuasinuszaumseniRiangn Glsandn

N19L93 8NN USZAUNIS B BNNTUTZA T NNWE

(Preparation for Professional Experience in Public Relations)

W HNNA NI AN RN

(Cooperative Education Preparation)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

2(1-2-3)

3(3-0-6)

2(1-2-3)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3004809

6004801

N19RNUT2AUNIS B BNNITUSE AR NNUS
(Field Experience in Public Relations)
ANNIANEN

(Cooperative Education)

2.2.2 LL"zmﬁ"zfﬁwqﬂszmﬂLﬁmum"imq‘imﬁﬂﬁ

3041101

3042201

3042203

3043301

3043302

3043404

3043405

3043501

3043503

3044402

3044403

1) NFNIZNRNIZATH (1BNT9IAL) Tstiaeindn

waNNSImMENITaeReuazing neviesd
(Principles of Broadcasting)
nns@eumangnszaneLdesuasane naviemd
(Script Writing for Radio and Television)
nnsdatnAngnaranedauaing Inayian]
(News Reporting for Broadcasting)
nslEdefiRnsingnszenades

(Radio  Studios)
nstEasUfiRnnsane nasimd

(Television Studios)
nnanAREIEnNsAINgnTE A ede o
(Basic  Radie Production)
nnanAsEIEnasIngnaviEmdasd

(Basic. Television Production)
nasensanITINgnIzane denuazing neviemd
(Broadcasting Programs)

a a

g9fiasnAngnszanedeuasing nsviemi
(Broadcasting Business)
NNaNARENENNSINgNTTANeLde g
(Advanced Radio Production)
nnanAREIEnNsINg i g

(Advanced Television Production)

6(600)

6(600)

33 \¥HAae

3(3-0-6)

3(2-2-5)

3(2-2-5)

2(1-2-3)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)



3044902  lassnnsfivAmdnsiimenszanadeauazing neviesd 3(2-2-5)
(Special Project in Broadcasting)
2) NRNATURNILFAIN(EDN) AonBeusnefmae Ui Wieandn 15 maefa

3042202  NISWALATNITUAANVINGANENTZANEREN 2(1-2-3)
(Radio Performance)

3043401  NNSUSNMTIUAZLARDILFINTY 2(1-2-3)
(Make —up and Costumes)

3043402 annuazdanUszneuanang neviesd 3(2-2-5)
(News Reporting for Broadcasting)

3043405 nnawamnaRniesAng naviEs] 3(2-2-5)
(Graphic Production for Television)

3044401  NNALAANLAZNITNNTLNNTLARY 3(2-2-5)
(Acting and Directing)

3044501  NMSUAMNSIWANENIYaneReauaz e lyeyien] 3(3-0-6)
(Broadcasting Management)

3044903  dnnmNAvEnszanReaugyAngnsiim 3(2-2-5)
(Seminar in Broadcasting)

3044904  N19AYEAVENTzaeReN AL AE ViR 3(2-2-5)
(Broadcasting ,Research)

3054302  N15RBNWLLIREINAILAaNALAS 2(1-2-3)
(Computer.Design for Advertising)

3074304  NASEIBVINATWERAS BTG 3(2-2-5)

(Animated Films)

2.3 ngudrfifinisuasflindssaunseilzndn  Beubidaundy 7 wiiefn

3003805 nnswsaNRnUszaunsoiinEnangnazanadesuaying navimd 1(60)
(Preparation for Professional Experience in Radio and Television)
6003801  LegNaNTiafnE" 1(60)

(Cooperative Education Preparation)



3004810  nsRnusraunisnlinnwingnazanadasuazing meviend 6(600)
(Field Experience in Radio and Television)
6004801  awfiafnLN 6(600)

(Cooperative Education)
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3.1.5 A1BsUILSI8AYT
1) WNAAIAINISANEINA U

1.1 NHATINWIUALNTRENTS

SHHIUN FauazAreBuUILsIEIUT niefin(auf-Ufus-auadn)
1500112 AEIMENENISHEATSHAS NS AL A 3(2-2<5)
(Thai for Communication and Information Retrieval)
o o v & o o A & = =)
AaREuin Bzt e lne W iiuanuddyranisi e iduadesile
ANFRDFTUAZAITRUAUEITANY 9 9INNINLINTE TR N1987UN19RAANY
NM5281YAIMHUALNITHNAUENANTSFLAY 910871571 AgE897 TN 291U

TREL SN Y UIHNI TN H Y AHAREVIN 1

Development of Thai language-skills in recognition of Thai language
for communication and information ‘retrievals from various sources; conclusion,
interpretation and presentation of the findings relating to daily life focusing on

process of integrated ldngudge skills

1500113 A1H1IBINGUNRFINT 3(2-2-5)

(Foundation-of English 1)

DIIANAHUYINEENENEINOBIANENITREANT (N9 N19)A NNTENHLAY

A3@EN) INesfenWANs Hansenguiiugmikumasisnnisuazdons

Development of communicative English language skills (listening, speaking,
reading and writing) to enable students to function effectively in a basic range of

academic and social contexts.



SUAIYUT

1500114

1500115

1500116

a va 2 2

lﬂl o =2 o 1 a s
FBUREATIDTUIRITIRIAN W%’Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ'fl)

mm'é’eﬂquﬁlugﬂu 2 3(2-2-5)

(Foundation of English 2)

Airdaseunnna: 1500113 aE18anguRugs 1
MY inEE SN quRenisioss elsdneniwnns

AMENSINgENg N LS UM SATNTuA TR AN

Further development of communicative English langdage:skills to
enable students to Function effectively in more advanced range of academic

and social

AMHIDINGUAITEINS 3(2-2-5)
(English for Academic Purposes)
mMaRmWYInEznTENSInBienIsAeansivatnansy waw e
AMENSINgEYI0 Uz B BN BTN uER I E euiuyinezns Buu
o 2 o = @) = = ¥
audenge nnsRn o sangquineiuasaslatuniafinunfas auesuas

Q'WH?J"%JEIT‘L&N’T’HW LRWASVIN

Development of integrated communicative English language skills bridging
the gap, between general English and academic English needed it the learner’s field.
Stady. skills:for English language leaming. Practice in utilizing English as a tool for

individual study and research on a particular field of study.

NSENEIUNTLIBINGY 3(2-2-5)
(Reading Practice of English)
ATANTTEM WRLRNETMUNANETIAINTATY SoNToTeRedNeB
e
Reading techniques and practice reading passages of different types

including external books.
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1500117

1500118

1561110

P ° a a . a a awva 2 2

BURAEATBEUTLITIEITIUT Wu’]ﬂﬂﬂ(ﬂq‘i&l{]—ﬂ{]um—ﬂitlﬂqq)
a ¥ X @

ﬂqilﬂﬂuﬂuwuﬁquﬂqﬁqﬂ\iﬂQH 3(2-2-5)

(Basic Writing of English)

And@emszlomsing q Alinanhoinsolpdrgnies

Students practice writing sentence using the correct grammar.

MINBENITNATUNUFIHATHIBING Y 3(2-2+5)
(Basic Oral Skills of English)

RAnvineznnaya n1aie Fidiunnseendgonin wieesiuazdszlon

289 nFiay Hnfuaryaunaununduiugnueng g

Students practice oral-aural skills.with- emphasis on basic stress
patterns of words and sentences and.practice listening and speaking simple

dialogues.

mu%ﬁﬂmﬁmﬁu 3(2-2-5)
(Japanese for Beginners)

= %

Anvine2 4vinue adnaysnnnts lneRnsineznisils nseenidesuas

v k4 1
o A

nanATWNngand E WEanUszendn Aninuznis@ewdszlondne q Anviney
N3EUEBANAN o] UAZANAWYTIE WERmU 39T sasvisAnuuaRinsiasnes

FIMTHE AINTATUT WAZAIDNETAKE STAUAK 15Hnd 40 §in

Practice of four integrated language skills focusing on listening, pronunciation
and basic speaking skill in daily life, practice of simple sentence writing skill, reading
of short passages, vocabulary using in daily life, including study and practice of forty

basic letters of Hirangana, Khatakhana and Kuniji



SUAIYUT

1571115

1581107

1661108

a va 2 2

lﬂl o =2 o 1 a s
FBUNSAIBEUIRITIRIUN W%’Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ'fl)

e 3(2-2-5)
(Chinese for Beginners)

SULANAARSSNEINEIANNAT Laenan i peduaesfasnEsauEng
Fno aR Uarloauaztiamnuetneing  Ansuazinidenlaseaineiuganensgy

Uszlemiianuuazdne aasnaufnuuasinnsdinauynis au-nguasne-aw

Mandarin Chinese phonetics and introduction to Chinesé fetters, practice of
reading vocabulary, phrases, simple sentences and messages, study and practice of
basic Chinese structure writing including study and practice of using a Chinese

dictionary, Chinese-Thai and Thai—-Chinese dictionaries

AENALAGLE B9 3(2-2-5)
(Malay for Beginners)

AoaRnTinELia 4 @gaeyaoinnig  Anwiguiszloauazlasnnsal
Mg hinumamn i@ nUezari Tiud  ansvinmie nnaudsiin
nMsuBnan Nagedes. g nsAngdaaNaL 7 AIHIT0RTULAEABY
Aol nsd@esilszlomdnn q B

Practice-of four integrated language skills, study on basic Malay structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Malay sentence writing.

aennmdiaadin 3(2-2-5)
(Korean for Beginners)

Anvinueia 4 adneysonnis Anenguuazloauaslennsalftgmi
Anumamundi Fhdanuszd i ud aeimie nmsuszidia nisusniaan
madpans s nnsRndmudionnadi ¢ smtenasluazaeUAINlE s

Weawlszlomdng q
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1671104
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lﬂl o =2 o 1 a s
FBUNSAIBEUIRITIRIUN W%Qﬂﬂﬂ(ﬂﬂﬁ{]—ﬂ{]ﬂﬁ—ﬂ%ﬂqq)

Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion including answering questions and simple.Korean

sentence writing

4

AN TaIFiK 3(2-2-5)
(Myanmar for Beginners)

o o & . P4 v

Anvinmeis 4 agneysannis Anenguustlupuasihannsaifingrusiiin
UNEUIUNT L IEARUTzanT0 (Bun nn9inuTe n1suieiieu n1suenaan

g ) 1% ! = 1 [ & ° 1%

19380289 (UGN N19DTUHNDIUVUDAYVINEY 9 mmmﬂ‘gmmm@ummﬂm
ma@eutlszlondng q 04

Practice of four integrated “language skills, study on basic Myanmar
structures and grammar foeusing on speaking in daily life situations such as
greetings, making introductions, telling time and buying things, practice of
reading short massages, ‘making conclusion and answering questions and simple

Myanmar sentence-writing.

4
AEaaLiaghe 3(2-2-5)
(Lao for Beginners)
= L% 3 1 e‘caj
WNYINHEEZYY 4 BEI9YTUINTG ﬁﬂiﬂ’]gﬁﬂ‘jZTHﬂLLNZTQEI’TﬂiﬂAWHﬁ']%
WURNUNEIN AT WEAnUsvand (HuA n19inme ansudsingn nsueniaan
g ) 1% ! = 1 [ & o 1%
Nadaraaiuin  n19auRna uda A NaY T mmiﬂﬂqﬂumm@ummﬂm
ma@euszlondng g B
Practice of four integrated language skills, study on basic Lao structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing



SUAIYN

1681103

1711108

P2 °  a a ' a a awn 2 P
DU ATBEUINSIVIUN e fin(ngui-UFus-aAua)
& o
ATEANSLUBINY 3(2-2-5)
(Khmer for Beginners)
= o & 1 a‘cal
NNVNELIi 4 889Y504NNI3 ﬁmﬂﬂgﬂﬂﬁﬂﬁmLLﬂqusjﬁﬂﬁmwugﬁu
IR NUVELYINT  BBAaUsyand (Hun nnsinyneg neuksinga Ansuanan
g @) % 1 =) 1 v & o @
A58e2ed HuAN nssnuAna udamnei o mmmﬂqmmmﬂummﬂm

ma@eutlszlondng g B

Practice of four integrated languagerskills, study on basic Khmer
structures and grammar focusing on speaking in daily fife situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and. answering questions and simple Khmer

sentence writing

s Famsnaiacdin 3(2-2-5)
(Vietnamese for Beginners)

Anvindiena 4 atroysannts Anwnguuszloauasfenngol
Nougu hAnuiEmn Al h@anUszadt Tud nevimig nnaudzindi
Mauanaq Ansderes Liudiu nnssaRndiniiananadu g amnsasql

uwgzpaUAInN i nsd@eulszloadie q T

Practice of four integrated language skills, study on basic Vietnamese
structures and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Vietnamese

sentence writing



SUAIYUT

1741101

2522203

1.2

P ° a P . a a awvas 2 2
ABRLANBEUILSIHIAN wHIEAR(NGUL-UGUa-ARAIT)
a S o ‘ﬂg/ 2
mudulaiiduidasdin 3(2-2-5)
(Bahasa Indonesia for Beginners)
Ansinmeyia 4 agnsysmnnis  Anwngiszleauarlonnsoliugdin
Rnunauninitdhddalszadu Wud n19inmig n1suksinen A1sueniaan
g @ v ! == 1 (% & ° [
N19%areY [WHAK n1TaRngdanITNay | mm‘mﬂ‘gmmmﬂummﬂm
ma@eutlszlondng q 04
Practice of four integrated language skills, study ¢n.bdsic. ndonesia
structures and grammar focusing on speaking in daily lifessituations such as
greetings, making introductions, telling time and.buying.things, practice of
reading short massages, making conclusion and answering guestions and simple

Indonesia sentence writing

NENITINYBYATARS

AMEITH HIAINE 3(2-2-5)
(Knowledge Led Morality)

AINNARTILEBMBIRLYIFY Y9l MANNTT NTEUMNTUAZYNEAARS
ATRAUINATE IR 2BINYES NTARBIRENETIA ATRBNIGENINNTBUAS

a A °

anla afdayrn nagRlaluansiiuine dnilnltiiinaiiod I
A RE LA TmLsTan THN19A9EAn SR ndanfirfidn Ardens
AatTusged SuRnrausatinufies a3nsanintunisensninsnenssssuf
Auandenuazndss Sannsienimains TEuazdenssnamunsnsnssiniing
ysonavgeiignisufuRla

Concepts of vision, theories, principles; process and strategies for learning
development; creative thinking; intellectual, physical and mental development; being
proud of Thai citizens; being aware of good citizenship; Thai citizens with knowledge
leaded by morality and culture for living, good quality of life; responsibility for society;
being aware of natural resources and energy conservation; self-sufficiency; regular self-

study; and integration of theories into practice
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AITHAZIVBIAIR 3(3-0-6)
(Meaning of Life)

Wit tafanisfnenatue3eresdin Acnannieesdin N19ANERn W
fapntlaqiuarlangaiveanmaniuazmauladansawme naEAKess
AIHNVANANENTTINUATIANATIWS [UUszand W isnnsufitlamuazimnnilaan

v A

TIAUATAIAN NITNALIANEITHURYIILTITHANNNAN FNEUEITHBIRTIH A UA Y

URTRIANAHAUFNIN

Understanding a study on meaning of life, definition; living in present society
including in science and information technology era;-application of Buddhism doctrine
and Buddhism principles for problem solutionstand development of intellect, life and
society, development of morality and ethnies'based on the Buddhism doctrine for

peaceful society

q‘zlqu?umsﬁmﬁu%m 3(3-0-6)
(Well-being for Living)

ATINVNTILA LA VBUNARNEY AINEATy LAz ANSnTunng
BounARnEn ANESEDINAATLAYBIFLTINaUEDUNA WAINNTIB9H S
FURUTAINN A TINBTAIUYARR NEFNTTHNUNAURLNITURAIDBAFUNTN
VAN FIANLAZSHETI AU TN aenassBaNIaIWA N20aWn3
HoisEunsZenE e

Meaning and scope of well-being for life and the usefulness of studying
well-being including sexual well-being such as human growth, sexual relations,
personal skills, sexual behavior and how to reveal sexual well-being. Social and

cultural sectors affecting sexual well-being instructional process
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FUNIUNTNUBITIN 3(2-2-5)
(Aesthetic Appreciation)

Fruundesineluenaninieansen anemine lugudarans Bens
AnfugusaransBanginssnlnedan mnddeesnssuiiuaawiiuan
YBIFNRASNNTIAU (The Art of Imagery) FNERSNIINS 8N (The Art of Sound)
LAZANER4NSNSIAAENIN (The Art of Movement) gviFAat] (VisuabArts) Aty
AUFS (Musical Arts) WasAaUzN19UEAN (Performing Arts) mu"ﬁy’umumiﬁmi
\BNAMANAN (1) SEALNT5918N (Precognitive) (2) Nmﬁgumumwﬁumﬁ (Acquainted)
uay (3) ﬁﬁL"ﬁ%j"ﬁgumqwmu%?q (Appreciative) Hedilruadatsyaunsoians

ANTIUTINFUNTENN (Aesthetic Appreciation)

Identification of aesthetical scCience, definition of thinking aesthetic
and behavioral aesthetic in brief, importance of introductory perception of the art of
imagery, the art of sound, the @rt.of movement, visual arts, musical arts, and
performing arts through:learming.processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation

WOANTIHNRUI AN 1IN WA 3(3-0-6)
(Human Behavior and Self Development)
anﬂiiﬂﬂwﬂﬂ(uﬂzﬂﬁmﬂﬂ@@/ﬂLL‘Vix‘iWi]aﬂ‘j‘jN ATSNNHIA DD

Nyl JEIANNWEINaN 9IS TuLazNTag 9 Tuet g

Human behavior and casual factors of behavior, human self development,

human relations for teamwork and peaceful society
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1.3 NANITIEIANATARS

Fainy 3(3-0-6)
(Thai Living)

Anuosrdonn SansTaarlasndiing nawdsuuaseyaaxing
pnaNFyresUsyiRmans iy UszdRrmanifinsdin naruauntsAnEIlss iR
mamsiastin naflesnisunasesmatiiaqiu Sgasedgoimvennndns
Tneatiifaqiy  nMsuamanenIauNIRLLaznUnAsasiastn Tymdons

Aszuwsied afe 1aqiu auAn

Types of society, culture and Thai traditions, change of Thai society,
importance of Thai history, local history, learning process of local history, present
Thai government and politics, constitutions.of Kingdom of Thailand, national and local

administration, social problems,gpast, present and future paradigm

BNTUWANET 3(3-0-6)
(ASEAN Study)

UszafAamdunn smwinisdszaanendeu nalneondew Uuagid
AraAtesinfieanden nginseded Adediad dagusrasd mung
Trsegdammann FisnmAnsiuazfisnaes AFTA lwannsfaBuazanInAsEgia
Y . : da
AHFINUILE AN NTLUUALIANG BIAUSYNBURBIUIEIMAIINRITIRNANTINL

sadszepnrsEgiannBauuasUssmaing n1sa3sdanmeguavnanenden

History, development of ASEAN Association, ASEAN mechanism, declaration
of ASEAN cooperation, ASEAN Charter, vision, objectives, goals, structure, origin of
vocabulary and AFTA, Free Trade Area and economic infrastructure, ASEAN
Association and rationale, components of partner countries affecting the economy of

ASEAN Association and Thailand, changing Thai society for ASEAN Association



a v 2 2

WRIYT  FBUATAIBBUNESIET e finaui)-Ujus-Aadi)

2500103 Afilan 3(3-0-6)
(Global Living)
anmwsEgiesean nades n1sUnassseeslanifaqii manszuan
anwisEgResean  naifles nsdnaseseslansedeanlng  n1sUsusaes
Fapnnasianiswasudasasdanlan Wiingusine g bulan gl owdan)

AnsrzviiAmseuianuadATEgialan

Situations of current economy, society, politics andigovethment, effects of
global economy, society, politics and government on Thai. society, adaptation of Thai
society accordance with global change focusing on, countries frem different parts of the

world (European countries, Asian countries), analysis:of future economic directions

2500109 F0TIALATRINDINGS 3(2-2-5)
(Self-Economic Sufficiency)
1A FuazilatAnufiAiAeaiuaaamang AosdAyuss
WA ATT AR A ST Asugianeaiie. Suiasunannnazaesna
Tunszumafanssidnagianinaenaamavnay ebnssmintuanudidoy
finang anndalalunaunsnsweslSrAsEgiawe e Qﬁﬁi}]i}]’]ﬁﬂﬂﬁlu
&FINAARNS wazuwaaisen (U TunsWemnAtgineesaues smmun

= =

svAnuasNL Fatenedl  welssuaydstu fnnsfinungen Tuseduvinsdn

|
L4

flazaummnndniaie iU fiaiuies vdedfiReseuasadon
(haiemnisu sl iaenniesiulUsunsstmisew)

Analysis, synthesis and practice of meaning, importance and strategies
for living development based on the self-economic-sufficiency philosophy of His
majesty King Bhumibol Adulyadej emphasizing on the importance, knowledge,
understanding of the philosophy, local wisdom, application of the principles and
strategies for self-living development, sufficient and sustainable development for
organizations and communities, study visit to successful community for practical

guidelines (Contents should be related to  the fields of students)



SUAIYUT

2500108

2541204

P ° _a a . a a awva 2 2
RULALATB UYL Wu’]ﬂﬂﬁ(ﬂq‘i&l{]—ﬂ{]um—ﬂitlﬂqq)

FatuFawindon 3(2-2-5)
(Human Being and Environment)

AN ANHENATIIBNYISNENNTIOITHINR AUIRRDN ATTHANRE
BesruuazdenyEgiuAandan nMaRLaznITENSNeINTeTIIEaR N
anSndpmuvananensgan e nadiuiansas Tnalianeneians
uazmAlladfifinansznudofuindenasnasn naaaaay ssinuuaz
HuATBIADANINAIUIRE BRI NENNTa9THm A Dinazminfendstinsnanns

atinv3 Ao NMsEnasTmawn aazlaniew Ansifigadesdenlss nanswny

'
A a

AARTUIINNIElANEaN ATHRANNITWUNTISISE

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity-conduction by using science and technology
affecting environment and energy,-promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of alternative energy, global warming, concerns and effects of

global warming based-on the principles of sustainable development

NWEENUSFINTR 3(3-0-6)
(Man-and Nature)
Adnrnnauarlfiuiusasndnsdonuanediuosand nswfsuua
wnlinsruuesanen® AdnisAeuuasessysduaraannd Tomiazmdng
NEdAUEITNEIR ANNANANINBIINTIF NANTENUANALEITNTIR N1
agsamriuiussanf et inuarduiguictussduyang Uszrnaniiastiv
Uszananlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural

crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels
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1.4 ngwdrAtamans Inarrmansuazialulad

winlkladasaunainadin 3(2-2-5)

(Information Technology for Life)

sruumalulafiansauma  ponfiamesAdaninanszudedinuas
Faan  malsunalilaiaaaume  Tiud wdasgunaoinas@ingss nis
Uszananadoys nadaniseuiiays niausaAnaSuAsdAasfsdaya
UHSTULATBENEABNAIADSANNTT UL NIBYa uasuniadiayase 9 d1m3u
ANSANEIANATT N19Y19189TH NITHLENBNAIIHIAEATSAN T ERR LTz T1DEN9

HUaz@nBnin danfienigaianandnsnietlyo

Information technology system, influence of computer on life and
society, practical use of informatienwtechnology, computer equipment/tools,
information management, searehing* for knowledge and communication through
computer networks from=database and various sources of information for searching
information, writing report, “presentation and efficient living including respect of

intellectual right

ansAauaznIsAnaula 3(2-2-5)
(Thinking and Decision Making)

NANATUATNTEUINNNTARYBINYES ANNARRINETIA NF3IATIEA
foya 110815 m3anmand n9imaNa nazuannIaReAule n9TUINnIg
UEWNIIANHEINSINENANERS annnsBadu uarnslszandlEunisudilomn

WaaAnUTza19

Principles and thinking process of man, creative thinking, analysis of
information, logics, reasons, decision making process, searching processes of
scientific knowledge, linear equation and practical application for problem solutions

in daily life
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InanrmansiNaannINEin 3(2-2-5)
(Science for Quality of Life)
nszuaunsmIAnanmand wmallad  nshanaEndnendnans

1 =

Wsrgnd @ unsienamnwWidn Wisnssedednlqeiilsz@ninnlnunsy -
pindanansuaesaafinantiinainenmansiifdoned aoiwiandes
Fopn naflasuazdmusTan shanadmaansmansszanAEnennmnmn
il

Process of scientific and technological develepment; application of science
for life quality development; happy and efficient living regarding the effects of

modern science and technology on man, envifonment, society, politics and culture;

application of scientific knowledge foriqudlity of: life

Aniagann 3(2-2-5)
(Sports for Health)

ANAEne IaUdne dagUsraaAuazAoalsrlmfissnisannindsme
wazmasuiiagunmiiaenadasiumauazds anawdnens animiduas
MIVN A ARDATUNNTRRIENANNTDENANAINELAZANREgIA AN
paTNARTuSras T fidaudaSugunIn W 81m1s anauel Asuanaden
qunmAmyARR TasTvnsRniiiegan i isamuAmesnsnneiazeen

An

Definition, scope, objectives and benefits of healthy exercises and
sports regarding age and gender, body, sickness symptoms, planning including
following up getting exercises and sports for health, study on relation of factors
affecting health promotion such as food, emotion, environment, personal health

including playing sports for health in fitness centers and sport centers
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3001103

3003102

¥
2.1 NENARFINITNTN

MINMRIYARNNINLNBIHEINARIEAS 3(2-2-5)
(Development of Personality for Communication Arts)
ANTHNNIY BIAUSENBUIBIUARAAIN N BININEAINETIALIiY

YARNNN NINAUIYARNATWAIUYAARLAZYARNATNANEIAN 11 N1Tustedia

nstEnienfientsdesns wnsemdean uyudanius nasfingin waey

U

auussTHHENTauEan et iUszandEluwaniweeans

Meaning, elements of personality and psychological theories; improvement
of self and social personality: dressing, language use for communication, social

manner, human relation, leadership and culture for applying to communication arts

N15AY RNFAFINAS 3(2-2-5)
(Research in Communication Arts)
sufenAtassuaradmdadufisndingmnsunisadeimemans Anunds
AINAVENE LYY AAELAUNNT 3TA ACMANEOEYENNNTASE nEndilE unn9ae
yesIANeERs. Aon1a@eAnlass WuEpUnN NagNdedng nsTamTsioya
MM AT NMT U BN AT NS DTN AT ISR ArERS 1 18

Ml lanisetmEnimarans

Research methodology and basic statistics, which related to research in
communication arts; study of meaning, role, process, types, characteristics of
researching, language for research in social sciences, proposal, questionnaires,
sampling, table making, analyzing and reporting the research, including a

communication arts thesis. which is useful for communication arts as profession
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MEBInqEIRNERTRa e INImAmanS 3(2-2-5)
(English for Communication Arts Profession)
AnEguisaiunendnquitiianiznienisdeaaiall uas
nnsfeansnanry Taedinluidsnisuasmaiadmiunisdoa susaAaniy
ysmanauazntaden Aavinurmsfmnuazmsaiananseing o Aegitan
Tunnsdemasnaruuanesing g Tidenfumensasmans avgnezanside
Anglnain] nmeusd mslawanuaznnsUszsndsig saliidensfeanslne
Wnundsnguathefilszansnm Tunnsfoss suuundteg a1l Bssaanuvde

UNANHN  N1TREHIIFUNTNIUUATNTHIUAUD I8

Basic understanding of English for general communication and mass
communication, especially for ways and techniques for expressing idea by speaking
and writing; Practice of skills for searching and reading to apply for each type of
communication arts: journalism, radio broadcast, television and film, advertising and
public relations including communicating in English effectively for various forms of

communication such as essays or articles, news or speeches writing, and presentation

nanRmAfEnS 3(3-0-6)
(Principles of Communication Arts)

LaRALazngEdeng ¢ Asadunisdeaaludenn Anazinazuannis
Apangazdusing q TuBemgfinssumandnisdesns susmsiesansliyasa
NNTROFNTITNINYARALALNNTABAITNIAYU ARBAIULNLIUATBVBNAZE

N5 RDAITNRNAADNTINNINAIAN

Concepts and theories about social communication, process analysis in
different levels of behavioral communication including interpersonal and mass

communication; roles and influence of communication affect on social development
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AalznsiinuniNesuiedmans 3(2-2-5)

(Language for Communication Arts)

Fufidasdauninaw : 1500112 el neiian1sFassuaz s
Aazns e unsdea s danmenuaradaunien Weliidants

Aapanuvsngnts nfinaingadeiuszavain AnvinuzAadznngtinieiie

INUANFFNERNS

Required Course before Submitting: 1500112 Thai for Communication and
Searching The art of using language to communicate in both verbal and nonverball
language to achieve meaningful and persuasive skills to convince the powerful art of

using language for communication arts

NHNNILUREITL FITHRDNITHINYY 3(3-0-6)
(Laws and Ethics of Mass Communication)
AvBuazasnnlunasianIanHAn i URTNNTUAAIDBNYBINYLE

s ngvang ngrdnpfieniunsieansuaarynuam wlszmalne

Rights and freedom of opinion expression; philosophies, laws and relating

laws to mass communication in the country

asReasiRe s WRNTTinsdin 3(2-2-5)
(Communigation in Rural Development)

NALUIUNIT LML ANNSURATEY uaziimiuasnadaans iemmTn
fiostiu unumasdesnarnluniaiaufiasin naiieinisiemaatsgUiL
yefndngnazanaides angmaimiuaznigussmndniisun % dud s lomd
seviasiunazdandmgantudinnging g Wi Funnsifiasaznnlnasasding
\FTHgASRIAN AIUNNTINERT ANNENENTigT WasAuEw ¢ TiranndastuAms

ABINITVEVIBIN
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Processes, roles, responsibilities and issue of communication for local
development; the role of media in local development; introduction of various forms of
communication: broadcasting and public relations to apply for the local areas such as
politics and government, economics, social, agriculture, public health and other areas

to meet local needs

ansene i aediu 3(2-2-5)
(Basic Photography)

WA THNNSENENIN ANIMAUANNNEDY YW IAUAZAREINIBININ 113
AENNINNTTTHINRLDINADILATAIMLTINDL. HHIRLNE BAEIH1905895 AN
MHNPUAZLAATNIBINENENS [ SanTen1sa3iinRn uaznmsiauaumafin
U

Lighting in photography; the camera angle; the size and proportions of the
image; visualization of the nature and composition of the camera, in order to be able
to support the meaning and intent of the sender, including the creation of the concept;
concepts presenting
ABNRIABSUAzINA I IRE R SRRIIAR RS U RINAAIERS 3(2-2-5)
(Computer.and Information Technology for Communication Arts)

Angriadosiurenrdasnonfiamaiuiuasauafuazsandusinen
Tusunsniszand msawassaume szuuA3ataneNfiomes annng
Bidnnseind annuUsenadeluszuuaeuiames UnuzssmanRames ufiau
Jaqiuuazmalnladzaspanianes ownaasadnaszend Emaliladarsmame
TupsAnasing q uaginfiins¥lusunsndSasuiiaanadasiumabidadfiini
Trsipdnesiaiing

Basics of computer hardware and application software; presentation of
information; computer network; E-mail; security in computer systems; the role of
computers in current society and computer technology in the future, including the
use of information technology in organizations; and training application packages

with the new technology continuously
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Fowazwaluladnsftassdmsuimarand 3(2-2-5)

(Media and Communication technology for Communication Arts)
ANTHINNE ANTHENATY NTYLINNNT B9ALsNOLYBINTRDANS gtluuy

fng g UssinvuazAinnstiesesdasg @ atnsfilezdvibnin ientsitemsl

NumAmEnd  sanvenns W lUsunsnannfamesuay nns Hma ik lad e s

WanN198ea1s

The significance of the various types of communication styles and how to use
tools for effective communication including the use of computer software to

communicate

2.2 NENITNABN

3023401

2.2.1 WARSIEINITUSEITTNNRE

1) NENITURNISATU (1IAY)

ANSNARNDRIRHT 3(2-2-5)
(Printed"-Media)

AULUUATAR N THARRBAIANAUTIANGN 7 1o WWUAY Wi
pisdefad fneans 919819 ey AnufiAnandeasiniluguunsiig o
Tagnsunsmanandmeden oy duiuntawdnuasiszdunaniananie

Aeied sasiaudtlotlgyn guassaiAngutinszuIunTHEn

Format and method of producing various types of media such as newspapers,
magazines, journals, pamphlets, leaflets, and etc; the practice of printing in different
ways; content of the preparation, production planning, production and evaluation of

the print media, including solve the problems and obstacles in producing process
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NANNITUSEEIRNAUE 3(3-0-6)
(Principles of Public Relations)

AINYHNY ATAUINTIBINITUITINANAUS  NANNTUATLNUINYBINIT
UseANAUEABSTULRIAN WIETAAUAsNSEEY NTEUIUN1TEBINTUssna NG
naEEeANENRLE TR AT pasaeuAnEIenguTvfe ABALAY
wEasTamsUaEm @G 9sgenusanmeninUsndig Thsiaseiardnun
9 NTUTLTIANAUTIBINUILIIUAN 9 12U MUIL9IHIBIZTUNR NHIEaY
afiauazadnaf biuaomndinls a4 AsdAtesssNARenm sl sz dniug

LATNNSRT1999 UseanG

Meaning; evolution of public relations; roles of public relations to social
systems, economic and political; the process of public relations; Building relationship
with mass communication operator; study of the target group; techniques and tools
of public relations; ethic; structure and characteristics of public relations agencies
such as government agencies, nonprofit organizations and etc.; importance of public

judge and survey

mmmﬁamsﬂsxmﬁuﬁ’ué 3(2-2-5)

(Speaking “for Public Relations)
ATHANAENE AR TAReNI Tz AuE RnufiRideasng

wpanmn aasiile AnnnstidssnasnenaannisnnfinGearnisinnmn

9

Wmnzaniunisdszandnius ulaniasine o

The purposes and speech principles of public relations; building confidence,
personality and voice training; the style of using language appropriately to the public

ONn various occasions
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3033202  nsdawianisussaanRLe 3(2-2-5)

(Writing for Public Relations)

s manEiaEAnNadednEoizeing o iestTemiasdo
Uszgndnuinsiunguufmananie uuazmeuenmiosem 1 190y
U986 UNTBeUAUIIASY ATlieuunUssiangng o A19leul1anen
LAZINTLARENENFTRBNTIHEUNT A

The purposes and writing practice for public relations with the internal
and external organization such as brief, speech, writing categories, writing news

releases, preparing documents for publication, and etc.

3034101  Fauszanduriug 3(2-2-5)
(Public Relations Media)

umumnsHedasfiodaaadasiameng q fifalewiluniaduiu

smtazndig Reludnmnufiazmaufia TressBiinAnundanuaisnan

Tunsdenliuaznandeien sUavaanig ANy aeng o

The roles of different types of communication, which are useful in the
implementation for public relations both in theory and practice, emphasizing
providing students with the ability to use the media for public relations in

different ways.

3034401 m‘mﬁmmzé’mswmﬁqusxmaLﬁmtﬁfamsﬂszmﬁuﬁué 3(2—-2-5)
(Production of Radio Programs for Public Relations)
mﬁ’ﬂmiummmﬁmafumﬁwé‘ﬁmmzé’mmmiﬁmﬂimmLﬁmLﬁ@mi
Uaznduing  Anufiflunnsdeuuvangnszaneideniamayszadig
ANBUTAN 7 NITHAATIYNNT AN D LENETINTUAT N4 A
snamsiiulsslamisani s s duig
Principles and techniques of production and broadcasting of radio programs
to the public; Practice in script writing for radio broadcast; planning to present a list

of helpful programs for public relation
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asuARLREIAsIEnIsIng nsimilAensUst @RS 3(2-2-5)
(Production of Television Programs for Public Relations)
MANNALRHMARAMIHARLAS AT e miRem sz duiug
AnUfuATuns@euuvanglnaimd n13979unRn1IRERS18N1TLAZANTIA
s18m19guuLsng o e liranadostunguuimang uazdnglaraaiiuns

UFLBIRTHANUS

Principles and techniques of television for public relations; script writing
practice, television production, planning and programming formats to touch the

target group and publicity purposes.

15U RNISUSEBTRNNRE 3(2—2-5)
(Public Relations Planning)
AEMEne AdnanAny daglsvacd wlpune wardszianenenis
AN NNTUTZNTHARE BT NTZUINNTI N AW B NS
Meaning, importance, purposes, policy and types of planning; planning

process for public relations

STUUAISHNAAENITU S A TTHANUE 3(2—2-5)
(Information System for Public Relations)

AT UAL AN NATA Y IBN TY U LA T SR BN U2 ANAHE s e U
$99 T UINANENTRUMALSZNYIFNG o FBNITUEIMN SoUsIHLAE S LA I e
ANSANEIANASFIHANLEY INEENDINTT HIHIaIIIENIHRABATHARNNTIN

fayanenanliom wasindnsruuasiiveafaananones

The meaning and importance of information systems for public relations at
different levels; various sources; ways of gathering and storing information for

independent study for organization; and ways of using information



SHHIUN FauasAraBuEsIEIUT nefinmaui-Uus-anaii)

3034902 TassntsAvaudinunisUssaaunes 3(2-2-5)
(Special Project in Public Relations)
WiinfnevinlasenisfrerdesnuinetfuadmiediunnsUssan duig
Tupnguaresenasduazsninsigs

The students made a special study or research in the field of public relations

in the monitoring of teachers or experts.

3063206  MSENEATWIRENITUSEIANAUE 3(2—2-5)
(Photography for Public Relations)
AN SR ATAN B BNANENE - AONINI 9RO ST e
WaniaUszrduiug nngansunu niadenlidangunsalifanisdianan

sz d@iusuiRn st enn ienastsranduiig warndiiauaningns

Definition and characteristics of photos; news pictures as well as types of

photos to promote, planning, selection of materials for shooting to promote and

present photos

2) NFNIPNRNIEAIN(FDN)

3013103 mMsiaszianunssilaguniNeanisiass 3(2—-2-5)

(Interpretation of Current Affairs for Communication)

UNUMUAZAENN5ENeY289dsINgNase o BeusinAAuRYAENY
ﬁLﬂiﬁzﬁﬂmumiiﬁﬁwﬂ’u el semenaznneuanyUszmne AaanIuileymn
wazurlinvasanunsoifiinansnusedoanmelnanss voRmeHans
Amszisenann U ienusmnsioans

The roles of the news and ways of news announcement from news
organizations; learn how to think and how to analyze the current situation both
domestic and international; problems and prospects of the situation which have direct

impact on Thai society in order to analyze the results of making communication plan
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fauazAaduaseie nefinmaui-Uus-anaii)
asuARTaRNIRNIRBINL ST I RNALE 3(2-2-5)
(Graphic Production for Public Relations)

ATIVINS UEUENE WAL ACYES AR AR ATIR A B s A
wannssenuuudannsin AnUfifesnuuudannsfinuszameine g Taauiu

mslEanAnadewssd luuy Wevuaznssh W manzas

Definition, scope and importance of graphic material on the public relations;
principles of graphic design materials; training materials; graphic design types by

focusing on the creativity, form, content and usage optimization

AU AINNNRENHILTH 3(3-0-6)

(Public Relations of an Organization)
UVUIMLALAITHATAYTDINTSUTL BT R NAUTNUILNN  UHIAALAZNIS

ANAUNHUTZ I FNNUTVDINUALRIU * NITIADNANTITHL FE B NNNUE UL

ANANTS T I TSR RS nguaneflifeadostunisasen duiug

o/

Aamnnainglsradd wlsunauasAtanfineus aapaeuANSURAYDUYS

a

PHIETHANADFIARBAZTD AR TZB IR NN B BIN UL

The role and importance of public relations agencies; concepts and performance
of public agencies; public relations agency organizing; relationship between public
relations, laws relating to public relations, development of objectives, policies and

procedures as well as the responsibility to society

ﬂ’liUiiEl’IElﬂ?lJLL@ZLﬂﬂﬁﬂﬂﬁiﬂit‘lgN 3(2—2-5)
(Briefing and Conference Techniques)

357115 wallA NM19U9TENEEFURAINITUATANTANHNINYBINHIENY

n19us3Ene laen1slEaesne 7 Ussneumeilanisussgsuunsng  nsmses

v o

3 Fuasun1IAfinn MsUssfiunanislssgn Amduganfiunisyszy

k1) 9

FINUTTYHLAzUTIE AT



SWAIYUN

3033601

3033602

a v 2 2

lﬂl o a2 o ' a s
FBUNSAIBEUIRITIRIUN WH'JEIﬂGI(VIi’[H{]—ﬂQUGI—ﬂHﬂ'J’I)

Methods, techniques and briefing for speech of business and operations by
using media and various technical; preparation process of implementation; evaluation

of the meeting; Training to be conductor of the meeting; meetings briefing

aslsintitaNensUss T ANALE 3(2-2-5)
(Persuasion for Public Relation)
s v ¥ o/ ad v v 9 § ! 1
ngunslininie anvaeuaAtnislisinlalesnslidesi 4 e
FBNIRYU FBUAAR 4R FINTNANEITIBIAUTLNBL A AYIININAUTRINUALY
faprimeniiinasianisiniinle elsygndEanuslomisianisanfinn

Uz dNiLEs YN Angeijiazn1AU TR

Theories of persuasion; method of persuasion by the media such as mass
media as well as an important component of the psychological and sociologicall

effects of persuasion to apply for public relations both theoretical and practical

Uszaus 2(1-2-3)
(Public Opinion)

ATHVIE ANNAT Y2 eUTrsR Ussnaftuns e nngoudeuss
MIATINFANET N1TAATIERITHUTZEINA ANHATAY LA AITHANNUTUDY
Ugea sl RUNUss @ milg naadneUsssnmiena Bniariiinemyszan-

NUWUD

Meaning and importance of the referendum; Referendum on propaganda
and psychological warfare; analysis of public opinion; importance and relation of

public opinion and public relations; referendum for public relations operation
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NONIRYWANNLE 3(3-0-6)
(Mass Media Relations)

ANTHNNIE ATTNEATY LA VANNI TS N AIHAHNANT WA TN
Us29n AN LA NT D AaNIa TS N1suanAsuAINAnfiusendng
HuFiRenmsnumatlszdaingiudaniam naanaunisiaaasiugifnent

FDUIRYURNAUT TIN1ANT B Uazn AU TR

Meaning, importance and the relationship between public relations and mass
media; exchange of ideas between practitioners of public relations with mass media;

mission of media Relations both theoretical and practical

] ¥ 1
FaNRTMNBNITUTLTITNAUE 2(1-2-3)
(Traditional Folk Media for Public+Relations)

ANAINE ARHENAT] WazluDunWasRe Wi eda Tnwsjeli

vinAnendinlasssun® dann gUuuy uasnanszuzesdafiuting iielsvynd

a ova

Wt iudazlomiluanalssmdning s liindAnuninugoalunistide

furinianislsssdins ulanasie o Hagnamenzas

The importance of meaning and patterns of traditional media in the north
east of Thailand which enable students to understand the nature, content and
impact of traditional media for applying to public relations; practice in the local

media using for public relations in various appropriation

mslﬁfmwflgugeLﬁ@ﬂﬁsﬂszmﬁ’uﬁ’ué 2(1-2-3)

(Advanced Writing for Public Relations)

Fufigasdauninan : 3033202 nsiliaiantsUszanaNAeE
yunuamESiAatunadsuianslszadniug Ansisfaatsolnmg

Beuianiatssmdiuganansing q gn nadeuussenesq n1adeudn

U375y NS@guumyssinmeng o n9deninouan LBNENSRABNSHEUNS 18

LRLANAT U AN NSNS LA B3N WA N YD TDaE I
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Required Course before Submitting: 3033202 Writing for Public Relations
Review of some issues about writing for public relations; analyzing and criticizing
written discourse for public relations such as briefing, speech, different types of
writing, news releases, documents for publication and etc.; and article writing

practice for publication and image of organization

N15IARNTIANTS 3(2<2-5)
(Exhibition)

ATIENHTY  ATHRTATUAZ ATAN BT IBIINTIANNTUSTANGNG ] 289
ANTIFNNT NNFVNUNW NIFBBALLLNNTIAINFIANAT WipRasing o Tunsdn
fnssrnns UfiRmedainesrnafionsrenaiaensUsndimniug nnadauas
UL RUNANTIATANTIANIT

Meaning and significance of the exhibition features and various types of
exhibition; planning; exhibition design; techniques in the exhibition; exhibition for

advertising and public relations; measurement and evaluation of the exhibition

NNHNHINTUTEBIIFHNHE 3(2-2-5)
(Seminar in Public. Relations)

ANTHVINTHYBINITANEUY 9RNNNY BIAUSENBL NT2UUATT JUlLL
LAZVIARANITIATNNUT ATTHNNIEDBINITUTZENIANAUT N9 HNITN
Uss s AneaiassiuasAansol s unnstssandsiug e b
dlafvgtrssauaziiafieats aaanaunamuunsud oty tuEasing o
2BINNTUTTNENUS  Rndpaenunisaisnasunsduantloynnnsussanduig
WATANAFNNIINTT LT dniig uaa1uniToiasa

The aim of the seminar and the seminar formats; definition of public relations;
public relations” operation; analysis and criticism of the publicity to understand the
barriers and the facts and to find solutions to such issues of public relations;

simulation training in seminars and training seminars in real life situations



SWAIYUN

3034905

3003804

P2 °  a a ' a 2 awva 2 P
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1539815 SS U THNNUES 3(2-2-5)

(Public Relations Research)

Ve WAlA WATNITUINNTATENAIANM ARSI 1L TWsae AT
Uszgndiug AnUfifdemlasenisuazids

Theories, techniques and processes, which are essential to social science

research, in public relations research; writing practice and research projects

2.3 nandrfianisuacinlssaunisaiianan

NSRS UNNNUSEAUNITDINTITNNTTUSSBIRNNUE 1(60)

(Preparation for Professional Experience in Public Relations)

matlsznduiug ewdernnnsensadidauraueaniinyszaunno]
ArEnnensUszen g daungssLs dnwazuazleniaresnislszneuadn
maimn i Eenlifdtmed e anaf ussgilauazanidnEo i andy
Aan Tnsnisnazvinluananniaoi@agluunsing ¢ Safuadostueubinan
5

Public relations for preparation of students before training as professionals
workers in the field of public relations; perception and prospect of career; development

of students to have suitable knowledge, skills, attitudes, motivation for the profession

by the action or situation in different ways involved in the profession



SWAIYUN

6003801

FauasAraBuEsIEIUT wiaefin@ lnsUfun)

LASUNARATANET 1(60)
(Cooperative Education Preparation)
nsUfiRnawEsnanansannewnisesnufifeiuanulssnaunis

TnalidasdrniluGes nanns wnRnuasldsgnanfiafnen nszuaWinsuay

'
o/ A 4 L

sufleuiiefsduiifeatiasdussuuaniafine inallanisaiasaiuiaznnssay
dunmel Asdug e tunisUfiRemTnanulaznaunis Reersaanaa
MINNUIARBIATHNNIATIINATIENUART 121387 18 N9 U5 Usa udenn
mamyeRna nudangy nabilaBasaumaniaaeans Nybedig
mainenadiuiin Tassadnennavitemlueedng sugsnastuaminem aanud
\asuAsafungnaneussny uazasuUianITRmnmeannInaa
Usznouns nnsaEavinezuazatsssniuirdnannzananisn uariananng
aandinTatunnsdavinlassn nssesumansUfifiem  n9d@eansneem

Tﬂiflfl’?u WAZNITHN Lﬂu@wmﬂﬂmemu

This class serves~ds~a ‘preparatory curriculum before students enter
the worforce. Examiningthe principles. Concepts and philosophy of Cooperative
Education. The .processes and regulations for applying for jobs and interviews.
The basic skills required to operate winhin the estabishment, and the ability
to self-"develop according to the professional standards of each institution will
be"explored. The specific skills and attitudes this class seeks to develop are:
Social adjustment, personality development, English language skills, understanding
information technology for communication, human relations, team work,
organization, office work affairs, acursory understnading of labor law and quality
work management. We will conclude the class with an explanation of specific
professional skills and thics. Students will be expected to have a firm
understanding of writing and preseting work projects,as well as crafting

summary reports.
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MSHNUSEAUNITOIRTNTNNTUSETITNANE 6(600)
(Field Experience in Public Relations)
AnsuinunnsUszendisiug losleemsguns S5iamAevsagsfawnu
TaesinanasvianmanguguaneIiiaa Fanu (U lilianiunnsaiads dalisinng

Ugailmafganusngasidenrasnsiney uarsaiefinfimaiesilsisuaraging

1
g A

Taymemszandiniusiifiniu. aaanewdsufidam idsaqaneufand

Internships and jobs in government departments, enterprises or private
businesses by both theoretical and practical knowledge that can be used to study the
actual situation; providing orientation about the details of the internship and concluding

discussion and summary of communication to the public relations problems and solution

ANfaFAnET 6(600)
(Cooperative Education)
sreAmiidiasFuuninen 16003801 Ia3ananAvfnun

nsUfiAe AT Enaaane1 AT TaauLsr NeUN19EB8IANS
iliTnidaiinnan 16 duad vidalidosndt 600 e Tneysannisansd
flrannnaarnu hmdngaanisAnendunisfifemeasatiaumiiumineu
mavarialase e n13euNansUfTRNN ns@eussanlasenuuas
matiuauelrssaA s geswinnUiASy. anensdiuineiannansd

Awed e THifainee sedauilirnuazamssan 938599 WATNEN

A o a o = a Ao & ' a va @ o A Aa a
mﬂwmzuﬂﬂm@qmﬂmwwmLﬂummiﬂgmmu LA UL TR HAENLU G

q

ATIATHATHNFAINTTUDIARTAUTN LTINS DN 2N [FvuT e g1 5a9n19Rn =0
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Students enter the workforce according to their specific fields of
study for 16 weeks (or not less than 600 hours ) integrating the theory
explored in the university with the practice involved with the occupation.
Students are expected to engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senier officer
andfor advisory tencher. The mission of this class is .to imbue! students
with the skills, body of knowledge, character, personality~and’ qualifications

directly related to market need.

2.2 LL"lIu\‘l'QJ"lf’I'QJVIf;‘Iﬂizﬁ’If:ILﬁﬂﬂttﬂz"ﬁ%’l%ﬂﬂﬁﬁﬁﬁ

1) NENFTURNIZ(TIAL)

WANNFINENSTaNe e ez Inseiasd 3(3-0-6)

(Principles of Broadcasting)
UsedfuasAdmnniseesingnazaneiiesuasing sl Aoidnuoe

unum vsnaiasaviiauazinaiinrasingnszansidesuazing nsvim

NIYUINAASHARTIENSANYNIyaneResuasAng nsiemide i

History and development of radio and television broadcasting; characteristics,
roles, tools and techniques of radio and television broadcasting; production of radio

and television broadcasting

asdlenuningnszateifesuaying lnsviend 3(2-2-5)
(Script Writing for Radio and Television)
A o da a4 & -
ArsniEessniifiuede Geswsd diemenuwanEAnpenin gLy
a P 4 ¢ & A a a
gm9nnaden ansiouariumanisalic e iifiuedemussssn® uazuws
&519893A susmdioya eumuandaudinuvavenszaneiesuasine lnsviem]

Tugtlunusing o
U
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Analyzing fiction and non-fiction; expressing ideas in the form of writing to
hear and see real events and creative events; data collection; planning and writing

radio and television scripts in different ways

ansRmInAngnszanedsuasAngnssiend 3(2-2-5)
(News Reporting for Broadcasting)

WIATANITNNYT ANTTINIHINILSENNGNG o NANNTEENYNT
mafiaEnansddguazansihanlazesdin Anufiiinnsi@audnnis

gnazanadeuasing nsvimilugUuuusing o

Techniques of news finding; various news reports; principles of journalism;
considering the importance and attractiveness of the news; practice of journalism

including radio and television broadcasting in different ways

sl fiRnmsingnsraneies 2(1-2-3)
(Radio Studios)
sUuULrawsNlfRnsingnszanedes mallauayasnislitesfin

miﬁwgﬂi:mmﬁmLmzqﬂﬂiiﬁﬂixﬂ@u&iw T

Radio broadcasting laboratory; techniques and uses of laboratory equipments
naslEviaslfiRnsing Insviend 2(1-2-3)
(Television Studios)

sUuuLrasesUfiRin1singInsvien] wallauardsnistifeslfjon

sy el aapaaugnsnlilEunnsnansanisimgnsviend

Television Laboratory; techniques and uses of laboratory equipments
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ASNANTIUNITINYNTTILRLILLB IS 3(2-2-5)
(Basic Radio Production)
ATLUIUNITNANTILNNTINYNTZ RN USTANA19 o RnUFuRnsnan

F1UNTTRATHTUAD

The various types of radio programs; producing practice by the process

v
msuﬁmsmms’iwq‘fwswﬁﬁtﬁm A% 3(2-2-5)
(Basic Television Production)
4

nszumnaRARIEMaAne ey yaannsieates wihfiressuRayey

I ! =S a a o/ L4 d’lj b2
ADIANTYAT T NﬂNﬂGﬁ’]ﬁﬂ’ﬁrJ‘l’]ﬂI‘VﬁWﬂuL‘U@QC‘]H

Television production; related staffs; responsibilities of each section; television

production course

A15ARTINTINY NSTARBSUR AN I T9TAs] 3(2-2-5)
(Broadcasting Programs)

ANNANNY BIALSENEUANAATINAS BN N1FTATIENNT MANNS
Trsanangnszansideuasing nsviemd  AnufiRnisdnsantsivgnayanaies

uazAng navirmdUszimesing o

Definition; key elements which affecting the planning; programming of radio
and television broadcasting; practice of radio and television broadcasting in different

types

gefianWingnsyaeiesuasing nssiad 3(3-0-6)
(Broadcasting Business)

M inugIieIngnszaedasuaring msimd yaainsiasiuin
Ren Havasuazdnsane el nmssndivemesssaniivgnszaneiResuazaanil

g Inevies] n1sdnsnensingnazansideuaying meviemd

E q



SHHIUN FauasAraBuEsIEIUT nefinmaui-Uus-anaii)
Operating of radio and television broadcasting studios; recording studio,

videos TV Operation, and radio station staffs; radio and television broadcasting

¥
3044402 NINRATIUNTTINYNTZINLREITUFS 3(2—2-5)
(Advanced Radio Production)
a e s 1 a a a8 ,3’ 2.
FUNEBITUUNINDY : 3043404 NMSNARTIINITINYNTTINLTLIUDIAY
WANALALNNTINUHENIN AR ENTINENTEABIRE. AANassen1sang

Usziansing 7 Tukestfifnnsingnszanaides

Required Courses before Submitting: 3043404 Basic Radio Production
Techniques and production planning in radio program; practice of radio production in

the radio broadcast studio

v
3044403 msuﬁmswms’iwq‘fmwwﬁwuge 3(2—2-5)
(Advanced Television Production)
a PR 2 ' a a v & o
FUINHBISTUUNINDY © 3043405 ﬂ’TiN’éJﬁi’lﬂﬂ’li’)ﬂf—.ﬁﬂiﬂﬁum’ﬂ\‘lGm
ﬁmiﬁzﬁmjmﬂmuw NIFINUNU NTTHNARNTIYNTT NITUTLLHUNG

sems  Hyvauasmsufiilym insnansanising Insiimilszansing o

Required Courses before Submitting: 3043405 Basic Television Production
Audience analysis; production planning; program evaluation; problem solving in

many types of television production

3044902 TﬂsenﬁsﬁmuﬁmﬁwqﬂszmﬂLﬁmuaﬁwﬂﬁwsﬁﬁﬁ 3(2—-2-5)

(Special Project in Broadcasting)

1
a o a

a < p =
NSANEIALAE Lﬂ‘lﬁ']il‘i_‘lq ﬂﬂﬂTuLi?NLﬂilfJﬂ‘LIfJ‘V]iIﬂiZi@'TilLﬁilﬂ‘lﬁi@fl‘l/]il

3 q

Tnaviend Tneflenansd wazmdeimassnoaiduifAuuzrinyinem

9q k1)

A special individual study about radio or television with the monitoring of

teachers and / or experts who qualified to provide counseling
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2) NANITNAINTZ (WFBN)

NMTYAURLNTURAINTINY NTLITBNFLS 2(1-2-3)
(Radio Performance)

welliamaya nsuansfiliduAangnazanedes nsTHdesd ey
AgUsEnA N9 AeNUSzne (Sound Effect) LLN%LWﬂﬁﬂéu‘T Fenifiidmnsy

ANYNTEANBFL

Speaking techniques; radio show; read the announcement with sound effect

and other techniques which needed for radio broadcasting

AsuAIATLaTIAZaIUAINTE 2(1-2-3)

(Make — up and Costumes)
MANNNTUFTTI AL M TENULTRE BIuseuany aRaRLE N

wimtiussnne Wiz dedas AnufiBudoiiuazeaniuy

LEDILAINEI uAAIn N AT B Inaviend

Making-up and costume design for show; special effects making-up;
suitable making-up and costumes design for role and story; costume design for

film or television

fanuazdanUsznauaning nsiemd 3(2-2-5)
(News Repotring for Broadcasting)
ufiugneAgafiuannuarianlsznausnil iU uNER TIN5

Tnaviend ndnmssanuuy nslendan AnUfiRdnaseannuaznsdnmdan

U5naua1n

Basic work about scenery and materials for television production; design

principles; material selection; practice of making materials and props
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msuamnsﬂmﬁmmﬁwq‘fmﬁﬂﬁ 3(2-2-5)
(Graphic Production for Television)

ANEEE BeUdNEuazAHAN AT TaRnaRniiRsessAng inaviem
AnUftRoanuULuaHARTaRnTANUaznneng o AldTuennangnariamg

Definition, scope and importance of graphic material of television production;

practice of graphic design in various types which is used in television

NISURAILASNTSAINUNTTUNAS 3(2-2-5)
(Acting and Directing)

wiARAnsuaRT LAy i luazaneuss nnsuapsvinvng dntin
mawdeuiin mayn nadmeRianas RasiunauanneAng svimiia

AINEURS

Techniques in television and film; gestures, facial expressions, speech, and

movement direction; directing of television and film

AMSUSMSIWINE NSz A Resuaz Ny Insviend 3(3-0-6)
(Broadcasting’ Management)

YANNTUMNS HEaniingnszanaeuazang sl Tudunis
DAMTUYAAR N199ABIANT N1TRKLAzILYSEINDE daRgUnsninaanqu

Taymdmnnis usmssuassanniingnszana@esuazaniiienaimd

The administration principles of radio and television broadcasting in the field
of personnel, organizational, financial and budget administration; materials and

equipment problems; administration of radio and television
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AunsAnEnszatdusnaying Insiend 3(2-2-5)
(Seminar in Broadcasting)

ANVHNZYBINITANNHT 9ARNNY B9AUIYNeY NTeuun9sUuuy
ULATMARANTTIATHLWT ATHMHNE DI N Tzl ReuazAng naviemd nns
AiuIWAngnsraeReuasAIng el Anwidiassdinismiiniees
ngnaranedssazingneiml etidnlateguassnuaziiaifaass naanam
mavusavneu et hudawing  vesingnazanedesuasingnavimi fn
TARDMMNNI0IAnT uAzMEE AMMNNTEIeRe NS ANEIANgNSzaneLREILAT
g naviend

Definition, aim of the seminar and the seminar format of television
broadcasting; operation of television broadcasting seminar; analysis of television
broadcasting operation to understand barriers and facts, and to find solutions for
television broadcasting; training and simulation and / or real situation in seminar

of radio and television broadcasting
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(Broadcasting“Research)
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Research techniques for radio and television broadcasting; statistical

research which is needed to radio and television broadcasting research

AsaanwuulnYadtAaNRILAas 2(1-2-3)
(Computer Design for Advertising)
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Principles and methods of using a computer program to produce graphic,
retouching photos,alphabet character, pattern; design practice for different ads. with

computers

AMSOTLVIATNERAS DR NYY 3(2-2-5)
(Animated Films)
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The development, planning, production crew, production process, types and
the techniques which is used for animation film; making a short local animation and

sharing to public.
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(Preparation -for Professional Experience in Radio and Television)
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Providing activities to prepare the students before training to get experience
as professional radio and television broadcaster in terms of perception, characteristics
and opportunities for career development of students to have appropriate knowledge,
skills, attitudes, motivation and skill as the profession by different actions or

situations
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LASUNARATANET 1(60)
(Cooperative Education Preparation)
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This class serves as. o preparatory curriculum before students enter
the worforce. Examining “the. principles. Concepts and philosophy of Cooperative
Education. The processes ‘and regulations for applying for jobs and interviews.
The basic skills-required to operate winhin the estabishment, and the ability
to self- devélop according to the professional standards of each institution will
be explored. The specific skills and attitudes this class seeks to develop are:
social “adjustment, personality development, English language skills, understanding
information technology for communication, human relations, team work, organization,
office work affairs, acursory understnading of labor law and quality work
management. We will conclude the class with an explanation of specific
professional skills and ethics. Students will be expected to have a firm
understanding of writing and preseting work projects,as well as crafting summary

reports.
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asiindsrauntseiRzwingnszaneResuazdngnsiend  6(600)
(Field Experience in Radio and Television)
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Training in radio and television broadcasting in govemment sections enterprises or
private businesses by using both theoretical and practical knowledge that can be
applied to the actual situation; providing orientation about the details of the training

and supervision for the concluding discussion

ARAIANWT 6(600)
(Cooperative Education)
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Students enter the workforce according to their specific fields of
study for 16 weeks (or not less than 600 hours ) integrating the theory
explored in the university with the practice involved with the occupation.
Students are expected to engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senior officer
andfor advisory tencher. The mission of this class is to imbue students
with the skills, body of knowledge, character, personality and qualifications

directly related to market need.
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