wé’ngmﬁﬁ@ﬂ ANNASU TR
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FaRnURgaNAnEY  WnAneNaEsEaAE AT
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1 dayavialy
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1. sﬁ’mmz%wﬁ’ﬂgm
1.1 sanangas : 0235 / SWaaP13¥ 1639
1.2 %ﬂwﬁﬂgws
Honenne . AaUmATTTA ENe BNV iae fiBauazn1T 1IN

FoN1ENEINg Y : Bachelor of Arts-Rrogram in Tourism and Hotel

2. %@ﬂ%iyiyﬂ

%@Lﬁﬂﬂqiﬂq\fﬂﬂ : AaUFMnTHTIR (ﬂ’ﬁ‘ﬂlﬂﬁLﬁﬂ"lLLZ\lZﬂ’W‘ii‘NLL‘?N)
%@Lﬁummﬁmqw :‘Bachelor of Arts (Tourism and Hotel )
%’ﬂﬂlﬂﬂqﬁ’fﬁ/]ﬁ PR, (ﬂq‘iﬂl'ﬂ\?Lﬁ%l’]LLZ\IZﬂW‘iT‘i\?LL‘iN)
%'faﬂ'@mmﬁmqﬂ : B.A. (Tourism and Hotel)

3. wangATUATaIIITEINNEN
3.1 mangns
3.1.1 AMUIUNHIEARTINARBANANG RS
nangrIAaLAnTindin aaArnisvinafisauaznislsouas

faviBaulntasndn 157 winefe

3.1.2 Tﬂsaﬂ%ﬁwﬁﬂgﬂs

[

Mﬂqmu‘%mﬁﬁﬁﬁ@ﬁ’mgﬁm ANAEINITYIBSTILAZN15199uTH Usznaudag

153

AR ARLARTNNIAIEIUAZUARENGNTE A9Tl



WRHNIAIYT

LM AND.

CPLERE))

NANFATLFN

CPLERE))

NANFATUTULF

CPLERE))

1) RKNAIAFAINSANYIT (U

Tdiaandn 30

Tdiaandn 30

Tudiaandn 30

1.1 NNIPINTHINATNT - 12-15 12-15
Aoans
1.2 NFNATINYEYANERT - 3-6 3-6
1.3 NFNIBIANAEAT - 6-9 6-9
1.4 NUATIAAANERT

- 6-9 6-9

AeFARSLAYIA LI AS

2) NHIAIYILRBNIL AW

Tdiaandn 84

Tvinanda 96

Taivimandn 121

2.1 NGNAIUNW - Tyiflosndn 48 24
2.2 NN NBNTIAL - Tislaandn 30 60
2.2.1 ﬂ@juﬁmmﬁviml,ﬁm - - 30
2.2.2 NguATINI3l39usH - - 30
2.3 NEHATNBNADN < Tifiaendn 12 30
2.4 ngxAEANUsTauNI5ol . .

FYZW

3) KNIAITNRDNLES

12 1
Tisiaendn 6

12 1
Tsiagndn 6

12 1
Tisiasndn 6

FIRIUNUIL AN

Tisiasndn 120

Tsiagndn 132

Tisiagndn 157




3.1.3 laseaS19snedannasdrfmnuiiall

1) ¥NIAIAINISANEIIAA éimt,%ﬂmqﬂmjuﬁmfﬂﬁ@ﬂﬂdq 30 yidqefie

1.1 mju"&mmmLmzmsﬁamﬂ‘%ﬂu

1500112

1500113

1500114

1500115

1500116

1500117

1500118

1561110

1571115

1581107

1661108

1671104

1681103

(U9AY) F83s

e neienisReasnaznisfuAu

(Thai for Communication and Information Retrieval)
ANENBIN HAUgY 1

(Foundation of English 1)

ANENBINHAUGIY 2

(Foundation of English 2)
(Waan) Buy

NN EIBIAEINTT
(English for Academic Purposes)
A1TRNEUNTENEING Y
(Reading Practice of English)
Anednduug I IRIng
(Basic Writing of English)
Vng:mﬁwmm%y’uﬁugmmmé’mqw
(Basic Oral Skills of English)
mw%ﬁﬂqmﬁmﬁu

(Jopanese for Beginners)
Ameaesdi

(Chinese for Beginners)

e adiaadn

(Malay for Beginners )
e AT e

(Korean for Beginners)
AEra1Dees

(Lao for Beginners)
aEaNsdan

(Khmer for Beginners)

12— 15 Adaefia

9 uUlgfa

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 -6 dUlgfa

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



ANE NN NI DI

1691103
(Myanmar for Beginners)
1711108 aedsaunsidesdi
(Vietnamese for Beginners)
1741101 awndulailidedesdin
(Bahasa Indonesia for Beginners)
1.2 ANITINYUEAERT Fau
(U9AL) B
2522203 AMWETINUIAINS
(Knowledge Led Morality)
(WaBn) @8y
1500104  AINAZIVBITRR
(Meaning of Life)
1500111 qﬂqusﬁumﬁﬁmﬁu%ﬁm
(Well-being for Living)
2000103 guUyN3ENINIBITIN
(Aesthetic Appreciation)
2500101  WRANTINNHEETUN1TRRUNAY

(Human Behavior and Self Development)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 -6 dlgfin

3 s

3(2-2-5)

0 - 3 Waefin

3(3-0-6)

3(3-0-06)

3(2-2-5)

3(3-0-6)



1.3 NENIIRIANFINAT 138194 6 -9 wlsfm

(U9AL) Bau 6  wuefin

2500102 Adlmne 3(3-0-6)
(Thai Living)

2500107 ®FuuANEN 3(3-0-6)
(ASEAN Study)

(\a8n) BuK 0-3 vidoeds

2500103 Afilan 3(3-0-6)
(Global Living)

0500108 FAmTUAIWIAREN 3(2-2-5)
(Human Beings and Environment)

2500109  ANFIALATHININDLNL 3(2-2-5)
(Self-Economic Sufficiency)

2541204  wyudAUsTINTNGA 3(3-0-6)

(Man and Nature)

1.4 mjw‘immﬁmmﬂm% ANEIFINASUASIIAIKIAT Buu 6 -9 widaufn

4000107

4000106

4000114

4083202

(U9AY) 58634 3 vdnsfie

walladansaumeiesan 3(2-2-5)

(Information Technology for Life)

(Waan) By 3-6 wiasfie
A9RALAZNITFRRKTA 3(2-2-5)
(Thinking and Decision Making)

Angpnansfianonmiin 3(2-2-5)
(Science for Quality of Life)

Auiagunw 3(2-2-5)

(Sports for Health)



2) NNIAITNRNIEAN Feuliiaandt 121 mdoaefin
2.1 ngadzuny  Beubidoandt 24 wiiefe
3572208 @q@]ﬂ’]‘lﬁﬂ‘i‘ﬁmﬂﬂiﬂ@%ﬁlﬂ’] 3(3-0-6)
(Tourism Industry)
3572210  weAnasainvioadien 3(3-0-6)
(Tourist Behavior)
3572217 @ﬁﬁ@ﬁﬁmmzmﬁu‘%mﬁmmqﬁLﬁymém 3(2-2-5)
(Introduction to lodging and Food Service Business)
3572218  A@ANHNUANIT 3(2-2-5)
(Psychology for Service Industry)
3573408 wialulagansaumasmsuniesfinauanislsiisn . 3(2-2-5)
(Information Technology for Tourism and Hotel)
3573409  A99UTUSI0ATENLALNgMINEAMSUINTaLTieaua:  3(3-0-6)
A9 l59uTH
(Professional Ethics and Laws for. Tourism and Hotel)
3573410 m‘a‘@'fmm‘a‘w%wqﬂﬁuwéﬁm%umﬁﬁmLﬁmLmeﬁ 3(3-0-6)
T5aus
(Human Resource. Mahagement for Tourism and Hotel)
3573506 ﬂqﬁqﬁﬂﬂQELﬁ@ﬂqﬁﬁ@QLﬁﬂﬂLLﬂ:ﬂq‘a‘T‘i\?LL‘iN1 3(3-0-6)
(English for:Tourism and Hotel 1)
3573507 mmﬂ“’mqwLﬁ'@mﬁﬁmLﬁmmzmﬁfﬁmﬁu2 3(2-2-5)

(English for Tourism and Hotel 2)



2.2 NENINBNIIAY F8H 60 nuqfin

3572219

3572220

3572305

3573212

3573403

3574912

3572221

3572222

3573209

8574209

2.2.1 mju"&mmsviml,ﬁm 30 iHaefia

1) F2INITITNY MS9ANTS WAL AISAMHUINISYIBIL e

ANIIUHWLAZRAWIN5YIBaTien
(Tourism Planning and Development)
msviesfisnatined

(Sustainable Tourism)
gﬁmﬂmﬁmszwuﬁﬁuLﬁ@mﬁﬁm e
(Geography and Culture for Tourism)
A1TDY Lﬁmgfmu

(Geography and Culture for Tourism)
a1@enfneienisiesdisn

(ASEAN Studies for Tourism)
N19RN9IUALATHAMTU AR MNTINYID e

(Survey and Research for Tourism ‘Industry)

2) FNTANHHURLIANTFINIHNIYT

ANIINUHWLESOIST AN Ten
(Tour Planning“and Organizing)
AT

(Tour=Guiding)
NANNITIUFILAEINANTT0U
(Transportation and Airline Business)
mﬁﬁmmﬁﬁqﬁﬁ@ﬁmﬁm

(Tour Business Management)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)



2.2.2 mju%mms‘fﬁusu 30 BKHaefin

1) FAINTITITTUNY N159ANIS LL@%WGN%”I?"I”I?T?\‘ILL?N

3572309 ﬂ’]‘i@]?\]’]ﬂT‘NLﬁNLLﬂzﬂ’ﬁﬂ’m
(Hotel Marketing and Sales)
3572310 N9 LLNHLL@ZW@JHWﬁq‘iﬁ@T‘i\iLL‘iN
(Hotel Business Planning and Development )
3573312 ﬁZUUZ\ﬂ‘iZ\IHL‘V]ﬂLL@Zﬂ@NWQLW@%Lﬁ@ﬂWﬁT‘i\?LL‘§3~|
(Information and Computer System for Hotel Management)
3573502 mﬁﬁwmqW?mmw"fuﬁqﬁﬁw%mﬁ
(Personality Development for Service Professionals)
3573601 ﬂ’]‘i‘%"lﬂ’]‘ii‘NLL‘iN

(Hotel Management)

2) AINISATRRITREALNITIANAISHBINN

3573304 N159ANTITAIUAEN
(Front Office Management)
3573305 N159ANTSITHLHLITH

(Housekeeping. Management)

3) FYINITAURRITHUAE NITIADIRITURELATDIAN

3572303 mﬁé’mmﬁmmﬁm:m%mﬁu
(Food and Beverage Management)
3573308 N199ANISIAAIANTLATNNTSALALY
(Restaurant and Catering Management)
3573313 N1IANEINILILAZN1T9ANITAST
(Kitchen Operation and Management)
3574103  NN9ANNSA INATWATLNS

(Club and Bar Management)

3(3-0-6)

3(3-0-6)

3(2=2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2.3 ngudvnamidan Beulilesndt 30 viiefe
2.3.1 n@ju’i%ﬁﬁ'qTﬂ Baulsdiaandn 18 wiagfim

3571203 UseiRrandauaznisvieadien 3(3-0-6)
(Thai History and Tourism)

3573211 ﬂ’]‘i‘%"lﬂ’]‘iﬂ’]‘iﬁ@\?Lﬁ%l’]@\‘if\!?lﬂqw 3(3-0-6)
(Health Promotion Tourism Management)

3573213 ﬂq‘i‘%‘lﬂ’]‘iﬂ’]‘iﬁ@\%ﬁﬂ’]@@Lmﬂﬁ‘l‘i 3(3=0-6)
(Agro Tourism Management)

3574210 ﬂ’]‘i‘%"lﬂ’]‘iﬂ‘izﬁﬂ AN99AN13 LL’Z\lzﬂ’ﬁ‘ViﬂGLﬁﬂ"lLﬁ@Lﬂu‘iN’fﬂ 3(2-2-5)
(Meeting, Incentive, Convention and Exhibition Management)

3574211 NNAANITEMNTRINIEIRRAZTIBIT 3(2-2-5)
(International and Local Cuisine Management)

3574913 ﬂ’]‘if\ﬁlNuqﬂ‘izLﬁﬁu‘fﬁﬂﬂﬁﬂ@q@]ﬂ’]ﬁﬂi‘mﬁ@ﬁL‘ﬁf—_l’] 3(2-2-5)

(Contemporary Issues Seminar on Tourismuindustry)

2.3.2 mjummahaﬂs::mmﬁmmmﬁw Lﬁ@ﬂﬂ@ju"fmﬂ@jmﬁa Beultiaandn

12 Mdnefin

1) naNATEIYLu

1564713 pwndiiionisaumin 3(2-2-5)
(Japanese for Conversation)

1564714 mw%ﬁﬂuﬁm%’uqﬁﬁ@mﬁﬁmLﬁm 3(2-2-5)
(Japanese for Tourism Business)

1564715  anmnsfiudmiunninien 3(2-2-5)
(Japanese for Tour Conducting )

1564716 mma’jﬂuﬁm%’umﬁfﬁq W 3(2-2-5)

(Japanese for Hotel Communication )



2) mjummﬁu

1573712 mmﬁwﬁ@mﬁﬂuwm 3(2-2-5)
(Chinese for Conversation )

1573713 AMEIANAMTLGINaNI5Yied e 3(2-2-5)
(Chinese for Tourism Business)

1573714 perAuamSUnasfien 3(2-2-5)
(Chinese for Tour Conducting )

1573715 AEIAUAMSUAS199UTH 3(2-2-5)

(Chinese for Hotel Communication )
2.4 mju%mﬁnﬂ%ﬂumsgﬁf‘imﬁw 7 vdnefn WABNIBYNIIN LN IALKNAT

2.4.1 wuUEnUszaUNISaIITITN
3573801 nMawiRssinUszaun1saiTdwnBiefieauaznislsauss 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
3574801 nnsRnUszaUn1saldnnasyiesiiaauasnslaeuss 6(600)

(Professional Experience.iniTourism and Hotel)

2.4.2 WUUNRAIANNT
6003801  LHAUNFNAAFNL 1(60)
(Cooperative Education Preparation)
6004801 ~aAAFNEN 6(600)

(Cooperative Education)

4 RNIAATNRBNMAS FeulNtiaundn 6 viasfa

Waan3ausneinnia T Tmﬂﬁﬂqmumﬁwmﬁmwﬁgﬁ%mmw Taa ey

sneATTiALEeHNILEY wasdesHiusngfmdinun ideulas Huninafingos

hunousinisdiSeramangnsi



3.1.5 A1BBU1YSIEIT
1) RKNAAFAINSANYITA (U

1.1 mju"&mmmummsﬁﬂms

a va 2 2

SHRIUN FauazAratulusIEden mefin(gu-UHuR-Aan)

1500112 ﬂ”l‘lsl”l?‘i’l?.lLﬁﬂﬂ”l‘i%ﬂﬂ’]‘iuﬂzﬂ'ﬁﬁuﬁ‘u 3(2-2-5)
(Thai for Communication and Information Retrieval)
nawannEznE e lnelFifinannddaeesnmn e fiduesodle
NS RENTUAZNNTRUANENTHN T MNNININTATHA. NEaTL 119RAIN
AN9TENEANINLAZNNTHNARBNANTTRLAN 9 nansfineadesiuidadszsniu
TATINNT L LINANTTN B NRUE 9NN
Development of Thai language skills.in recognition of Thai language
for communication and information retrievals from various sources; conclusion,
interpretation and presentation ef. the findings relating to daily life focusing on

process of integrated language skills

1500113 mmé’anquﬁugm 1 3(2-2-5)
(Foundation of English 1)
mﬁﬂ’wmﬁﬂmquﬁmqwLﬁ;@mﬁﬁ@mﬁ (ﬂq‘iﬂ\? 730N NITEULRY
nned@un) ielRndnanmnisinmendnguiug A umisinnisuazdann
Development of communicative English language skills (listening, speaking,
reading and writing) to enable students to function effectively in a basic range

of academic and social contexts.

4
1500114 ATHIDINGENUFIN 2 3(2-2-5)
(Foundation of English 2)
1 4
FuisiasiFauNIian: 1500113 MEIBINGUAUFIN 1
AINAUYINEEA BN uIANN1TREANS WelRNANen w51
o & & S a o
ﬂ’ﬂsi’mﬂﬂi]iﬂwugqu?ng\ﬁuu‘a‘UVW]N’]‘?ﬂﬂq‘iLLZ\IZZ‘NV"IN
Further development of communicative English language skills to enable

students to Function effectively in more advanced range of academic and social



SUAIYT

1500115

1500116

1500117

1500118

a v

P ° _a P . a a 2 2
BN ATBEUIYSITRIIUT W%Qﬂﬂﬁl(ﬂﬂiﬂg—ﬂgjum—ﬂuﬂ'm)

AEIBINGELTIEINIS 3(2-2-5)
(English for Academic Purposes)
ﬂq‘iﬁwuqﬁﬂEZﬂquﬂvﬂﬂi‘IHLﬁi@ﬂq‘iﬁlﬂﬂq‘iﬁﬁﬂqﬂﬁﬂqﬂ L%@NT%NL%’EM’]
ANEang e [Uuazn M Sang wiBsinnnns uanunilBeudurinuznisden
NHIBING Y m‘s‘?lﬂsf%mm@“\mqwLﬁ'@Lﬁum‘%mﬁﬂsfumﬁﬁﬂmﬁqmmmLL@:
snAdeTumIaNIZNg
Development of integrated communicative English language-skills bridging
the gap between general English and academic English needed. it'the learner’s
field. Study skills for English language learning. Practice in utilizing English as a tool

for individual study and research on a particular field of ‘study.

NSRNETHNTLIBING Y 3(2-2-5)
(Reading Practice of English)

WARANTITENN UWAHNEMULNAIINTINANTANY INTIIARE19895 1 9

Reading techniques and practice reading passages of different types

including external books;

NS AL UTRAUFIUNTEIBING M 3(2-2-5)
(Basic Writing of English)

Andulszloasing q AlEndnlennsnipdnegndias

Students practice writing sentence using the correct grammar.

ﬁnuzmsygmﬁguﬁugmmmé'eﬂqu 3(2-2-5)
(Basic Oral Skills of English)

Hnvinwznisne el fiuniseanidaanin wiessduazuszlon
atgndins AnAluaaUnENIURLgIusing o

Students practice oral-aural skills with emphasis on basic stress
patterns of words and sentences and practice listening and speaking simple

dialogues.



SUAIYT

1561110

1571115

1581107

P ° a o 1 a a a va 2 2
YAUNSATIDEUIRFTTIINT Wu')ilﬂﬂ(ﬂi]iﬂ{]—ﬂﬂutﬂ—ﬂuﬂ’]’])

mmﬂﬂmﬁmﬁu 3(2-2-5)
(Japanese for Beginners )

Anvinue 4 vinwe agnsysmnnig lagfiniineznisils nsesnideuay
AanATUAg A AR szd . Rnvineznis@eudszlondne q Anvinug
mﬁ@'m%@mmﬁy’uﬁ AR T LEARUTra1 50 SaveRnE uasAndas NS
B9 AMEATUY UALFIDNETAWE TAUGH LTzl 40 6in

Practice of four integrated language skills focusing on‘listening,
pronunciation and basic speaking skill in daily life, practice of simple sentence
writing skill, reading of short passages, vocabulary,using'in daily life, including

study and practice of forty basic letters of Hirangana,.Khatakhana and Kunji

aEFEaedin 3(2-2-5)
(Chinese for Beginners )

SELUEVANARSENEINETINAN wasnAnideedlesiadnusAuRn
gt 23 Ustluauaztiearpatneing Ansuasiinidenlaseadnfiugn
rosgUstlanfiduuasdie, saanauAnuuaziinnis lnanmgnas Su-Tne uag
Tna-au

Mandarin-Chinese phonetics and introduction to Chinese letters, practice
of reading.vocabulary, phrases, simple sentences and messages, study and
practice:of basic Chinese structure writing including study and practice of
using a Chinese dictionary, Chinese-Thai and Thai-Chinese dictionaries

4

AN nagiiadin 3(2-2-5)
(Malay for Beginners )

AasEnsinuete 4 BEHI9YITUINTT ﬁﬂmgﬂﬂﬁﬂﬂmmzfqmmiﬁ
Mg diAnumaumn At hdindazdnde THund ansvinme nnsuuzine
AMTUBNEN N1sZares Wiudu n1sFinsudanan 7 AMMNFNFTUUAADY

Aan i nadenlszlandne oq 4



SUAIYT

1661108

1691103

FauazAabuasiedun wiefin(gui-UHua-Auain)

Practice of four integrated language skills, study on basic Malay structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Malay sentence

writing.

aun e 3(2~2-5)
(Korean for Beginners)

Anvinueio 4 adysunis Anengidadeanaslasnnsoiiugiu
dhinuann A EInUsza T Hur nieinviag msuusida nnsuen
At nageees il nsRindudanaua 7 AMmIsORTULATABU AT N A
mad@eulszlandne q T#

Practice of four integrated langudge-skills, study on basic Korean structures
and grammar focusing on speaking.in-daily life situations such as greetings,
making introductions, telling.time.and buying things, practice of reading short
massages, making coriclusion including answering questions and simple Korean

sentence writing

aEwsidadu 3(2-2-5)
(Myanmar for Beginners)

Rvinueis 4 oenoyaninig Anengusslonuasliennsalfiugsi
AnUNaWnuf E EanUszand [Hud nevinme nasuussien nsuen
LIRN ﬂ’]‘i%@?l@\i Lﬂuﬁu m‘j@'mﬁﬂﬂ'm%mwﬁy’uﬁ mma‘aﬂ‘gmm:mu
Aan (i nadewdszlandng o

Practice of four integrated language skills, study on basic Myanmar
structures and grammar focusing on speaking in daily life situations such as
greetings, making introductions, telling time and buying things, practice of
reading short massages, making conclusion and answering questions and simple

Myanmar sentence writing.



SUAIYT

1671104

1681103

1711108

FauazArasuesedn wiefin(ngui-UHus-Auadn)
aEaa B 3(2-2-5)
(Lao for Beginners)

Anvinueiis 4 ageysoiinis  Anwnguiuszleauazlaannsoifugin
ShRnunanT A hERaUszet Bud nevinvng naueerinda nnsueniaan
nnsgeraadudn nisgminduiansiuaw 7 H1N1TOFTUUATABUAIN TN
T nsdewlszlandng 9 T

Practice of four integrated language skills, study on basic Lao.structures
and grammar focusing on speaking in daily life situations such-as!greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and Simple Lao sentence writing

D TIE T 20 3(2-2-5)
(Khmer for Beginners)

Anvinueiis 4 agwysiings AnwigUlsloauaslasansolitugamn
ShAnunani i hdanuszsais Thud nevinvng nnsuusiisia nnsuen
IR ﬂ’]‘i%@ﬂﬂﬁ Lﬂuﬁu m‘:‘@'mﬁﬂﬂ'm%@mmﬁy’u | mmaﬂﬂ‘gﬂm:mu
Aanld nadedlszlandng oq 4

Practice offour integrated language skills, study on basic Khmer structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Khmer sentence writing

v
ANENIYANINITBIAN 3(2-2-5)
(Vietnamese for Beginners)
Anvinueziia 4 adwysonnis  Anengusslaauarbennsoiiugm wis
ANUNEUUNT W Eanlsyands Hun N19inyng N1Suesinga N1SUanaan
4 [ v 1 =T 1 v & ) ¥
nsgered udl nMseuRnguiannau o amnsaagy URZADL AN (G

ma@enlszlandne g T#



SUAIYT

1741101

2522203

FauazAabuasiedun wiefin(ngui-Uua-Auain)
Practice of four integrated language skills, study on basic Vietnamese
structures and grammar focusing on speaking in daily life situations such as
greetings, making introductions, telling time and buying things, practice of reading
short massages, making conclusion and answering questions and simple

Vietnamese sentence writing

mudulasidadasdiu 3(2~2=5)
(Bahasa Indonesia for Beginners)

Anvinueia 4 aesysonnig  Anengustleauaglennaoiugmadiu
Anunaunun i h@inuszeniun Burd n1einmig losiusie nsueninan
nateves dugu nisenifinguionanaeu 7. FIHEORTUUAZABLAIDN
T nedawlszlandng o

Practice of four integrated language skills, study on basic Indonesia
structures and grammar focusing on'speaking in daily life situations such as
greetings, making introductions, telling time and buying things, practice of
reading short massages, making conclusion and answering questions and simple

Indonesia sentence-writing

1.2 NI INRULANAT

ANEITH WIAIINE 3(2-2-5)
(Knowledge Led Morality)

a A AaYv o o = o P P
ANTHARTILLBABARYIF OB YANNTT NITUIMNIUATENEANARS
AIRAUINITIEENS2D9NEEE NNTAABIEENATIA NITHUIGENTNNNE LA
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fauazArasutestein wiefin(ngui-Uus-Auain)
Concepts of vision, theories, principles; process and strategies for learning
development; creative thinking; intellectual, physical and mental development;
being proud of Thai citizens; being aware of good citizenship; Thai citizens with
knowledge leaded by morality and culture for living, good quality of life; responsibility
for society; being aware of natural resources and energy conservation; self-

sufficiency; reqular self-study; and integration of theories into practice

AITHIIIADITIN 3(3-0-6)
(Meaning of Life)

Widnlafanisfinunannesersddin  AnnunNIgY89ERn N13RNNTIn
Tudsanilagiuuarlangainemaniuazmaluladaismuns nainenas
IRIAHAANFNAHEITHURLMANATNNE  (Us2ans [Hunsufilgmuasimmn
oy enazdas mﬁﬁwm@mﬁﬁﬁuLL@:@‘%ﬂﬁ‘j‘mmwﬁﬂmﬂuﬁiiu%ﬁmﬁ
Neufqe A IPNTAR AR

Understanding a study .on meaning of life, definition, living in present
society including in science-and information technology era, application of Buddhism
doctrine and  Buddhism-principles for problem solutions and development of
intellect, life and*society, development of morality and ethnics based on the

Buddhism doctrine for peaceful society

qzlqu?umsﬁmﬁu%’m 3(3-0-6)
(Well-being for Living)

ANMNMNNEUAZIBLINEIBINARNEY ANy wazAI NaLTuly
NSELUNARN®EA ﬂ’]q&liﬁl@dLWﬂﬁﬁLL@zﬂﬁﬁﬂizﬂ@UL’%@ﬁLWﬂ WRUINTIT2DY
NHBIANAUEAINNNA INHZEUUAAR WORNTINNNINALATNITUEADDN
FUAMNINA FIaNuazImUsTsHAfunUmTun1andananaAtnig e
NTLUIUNTTEN Lﬂ%NﬂW‘iL%%JH?L%@Q LR

Meaning and scope of well-being for life and the usefulness of
studying well-being including sexual well-being such as human growth, sexual
relations, personal skills, sexual behavior and how to reveal sexual well-being.

Social and cultural sectors affecting sexual well-being instructional process
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fauazArasutesiein wiefin(ngui-Uue-Auain)
FUYTUATNADIHIN 3(2-2-5)
(Aesthetic Appreciation)

NI DFAN TWAFASTINIA TN mmeimﬂsfuquw‘%mmm‘i%amﬁﬁm
fugwisemans@angAnssulaadowy anudAnyeesnssuiiuaaadum
PRIANRASN NN (The Art of Imagery) AMERSN19N13IHEN (The Art of Seund)
LALANERNNTIAREUIA (The Art of Movement) gviFAat (Visual Arts)
Aaly Auea (Musical Arts) WazAaLzN1TuaRY (Performing Arts) HAndne
nEELEB9AIAN9N (1) SAUNETAN (Precognitive) (2) HavdivsEANNAILAS
(Acquainted) Wag (3) ﬁﬁL%ﬁqﬁy’umwmu%a (Appreciative) e T lENNT
ﬁﬁ:ﬂumﬁtﬁ*’mmmﬂwmu%\qum‘%ﬂmw (Adsthetic . Appreciation)

Identification of aesthetical science;.definition of thinking aesthetic and
behavioral aesthetic in brief, importance. of ‘introductory perception of the art of
imagery, the art of sound, the artof-movement, visual arts, musical arts, and
performing arts through learning.processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level*for getting experience in aesthetic appreciation

WEANTTNNUEITUNITAMIAN 3(3-0-6)
(Human Behavior and Self Development)
nePnTsnaREduara g adeuiengfingsy N1TRMUIANLE928Y

o o

ned wREdRMTREIRNTINIREani e nnTagTaniuedaduge

L]
Human behavior and casual factors of behavior, human self development,

human relations for teamwork and peaceful society
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1.3 NANITINIANATERS

Falng 3(3-0-6)
(Thai Living)

Anunirdann Tamsssnuastssndiine n1swAsuulaseesiaan g
ANy reelsEiRmans e UssTRmanstiaiin nazuannisinen
UspiRmandiiasiu madesnminaseieluiiaqiis Sgasemnuwisamerion -
Ansaativifaqiiu NNIUENITIENN TR T UNATaadn oy

saan nszuyiesd afin Taqiiu aunas

Types of society, culture and Thai traditions;.change of Thai society,
importance of Thai history, local history, learning jprocess.of local history, present
Thai government and politics, constitutions of (Kingdem of Thailand, national and local

administration, social problems, past, presentand future paradigm

ANBUUFANET 3(3-0-6)
(ASEAN Study)

UsrFRnanudunn WaminisUsssasenden nalnanduuw Ufayayndn
AagAdNdaniiealiBen nginsenden Adevied daquszasd wWlmang
Trsaasanng I iandndmiuasiisnaes AFTA annsAaEUALANINLATEERS
ﬁugmm:mﬂumLﬁ‘?jﬂmm:m&;m asfaznavureasndIaTafidnan sy
algzmnnATEgfiannGeuuas semaig nsaindanmeglssmaneden

History, development of ASEAN Association, ASEAN mechanism, declaration of
ASEAN cooperation, ASEAN Charter, vision, objectives, goals, structure, origin of
vocabulary and AFTA, Free Trade Area and economic infrastructure, ASEAN
associations and rationale, components of partner countries affecting the economy

of ASEAN Association and Thailand, changing Thai society for ASEAN Association
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Adlan 3(3-0-6)

(Global Living)

anieisugiasoan n19idles n1sUnasesesslanilaqiu wanszny
nanNAsEgiadian nafles nsUnaseseeslandedeanineg n19U5uRa
ravdsnnnesontafsuuaesdeanlan iungusing g tulan (gls

218em) ArsziemseaneedrsEgialan (i

Situations of current economy, society, politics and government, effects of
global economy, society, politics and government on Thdi~“society, adaptation of
Thai society accordance with global change focusing on countries from different parts
of the world (European countries, Asian countries),. analysis of future economic

directions

FnAATEgAINDIN 3(2-2-5)

(Self-Economic Sufficiency)

]
4 (4 g va A o o

Ao daassiuadiinufusifeaiuanamung  ANFIAY LAY
LN AT ARATN L Sy g Aewelfiey Sufinsinanwazanasia
hnwszumaniansidegiaginaanasnnumists e inssmintuasdndoy
faad Aandtdiate luansmsneres S asygRane e gﬁﬂiyiyqﬁmﬁ'u
AHNFORNAONT wazuHIaREEn (U T TN ATt Aneenues Wamn

o =

mﬁmumﬁu%ufﬁ@ﬂmmﬁ waliesuardsEn HnngAnengeu TazAuviastu

'
Y A = a va A

ﬁﬁ‘jzﬂum'm@?ﬁL%f«vLﬁﬂsfﬁl,ﬁmmqmmﬁﬁﬁﬁLm%a vaaUfiRe3eluAsaE 0
(Fudennisusuliiaenagasiulusunssiniiaew)

Analysis, synthesis and practice of meaning, importance and strategies
for living development based on the self-economic-sufficiency philosophy of His
majesty King Bhumibol Adulyadej emphasizing on the importance, knowledge,
understanding of the philosophy, local wisdom, application of the principles and
strategies for self-living development, sufficient and sustainable development for

organizations and communities, study visit to successful community for practical

guidelines (Contents should be related to  the fields of students)
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2500108
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FauarAraBuigseByn wiefin(gui-UHua-Auain)
FanuRIwIndan 3(3-0-6)
(Human Being and Environment)

AHWNTE  ATHENATYIBNISNEINTTITHENR FINIRRDN AITHENWE
L%\i‘a‘:umzwmméwﬁﬁuﬁ'@meé’@u AITRAHUILAZNT ENSNEINTETTHEN
ﬂ’]‘i@lé‘%/ﬂﬁﬂ’)ﬁﬁﬁ@ﬂﬂ%@qﬂﬂq\?%’]ﬂﬂw(’f%ﬁﬂdﬁlu AgAiiufanssn el
AN ERS LA ALK AT AR NANTZNUABRILIARDHNLAZNAIY _ATSHIETH
ﬂq‘g\i%ﬂmum@jumm@mmwﬁlqLLfmﬁmLL@szwmﬂ‘sﬁﬁmqﬁ Wingenrind

v 1

ANS ESNLINTDLNEATIA N5 FNRINIHALIE N0 tansaw “Aaufaafia

U 9

1 £ 4 1
A a K o/

FHonley NanTEUAAATNINNIZIaN5an ATNIANATIN LTSS

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity conduction by using science and technology
affecting environment and energy, jpromation, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of alternative energy, global warming, concerns and effects

of global warming based.on-the principles of sustainable development

NHUENUETINTR 3(3-0-6)
(Man and-Nature)
AU RS s mnaiUsTaR naaeuas
YNl ﬁﬁmﬁLﬁ%‘iﬂmmmm\mwﬂ’umﬁﬁﬁumﬁ leyn1aening
NUBENUEITHIIR NNITAINGANNETINGIF HANTENUINNAYEITNIIR N1TATY
agaaniuiussanenf Fetsdofuuardupguivlussdiuyans Ussmanvinsiu
Uszmanlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural

crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels
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4000107 walulagssaumaminadta 3(2-2-5)

(Information Technology for Life)

sruumallaansaume AonRamesisisvnansmusetinuardony
asttammalulagasauma [Funa Lﬂ%@\?@qﬁﬂ‘iiﬁﬁﬂmﬁfum@% NNTU4THIA
watiaya n1adpnnssmliays nsuaIAESLAzNTReRNTTBYA. LTy
wapdneAeNNImesIINTsLgMinya uarunasliayqsineg Amsun1sAneEn
AUAGT NIFYINTIENTH NITHILERBRAITHIALN1TANTITIALTv a1 T D198
UgeAnann saudentaimawanayneiieyayn

Information technology system, influence of computer on life and society,
practical use of information technology, computer ‘equipment/tools, information
management, searching for knowledge and communication through computer
networks from database and various, sources of information for searching
information, writing report, presentation and efficient living including respect

of intellectual right

4000106 ASAAUREAISARRNTT 3(2-2-5)

(Thinking and Decision Making)

NANNITUALNTTUIUNITARYDINYEE ANAARENETIA N15AIAT1eA
Yaya. 199615 A3INANERs N1SIRMAKA nSTUANNNIERANle NsuaNNIg
WANMIANNENINENANERS aNNMTIBLAN uaznnTUsvend T unnsufiiam
TAnUsrandu

Principles and thinking process of man, creative thinking, analysis of
information, logics, reasons, decision making process, searching processes of
scientific knowledge, linear equation and practical application for problem solutions

in daily life
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"mmmﬂmﬁﬁﬂqmmw%’m 3(2-2-5)
(Science for Quality of Life)
ATEUIUNTAENANENFERS iR lllad ANTHIANHENNANYANTRAT

1 a

mﬁﬁzﬂ‘ﬂsﬁﬁ%‘fum‘sﬁwm@mmw%ﬁm Tﬁﬁﬂﬁ\i@gj@quﬂﬁﬂﬁxﬁw%mw%ﬂ
mwﬁﬂﬁqmﬂﬁwmmmmﬁﬁmﬁﬁmﬁwmmm%ﬁﬁm’@myﬂﬂ ANTNUWIRADH
MNAN N19HBILATTHUTTTH ﬁﬁmwﬁwNﬁwmmmémﬂﬁzqﬂﬁ%lﬁ@
ATNINETR

Process of scientific and technological development; application of science
for life quality development; happy and efficient living regarding the effects of

modern science and technology on man, environment, society, politics and culture;

application of scientific knowledge for quality-of life

ﬁWﬂLﬁaq’amw 3(2-2-5)
(Sports for Health)

AHnEng 3aUYne. degUsrasAuaznUszlamiiasnisennindainie
uaznsniiegua i renadesiunmasiy anmEnenng anmmi§utios
NNTIIILNU mmwmﬁﬁmmmmmﬁ@@ﬂﬁqﬁ\imﬂLL@:ﬁWﬂLﬁ@qﬂmw ANET
mmﬁuﬁuﬁ%mﬂ@é’ﬂﬁﬁmumLﬂ%mqﬂmw W 8195 819Nel AuwInden
quAgaAna sasrenisiinfivafeganmliaannuniasnisuazendin
A

Definition, scope, objectives and benefits of healthy exercises and
sports regarding age and gender, body, sickness symptoms, planning including
following up getting exercises and sports for health, study on relation of factors
affecting health promotion such as food, emotion, environment, personal health

including playing sports for health in fitness centers and sport centers
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2.1 NENATILAY
Qﬂﬂﬁﬁﬂ‘i‘iﬂﬂ’l‘iﬁﬂ%ﬁﬂ’l 3(3-0-06)
(Tourism Industry)

Unumn mmﬁqﬁty NAUTENBY ﬂ@ﬂ@qﬁlﬂqiﬂﬂ‘i‘mﬂq‘iﬁ@\iLﬁ%J’JLLZ\IZﬂW‘i
U%ﬂqﬁﬁﬂﬂﬂmzLL@zﬂ‘i&ﬂﬂ%@ﬁﬁ;‘iﬁ@ﬂ’]‘iﬁ@ﬁLﬁﬂﬂLL@:ﬂqﬁU%ﬂq‘i asdnTTAtnTng
ﬁﬂﬂq‘iﬁﬁﬁLﬁﬂfJLLﬂzﬂTﬁU%ﬂqi Nf\lﬂ‘iZ‘Vm‘V’m@q@N’Tif‘iﬂ’i’iﬂﬂ’]‘iﬁﬂﬁLﬁEI’JLLZ\IZﬂT"J
MR LE 1_I°VH_I’W]?I@\Lﬂ’]ﬂ%ﬂLLﬂzLﬂﬂﬁuTﬂﬂq‘iﬁ@Ju’mﬁNW‘Iﬁﬂ‘i‘iNﬂq‘iVi@ﬁLﬁ%J’JLLﬂz
An91ans waliinuazanunisainisviasiien utlagiia

Roles, significance and components of hospitality ‘and tourism industry.
Characteristics and types of hospitality and-tourism businesses. Organizations
associated with hospitality and tourism industry. Impacts of hospitality and
tourism industry. Roles of government, private sectors to the development of

hospitality and tourism industry. Trends and current tourism issues.

weRinssnsinviaaiien 3(3-0-6)
(Tourist Behavior)

mafinsReufensigslamsniaiondien Afleswaznnsiusee
sivieading aruaands uazasiene lazesinvissdien siraRzeainyies
dsteindeviasfisanazsagenlndiasiu fadesng q idenastentsd
UaSiugazndnsinvienfieauazdtio

Comparative study of tourist motivations, values and perceptions. Tourists’
expectation and satisfaction. Attitudes of tourists towards tourism destinations and

host communities. Factors affecting tourist-host interaction.
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1 v
§5NANNABRLNITUINTITR IS DIAN 3(3-2-5)

]
(Introduction to Lodging and Food Service Business)

A5 Wby Annddty TAT9aE19NITLEMNTHATANSATEINM
Y953NMRNLATUANITDMNT UMIAn JUULL Wasndnn1adantsfi NI
AiUraegInafirmentsudeiueasgsia finnsfneuenanud

Evolution, trends and operation of lodging and food service businesses.
Concepts and principles of management applied in the lodging and food service

business. Organizational structure and operation of each department. Field trips

required.

FIRINYINITUINTS 3(2-2-5)
(Psychology for Service Industry)

WORANITUNNAIANTDIARR-NI5EEWE us9gele Aflentunisrinem
uaznnaRneRnsUsIman AU unsufiRemaznstising e
Uszgndliunnsviensuintasangfinssisadnes fants winomuazgnan
Tugsfiaudnis aninanawionissd nsBeus yadnnn laRuazAnen
fanaresnazipit nravinemadiuin AflnasiotssAndainnisiiusaes
g3fau3mL. wasinAndntedeunalinnisuinistuewian sandensfinen
LLH’]‘V]WﬁﬂqiﬁlﬂﬂqﬁﬂMﬂ’WWU%ﬂq‘i ﬂﬂqﬂﬁ@mﬁﬁ‘iNLL@z@%ﬂﬁ‘i‘iN NIWHLﬁ%IﬂGfIﬂ
NNNELINTAN 9 A MTUBIANITTINTLENT UATNTAILANNTT AHIIY
u‘?jﬂ’ﬁﬁy’\i"fm%\m%mmm:@mmwfmﬂef%ﬁzuwﬁmgmmmLﬁ'@g\iq 13Uy
ATHNTN

A study of psychological concepts for application to understand the behaviors
of entrepreneurs, employees and customer in service businesses according to their
cognition, learning processes as well as personality and attitude formations. The
course also instructs the study of leadership and its effects as well as the effects
of team working on the efficiency of service business operation with moral and
ethic while applying these concepts to the trend, quantitative and qualitative service

quality control and service quality management through managerial tools to cope

with the upcoming requirement of international standard quality assurance.
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3573408 LVIﬂT‘M‘[@EdIN’ISNuWIﬁﬁ?’IW%JUﬂ”li‘l’i’ﬂx‘iL‘#I?.I'JLL@%?’I”I?TS\‘]LL‘JN 3(2-2-5)
(Information Technology for Tourism and Hotel)
WHIRMYBNTELLAG B R ABNAUADS SEULREWNALATNNTIANg Uleya
Lﬁ@ﬂq‘iﬁﬂﬂq‘iﬂﬁ‘jﬁﬂﬁLﬁil"JLLZ\IZﬂ’]‘iT‘i\?LL‘iN mﬁﬁqﬁ:wmmuw*rm?%?umﬁmma
fayaliifuilagiuuasiuaan nstilusunsueenfameidiieguiugnamnsss
naviaadien
Concept of Information Technology for tourism is an intdngible’ product, in
that it exists only as information at the point of sale. An”évolving communication
tool, like the Internet has vast potential due to the.information-based nature of the
tourism product. Tourisms diverse range of information, flows, lends itself well to
the support offered by developing multimedia, .communication technologies and

information systems.

3573409 ’Qi‘iﬂ’]ﬂ‘iim’a}’ﬁﬁﬁwLtﬂzﬂgﬂﬂﬁﬂﬁﬁﬂ‘?ﬂﬂqiﬁ’ﬂﬁL‘i‘?.IEI’JLLﬂzﬂ’“IS‘[iﬁLLSN 3(3-0-6)
(Professional Ethics and L:aws for Tourism and Hotel)

Unumn LLZ\IZ@’J’]N%’Uﬁ@l"h’@ﬂ“ﬂ@\‘iﬁq‘iﬁ@ﬂq‘iwﬂﬂLﬁﬂ’)LL@zﬂ’l‘iT‘NLL‘iNﬁﬁ@iﬂ
andn uardsanihAmAsiueiesssunegsfangranefifeatiasiugafianns
Vi@QLﬁlﬂ"JLLﬂzﬂ’ﬁT‘NLL"JN@‘;I‘;?EI’WU‘i‘imﬁ‘n’q%‘lf\lﬁfu@q@]ﬂqﬁﬂ‘ﬁ‘ﬁNﬂ’ﬁViﬂQLﬁﬂ’] ﬂtym
Wqﬂﬂ%ﬂﬁﬁiNﬁﬂﬁﬁqiﬁ@ﬂTﬁViﬂﬁLﬁil"lLLZ\lZﬂ’]‘iT‘i\‘iLL‘iN LLHQWWQﬂqﬁLLﬁT?ILL@zﬂﬂ‘iﬁ/@J‘uq

Laws related to tourism and hospitality industry including the environmental
control resulting from the industry. Problems of law enforcement in Thailand. Ethics

and codes of conduct for tourism professionals.
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msé’mmsw%’wmmm@éﬁm%msviml,ﬁmumms‘[sau,su 3(3-0-6)
(Human Resource Management for Tourism and Hotel )

WHIAA NANNIT ﬁ%mﬂm:mﬁfmLLWL%\?ﬂmmﬁ"fumﬁ@'fmmﬁw%wmm
wﬁgﬁuqmmmﬂﬁﬁumﬁﬁmﬁm 1_qlW?lﬂﬂqi/\l?l'ﬂﬂlqlﬂ@qﬂ‘iﬁq‘iﬂgﬂﬂq‘iﬁﬂﬁL‘ﬁﬂ’]LLZ\]Z
ﬂ’]‘iT‘i\iLL‘iN ﬂiyiﬂq?lﬂ@ﬂq‘i'%/@ﬂ’l‘iwgi/\lﬂ’m‘mléiﬂﬂ( UWUWW%@QﬂWﬂ%ﬁLL@Zﬁﬁﬁ@ﬂ"ﬁ
vimLﬁﬂfﬁumﬁﬁwmw%”wmﬂﬁwwémmﬂ@@mﬁmmﬁﬂvimLﬁm

A study of principles of human resource management for‘ervice industry;
personnel policy making, manpower planning, recruitment,. remUneration, performance
evaluation, motivation, labor law and fringe benefits determination as well as

human relations in service industries.

ﬂ"l‘lsl”l’r?l’\‘lﬂi]‘lslL‘ﬁ@ﬂ”l‘i‘l’iﬂ\‘lL‘ﬁﬂ'JLL@::ﬂ”IST‘NLLSN 1 3(3-0-6)
(English for Tourism and Hotel)

AN AU Lmzﬁﬁﬂﬂﬂmﬁﬂuwmm‘%@%@mmmmﬁmqwﬁsf%ﬂm
Lﬁﬂf;ﬁ"ﬂﬂqmmwﬂﬁﬁwmLﬁmLL@xTﬁqLLiuﬁm%’uﬁm@mﬂﬁ 817 N19ABUTY
siviesfien nnssuseninviondien nedRnaenIviandien neseuasiioya
ﬂq‘iﬂlﬁﬁL‘ﬁﬂ’l NI92DALT N1TNTITRIATN ﬂq‘iLLZ\IﬂLﬂﬁlﬁluﬁuﬁl‘mﬁhﬁﬂ‘izmﬂ
N199095 AR EIEN SN WAZADIWTRNWIN IneRnnuenanIuniTnl
FIADY

The overview of the tourism industry, nationwide, and with in their own
communities as well as internationally. The students will learn and use vocabularies
and expressions needed for in the tourism personnel and they will be trained to
use spoken and written tourism English in various situations. Oral presentation will
be included. Study the vocabularies and expressions concerning services performed by
the airline staff. Listening, speaking, reading and writing English are required to
perform the tasks of Ground and In-flight Attendants; service announcements,
dealing with flight reservations and problems, checking in and boarding services,

departure, onboard and arrival services.
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(English for Tourism and Hotel)
FufidiasBeunnnan : 3573506 mmfé’eﬂquLﬁam‘zvimtﬁmLtazmﬁs\m‘m 1

AP /1IN LL@:U‘;‘:T?Jmsfm:ﬁuqﬁwﬁmﬁuqmmﬁmﬁmmL‘ﬁmLL@:
A1 Tur naslssuss niavisaiiendsedfanasd Aawn AaUdmmesTs
menaIRUsITHdsNsIndifidA nadeuenansuazuriubnas aion
Uszmndningnnaviesiian ATNANEIBING BFADNTHN YN Anpusnanwi
Uselapamunun su1saussteanWiviesiieadssnmassnsin UssiRmnans
TWNTTTN PUUTTINHINLTZNG Lflummﬁmqﬁuﬁuﬁ%’wi’mﬂqqmwmmm
YFnona uaznansduen RnufjdRusseigenaniunasniaie

Principles of tour and hotel management. “The students will learn and use
vocabularies and expressions needed as d tourist guide. The students will practice
using English language skills and expressions. in various situations. Oral presentations
are also included. Study the application-of language, usage acquired from textbooks,
documents, articles concerning hotel business to effective communication within
and outside the hotel...Practice using English vocabularies, idiomatic, and technical
expressions in simulated situations in different roles related to hotel personnel are

intended to increase- the level of language proficiency.
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ﬂ”li'l"l\‘lLLN%LL@%W&N%’]ﬂ’ISVi@QLﬁﬂ'} 3(3-0-6)
(Tourism Planning and Development)
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A study of definition, evolution and majorieconcepts of sustainable tourism
as well as current situation and trends:.relevant component of sustainable tourism
by emphasizing on principles and_operation of ecotourism, planning process for
sustainable tourism includingdaws and regulations related to the concept of

sustainable tourism.

1
Qs

N15V199 888989811 3(3-0-6)
(Sustainable Tourism)
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Concepts, issues and approaches of sustainable tourism management.
Management principles towards environmental economic, social and cultural
sustainability. Roles of key stakeholders in sustainable tourism. Strategic planning

and project design. Implementation and evaluation of tourism  plans. The issue of

host community participation. Case study of successful techniques in various countries.
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gﬁmam%um%’muﬁssuLﬁamsviml,ﬁm 3(3-0-6)
(Geography and Culture for Tourism)
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Geographical theories and factors pertaining to tourism; Thai geography;
major natural tourist attractions in each’region of Thailand and the other parts of
the world; an analysis of tourismgeographical problems. Concepts, forms and
components related to historical and cultural tourism management. Developing
historical and cultural totrism products. Conservation and management of historical
and cultural tourism.. Problems related to historical and cultural tourism and

solution. Case study.

msviml,ﬁmqu%u 3(2-2-5)
(Geography and Culture Tourism)
mﬁﬁLmq:ﬁuwmwLmzmmﬂ"qﬁtyﬂmﬁmﬁumﬁmmﬁmﬁﬁm e
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Importance and roles of community in tourism management. Awareness
raising and potential development among community participants. Community network

development. Problems and tgood practices in community participation. Case study.
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BNFYRANENNDNTTVIBIIALA 3(3-0-6)

(ASEAN Studies for Tourism)
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This course explores the history of the idea of-ASEAN countries and how
that concept and region have been explicated both-in:the.West and in China,
Japan, and India. We examine Buddhism, Confucianism, and Hinduism, religious
and philosophical traditions that have been’seen as unifying Asia, and consider
how those traditions have been used:toaddress contemporary problems like
human rights, economic development; and security. The course traces historical
relationships among Asian nations and regions involving tourism borrowing, trade,
conquest, and colonialism have shaped contemporary Asia, and considers how

under globalization; boundaries separating people, cultural artifacts, and capital

have become porous, giving new meaning to the notion “ASEAN Community.”

msﬁﬂsqw,m"if«%'ﬂﬁm%’uqﬁlfmwﬂssuVimLﬁm 3(3-0-6)
(Survey and Research for Tourism Industry )
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Characteristics and scope of tourism research, research process including
determining research problem, developing conceptual framework, literature review,

research design, data collection techniques, data analysis for qualitative and

quantitative research, research preparation and presentation.
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(Tour Planning and Organizing )
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A study, analysis and evaluation of current situgtions: of both inbound and
outbound tour businesses, tourist agencies: establishment, administration, product
strategy formulation, forms of tour businessess.prefit and loss calculation as well as

relations to other related businesses:

NAAAT 3(2-2-5)
(Tour Guide)

ArsdiAtAtanmad unumniiniiaasuRngeuresARIAf
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Identify, responsibilities, personalities, and roles of tourist quides. Understand
The limitations of a tourist guide career. Discuss strategies for managing group
behavior. Apply tactics for smooth interaction with flight attendants, motored coach
drivers, tour leaders. List six general strategies for dealing with unexpected challenges.
Outline procedures for dealing with lost or damaged luggage, flight delays or
cancellations, illness and accidents, and client deaths. Appreciate the aesthetics of
Thai cultural heritages. Provide accurate information of major tourist attractions in
Thailand. Explain Thai arts and overview of Thai history efficiently. Develop skills

used in a public presentation.
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wé’nmswud\mmqsﬁ@miﬁu 3(3-0-6)

(Transportation and Airline Business)
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Transportation-and. Airliné business provides students with knowledge
regarding the issuing-of various types of airline tickets and other documents
including pre-paid-tickets, tickets paid for by credit cards, tour vouchers, excess
baggage and M.C.0.” s. Also included is the calculation of flying times, city and
airport codes, currency codes, world time zones, aircraft types and codes. Both
international timetables and tariffs and local timetables are used in conjunction with
this course. Check-in procedures are also covered. The course defines the role and
terminology used when focusing on transport as an area of study. It covers the
development of tourism and describes the roles-played by transportation in society.
The course discusses the development of various transport modes and the
circumstances leading to transportation achieving its current level of popularity

worldwide.
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msé’mmsqsﬁ@ﬁmﬁm 3(3-0-6)
(Tour Business Management)

AGINVNIY AIINANATY ANHIMY WAl LATUNLINYBITINIUAY
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A study, analysis and evaluation of current situations of beth inbound and
outbound tour businesses, tourist agencies: establishment, ddministration, product
strategy formulation, forms of tour businesses, profit and*loss+ calculation as well

as relations to other related businesses.

2.2.2 mjums‘fﬁusu
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ﬂ’]iﬁl@”lﬂiﬁ\‘lLLiNLL@%ﬂ’]iﬂ’]ﬂ 3(3-0-6)
(Hotel Marketing and Sales)
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A study of sales and marketing concepts in hotel businesses, analyses and
planning for service marketing, market segmentation, targeting, positioning and
strategy formulation including marketing mix strategy determination; product, price,

place and promotion, as well as plan presentation tips & techniques.
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ﬂ”li'l”l\‘lLLN%LL@%W&N%’]QS?‘IQT‘NLL‘JN 3(3-0-6)
(Hotel Business Planning and Development)
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A study of strategic management for hotel business; SWOT analysis;.strategic
formulation, quality control and follow-up processes and key perfermance indicator
determination, business plan formulation, organization-wide totdl.quality management

and problem solving system in hotel business

STULNISHMNALAE ABNRILABSIANENTS1S9SH 3(2-2-5)
(Information and Computer System for Hotel Management)
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The aims-of this course is to provide an overview of computer concepts
including-hardware components, software components, operating system, and
introduction to computer skills, with particular reference to Microsoft Office, Microsoft
Word and Excel and the H.I.S. (Hotel Information System) computer software
system. Using H.L.S. students make reservations, check-in, checkout, up-date

room status, communicate with other departments, post transactions, and prepare

daily reports.
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msﬁ’wmqﬂﬁnmw?uqsﬁw‘%ms 3(2-2-5)
(Personality Development for Service Professionals)
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This course deals with the facets, aspects, and importance of personality. It
aims to develop intelligent behavior, moral behavior, motives and-emotions, values
and attitude which are essential | the development of d.distinct person. Role
playing, demonstration and discussion are activities used to check and visualize

what has been learned.

AFAANTTLSIUTH 3(2-2-5)
(Hotel Management)
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Introduction to Hotel Management provides an understanding of the hotel
industry by tracing its components, development and growth. This course also
defines the relationship between the hotel industry and the travel and tourism
industry as a whole. Classifications, job descriptions, common divisions, and

department functions are included.



SUAIYT

3573304

3573305

a vva 2 2

ﬁl o a2 £y 1 a a
ABUREATIDEUTIRIFIHIUNT Wu’)ﬂﬂﬂ(ﬂq%{]—ﬂﬂut‘l—ﬂuﬂ’] )

2) AINISANRRITHLALNISIANTISTHBINN

ANSIANTTNINRHN 3(2-2-5)
(Front Office Management)

TATIENNNTLENIM UTIATHSURATEL NN 9UNKNTA M
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This course explores the operation of the front desk of a hotel with a
constant consideration for hospitable guest service..Intfoductions are given to hotel
terminology, systems, and techniques for dealingwith every aspect of the entire
guest visit. Topics covered include departmental structure and management,
reservations, check-in and check=out,billing guest requests and issues, and

property management systems.

NSIANTTITRUNTIIY 3(2-2-5)
(Housekeeping :Management)
Tﬂ‘a\iﬂ%q\m’ﬁu“‘%m‘mmmmﬁﬂﬁﬁmﬁuﬁmﬂugmmﬁmmqmﬁﬂmw
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This course examines the management of housekeeping in hospitality
operations. While primarily designed to cover issues related to hotels, this course is
beneficial to anyone in the hospitality industry. Topics will include management of
cleaning functions; staffing; sanitation requirements and standards procedure
development and supervision, material; equipment and supply administration; and

facility, asset, and staff protection.
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msé’mmsmmsuazm‘%mﬁu 3(2-2-5)
(Food and Beverage Management)

mﬁu‘%mﬁmmmmm%mﬁ'w m’iﬂﬁmm%’uﬁmmmmﬂqﬂu‘%‘mﬁﬁm
NI AN WA DM T UALLABBIF VANNITTANITUATATLANADLAINAIS A
UIN9 ﬂ’]‘ill%'lﬂ’1‘5LL@Zﬁﬂﬂq‘ﬁﬁquﬁqﬂﬂqﬁﬂqﬁqﬁLLZ\]ZLV"I%I‘@Q5‘1'34 PANAITANTIAN
mmmmuﬂ‘%mﬁm mﬁmu@Nﬁunummﬁumm‘%mﬁu SANTNTZUUUENNS
dafte nsdpfudRgAuLaTnsuandneTngAuTUEdusas g nanguAua
8111134azAHU AT THUNUN BT LR AR SR u@ﬂmﬂﬁﬂﬁguﬁumm%}
oedn Wnee Lmzﬂ‘a‘ﬁuﬁ%?umﬁﬂﬁ:ﬂ@umm‘;‘ﬂﬂ'fmgﬂﬁmL‘%ﬂuﬁlﬁmﬁmumqﬁu
ﬁ"f%"fmfmhzﬂﬂumm‘ﬁu@qmmwﬂﬁﬁﬂwLLﬁmﬂ'Nﬂf”mwm WanlNEHINTg
wanmsdafiupuan alas n39iAEMNATwENRaNIIINT AFNYisng o
Al uununa3a Tassadsasdng Lwﬁyugm g gamnTUssanEanindes
sanUsTmAN 7 FUUssnneng g Lm‘%mﬂqwﬁmw 7 wasnTaNBRNIsUeEna
AINTITHARNBIAF N T ﬁl,ﬁ'juﬁﬁm

This course studies the classification, production, identification and service

of beers, wines and-distilled spirits in the hospitality industry. Students learn the
historicals-legal; and social implications of alcoholic beverages. Other topics covered
include-beverage purchasing, bar setup and beverage operation management.
Particular attention is given to alcohol's affects on the body and responsible service.
This course provides the fundamental concepts, skills and techniques of basic cookery.
The course includes a wide range of food products used in the hotel industry,
awareness of nutritional principles, storage methods, food preparation techniques,
kitchen terminology, and kitchen organization. Basic menu items such as hors d’

oeuvres, salads, soups, sauces and main courses are demonstrated.
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3573308 ANSIANISHMANANSUAZANSTALAL 3(2-2-5)

(Restaurant and Catering Management)
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This course provides students.with d knowledge for effective management
of food and beverage service in outlets including cafeterias, coffee shops, room
service, banquet areas;.and high check average dining rooms. We also present
basic service principles«while emphasizing the special needs of guests. This is an
advanced course of practical application techniques in the area of food preparation,
with emphasis-on menu planning, food presentation, quality control, and food cost
control, Kitchen Operations 1 provides students with fundamental knowledge and
practical skills to enable them to prepare western-style menus. Students obtain
hands-on training in the main kitchen, the cold kitchen, and in the bakery and
pastry. Students apply their knowledge in the preparation of three-course set

menus prepared under the supervision chefs.
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AMSANRRITHBILNTISIANTITAST 3(2-2-5)
(Kitchen Operation and Management)
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A study of structure of kitchen businesses; scope of responsibility, facility
design, marketing, purchasing and procurement, quality control in kitchen Businesses

in various venues as well as business trends.

AFIANITR INATUATLNS 3(3-0-6)
(Club and Bar Management)
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This course.introduces the club and bar concept, types and trends in the club
and bar industries;»discusses club and bar planning principles, strategies for product
and service offerings, seasonal pricing strategies, and concepts of product life cycle.
This.course examines the detailed operation of a club and bar. Topics include types
of:fdble service, club and bar organization and table settings, staffing, responsibilities
of club and bar personnel, customer sales and service, and the design and usage

of menus.
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2.3.1 mjw‘imﬁ'ﬁﬂ

UseSRransinauaznisiaaiian 3(3-0-6)
(Thai History and Tourism)
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The relationship between Thaithistory and tourism in theory and in practice.

Selected periods or cases will be examined. Field trips are obligatory.

ﬂ"li"s/ﬂﬂ"l‘iﬂ”l‘i‘l’iﬂ\‘lLﬁil’)L%\‘lﬁ!‘llﬂ”lW 3(3-0-06)
(Health Promotion Tourism Management)
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Concepts, forms and components related to health tourism management.
Developing health tourism products. Demand and supply of health tourism.

Problems related to health tourism case study.
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msé’mmsm‘svimLﬁm@umﬂm 3(3-0-6)
(Agro Tourism Management )
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Concepts, forms and components related to Agro tourism management.
Conservation of natural resources. Concepts and importance of physical and
environmental carrying capacity and their applications to Agro tourism management.

Tourism impacts on the farming system. Case study in various countries.

NMIIANITNTUSEYN MITARNTIANTS waznsviaafinaieiiuseda  3(3-0-6)
(Meeting, Incentive, Convention and Exhibition Management)
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General background of MICE market, present situation, trend and opportunity
of the market, selecting the target market, MICE market planning, implementation,

and evaluation. Learn about the interaction between staff, customers, contractors,

and other necessary elements to implement a successful MICE market
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NT5IANTIDTNISHIRITIRWRL DI 3(2-2-5)

(International and Local Cuisine Management)
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A study of structure of International and Local Cuisine Management;
scope of responsibility, facility design, marketing, purchasing and‘procurement,
quality control in International and Local Cuisine businesses(in.various venues as

well as business trends.

2.3.2 mjummsheﬂsz:mmﬁmmm%w

1) naNATETYLN

aundiuiantsauvis 3(2-2-5)
(Japanese for Conversation)
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Japanese conversation by using correct and proper expressions. Japanese
pronunciation, basic vocabulary and sentence patterns; conversation using

everyday.

mmﬂﬂuﬁm%’uqsﬁ@msvimLﬁm 3(2-2-5)
(Japanese for Tourism Business)
yinmznendui s Bideyafug mifsaiugnamngannisies
Agauarnglaeuss mﬁ"f%mma’jﬁusiumﬁﬁqLﬁm%mmuﬁmqm:ﬁamﬂm%
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Japanese skill related tourism industries. At this level, study in vocabulary
and expression used in different aspects of tourism business e.g. accommodation,

itinerary, description of Thai culture, and tourism in ASEAN.

mmﬂﬂuﬁm%’umsﬁ%ﬁm 3(2-2-5)
(Japanese for Tour Conducting )

ﬁﬂmmﬂgm’jﬁwﬁﬂmﬁﬁ%ﬁm s svipaiiteasing 7 LU uiRYiBafien
NNFTIHER waTWAR ViR TiemelseiRmansuaslusnaian e ulssmene
WAEFANUTENA ﬂﬂﬁT%ﬂ'mﬂﬁjﬂusiumﬁmwmLL@:mamu%ﬂ%’ﬂmuLﬁ'mﬁ“u
AaUdmUEIINWRTle U ATTAn e wasgRAnA endeu

Japanese vocabulary and expressions-used in tourism conducting, art,
culture, tradition and general knowledge of Thailand; report in simulated situations;

report writing on an assigned topic.

mmﬂﬂuﬁm%’umsl‘seuﬁu 3(2-2-5)
(Japanese for Hotel Communication)
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Japanese for Hotel communication with an emphasis on vocabulary and
usage in expressing needs in complex Japanese used by hotel personnel. Materials
cover the following situations: Japanese for Receptionists, Japanese for Cashiers,
Japanese for Hotel Industry Switchboard Operators, and Japanese for solution

occurred in hotel .
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ﬂ"l‘lsl”l%‘l&l,ﬁﬂﬂ"l‘iﬂu‘i’l%”l 3(2-2-5)
(Chinese for Conversation and Communication)
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Chinese conversation by using correct and proper expressions. Chinese
pronunciation, basic vocabulary and sentence patterns; conversation using

everyday.

mmﬁu@?m%’uqsﬁ@mivimu‘?'lm 3(2-2-5)
(Chinese for Tourism Business )

yinuen1sntAniitE inasidoyafiugnuisadugramnssunis
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Chinese skifl-related tourism industries. At this level, study in vocabulary
and expression.used in different aspects of tourism business e.g. accommodation,

itinerary;, description of Thai culture, and tourism in ASEAN.

MEIIRRISLNS e 3(2-2-5)
(Chinese for Tour Conducting)

yinuznEnauieniindien unswiesfiaai 7 B WARYIBfien
VNFITHTR LA WARIBfisanU s iRransuaslustoni welulszmaing
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Chinese vocabulary and expressions used in tourism conducting, art, culture,
tradition and general knowledge of Thailand; report in simulated situations; report

writing on an assigned topic.
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AHIAIRFMSUNIS L TIUTH 3(2-2-5)
(Chinese for Hotel Communication)
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Chinese for Hotel communication with an emphasis.onwocabulary and
usage in expressing needs in complex Chinese used by. hotelpersonnel. Materials
cover the following situations: Chinese for Receptionists, €hinese for Cashiers,
Chinese for Hotel Industry Switchboard Operators, and Chinese for solution

occurred in hotel .
2.4 AFNAITIRNUTERUNTITHIATTN

mswwssNfinUsyaunIsoiininnisvisafinauaznsisousy 1(60)
(Preparation for Professional Experience in Tourism and Hotel)
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This-course provides an opportunity for the student to complete a relevant
internship in a specialized area of the hospitality and tourism industry; emphasis is
placed on meeting the needs of both the student and the hospitality operation
offering the management internship. Students must complete 560 hours of internship

work.
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msfinmlszauniseiindnmsiansvisafieauazlsusn  6(600)
(Professional Experience in Tourism and Hotel)
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Students who meet the criteria can apply for internship in either Thailand
or overseas. The following options are available with Thailand: front office,
housekeeping, restaurant and bar service,production kitchen, airline, travel

agency, tour operator, cruise ship, resort,/golf club, entertainment, or sales and

marketing. Overseas options include clubs, hotels, resorts, and cruise ships.

LATYNAUNIANE 1(60)
(Cooperative Education “Preparation)
ﬂﬂﬁﬁﬁﬁ@]ﬂ’]‘iLG]%%JNﬂ’]’mw%ﬂ3~|ﬁ@uﬂqﬁ@@ﬂﬂﬁﬁadW%Tuﬂﬂ’mﬂ‘ﬁzﬂ@UﬂTﬁ

TreMifasdnaniiiuGes vannns woRauazlSrananiafinen nsvuaun1suay

[
o A A 4 o/

suifaudatvAuifeadasiussuuaniafinen WARANITANATINLAZNITEDL
duanml. paadiugilunisufifmdiaaulaznaunis facsainienly
AITRAWIAWBIATHNIATT AT BNUARLATINAN 195 AMsUSudaludsan nns
WAMIARNAW nEndange maluladansmunanisloanns syseduiug
nnsvinediniin Tassadennsinemluesdns smganistudinems aanal
LﬁmﬁmﬁmﬁmgmwLLﬁwm Lmzﬁzuuu‘%mﬁ@mqum@mmwsfmmu

U52NaUNI1T N1SLEBNINYTLaYa3e 595N AEEWanIza1213Yn wariAIn3
AN lalun1savinlageen NTINLUNANITUHUAIIM 119 LN

Tﬂ‘i\N 1 UAZNITHNEAUDNAY WMTWNQTL!



SUAIYT

6004801

FauazAraBuIusIEIEn wiaefin(Ea lnsUfiiR)

This class serves as a preparatory curriculum before students enter the
worforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and regulations for applying for jobs and interviews.
The basic skills required to operate winhin the establishment, and the ability
to self- develop according to the professional standards of each institution
will be explored. The specific skills and attitudes this class seeks to develop
are: social adjustment, personality development, English language skills,
understanding information technology for communication,human relations,
team work, organization, office work affairs, a cursory understanding of labor law
and quality work management. We will conclude the ¢class. with an explanation
of specific professional skills and ethics. Students will-be expected to have a
firm understanding of writing and presetting. work projects, as well as crafting

summary reports.

NUNAFNW 6(600)
(Cooperative Education)
13 ADIFTURNINDY : 6003801 LATUNANAIANE
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SHRIUN FauazAraBuIusIEIEn wiaefin(Ea lnsUfiiR)

Students enter the workforce according to their specific fields of
study for 16 weeks (or not less than 600 hours ) integrating the theory
explored in the university with the practice involved with the occupation.
Students are expected to engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senior -officer
and/or advisory teacher. The mission of this class is to imbue” students
with the skills, body of knowledge, character, personality and qualifications

directly related to market need.



