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1500113

1500114

1500115

1500116

1500117

1500118

1561110

1571115

1581107
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1671104

1.1 ﬂ@ju"iﬁqnﬁuﬁtl,@zﬂﬁs?iﬂaﬁs 38U
(U9AY) Hau
A efiennsanasuaz 1SR Hu
(Thai for Communication and Information Retrieval)
AENEang g 1
(Foundation of English 1)
AnEnSangEtgIy 2

(Foundation of English 2)
(Wwan) Suu

NEIDINBIBIIEINTT
(English for Academic Purposes)
ATRNEUNEIBING Y
(Reading Practice ofsEnglish)
T T\ IT Ut CETr S tes
(Basic Writing of English)
ﬁﬂwzmmmﬁy’uﬁu@ummé’mqw
(Basic @ral Skills of English)
ardndudadiu

(Japanese for Beginners)
AEA D Bef

(Chinese for Beginners)
aeRadidacdn

(Malay for Beginners )
AEnA AL aeE

(Korean for Beginners)
AE1aN I Bagi

(Lao for Beginners)

30 wuagfia
12 - 15 widqsfia
9 wHlyfin

3(2-2-5)

3(2-2-5)

3(2-2-5)

3-6 wHgde

3(2-2-5)

3(2-2-5)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



AN DIAN

1681103
(Khmer for Beginners)
1691103 s waiasdi
(Myanmar for Beginners)
1711108 anwnBeamnsidacdv
(Vietnamese for Beginners)
1741101 anwnanlefi@endacdn
(Bahasa Indonesia for Beginners)
1.2 NNITINHHYATEAS B
(119AY) Ee
2522203 AMEITNHIANNS
(Knowledge Led Morality)
(\@an) EFuu
1500104  AATHAFNUANTIR
(Meaning of Life)
1500111 guanazlunsiidin
(Well-being for:Living)
2000103 guUN3LAINYBITIR
(Aesthetic Appreciation)
2500107, Wefinssunyudiun1awimuInu
(Human Behavior and Self Development)
1.3 NENIIRIANAINGAT B

(U9AU) Fas

2500102 Adnea

(Thai Living)

2500107 B SUUFNEA

(ASEAN Study)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2+5)

36 WA

3 dogfie
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0 - 3 WHagfn
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3(3-0-6)
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6 -9 Wi
6 UIYAe

3(3-0-6)

3(3-0-6)



(RaN) 5gU 0-3 wuaedn

2500103 Aflan 3(3-0-6)
(Global Living)
2500108  FARTUAIMIAZEN 3(2-2-5)

(Human Beings and Environment)

2500109 ATHAnLFTEgAanaIies 3(2=2-5)
(Self-Economic Sufficiency)

2541204  uyudAUsTINER 3(3-0-6)
(Man and Nature)

1.4 ﬂ'éju"imﬂzﬁmmzm% ANUFIRASUAZ A IKIAE B8 0 6 - O nedn

(U9AY) B8% 3 Poefim

4000107 wiAluladansaumemiiadan 3(2-2-5)

(Information Technology for [ife)

(WaBN) e 3-6 wdasfie

4000106  NNSAALAZANTAARLTS 3(2-2-5)
(Thinking and Decision Making)

4000114 AnsenansieAnnINEs 3(2-2-5)
(Science for Quality of Life)

4083202 fuflgunmn 3(2-2-5)
(Sports for Health)

2) NuIAATURNITFR  Benliiaandn 91 wianfs
2.1 ngudzuny  Beubiteundt 39 wdaefia
3503101 ngudggInauazn1881ns 3(3-0-6)
(Business Laws and Taxation)
3503901 A1939eN9gIna 3(2-2-5)

(Business Research)



3521104

3524308

3531101

3541101

3561101

3561204

3563208

3592109

3592110

3593301

4112105

2.2 NNITIBNIAL

1552114

1552115

3612401

MANNT ey

(Principles of Accounting)
nstinyEienIsTANTg

(Accounting for Management)
N19R8Ug9N9

(Business Finance)

PANNTIARA

(Principle of Marketing)
AANITUAZNITIANT

(Organization and Management)
ponsdidineiuAendunissrneugsia
(Introduction to Business Operation)
A139ANTTATHARLAZNITUTURNIS
(Production and Operation Management)
\ITHAMARNSIRNTA
(Micro-Economics)
VITEFANERTHINIRA
(Macro-Economics)
N19ALATIEATIUT NI

(Quantitative Analysis)

ik

(Business Statistics)

NEIBINEEINITENINUTTINA 1
(English for International Business1)
NEIBINEEINITENINUTTINA 2
(English for International Business 2)
FNNWIARBNNNFINITENINUTEINA

(International Business Environment)

Benultiasndn 36 viqufn

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3=0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3612501

3613101

3613102

3613501

3613502

3613503

3613507

3614901

2.3 naNATNBNIREN

N1 RUUAZNITRYUIENI WU TENe
(International Finance and Investment)
NIAAIATENINUTEINA
(Intemational Marketing)
N19UANNsgsNaTEndNUseme
(International Business Administration)
msAnnsiiennssseenuazsidn
(Export and Import Management)
NNIANTENINUT A

(International trade)

nguangLariatvAugIiaTEndlazmne

(International Business Law and Regulatiens)

gfieszninatlsymaAtunguendeu
(International Business of ASEAN)
N1TIANITIINTHUTTTH
(Cross—Cultural Management)
ANNUNFINTENIUIEINA

(Seminar in, International Business)

- NFHIAINITANIATENINUSEINA

35435109

3544104

3544105

3544106

ARYNTNITAATA
(Marketing Strategy)
N199ANIINTIIARTA
(Marketing Management)
nnsRaA AN ALLTe
(Marketing in Asia)

NIRRT AT gz B A

(Marketing in People Republic of China)

= (-2 ! 1 a
Liilu\tNu@ilﬂfﬂ 9 MUIYNA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3=0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3544107 ArantdlrdssnddsnaAdTungNUsEmeeBey  3(3-0-6)

(International Commerce for ASEAN)

- NNITINTTIAMS
3562137  n1sAnemnaiuilFeedlasenis 3(3-0-6)
(Project Feasibility Study)
3562138 mif«?’mmi‘qiﬁ@ﬁ@uﬁm 3(3-0-6)
(Tourism Business Management)
3562410  N1TUAMISIASING 3(3-0-6)

(Project Management)

3562411  AM9USUITAITNTI A WEN 3(3-0-6)

(Conflict Management)

3562412 nMsdANMaviaslggUny 3(3-0-6)
(Supply Chain Management)

- ngudrnsaninusEnielseing

3524209 N15URYB5IRTTENINUTTINA 3(3-0-6)
(International Business Accounting)

3582102 [ pagilaziunanisaaantaziiidi 3(3-0-6)
(Export-Import Cargo Insurance)

3613601 N19U5LNDUNITILNINUTEWA 3(3-0-6)
(International Entrepreneurship)

3613602 N199ANTTNNTIRAIAINAILNFITENdel sEme 3(3-0-6)

(International Logistics Management)

- ﬂ@juﬁmﬂaqmﬁqsﬁ@swdwﬂ%mﬁ
3613301 m‘f;Lmﬁzﬁmxﬁmumﬂ@gwﬁ"fumm%m@imm 3(3-0-6)

(Negotiation Analysis and Strategy)



3613504  N199ANIINaIUAELLRNTANTTH IHBeANS 3(3-0-6)
(Management for Organization Change and Innovation)

3613505  nsdmanlauaznsudtloymiluesdnig 3(3-0-6)
(Organization Decision Making and Problem Solving)

3613506  nagnsnisudeinluszaulan 3(3-0-6)
(Global Competitive Strategy)

3613508  N1TLANITANNIINTBN NGNS 3(3-0-6)

(Business Alliance Management)

2.4 ANAITINNUSERUNSNADNEN 7 widaefin

3613801  A1awagsRnUsTauNTddsBnn1suanasgane 1(60)
FEMINUTEINA
(Preparation for Professional Experience of the
International Business Adndinistration)

3614801  RWnUseaun1salinnBnniguanisgsnasendnedssmne 6(600)
(Field Experience in ternational Business Administration)

6003801  LARUNENAAFAET 1(60)
(Cooperative:Education Preparation)

6004801  @nfiafnun 6(600)

(Cooperative Education)
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3.1.5 A1RsUILSI87YT
1) WNAAIAINISANEINA U

1.1 NNATINHIUALNTRENTS

SUHIUN FauazAIasUILSIEIUN niefin(mauf-Ufus-auadn)
1500112 AEI LN NISHEATSHAS NS AU A 3(2-2-5)
(Thai for Communication and Information Retrieval)
o o v & o o A & A =)
AaREuin Bzt e lne W iiuanuddyeesnwieiduadesdie
ANFRDFITUAZAITRUAUEITANY 9 9INNINLINTEIFUNA N1987UN19RANY
AM52L1YATHUAZNITHIAUBNANTSAUAN  anAaI57Ng18890UEInL52919U

TR SN Y UIHNI TN H Y AHAREVNIN 7

Development of Thai language-skilts in recognition of Thai language
for communication and information ‘retrievals from various sources; conclusion,
interpretation and presentation of the findings relating to daily life focusing on

process of integrated language ‘skills

¥
1500113 ATHIDINGHNRFINT 3(2-2-5)
(Foundation.-of English 1)
ATRAUYINBENEIBINOBINENITREANT (N1598 N1wA NN9EuLas

ns@ew) WeiindnaninmsEnefngeiuguiusummndmnisuardsas

Development of communicative English language skills (listening, speaking,
reading and writing) to enable students to function effectively in a basic range of

academic and social contexts.



SUAIYUT

1500114

1500115

1500116

fauazAaduIaeEIa nuefin(aud-Ujus-Auad)
o &
ATHIDINGUNRFIN 2 3(2-2-5)
(Foundation of English 2)
AirdiasFeunnna: 1500113 aE1anguRugs 1
maRmuTinEzMEdInquianITiests eifindnanInn
AudangERugIiugeALITIrIn Tuaz e
Further development of communicative English language skills to-enable

students to Function effectively in more advanced range of ‘@cademic and social

AMHIDINGUAIIEINS 3(2-2-5)
(English for Academic Purposes)
maRmuinEzEndsnquitedaaessfivannnats @onlauden
AendanguiinfUuazn uang wididsants a3 audusinuznis e
Adangs niaRniEanundmneiiaueiasfiolunnsfnunfasmussuay
LAt RIEINAEPIER
Development of.integrated communicative English language skills bridging
the gap between.general English and academic English needed it the learner’s field.
Study skills for English language learning. Practice in utilizing English as a tool for

individual‘study-and research on a particular field of study.

AsHNEIUNIEIBINGY 3(2-2-5)
(Reading Practice of English)
wAANTE LA nEHUNANETIaTIYaNY SasTaiiAednasing o
Reading techniques and practice reading passages of different types

including external books.
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RURNEATBEUTLITIEITIUT Wu’]ﬂﬂﬂ(ﬂq‘i&l{]—ﬂ{]um—ﬂitlﬂqq)
a ¥ X @

ﬂqilﬂﬂuﬂuwuﬁquﬂqﬁqﬂ\iﬂQH 3(2-2-5)

(Basic Writing of English)

And@eulscluasng o AlEnan hainsoiagnegnfias
U

Students practice writing sentence using the correct grammar:

ﬁ'ﬂuzmsmmﬁguﬁugmmmé’qﬂqu 3(2-25)
(Basic Oral Skills of English)

Anvinmzniann neils AdiunnseeniBaaminwirasdussszln
@ﬁ'wgﬂﬁm ‘E’]ﬂﬂqLLﬂzmmUWWuwuﬂ%uﬁugﬂwm |

Students practice oral-aural skills with. emphasis on basic stress
patterns of words and sentences and practice listening and speaking simple

dialogues.

mu%ﬁﬂmﬁmﬁu 3(2-2-5)
(Japanese for Beginners)

= %

Anvinue4viney edwysonns laeRnineznisie nssendauas

v E% ¥
o A

nanATUNNgaRT E WEAnUszandn Anvinuznis@awdszlondne q Anviney
AT TUIBAHAY ez AT AR sza i sassAnuuasAindadngs
F999°L ANATANUE LATFIBNETANE TTAUAN UTzHind 40 Fin

Practice of four integrated language skills focusing on listening, pronunciation
and basic speaking skill in daily life, practice of simple sentence writing skill, reading
of short passages, vocabulary using in daily life, including study and practice of forty

basic letters of Hirangana, Khatakhana and Kuniji
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1571115

1581107

1661108

a va 2 2
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auFudasdin 3(2-2-5)
(Chinese for Beginners)

SLUUAMANERSSNEINTENANNAN WasAN D BednBesasnEsA RN
Fnol aR Uagloauaztiapnnuetneing  Aneuazinidenlaseaineiuganensgy
Ustlmiidunazdis maanauAnuuasinaaBnauiynay u-Tng uaze -3

Mandarin Chinese phonetics and introduction to Chinese-letters, practice of
reading vocabulary, phrases, simple sentences and messages; study and practice of
basic Chinese structure writing including study and practice of using a Chinese

dictionary, Chinese-Thai and Thai-Chinese dictionaries

AENALAGLE B9 3(2-2-5)
(Malay for Beginners)

pasRinvinEzia 4 esaGuatinig AnensularToauashennsaliugm
WhAnuan A hERearaiin Wud nevinye nMsuksiann nsusniaan
madpaes fudu nisfindmdionaad ¢ smesnagluazaeuAnNlE 1ns
Wawlszlumdng 5.

Practice-of+four integrated language skills, study on basic Malay structures
and grammdr focusing on speaking in daily life situations such as greetings, making
introdlctions, telling time and buying things, practice of reading short massages,

meking conclusion and answering questions and simple Malay sentence writing.

aennmdiaadin 3(2-2-5)
(Korean for Beginners)

Anvinueia 4 adeysonnis Ansnguuazloauashonnsalfgmi
Anumamundi Fhdanuszd i ud neimie nsuszsida ansusniasn
madpres g neRndmuionnnndi o ananaqluazauinIntd n1a-

Weawlszlomdng q T



SUAIYUT

1691103

1671104

FauasAraBuEsIEIUT niefin(auf-U us-auadn)
Practice of four integrated language skills, study on basic Korean structures
and grammar focusing on speaking in daily life situations such as greetings,
making introductions, telling time and buying things, practice of reading short
massages, making conclusion including answering questions and simple Korean

sentence writing

¥

AMEINNLDa9F 3(2-2-5)
(Myanmar for Beginners)

o o & . P4 O

Anvinmeis 4 agnsysannis Anenglisylaaiaslannseifugmuidin
UNEUIUNT I IEAnUszanT0 (Bund nn9vinmag iasussiieu n1sueniaan

g ) 1% ! = ' [ & o %

1980284 (UGN N19DTURNDIUUDAIHEN, 7 mmiﬂﬂqﬂuﬂmﬂummﬂm
ma@euszlondng g B

Practice of four integrated tlanguage skills, study on basic Myanmar
structures and grammar focusing on speaking in daily life situations such as
greetings, making introductions, telling time and buying things, practice of
reading short massages;. making conclusion and answering questions and simple

Myanmar sentence writing.

PN 1 0 A 3(2-2-5)
(Lao/for Beginners)

Ravinusis 4 pdaaysonnis Ansgudazloauazlhannsnifiugin
SR nunan 7 B Eamszende Tud nasinme msuusigh nsueniaa
nnagernaiiugiu nisdRngmiannudu ¢ amisasgluazaeufaln
ma@eulszlondng g B

Practice of four integrated language skills, study on basic Lao structures and
grammar focusing on speaking in daily life situations such as greetings, making
introductions, telling time and buying things, practice of reading short massages, making

conclusion and answering questions and simple Lao sentence writing
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1711108

P2 °  a a ' a a awn 2 P

FBURS ATBEUIYSIYINT wmﬂﬂm(mqug—ﬂgum—ﬂumﬁ)
& o

ATEANSLUBINY 3(2-2-5)

(Khmer for Beginners)

= o & . Py P

Anvinmeis 4 agnaysannis Anwigluszlaauaslbennseliiugm wiuiin
Unaunun 7 B uEdnUszandu (Hud a19iinyig nasunssida n1sueniaan

y ) 1% ! = ' v & 3 %

N19%aed uAn nr9auRna uiiaAINy T mmmﬂqﬁuﬂmﬂummﬂm
ma@eulszlondng g B

Practice of four integrated language skills, study on basic.Khmer structures and
grammar focusing on speaking in daily life situations such as greetings, making introductions,
telling time and buying things, practice of reading short.massages, making conclusion

and answering questions and simple Khmer sentence writing

4

A IgaRINIIDIAY 3(2-2-5)
(Vietnamese for Beginners)

= L% 3 1 rcaj

WONEEVN 4 YNNG ﬁmsl”lg‘u‘uiziﬂﬂLmemeﬂ‘smwugm
RN UM LEARsTe T Bun n9inyne nnsulsagia nsueniaan

g ) 1% 1 == 1 (% & o 1

n9gees WnAKN arsdainatudiaminuay T mmmﬂjmmm@ummﬂﬂ
ma@euszlomdia q B

Practice of four integrated language skills, study on basic Vietnamese
structures-and grammar focusing on speaking in daily life situations such as greetings,
makihg introductions, telling time and buying things, practice of reading short
massages, making conclusion and answering questions and simple Vietnamese

sentence writing
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1741101
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1.2

a va 2 2

lﬂl o =2 o 1 a s
FBUREAIDTUTIRTIRIUT ‘Vi%']f:lﬂﬁl(‘l’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ']’l)

muanlafidedaedi 3(2-2-5)
(Bahasa Indonesia for Beginners)

ANTinuevia 4 agneyannms  Anensularlaauaziennsoifug i
Anunai B nganUsya s [Hun neinme nswsssihen nnsuanuan
maared Liugn nasmRngnudionnundu @ aananasUuazaanAI NIl
ma@euszlondng g B

Practice of four integrated language skills, study on basie Indonesia structures
and grammar focusing on speaking in daily life situations such.as greetings, making
introductions, telling time and buying things, practice-of “reading short massages,

making conclusion and answering questions and:simple Indonesia sentence writing

NENITINY B ATARS

AMEITH HIAINE 3(2-2-5)
(Knowledge Led Morality)

AVTNAATILEDMBIINEYIFY OB UANNT ATTUIUNITURLENTAERS
MmN EIRresyEsd NTRNBIEENEIIA MIREMNFINTNNIELAZAR

o = = a

adtfyayrmagilatuansiiuing ddnlumihdnaded fansssasinam

o,

a A

sBenaaRLAY eI uN9AN5TAn. SR mElefisfdnareesenn e
SuRproudntinafies adwdiiintunisaydnivineinassund Aoundouuaz
Jiasm Ednnafemnemas TEuazBeudfaamunsatnasiaiies yaonniamous
gnsufuRla

Concepts of vision, theories, principles; process and strategies for learning
development; creative thinking; intellectual, physical and mental development; being
proud of Thai citizens; being aware of good citizenship; Thai citizens with knowledge
leaded by morality and culture for living, good quality of life; responsibility for society;
being aware of natural resources and energy conservation; self-sufficiency; regular self-

study; and integration of theories into practice



SUAIYUT

1500104

1500111

a va 2 2

lﬂl o =2 o 1 a s
FBUREATIDTUIRITIRIAN ‘Vi%']f:lﬂﬁl(‘l’li]iel{]—ﬂ{]ﬂﬁ—ﬂ%ﬂ']’l)

AITHAZIVBIAIR 3(3-0-6)
(Meaning of Life)

Wit tafanisfnunanue3erestin  AnanuneresEin nM9en99Tan i
fapntlaqiuuazlang Ampmaniuazaluladansaume n1sseraaness
AIHNVANANENTTINUATIANATIWS [UUszand W isnnsufitlamuazimnnilaan

o

TAUAZAIAN NI AIETTHUNAY TR BTTHANNMAN ARG IREAR AR ARG
wazFAnTEF RN

Understanding a study on meaning of life, definition;:Jiving in present society
including in science and information technology-era, ‘application of Buddhism doctrine
and Buddhism principles for problem solutions and development of intellect, life

and society, development of morality and.ethnics based on the Buddhism doctrine for

peaceful society

q‘zlqu?umsﬁmﬁu‘?ﬁm 3(3-0-6)
(Well-being for.Living)

AINNEAY LAz I LA IBUNARNET ArNdAtyuazANeiutunig
Beunafne AnaGiEean AT AT e AlaLnoUEINA W nFaeHyLs
FHWHTNINN A FINBTAIUYARR WEFNTTHNUNAURLNITURAIDBAFUNTN
PUMNF FIPHLAZSUETINTTIU TN aeaasBinIame NszuannTg
IO ETE I T Rt

Meaning and scope of well-being for life and the usefulness of studying
well-being including sexual well-being such as human growth, sexual relations,

personal skills, sexual behavior and how to reveal sexual well-being. Social and

cultural sectors affecting sexual well-being instructional process
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2000103

2500101
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FUNIUNTNUBITIN 3(2-2-5)
(Aesthetic Appreciation)

Fruundesinelurnaninieansn anenne ugudarans Bens
AnfugusaransBanginssnlnedan mnddeesnssuiiuaawiiuan
YBIFNRASNNTIAU (The Art of Imagery) FNERSNIINS 8N (The Art of Sound)
LAZANER4NSNSIAAENIN (The Art of Movement) gviFAat] (VisuabArts) Aty
AUAS (Musical Arts) WazAaUzNI9UEAN (Performing Arts) mwﬁy’umumﬂ%ﬂuij
\BNAMANAN (1) SEALNT5918N (Precognitive) (2) Nmﬁgumumwﬁumﬁ (Acquainted)
uay (3) ﬁwﬁwzﬁgumﬁwmuéﬁ?q (Appreciative) e lFundalszaunisolansanns

FIUBINNFUVELNMN (Aesthetic Appreciation)

|dentification of aesthetical’science, definition of thinking aesthetic and
behavioral aesthetic in brief, importance of introductory perception of the art of
imagery, the art of sound, the-art of movement, visual arts, musical arts, and
performing arts through'ledrning-processes of 1) precognitive level, 2) acquainted

level, 3) appreciative level for getting experience in aesthetic appreciation

WOANTIHNRUTTUNTTN WA 3(3-0-6)
(Human Behavior and Self Development)
anﬂiiﬂﬂwﬂﬂ(uﬂzﬂﬁmﬂﬂ@@/ﬂLL‘Vix‘iWi]aﬂ‘j‘jN ATSNNHIARLDID S

Hu anEIANNWSINaN 9IS TuLazNTag 9N Tuet g

Human behavior and casual factors of behavior, human self development,

human relations for teamwork and peaceful society
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1.3 NRNITIEIANATARS

Finy 3(3-0-6)
(Thai Living)

dnpnsdinn Tanssanuariszndiing nnsasuuasresdiad e
AINE ATy 2eelsETRmansng UssARaanstinsdin nazuanaIsAnen
UariRmandiadiu madamniainasadbe gy Sgossniuriiamaion
Fnabneatiuilaqiu  naudmssmnIauRkuLaznTUAnTa s T

faan nsruawird afn aqiu auAs

Types of society, culture and Thai traditions, change of Thai society,
importance of Thai history, local history, leafhing process of local history, present
Thai government and politics, constitutions of'Kingdom of Thailand, national and local

administration, social problems, past, present and future paradigm

aNBuUANYT 3(3-0-6)
(ASEAN Study)

Usrdfiagnudumn Wawnisussasendew nalnandew Ufmygyid
Faspnns ufleniBen ngiinsenden Adeied dnguseasd dhmsne Taseadng
ANFIANIA A URL N8 AFTA Rnnsfiaduasaninimss giangim
Uszmmnandeunazmana a9faznaueedssmAdIniesanfidnanszuse

Ussn ey giandaniarlszmelng nisadedens maglszmanenBow

History, development of ASEAN Association, ASEAN mechanism, declaration
of ASEAN cooperation, ASEAN Charter, vision, objectives, goals, structure, origin of
vocabulary and AFTA, Free Trade Area and economic infrastructure, ASEAN
Association and rationale, components of partner countries affecting the economy

of ASEAN Association and Thailand, changing Thai society for ASEAN Association
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3alan 3(3-0-6)
(Global Living)

anwesEgRasean nades n1sUnaseweslanifaqii wanszuann
anwsugfiadean  nafles nsUnasaseaslansedeaning  n1sUsudaes
Fapulnasonafsuaesdnnlan  Wungusine g ilan gl andaw)

AnszviiAseuIanuadATEgialan

Situations of current economy, society, politics and:gevernment, effects of
global economy, society, politics and government o Thai.society, adaptation of Thai
society accordance with global change focusing on. countries, from different parts of the

world (European countries, Asian countries), analysis of future economic directions

F0TIALATRINDINGS 3(2-2-5)
(Self-Economic Sufficiency)

1A FuaziuatAnufiAifeafuaanamang AosdAyuas
WA ATT ARG ST e ianeaiiiey Suilasunannnazaesina
Tunszumafansidnaginnfinaenaamavnay ebnszmintuanudidoy
s Annidalalumnnavsngeesl S asugianaifies gRtoyavinsdn
asnsaRaaNS uazuwaaisen (W TunsWemnatginuesaues simmun

= =

svAnIlazNLFatonedl  wesuaydstu fnnsfinungen Tuseiuvinsdn

1
Y A =

i ° = ~ v & Aa vaa Aa va A o A
‘VI‘]JT.ZZ\‘H_Iﬂ'J’]Nﬂ’]Li@LW’ﬂGf‘ViL%HLLHQVI’N‘UQUG}‘V]LLW@‘N m@ﬂgum%ﬁummﬁ@u

1
p=%

(uiemnisu sl WaenndesiulUsunsstnisew)

Analysis, synthesis and practice of meaning, importance and strategies for
living development based on the self-economic-sufficiency philosophy of His majesty
King Bhumibol Adulyadej emphasizing on the importance, knowledge, understanding of
the philosophy, local wisdom, application of the principles and strategies for self-
living development, sufficient and sustainable development for organizations and
communities, study visit to successful community for practical guidelines (Contents

should be related to  the fields of students)
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FatuFawindon 3(3-0-6)
(Human Being and Environment)

AN ANHENATIIBNYISNENNTIOITHINR AUIRRDN ATTHANRE
BesruuazdenyEgiuAandan nMaRLaznITENSNeINTeTIIEaR N
anSndpmuvananensgan e nadiuiansas Tnalianeneians
uazmAlladfifinansznudofuindenasnasnm naaaaay ssinuuaz
HHATBIADANINRIUIRE BRI NENNTT9THm A Dinazmintendatinsnanns

g3 Ao NMsEnasTmawn aazlaniew Amsifigadesdenlss nanswny

'
A a

AARTUIINNIElANEaN ATHRANNITWHWNTISISE

Definition, importance of natural resources, environment, systematic relations
between human being and environment, development and use of natural resources,
preservation of local biodiversity, activity-conduction by using science and technology
affecting environment and energy,-promotion, maintenance, and preservation of
environment and natural resources quality focusing on effective and efficient use of
natural resources, use of alternative energy, global warming, concerns and effects of

global warming based-on the principles of sustainable development

NWEENUSFINTR 3(3-0-6)
(Man-and Nature)
Adnrnnauarlfiuiusasndnsdonuanediuosand nsuwdsuua
wnlinsruuesanen® AdnisAeuuasessyeduaraannd Tomiazmdng
NEdAUEITNEIR ANNANANINBIINTIF NANTENUANALEITNTIR N1
agsamriuiussanf et inuarduiguictussduyang Uszrnaniiastiv
Uszananlan

Evolution and interaction between man and environment, change of nature
system, ways of change of man and nature, problems of man with nature, natural

crisis, effects of natural disasters, sustainable and peaceful living with nature at

personal, local and global levels
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winlkladasaunainadin 3(2-2-5)

(Information Technology for Life)

1
=

szuumaluladansaume aonfanasitaninansmmusetinuasisas
matumaluladansauna Bud wdesgunsairesfames niatesinana
Yoy maAmsmdieys masvnAnsSuRTNsRe oy AU LA pting
AENAIABIINNTTULTINEBYA Larunasdayasine o dimdun1sAnelAnAd
991918914 NTHUAUBNANNLAZN13ANT9TIRUTE I B9l sz AVBaN

1 = a
FANTNNTPTNANDN9 Ty a0

Information technology system, inflience of computer on life and society,
practical use of information technology, computer equipment/tools, information
management, searching for knowledge and communication through computer
networks from database and-various sources of information for searching information,

writing report, presentation and efficient living including respect of intellectual right

AsAAuATNISAAAN TS 3(2-2-5)
(Thinking.and. Decision Making)

NANNITUALNTEUINNNTARYBINRES ANMNARFS1NETIA N1FAATIEd
foya. 119815 m3anmand n9imaNa nazuannIadeAnle neTuaNnIg
LENIANHEINTIVENAERS annsdadu uarnisUszandldunisudiiom

WaTAnUTza19

Principles and thinking process of man, creative thinking, analysis of
information, logics, reasons, decision making process, searching processes of
scientific knowledge, linear equation and practical application for problem solutions

in daily life
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InanrmansiNaannINEin 3(2-2-5)
(Science for Quality of Life)
nsruaUnEEIAnanmand wmalulad nisiiansEnIanemeans

=

Wsrgnd @ unsienamnwiin Bisnssedednlqeiilsz@ninmlaunsey

q

1
g A 1 4

NHNTINANTENUIBIANAMIN NN A TASNHdaNYE S ananuInasy
Fopn nalasuazdmusTan shanadmaansmansiasrnAFRaRnnmN
il

Process of scientific and technological deyelopment; application of science
for life quality development; happy and efficient living regarding the effects of
modern science and technology on man, environment, society, politics and culture;

application of scientific knowledge for quality of life

Aniagann 3(2-2-5)
(Sports for Health)

ANEng aBUdlY dagUsraeAuaz AoalslmTinsnisannindsme
uazmaLanAvRagaamiiaen AdesdUmeALaz Ty ananaente anwiEilos
MAINURY. FABATUNNTARAINNANITaaNTaINELaifaganIn AN
pandnisInsiadefifidandaaiuganin Wy 81m1s anauel Asuanden
quawagHyARa sanTemsRiniitfeguain o eniauazauRin
AN

Definition, scope, objectives and benefits of healthy exercises and
sports regarding age and gender, body, sickness symptoms, planning including
following up getting exercises and sports for health, study on relation of factors
affecting health promotion such as food, emotion, environment, personal health

including playing sports for health in fitness centers and sport centers



[
=

sWadEn FaussAteBulusieden niefin(auf-Ufus-auadn)
2) WHIAIAUNRNIE AT
2.1 NANIAINY
3503101 nguaegsnauazatiains 3(3-0-6)
(Business Laws and Taxation)
wann1svialUassenmeadoyayundssnymadss i anguang uwisuaswdye
Thud @opne wnde 4ues 910 nMsdasegsfiauuusay s sanludeannninig
ag o/ =3 =y [ % d‘ v o % %
NOWNTEUINTIR WRSITNITIANTATEBING WWN‘U?%NQ@iﬁg?ﬂiﬂﬂﬂﬂﬂ?ﬁ?ﬂﬂ@’iuu
General principles of contracts according to civilxlaw. and commercial laws, such
as sales and purchases, hire purchases, mortgages;-ahd:pawns; establishment of business
organizations; knowledge of labor laws; taxation relying on the Revenue Code or Fiscal
Code
3503901 MSITENNGINT 3(2-2-5)

(Business Research)

AIMEANNY (UL AandrAgyuazdszlanieesnisideniegsfa
93981U5IUIBIUNTY Usinnae9n1sidenegsne fumannnsade nsidenilymi
MaAdy  nadmiagaeme nafsAtnatinnside Uszeins ngudaedie d
s weRAnaRaNEAgIu n1aiRengULIUNNaAse naesils ABn1aifusiuTan
Hayd, WaRfisanAdesiUNITASELLLANY nsAlassiieya naiheenAamadidn
mitEinswiendeya Uszwanadoyga nsden Winlasensdde naBensneaw
AA539LATNITU I RUNANTITY

The role and importance of business research. The ethics of research. Type of
business research. The operation. The research problems. The purpose The questions in
the study population for the technical hypothesis. The classification tools to collect
information. The statistics are consistent with other research data. The computer was used
to prepare the data. Process of writing a research proposal paper writing, research and

assessment research.
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wé’nmsﬂ’iy%ﬁguﬁu 3(2-2-5)
(Principles of Accounting)

NANNISUQYTE NTrUINnNIstRinTeYyd N199AYIINTLAIYIINIg 113
U5udg951en15Ueyd nstadnyuasni3amineun1sSueesian1seaafuAn
fannanAnduAn wazfian1siuanis sanfennsdavinayesiefuanty T
LR Nl RE

Accounting principles and accounting procedures: The: preparation of the
paper. Update transactions. Closing and preparation o, f financial statements of
the Company's products. Manufacturing operations. And provide the service.
Including the preparation of special journals, Control accounts and subsidiary

accounts.

mstiyfiRenisanms 3(2-2-5)
(Accounting for Management)
srefmfifadauninan : 3521104 wﬁ'ﬂmsﬂ’iy%ﬁguﬁu
waAandnnatiy At sdanig niaTuunUssandunE N1eAATIzt
Fruauas uaghinls nasudszinns sudssandanguld fununnnsgin uas
NN9AATIRINAFANNTTUTATNAINTURAYDY N19NTLINYDIHIT SULTENI
FeaR nansiiuienisiaulauaznaianan1sURReL sand
A999AYI NUNTL LA RUER
The concept of management accounting. Classification of costs. Total costs
and profit analysis, budgeting and budget flexibility. The standard cost. And variance
analysis, responsibility accounting. Decentralization The investment budget. Cost
analysis for decision making and performance measurement. Include a statement of

cash flows.
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N15NKE519 3(3-0-6)
(Business Finance)
Fofidieaduunnnan : 3521104 wé’nmsﬁ’iy%ﬁgué’m

2RULYN ANHOLY ‘m/m’mLmz‘mﬁﬁ‘ﬁﬂfmﬂwmi@ugfu‘q‘iﬁ@ ARNDA T
WhmsnauazAnusdrenstngata nadiulidntafendnndiatdassinlunng
Famsaduunialugaie nisdamBueiie B unnsdauiunasmesgsia ns
fJNLLNumi@u‘ﬁLﬁmﬁumaféﬂﬂmuﬁ@ma n19U1809Ag m‘sL‘WIWJu wlgung
N139ANTA [FuaFuiNG

The role and functions of the finance department. The'goals and the importance
of business finance. Focusing on understanding the “fundamental principles in the
allocation of capital budget within the business. Funding to be used in the operation of
the business. Financial planning with investment from the sale of business capital

gains and dividends are allocated, distribution.

RANAITANIA 3(3-0-6)
(Principles of Marketing)

mw*mmaLmemzﬁﬁﬁiyﬂmmﬁmmm Tuﬁﬁuﬂﬁuﬁ@ﬂi‘iﬂ‘lﬂﬁﬂﬂ’m
gafaadamiilngnanfouamnsine wannaArEeLssIMNIn1TRaTa
FIUATHA NIRRT T2UUNITARIALAZ TN LLﬁ\@\‘iT@ Wi‘[aﬂﬁ‘iNﬁz‘L@Tﬂﬂ
ﬂ’m&lL‘?llj']{t@Lﬁﬁ@ﬁ/ﬂdquwﬂﬂﬂ’ﬁ@ﬂqﬂLL@xﬂ‘i:Lﬂ‘WﬂﬂﬂGlﬂ’m

The meaning and importance of marketing. According to the main business
operating activity is one approach to education. Marketing concept or philosophy.
Marketing acquisition. The target market and consumer incentive motivation.

Understanding about the integration acquisition of markets and marketing.
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fauazAaduIaseie nurefin(Maud-Ufus-anadn)
BIANISURENITIANTS 3(3-0-6)
(Organization and Management)

dnunizlaseatneenensdniagafiariall n19979uns N199RRIENIY
nannuTuazLMIANARTINNTTARIIAN9gaie Anuairanavigasnis
Usenaugsia NANNMTUAMITUAZNINAG AyaeediauEnian 5 A1unis
NSRRI 15dInnT n199eTanuYingTT nIsATLANTATTRNg o
Trussquimunsuaziloneiia

The organizational structure of the business plan requirement for the
establishment of rules and concepts in business.organizations. The type of business.
Principles and functions of the management-of dll, perspective dimension of planning,
staffing, commanding & ordering, motivating people to work efficiently. Control the

various goals and policies setting attainpent

ﬂmu:él,ﬁ"mé’mtﬁmﬁumsﬂszﬂfauqsﬁq 3(3-0-6)
(Introduction to Business Operation)

SUUUUNITaARegata (L Enansmuiien Fnefudan uazuAtveadn
ANBUTAANUIARDNVDITINT AINTINNIIFINIAUNITHER N15ARTA
M35 Na iy wazniaudmayana ngrsnefifsadosduiensaamaegsia
uwuaAa ATz NaUgINe Uszinneeegsia ANEIATUATUINLIVZBINIS
tssnaugafaudnn HansTLIBIEnINLIARENTITNAsDTIAY qasaaLeg
n9Uszneugsfa UsTEVALIE WAzA338IUIINMNNTUsENEUgIRe SaNds

Aa o

arnaFugafassrdnUszmeuazlanAdand
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Business formalization, including sole proprietorship, partnership, and
company limited; characteristics of business environments; business activity;
production, marketing, finance, accounting, and personnel management and role
of business entrepreneurship in society; effects of environments on_ business
entrepreneurship; corporate governance and ethics for business entreneurship

;knowledge for international business and globalization

N15IANITNSHARLAsNITUHURNS 3 (3-0-6)
(Production and Operation Management)

N199ANITILUUNTINAS ﬁgesfuﬁmmiNﬁ@TﬂiNWgﬁNWﬂiiNLmzm‘j
Nﬁméfugmmwﬂmmiu’%mﬁ FW N9 EBNYLaTR 99N n13nedaleenn
N199ANLLL miﬁmé?em%ﬁﬂﬂmz@;ﬂﬂﬁtﬁ NNTBBNLULNAATT N1T9PN7
imqﬁ‘u NITUENITIRIUALANGIS m‘sﬁmummmgﬂmm miﬂ%‘l_lﬂquuum
NNIATUANABNINHAS. Santem s aesRames dinn i inisdamaniande

Production system management for manufacturing and servicing business,
such as location, factory plan and design, and installing machines and equipment;
product design, providing materials, time and wage management, setting of task
standard, task reform, and production quality control using the computer application

systemrin. production management

LATHFATRASIRATA 3(3-0-6)
(Micro-Economics)

ANMEIBIBNLATHTANERS TTadanisndn woRnssnansfusing
wAnTINIesinan guasd guvn nnsfueaTAiueaIAUsTneng o 289
madnasaAnauunnliuniadenianantusUdizn A1dns aende flauas

UnuUmEessg uniAssgialaaialil
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The definition of economics. Factor of production Behavior of consumers.
Behavior of the production, supply, demand and pricing in the market for different
types of remuneration to the allocation of inputs in the form of rents, wages, interest

income and the role of government in the economy typically.

LASUFATRASNNNTIA 3(3-0=6)
(Macro-Economics)

wofnganvasiiadavnamsugiiasg ¢ SafudaimingsFlazsmna
L Wqﬁﬂiiwdau‘mmmmﬁﬁiﬂﬂ N1998NAFIENT AITAINH UNUINTBY
Fquna nadndnevie seiuuie SuRlecmsnas dleunenns@u nnedn
iz‘wdwﬂizmmmmiﬁwmLﬂ‘j‘iﬂgﬁ@

Behavior of various economie, feictors. Which determines the collaborative
behavior of the national income,’constimption, investment instruments, the role of
government. Employed. Inflatien“and deflation, fiscal policy. International Trade and

Economic Development prospect.

A5IATIZALEIUS N 3(3-0-6)
(Quantitative Analysis)

AdstmARAIAsiaraasinUsrandiAn N s iuas finan T
N9EIAS AU STUUaNMTIaNRse deyrinisauds degyminisuanats guuuy
FUANAIARY N9 ANFAATIER JABN NNTINRBITIATIAANGERT URTVGEIIINY
g

Applications of mathematical techniques for business decision making such
as linear programming transportation problem, assignment problem, inventory

model, Marko model simulation and game theory
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4112105 H0fgena 3(3-0-6)
(Business Statistics)

ArndT A duadALazntshaaslduszgndd Tur nnaufy
suusuarnaausieys neinnsiieyaidesdi dulsduLazMIuanLas
panazinesiulsguUssenauasnsgNange NaLssNnAT NTneaeL
ANNATIN NaVeEBY [AauAds NN9AlAsIsiANuTUTIN ARBRREHNNTIHNEEN
ATIATITRAVANAUSURZNTOANDY BUNTHIIRT 1RYsH N1aneINTadlaznig
fnAulannegsfia

General knowledge of statistics, and knowledge dissemination. Including
collecting and manipulating data. Preliminary data analysis. Random variables and
feasibility distributions of random varidbles research, population and sampling, estimation,
hypothesis testing, chi-square test, analysis‘of variance. Non-parametric statistics.
Correlation coefficient and regression analysis, time series dummy index numbers,

forecasting, and business decisions:

2.2 NN UBNINAL

1552114 NEIBINEGINATENTWNU TN 1 3(3-0-6)
(English for International Business 1)
Fdnsiuazduaunnuniitiiugsiassndnlszme dinannaidatauas
ANHENHITO NS B Een AT eNIaENTEIeUsEme enasfifieadetunis
fota naruseANAn AENISAANINTUAzIENAITN1951 2 FW
Vocabulary and expressions language used in international business. Focus
on understanding and ability to write a paper about international trade. Documents

related to the orders shipping, customs clearance and payment documents.
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NEIDINGUFINITENINU F2NA 2 3(3-0-6)
(English for International Business2)
‘E’Jﬂﬂuwmmmé’mqwﬁ‘fﬁmqm‘sﬁ;iﬁ%mdwﬂizmﬂ FINTOUNAY
mwﬁmﬁmﬁ'mﬁ’ugiﬁ@ i AsTuanIsasesnuaziil saenauaINITn
Ansiasugafiassndndssnaliduedned Suss@nsnmuaslszauiasniia
English conversation practice in the field of international business. Able

To comment on the export and import business as well...Contact International

business as well effective and successful.

ANNUIARBUNNFITITENINUTEINA 3(3-0-6)
(International Business Environment)

AR ARLAEATRINPAsRBaTuTT UL AN TuETIN AT
madlas malilad uargsiasenivlszme saniaadiugazdnned
Usznauresszunsinlg-dananafifidanisuamadnnisgaiasendtalasme
nasranlsnfuiidaiiusualsuiuiifuiisdinannisusmainniagata
UTemPsenanal s

Concepts and evolution of social. Cultural, economic, political, technological,
and interational business; relationships among components of all aforementioned
systems-to.administrative management in international business including the benefits

and limitations.



SUAIYUT

3612402

3612501

HauazAadLIaseie nurefin(Maud-Ufus-anadn)
N1TRKRUATNITRIHTENINL sz INA 3(3-0-6)
(International Finance and Investment)

NNTNUIARDNTBIARTANITRULAZNNTTUIANTIERINUILNA UNUINTDY
NB9YH N1TRNIENINUIEINA VIZ]‘lsIJjLLﬂ&iZZ‘LI‘LIﬁGﬁ’]LLﬂﬂLﬁ’ﬁlf—J‘H @ﬂm‘s‘ﬁﬁiz@u
AL RN AN LG LLNZﬂGWNL%@NTHGﬁ/ULﬂiEﬁﬁ@ NNTUIMIINTRUTENIeUsemne
mié'fm‘mﬁunu LLﬂzﬂfﬁLmﬁlﬂmﬁwnuizwﬁwﬁﬁzmﬂ“ﬂm‘q‘zﬁ@ A1719519AN
R PauanUasn N19UEMIaNINARSY ANTINUNRKASATUANYITINT TN
mﬁamﬁﬁzﬁmiﬂmmmxﬁmm‘s‘smdmﬂ‘&u%ﬂ

Environment of international financial markets“and. International banking. The
role of International Monetary Fund(IMF). Theory. and the exchange rate regime.
Balance of payments International and linkedto the economy. International financial
management .Capital mobility and international business management .Exchange
risk. Liquidity management .Planning. and financial control. Analysis , Investment

and international banking .

NSARIATTNINYSLWNA 3(3-0-6)
(International Marketing)

ERANATENINNUTINA FATWUIARBNNIATETAT IBANAINIINITAN
FIAN TIWMUBITN N19EDY AnInBuaTngIvidey ANTAUMANINAITRRTALAT
NAF39LNNNNTFAIN NITULNEIUANE NITNIRUARRIALTIINNIY LAZNISINA
FNUNINI9NITRRIATENINUTEINA NagnEn1Taeeanuazn1sidn ansng
NNTRIYUUAZNALNENITFIUEEUNINMTUINTN N1sUBMIREaTiLazATIAWAT
FERAIUTINA SIAURTTBINNNIINTZANL AW TN WRzNITABENS
NWNNTARINTENINUTENA

International marketing. Economic environment. Trade engagement on
social, cultural, political, law, and regulatory . Information marketing and market
research . Market segmentation . The target market. And the international market

position. Export and import of patent strategies, investment strategies and
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competitive advantage. Product management and international brand. And

international distribution channels . International marketing and communications .

3613101 N15USMIsINsE NIl sz 3(3-0-6)

(International Business Administration)

wwade naei UseiRaoadunn Wawinisuazaneoen1sain
ﬂiz‘ufaumiﬂm‘qﬁﬁ%mdwﬂizmmm‘wLLfméﬁ@Nﬁy’\imﬁéfmmzmﬂu@ﬂqiﬁ@ﬁ
\Aentiasiugaiasendnalssmansdnig nnadasedntlssing nazuannis
Tumpidndenen nagnfuazuugaasEndlsn

Concepts, theory, history. The nature of. its‘development. Process of
the international business environment both, internal and external the business.
Other relevant international organizations:.Interational trade processes. Import

and export procedures. Strategy: and business plan international

3613102 msumsiienisadeanuazingi 3(3-0-6)

(Export and Import Management)

ndnAns ngvsne sudey deifdu nginoel duseunnsaveanuas
disasnanstilyuREA1SAaNINg mMevndyadeis n1stnsrdn Jewl
NTERNBLAWAT AudBiiensdseannszuaunisfnauladenaanuazAWAn
WANAABNNSA A UATNNTA9TIAN N1TUT99A M MsduEERNNTINe
nss nMedaEuse uarnsTAwEENEnaSenissieanuazindnedted
UTeANTNN

Laws, regulations, rules, principles, process of export and Import ,customs
regulations . The contract payment terms .Delivery . Credit for the export market
and the decision process .Costing techniques . And pricing . Packaging. Promotion

.Transportation, insurance and documentation for export and import a .Efficiency.
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nsANsEnINLsz e 3(3-0-6)
(International trade)

naunafnasdnleasng drstuanilden annunisduszndng
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Theory of international trade, foreign exchange,linternational monetary
institutions, and international financial system; balance ‘of ‘trade and balance of
payments; current trends in economic integration of Ceuntries; integrated groups

and trade barriers; role and importance of international trade to the Thai economy.

a/

nguaneuaztiaiAugsiasendasl s 3(3-0-6)
(International Business Law-and Regulations)

ﬂi@Uﬂ@Gﬂg‘iﬁN’TﬂLﬁ'Elflﬁ/‘]_lﬁ‘j‘ﬁ@LL@Z:ﬁiyiy’ﬁx‘lﬁd’Nﬂ‘jzLW?T et Audvia
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['egal{framework of intemational business and conventions such as, copyrights,
patents;-commercial contracts and payments, trade agreements (WTO), international

investment contracts, settlement of international business disputes; Thailand’s laws

concerning international trade, and current trends
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3613503 qsﬁ@swdwﬂszmﬁ?umg'u'a'n%ﬂu 3(3-0-6)

(International Business of ASEAN)

nasiugane ungulssmelszmanAsgiaatdeu RUERIRTIEY
rIFALIndaNLazADHNNToIegatia Tuilagiinfidnadeniadmingsfa
FLMINUTENA NAIEMNIINATEFAIVBIUVTENADNBEN N1FFINAGHN
WTEINUATAITRN WAZIIANITATLES T@mmm:qﬂmmﬁ?mwim%zmﬂ
KaNTEUAINUszeIAnATEgianndun wavneudifgwdsnais arnnsd
Anen

Business operations in groups of the ASEAN Econermic Community(AEC) .
Transition of the environment and business “situation . Currently affecting
International business operations. ASEAN-'s economic power . Integration Economy
and Finance . And FTA . Opportunitiés-and Threats in each country. Impact of the

ASEAN Economic Community(AEE) . Solutions such cases Study.

3613507  N19AANTISHIHIMUEITH 3(3-0-6)

(Cross-Cultural Management)

Tl T T T R el GE N T T R AP CRIRE Y
AT AMMUATMUETIN USTYITMUEITH TeUUATHENLAE FNTNILIARDHNYIN
TamaTandyamaredanisdants yana ArnEn uazesdmalunnsdaniadny
Tmusssn nsufuReesnsTan1sndmussTy

Concepts of different management styles across cultures: determinants of
culture; cultural philosophy; value system and cultural context which underpin different
approaches to management. Personal. Professional. And organizational issues in

managing across cultures; practical aspects of cross—cultural management.
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3614901 AnNUIgINITENIUszIne 3(2-2-5)
(Seminar in International Business)

NANINDTINNTANNW NNsAnEuazAwreidenieesgsiiasending
Usznalaanissausandayanidinmsiuasiiase iduden wenisafdais
LLufJWNTuﬂWiLLﬁﬂiy‘mmNﬁy’amiﬁﬂmmwwzﬂ‘zfﬁ

Seminar principles. study and analysis of international business problems by
collecting data for an analysis and presenting the results; problem-solving solutions;

and case studies.

2.3 naNArenIan

- NNIAINITARINTENINLSENA

3543109  NRYNENITARTA 3(3-0-6)

(Marketing Strategy)

AHEuAZINTR AN N T asaate den THsaeeflienienis
pa1RattNn AL Re usTqIianefidesnts Tranisimasinagnsanm
WIARDH ATALSULAZANEATWNINNITARIA ALLSNINNITAATA NITENLERNNTE08
WATNAYVITITAN miﬂ’wmwﬁmﬁmfﬂmmemimeLmuLmzmuQN

Understanding and developing in decision-making ability blended marketing
adlternatives to gain a targeted objective by analyzing environmental strategy, marketing
position and potential, marketing variables, and promotion and pricing strategy, new

product development, and plans and controls
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ANSIANITNITARA 3(3-0-6)
(Marketing Management)

LHAAMAEATUNITTANITNITARIA USTYIN1TARIA N1TATIuAY
ANTARTA NIFAATILAFNUIAABN NIFIATIERANTIITNITUNTY W FnTsu

v

Auslna nsusdaumann ns@ennguuiimang nsfanuaBaumienansioe
NN9EANITAIUH AR A UAZINAT NNITANNITBMNMISAa MY N19RBaNS
NIRRT N1TAWANUNEUTLRUNAIINITAANA

Concepts of marketing management; philosophy of‘marketing; marketing
planning; environment analysis; competition, analysis; consumer behavior; market
segment; target group selection; product-positioning; product and price management;

distribution channel management; marketing communication; control and evaluation

of marketing

msmmm?ugﬁmmm% 3(3-0-6)
(Marketing in Asia)

mMgHaANENINIRanA sz and s fiugsfia ugRnnaueide
mafunInndssnsuarnginssnduilnaluglnawd@e nnsmvueanain
Wi -pstessilaniauargUassmnanwuandesasssmAugRnia
@ samioniaineiziqaiey qasalinnsdnfiugsialuginaede il
AN REMSVNNERRATNNIAIINGIA9990S. MNTUTRUNAUAZ AT AL AN
NIRRT

Marketing knowledge applied to business operations in the Asia region;
consumer behavior for market targeting in Asia; analysis of opportunities and threats
from national environments in Asia; including analysis of strengths and weaknesses

of business operations for formulating
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3544106 msmmm?umﬁﬁsm%’gﬂsz"m*’nuﬁ’m 3(3-0-6)
(Marketing in People Republic of China)
ANTNLIAAINIBINTIANTNGIRe M s sais gLsv AN arn T sz n e
AnENenITRAIAIe [ unnsdiugsie sanfenisfumanndosnauas
wq@ﬂiiuéu‘%ﬁm N9 IAUARAIALTNANNY miﬁmexﬂ@mmngﬂmiﬂmﬂ
ANNUINAENYIBIRI BN T s R AN g E RN TRatn TS
ﬁqLﬁuqiﬁ@iquﬁomiﬂﬁuﬁummemimuqmmﬁmmm
Business environments in People Republic of China and applied marketing
knowledge to business operation including needs and-consumer behavior; market
targeting; analysis of opportunities and threats from hational environments in Peoples
Republic of China for formulating marketing’strategy, evaluating and controlling

marketing.

3544107 ManTsiztse il sE AR MSUNgNUsEInAaE 3(3-0-6)
(International Commerce for ASEAN)
MIRmUTAEYgRareInguUszmaaden nariingsia ungulszmne
adan n9e3aiiulnrsslanianiegsfisuazglassanienisdn damanng
Aiiugsfa uagrUszmrmden
Economic development of ASEAN countries; doing business in ASEAN
countries; the’growth of business opportunities and trade barriers; problems of doing

business in this region
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msanutaaa i iulGaaslnssnis 3(3-0-6)

(Project Feasibility Study)
[ 1% ) o o o
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Definitions of project feasibility; the impartance, procedures, and steps of a
project feasibility study; details of feasibility-analysis relating to project operations,
including management, production, marketing, finance, and project environments,

case studies of project feasibility.in business.

msé’mmsﬁqsﬁwimtﬁm 3(3-0-6)
(Tourism Business Management)

gﬂLmuqﬁﬁ@mﬁVimLﬁm ABN19ANHANINYBIEIAT N199ANT9EIT9
Yiaafiea TNIuRKMSieNTien n19UsyaTw ﬂ’]‘ﬁm‘mzﬁmjuﬁﬂﬁm e
N1FUMITUREITIUTUTTN ﬂﬁiﬁﬁ@iﬁ@ﬁ@%‘ﬁlﬂfl

Forms of tourism business management, operational techniques of tourism
business management, tourism planning and coordination, analysis of tourist groups,

time management and ethics cods for running tourism businesses.
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3562410 ﬂ’IiU‘%W’IiTﬂi\‘lﬂ’li 3(3-0-6)

(Project Management)

WANNNS AHANATY UAZABN13P89N15UENNSIASINITANS 9 LEu
TAT9NTITHIUNTITHAS  TATINITHIUARIA LATINTITAIUAITIANITBIARITUAE
Tassnnafiuyaanng nediasneilasanis weRiansUAmslassniafiazay
HAETIES TINTINNSRAMNLAZLTAWAE N3ANENNSTisaneaIngsL A SuAs
AnTilaTInsiuReNiumes

Principles, the importance, and methods of projectimanagement, such as
production projects, marketing projects, organization ‘management projects, and staff
projects; organization, analysis, techniques of sticcessful project management, project

evaluation using case studies of project management and analysis by computer.

3562411 ASUSHISANT ALEIS 3(3-0-6)

(Conflict Managemenit)

wiadn el leznagnsunsnisuasud asranndaudenise i
AHTAUEIBIAENATIA AITHETHNTATDIRLENS (HNTEBNSLARHLANGN
UATMIAIUAN ATHULE ST NEE 9 ATHRAIAN NN TR el e 5 T
danaRmRanineInsuyed a9dng uazdonn sanvonisUgniledndiiln
93EmIIEnAssunsudeinlunssrneugsfie

Concepts, theories, and strategies for transforming existing conflict into
creative conflict; administrators’” ability to accept differences and conflict control
including creating intelligent emotion in order to develop human resources,
organization, and society including growing competitive ethics of business

entrepreneurship.



a v 2 2

SHRIU Fauazmaiuiasiedan e fin(auf-UHuis-Auadi)

3562412 asaan1svias iU 3(3-0-6)

(Supply Chain Management)

nsdananlanAuinAInds n1sBmsTRgRuLarARANaEegLat
ﬁﬂizﬁw%ﬂqWLﬁ@TﬁLﬁmwﬂmuLmumﬂmmmuqqqm TPgNMIHANHAWI N
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Inventory policy management; efficient management of materials and
finished goods to gain maximized return on investment, integrating flows of
information system and inventory to add custemer value uncertainty of external
environment; building supply chain relationships; presenting case studies for

understandable management styles.

- ﬂ'éjuﬁ‘mmsﬁﬁLﬁumuswdwﬂszmﬂ

3524209  msUtyAgInasEniaslesing 3(3-0-6)
(International Business Accounting)

NANNT UHIAA UaTATN19n19UtyBeestssnasiig  unuinyes
ATIENTIHANTNIRTTIUNNTUYBIEndeseme A1sAnEIF LR UNaNIENy
yesan wIndeNynuAsEgie wlEnedquia ngrsng wazsndeudifisanis
tioyalusiuszme svionanszuyasdnsuanasuazuamafifnens
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Principles, concepts. And methods of accounting for countries; role of the
international accounting standards committee; a study of comparative impacts of the
business environment. Governmental policy. Laws. And regulations on accounting in
a country; foreign currency impacts and operational procedures in accounting;

recording and preparing of accounting for international businesses.



SUAIYUT

3582102

3613601

a v 2 2

lﬂl o =2 o 1 a s
FBUREAIDTUIRITIRIYN W%Qﬂﬂﬁl(ﬂﬂi&l{]—ﬂ{]ﬂﬁ—ﬂ%ﬂqq)

15152 NUALNISEIDBNUAZHILEN 3(3-0-6)
(Export-Import Cargo Insurance)
pnEAgLaznszuaunsUfiReesgsiaUsrindalnetiunngss e
Andn Dbl gifng wazendvnmzs Seulesnisuseiute Tagalunis
o 1 ﬁ/ o/ o/ ° a A a o
Amunrndedseiuny N385 SumuuasdyninsUaR
Importance and practical processes of the insurance business-focusing on
cargo, fire, accident, and marine insurances; conditions of insdrance policy; factors

of insurance premium, reimbursement and practical preblems

nslsznaun1ssendsdssing 3(3-0-6)
(International Entrepreneurship)
waAnuazUSryI s asEnetinsszndnedseme nsdgnilsdndnin

Tunsidfiugisznaunts essennssnesilsrnaunis A5nnsanifineulunis
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FENINU TN

Concepts and philosophy of entrepreneurship from an international aspect;
the subconscious of entrepreneurship; entrepreneurship ethics; entrepreneurship
processs-Such as starting, managing, expanding, and suspending businesses; case

studies of successful administrators and organizations in international entrepreneurship.
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MMFAANITNTITERAINTAIIIFITENINSU SEINA 3(3-0-6)
(International Logistics Management)

AN ATYIBINIFIANTITNITYUMANRIIFITE NI UTENAFMTUNTG AN
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Importance of international logistics managementfor international trade;
logistics planning, material logistics management and just=in~time delivery; inventory
stock control; packaging for transportation; warehousing and problems of logistics

in international trade of less developed countries
NANITINRYNEFINTIENINUTENA

ms"ﬁmsﬁzﬁuazﬁmumﬂ@q wﬁ‘(’fumswsmsiasm 3(3-0-6)

(Negotiation Analysis and Strategy)
Tapnlunisesendesss mMsdnsduarnisnenagnsifgniunsiesean
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Problems in negotiations; analysis and strategic planning of negotiations for
business application; concepts and procedures of negotiation problems; techniques of

decision making, analysis, game theory, managerial economics, strategic planning of

negotiation to achieve goals, including effective conflict management.
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nssansmslagunlassanssniuasdng 3(3-0-6)
(Management for Organization Change and Innovation)

AR Aasueednng nszuaumSAsula nIRBLENS
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Concepts of change in organizations; changing processes; response; processes
to changes inside and outside the organization; changing/management organizational
development; being entrepreneurs; creativity development; concepts and development

of innovation organization.

masnanlauazmsufideyni uasdnas 3(3-0-6)
(Organization Decision Making-and Problem Solving)

neunsfnarla nszuannisinaula nsufdamieesyarauazand
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Theory and processes of decision making; problem solving by individuals and
groups in an organization; principles and procedures of brain storming for analyzing
problems and antecedents of problems; encouragement of creativity; problem
solving and decision making selection in any situation of problem solving and role
evaluation of leaders and group about decision making and problem solving in

the organization.
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nagnsntsudeiuluszaulan 3(3-0-6)

(Global Competitive Strategy)
nagnsnsutsiutusziulandmiugsfiessndnatszma TaetiulSran

2p9n3iFisuiBanisutsiutussdulanadalvd enfien WusAnsnaanassi

NNTRINATBINYANH LT IUNTNGINT AININAUTTENINAUYUAUAUNIN
Strategies of global competition for international business focusing on a new

philosophy of gaining competitive advantage in a global context,to address critical

issues, such as alliances, networking, resource-based-aspect, cost and quality

relationships.

MMSUIMTANTINEEBN9G9 T 3(3-0-6)
(Business Alliance Management)
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Concepts and skills of building and maintaining human relationships within
organizations.and business alliances between organizations, both locally and globally;
creating and maintaining trust, communication and negotiation skills, creative

collaboration, power and influence, specially advising and mentoring, and corporate

culture.
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2.4 nRNITIRNUSERUNTTOFTNEN

sENEnUsERUNsoRTEINIsUINIsgs TS ndlse A 1(60)
(Preparation for Professional Experience of In International Business
Administration)
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A simulated training students to apply knowledge in international business
application. The professional experiences. To prepare for the language skills. Computer
use. The use of technology. Personality.Development. Pre-professional experiences

in international business.

Hnuszrumsaniyinnisusmsgsnasenindssing 6(600)
(Field Experience :in‘International Business Administration)
S1EAANGFANFUUNINGN 3613801 LHFaNNNUsTAUNITAA M BNNITUIINS
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A simulated training International professional experiences in business
administration. Students can bring. To knowledge in international business. By the
knowledge of the theory. Application in practice. Practical training to learn to work
together with others.. Training that suits the personality. Quality graduates to Meets

the requirements. of the labor market.
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LASUNARATANET 1(60)
(Cooperative Education Preparation)
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This class serves @s a preparatory curriculum before students enter
the workforce. Examining the principles. Concepts and philosophy of Cooperative
Education. The “processes and regulations for applying for jobs and interviews.
The basic-skills. required to operate wining the establishment, and the ability to
self-idevelop according to the professional standards of each institution will be
explored. “The specific skills and attitudes this class seeks to develop are: social
ddjustment, personality development, English language skills, understanding
information technology for communication, human relations, team work, organization,
office work affairs, a cursory understanding of labor law and quality work management.
We will conclude the class with an explanation of specific professional skills and ethics.
Students will be expected to have a firm understanding of writing and presetting

work projects, as well as crafting summary reports.
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(Cooperative Education)
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Students enter the workforce. according to their specific fields of
study for 16 weeks (or notsess than 600 hours ) integrating the theory
explored in the university-with the practice involved with the occupation.
Students are expected to_engage in and complete: work projects, operating
reports, and work presentations as per the suggestions of a senior officer
and/or advisory ‘teacher. The mission of this class is to imbue students
with the sKills, body of knowledge, character, personality and qualifications

directly\.related to market need.



