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(Buaafia)

NANFATLAN

(Buaafio)

NANFATLTULS
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1) NNAAIUINSANYTIT (1)

Tisiaandn 30

Gisiaandn 30

Tisiaanda 230

1.1 NHAYINTLIUAZNNT - 12-15 12415
Aoans
1.2 NFNIBINYBLFNERS - 3 -6 3 -6
1.3 AN RIANFNART - 6 -9 6 -9
1.4 NFUATATIAFAIERS

- 6-+-9 6 -9
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2) KHIATLNRNIZATH

Tisiaaundn 84

BGitasndn 90

Tisinandn 91

2.1 NN UNY - WiEaw 48 | Gifleandn 39
2.2 NgNAENTIAL - Titloandn 30 | Gitlesndn 36
2.3 NguATIBNADN \ litloandn 6 | Gifleandr 9
2.3 nguAnRnUsraun1Tol . .

FYHN

3) UNIAILNADNLNS

"2 ]
Tisiaandn 6

"2 ]
Tsiaandn 6

"2 ]
TGisiaandn 6

FIRIUNUIYAATIN

Tisiasndn 120

Tisiaandn 126

Tisimanan 127




3.1.3 519991

1) nnasRzInsAnEIalY fasBaunngsinnisandn

1500112

1500113

1500114

1500115

1500116

1500117

1500118

1561110

1571115

1581107

1661108

1671104

1.1 ﬂ@ju"iﬁqnﬁuﬁtl,@zﬂﬁsﬁfaaﬁs B
(U9AY) Baw
AN MeRanNIsRaRIT AT NITAUAN
(Thai for Communication and Information Retrieval)
AEIEINGBNUGIH 1
(Foundation of English 1)
o &
AEIBINGBAUTIU 2

(Foundation of English 2)
(W@BN) e

NEIDINBIBITEINTT
(English for Academic Purposes)
ATRNENNEIBING Y
(Reading Practice of English)
nNg@euduRugIATHIA9NT
(Basic Writing of:English)
ﬁ’ﬂmmmmﬁy’uﬁﬁgmmmé’qﬂqw
(Basic:Oral Skills of English)
nmadtudodiu

(Japanese for Beginners)
AEAD Bef

(Chinese for Beginners)
aeRadidacdn

(Malay for Beginners )
AEnA AL aeE

(Korean for Beginners)
AE1aN I Bagi

(Lao for Beginners)

30 wunefin
12 - 15 nuqefin

9  wefim

3(2-2-5)

3(2-2=5)

3(2-2-5)

3-6 WHgde

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



AN DIAN

1681103
(Khmer for Beginners)
1691103 s waiasdi
(Myanmar for Beginners)
1711108 anwnBeamnsidacdv
(Vietnamese for Beginners)
1741101 anwnanlefi@endacdn
(Bahasa Indonesia for Beginners)
1.2 NNITINHHYATEAS B
(U9AY) Fa
2522203 AMEITNHIANNS
(Knowledge Led Morality)
(\@an) EFuu
1500104  AATHAFNUANTIR
(Meaning of Life)
1500111 guanazlunsiidin
(Well-being for:Living)
2000103 guUN3LAINYBITIR
(Aesthetic Appreciation)
2500107, Wefinssunyudiun1awimuInu

(Human Behavior and Self Development)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2+5)

36 WA

3 dogfie

3(2-2-5)

0 - 3 WHagfn

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



1.3 NENIIRIANAINGAS GIN 6 -9 vaEfin

(U9AY) B8% 6  wdasfin
2500102 Adne 3(3-0-6)
(Thai Living)
2500107 ®NBuuFnEn 3(3-0-6)

(ASEAN Study)

(\Ran) EHYY 0 X3 yosiin
2500103 Afilan 3(3-0-6)
(Global Living)
2500108  FARTUAIMIAZEN 3(2-2-5)

(Human Beings and Environment)

2500109 AT#EAnLpTEgAINeIAes 3(2-2-5)
(Self-Economic Sufficiency)

2541204  uyudAUSTINY IR 3(3-0-6)

(Man and Nature)

1.4 NRNATIANAMIART ANLFIEASUAZ A IKIAE Bau 6 -9 nwdn

(U9AY) B 3 dnafie

4000107 " intuladansaumemiiadan 3(2-2-5)

(Information Technology for Life)

(WaBN) Beu 3-6 wdasfie

4000106  NNSAALAZANTAARWES 3(2-2-5)
(Thinking and Decision Making)

4000114 AnsFnandivennnIngis 3(2-2-5)
(Science for Quality of Life)

4083202  uilagunan 3(2-2-5)
(Sports for Health)



3561204

3563208

2) RN NRWIEHIM BFeu(Niasndn

2.1 ngaRzuny  Bewlitiesndd

3503101  ngydegnauazn1E8a1ns

(Business Laws and Taxation)

3503901 N15A9eN19g3n9

(Business Research)

3521104  wANNI9UBHEAY

(Principles of Accounting)

3524308 nNaTioBiBn19aANNg

(Accounting for Management)

3531101 N19NugIna

(Business Finance)

3541101  AANNITAAIA

(Principles of Marketing)

3561101  BNANITHATNISIANG

(Organization and-Management)

(Introduction-to*Business Operation)

(Production and Operation Management)

3592109 . LASHIFNEATIANIA

(Micro—Economics)

3592110  LATEFFNARTHNNNA

(Macro-Economic)

3593301 A159LASIZABIUINI

(Quantitative Analysis)

4112105  «~Gfigsna

(Business Statistics)

Andsdassiufgadunsdseneugsna

N199AN1INITHARLAENNTUTRNNS

91 nUayfin

39 wiasfie

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2.2 NRNITNBNMIAL Benslstiasndn 36 wdufe

3544701  \Easflaniadantgdnsuguamagatng 3(3-0-6)
(Management Tools for Modern Manager)

3562302 NITNBMUIBIANTT 3(3-0-6)
(Organization Development)

3562303 NyHIANALSIWIANNS 3(3-0-6)
(Human Relations in Organization)

3562306 WRANTIHBIANTT 3(3-0-6)
(Organization Behavior)

3562402 A1TUINITNINYINTHYEE 3(3-0-6)
(Human Resource Management)

3562601 WIANTINAUNITTANIINISILAEWILEN 3(3-0-6)
(Innovation and Management of .Change)

3563110 miLﬁuﬁﬂﬁzﬂﬂumi 3(3-0-6)
(Entrepreneurship)

3563111 mﬁﬁfmmigiﬁwmmﬂmeLLm"ﬂmmLﬁﬂ 3(3-0-6)
(Small and Medium Business Management)

3562304 N1TINUHHLAZLEM51AT9NS 3(3-0-6)
(Planning.and Project Management)

3563204 AYULAITEUVANENITIANIT 3(3-0-6)
(Management Information System)

3564201 N159ANTIBINAYNS 3(3-0-6)
(Strategic Management)

3564903 AHNWIYNINITIANIT 3(2-2-5)

(Seminar in Management Problems)



2.3 ﬂ@jﬂ%‘mtﬁaﬂ Beulidasndt 9 wiaafn

1541209

2513301

3511307

3531103

3532403

3533304

3533404

3541302

3542107

35643101

3543308

3544703

3562127

M egsna

(Usage of Thai Language in Business)
WA NN

(Labor Relations)

NTI9USWITITHAENG
(Office Management)

N1TRNULAZNITTUIANT

(Money and Banking)

N9UINITN1TNK

(Financial Management)

NANAITRIYH

(Principles of Investment)
mifmLLNuLmeimuQNﬁﬁi

(Profit and Planning €ontrol)

N9 NIFVIYLAN
(Wholesaling-and Retailing)

WU ENRRT TR TN

(Product and Pricing Policies)
N19UINITNITARA

(Marketing Administration)
ANF9ANITNITREZNAMHANAUSALGNAT
(Customer Relationship Management)
A1F9ANTTAUNTNLALNARNIN

(Quality and Productivity Management)
A139ANITUILYNRNNUIUAEN1TIARNTIFNS

(Conference and Convention Management)

3(3-0-6)

3(3-0-6)

3(3-0<6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3562133

3562134

3562135

3562136

3562211

3562212

3562325

3562404

3562407

3563112

35658114

3563119

3563413

3563502

N139AN193Nase ABNNIADS

(Business Management with Computer Applications)

NN99ANTTARIRUAT

(Warehousing Management)
A199ANTT 9 9UTH

(Hotel Management)
maé’mmagaﬁw‘%mﬁlﬁﬂﬁq WIRRDN
(Environmental Management for Service Business)
gafiaseninedszne

(International Business Practice)
FpInegIng

(Business Psychology)
ANTINUNBUAZNNTAIUANAIINR
(Production Planning and Coritrol)
A Usransannunngvina
(Efficiency Development)
wiAdANSHNaUTHLATNNTUTEYN
(Technigues in Training and Conference)
AsIAnITgInaunsWlzd

(Franchise Management)
N19U9ENaUNIIEINIYNTY
(Community Business Operation)
ATRAWIYARANIN

(Personality Development)
AINAUNIYAARLAZATRNBLTH
(Personnel Development and Training)
aaziiwaznavineiiny

(Leadership and Quality Management of Teamwork)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



3563602  n139ANTgINaBansaRing 3(2-2-5)
(E-Business Management)

3563701  nsdannsgafiaungulsymeangen 3(3-0-6)
(Business Management in ASEAN Community)

3563702  n159AnTslaaamng 3(3-0-6)
(Logistics Management)

4122613 Tusunsnanieguuaznisiszand e 3(2+2-5)

(Software Package and Application)

2.4 ngadrBndszaunisoliangn Bow 7 ondhefinaalnal R

3563801  NMaWRNANUTYEUNTdAENBNNNTIANTT 1(60)
(Preparation for professional eéxperience
Business Management)

6003801  LAFsNANNAFNLT 1(60)
(Cooperative’Education Preparation)

3564802  Wniaraun1soiian@nn1sannisg 6(600)
(Field,Experience in Business Management

6004801  guiafnun 6(600)

(Cooperative Education)

3) nUAAITNARNLES  Buulitaundn 6 viqufn
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3.1.5 A1BsUILSI8AYT
1) WNAAIAINISANEINA U

1.1 NHATINHIUATNITRERTS

SHHIUN FauazAreBuUILsIEIUT niefin(auf-Ufus-auadn)
1500112 AEIMENENISHEATSHAS NS AL A 3(2-2<5)
(Thai for Communication and Information Retrieval)
o o v & o o A & = =)
AaREuin Bzt e lne W iiuanuddyranisi e iduadesile
A15ARAITURLNNTRUANATITANNT  9MANTNEINTETHIMA. N9aUn15RANY
NM52L1YAIMHUAZNITHIAUENANTITFLAY 910871571 AYE897 LTINS 2919U

TR SN Y UIHNI TN H Y AHAREVNIN T

Development of Thai language skills in recognition of Thai language
for communication and information étrievals from various sources; conclusion,
interpretation and presentation«of the findings relating to daily life focusing on

process of integrated language-skills

1500113 ATHIDINGUNRFIN 1 3(2-2-5)

(Foundation of English 1)

NURAUYIN LN DINGBINENITHDANT (N9 N193A N1T81UuAY

n1s@gH) e s fmenIWnNs i enseng uiug ik umasisnisuazdeas

Development of communicative English language skills (listening, speaking,
reading and writing) to enable students to function effectively in a basic range of

academic and social contexts.



SUAIYUT

1500114

1500115

1500116

fauazAaduIaeEIa nuefin(aud-Ujus-Auad)
o &
ATHIDINGUNRFIN 2 3(2-2-5)
(Foundation of English 2)
AirdiasFeunnnan: 1500113 aE1SanguRug4 1
MY inEE S snERanIdesnT ReRndnan NSt
EnEsngeRugigelE UITlrnITua sy
Further development of communicative English language “skills ‘to
enable students to Function effectively in more advanced range. ofcacademic

and social

AMHIDINGUAITEINS 3(2-2-5)
(English for Academic Purposes)
maRmuinEzEndsnqEfienssdassfivannnats @onlauden
AEEINgETE lkazA HIEIngEIBAT ns e B euduiineznnsden
Awdange niaRntaneisanguitaiueiosfiolunnsfnunfaemussuay
N LIt RIEINAEPARN
Development, of integrated communicative English language skills bridging
the gap between general English and academic English needed it the learner’s field.
Study skillsfor-English language leamning. Practice in utilizing English as a tool for

individialstudy and research on a particular field of study.

NNSENEIUNTLIBINGY 3(2-2-5)
(Reading Practice of English)

ATANTTEN WRTRNETMUNANETIAINTATY SoNToTeRedNeB
FI19°]

Reading techniques and practice reading passages of different types

including external books.



SUAIYUT

1500117

1500118

1561110

P ° a a . a a awva 2 2

RURNEATBEUTLITIEITIUT Wu’]ﬂﬂﬂ(ﬂq‘i&l{]—ﬂ{]um—ﬂitlﬂqq)
a ¥ X @

ﬂqilﬂﬂuﬂuwuﬁquﬂqﬁqﬂ\iﬂQH 3(2-2-5)

(Basic Writing of English)

Andenlazlaasnee Ananhainsoiasnegnéa
L1

Students practice writing sentence using the correct grammar:

¥ ¥
vmuzmsmmuﬁug’mm‘lenmﬂqu 3(2-2-5)

(Basic Oral Skills of English)

Anvinuzniann neils Adiunnseeniddsmin invasdusslszlan
@ﬁ'wgﬂﬁm ’E’JﬂﬂqLmzmﬂuwwuwm%uﬁ/ugmmm

Students practice oral-aural skills with emphasis on basic stress
patterns of words and sentences andpractice listening and speaking simple

dialogues.

mu%ﬁﬂmﬁlmﬁu 3(2-2-5)
(Japanese for Beginners )

Anyinwz'4 viney sdnsysonnis IneRnvinuznisils nssenideuas
mawaitiugiuiliTudaniszdndu Anvineznisdeudasloadney Anvinus
msdiuinaasde uarAFNI T hEARUsz T samisAnEuasAindadny
F3090Ur AATATUY LATAIBNEIANA FEAUAN UTeNi0d 40 6n

Practice of four integrated language skills focusing on listening, pronunciation
and basic speaking skill in daily life, practice of simple sentence writing skill, reading
of short passages, vocabulary using in daily life, including study and practice of forty

basic letters of Hirangana, Khatakhana and Kunji



SUAIYUT

1571115

1581107

1661108

a va 2 2

lﬂl o =2 o 1 a s
FBUNSAIBEUIRITIRIUN W%’Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ'fl)

auFudasdin 3(2-2-5)
(Chinese for Beginners )

SLUUAMANERSSNEINTENANNAN WasAN D BednBesasnEsA RN
Fno aR Uarloauaztiamnuetneing  Ansuazinidenlaseaineiuganensgy
Ustlmfidunazdis mapaauAnuuasinaaBnauiynay u-Tng uazhe -3

Mandarin Chinese phonetics and introduction to Chinese'letters, practice of
reading vocabulary, phrases, simple sentences and messages; study and practice of
basic Chinese structure writing including study and practice of using a Chinese

dictionary, Chinese-Thai and Thai-Chinese dictionaries

aEnadidaadu 3(2-2-5)
(Malay for Beginners )

paslnvinusio 4 dasonms  Anwguiszlauasliennend
Mg bR umamund FhaanUsza e Tud niaiomng ansuszinem
NMTUBNIIAT N588289. HNkW NsAnsuinANE 7 AMNITNFULAZADL
Aol nsdenthazlaade q T8

Practice-=of four integrated language skills, study on basic Malay
structures-.dnd-, grammar focusing on speaking in daily life situations such as
greetings, “making introductions, telling time and buying things, practice of reading
short ‘massages, making conclusion and answering questions and simple Malay

sentence writing.

aennmdiaadin 3(2-2-5)
(Korean for Beginners)

Anvinueia 4 adeysonnis AnsngUuazloauarhannsalftgmi
Anumamundi Fhdanuszdn i ud neiomie nsuszsida ansusniaan
madpaes s nnsRndmudionnade ananaqluazaufmninld nns-

Weawlszlumdnag



SUAIYUT

1691103

1671104

FauasAraBuEsIEIUT niefin(auf-Ufus-auadn)
Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion including answering questions and simple Korean

sentence writing

PN T 20 3(2-2-5)
(Myanmar for Beginners)

Anvinuzia 4 adnsysannns AnunguuslsAiashennaoiiugiusiin
unaumnfEganUszen s Wun nnsvinyng nrslusines nsusniaan
madpaes udu nnsenuRngmudionnadil g snanaUuazaeUAnN
ma@eutlszlondng q 04

Practice of four integratedlanguage skills, study on basic Myanmar
structures and grammar focusing on speaking in daily life situations such as
greetings, making introddetions, telling time and buying things, practice of
reading short massages;. making conclusion and answering questions and simple

Myanmar sentence writing.

PN R A 3(2-2-5)
(Lao/for Beginners )

Rnvinueiis 4 adeysonnig  AnwiguiazToauazliannsaiingiu
SR nunan 7 B Eamszende Tud nasinme msuusigh nsueniaa
ns@eneaing mi@jmﬂﬂ@jm%@mwé%m aH1TnagURAzAaU AN I
ma@eulszlondngs T4

Practice of four integrated language skills, study on basic Lao structures

and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing



SHHIUN FauasAraBuEsIEIUT niefin(auf-Ufus-auadn)
&
1681103 AUPNINTLUBIAU 3(2-2-5)
(Khmer for Beginners)
= o/ «3 1 a‘cal
WNVINHEYN 4 DE9YTUINIT ﬁmﬂﬂgﬁﬂﬁﬂﬁmLLﬂ:fQﬁﬁﬂimwugﬁu
IR NUNaUN T WEAnUgzaT1 (BuA nnevinyne Ansudsingn nnsuaniaan
g ) 1% ! = ' [ & o [
1930289 (UGN N19DTUHRNBIUUDAITHAN mmiﬂﬂ‘gmmmﬂvmmﬂfm
ma@eulszlondngs
Practice of four integrated language skills, study. on-basic Khmer
structures and grammar focusing on speaking in daily Jife situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering-questions and simple Khmer

sentence writing

1711108 mmﬁﬂmmmﬁ"aﬁu 3(2-2-5)

(Vietnamese for Beginners)

Anvinueny 4 adaysannts  Anvnguiszleauasfenngol
Nougau hRnuan A @RIz Tiud navimne nnaudzindi
AAUBNAT M958e89 ik miﬂ'”luﬁﬂﬂ"m%ﬂmmuﬁy’w] GRERENLET
wazmeUATIN nsd@eulszlaadieg

Practice of four integrated language skills, study on basic Vietnamese
structuresand grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Vietnamese

sentence writing



SUAIYUT

1741101

2522203

1.2

P2 °  a a ' a a awn 2 P

FBURTATBEUIRISIIIUT W%QHﬂﬁ(ﬂi‘l‘l&l{]—ﬂQUﬁ—ﬂuﬂ'ﬂ)
= a g ‘ﬂy 2L

mmau‘fmummummu 3(2-2-5)

(Bahasa Indonesia for Beginners)

Anvinuevia 4 agneyannms  Anensularlaauazlennsoifugmadiu
Anunasni FnganUsya s [Hun neinmme nswsssihen nsuanuan
matares (fudiu nisdnufindmdiaannndu @ smnsaagazRauEeiN
ma@eutlszlondng q 04

Practice of four integrated language skills, study on/dasic, Indonesia
structures and grammar focusing on speaking in daily lifessitudtions such as
greetings, making introductions, telling time and buying*things, practice of
reading short massages, making conclusion and:@nswering questions and simple

Indonesia sentence writing
NENITINY B ATARS

AMEITH HIAINE 3(2-2-5)
(Knowledge Led Morality)

ANNNAATILYBABIRLYIFI] Y]] MANNTT NTEUMNTUAZYNEAARS
ATRAUINTE IR IBINYES NTARBIRENETIA NTRBNIGENTNNTBUAS

anla apfymn aegRlaluansiiuiie @dinlmindinailod Anmsssmin

A £ a

A e aIaTmLsTan iN1aA9EAn SR ndanfirfdn Ardes
parafiuiied SuReausatitulies a3eddntuniseysndninennssssif
Auandenuazndss Sannsienimains TEuazdensdnamuninsnssiniins
Ysonavgeiignisufusla

Concepts of vision, theories, principles; process and strategies for leaming
development; creative thinking; intellectual, physical and mental development; being
proud of Thai citizens; being aware of good citizenship; Thai citizens with knowledge
leaded by morality and culture for living, good quality of life; responsibility for society;
being aware of natural resources and energy conservation; self-sufficiency; regular self-

study; and integration of theories into practice



SUAIYUT

1500104

1500111

a va 2 2

lﬂl o =2 o 1 a s
FBUREATIDTUIRITIRIAN ‘Vi%']f:lﬂﬁl(‘l’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ']’l)

AITHAZIVBIAIR 3(3-0-6)
(Meaning of Life)

Wit tafannsfnenAnue392e93in AnamaneYeddin n9AN99EAn W
fapntlaqiuaslangaiveanmaniuazmaluladansaume naiEiAmess
AIHNVANANENTTINUATIANATIWS [UUszand W isnnsufitlamuazimnnilaan

o

TAAUATAIAN NITANAHIAMEITHURLIILTITHATNNAN AEUEITHTIRN A WA
URZAIANTRAUFNIN

Understanding a study on meaning of life, definition;:Jiving in present society
including in science and information technology-era, ‘application of Buddhism doctrine
and Buddhism principles for problem. solutions.and development of intellect, life and

society, development of morality and ethinics.based on the Buddhism doctrine for

peaceful society

q‘zlqu?umsﬁmﬁu‘?ﬁm 3(3-0-6)
(Well-being for.Living)

AINNHAY LAZ I LANIBUNARNEY A NdAtyuazAdaTuluns-
Beunafne  ansd B iua sz nauEane Wannnisuesaypd
FYRUFNNUNA FNEHEFUUAAR NOFANTIHNIUNAUATNITUAADBNFINTN
PUMNF FIPHLAZSUETNTTIU TN aeaasBinIame Nszuamng
IO ETE I T Rt

Meaning and scope of well-being for life and the usefulness of
studying well-being including sexual well-being such as human growth, sexual
relations, personal skills, sexual behavior and how to reveal sexual well-being.

Social and cultural sectors affecting sexual well-being instructional process
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FUNIUNTNUBITIN 3(2-2-5)
(Aesthetic Appreciation)

Fruundesinelupnaninieanmn anenne tugusarmans Bens
AnfugusaransBanginssnlnedan mnddeesnssuiiuaawiiuan
YBIFNRASNNTIAU (The Art of Imagery) FNERSNIINS 8N (The Art of Sound)
LAZANER4NSNSIAAENIN (The Art of Movement) gviFAat] (VisuabArts) Aty
AUAS (Musical Arts) WazAaUzNI9UEAN (Performing Arts) mu"ﬁy’umumiﬁmi
\BNAMANAN (1) SEALNT5918N (Precognitive) (2) Nmﬁgumumwﬁumﬁ (Acquainted)
uay (3) ﬁﬁL"ﬁ%j"ﬁgumqwmu%?q (Appreciative) Headlrnidatsyaunisolans

ATNTIUTINFUNTENN (Aesthetic Appreciation)

Identification of aesthetical science, definition of thinking aesthetic and
behavioral aesthetic in brief, importanee-of introductory perception of the art of
imagery, the art of sound, the @rt.of movement, visual arts, musical arts, and
performing arts through:learming.processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation

WOANTIHNRUI AN 1IN WA 3(3-0-6)
(Human Behavior and Self Development)
anﬂiiﬂﬂwﬂﬂ(uﬂzﬂﬁmﬂﬂ@@/ﬂLL‘Vix‘iWi]aﬂ‘j‘jN ATSNNHIA DD

N NEIANNWEINaN 9IS TuLazNTag 99 Tuet g

Human behavior and casual factors of behavior, human self development,

human relations for teamwork and peaceful society
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1.3 NRNITIEIANATARS

Finy 3(3-0-6)
(Thai Living)

dnpnsdinn Tanssanuariszndiing nnsasuuasresdiad e
AINE ATy 2eelsETRmansng UssARaanstinsdin nazuanaIsAnen
UariRmandiiadu madamnanasadiehilaqiu Sosumuwiiemannn -
Fnafneatiuilaqiu  neudmssmnIauRkiLLAzNITUARTaiasEl T

AN nzuIwied afin 1991 eunAn

Types of society, culture and Thai traditions, change of Thai society,
importance of Thai history, local history, leafhing process of local history, present
Thai government and politics, constitutions of'Kingdom of Thailand, national and local

administration, social problems, past, present and future paradigm

BNTUUANET 3(3-0-6)
(ASEAN Study)

Uszdfngnndum Wamwinisdszananeduu nalnendew Ufjaadn
Aagansaniennden ngunsondun Adevied dngussasd whnane
Tnsegdnenmnaan Fisnddnviuaziisnues AFTA wan1sfeEuasanTnAegie
Y c . e
WUz ANDNTEULATMANA  B9AUSTNBLYBILSEWATINRINTIENGNTENL

AgvszaansEgiann Banuarsrmang nisadedeanmeglszsnanendow

History, development of ASEAN Association, ASEAN mechanism, declaration
of ASEAN cooperation, ASEAN Charter, vision, objectives, goals, structure, origin of
vocabulary and AFTA, Free Trade Area and economic infrastructure, ASEAN
Association and rationale, components of partner countries affecting the economy of

ASEAN Association and Thailand, changing Thai society for ASEAN Association
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2500103  Adlan 3(3-0-6)
(Global Living)
anmwsEgiesean nades n1sUnassseeslanifaqii Kanszuan
anwsEgResean  Naifles nsdnaseseslansedeanng  n1sUsusaes
Fapnnasaniswasudasasdanlan  iungusineg tulan glsl endon)

AnszviiAseuIanuadATEgialan

Situations of current economy, society, politics and:government, effects of
global economy, society, politics and government o Thai.society, adaptation of Thai
society accordance with global change focusing on. countries, from different parts of the

world (European countries, Asian countries), analysis of future economic directions

2500109 F0TIALATRINDINGS 3(2-2-5)
(Self-Economic Sufficiency)
LA FuamziuasAnufiAifaatuanamang asdAguaz
WA ATT AU ST g ianeaiiey. Suiasunannnazaesa
Tunszumafanssidnaginnfinaenaamavnay ebnssmintuanudidoy
finang anndialalinaansnsweslSrATEgRawe e Qﬁﬁi}]i}]’]ﬁﬂﬂﬁlu
&R aNS wazuwaaisen (U TunsWemAtgineemues simmun

= =

svAnIlazNLFatonedl  wesuaydstu fnnsfinungen Tuseiuvinsdn

|
L4

fazauamudnSaie iU fiiaiuiae vdedfiResetunsadon
(uiemnisu sl WaenndesiulUsunsstnisew)

Analysis, synthesis and practice of meaning, importance and strategies for
living development based on the self-economic-sufficiency philosophy of His majesty
King Bhumibol Adulyadej emphasizing on the importance, knowledge, understanding
of the philosophy, local wisdom, application of the principles and strategies for self-
living development, sufficient and sustainable development for organizations and
communities, study visit to successful community for practical guidelines (Contents

should be related to  the fields of students)
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FatuFawindon 3(3-0-6)
(Human Being and Environment)

ANHANNEY ANHENATIIBNYISNENNIOITHINR AIUIARDN ATTHANRNE
BesruuazdenyEgiuAandan nMaRLaznITENSNeINTeTIIEaR N
anSndmuvananeysgan e nadiuiansas Tnalianeneans
uazalladfifnanssusnfuandonuasndaam naaasEs tagesneuas
HHATBIAIANINRIUIRE BRI NENNTT9T8m A Dinazmintendatinsnanns

g3 oA NMslEnasTmawn aazlaniew Ansfigadesdenlas nanszny

'
A a

AARTUIINNIElANEaN ATHRANNITWHWNTISISE

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity-conduction by using science and technology
affecting environment and energy,-promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of ‘alternative energy, global warming, concerns and effects of

global warming based-on the principles of sustainable development

NWEENUSFINTR 3(3-0-6)
(Man-and Nature)
Adnrnnauarlfiuiusasndnsdonuanediuosand nsuwdsuua
wnlinsruuesanen® AdnisAeuuasessyeduaraannd Tomiazmdng
NEdAUEITNEIR ANNANANINBIINTIF NANTENUANALEITNTIR N1
agsamriuiussanf et inuarduiguictussduyang Uszrnaniiastiv
Uszananlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural

crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels
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winlkladasaunainadin 3(2-2-5)

(Information Technology for Life)

!
g A~

sruumalilagansmume penfiawmesARanEnanszusstiauas
Fopn natinunabiladansaume T wdesgUnsoinasfames. i
Uszananaiioys n1adanssdioys nsuatANESuAzIsADanTeya
UNsTUUIAGaINgABNNIAadaNnTruLgNlays uasunasliayasine] a1msy
AFANEIANATY N19YN91897% NITHIEUBNRIHLATANTANT98ARLT2 91T

1 = a ! =3 a
agiaHYTEANEN I FaNTNNTLATTNEVEVINeiTeyeyD

Information technology system,.influence of computer on life and society,
practical use of information ~technology, computer equipment/tools,
information management, searching. for knowledge and communication through
computer networks from. database”and various sources of information for searching
information, writing report, “presentation and efficient living including respect of

intellectual right

AsAauaENsARANTa 3(2-2-5)
(Thinking-and Decision Making)

NANNITUATNTELINNNTARYBINYES ANNARFSNNTIA N1FAATIEd
foya 119815 @33NAERS NTIEMAKNA nazuINNIaRRAnTe n9TLINNIS
UEWNIIANHEINTIVENAERS annsdadu uarnisUszandlEunisudilom

WaaAnUTza19

Principles and thinking process of man, creative thinking, analysis of
information, logics, reasons, decision making process, searching processes of
scientific knowledge, linear equation and practical application for problem solutions

in daily life
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InanrmansiNaannINEin 3(2-2-5)
(Science for Quality of Life)
nszuaunEmIAnenmand wmallad  nshanaEndnendnans

1 =

Wsrgnd @ unsianamnWiin Wienssedednlqeiilsz@ninmlaunsy -
pindanansznuaesaaafinantiinainenmansiifdoaned aoiwinndes
Fopn nalasuazdmusTan shanadmaansmansiasrnAFRaRnnmN
il

Process of scientific and technological deyelopment; application of science
for life quality development; happy and efficient living regarding the effects of

modern science and technology on man, environment, society, politics and culture;

application of scientific knowledge for quality of life

Aniagann 3(2-2-5)
(Sports for Health)

ANEng aBUdlY dagUsraeAuaz AoalslmTinsnisannindsme
uazmaLanAvRagaamiiaen AdesdUmeALaz Ty ananaente anwiEilos
MAINURY. FABATUNNTARAINNANITaaNTaINELaifaganIn AN
pNdnisInsiadefifidandaaiuganin Wy 81m1s anauel Asuanden
quawagHyARa sanTemsRiniitfeguain o eniauazauRin
AN

Definition, scope, objectives and benefits of healthy exercises and
sports regarding age and gender, body, sickness symptoms, planning including
following up getting exercises and sports for health, study on relation of factors
affecting health promotion such as food, emotion, environment, personal health

including playing sports for health in fitness centers and sport centers
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nguaegsnauazatiains 3(3-0-6)

(Business Laws and Taxation)

mﬁﬂmﬁﬁ"ﬁmmLﬂﬂmﬂﬁ’tytywmmﬁzmwmuﬂﬁmq@ﬂgmmmm\umz
widld Tiurd dame wnde daupe d1i1 nnsdasoganautiusingy san Ufenanng
YNINGYHIENTIY LazABNIadRIRunTEioans ssssaaFEgnsTiTaAu Ty
tlaqiu

General principles of contracts according to.civik.Jaw and commercial laws, such
as sales and purchases, hire purchases, mortgages,«and pawns; establishment of business
organizations; knowledge of labor laws; taxation-relying on the Revenue Code or Fiscal

Code

MSITENNGINT 3(2-2-5)
(Business Research)

AIEMHAg UNUM AanarAuazlsrlagiaesnisidanigsfa
93981059 MIBNIAASY  Usinne9nisidenegane fumannnside nsidenilymi
MeAdy _aradaagmeme nafeAtnntunnaide Uszeins ngudaadie dn
s eRRMMTRaNEAgIu 1aRengULIUNNaAse 1naesils ABn1aifusiuTan
Haya aiRfisanAdestUNTASELLLAN §  nslassiieya neiheenAamadidn
mEunswdandeya Uszianadioya nisdeu Winlasanisdse nsiBansneam
N1FITULALNITUTLRUNANTITY

The role and importance of business research. The ethics of research. Type of
business research. The operation. The research problems. The purpose The questions in
the study population for the technical hypothesis. The classification tools to collect
information. The statistics are consistent with other research data. The computer was used
to prepare the data. Process of writing a research proposal paper writing, research and

assessment research.
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(Principles of Accounting)

NANNITUYT NT2UINN1TIRANTYE N199AYINNTZAIYYIINIT N3
Y5udg951en15Ueyd nstladnyduasnisamineun1sSueesian15aqefuAn
Aan1andnduA uazfian1siuanis sonflennsdminaynaneduaing Waygas
AT Lt

Accounting principles and accounting proceduress fhe‘preparation of the
paper. Update transactions. Closing and preparation otf“financial statements of
the Company's products. Manufacturing operatiens.. And provide the service.

Including the preparation of special journals: “Centrol “accounts and subsidiary

accounts.

mstiyfiRenisanms 3(2-2-5)
(Accounting for Management)
srefmfifaedauniney . 3521104 wﬁ'ﬂmsﬂ’iy%ﬁguﬁu
waAanIentatiyien1sdan1g et uunUanandiunu n15AATz
FryHauan uaznals nssudssins sudszandanguldl fuyuaninsgiu uas
NN9AATIEIRNAFANNITTYBATNAIINTURAYDL N19NTLIYDIUIT SULTEHI
Fena naaAnssiduuianisfnanlawarniaianani Ui saud
N139ANNYNTLWRISUAR
The concept of management accounting. Classification of costs. Total costs
and profit analysis, budgeting and budget flexibility. The standard cost. And variance
analysis, responsibility accounting. Decentralization The investment budget. Cost
analysis for decision making and performance measurement. Include a statement of

cash flows.
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N15NKE519 3(3-0-6)
(Business Finance)
Fofidieaduunnnan : 3521104 wé’nmsﬁ’iy%ﬁgué’m
2RULYN ANHOLY ‘uwm‘wmeﬁﬁﬁﬂmﬂwm‘s@usfu‘qﬁﬁ@ ANDATY
WhmsnauazAnusdrenstngata nadiulidntafenanndiatasdlunis
Famsaduunialugaie nisdamBuueiie B unisdauiunamesgsia ns
fmLquma@uﬁLﬁmﬁ’umiﬁ'mmuﬁ@mﬁ n19E8fa A milﬁmu wlgung
A59AEIInnEuarRuiluna
The role and functions of the finance department.sThe goals and the
importance of business finance. Focusing.on understanding the fundamental
principles in the allocation of capital budget within the business. Funding to
be used in the operation of the business. Financial planning with investment

from the sale of business capital.gains and dividends are allocated distribution.

RANATTHATA 3(3-0-6)
(Principles of Marketing)

ANIHPHAL LA ATTHRI ALY IANNITARTA Tugﬁunﬁuﬁ@ﬂi‘m%ﬁﬂww
gafaagamilslnanaiafiouuanieniafinen wwaRNAnIaU oI
AVEARTA FIUNFHVINNNITARTA TLULNITAAIALALLT 1N LL‘jx‘if‘g\‘iT@
Wﬂ@ﬂiiﬂéﬂ%&‘lﬂ arsdntafsafdNaNInaNALAZLSNIaIAaTA

The meaning and importance of marketing. According to the main business
operating activity is one approach to education. Marketing concept or philosophy.

Marketing acquisition. The target market and consumer incentive motivation.

Understanding about the integration acquisition of markets and marketing.



SUAIYT

3561101

3561204

fauazAaduIaseie nurefin(Maud-Ufus-anadn)
BIANISURENITIANTS 3(3-0-6)
(Organization and Management)

dnwozlnsendneensasdniagaianall n19919uny n19dARIE9IY
nannUTuazLMIANARTLNNTTARIIAN9gaie Anuairdanavigasnis
Usenaugsia MANNMTUAMITUAZNINTF AyaeednauFniana 5 F1unig
AMUHUSRAUENYI 1n9RInnT n19gsTaAnYine nIsALANURTRIsNG
Trussquimunsuaziloneiia

The organizational structure of the business: plan requirement for the
establishment of rules and concepts in business.organizations. The type of business.
Principles and functions of the management-of dll, perspective dimension of planning,
staffing, commanding & ordering, motivating people to work efficiently. Control the

various goals and policies setting attainpent

ﬂmu:él,ﬁ"mé’mtﬁmﬁumsﬂszﬂfauqsﬁq 3 (3-0-6)
(Introduction to Business Operation)

SUuUUANIdAsegsie U Wneesaadien Fnsiudan uazuAinandn
ANBUTANINUINRDNYBIF3NT ANTIUNGINIAUNTHER N1TARIA N1TEN
i darnaavisyana ngrsnefiisadiasdufansauniegaia uwaRaly
n1tlenep§Ine Useinneesgsfia AnudiAguarunuineednislssnaugsne
Tudsan nanszvUrnIn IR donfinasingaia qasemaneeasnislszney
93719 UsIEMAUIS uazessnussdiunIsUszneugsfe saudenatngdougsiia

o

iz‘mdwﬂﬁxmmmﬁﬂmﬁqwﬁ
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Business formalization, including sole propriaettorship, partnership, and
company limited; charecteristics of business environments; business activity;
production, marketing, finance, accounting, and personnel management and role
of business entrepreneurship in society; effects of environments on_ business
entrepreneurship; corporate governance and ethics for business entreneurship

;knowledge forinternational business and globalization

N15IANITNSHARLAsNITUHURNS 3(3-0-6)
(Production and Operation Management)

N199ANITILUUNTINAS ﬁgffuﬁmmiNﬁ@TﬂiNWgﬁNWﬂiiNLmzm‘j
Nﬁm(’fugmmmmmiu%mi s naReiTiafinalswnn  nganeialesem
N199ANLLL miﬁmé?em%ﬁﬂﬂmz@;ﬂﬂﬁtﬁ NTDANULLUNARATT N1T9ANT
imqﬁ‘u NITUENITNR AT AT miﬁmummmﬁmmu maﬂ%’uﬂquuum
N19ATUANATNTNNNINAR Santn s penfanesilinantiunisdanisnisnan

Production system management for manufacturing and servicing business,
such as location, factory plan and design, and installing machines and equipment;
product design, providing materials, time and wage management, setting of task
standard, task reform, and production quality control using the computer application

systemrin. production management

LT ANRRSIRNA 3(3-0-6)
(Micro-Economics)

AN YDIATEIANERS TTadanianan woRinssnuesiusing
WoAnssHuvinan gUsA gUnm nMsivuas A uRaAlszIANeng o
vasmadnaasrnmauwiiuiiadunananligangn Adne aende fnls

ULATUNLMEDI5T e gia el
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The definition of economics. Factor of production Behavior of consumers.
Behavior of the production, supply, demand and pricing in the market for different
types of remuneration to the allocation of inputs in the form of rents, wages, interest

income and the role of government in the economy typically.

LASUFATRASNNNTIA 3(3-0-6)
(Macro-Economics)
a 1% a ] 3 G o/ o 1% a
quﬂiimmﬁﬁvwmqLﬂi‘lﬂﬁﬂ@mq"’] o flusiannnmgis Flsz s
L3 Wqﬁﬂiiwmmqmmmiuﬁﬂm N1398NASIAAT \N1T/IYW  UNUINYB

o/ |

Fquna N19deinen sAudule @R n1sass wlaunenied
A9ATENINUTENPUATNITHUUATEEAS

Behavior of various economie, feictors. Which determines the collaborative
behavior of the national income,’constimption, investment instruments, the role of
government. Employed. Inflation“and deflation, fiscal policy. Internationa Trade and

Economic Development prospect.

N5AATITITIUS NN 3(3-0-6)

(Quantitative Analysis)

Anhmelaadamandulszgnd fiion sAnssiuazdnaule
11993719 191 SrUuaNn1aduns9 doyninisauas deyminisuwaneid sUuuuand
ANARY NI N19ATI J1Aen N1sInaBaBRdamans wazngeiiny
Fivd

Applications of mathematical techniques for business decision making such

as linear programming transportation problem, assignment problem, inventory

model, Marko model simulation and game theory
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ARG 3(3-0-6)
(Business Statistics)

Aandn lUAfuadALarnahanasiussgndld THudniafy
snusamuaznaiauelieys nenssiieyaidesdi daulsduuasiaaen
wavanashazidueassioulsgassnnsuaznsgudiond e mMatssnoddn ne
VARBUANNATIN N1avasey (rauand nnsdieansianyudsuson afifiuew
WITUNFEN N1TIATIEAENANITUSUATNNGOANDY  BUNTHIAT AR
manennsaluaznnsdindnlannegsia

General knowledge of statistics, and knowledge dissemination. Including
collecting and manipulating data. Preliminary data analysis. Random variables
and feasibility distributions of randem variables research, population and sampling,
estimation, hypothesis testing,.chi=square test, analysis of variance. Non-
parametric statistics. Correlation.coefficient and regression analysis, time series

dummy index numbers;-forecasting, and business decisions.

2.2 NENITNBNUIAL

i3asflansinnisdmsuduimsyalei 3(3-0-6)
(Management Tools for Modern Manager)

widn mAfla wazvqudn1adanig faauluiinendeduinestan
uazfiasdnadnalnapinulgimReselunisdanis Waudszansnimuazudly
fleymasingg Tunnavinenn e lifuinsgaindamnaniniiuszgndldtunis

131199PN15B9ANTS (B atiailtseAnannuazlssavana
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The technical and management theory. Taught in universities around the
world. And the corporate giants to the practice of management. Development and
performance. Issues. To work .. so that management can be applied in the modern

age. Management, organizational efficiency and effectiveness.

ASNUHIDIANTS 3(3-0-6)
(Organization Development)
WHAAHAMAEIAUNANNITUENITIIBINGA A 98 A anFn

HaNHATuAHES U Indauy AraasaNnBnae THBsAN S TudRg U sy aeA
28989ANT N Eeen13aE i WerinnBenisw Ay asTudnusng
T ataifiusrunifiaUssavinauaziszavaninessednis

Concepts and principles of 'managed behavioral health integration and
personal growth of members within the “organization with the objectives of the
organization with emphasis on deam building. To bring about change in all aspectsof

thesystem.The effectiveness‘and-efficiency of the organization.

ugﬂﬁﬁuﬁ'mﬁumﬁms 3(3-0-6)

(Human Relations in Organization)

o
=1

ANEOIL UUIANNAR 2BULAALAZTATafuLTNNNT 1D IAN N NN WS

o

a

FEdINYAAY ABZUATEIANIT nifluazANFuRATaudadIANnTg
AasiAaaaTEndnenITla AN NN aTidan AN A

The concept and scope of the basic factors. The relationship between the
parties. And the organization. Responsibilities to society. Communication between the

coordinator. Religious principles that promote human relations.
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WERNTTHBIANTS 3(3-0-6)
(Organization Behavior)

Wqﬁﬂiiumuwﬂumﬁmi Tugﬂ"ﬂmﬂf«vL@ﬂ%uLmejN%qﬁwﬂﬂimuGifﬂm‘s‘
139113 ARDAAWBVEWASN 9 Hufnennaninuwindan AnunfonnsEnasen
gaengn iiulazlomisiensdnis nsadedguarindclaiiiuysmnatueedngs
femaimnmgfinssneesyediupadnis

Human Behavior in Organizations. In terms of individualsand groups which
have an impact. Management, as well as the ‘influence arising from different
environments. Learn to use Energy Group to benefit the orgdnization. Sales incentive
and encouragement to the people. Organizations_in the development of human

behavior in organizations.

MIUITNIININEINTHRBE 3 (3-0-6)
(Rresource Management)

prrsdunn  vigehasnannsum A Inennaayed  aeugagy
minfinnsuRnrauiasiupautunsuanimineginsused nsliesisie
NIFINUNRNIRGAR, N19ATINT NITAAEREN  NTTRNDUIHLALNITAMUT NI4T
Usnifunauaziladeiifaatiasiuniaudmaninen s

The theory and principles of human resource management. Scope of
responsibilities and procedures for the management of human resources. The
analysis. Manpower planning, recruitment, selection, training and development.

Evaluation and factors related to human resource management.
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WiANTSNALNNSTANISMSIAERLLAS 3(3-0-6)
(Innovation and Management of Change)

naAsnuasiiAnduiuuianssiuazmalnlad nsazgndlingn
u‘%mﬁsfumﬁuﬁfmmmmmmmmimﬁ'ﬁmmm?umﬁm‘s THAara9
ﬂi:‘i_lfmﬂ’ﬁmﬁlﬂmmmLLNZQﬂN‘J‘mTuﬂ']‘jLﬂﬁlilul,l,ﬁﬂﬁ ARDAINIUADTINNS
Fann3nnsAenulas saRteAHE N30 IunnsUSuAsad AR s T LN
anwundaniiaouuasl

Changes made to the innovation and technology. The application of
management principles to resolve the causes “and™.effects of changes in the
organization. Model of the process of change:and barriers to change. The process

of change management. Including the ability.{o adjust to a changing environment.

msilludusznaunis 3(3-0-6)
(Entrepreneurship)

AnuosuasanEniAresUaznaunain nanvquiuasUfiRzes
ﬂﬁié’ﬂﬂﬂﬁ‘q‘iﬁ%mmmm L‘%N@Wﬂ‘qiﬁ%mﬂﬁ'ﬂﬂ ﬂumﬂmmﬂmmﬂ?‘wqj
LLuqmomiﬁv’mégmiﬁ@ ANTLENIINER NIFUAMTRWH N199ANITNINTTRN
miffffmgﬂl,mumﬁﬂi mifjﬁmLLNzﬂ‘iﬂwﬁﬂm‘q‘jﬁ@ﬂ@\‘l‘q‘iﬁ%mmﬂﬂm AUTA
ﬂmummmmﬁfml_j ﬁﬁ@imxumﬂwgﬁﬁ@ ﬁﬂwm:"ﬂm‘qiﬁwmﬂizLWﬂTVl?JTm?J
ANATNAPUNINAIUTITN @iimuaifuﬂmﬁﬂ‘q‘sﬁ@ ANUHIETINT WANTZYILVEY
FaniasiaRuuanden uALNaLEENEEIANEARSEIETsd e ifinAnNAREEN
YN N

Characteristics and features of the theory and practice as well. Manage their
own business start small businesses, medium and large Guidelines for setting up
businesses. Production Services management management of financial capital. The
organizational form of business and employment Small Business and Medium and
large the economy The nature of the business of Thailand. Inserting a code of

business ethics .The impact of thebusiness. Business environment. And enhancing

creativity. To the initiative. Their own.
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ﬂﬁi@ﬂﬂ’liﬁqiﬂ’«w‘u’mnﬂ’l\iLlﬂz"zlu’lm@ﬂ 3(3-0-6)

(Small and Medium Business Management)

ﬁﬂwmeLﬂmmNNﬁ’ﬁﬂﬂﬂ‘qiﬁwmmﬂmqLLm"memﬁﬂ N1TUINITNIHLAY
ﬂfy‘mﬁlﬁm%m?umﬁﬁ’]Lﬁu‘q‘iﬁ%u’]mﬂmumm‘mmﬁﬂ EPICIE T oo
95119 N198IU NFIAMIRNN NMTABIANTT N1sUTRe Taseasnsuas
pa1awarNITANANnagnEnenisnatn faliuiey dedyuegsfazuin
NAILAZINIALAN INTTUULATEERAY ANYIA T NINIHERDIFINsT 19w
MIARIANTTEN NNTUBMIaENEINTINgEE NMSRAR agnEnefifitadias sl
ﬁm%mumu@mwwﬁ 15U RUNANTITANRNIN BT UL N U2
‘qiﬁwmmﬂmummmmﬁﬂ Mszmabng

Characteristics and features of thé.theory and practice as well. Manage their
own business scale from small, medium-end’large. Guidelines for setting up businesses.
Production Services. Management of funds. Financial management. The organizational
form. Employment andbusinessinterests of small business size Medium and large in
the economy. The natlre.of the business of Thailand. The insertion of ethics. Conduct
of business law, fusiness impact. Business environment. And enhancing creativity.
To the initjative. “Fheir characteristics and properties of the medium and small
business. and business. Issues related to small business and medium sized
business start. Investment financing. Organization. Operational structure. Marketing
and ‘marketing strategy advantages disadvantages of business. Medium and smalll
economies. The relationship of the various parts. The financial markets. Human resource
management, manufacturing and related laws. To strategic planning. Evaluation of the

performance. Andfuturetrends Of small and medium enterprises in Thailand.
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1199714 LLN%LL@ZU%W'TiTﬂs\i 9 3(3-0-6)

(Planning and Project Management)

ANEUZUATANNNNIVBINITIIUAN  NTTUIUNTT HATTINUNRL TN
199 Ny dofuazdadidinansnisneuny Yaaaiifeaiosdunis a1vunu
ANuozEDIENTn nn3unsnelinianiseifiAsuudas nnsAtAszinan
LIARDNTIFINAABITHANTIURHLG TR n19davinlagends cmafianis
MauEuUiRLarnsdent nnslsziiunalasenis

The nature and meaning of planning. In the planning process. Type of plan
benefits and limitations of planning. Parties involved.Rlanning a good map. Planning
under changing circumstances. Environmental impgcts.analysis of the implementation

plan. The project. Technical planning, operatien and use. Evaluation.

STULFISHNAMAENISTANIS 3(3-0-6)
(Management Information System)

ANHATATY2DITE UV TINULNIA %ﬂHNLLNZNW‘jNuLWﬂTu@Gﬁﬂi Thg9a319
PBITTUUEIENWARENITanNTT wialkladansaume gnfaund sanuasuas
waluTadlunisfegissruumasume giuiioyadiineudnlud® szuy
ANTEUNATUDIANNTE3RT SLUUAITEN AR D ATUEYHNNT AN T AN S
TN ATTATLAN A9FPANle NIRRT ULA TR ARR g ARNAGLA BTN
M mn1e9mnns

The importance of information systems. Data and information across the
enterprise. The structure of management information systems. Information technology
hardware. Software and communication systems. The office. Information systems in
business organizations. Information systems to support management in the field.
Planning and decision making with information systems development. Computer

application in management.
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FauazAraiuIasIesY niefinmgui-Ujua-anadn)
MIIAMSBIN|Y N 3(3-0-6)
(Strategic Management)

LLuQﬁﬂﬂﬂifJ’NLLNHLL@&ﬂﬁiU%‘MWﬁ@Gﬂ@ﬂWﬁ ANHLANATNYBINTTIILNY
WAzNTTUBMNTYIA L ?Nﬁﬁﬁ:ﬂﬂmmmm’mLLNuL%\‘lﬂzu?mﬁmiﬁmumﬁfmwm
2499719 NTTUIUNITURSATANITINUNY m‘mmuiam%‘qaﬁ@ IENAERR)
ANNNUIAEDHWAINITUTTY N9TdanTuandensenietulazniauen na
#9159942895909 ATUILAUNAUAZN1TFARTH

The concept of strategic planning and management. The planning and
general management. Elements of planning, strategic business goals. Planning
processes and techniques. Business policy. The- structure of the environment.
Analysis of internal and external environmént. Overall business strategy. Evaluation

and monitoring function.

Annuilgyninisaanis 3(2-2-5)
(Seminar in Management.Problems)

Angred i mantuluszuunisdanis n1sdiaseAilgniuuy
ANYIFIERS WHIANAA HNTuA [Tyt ANEINTEUINNITLATATANTUA 2
T AndfuRHnsuansaHAnfinuaznszuunsfinanla uiausng 9 289
1996073

Analyze problems in the management analysis problem. Science concepts to
solve problems. Processes and solutions. The practice to express their opinions and

decision-making in other areas of management.
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2.3 ngNIreniian

munlnegsia 3(3-0-6)
(Usage of Thai Language in Business)

A9 HEnNEA ﬁﬂmmmzﬁmmﬁmmmﬂuma@mGiﬂﬁ'ﬂﬂﬁmq‘qiﬁ@mu
names yarauaziadesfiofinsns nslEmadmy nnseniiaramsAnsATAs
N19NTDNULLNETH  NITANATEL  N19RIEHAIDIYNT 2017 28HANIULaN (Press
Releases) maﬂazﬁx%’nwﬁmﬁ@@%ﬂ A19UTENLaANE1Y N5 daudaniny
Tawon wazlszs1duiug n13Tenuays1ue N1 NILNT1Ng3T9 LN
FIYIMUNANITEINTT N15PEUURENITLAUBTILITUNANITUTEYH F7891U
NANTEATE IENTUUNA . TEe AT e Ay o7 T Teaent9gaiie

Use the right words and expressions in‘the communication business. Honesty
and communication. To use the phone: Taking the message. The form of interviews,
writing greeting journalism. News (Rress Releases) to the facts. The press conference.
Copywriters. And public-relations. Reading, writing and publishing. Business and
technical reports. Writing=and reporting results. Conference Report on the progress

reports and other reports. Used in the business.

USISTHANNHE 3(3-0-6)
(Labor—Relations)

ATHANANEIENI9gNI19iUAI8UENIT UsedfuazAadmuinisaas
ARNINUTNINIIUAZANLTEA Ty us e udiig anndedaudeazndng
WedTugndng NSZUINNNSI939ABTRY N1TITANEAIIN WlBUELTITHLAY
Aan1salungrsnsusNiisatias

The relationship between workers and management. History and evolution.
Both domestic and international labor unions. Labor relations issues. State conflicts.
Between employer and employee. Negotiation process. Strike policy. Labor and

labor related to work situations.



sHaAE  FeuarAaBuIgsInIun niefin(ngud-UHus-anaii)
3511307 NSUSHIFITRETHNK 3(3-0-6)
(Office Management)
arnsaaninTaluniadnifineineesdndinen unumeesnisdn
ATIN9TN SIUEITUTIN 9TURER A159UNUEY warsdeudtUjuReeenu
A19n NTARDINAneIn A1aEuaens WineIunITARL NS
Ugza@nsnIn
Knowledge of the operations of the office. The role”¢f.rated. Office supplies
and document layout and procedures of the work. Office, of:the Director of the Office

of the employees work efficiency.

3531103 NNTNRURTNITEUIAG 3(3-0-6)
(Money and Banking)
’&/ﬂ‘islmzLLZW‘LJ‘VI‘LJ’W]‘?J'rNﬂ’]‘iLG%LL@xﬂ’]‘iﬁu’m’]‘iT‘l&ﬁZ‘Ll‘LlLﬂ‘j‘]ﬂgﬁ@ WERINTS
ravsruunis@uluilaqiy wilaiaessuiatanadied ngu3niadiu n1aduaes
FHIANTNIRTE UNUIYRENERIATISNANY  USHINITRULAYIZAL ﬁ’]ﬂ’]T‘l&‘iZ‘U‘U
NIRRT NUTLNA ﬂﬂfﬂﬂ’]ﬁ“ﬁeq‘ixﬁuﬁz‘lfid’k‘m‘i%mﬂ
The roles “of ‘finance and banking in the economy. Development of the
financial system.today. Functions of commercial banks. Management. Financial Bank.
The role«.of. central banks. Financial and Quantitative. Prices in the international

financial system. Mechanism of international payments

3532403 NSUINITNITRY 3(3-0-6)
(Financial Management)
Fufidasdauninaw : 3531101 N15NKEINT
nafnayar1gafie medauaisnssnanlaamu nsusmsRunang
NyUALY Trseasauasnlouny Fuilung m‘sé’mmﬁunmm:ﬁ”’u TrazUIUNANN
UATsTEYENT N152818faN1T N15USUUTUATNSIRNTA9NIS madnanlaLAgn iy

Toynviall MAeTulun1sAniunimeduns@ueesgsianuszuusEgie
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The business value. Techniques and methods of investment management.
Assets. Structure and dividend policy, short-term financing. Medium and long term.
Expansion. Updates and dissolution. Decide on common problems. Occurred in the

financial business. The economic system.

NANNTIRIYH 3(3-0-6)
(Principles of Investment)
FudidiasiFuunnnan : 3531101 N15NKE519
pansidosdudsafunisaulundansnd  Anvazndnndng n1s
Ustifinyarnraadnnind aosidesdedunsts nanopling ndnnisaeyuin
sULUUA1T N9ARNed ranvSnduardamosiumsawu nsinen nsdRnng
nsndautiunanssluaznisasulngsfagiiuunsing o
Introduction to investments: ‘in securities. The securities. Valuation of
securities. Risk of damage compensation. Invested in various securities analysis and
investing it in education,~ln.'Some cases, property management and investment in

various forms.

ms'rmLmutmzmimuquﬁ'ITs 3(3-0-6)

(Profit and*Planning Control)

a s g = ' v a4 A 1Y

FUINAFISURNINDY : 3524301 NISUYANBNITIANIS
Lmemﬁmmmiﬂ%miﬁ@mﬁudwﬁLﬁmﬁ’umiqwLLNuLmeamu@34

° A & A a & o

mfﬁmmﬂuwuﬁméfumaqwLquﬂﬁmmﬁﬁwmu Jeergn N15AUANTlaTy

AMTHANLAZITNHY mimu@umﬁﬁﬁLﬁu\‘mum‘jL‘ﬁuﬂmﬁ@m‘ﬂmﬁmié}’mﬁﬂ

suyszanasrilaging o ANTIATIZANAAINATNIUU TN DR B9 8913 AT A THNNS

Faviulszanmaia il uwapanAaneinungAinssnaesyanadiiisadonis

U523 Inazuaun s mineuls s s uENasen1T MeuNLazN19AILANTASNS
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Concepts of operations management in relation to the planning and Gain
control as the basis for planning and managing short-term factors of production and
distribution. Control the financial operations of the business. The different types of
budgeting and budget analysis to find out. Modern techniques for the preparation of
the budget. The idea of the behavior. Some people involved in the. budgeting

process and affect. Planning and control activities.

ASALAINAZN5ALURA 3(3-0-6)
(Wholesaling and Retailing)

ATHNNNY TRQUITENA ANNAIAY2R9N1528 U ANILAYN1T18EY
Tadaiszianeng ¢ uaznaninos unspigldniaznisenass vianisdngy
BIANTAITANININ N19FUFBNNIFUIE. 115 BN N15218URNUATNNTE18 A
NNINIAHATIATLAL VI ATAN IS

Meaning purpose .Thesimportance of retail and wholesale. Various factors
and criteria for the location of retail and wholesale. Corporate operations. Promotion,

advertising, retail and ‘sales. Transmission pricing and sales techniques.

wltunenAnsasiuazsian 3(3-0-6)
(Product-and Pricing Policies)
UNUWUATNTNIANSURATBUIBIFTANITNRAANT UNIAANITIA
AIUNEN  WARSHT N1998NUULLAZUTIYTe wlBunensnAnAT 119919
FAUIHARS DT NIRRWIRARS T I ANINIHARTIel amEeIHAnsToT
4 ad a Adl o Adlda a ! o/ £$Il o/ -4
&umaauayasniamaniaesiledeiifaninasanisinaiulaessnn Saguszaed
nsfuasian  nnsdsreandueiesdedmiunagniniinisnatn s

VAU RS IATRAZNITNIRUASIAN
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Roles and responsibilities of managers and product ideas. Product mix.
Design and packaging. These are the brand. Product placement. New product
development. Cycle of the product. Product failure and how to avoid factors that
influence the story. Pricing purposes. As for the strategy. The market price changes,

and pricing.

AITUINITNITARIA 3(3+0-6)
(Marketing Administration)

AHAN A IBINITUIMINITRAR LU WmfiiasuEmnsn1anann
A199MBIANITNITARIA NITIATILALBNIFLRINTTARIR IATIFS1IARIAUAL
Wqﬁﬂﬁmﬁ%ﬂﬂmﬁu‘ﬁm NNFIALALNTINGINTIAATA  NITULNFIUARIR
MTVNUHUNAYNENINTRARI AR g UR ARSI A NadRdIminauazns
AIFINNTITUE

The importance of marketing management. The role of marketing
executives. Organization-of'the market. Analysis of market opportunities. And market
structure. Purchasing behavior of consumers. Measuring and forecasting the market.
Market segmentation. “Strategic planning, marketing and product prices. And

distribution. .Promotion.

NAIANNINTITNET NANHINARSAUFNAT 3(3-0-6)

(Customer Relatioship Management)

Y o o g

ANBUTLATNTEUINNITIANITGAATGNAUS FBN15278 NTYIUINTT
WATAENNNITARIAN AR ANHANANTUATLELE1INUGNAT WHAAANAN

-4 1

nazUaunNITEsIRaIAinTasgndn nnanaIading Ao uaanamanee
gnén anvouzuazlassadiswespnduingiugndinisadne naime uay
nasnEIANE LS uLUEEY JULLLgIAan1TUET Tgn AN duiEnaana
nMTysNIINagNENnIsRatatuaainmaluladfduin dniunis

Uansgnan Wifllseavdna
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The sales process and customer relationship management  solution,
integrating and marketing to build long term relationships with key concepts of
value-added processes. Relationship marketing. In the definition of customer value.
The nature and structure of the relationship with customers to create and*maintain

sustainable development. Business model, customer relationship management

ﬂﬁié’ﬂﬂﬁsrﬂmﬂﬁwumwﬁmﬂﬁw 3(3-0-6)
(Quality and Productivity Management)

LLuqﬁmmﬁ@?'mmi@iuﬂ”lw uTﬂ‘m&JLLNZﬂ‘zzuqum‘jmiﬂ%’mmi@mﬂﬁw
NIATFIUAING  ATUAMATN  NITATUANATIAINIBIATH 1995ATUNIN A911IA
ANHYBINAANNNUHI AALAZ I ATIA TN SANREAN TN ATNANTWET21919n5
é’mﬂﬁi@mmwLLmﬂﬁéfmm‘jwﬁmmw

The concept of quality. management. Policies and procedures of
international standards for qudlity ‘management, quality control, statistical definition
of a quality and productivity: concepts, techniques to increase productivity. The

relationship between-quality management and productivity management.

MIIANTUTLYRTNNUIRLNTIARNTIAMS 3(3-0-6)
(Conference and Convention Management)
AHVHIYULATANGTIA AN HYBINTUIL YN ANNWILAZ NTI AN T3
Astiszinvasnadntargs uaznadningarnng AnsiAediasiuganea o
Aeduiuing sz iadudammlinisdnfiugsie Yz duann uazniadn
IN93ANNT NNTATENNITWAZNITUINITNTITUIYEHN ANaUNINIIANITWAZITN
LERIANAN NN3UBMNTIIAT naEEeAnEne e RE BN waznszuawms
&ENANHEANS I A asemaiamngstauuubis mseanlugsiia

N199AUTEYHANNUIUATNNTIARNTIANS
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HauazAadLIaseie niefin(ngud-UHus-anaii)
The meaning and definition of the seminar and arrange. Exhibition of the
meeting. And exhibitions. Associated with Other basic necessities and factors
contributing to the business meeting. And exhibitions. Preparation and management
meetings. Conference Exhibition. And trade shows. Administrative cost. Satisfaction
to the users and act -.The relationship between the service user to{develop new

business markets. In business meetings, seminars and exhibitions.

MIIAMTgInasIeAaNnIaes 3(2-2-5)
(Business Management with Computer Applications)
mstirasfanesiiundadfiotlunsdnnsiiuanyans nslunng
Useiiude nnslssusn Tsenenuna nnsswimsnidlsd gsfentsdu nns
PUAINTTHAR LAY N15TANTS BeEnNTHRNsAnELas W N3 AnEwan annwd
Using the computer as a toelfor.financial management, personnel , insurance,

hotels, hospitals, banks and business aviation. Transportation, manufacturing and

management in educational institutions and the field trips.

NSIANTTARINHAT 3(3-0-6)
(Warehousing Management)

AANTHANTTANTARIANEN Ussnneendediuin n1sidenanudine n1s
THBNANTT UAZNTTUEMTIUAINITARIAWAT nanTuN13UasNERuAT N3
aude ngnang waranfeudetiAuAsadunisadsandn WifiniaAnuuen
et

In warehouse management. The warehouse. Selecting the location

Organization. And warehouse management operations. Primary care products.

Transport laws and regulations relating to the warehouse. The Study of off-site.
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3562135 NNSIANTT LIUTH 3(3-0-6)

(Hotel Management)

AL uNN89AaN1Tl99UIN STUUNNTUBMINTIUYRY [Sals NI ALAN
(Small Hoteuazawralna) (Hotel Group) aarsdislulEunisrianslssiss
(Feasioility Determination) n1915m14 159usH g uuUsine 1 Owner-Management,
Chain System, Management Contract, Franchise Service miﬁﬂ‘lﬂ’]"fulf‘?‘lﬂwm
Hotel Marketing 1&g Yield Management ﬂ'ﬁﬁﬂ‘iﬂl'ﬂﬂiﬂN%’Tﬁﬂﬂx‘iﬂ’]ﬁﬁf]ﬂ/a\‘ﬂu
MadamEen natmuentinfieeadmiiniidaadne . Tuaunanuszenedsnmg
AENRUAEST A Ui lsuan Ane1fieatunssadinaalsuss A
SuReraused HUsn1saaslssusn meWmuINAaIng Anwidaunnsacuay
wHa9n1suh [ nnsanifinAeanis bsauss

Of the hotel business. The maragément of the Inn.(Small Hotel) and large
(Hotel Group) is established in:the hotel.(Feasibility Determination) administration in
various forms, such as*the:Owner. Management, Chain System, Management
Contract, Franchis Seryice. Study of the Hotel Marketing, and Yield Management
Study. The performiance of the work of staff. Various computer applications used by
the hotel. Study. The hotel. Responsibility for the service of development. Personnel

Study of the.defect, and solutions in the hotel business.

3562136 _ N199AN1s§IIUIN1eiNaRILInRex 3(3-0-6)
(Environmental Management for Service Business)

ENENAYRIRIUIARBNTNADUENT N199ANT553A9UIN19IANENS
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AUINHUAZINEIRIIAFINYINETTNE T URLNNNIAN  N199ANTTTLLRRFMANYI
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The influence of environment on the service. Management services to the
business. Conservation and preservation of natural and social environment.
Management system. Ecology related to tourism. Problems and the impact of the

business. Environmental services to the business.

g9n9sE NIl e 3(3=0-6)
(International Business Practice)
i:‘m_l‘qiﬁ@ LLmﬂm‘WLLfmﬁﬂmm‘qiﬁ%:‘wdwﬂ‘jzmﬂ HNLMQQQT@T‘MWW

o a !

mganasenINdacing m‘m'mﬂ:uLLﬂm'\‘lLN%N‘@iﬁ@i:iﬁdNﬂiﬁLWﬂ Tmannsl
ﬁﬁmé’mﬁﬂmﬁqﬂmﬂﬁ LLﬂzﬂg‘Mmmz‘md’mﬂizLMﬂ fnenlaseadrouaznig
AN LTENgINeEndsUsEna

Business and international’ business environment. Motives inHow do
international business. Control and-by,.promoting international business.The tariffs.

And intemational law. And structure.The company's international business.

Ininengsng 3(3-0-6)
(Business Psychology)

ANETHNa NN [FAmnenun1TUsni19g3ie ANEINI90TuNS
1313, YARnnWBegafe natsunnadintagau nialiAUSnE uazTuLznng
gelagsasenn AaanenlunisudniseuluniswieinluBegsfianisisudonis
donsuazniadnaulalunisinemeandugay asaveizesnazuunisdniden
YARAENYIN I ULAY AR ANE1IBIAT N AN T R e uds Y

The ability to use psychology in business administration. Capabilities. Personality
and business. Strategies to understand others. To provide advice and guidance
to Work colleagues. Psychology in the management of the business to adapt to.
Society and the decision to work with others. Psychology of the selection process.

People to work and psychology of the relationship between colleagues.
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msmumutmzmsmuqumsmﬁm 3(3-0-6)
(Production Planning and Control)
Fofifiaedeunnnes : 3562307 MILBWNSMSHA® uas 4112105 RGN
FLUUNITHAR NITNYINTIANNFAINTT LAZNITNIMUATITTUNNTNAS
NI UNRNTRINTTHA R ﬂ’]ifJ’NLLN‘LALLNZ:?WU@N;J/GIQ@ULLﬂzﬁuﬁﬁ N19919
AMAUANTTN AR LAZNTTAINTH ﬂﬁ‘jmw]mﬁuv;umiwﬁmLmeiﬂﬂﬂLL‘U‘U‘Jz‘U‘u
muQNmiNﬁmﬁm%'memwﬁmm‘uGiN"]
System of forecasting demand. And determining* factors. Production and
capacity planning. Planning and control of raw imaterialssénd product placement.
Production and delivery schedules. Control preduction costs and system design.

Production control system for the production of-various types.

AsNmRIUSEAE NN RANSY9N 3(3-0-6)
(Efficiency Development)

ATTNWNY ~UD1ae USHYN LngmmwaﬂiTum‘sﬁwmmuvﬂ\‘i
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fUN999a% Baus3ntunisvinenn nnasadnyssasdeesEanuarn1svine
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Definition, scope, philosophy and ideology in their own development.
Personality and personality surveys. Customizing the personality of themselves and
others. Human needs, values and exchange values survey. Values associated with
the work. Culture in the workplace. The goal of the life and work. To explore a
problem and how to overcome the barriers to work. To build self-confidence.

Efficiency and effectiveness in the workplace.
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wialan1sinausnuaznIsUsE YN 3(3-0-6)
(Techniques in Training and Conference)
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Survey requirements and procedures for training. Tiype ©f training. Technical
training and the equipment needed for training. The cgordinator of the training. How

to calculate the cost of the training program.

AsaanIsasiaunsulzd 3(3-0-6)
(Franchise Management)

yinpmudnlafieniugsteunsiled dssinvesgsiaunanled feduas
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Understanding the business franchise. Types of businesses franchise
benefits../And ‘disadvantages of doing business, franchise regulations, market
conditigns.andmanagement. Financing for the business. To analyze the possibility
of. ‘doing business. Contact and the process of creating business opportunities

through a franchise system.
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1915 NauUN1SgI NI AT 3(3-0-6)
(Community Business Operation)
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A sense of style and composition ‘arewused to. Business community,
including personnel management, mdrketing resource management. Accounting and
financial factors affecting the success. of<thé business community. Characterization of
the community. Environmental factors that are suitable for community. And business
issues. The obstacles in“the*implementation of the operator. The study of business

ethics, business owners and‘the community. Society as a whole in order to provide

students with knowledge and understanding of the role of the business community.

MINAUNARNAIN 3(2-2-5)
(Personality Development)
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Personality Development. By focusing on what the circumstances affecting
business leadership at all levels. Speaking about the business. Attendance and
presentation of ideas to the meeting. Business decision making, motivation,
persuasion. Negotiation of social Personality development of the business, both
physical and emotional. By focusing on the principles of religious sand* spiritual
practices are known and analyzed. And self-assessment. Development.planning. To

work with others effectively. And work happily.

MINMUIYAARURLNTTHNBUTH 3(3-0-6)
(Personnel Development and Training)
Ffifaaduuninan : 3562402 MFUINITNTNEINTN R BE

unuan w7 uazANFuRaTaraddmiinfiuaniseuyaag
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Roles. and responsibilities of staff, personnel management, particularly in
the development and training. The need for development and training. Planning,
develepment and training. Norms of the group as a barrier to work and to change
norms. The purpose of the training. The training program. And technical training.

Evaluation, development and training issues in the development and training.
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mazfiuasmsinenadniia 3(3-0-6)
(Leadership and Quality Management of Teamwork)

Anmndaioasing q fifsatuinuazniazin AndnEMzLaTLIILN
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Study the issues related to leadership and leadership.” And the role of a
leader who will be involved in enhancing the quality-ofswork. The role of the leader
of a team. Creating an effective team. Psychology*and techniques of leadership and
teamwork. A proud team. Conflict management in the group and between groups.

Problem solving and decision making in, the workplace.

nsaansgsiadiannsafing 3(2-2-5)
(E — Business Management)

nn3auEylasInsegsfiedi@nnseiing n1sadnefisemuazinun
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Project planning, e-business. Create teams and assign responsibilities. The
pudget estimates and cost of electronic business. Management structure and design

of electronic business systems. Management information systems and security.

Product management and marketing. And financial management systems.



SUAIYUT

3563701

3563702

4122613

a v 2 2

lﬂl o a2 o 1 a s
FBUNCAIBTUIRITIRIUN ‘Vi‘l:l']f:lﬂﬁl(‘l’li]‘lel{]—ﬂ{]ﬂﬁl—ﬂ%ﬂ']’])

mié'mmsqsﬁ@?umg'uﬂszmﬁmv‘?fﬂu 3(3-0-6)
(Business Management in ASEAN Community)

sruugsfe  1As9adne n1sAine ez INWInAaNDIgIna ungX
Uszrpnden yawngelaunsdnnisgsfialungriszmmenden uazms
AYUANLAY AILTENGI AR ungrszmren e

Business operations and business environment in ASEAN., Motivation in
business management in ASEAN. And control and promote their. business in ASEAN

countries.

N19IANS IAANANS 3(3-0-6)
(Logistics management)

LLm‘ﬁmmez‘i’ﬂmisfumiyﬁmﬁmiﬂizmuﬂﬁimefqiﬁfﬁunﬂﬁ@ﬂiimﬁ
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Concept and principles of integration of business process relating to logistics
process, logistics planning, location decisions, forecasting, purchasing and
procurement, inventory management, production management, storage and
handling, and distribution/transportation. application of information technologies in

logistics management, selection of outsource logistics service.

Tﬂstmsuﬁ%‘%@gﬂLmzﬂﬁsﬂszqﬂeﬁ"’if\ﬂu 3(2-2-5)

(Software Package and Application)
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Structure and use of software packages used in different types such

as database systems. The power electronic spreadsheet. Word processing, etc..
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3563801 N5LASNENUSELNUNISHINTITNNTTIANTS 1(60)

(Preparation for professional experience Business Management)

msszgndnannisuanEfn1susnsgsRania Anauma isanmwnns
wazwuashaiasem Tnenslnsdifine afaunisaidsnassnmasdenaa
wWanifigaduine: n3linien maliredRaees nslmalulad s
yadnnIw waznsususadinduantmwoniesn  assavinemaiiniisn{fedted
USZANBAN N1aeBNaE eI ILsT AT TN Wawienanandanrieween
Nnuszauntaoddangn

Application ¢f:the, theory and management education trends. Changes

in state agencies. By.using case studies. Scenarios to prepare for your language skills to
use computerss, The Use of technology. Personality Development. And adapt to the
environmént. Can work effectively as a team. Strengthening professional ethics. To

prepare the.professional experiences.

3564802 HNaUseaunN1soIIZIZNNISIANTS 6(600)

(Field Experience in Business Management)
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Provide students with practical experience and professional management.
In the public sector. Enterprises or privat businesses. Under supervision. Of an
advisor. The knowledge of the theory. And practice. The study used real-life
situations. Provide orientation on Details of the training and professional .experience
to the post training To discusthe experiences and suggestions. Approach to solve

the problem, well done.

LASENANAAANET 1(60)
(Cooperative Education Preparation)
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This class serves as a preparatory curriculum before students enter the
worforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and regulations for applying for jobs and
interviews. The basic skills required to operate winhin the estabishment,.and
the ability to self- develop according to the professional standards. of
each institution will be explored. The specific skills and attitudes “this class
seeks to develop are: social adjustment, personality development, English
language skills, understanding information technology ~for ‘communication,
human relations, team work, organization, office “work affairs, acursory
understnading of labor law and quality work smanagement. We will conclude
the class with an explanation of specific, professional skills and ethics.
Students will be expected to have’ g firm understanding of writing and

preseting work projects,as well /as erafting summary reports.

Anfiafnu 6(600)
(Cooperative Education)
sreAmiidiasiiuusnnan : 6003801 ia3ananivfnun
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Students enter the workforce according to their specific fields of
study for 16 weeks (or not less than 600 hours ) integrating the theory
explored in the university with the practice involved with the occupation.
Students are expected to engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senier officer
andfor advisory trencher. The mission of this class is to imbUe. students
with the skills, body of knowledge, character, personality~and’ qualifications

directly related to market need.



