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3.1.3 519991

1) nnasRzIMsAnE ity fasBawnngsinnliiioondt 30 wisefia

1.1 ﬂ@ju"immmu,mmsﬁfams S 12 - 15 dqgfia
(U9AY) 1Beu 9  wusefim
1500112  AnEnmaiiani1sdaansuaynisauAy 3(2-2-5)

(Thai for Communication and Information Retrieval)

1500113 Anmndsngilgns 1 3(2+2-5)
(Foundation of English 1)

1500114 mmé’eﬂqwﬁugm 2 3(2-2-5)

(Foundation of English 2)
(W@BN) e 3 -6 wdiefie

1500115 AMENE9NGEIBIEINTS 3(2-2-5)
(English for Academic Purposes)

1500116 N1SANEMNNBIEING Y 3(2-2-5)
(Reading Practice of ‘English)

1500117 nA9i@euduiuguaHI9ne . 3(2-2-5)
(Basic Writing-of:English)

1500118 vinuenianaiufuganEning 3(2-2-5)
(Basic ‘Qral Skills of English)

1561110 Cnwididasdi 5(2-2-5)
(Japanese for Beginners)

1574115 anenAmiesdiu 3(2-2-5)
(Chinese for Beginners)

1581107 nensadifedu 3(2-2-5)
(Malay for Beginners )

1661108 ATEUNVRLD B8 3(2-2-5)

(Korean for Beginners)



AE1819 00981

1671104
(Lao for Beginners)
1681103 BN Ea9RN
(Khmer for Beginners)
1691103 s waiasdi
(Myanmar for Beginners)
1711108 anenBeamnsidacdiv
(Vietnamese for Beginners)
1741101 awndnlefi@endacd
(Bahasa Indonesia for Beginners)
1.2 NNITINHHYATEAS B
(U9AY) Fau
2522203 AMEITNHIANING
(Knowledge Led Morality)
(\@an) EFuu
1500104 A2 THAZNANAIR
(Meaning of Life)
1500111 gundaslunamilndin
(Well=being for Living)
2000103, gUNILNNYBITIR
(Aesthetic Appreciation)
2500101  Wofinssuuyudiun1TimuInu

(Human Behavior and Self Development)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2+5)

3(2-2-5)

36 WHde

3 wdoufie

3(2-2-5)

0 - 3 wHagfe

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



1.3 NENIIRIANAINGAS GIN 6 -9 vaEfin

(U9AY) B8% 6  wdasfin
2500102 Adne 3(3-0-6)
(Thai Living)
2500107 ®NBuuFnEn 3(3-0-6)

(ASEAN Study)

(\Ran) EHYY 0 X3 yosiin
2500103 Afilan 3(3-0-6)
(Global Living)
2500108  FARTUAIMIAZEN 3(2-2-5)

(Human Beings and Environment)

2500109 AT#EAnLFATEgAaneIies 3(2-2-5)
(Self-Economic Sufficiency)

2541204  uyudAUSTINYIR 3(3-0-6)

(Man and Nature)

1.4 ﬂ@:u"immﬁmmﬂm% ANUIFIRASURZ A KIS Beu 6 -9 nedn

(U9AY) B 3 dnafie

4000107 " intuladansaummiiadan 3(2-2-5)

(Information Technology for Life)

(WaBN) Beu 3-6 wdasfie

4000106  NNSAALAZANTFAARWES 3(2-2-5)
(Thinking and Decision Making)

4000114 AnsFnandivennnIngis 3(2-2-5)
(Science for Quality of Life)

4083202  uilagunan 3(2-2-5)
(Sports for Health)



2) MHAeRTIRNIEATKY  Bauliiaandt 91 miiefe

2.1 ngadTuny  Beubidaend 39 wlasfin

3503101 AgviN1ggIiauazn1E8anng 3(3-0-6)
(Business Laws and Taxation)

3503901 A1939eN9gIna 3(2-2-5)
(Business Research)

3521104  wanmaadaus 3(020-5)
(Principles of Accounting)

3524308 nNaToBiBnN19IANNg 3(2-2-5)
(Accounting for Management)

3531101 nN9RNugsna 3(3-0-6)
(Business Finance)

3541101  MNANNIIARA 3(3-0-6)
(Principle of Marketing)

3561101  B9ANITLAYNITIANIS 3(3-0-6)
(Organization and-Management)

3561204  poadiosduifeatunisasneugaiia 3(3-0-6)
(Introductioh:to Business Operation)

3563208 N199ANATNITNARLATNTUTRNS 3(3-0-6)
(Production and Operation Management)

3592109 lATHIFNANIIANIA 3(3-0-6)
(Micro—Economics)

3592110  LATHIFNARTNNATA 3(3-0-6)
(Macro-Economic)

3593301 N1FIATIEAIRILENNM 3(3-0-6)
(Quantitative Analysis)

4112105 «fifigeia 3(3-0-6)

(Business Statistics)



2.2 ngudrnenivAu  Bauliiesndt 36 e

3542105  wafinssniuslng 3(3-0-6)
(Consumer Behavior)

3542107  WlgunenAnsiuazsan 3(3-0-6)
(Product and Price Policies)

3542302 NN9LANISEBIVINNITIATINHNE 3(3-0-6)
(Distribution  Management)

3542310 N19UNIIN5U08 3(3-0-6)
(Sales Management)

3542406 ﬂﬂiﬁlﬂﬂ’ﬁﬂ’ﬁ@ﬂﬂmL%G‘Llﬁiwm’]i 3(3-0-6)
(Integrated Marketing Communication)

3543101  N15UANITNITARG 3(3-0-6)
(Marketing Management)

3543103  NAYNENITARIA 3(3-0-6)
(Marketing Strategy)

3543202 NN9INLAHNITARARA 3(3-0-6)
(Marketing Plan)

3544103  N19AAIATEAIINUTEINA 3(3-0-6)
(Intemational. Marketing)

3544901 RHNHINWNNIIARIA 3(2-2-5)
(Seminar in Marketing)

3544902 . N1FITHNITHAA 3(2-2-5)
(Research Marketing)

3562402 N1TUAMNININEINTHYEE 3(3-0-6)

(Human Resource Management)



2.3 ﬂ@ju"immm?zfaﬂ Benlitiaendn 9 wiasdn

1551615  AMENE9NgEEINe 3(3-0-6)

(Business for English)

3542110  A1TAAIALNBEARINNTINYIBITIYT 3(3-0-6)

(Marketing for Tourism Industry)

3542111 nnspaniugfniaeids 3(3-0-6)

(Marketing in Asia)

3542112  AT9RAIABWASLTIR 3(3-0-6)

(Internet Marketing)

3542113 ANTRRIALNYGF 3(3-0-6)

(Agricultural Marketing)

3542311  A15USHISNNSIARIRUAT 3(3-0-6)
(Transportation)
3542312 Aavrn1sany 3(3-0-6)

(Salesmanship)

3542313 A19RRANIAT 3(3-0-6)
(DirectixMarketing)

3542404 N5 EINLAZNNTRIEENNNTINY 3(3-0-6)
(Advertising and Sales Promotion)

3542405  nnsmatanntirdalannaaiing 3(2-2-5)
(Electronic Commerce Marketing)

3543104  N19ARIALFNTT 3(3-0-6)
(Service Marketing)

3543108  nN9ARIABRIANLATAIULIAR N 3(2-2-5)
(Social Marketing and Environment)

3543305  nN199ATe 3(3-0-6)

(Purchasing)



3543308

3543310

3543311

3544102

3544302

3544503

3544905

3563114

3563702

4122613

A1F9ANITNI TR NANNINAUS LGN A
(Customer Relationship  Management)
ANTARIARUANDAFNNTTH

(Industrial Goods Marketing)
N199AN19N19ATUANUATNTTANEN
(Wholesale and Retail Management)
N199LATIEABIUINIVINN1TARA
(Quantitative Analysis in Marketing)
NNTNEINTL DA

(Sales Forecasting)
N199ANTNTTNNNAITAAA

(Event Marketing)

T MINLAENINNITARIA

(Special Problem in Marketing)
N19U9eNaUNTIEINIYNTH
(Community ~Business “Operation)
A199AN5 IRAFAN S
(logistics‘Mdnagement )
TWsunsudSasiuaznisusyend o

(Software Package and Application)

2.4 nadrAnUszauNITodEEn 7 yidigfin

3543801

3544802

N9 eNRNUIzaUNITdasENN 19 aTR
(Preparation for professional experience of the
market)

AnUseaunI9oidgninnianana

(Field Experience in Marketing)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

6(600)



6003801  LWSENANAIANEI 1(60)
(Cooperative Education Preparation)
6004801  @niaAn®En 6(600)

(Cooperative Education)
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3.1.5 A1BsUILSI8AYT
1) WNAAIAINISANEINA U

1.1 NNATINHIUALNITRENTS

SHHIUN FauazAreBuUILsIEIUT niefin(auf-Ufus-auadn)
1500112 AET LN NISHEATSHAS NS AL A 3(2-2-5)
(Thai for Communication and Information Retrieval)
o o v & o A = = =)
AraREuin Bzt e lne W iiuauddyresnawi eriduadesile
A15ARAITURLNNTRUANANTANNT  91ANTWeNTasHlmA NeagUn15RiANy
N9 ANHUALNTTHIAHBNANITAUAY  ATNET5AAYENLBIaUT2a1TH

TREL SN Y UIHNI TN H Y AHAREVIN

Development of Thai language 'skills in recognition of Thai language
for communication and information retrievals from various sources; conclusion,
interpretation and presentation.of the findings relating to daily life focusing on

process of integrated language. skills

¥
1500113 ATHIBINGUNRFIN 1 3(2-2-5)
(Foundation of English 1)
AINAUYIN LN DINOBINEN1THEANT (M99 N1FA N138UuaY

MA@ e s fenWnns Haensenguiiugmiuumasisnnisuazdons

Development of communicative English language skills (listening, speaking,
reading and writing) to enable students to function effectively in a basic range of

academic and social contexts.



SUAIYUT

1500114

1500115

1500116

fauazAaduIaeEIa nuefin(aud-Ujus-Auad)
o &
ATHIDINGUNRFIN 2 3(2-2-5)
(Foundation of English 2)
AirdiasFeunnna: 1500113 aE1anguRugs 1
MaWminEEnESsnaEilianaaas Wi
AEnEnqutg g tE LI AT suasaan
Further development of communicative English language skills to enable

students to Function effectively in more advanced range of ‘academic and social

AMHIDINGUAIIEINS 3(2-2-5)
(English for Academic Purposes)
maRmuinEzEndsnquitedaaessfivannnats @onlauden
AEEIngETa ikaza M A guiRsdants e B euduiineznnsiden
Adang niaRntEnundmaeiieiueiosioluinafnufeemuesuas
LAt RIEINAEAIEN
Development cof.integrated communicative English language skills bridging
the gap between.general English and academic English needed it the learner’s field.
Study skills for English language learning. Practice in utilizing English as a tool for

individual‘study-and research on a particular field of study.

AsHNEIUNIEIBIN Y 3(2-2-5)
(Reading Practice of English)

ATANNTEN WRLRNETMUNANETIAINTATY SoNToTeRedNeB
FI19°]

Reading techniques and practice reading passages of different types

including external books.



SUAIYUT

1500117

1500118

1561110

P ° a a . a a awva 2 2

RURNEATBEUTLITIEITIUT Wu’;ﬂﬂﬂ(ﬂq‘i&l{]—ﬂ{]um—ﬂitlﬂqq)
a ¥ X @

ﬂqilﬂﬂuﬂuwuﬁquﬂqﬁqﬂ\iﬂQH 3(2-2-5)

(Basic Writing of English)

AndBemlszlansingg AlEnanlheannsalategndies

Students practice writing sentence using the correct grammar:

ﬁ'ﬂuzmsmmﬁguﬁugmmmé’qﬂqu 3(2-25)
(Basic Oral Skills of English)

Anvinuzniann neils AdiunseeniBaaminwirasdussszlen
@ﬁ'wgﬂﬁm ‘E’JﬂﬁqLL@&QWUWNuwuﬂ%uﬁugﬂuﬁﬂdﬁ

Students practice oral-aural skills with. emphasis on basic stress
patterns of words and sentences and practice listening and speaking simple

dialogues.

mu%ﬁﬂmﬁmﬁu 3(2-2-5)
(Japanese for Beginners )

= %

Anyinue49iney adnaysnnnis Inelnsinuznnsils nsesndauay

v E% ¥
o A

NINATUNNgaNT H WBAnUszandn Anvineznisdeawdszloadieg Rnvinue
Mg TuiBAaHAL] Az AFNITTEhEARLsz T samiaAnEuasindadngs
F999°L ANATANUE LATFIBNETANE TTAUAN UTzHind 40 Fin

Practice of four integrated language skills focusing on listening, pronunciation
and basic speaking skill in daily life, practice of simple sentence writing skill, reading
of short passages, vocabulary using in daily life, including study and practice of forty

basic letters of Hirangana, Khatakhana and Kuniji



SUAIYUT

1571115

1581107

1661108

a va 2 2

lﬂl o =2 o 1 a s
FBUNSAIBEUIRITIRIUN W%’Ji’:lﬂﬁl(?’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ'fl)

auFudasdin 3(2-2-5)
(Chinese for Beginners )

STUUAMANERSSNEINENANNAN wasANID BednBesasnEsARNE
Fnol aR Uagloauaztiamnuetneing  Ansuazinidonlaseaineiugonensgy
Ustlmiidunazdie maanauAnuuasinaaBnauiynay u-Tng uazhe -3

Mandarin Chinese phonetics and introduction to Chinese'letters, practice of
reading vocabulary, phrases, simple sentences and messages; study and practice of
basic Chinese structure writing including study and practice of using a Chinese

dictionary, Chinese-Thai and Thai-Chinese dictionaries

AENALAGLE B9 3(2-2-5)
(Malay for Beginners )

pasiinvinEzia 4 adsysonnis Ansguusrlauaslhannsod
Mg bR umamund FhaaeUsza e Tud niaiomag ansussingn
NMIUBNIIAT N588289. HiWEW NsAnsuinA N 7 FNITONFULAZADY
Aol nsdenthazlaade q T8

Practice.of-four integrated language skills, study on basic Malay structures
and grammdr focusing on speaking in daily life situations such as greetings, making
introdlctions, telling time and buying things, practice of reading short massages,

meking conclusion and answering questions and simple Malay sentence writing.

aennmdiaadin 3(2-2-5)
(Korean for Beginners)

Anvinueia 4 adeysonnis AnsngUuazloauarhennsalfgimi
Anumaumundi Fhdanuszd i ud neimie nsuszsida ansusniasn
madpres g nnsRndmudionnadi ananaqluazaufmninld nns-

Weawlszlomdnag



SUAIYUT

1691103

1671104

FauasAraBuEsIEIUT niefin(auf-Ufus-auadn)
Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion including answering questions and simple Korean

sentence writing

PN T 20 3(2-2-5)
(Myanmar for Beginners)

Anvinuziia 4 adnsysannns Anunguuslsaiashennaoiigiasiin
unaumnfEganUszen s Wun nnsvinyng nrslusines nsusniaan
madpaes s nnsdnuRngmudionnadil snanaluazaeUAnN
ma@eutlszlondng q 04

Practice of four integratedlanguage skills, study on basic Myanmar
structures and grammar focusing on speaking in daily life situations such as
greetings, making introddetions, telling time and buying things, practice of
reading short massages;. making conclusion and answering questions and simple

Myanmar sentence writing.

4

aurataiagfiv 3(2-2-5)
(Lao/for Beginners )

28y % 3 1 e‘dgl/

WAAINYZYY 4 DEI9YTHINTT ﬁ'mﬂ’]gﬁﬁ‘jﬂﬂmLmTmeﬂimwugm
R NUNEUIN A WEAnUsvan T (HuA n9vinme nnsudsingn nsueniaan

g ) 1% ! = 1 [ & o ¥

REL LN N1IETHRNBTUIDATTHANY mmiﬂﬂ?mmmﬂummﬂm
ma@eulszlondngs T4

Practice of four integrated language skills, study on basic Lao structures
and grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages,

making conclusion and answering questions and simple Lao sentence writing



SHHIUN FauasAraBuEsIEIUT niefin(auf-Ufus-auadn)
&
1681103 AUPNINTLUBIAU 3(2-2-5)
(Khmer for Beginners)
= L% «3 1 fi’
WNVINEZYIY 4 BEI9YTHINTG ﬁﬂmgﬂﬂi:ﬁﬁﬂLL@ﬁf@ﬂﬁﬂﬁmwugﬂu
IR NUNaUN T WEAnUgzaT1 (BuA nnevinyne Ansudsingn nnsuaniaan
g ) 1% ! = ' [ & o [
19380289 1uAN N19DTUHRNBIUUDAITHAN mmiﬂﬂ‘gmmmﬂvmmﬂfm
ma@eulszlondngs
Practice of four integrated language skills, study onbasic Khmer
structures and grammar focusing on speaking in daily Jife situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering-questions and simple Khmer

sentence writing

1711108 mmﬁﬂmmmﬁ"aﬁu 3(2-2-5)

(Vietnamese for Beginners)

Anvinueny 4 adaysannts  Anvnguiszleauasfenngol
Nougu whRnuvan A @Rz Tiud navimng nnawdzindi
AAUBNAT M958e89 ik miﬂ'”lu?]ﬂﬁm%mwﬁy’w] GRERENLET
wazmeUATIN nsd@eulszlaadieg

Practice of four integrated language skills, study on basic Vietnamese
structuresand grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Vietnamese

sentence writing



SUAIYUT

1741101

2522203

1.2

P2 °  a ' ' a a awn 2 P

FBURTATBEUIRISIRIUT W%QHﬂﬁ(ﬂi‘l‘l&l{]—ﬂQUﬁ—ﬂuﬂ'ﬂ)
= a g ‘ﬂy 2L

mmau‘fmummummu 3(2-2-5)

(Bahasa Indonesia for Beginners)

ANTinuevia 4 agneyannms  Anensularlaauaziennsoifug i
Anunasni FnganUsya s Hun neinmme nswsssien nisuanuan
matares (fudiu nisdnufindmdiaannndu @ smnsaagazRauEeiN
ma@eutlszlondng q 04

Practice of four integrated language skills, study on/asic, Indonesia
structures and grammar focusing on speaking in daily lifessituations such as
greetings, making introductions, telling time and buyingthings, practice of
reading short massages, making conclusion and:@nswering questions and simple

Indonesia sentence writing
NENIT N B ATARS

AMEITH HIAINE 3(2-2-5)
(Knowledge Led Morality)

ANNNAATILYBABIRLYIFI] Y]] MANNTT NTEUMNTUAZYNEAARS
ATRAUINTE IR IBINYEs NTARBIRENIETIA ANTRBINGEIN NN TBULAS

anla apfymn aegRlatuansiiuiie @dinlmihdinailed Anmsssmin

A £ a

A q3usaIaTmLsTan iN1aA9EAn Haunndanfirfdn Ardens
parafiuiied SuReausatitufies a3eddintunseyindninennssssuf
Muandenuazndssm Sannsienimains TEuazdenssnamuninsnsiniias
Ysonavgeiignisufusla

Concepts of vision, theories, principles; process and strategies for leaming
development; creative thinking; intellectual, physical and mental development; being
proud of Thai citizens; being aware of good citizenship; Thai citizens with knowledge
leaded by morality and culture for living, good quality of life; responsibility for society;
being aware of natural resources and energy conservation; self-sufficiency; regular self-

study; and integration of theories into practice



SUAIYUT

1500104

1500111

a va 2 2

lﬂl o =2 o 1 a s
FBUREATIDTUIRITIRIAN ‘Vi%']f:lﬂﬁl(‘l’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ']’l)

AITHAZIVBIAIR 3(3-0-6)
(Meaning of Life)

Wit tafanisfnunanue3erestin  AnanuneresEin nM9en99Tan i
fapntlaqiuarlangaiveanmaniuaymaluladansaume naiEiamess
AIHNVANANENTTINUATIANATIWS [UUszand W isnnsufitlamuazimnnilaan

o

FANAZAIAN NI AUIAIETINUAL AL TITHAAMAN ARG AT S Rg
wazFAnTEF RN

Understanding a study on meaning of life, definition;:living in present society
including in science and information technology-era, ‘application of Buddhism doctrine
and Buddhism principles for problem. solutions.and development of intellect, life and

society, development of morality and ethinics.based on the Buddhism doctrine for

peaceful society

q‘zlqu?umsﬁmﬁu‘?ﬁm 3(3-0-6)
(Well-being for.Living)

AINVNHAY LAZ I LANLIBINARNEY ArNdAtyuazArdaTuluns-
Beunafne anudBasnriiua sz nauEasne Wannnisuessypd
FHRUFNNNUNA FNEHEFUUAAR NOFANTIHNIUNAUATNITUAADBNFINTN
PUMNA FIPHLAZSUETNTTIU TN aeaasBinIame Nszuamng
IO ETE I T Rt

Meaning and scope of well-being for life and the usefulness of
studying well-being including sexual well-being such as human growth, sexual
relations, personal skills, sexual behavior and how to reveal sexual well-being.

Social and cultural sectors affecting sexual well-being instructional process



SUAIYUT

2000103

2500101

a va 2 2

lﬂl o =2 o 1 a s
FBUREAIDTUTIRISIIRIAN ‘Vi%']f:lﬂﬁl(‘l’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ']’])

FUNIUNTNUBITIN 3(2-2-5)
(Aesthetic Appreciation)

Fruundesinelupnaninieanmn anenne tugusarmans Bens
AnfugusaransBanginssnlnedan mnddeesnssuiiuaawiiuan
YBIFNRASNNTIAU (The Art of Imagery) FNERSNIINS 8N (The Art of Sound)
LAZANER4NSNSIAAENIN (The Art of Movement) gviFAat] (VisuabArts) Aty
ANAS (Musical Arts) WasAaUzN19UEAN (Performing Arts) mu"ij’umumi[%mi
\BNAMANAN (1) SEALNT5918N (Precognitive) (2) Nmﬁgumumwﬁumﬁ (Acquainted)
uay (3) ﬁﬁL"ﬁ%j"ﬁgumqwmu%?q (Appreciative) Headlrnadatsyaunisolans

ATNTIUTINFUNTENN (Aesthetic Appreciation)

Identification of aesthetical science; definition of thinking aesthetic and
behavioral aesthetic in brief, importanee-of introductory perception of the art of
imagery, the art of sound, the @rt.of movement, visual arts, musical arts, and
performing arts through:learming.processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation

WOANTIHNRUTTUNTIN WA 3(3-0-6)
(Human Behavior and Self Development)
anﬂiiﬂﬂwﬂﬂ(uﬂzﬂﬁmﬂﬂ@@/ﬂLL‘Vix‘iWi]aﬂ‘j‘jN ATSNNHIARLDID S

Hu] anRdANWSINaN 9IS TuLazN9ag 9 Tueta g

Human behavior and casual factors of behavior, human self development,

human relations for teamwork and peaceful society
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1.3 NRNITIEIANATARS

Finy 3(3-0-6)
(Thai Living)

dnuosdinn Tanssanuariszndiing nsasuuasrediad e
AINE ATy 2eelsETRmansng UssARaanstinsdin nazuanaIsAnen
UadRmnansiestin madasnaunasesisluilagiu Sgssugeuwienrenon -
Fnafneatiuilaqiu  naudmsnauRkAuLAzNITUARTaiasEl T

faan nsruawird afn aqiu auAs

Types of society, culture and Thai traditions, change of Thai society,
importance of Thai history, local history, leafhing process of local history, present
Thai government and politics, constitutions of'Kingdom of Thailand, national and local

administration, social problems, past, present and future paradigm

BNTUUANET 3(3-0-6)
(ASEAN Study)

Uszdfagnndum Wawinisdszananeduu nalnendew Ufjaadn
Argannsaniennden ngunsendud Adevied dnqussasd whnane
Tnsegdnannnaan Mianmdniuaziianass AFTA wan1sfeBuasanwesugia
Y c . e
WUz ANDNTEULATMANA  B9AUSTNBLYBILSEWATINRINTIENGNTENL

AgvszaansEgiann Banuarsrmang nisadedeanmeglszsnanendow

History, development of ASEAN Association, ASEAN mechanism, declaration
of ASEAN cooperation, ASEAN Charter, vision, objectives, goals, structure, origin of
vocabulary and AFTA, Free Trade Area and economic infrastructure, ASEAN
Association and rationale, components of partner countries affecting the economy of

ASEAN Association and Thailand, changing Thai society for ASEAN Association



a v 2 2
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2500103  Adlan 3(3-0-6)
(Global Living)
anmwsEgiesean nades n1sUnassseeslanifaqii Kanszuan
anwisEgResean  naifles nsdnaseseslansedeanlng  n1sUsusaes
Fapnnasianiswasudasasdanlan  iungusineg tulan glad endan)

AnszviiAseuIanuadATEgialan

Situations of current economy, society, politics and:government, effects of
global economy, society, politics and government o Thai.society, adaptation of Thai
society accordance with global change focusing on. countries, from different parts of the

world (European countries, Asian countries), analysis of future economic directions

2500109 F0TIALATRINDINGS 3(2-2-5)
(Self-Economic Sufficiency)
1A FuaziuatAnufufifeafuaanamang AosdAyuas
WA ATT AT ST Asugianeaiie. Suiasunannnazaesna
Tunszumafansidnaginnfinaenasmavnay ebnssmintuanudidoy
finang anndialalinaansnsweslSrATEgRawe e Qﬁﬁi}]i}]’]ﬁﬂﬂﬁlu
&R aNS wazuwaaisen (W TN s WemnAtginuesaues simmun

= =

svAnIlazNLFatonedl  wesuaydstu fnnsfinungen Tuseiuvinsdn

|
L4

fazauamudnSaie iU fiiaiuiae vdedfiResetunsadon
(uiemnisu sl WaenndesiulUsunsstnisew)

Analysis, synthesis and practice of meaning, importance and strategies
for living development based on the self-economic-sufficiency philosophy of His
majesty King Bhumibol Adulyadej emphasizing on the importance, knowledge,
understanding of the philosophy, local wisdom, application of the principles and
strategies for self-living development, sufficient and sustainable development for
organizations and communities, study visit to successful community for practical

guidelines (Contents should be related to  the fields of students)
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FatuFawindon 3(3-0-6)
(Human Being and Environment)

AN ANHENATIIBNYISNENNTIOITHINR AUIRRDN ATTHANRE
BesruuazdennEgiuRandan MamuLaznITENsNeINTeTIEaR N1
anSndamuvananevsgan e nadiuiansas Tnalianeneans
uazalladfifnanssusnfuandonuasndaam naaasEs tagesneuas
HHATBIADANINRIUIRE BRI NENNTT9THm A Dinazmintendatinsnanns

g3 oA NMslEnasTmawn aazlaniew Ansfigadesdenlas nanszny

'
A a

AARTUIINNIElANEaN ATHRANNITWHWNTISISE

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity-conduction by using science and technology
affecting environment and energy,-promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of ‘alternative energy, global warming, concerns and effects of

global warming based-on the principles of sustainable development

NWEENUSFINTR 3(3-0-6)
(Man-and Nature)
Adnrnnauarlfiuiusasndnsdonuanediuosand nsuwdsuua
wnlinsruuesanen® AdnisAeuuasessyeduaraannd Tomiazmdng
NEdAUEITNEIR ANNANANINBIINTIF NANTENUANALEITNTIR N1
agsamriuiussanf et inuarduiguictussduyang Uszrnaniiastiv
Uszananlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural

crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels
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winlkladasaunainadin 3(2-2-5)

(Information Technology for Life)

1
=

szuumaluladansaume aonfaunasitaninansmmusetinuasions
matumaluladansauna Bud wdesgunsairesfames niatesinana
Yoy nadnssdieys mauasnANsEuazNsR ooy AL LA ting
AENAIABIINNTTULTINEBYA Larunasdayasine o dimdun1sAnelAnAd
991918914 NTHUAUBNANNLAZN13ANT9TIRUTE I B9l sz AVBaN

1 = a
FANTNNTPTNANDN9 Ty a0

Information technology system,.influence of computer on life and society,
practical use of information ~techpology, computer equipment/tools,
information management, searching. for knowledge and communication through
computer networks from. database”and various sources of information for searching
information, writing report, “presentation and efficient living including respect of

intellectual right

AsAauaENsARANTa 3(2-2-5)
(Thinking-and Decision Making)

NANNITUATNTELINNNTARYBINYES ANNARFSNNTIA N1FAATIEd
foya 119815 @33NAERS NTIEMAKNA nazuINNIaRRAnTe n9TLINNIS
UEWNIIANHEINTIVENAERS annsdadu uarnisUszandlEunisudilom

WaaAnUTza19

Principles and thinking process of man, creative thinking, analysis of
information, logics, reasons, decision making process, searching processes of
scientific knowledge, linear equation and practical application for problem solutions

in daily life
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InanrmansiNaannINEin 3(2-2-5)
(Science for Quality of Life)
nszuaunEmIAnenmand wmallad  nshanaEndnendnans

1 =

Wsrgnd @ unsianamnWiin Wienssedednlqeiilsz@ninmlaunsy -
pindanansznuaesaaafinantiinainenmansiifdoaned aoiwinndes
Fopn nalasuazdmusTan shanadmaansmansiasrnAFRaRnnmN
il

Process of scientific and technological deyelopment; application of science
for life quality development; happy and efficient living regarding the effects of

modern science and technology on man, environment, society, politics and culture;

application of scientific knowledge for quality of: life

Aniagann 3(2-2-5)
(Sports for Health)

ANEng aBUdlY dagUsraeAuaz AoalslmTinsnisannindsme
uazmaLanAvRagaamiiaen AdesdUmeALaz Ty ananaente anwiEilos
MAINURY. FABATUNNTARAINNANITaaNTaINELaifaganIn AN
pNdnisInsiadefifidandaaiuganin Wy 81m1s anauel Asuanden
quawagHyARa sanTemsRiniitfeguain o eniauazauRin
AN

Definition, scope, objectives and benefits of healthy exercises and
sports regarding age and gender, body, sickness symptoms, planning including
following up getting exercises and sports for health, study on relation of factors
affecting health promotion such as food, emotion, environment, personal health

including playing sports for health in fitness centers and sport centers



[
=

sWadEn FaussAteBulusieden niefin(auf-Ufus-auadn)
2) WHIATBIURNIEHTN
2.1 NANIAINY
3503101 nguaegsnauazatiains 3(3-0-6)
(Business Laws and Taxation)
mﬁﬂmﬁﬁqfﬂﬂmL@ﬂmﬂﬁiytyﬁmqﬂﬁ:mwmmﬂﬁzmaﬂgmfmLLW’@LLm
widlyd [Hud Fepne wWhde 9mes 91 nsdnasganaybe e sanUfennnd
VNINGMHIELTIN UazAENNsTmAunNEeIns andssinaiuginditeduliie
tlaqiu
General principles of contracts according t6, ¢ivildlaw dnd commercial laws, such
as sales and purchases, hire purchases, mortgages, and pawns; establishment of business
organizations; knowledge of labor laws; taxation relying on the Revenue Code or Fiscal
Code
3503901 MSITENNGINT 3(2-2-5)

(Business Research)

AarEvae Inuam Aandrdnuazlsrlagiaeinisidaniegsna
93981U5IUIBIUNTTY Usinnae9n1sidenegane fumannnsade nsidenilymi
M9AGY “Rastmagaeme nafeAtnnTunside Uszeins ngudaadie d
w3 (nadannsdsannfigou n1aidengUuuniside wnaesils A8n1aifusiuaan
Hoya aiRfsanAdesiUNITASELLILAN §  nsAlaTsiieya naiheenAamadidn
Mliunswiendeya Uszunanadega nadaw Winlasensdds nadausnaem
NNFITULALNITU T RUNANITITY

The role and importance of business research. The ethics of research. Type of
business research. The operation. The research problems. The purpose The questions in
the study population for the technical hypothesis. The classification tools to collect
information. The statistics are consistent with other research data. The computer was used
to prepare the data. Process of writing a research proposal paper writing, research and

assessment research.
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WRNNTTUYTURAN 3(2-2-5)

(Principles of Accounting)

NANNITUYT NT2UINN1TIRANTYE N199AYINNTZAIYYIINIT N3
U5udg951en15Ueyd nstadnyuazni139mineun1sSueesian1seqgfuan
Aan1andnduA uazfian1siuanis sonflennsdminaynaneduaing Waygas
AT Lt

Accounting principles and accounting procedures: ;fhe‘preparation of the
paper. Update transactions. Closing and preparation o%f“financial statements of
the Company's products. Manufacturing operatiens.. And provide the service.

Including the preparation of special journals: “Centrol “accounts and subsidiary

accounts.

mstiyfiRenisanms 3(2-2-5)
(Accounting for Management)
srefmfifaedauniney . 3521104 wﬁ'ﬂmsﬂ’iy%ﬁguﬁu
waAanIentatiyien1sdan1g et uunUanandiunu n15AATz
FryHauan uaznals nssudssins sudszandanguldl fuyuaninsgiu uas
NNTIATIEHRAANNITUYTATNAMINIURALAL N19NT29188TUIT JULTEND
Fenan nnanssiduuianisfnanlawarniaianani Ui saud
N139ANNYNTLWRISUAR
The concept of management accounting. Classification of costs. Total costs
and profit analysis, budgeting and budget flexibility. The standard cost. And variance
analysis, responsibility accounting. Decentralization The investment budget. Cost
analysis for decision making and performance measurement. Include a statement of

cash flows.
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N15NKE519 3(3-0-6)
(Business Finance)
Fofidieaduunnnan : 3521104 wé’nmsﬁ’iy%ﬁgué’m

2RULYN ANHOLY ‘m/m’mLmz‘mﬁﬁ‘ﬁﬂfmﬂwmi@ugfu‘q‘iﬁ@ ANDATU
Whmsnauazausduenastngata Tnadiulidntafemanndiatasslunns
Famsaduunialugaie nisdam@ueie B unisdauiuiamesgsia ns
fJNLLNumi@u‘ﬁLﬁmﬁumaféﬂﬂmuﬁ@ma n19P18faAg m‘sL‘WIWJu wlgung
N139ANTA A FuiNG

The role and functions of the finance department. The‘goals and the importance
of business finance. Focusing on understanding the “fundamental principles in the
allocation of capital budget within the business. Funding to be used in the operation of
the business. Financial planning with investment from the sale of business capital

gains and dividends are allocated, distribution.

RANAITANIA 3(3-0-6)
(Principles of Marketing)

mm‘mmgLmemﬁﬁﬁiyﬂmmimmm Tuﬁﬁumﬁuﬁ@ﬂiﬁﬂ‘lﬂﬁﬂﬂqﬂ
gafaadamillngnanfouannsine wannaArEaLs sy IMNINITRATa
FIUAAHNNNITRRIA T2UUNITARIALAZ TN LLﬁ\@\‘iT@ Wi‘[aﬂﬁ‘iNﬁz‘L@Tﬂﬂ
FI’NNL‘?ZI/']GE"VLﬁﬁ@ﬁ/ﬂdquwﬂﬂﬂ’ﬁ@ﬂqﬂLL@xﬂ‘i:Lﬂ‘WﬂﬂﬂGlﬂ’m

The meaning and importance of marketing. According to the main business
operating activity is one approach to education. Marketing concept or philosophy.
Marketing acquisition. The target market and consumer incentive motivation.

Understanding about the integration acquisition of markets and marketing.
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BIANISURENITIANTS 3(3-0-6)
(Organization and Management)

dnwozlnsendneensasdniagaianall n19919uny n19dARIE9IY
nannTuazLMIANAn NI ARIIAn9gaie Anuairlanavigasnis
Usenaugsia NANNMTUAMITUAZNINTF AyaeednauFniana 5 F1unig
NUHUSRAUENYIN 1nTRInnT n19gsTaAnYine nIsALANURTR NG 1
Trussquimunsuaziloneiia

The organizational structure of the business: plan requirement for the
establishment of rules and concepts in business.organizations. The type of business.
Principles and functions of the management-of dll, perspective dimension of planning,
staffing, commanding & ordering, motivating people to work efficiently. Control the

various goals and policies setting attainpent

ﬂmu:él,ﬁ"mé’mtﬁmﬁumsﬂszﬂfauqsﬁ@ 3(3-0-6)
(Introduction to Business Operation)

SUUUUNITaARegane (AL nansmuien Feiudan uazuasnandn
ANBUTANINUINRENYBIF3NT ANTIUNTINAAUNTHER N1TARIA N1TEU
maifaE darnaiavisyana ngrsnefiisadiasdufansauniegaia uwaRalu
n1tlenep§Ine Useinneesgsfia AnudiAguarunuineednislssnaugsne
Tudsan nanszvUrnIn IR donfinasingaia qasemaneeasnislszney
93119 U5IEMALIA uarassnussmiunIsUszneugsia sandeaningdugsia

o

iz‘mdwﬂﬁxmmmﬁﬂmﬁqwﬁ
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Business formalization, including sole propriaettorship, partnership, and
company limited; charecteristics of business environments; business activity;
production, marketing, finance, accounting, and personnel management and role
of business entrepreneurship in society; effects of environments on._ business
entrepreneurship; corporate governance and ethics for business entreneurship

;knowledge forinternational business and globalization

N15IANITNSHARLAsNITUHURNS 3 (3-0-6)
(Production and Operation Management)

N199ANITILUUNTINAS ﬁgffuﬁmmiNﬁ@TﬂiNWgﬁNWﬂiiNLmzm‘j
N’Zﬁmefugmmmmmiu%ﬂﬁ s naReiTiafinalsnn  nganeialsse
N199ANLLL miﬁmé?em%ﬁﬂﬂmz@;ﬂﬂﬁtﬁ NTDANULLUNARATT N1T9ANT
imqﬁ‘u NITUEINITNR AT AT miﬁmummmﬁmmu maﬂ%’vﬂquuum
N19ATLANATNTNNNINER At penfamesilinantiunisdanisnisn@n

Production system management for manufacturing and servicing business,
such as location, factory plan and design, and installing machines and equipment;
product design, providing materials, time and wage management, setting of task
standard, task reform, and production quality control using the computer application

systemrin. production management

LT ANRRSIRNA 3(3-0-6)
(Micro-Economics)

AN YDIATEIANERS TTadanianan woRinssnuesiusing
WoAnssHuvinan gUsA gUnm nMsivuas A uRaAlszIANeng o
vasmadnaasrnmauwiuiiadunanaaligangn fAdne ey fnls

ULATUNLMEDI5T e gia el
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The definition of economics. Factor of production Behavior of consumers.
Behavior of the production, supply, demand and pricing in the market for different
types of remuneration to the allocation of inputs in the form of rents, wages, interest

income and the role of government in the economy typically.

LASUFATRASNNNTIA 3(3-0-6)
(Macro-Economics)
a 1% a ] 3 G o/ o 1% a
quﬂiimmﬁﬁvwmqLﬂi‘lﬂﬁﬂ@mq"’] o flusiannnmgis Flsz s
L3 Wqﬁﬂiiwmmqmmmiuﬁﬂm N1398NASIAAT \N1T/IYW  UNUINYB

o/ |

Fquna  N199deinen sAudule @R n1sads wlaunenisd
ﬂ'ﬁﬁ'ﬁ:ﬁ‘lﬁd%ﬂizLWﬂLL@:ﬂ’]iW@HH’]Lﬂi‘]&lﬁﬁ@

Behavior of various economie. fectors. Which determines the collaborative
behavior of the national income,‘.constimption, investment instruments, the role of
government. Employed. Inflatier“and deflation, fiscal policy. Internationa Trade and

Economic Development prospect.

NFIATIERS N 3(3-0-6)
(Quantitative Analysis)
mnhmafemeadiamansinlszndififonsiasiuazdaile
NA9IAR 184 SruuaNn1sdunss Joymnniseuds Jeyninisuanaan sUuUURNA
AIARS N9 N193ATA Jeen NNF9IRBIBIAtIamanS wazviguing usu
Applications of mathematical techniques for business decision making such
as linear programming transportation problem, assignment problem, inventory

model, Marko model simulation and game theory



SHHIUN fauazAadunesiaion nirefin(gui-U§ua-anadi)
4112105 HOpgana 3(3-0-6)
(Business Statistics)

AandTin lUAfuadALarnahanesiussyndld THudniafy
susamuaznaiauelieys nenssiieyaidesdi daulsduuaznaaian
wavanahazidueasioulsgalsannsuarnisgusiondns madssdimen ns
VARBLANNATIN N1avasey (pauand n1sdiaansianaulstsancaiifiuew
WITIUNATN ATIATITRANANAUTUALNNTOANDY  BUNSHI9AT  LR2AEH
manennsaluaznsdindnlaniegsia

General knowledge of statistics, and knowledge:dissemination. Including
collecting and manipulating data. Preliminary:data-analysis. Random variables
and feasibility distributions of random variébles research, population and sampling,
estimation, hypothesis testing, chi=square test, analysis of variance. Non-
parametric statistics. Correlation coefficient and regression analysis, time series

dummy index numbers, forecasting, and business decisions.

2.2 ngNIrIanUvAL

3542105 wofinssngusing 3(3-0-6)
(Consumer Behavior)
AmaftfisaiFuunnnan : 3541101 WANNISANTA
UnUILAE ANAT AT IB9nIsANEAIngAnssufuilaaiidnasis
pandnSanniseann Teduiifiananadeduilnaisiladadanynnauay
fladuniguen uuudiaesnisiinsningAnssafuilnn waAnssunisde
nazuaunisdnaulade nazuannia@eng nnafusenad nsgels wialiy

wAnssnguslnaluewian
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The role and importance of studying consumer behavior that affect
marketing success. Factors influencing consumers' personal factors and external
factors. Model of consumer behavior. Purchasing behavior. The decision to buy.
Learning process Perceptions, attitudes, motivation, trends in consumer behavior in

the future

WlauENRRATILAEIIAT 3(3-0-6)
(Product and Price Policies)
Ffifaaduuninan : 3541101 AANAISAAIN

AN NN LA AIHEN AT I B NA RS DITIAZ T AN TR aAHEn Bavng
nM9AAIA UHIAAHARRT 9 IBIfUSNATIHANTS U RLa i uaulaune
NARTWTUATINALUTUANGAN ] YBINAATT NN MUARIULTTRNNERST WA
UNUAUREENT Rs S UR AL sKR AN TaNARA DT naRENaYNEn1TaTa
FenffunAndnmiuazan a i aenednsiuesiinndndost nseonuuUL9aq
ot wazileunensrRupiers i Ssuimsudedt  nawmmInERsTe
i wwaAmfAeafua et wleunesnan nszuasnnatiuasan dedefiges
fe13ontun1sfimngIIA Az NAgNENIIHIANATIAN

The meaning and importance of the products and prices are the success
of marketing concepts. Other of management planning and policy formulation
preducts, and different types of products, the product mix. roles and responsibilities
ofsmanagers product development and product marketing strategy and product life
cycle and a packaging design for brands to gain a competitive advantage to

develop new products. Idea about the price policy for the pricing. The factors to

consider in pricing and pricing strategies.



SUAIYUT

3542302

3542310

a v 2 2

lﬂl o =2 o 1 a s
FBUREAIDTUIRITIRIYN WHQHﬂﬁ(WﬂE{]—ﬂ{]Uﬁ—ﬂuﬂ'}’l)

AMSUSUISTBININITINTIRUNEL 3(3-0-6)
(Distribution Management)

FUINABNTUUNINEH : 3541101 UANNTIARIA

[
2 [ o o

WiAMInsaae uLasianssniifiendineiussunnisensinedannis
AUFI NITARIAUAT N1TUTNITRUATAIAKY NTLUIUNTTRBNEDININNITIA
damhe uanaReutinndndnmianuainanigiulnasugarios dnunzuay
FBnnsduinuessantiugsiaUssansng ¢ dinfiantenssimant g
Us2NBUAY NFNAUNAIIUIZNNFN T N1TNTEHHLATAIETHANNANIAITATLAN
LazN1TUIARNATEUUN19IA99HNE

Functions and activities related to. ‘marketing . distribution system of
transportation. The warehouse. Inventory ‘management.  Process, distribution
channels .and moving products from ‘preducers to final consumers. The method of
operation of different types wf*business. Other. The implementation of these
activities. Which include.Different types of intermediaries encouraging and promoting

the middleman controli, Evaluation and distribution system.

NISUINITNISUIY 3(3-0-6)
(Sales, Management)

‘LJ‘VH_I'TV]LLﬂ$ﬁ@"lNﬁ’]ﬁiy"ﬂﬂ\‘iﬂ’]‘ju?j‘iﬂ’]‘jﬂﬁ‘iﬂqﬂ ﬂ'Ti"%/WEULL‘LI‘LILLﬂz
AINFIATIEvaIANITHI81e NuETITyARatuduiisatun1Ta1801S
muquLmzmagqefuwﬁfmmﬂw ﬂ'ﬁfJ’NLLNHLﬁH’Jﬁ/UﬂWi?I’TEI NNSNYINTUNITVY
ﬂqiﬁWMHQIﬂQWWLL@%Q‘LI‘]J‘J%N’]Wﬂ’ﬁ?J’]EI DIUIYFANTITVNY N1TUTLHUNRITU
WHNIHNY ifJN‘Vﬁjﬂﬁﬂﬂzﬂqiﬂ’m

The role and importance of sales management. The format and important
of organization sales. Human resource management in relation to the sale of control
and motivate the sales staff . Planning on selling. The sales forecasting and

budgeting, sales quotas. Sales territory. Evaluation of jobs. The art of selling .
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ﬂﬁiﬁlaaﬁiﬂﬁimmmL%\‘lgsiu'm'ls 3(3-0-6)
(Integrated Marketing Communication)

Anuousial) LLﬂzWJ’mﬂoﬁﬁiy?Iﬂﬁﬂﬂﬁﬁlﬂﬂﬁ‘i NTYUAUNTTRDENTNNINNS
aa1n  nssiaAnladugIlsyaNNsReaN1INNTAATA NN laEmn n19anelng
YAAR NNFENLEENNNTYNE N5 IAENUAT ST sndNTuE n1smananaiess lnedl
nINENNEAEBSiantsAe aansaan LTSS AsafEar T Ka
AMITANSRENTNINNTAATA

Nature and importance of communication. Marketing communication
process. The mix of marketing communications, advettising® personal selling Sale
promotion Publicity and Public relations  Direct mdrketing.iThe combination of tools
to provide unified communications market, including measures to manage marketing

communications.

ATSUSHISNISARIA 3(3-0-6)

(Marketing Management)

FENABNSUUNDN 13541101 : BANNITARIA

UHAAMHAARAZAITHRIATYVBINTTUINITNITARIA UNUINNHTITD

eS¢

U3N1TN1TAATIA NI9TILATIER N1TIT9UNY N1IAIURAN LALN199ABIANTT
NTIRR/A m‘fzLmq:ﬂﬂmmmmﬁmmm Tﬂ‘j\‘iN%’]\?WN’W@LLNZWQ@ﬂiiNﬂ@Q

v

@U%Tﬂﬁ ANFIALAZATTNYINTUARTA NITULNFIUARIA ﬂ’]ﬁ’J’NLLNuﬂ@E‘I‘Wﬁ‘WWQ
ATIARARETUNRASTINAT NITATIMIY NMTFLTENNNTLILUAZAITARIA
VAR NI2IeN LL‘WJT{:LNﬂﬂﬂﬂ’]ﬁﬁﬁﬂﬁ‘jﬁﬂﬁﬂsfu@uqV’WI iﬂﬂﬁﬂﬂqiaLﬂi’]zﬁﬁm‘lﬁqLLﬂz
NITHANEININNITARTA

The concept and importance of marketing management. Role of management,
marketing analysis, planning, control and organization of the market. Analysis of
market opportunities. Market structure and consumer behavior. Measurement and
forecasting the market. Market segmentation. Strategic planning, marketing and

product prices Distribution .Promotion. And direct marketing. Tendency and forecast

market. Including market analysis and case studies analysis.
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NRYNEN1TARIA 3(3-0-6)
(Marketing Strategy)

Mﬁﬂmﬁummifm@LquﬂNﬂwﬁ‘Tm\‘lm‘mmm NIRRT R RN BN
Meluuaznieuen AAsNzinisudediin nnstruasaARiNTg  NNTIaedaumLl
HARSDYT MTENAYVEAASLAMARIAULLANS ] NAEVSAIMNANNNINNTAATA
LﬁuLLuqﬁmTWJL’%mﬂﬂﬁqwﬁmqmimmm QEMEHEUE ﬂﬁiﬂfJUﬂNﬂﬁ‘j’mﬂLLNuﬂﬂﬂ‘Wﬁ
mﬁmmmmzﬁﬂmwmﬂw’%mﬂimamﬁmmﬁﬁLﬁm%mﬁumﬂqwﬁmﬁmﬁm
Tasajoiu g Eeninaafiuumuamuazdudomnspisnmeiarimanni i
UszandnueiBnniegana

Principles of marketing and strategi¢ planning. Analysis of internal and
external environment. Competitive Analysis-, The target market. Product positioning. The
strategies for various market segments.marketing mix strategies . The new concept of
marketing strategies . Evaluationzcontrol marketing planning and Education academic
journal or articles related-to. marketing strategy. The study focused on the vision and

Marketing tactic to bring.the principles to be applied to a business.

NI9IWLANUNTITARTIAN 3(3-0-6)
(Marketing*.Plan)

BALYUAL AMNETATYIBINITINUHUNITARIARINSUEINT  NTTUINAT
FIJLANRNINNTTIARTA ﬂ'ﬁaLﬂiWZWﬂTﬂ‘JLLﬂ‘jNWWQﬂ’]‘JWNWG‘I NIFANVRANLL SN
A1FUIRANN WNUNISRANA NTTUINNITATLANLAZUTIIUNE

The role and importance of planning for the business market. Marketing
planning process. Analysis of the market. The budget. Implementation plan and

evaluation process.
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NMTARIATERIWUTENA 3(3-0-6)
(International Marketing)
Ffifaaduuninan : 3541101 WANAISARIA

ANBOLUATANAIATYIBINITARIATENINUILNA NOEHN1TATENINY Tz
NANNIT UWHIAALAZNIT9ANTITNTITRAIRTENINUILNATIATURUAINAZUZNTT ANINLIARDH
URTANANTILNINUTENA ‘quﬁﬂiiuﬁu%%m‘fummmwdwﬁizmﬂ A3spanladanaa
AN9UITMA T4ABUNTTLUINNNTFIBaN N13INUNUNAENTNITAGIASENdNLsen N159n
BIANTAAIATEVIWNUITUNA NMTHBHUIAINUTEANNNNITAAA N15UTTRAUNAUAZN1TATUAN
ANTARIATENINUTTNA ABn9idnuardeen 33019814z 8utunAnTE NIl e
mﬂﬂmumﬂﬂ%ﬁﬁ'ﬂQ%’mﬁum’m*’aﬂ\mizmﬂuLﬂﬁwﬁﬁ@m@ﬂu

Characterization and significance of * international marketing. Theory  of
international trade principles, concepts and imanagement of international marketing for
products and services. Environment and.intérnational organizations. Consumer behavior in
international markets. The decision=>t0- the international market. The export process.
Strategic planning for internatieniak.marketing. Organizing the international market. The
marketing mix. Evaluation-, ‘@nd. control of international marketing. The method of import
and export. Payment.in-International Trade. As well as documents related to the ASEAN

market.

ANNRINWNITARIA 3(2-2-5)
(Seminar 'in Marketing)
AaridiseEensnnion : Snemesiinmera
Anspianmuaziigmamisnisaana Tugsiistazinnsng g eadusiy
AnFuNsLazngUTAns TaeAnuniladesing q AinliUszauanudnie uaz
pRANIMA TUNNaAT Id N saaainian sl ssmeaing  uazfianisues
fngtarmafidanndniingsialudszmeaing el WisnAnuaiiaessnaediau
manaannszandliisanadasiuilgmiiaeay Tnelnsdidnuidsznaudunis

AU UANUAEUIAENIT AR HNHIYI NI AR TALAS A AYITT IS THH AN 1T AN NN
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Analysis and marketing problems. In different types and levels of planning
and operations. By studying the factors that make it a success. And failure to carry
out marketing activities in the country. And foreign affairs to conduct business in
Thailand. To train students to apply their knowledge of the market applied.to the
problem. Using a case study of a roundtable organized by Marketing*$eminars and

reports the results of the seminar

N15398NISARIA 3(2-2-5)
(Marketing Research)
fufidasiSaunanan : 3503901 Ms3sEnINgsna 4112105 aGiRgsne

3541101 BANNITARIA

v o/

ANTHWNTE  ANTHATATYIBNNITITUARIR LUIAANANNI7ILAsda9Y

a uva

A19YN39EARA UTEnNnIsdNIsiTERaa NSTUANAITYINITERaIn ATRNUL TR

D

Wiransflotunisidanisnang © nassUnauaznsiniaeramidds hiddud
wilaymvnenisnaan e nUfiRivinadentsaainaseannsfoniinnside
The definition. and importance of market research. The principles involved
in conducting-market research. Types of market research, The process of market
research:. Practices used in marketing research. The Summary and presentation of
research results. Focus on The market research solutions by Practice of marketing

research methodology is based on research.
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MFUTNITNINEINTN R BE 3(3-0-6)
(Human Resource Management)

pansfinan nquiuazndnnistunisudmeninennasyes aautneming
AN URRTRLLAY TuAE NN LA T NN TELEE N1TIATIERL 0199
UNHATAYAY N198991W1 NNTARAIREN NMTRNELAH N19NmMNT NTUTiiiNaLay
fladeiifnndinsiunisudmaninennayus

The theory and principles of human resource management. Scope of Duties.
Responsibilities and procedures for the management of hurman, resources to the work
plan, manpower analysis recruitment, selections. “training, development and

evaluation of factors related to human resource fMmandagement

2.3 NN IBNIREN

AEIBINGUFINT 3(3-0-6)
(English for Business)

asdinTatunnstinunsonguiudegsfia W nmsnsenlusdasaunis
Bawaanunalfney n1sesntinady nslawon nsiiinasfieateusg
99119 VR EEIt M E P Pae

Understanding uses of English for business purposes, such as application
forms, correspondents, invitation cards, advertisements, business information, and

communication.

msmmmﬁ@qmmwﬂssuﬁmL‘ﬁm 3(3-0-6)
(Marketing for Tourism Industry)
AHVHIELAT AN ATy TBIRR AN aiaadien dandszneuzesnanaiiie
nsvisaien masasRLANFfEesRa A IEY NSATIEREn TN 90]
UATENTNUIARDNNINNTTUANTH mifmLquLLmﬁmumﬂ@qwém\imimmmLﬁ'@

DRFNNTINYIDITEN
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The meaning and importance of the tourism market, tourism market
components The priority of the target market of the situation and environment,

planning and marketing strategy for the tourism industry

mimmm?ugﬁmmm%ﬂ 3(3-0-6)
(Marketing in Asia)

mMaAEEnIenIaRana (Uisznd E unissiiugifa tuginnaeide
nsfumaEdiesnisuazngAnssnguslnaluginad@s. nhstimuadinune
msinszhleniauazgUassnanan i abassd snameuginnaeds
suanslmnsiqaidy qeden Tunnsdnfingaistugilueds Wadmuana
gNENNINIIAATIATINTATTENGIAS

Applied marketing knowledge.to“business operation in Asia region ; needs
searching and consumer behaviér in “Asia region market targeting ; analysis of
opportunities and theats framngtional environments in Asia region ; inchuding

analysis of strength and weekness of business

NSARIABRIIRSIIN 3(3-0-6)
(Internet-Marketing)

nassfinnnsnaialae ¥ duansiin suneunisnnivnisnanalne
AHADSTIN NNIAAUANALNEFIUNENNNINITAATA WA TANTIIHATARIALY
Fupadln nnsasisuarnisaesnuuuiulsdfedivdsTunsinauledenas
N ennInIanatATINieasessan iuntavinnisnanlne lHaaasdans
Buwasiin

The market using the Interet. The process of the market using the Internet.
Marketing mix strategies in the marketing on the Internet. To create and design a
website for the media to make the target market as well as ethics in marketing by

using the Internet
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AISTARIALNLGS 3(3-0-6)
(Agricultural Marketing)

i:UULLﬂz‘wﬁﬁﬁmﬁmmmﬂ‘Hm ‘U‘W‘U’mLLmuTﬂm?mm%’ﬁLﬁmﬁ'uWmm
AUANNEAT m‘a“s‘fmﬂzjummmwfimwmﬂwm AIATVUATIATAUAIALAT N9
ﬁLmW:ﬁﬁunuLmzmumﬁﬂu‘?Jmm‘mmm N9LUIRNTIATNRUI RN TARA
ABNNTINTIHURENNTTINAATDITANENNBN NNTTANIRTTIN. AdaARTEA 113
ATITANTN AM9LAUSNEA n1aulagy ANNTNNITNEAT LGN 1UTUNITARA
AUANNEAT

Agricultural marketing systems and functions: :The role of government
policy and market agricultural products. Agriculturdl market integration. Pricing of
agricultural products. Analysis of costs~and: marketing margins. The marketing
process .Collection of agricultural products and to purchase products from the
members. The standards forsthe type of inspection, storage, processing, and

agricultural cooperatives-Institute of Agricultural Marketing.

N1SUSNITNISIRFIEUAT 3(3-0-6)
(Transportation)
ANEHL TTUY UT2inMaeen1sauas nnsnimuauasdsdfumiieniugnsn

v

AT5EAT9 auas Tuan wwandansng 7 uAuduyuai Euyuudsiu dunu

q
1

FISINITHLAZ NI NANNITEEN HLBN19UUEY HANTZYILIAIN1TUNESTIRfe
WNITPAFINNTIHUATNITARIA LYILVINITTRAS N TTWENWIUSE A 928971

Pifiandinsriunnsmuas unumaesssiiiinisaiuayunsIuasszIanen o

The type of transport system. Identification and agreement on freight rates.
Transport in the environment in the fixed costs, variable costs, operating costs and
competition. Principle, to use public transport. The impact of good transportation and

industrial markets. Roles of transportation in developing countries. Agencies involved

in transportation. The role of government to support various modes of transportation
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fauazAaduneseinn nifin(gui)-U§ua-awaii)
Aalzn1sany 3(3-0-6)
(Salesmanship)

N52UANNNSIE  ARUyN1spNEuazn1s BAAUZ NG9S WeRinTTHYeY
andn uazmaiatunisudilomisng ¢ HeadugnAn nslasanetuaztyEe
AinslunislszneuAendnnisene nsUulgemes AR goas Fasemiinas
MeiifnaanauEendierTusTnuazianARuesings

The sales process the art of selling and using the-art of selling. Behavior of
customers. And techniques to solve problems related to the“client. The psychology
and human relations in professional sales. To improve.the properties of a good sales

as well as learn about the ethics and attitude of the-Sales.

NTARTIANIATS 3(3-0-6)
(Direct Marketing)

ndnnig uazu A Aledefinansznuluniadent nagnslunis
AdunsnsaaetRsiazurulne g deys goamne sulszannlunis
FURANANST FRTINAYVEUAZENSATHN o T UNNTAANNNTAAIANIIRTS
ARBAIUARANTIUIH NN AUATNITATUANT Y IUAZ UL RS uRaIA

NINEIN

€oncepts, principles and factors affecting the selection. Strategy and
planning, direct marketing, using the channel data warehouse budget to implement
the strategy and tactics, different equipment | used to carry out direct marketing
strategy the technical evaluation and control problems and solutions for direct

marketing.
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NS IR YMINAENTITRLAENAS2E 3(3-0-6)

(Advertising and Sales Promotion)

Ffidaduunnan : 3542406 msﬁ'@fmsmsmmmL%agsmﬁmi
ANANATYBINTT IR EUILAZNITFUABNNNT2TE  UNLINL8INISARIA

ANEINgANTIHIBINGNTINNY Lﬁ'@ﬁmumLLNumuumﬂmwﬁmiﬁﬁwmq

LAZNNFELEBNANTINY  N5TMTIARENETIALAZN139 SN Aaa N1 T ae

AVuAIRgUTEaeA LU TN HLATNTUTLRAUHNAN TS IR WA N1 TRILFEH

1
v A

nsene AnwnfedAntihAsuRnreusulay o wazdy e nnisaesefoay

v o/

@ﬂ@ﬂ@uﬂ{]‘lﬁﬂ’]ﬁﬁLﬁﬁfJ?I?Nﬂ‘i.lﬂ’]iI%ﬁslquL’NZﬂ’]iﬁﬁ LEANN19U8

The importance of advertising: and “promotion. The role of the market.
Behavior of the target audience: To.formulate plans and strategies, advertising
and promotion. The campaign®.creative and media planning and objectives.
Budgeting and evaldation.of advertising and promotion. Study the role of
advertising. And promotion of social as well as laws related to advertising and

promotion.

nsaaenidirdSiannsaiing 3(3-0-6)
(Electronicy Commerce Marketing)
nngdmnIaINsRaIafiEfunIasraadusediin AnAnenianaiaL
Gl nagnsunisasamanandnesnlaiuaznisdaaiunsauindifagng
Bumnfilin ndnnnaddnnedidnnaeing nanszduide A8n1atuntaids
Aanssunenisaaianeduaniiidn mslzvandiauuues nstilaeansuas
aanagdadlidnnseing Fdesdmaiaiiaienagniuaznaianisnann
aaulail vitiandnifsadunsdniunistunanalan nisnanneelaidmsugl

VYA Y

1% a prpn < ! o =2 A A v
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Marketing Manager for Internet Marketing. Psychology and Marketing on
the Web. Strategy, branding, and brand promotion that is available on the Internet.
The electronic retailer. Activation of the buyer. How to increase marketing activities
on the Internet. Advertising banners. The magazine and electronic newsletter. The
technique, which offers online marketing strategies and techniques. The main topics
on the global market. Online marketing services available to users with privacy. To

attract the visitors and branding

ASARIAUINNG 3(3-0-6)
(Service Marketing)

ATTHWHILLALANHANFAYIDNARAALINTT ANHUELAZIDULITAYDIARA
UANT IUNNUSLINNADIARIALENIG AD0LATIERENINNITO! LALENTNILIAREN
IBIPAINLENNTUSTINENG o wifnTaNeeeHiBnn donlszannisnatnves
Audanauaglnssednuas e aatiuiUsznaugsAafuniaiEnis
UATNNTINIUNY URSTINHANAYNENNTARARINTUARIALENNS AAserideymn
NNNTARIAYBIFINIUFNNG Warmaumaieuily

Meanihg-and importance of the service .. The nature and scope of the
services market, Classification of the services market. To analyze the situation. And
the market. environment offers different types of user behavior. Marketing mix of
goods;- setvices and infrastructure and development institutions and business
sérvices planning and strategic marketing services for the analysis of the market.

services. To set the guidelines.
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NITARTANDNIANLASRILIANDN 3(2-2-5)

(Social Marketing and Environment)

mqwmmﬁLmzmwﬁﬁﬁfyﬂmﬁ\mmmeﬁ'ummﬁﬂwmqmmmm
Tnqusraed asdlaznay USrnmnianaefiseiudnsuarRandon ns
Uszgndlinszuannisdanisnisnianann ieanwilymieesdsant neisuna
gnEnIaRaIARENITaYENENS NN T8I THE ALa Rauaadon HEATN1 TAaIA
119911y

The meaning and importance of social and enVironmental objectives of the
marketing philosophy of market-oriented society and the“environment. Application of
the marketing process. To the problems of society The marketing strategy for the

conservation of natural resources and: environment in the market today.

P o 3(3-0-6)
(Purchasing)

ndNN1T UASNITUIMIafEatunisdnge Dudasnisdnglesdnianis
ANUALALATIINDUAIEN TR ANIRIMNASIHINAeE e NIRINTIILAZNNS
Amundmasinatiunade nadenuazniunssing Asdadanusiag ¢ Wi
FOVAIHER N1AILANLALABNNTIRGE

Principles of Management and Purchasing. Organizations in the formulation
@nd delivery. To determine the amount to purchase. To consider and determine the

timing of purchases. And source selection. How to buy a variety of buy-back policy.

Control and purchasing.
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MMFIANITNITNTNATHINANSAUFNAT 3(3-0-6)
(Customer Relationship Management)
FofiFaadaunnian : 3542406 msf?'zfamsmsmmm%aysmﬁmi

ANBUTUAZNTLUIUNITIANITYNATNNANE FBN19218 N1TYTWINITURE
ABnnentanamilassesa nANTus FuR s zanafugnéa, huaRandn
NALUIUNITEEANANANTEIGNAT NIARIAANRLS AoinTuaR ImEIE YD
gnén AnvouzuazlaseaieensnndNTuEiugnAInIgeias namun uaz
nasnEIAEARLS LN suuugIRanITTIegn AN S naana
NN AENENINITARI ATUAIINEM S ATLIERd1u dmdunis
Uavnsgnan Wifllseavdna

The sales process and . customert: relationship management  solution,
integrating and marketing to build ‘long. term relationships with key concepts of
value-added processes. Relationship marketing. In the definition of customer value.
The nature and structute_ofthexrelationship with customers to create and maintain
sustainable development:. Business model, customer relationship management and
integrated marketing-strategies and technological knowledge required. For effective

customer management.

NIARIARUABARINNTIH 3(3-0-6)
(Industrial Goods Marketing)

ANBUZUAZYDULAVDIANA ﬁuﬁﬁﬂq(”lﬂ’]‘iﬂﬂii}lﬂﬁzLﬂ‘l’]“ll@ﬂﬁ‘l&ﬁ’] F191
ﬁuﬁ%mxm‘%mwmamﬁﬁﬁ AAINWNNITARIA ﬂ’]ﬁé?ﬁi’]ﬂ'] NITRNLETHNI2T8 NS
TUNHN T LUATNITATYARTARHUANGATINNTTH

The nature and extent of the market. Industrial categories of goods. Brand
and trademark. Marketing channels, pricing and promotions. Sales planning and

market research industry.
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N159AN15N1TATURNUAZNITATRS 3(3-0-6)
(Wholesale and Retail Management)
Ffifaaduuninen : 3542302 N1SLSHISTEINNISIASINKY

ANNYHY TRUITRIA ANAIATY) ANEITUAZITANINITUBINITAN
UanuazAds Jadausuinneng 9 dszinnuarjuiuueesnisidaniasnisAngs
LRTMANINE NN ANANLAZNNSANE NS EBNYINaTRmINIsTAnIAnnS
MTAAITUYARA NM39ANTTAUAN NM9A99A1 ABNIasuaENnTeNBYBsRanTadn
Uanuarnsiuanssing o essfientsfnuanuaznisdiss uazmaiiannseng
SEULNNFTANTTEINNNSENUAN LA AN TR DI sBaLar N TTNERNEY Ao
ARnsNINITINegIRauaraNBn AapaatllNgeIn1sfUANuAr NS AN
MauAn

Definition of objective .The simpoftance and evolution of the retail and
wholesale the kind of different-The type and form of retail and wholesale and retail
trade and the rules. sWholesale” the location of the organization of product
management personnél how-to set prices for the promotion of retailing and services.
other. Company .. Wholesale and retail and sales management system for retailers
and wholesalers for the purchase and sale of goods the relationship between

businesses;and members. The trend of retailers and wholesalers in the future.

AIFAATIE I TIUSHIUNIINISARTIA 3(3-0-6)
(Quantitative Analysis in Marketing)
A159R1A ANTAAIATLANINKIAREN FrUU9Ya21987199119715ARA
1 @ a o o g 1% a a 4
N19ARTIAAITNWITLLTTH wqygmimmﬁu"f@ N199ABDRAUAT NITHNANLNAZNG
A9 ILSUNTHBIFUNATANITAITIAT NITIUAILRZTENVINA MUY ATBHINA N

NNTHAUANIENTHUALNTTNYINTO
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Marketing environment. Information systems market. The market seems
to be. Theory of decision. Purchasing the product. Matrix production. Linear
programming techniques for pricing. Transport and distribution channels. Home

Sim plex. Assignment and forecasting

3544302 NISNYINTILBADTY 3(3-0<6)
(Sales Forecasting)

NILUINNITNYINTO @ﬂmﬁmimmmmmimﬂ 39391an19ALATN A
anaziAEgRausziladuRauandonsing  AdevEnasegTa aniaAnEnds
wAlauazLAaelafi W iunnane nsnlsvgraduazsrezenn wartiinlads
LLWJIﬁNWNﬁﬁﬁ@TuNﬂ’WfJZ?I?Nﬂ’TiLU?QIEJ‘L&LLUNQ

Forecasting process. Market ~demand and sales. The analysis of the
economic and environmental factors‘that affect it. And study the techniques and
tools used to forecast shart-term and long term. And to understand the trends in

business conditions, change:

3544503 199 ANANTTHNIINITARTIA 3(2-2-5)

(Event-Marketing)
AeiidiasiFuunnnan : 3543101 N1SUEMITNITARTA

yqud ABN1TUAULLIUNIIARANTTHNNNITARIALADRE 9N TL LA
ananlaresfusTnafuAnuanisnsenaunagninisdaniaiasdonisdn
Aansauntenianaiafiisnan uusaraaIun190I9nIIRan

Theory, methods and forms of marketing activities to create a wave of

consumer interest in goods, services and strategies to select the right marketing

activities in the market.
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HeynrALAenInIsaana 3(2-2-5)
(Special Problem in Marketing)
ATHFNBE19°9N19ARALBITINIUTLNF 9 FATIeianInuIna e
Al szaNn19nN1Ra1a lanianienisnane uwasilynniefaniauug
N9UA (2
The market for different types of business envirenments. sMarketing mix.

Market opportunities. And problems to solve.
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(Community Business Operation)
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A sense of structure and components used in the business community
mandgement, resource management personnel. Marketing, finance, accounting and
factors® affecting the success of the business community. Characterization of the
community. Environmental factors are suitable for the business community and the
problems that hinder the implementation of the operations. The study of the ethics
of business owners with the community and to society as a whole. This is to provide

students with knowledge and understanding of the role of the business community
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(Logistics Management)
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Concept and principles of integration of business process relating to logistics
process, logistics planning, location decisions, forecasting, purchasing and procurement,
inventory management, production management, storage and handling, and
distribution/transportation. application of information technologies in logistics

management, selection of outsource logistics service.
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(Software Package and Application)
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Strlcture and use of software packages used in different types such

as database systems. The power electronic spreadsheet. Word processing, etc..
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M5LAsENENUSEAUNISOIRYIRINNITAAIA 1(60)
(Preparation for professional experience of the market)
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Application of the theory .and rmanagement education are likely to change
in the business. By using casestudies. Scenarios to prepare for your language
proficiency skills. The Use: of:.computer technology. Personality Development. And
adaptation to the environment. Can work effectively as a team. Strengthening Chan

Bemn career. To_prepare the professional experiences.

AMSHNUSERUNISDINTITNNISARIA 6(600)
(Field~Experience in Marketing)
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Provide students with professional experiences in marketing. In the public
sector. Enterprises or private businesses. Under the supervision of an advisor. The
knowledge of the theory. The study and practical application in real situations.
Provide orientation about the details. Their professional experiences and provide post

training To discuss the experiences and suggestions to solve the problem, well done.
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(Cooperative Education Preparation)
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This class serves as a preparatory curriculum before students enter the
worforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The processes and regulations for applying for jobs and interviews.
The basic skills required to operate winhin the estabishment, and the ability
to self- develop according to the professional standards of each institution
will be explored. The specific skills and attitudes this class seeks to develop
are: social adjustment, personality development, English language skills,
understanding information technology for communication, human relations,

team work, organization, office work affairs, acursory understnading of labor
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law and quality work management. We will conclude the class with
an explanation of specific professional skills and ethics. Students will
be expected to have a firm understanding of writing and preseting

work projects,as well as crafting summary reports.

Anfiafnu 6(600)
(Cooperative Education)
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Students® enter the workforce according to their specific fields of
study for16 weeks (or not less than 600 hours ) integrating the theory
explored. in the university with the practice involved with the occupation.
Students are expected to engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senior officer
and/or advisory tencher. The mission of this class is to imbue students
with the skills, body of knowledge, character, personality and qualifications

directly related to market need.



