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1) KinaaAAIANYING (L mmt’%ﬂmmnqu%%ﬁuuaamq 24 wr8fin
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1.1 ﬂ@qﬂiﬂugﬂquﬂqﬂqtlﬂzLV]ﬂTuTﬂﬂ 198K 9 KUI-NA

1
=

VIIRRIZEN §1H190]

v 1 YV [ [ o ¥
VN IABENANIZAN W ADNBUUINKBENIT 9 WUIaRA 91N IHAAININ

1500126

1500131

1500127

1500128

1500132

1500133

1500134

4000117

4002104

4002105

4002106
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yaimminAne iineznislanuasmalulag unsdeansuazinaue

£

v v

' a ¥ a4 a v ! ! a
1.1.1 ﬂ’é!ﬂ\l’?’ﬁ']?’ﬂugﬂquﬂqﬂ"l ?Wtﬂﬂﬂliﬂu\rﬂu’ﬂﬂﬂqq 6 NUIBNH

Y v v & a [ [ [ ~
1) saugmumm?vm Tﬁt@ﬂﬂt‘iﬁlu?ﬂ%ﬂﬂﬂ'ﬂ 3 I/

A MYNDNITADFITUALANTAL ANRITRWNA
(Thai for Communication and Information Retrieval)
AT MENENITREA1TuAN1TEENIAAYIA

(Thai for Communication and Digital Learning)

v v

3(2-2-5)

3(2-2-5)

e ¥ a a v ' ' a
2) FIBUZATUATHIDING Y ?‘Vit'&’ﬂﬂﬁﬂ%fﬂ‘l&’ﬂilﬂ?"l 3 UM

mﬁﬂ"mummiL"ﬁﬂummﬁoﬂqw
(Reading and Writing of English)
ATAIUAZANTNANTEIBING Y
(Listening and Speaking of English)
ANENBINGEUAYINTADENS THY ARAYA

(English for Digital World Communication)
mmé’mqmLmzmiﬁmﬁme]zﬁLﬁﬂmﬁgwiflﬁumﬁﬂumﬂ
(English for Critical Thinking and Information Literacy)
AYAINEAMSLAINN AT FAATN

(English for Health Science)

Y v

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

] v [ 74 [ [
1.1.2 ﬂquams@ugmumﬂﬂaﬁ TmAanSeuluwasna 3 wuaain

walladfaviauaznisioans

(Digital Technology and Communication)
mstlszgnataiusunandsinelug afava
(Office Program Application in Digital World)
sviunalnladyaiaa

(Digital Literacy)
walulaBAAVatUNNTUsTyn A e ANEFaRT gEnIw

(Digital Technology and Health Science Application)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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1.1.3 ﬂ@;u?:mm%uﬁ'ﬂm;mmmummﬂTuT@?j Wiaan3euu 0-3 nuaefn

1500135  A@ANgdnTUN1TRBaIS 3(2-2-5)
(Psychology in Communication)

1500136 AaUzNI9RALATNIIL9997 3(2-2-5)
(Art of Speaking and Negotiation)

1500137  nbuAyTmusTaNdu 3(2-2-5)
(Language and Culture of Japanese)

1500138  AIHILAZIBHHTTINGU 3(2-2-5)
(Language and Culture of Chinese)

1500139  AHILAZIMUTITHATD 3(2-2-5)
(Language and Culture of Lao)

1500140  ANHILATTHWEITHIING 3(2-2-5)
(Language and Culture of Khmer)

4000120  sinWARABAAYA 3(2-2-5)
(Digital Content Creator)

4000121 #SEUNARAYA 3(2-2-5)
(Digital Information)

4000122 NN59BNLULABUAZNNTHNEND 3(2-2-5)
(Media Design and Presentation)

4000123  N1RERIANETEYA 5(2-2-5)

(Data Storytelling)

C . :
1.2 nauayaiga ARIAAANTING 1581 9 Wugfn
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1 1 v YV 0 0
1.2.1 ngITay AN TmAamSaulNwasnai 6 Kaain
I 1 v
1) INLAEATFANTWINBLAETNATNFUNTIENWNE
T ¥ 4 a v ¥ ' ! a
MABNSYRINUBENIT 3 Wefia
4001102 Aouiineyin
(Well-being)
4032227 mﬁ@@ﬂﬁﬁﬁqmﬂLmuyﬁmqm%?m%’muqﬂsfm

(Integrated Exercise for New Generation)

20

3(2-2-5)

3(2-2-5)

o 1 v v
2) USo @R muas S L AARSINB LS NAS 9 YANITNTA LA N

eniBeulinasnan 3 wiagfin

1501201  N199ANISEIe

(Living Management)
1521102 AMBIINALTIN

(Virtue and Life)
1521212 {39859 NUTIN

(Ethics and Life)
2500118 NOANTIHHYHETUNTHAMAY

(Human Behavior and Self Development)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

[ v v v [ [
1.2.2 ﬂquﬁmammﬁﬂmﬁﬂa TaanB3aulnuasnan 3 wuigin

2500122  AFmnsfsnnianiswmn ot

(Social Engineer for Local of Development)
2500123  FANEASNTZINANTUNITR AW BTN

(King's Philosophy and Local of Development)
4000119 AsAAwazn1sdnaula

(Thinking and Decision Making)
4000124 A AR EARLSZIT

(Smart Thinking in Daily Life)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

[ v v 1
1.2.3 n@gu%’nﬂ‘%uwnuzms?ﬁ%%m@mmw TmAamSeu 0-3 wwaafin

1500129  WeFAf
(Sexual Orientation)
1521213 @B RENMLTAR

(Meditation for Life Development)

3(2-2-5)

3(2-2-5)
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2000117 gUN3LNINYBEIR 3(2-2-5)
(Aesthetic Appreciation)

2500119 AfEAmirsEgianeLiy 3(2-2-5)
(Self-Economic Sufficiency)

2500124 #9498 3(3-0-6)
(Feng Shui)

4000118 ﬁwmmm%ﬁﬂ@mmw%ﬁm 3(2-2-5)

(Science for Quality of Life)
4000125  WAswA AN FAniAsn 3(2-2-5)
(Power of Change)
4000126 NI5AAUBNNTDL 3(2-2-5)
(Lateral Thinking)
5501104 sz uEAmU a5 3(2-2-5)
(Craftsmanship in Daily Life)
5001105 #UazaRWNTNINEY 3(3-0-6)
(Fun With Drugs and Herbs)
1.3 n@:uwatﬁﬂﬁwﬂumwmﬁm’fmn 3w 3 uuaefn
s AneTniinuznnsTeian e anmmyinmesan sonsuANuANANY
Tufaan uazaHsuARIAINARTINIABE9TI9EIA AN RARANENT0Y WD [N
AelaymeasinAneifiongasannaiiem \AeniZunlunasnan 3 wiaefia 910
SeAANIR
1.3.1 néuﬁmﬁnmmsﬂé%wﬁuﬁu Aen3euliuenan 3 waefin
2500117 At meiudtiendauludsaulan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)
2500125 ﬁw%uwﬂﬁmmmﬁqﬁwaLﬁﬂﬁui:muﬂiwﬁﬂfmﬂ 3(2-2-5)
(Human Rights and Citizenship of Democracy)
2500127  WALHAIAAEIEITOLY 3(2-2-5)
(Public Minded Citizens)
2500133  AulwArEazine 3(2-2-5)
(Insight Si Sa Ket)
2561108 ﬂgwmﬂ@?’m%uméu%ﬁ 3(3-0-6)

(Law for New Generation)



2500128

2500129

2500130

2500131

2500132

2500134

2500135

[ v '
1.3.2 nquﬁmmﬂuwmwuﬁssu ?ﬁl’a’ﬂﬂl‘%ﬁlu 0-3 wuafin

AnnmsanaagEnAme a1
(Southeast Asian Mutual Culture in ASEAN)
W Imns3IH e BN

(Multiculturalism in ASEAN)

Uszmalng anden uavdszanaulan
(Thailand, ASEAN and the World)
AIANUNYTNUTITHATNELN

(Society and Culture in Si Sa Ket)
AN 8B Ul

(Development of Indochina)
puguarinussaluoBenziuenniinds
(Ethnicity and Culture in Southeast Asia)
duguarimussan inanlnay

(Ethnicity and Culture in Indochina)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

] v [
1.4 n@qumﬂﬁugﬂszn'aUﬂ'mm:msu%msmsffm 38U 3 BRINR

yaimminAnyn ilinurnisdiuglsznaunts asnsaiulenauazeemng

mamsale saweiansnsaudmanunts@uiunissdinuazeg udeanlnoaludn

ydl S a v ' ' a o s -dSJ
aITHER L@’ﬂﬂtiﬂurﬂu’ﬂﬁlﬂ')’l 3 WUI-NH 91N IAIAIN

2502101

3502101

3502102

3502103

3502104

nrIefin
4

maun laTamAasenauBsind
(Addressing Spatial Poverty)
maugisznaunis
(Entrepreneurship)
L@}Vumaééﬂi:ﬂﬂumﬁuﬂﬁﬁ%ﬁ@
(Path to Entrepreneurs In Digital Age)
MaduiedangaRara

(Finance for Life in Digital Age)
mﬁf%’mmimiL’Eu@%quqmmm:mi@mu

(Personal Financial Management and Investment)

' e ¥V v 74 1
1.4.1 NN AIEATH UL NBUNITUAZ AN TaanBaulnuasna 3

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3502105

3502106

1501202

1501203

3572110

4002107
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N9y NN YNAURTIETIA 3(2-2-5)
(Accounting for Creative Community Economy)
winngangsnauFnsanads 3(2-2-5)

(Contemporary Service Business Innovation)

N v N
1.4.2 ﬂquamm‘%uﬂussﬂuz?umswwm TmAaanSeK 0-3 nwagfin

WaBNgTevineT 3(2-2-5)
(Ready to Work)

YARNAN 3(2-2-5)
(Personality)

nanaafizaniaden 3(2-2-5)
(Alternative Tourism)

Wrsndaniey 3(2-2-5)

(Smart Farming)

v ] [
2) UNIPIYNRINTE  13UUINKBYNIT 94 WWYfR

2.1 AP NBNUIAY 38U 75 Nauin

3501203

3502901

3503102

3503206

3521114

3531108

3541104

3541105

v
an o

mﬁgmmLmzmﬁﬂﬁzﬂqﬂé?’fﬂ?’fumuu%mﬁ‘qiﬁ@ 3(2-2-5)
(Digital Literacy and Application in Business Area)

GRIRD 3(2-2-5)
(Business Statistics)

mimﬁﬂfmﬁl,l,@zﬂgwmaqﬁﬁ@ 3(2-2-5)
(Taxation and Business Laws)

WINNTINNITUINN95519 3(2-2-5)
(Business Management Innovation)

wannaloyd 3(2-2-5)
(Principles of Accounting)

N19RugINe 3(2-2-5)
(Business Finance)

wannanainase i 3(2-2-5)
(Principles of Modern Marketing)

wAnsauyUaTnalugaRasia 3(2-2-5)

(Consumer Behavior in Digital Era)



3542121

3542122

3542123

3542321

3542322

3542410

3543122

3543123

3543124

3543501

3543503

3543504

3543901

3544111

3544908

3561111

AT ANITNRAST UTULAZIIAN

(Product and Price Management)
NN9IRRIARTIA

(Digital Marketing)

ﬂﬂﬂ%‘gﬂ’lim@qﬂ

(Marketing Strategy)
NN3TANNTEBININNTIAS e
(Distribution Channel Management)
AN59ANITVY AL ARANISE

(Sales Management and Sales Techniques)
ﬂ"lﬁﬁiﬂﬂ"liﬂ’ﬁmﬂqﬂL%ﬂumﬁmqﬂﬂiuﬂzﬂqﬁ’]’mLLN‘H@I@
(Integrated Marketing Communications and Media Planning)
nsaanansnannase s

(Modern Marketing Management)
ATHIEINNERMIUNITAAA

(English for Marketing)
ﬂqiﬁlﬂ"lﬂﬁN%HLﬁﬂﬂ’NN?ﬁuﬂﬁu

(Community Product Marketing for Sustainability)
ATRIUILARNAMN AT UHNNNTAAA
(Personality Development for Marketers)
mmmmﬁ%ﬁmm@ﬂ@ﬁ

(Social Media Marketing)
WIANTINNIARIABIRT AT

(Innovation Creative Marketing)
N19998N1INAP

(Marketing Research)

N19979 LLNumimmmLﬁ'ﬂmiuﬂaﬁuwm‘qiﬁ@
(Marketing Plan for Business Competition)
ANHUINWNNITARNA

(Seminar in Marketing)
mﬁm‘sumﬂ’ﬁﬁﬂmﬁﬂqﬂ%ﬁ

(Modern Organizational Management)

24

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3591115

3501103

3502201

3502202

3542124

3543125

3543126

3543127

3543128

3543129

3543318

3543502

3543505

3543506

3543507

NANLATHFANNAT

(Principles of Economics)

2.2 Aynamaen Bouliuesna 12 wuasfn
9N BYINT
(Business English)
SLULETRUARDNNSIANI9gIAa ARV
(Digital Business Management Information System)
m‘nﬂuéﬂﬁzﬂ@umﬁéﬂﬁﬁ
(Startup Entrepreneurship)
ANSARIALZNIT
(Service Marketing)
NIARIATIINYIIIALAZNNTAATALAN
(International and Global Marketing)
AN9ANTTATIRWAN
(Brand Management)
N199ARNTIANITLALAANTTHNNNITAAA
(Exhibitions and Event Marketing)
NITANTANINGITI
(Direct Marketing)
NAAALB N IWHN TS e
( Marketing for Sustainability)
Aatn15a1Y
(Salesmanship)
ANeReENUULABTARTIA LA NI AN (%
(Multimedia and Graphic Design)
M3IANIETAT N AT GNATLAZINTARIALUT THIDYR
(Customer Relationship Management and Database Marketing)
msdaniaranuazanas iy ARAVA
(Retail and Wholesale Management in the Digital Era)

ﬂqiT‘?ﬁl‘}flmq‘LluLLWZ\]GIWﬂﬁN’EI’EIMTZ\]H

(Advertising on Online Platform)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3543508  MNIARIANTHLAREIEBANATUNBWmIES IR 3(2-2-5)
(Search Engine Marketing)

3543509  NN9BBNLULIBNILLNNTARIARAV S 3(2-2-5)
(Digital Marketing Content Design)

3544112 AMENARRINTUNITARNA 3(2-2-5)
(Chinese for Marketing)

3544113 N1aRANAADEIANLAZAIWINADH 3(2-2-5)

(Social Marketing Enterprise)

3544114  N1TARIANEAT 3(2-2-5)
(Agricultural Marketing)

3544504 naRRIRBENVIseRing 3(2-2-5)
(E-Marketing)

3544505 nsaAnnaRelaEowHeuUsIEInag 3(2-2-5)

(Ambient Advertising Management)
3564115 NM59ANNS LaARANS 3(2-2-5)

(Logistics Management)

2.3 AynflnUsraunIsaBTEN I aEUASANE" Bew 7 AuaeAn (Fen
Buungulanguni)
1) ﬂféuﬁmﬁﬂﬂszﬂumssﬁ
3544803 N19WALNANUSYAUNNTORYENNITAATA 1(60)
(Preparation for Professional Experience of the Marketing)
3544804  NM3ANUTEALNITORABNNNTARA 6(600)

(Field Experience in Marketing)

2) ﬂéuﬁmaviﬁ@ﬁﬂm
6003801  \WZENANAGFNEI 1(60)
(Cooperative Education Preparation)
6004801  anfiafnwn 6(600)

(Cooperative Education)
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dnnsinuadt 1 a1
n@éu‘%m SRNAIUN FaAU wWN-U-a)
i KXKKKXK L e ) 3(X=X=X)
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1.1.1 ﬂqu"}msaugmumm

SUNILN

1500126

1500131

FauarAaduleseByn W(-uU-m)
ﬂ’l‘]sﬂf‘l/li’-_lLﬁﬂﬂﬁiéﬂﬂ”l‘juﬂzﬂ’liﬁug‘i‘!ﬂﬂiﬂutﬂﬁ 3(2-2-5)
(Thai for Communication and Information Retrieval)

ﬂ'J’m‘gTﬁyugmeI’Nﬂ’mﬁvm mwgyﬁugmlﬁmﬁum‘sﬁiﬂﬂfﬁmi
W nELN19AY N5 A n1981% N15T LA BN13F BF1T LAZNNS
ﬂﬁzﬂ’ﬂum’ﬁ’waﬂ"mﬁﬂizﬁwﬁﬂ’lw ANYIAITHNHNIE AITNRIA T VD
AR ALATNS RGN TENTEHNA ANHIUARIFITTUVIAR T ADWEWN
ﬁﬂ‘iel::ﬂ’]iL%?_lué/ ﬂﬂqwﬁmi%lﬂ%mﬁﬂﬁuﬁijumiﬂumﬁfuqmﬁ@ﬁmmzmi
128UTL9HBNIEINTS

Basic Thai language knowledge, basic communication skills, development
of listening, speaking, reading, and writing skills for effective workplace
communication, study of meaning, importance of information, and information
resources, study of various information sources to enhance learning skills,
strategies for using information retrieval tools in the digital age, and academic

report writing

¥
an v

mm?waLﬁﬂm‘séﬂm‘sLtmnﬁﬂ‘%ﬂugﬂ@wa 3(2-2-5)
(Thai for Communication and Digital Learning)

AN RN NN NEUAENSRDES Waninbzn1als nns
WA 19874 UaTNIEEuABNTRDAS mmamé%quﬁ’uéﬁ'ﬁuﬁmﬂﬁ
ANBAAIINAHATNENTEUNARIV A 1A 00 THUMAI N Ta AR DRI
inurnsdong neznisufiRainistnagsiiafuausismunaluy e
Aavia waziniaussueeeiilsEAnBnm

Basic Thai language knowledge and communication skills, development
of listening, speaking, reading, and writing skills for effective communication,
ability to interact with others in society, study of fundamental knowledge in

digital information, selection and utilization of information sources to enhance
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learning skills, practical skills in using information retrieval tools in the digital

age, and efficient presentation of work

NNFBTULALNISIALUNTRIDINEGH 3(2-2-5)
(Reading and Writing of English)
WA AN I LA AN AT ANITLR NATFAN N1TRNE 1M
4 ~ ' v ol ¥
unAMNTIvatnnans Anideulsylaanng T WﬂNTﬂﬁﬁﬂﬁﬁdYﬂﬂﬁﬂimwgﬂmﬂd
Reading techniques for comprehension, vocabulary expansion, various

types of texts, practice of grammatical writing sentences

MTAIURENITWANTHIDING Y 3(2-2-5)
(Listening and Speaking of English)

WARANITANYINYZNT9N Lmzmimmmm@”\mqwﬂguﬁ/ugm 19
BRI NLUNIBINENALAZATANT FnnsalaUszloauazad noang
gﬂ&;mLLﬂzmm::ﬂu?uuVlﬂuwm%guﬁugm?uﬁmumiﬂi@hq T

Practice of basic listening and speaking skills, syllable and word stress,
using of sentences and phrases correctly and appropriately in simple dialogues

of various situations

an Vv

mmé’anqmm:ms%&ams?uq ARANA 3(2-2-5)
(English for Digital World Communication)

Bun348n198 pansaa9fusz@ns aii elrdaauaziazay
Arndsalunavinemdlusuan AnAsnnsfosafimanyaniuusumeng T
AVinurn91999190904 THN 1V UREY UAZIAND UM AR
wuna A ulad Tﬂf—_lLﬁﬂﬂﬁ’)"gﬂﬂﬁﬂiqﬂﬁLﬁﬂ’)“ﬂyﬂﬁﬂ’ﬁgwhﬁuﬁlﬂﬁ@ﬁ@

Learn how to communicate effectively in order to live and work
successfully by practicing appropriate communication in different settings,

promoting negotiation and persuasion skills when working with others, and

presenting ideas using appropriate technology by choosing topics regarding
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information literacy

¥
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ﬂ”l‘lsl’l’ﬂ\‘lﬂi]‘]el 13 A1 ] ﬂﬂ’)tﬂi'wmwaﬂ’]igm'mu 3(2-2-5)
NITNWLN A

(English for Critical Thinking and Information Literacy)

A v v 1 o 1 1 dﬁl o ~ 1

bIEWY N3G N MU BRI ’rﬂ’lﬂqﬂ’ﬁsﬂﬂﬁﬂqwlfﬁﬂ’?}%ﬂﬂ”ﬁ LYW
ATTUIUNITNISUY MUY LIBT3 IURZANNTN NTUEALYZINIURDNIIN
dondalulantaqiiu a15AnszuaunIs N1931AIITNAENENNNTN
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Learning about information literacy though using academic English,
such as differentiation of facts and opinions, fake news in current media,
demonstration of analysis process based on linguistics concept to come up

with reliable summary, presenting ideas by using effective presentation skills

mmé’aﬂqwﬁm%'u%wmmam%qwmw 3(2-2-5)
(English for Health Science)

Anvnuznisd aganiundanguaniunislaznaunnd wnig
ANENFNERTFININ NNTALAY UATALATIZIVDYAIINATTANETLNAINATE
NIBUNAIINALINTG mmé’mqaﬂﬁ'Lf‘ﬁ"ﬂfmym‘iwwmflﬂm%qﬁmw WAZNNT
viiaupanyalng lawaluladAaviafivanzas

Practicing English communication skills for a career in health science,
researching and analyzing information from academic research articles,
relevant English language in health science, and presenting information using

appropriate digital technologies
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¥ v

1.1.2 ﬂquamsaugmumﬂiuiaﬁ

waluladifdiauaznisionns 3(2-2-5)
(Digital Technology and Communication)
STUULAZRIASZNDUIBIADHAIAES FONTAYNITHENSALISUAL
sonlaEnTsNEenAnIg STULIAEaIEANANRDS NNaNTeRDRA N1e
Aeans gARSA ANERAIATIEDIRAIA ATHUaBAdEYARATE Nrsns
Advia Anufialesuazun i gyminenfames Anugualsusnis
waluladnnsUszinananannn AnUfialaiavanedss niadazynaly

AouazmaluladAsviaegamanzanuaznon Wenisufifeuuas
BN AN RAT A ULLNaTUN R s

Computer systems and organizations, hardware and software
architecture, computer network systems, digital media access, digital
communication, digital literacy, digital security, digital laws, computer usage
practice and trouble shooting, cloud computing technology service usage
practice, digital commerce practice, appropriate and valuable application of

digital media and technology for work and sustaining a livelihood in the

modern digital society

msﬂszqﬂG?T%Tﬂsuﬂsu'ﬁflﬁ'mm?uq ARINA 3(2-2-5)
(Office Program Application in Digital World)

ﬂﬂiT%ﬂﬂuTﬂﬁLLﬂiNﬂizﬂqﬂéefuﬂ’l‘iﬂ‘;’m unla uaznisuiinenans
nslennlusunsntszananasn nalselusunanansesmans nsls
sulysunsniianesy ﬂfl‘ssﬁ‘*gdflﬂﬂil,l,ﬂimgfluﬂy@gjﬂ Larn13 a9y
Tusunautlszenaialy

Using application programs for creating, editing, and saving documents,
word processing program usage, spreadsheet programs usage, presentation
programs usage, database program usage, and general application program

usage
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¥ Lt a an vV
siiunaluladyaiaia 3(2-2-5)

(Digital Literacy)

mslanaliladunnsdomsuazsinauefimanzan smvindsuas
s snulastulanddna aougiAgaduansuazansuintouya
AR 93059TUNNABNANADT ANMHUABATEYARTVA N19nAnIALe
AnAN uazdudatudesunsietulanfaia waUfiRiudenaaia uaz
Anugumnislaldsunsudinenui sdnnisienaisnazinausnosng
ANNT AN

Using technology for appropriate communication and presentation,
staying informed and adapting to changes in the digital world, knowledge of
digital rights and responsibilities, computer ethics, digital security, avoiding
cyber threats, and dealing with digital dangers, best practices in the digital
society, and practicing the use of office programs for proper document

management and presentation

LwﬂTuTm?iﬁ%ﬁaﬁ'umsﬂszmﬁ?%mfmmmam% 3(2-2-5)
JUNN
(Digital Technology and Health Science Application)
awgiiassuAsdumaliladfaia maluladlygazaug
I R PP R TN3aUNAR Wa¥s1inyaRannaanianazyin
AHRAAITLABNRIABS N13199NTTNNI5T0NTIN N5 EmnAWlaE
PATRdIMEUNSREENT RUAL LADIANDIDYA NITWARRDELASNGININ
LATNTIHEUNSABRATA (T A BTz RDFIANE DAY
Basic knowledge of digital technology, artificial intelligence technology,
internet of things, metaverse, computer — related crime act, plagiarism, using
digital technology for communication, research, and presentation of information,
health promotion media production, and public dissemination of digital media

in the public and online societies
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ANIMYEIASLNISREANS 3(2-2-5)
(Psychology in Communication)

BausnaiiananngaasangianIsaaas EAnU sz Ul
agnelUssAnB AN N AN AT AN AULTUNANS 7 Ainwrnig
L%@flm"ﬂ‘smafuﬂfﬁv?flmmlquﬁ’u;ﬁu LAZH AN UHIA A ANLBININNT
wielulag

Learning to effectively apply psychology knowledge for daily
communication, practicing appropriate communication methods for various
contexts, developing negotiation skills for working with others, and presenting

one's own ideas through the use of technology

ﬁ@ﬂzmsw“mmzmsws'm 3(2-2-5)
(Art of Speaking and Negotiation)
L%%IugywlﬂﬁﬂLL@;‘?ﬁ@ﬂ:ﬁ“ﬂﬂ\‘iﬂ’ﬁmﬂstu‘[ﬂﬂqﬂ@ll’m I N1THINIUNNT
Aaa13 nslunnndnla ANUANADIHATTINISIT97 miﬁm‘m:ﬁ@ﬁim
LRTARULN191959198909 N AR AN IAN |
Learning techniques and art of speaking in various situations, etiquette
in communication, persuasion techniques, situational control, negotiation

analysis, and the art of adapting negotiation to different situations

AHMALTHUNEITN YU 3(2-2-5)

(Language and Culture of Japanese)

[
A

BeugAimnudgudasen msmwmnnenduhidiaUsesndn

AHN3ADTUILANHUANAWIZNINTUEITH M-I 11 lauazaensy
Tuinusssnatinisssstimesradyn Wenlomaluladlunisufifinns

AuAnzoyan EIgUNLAzIEWe IRBYINIEAH
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Learning basic Japanese vocabulary, everyday Japanese language
conversations, being able to explain the differences between Thai and
Japanese cultures, understanding and accepting the way of life in Japanese
culture, choosing to use technology to effectively research Japanese language

information and present appropriately

AHIMAZIHUEITHIN 3(2-2-5)
(Language and Culture of Chinese)

Beng Adnmnendud psan nsamaneautudinuszdniu
ANNNTBBUNYAIIHUANANTENANSANETIHME-3% 131 Tauazeansu Ty
Faussanadniadissdinasnndu @enlrmaluladlunisufifnag
ﬁllgu"llyﬂﬁjﬂﬂq‘lm%uuﬂ:jﬁqLN‘L&@TG;/@EII’NL‘MN’T::’NN

Learning basic Chinese vocabulary, everyday Chinese language
conversations, being able to explain the differences between Thai and Chinese
cultures, understanding and accepting the way of life in Chinese culture,
choosing to use technology to effectively research Chinese language information

and present it appropriately

AU TIUNZINUEIINED 3(2-2-5)

(Language and Culture of Lao)
NNYINEENI909 WA DY deunuraraidesnu Tassasedsrlen
& dg/ dl 1 e ! ¥ v
mmmquugmm@mﬁﬁ@mﬁefuﬂmumimmq T Anw1ANAIINIET
AU s nsauna laaun19s e minss s e uazag
Practicing basic listening, speaking, reading, and writing skills in Lao
language, understanding the sentence structure in Lao for effective
communication in various situations, researching and studying the Lao

language through technology, and understanding the differences between

Thai and Lao cultures
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ATHIULALINUETTNLDNS 3(2-2-5)
(Language and Culture of Khmer)

Anvinbzniads wa a1 Beunsiansdon Tassasnalszlon
ﬂ'ﬂ%L°ZI34iﬁguﬁ/uﬂﬂwﬁﬂﬂqﬁﬁlﬂﬂflﬁstuﬂﬂ’luﬂ’]ifljﬁhx‘i I ANYIANAINTEN
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Practicing basic listening, speaking, reading, and writing skills in the
Khmer language, understanding the sentence structure in Khmer for effective
communication in various situations, researching and studying the Khmer

language through technology, and understanding the differences between

Thai and Khmer cultures

UANANFDAING 3(2-2-5)
(Digital Content Creator)

WUANNITVDINDATVIA NITUIUNITHARRDAFTA N1THT19% DI

1
aa o

NWNHIHUNAANDIHAFTNANTTFTWIHANIATNADY WRTWNTTA N1928U
AAAL WARANITRTIUATHUAUDADATNE NITANYDARAATH N1
snalnanunannasnAsiassseussdiuntIsdauefd 0Aaa uay
A v A £ o 9

ANNNIELLINURYRNTUAEN N Aun1elayeyn

Principles of digital media, digital media production process, creating
channels through digital platforms, creative content creation in the digital
realm, scriptwriting, techniques for creating and presenting digital media,

increasing follower, monetization through digital platforms, ethics in digital

media presentation, and laws regarding copyright and intellectual property

L

ATHUNARING 3(2-2-5)
(Digital Information)

L%ﬂufgmﬁsf%miﬂuwmﬁ%ﬁ@ NNFNATIATVTRINARITA Ngane
LazaRsTaA AU TMAARAY AN TRanuULIHEMATTA AnUgtRnng

TluUsunsudsegnaiien1snAna s umMeARAIR NSIENEINTAWNA
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AANAN19RI 19518 (AN ENTEUNARANA URZN1THYUNTF1TRWNARANA
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Learning to use digital information, analyzing digital information, laws and

ethics related to digital information, designing digital content, practicing the

use of application programs for digital information production, presenting digital

information, generating income from digital information, and disseminating digital

information in the public and online communities

nseBNUULABLAZNSHLALE 3(2-2-5)

(Media Design and Presentation)
BaugnTAIATIEANGNI M UMRATALNaANaTH nM3RDai

NIt MENg nszuannnsAaaaitantsluiunte nsesnuuLReRaa

a

TﬁmoﬁumqmymmﬂmﬂéuLﬂymmﬂuuﬁ@ AUNAANDTH NFHALD
R T ANRE R AV ALWART RN A AN BTN

Learning to analyze target audiences on digital platforms, communicating
with target audiences, the process of persuasive communication, designing
digital media that align with the needs of target audiences on digital platforms,

presenting and evaluating digital media on digital platforms

¥ ¥

ﬂ'lsﬁl'amsm&l*’zlmdﬂ 3(2-2-5)
(Data Storytelling)

L%ﬂu'gﬂmm%l,l,mﬁ@ﬂl,l,ﬁqmﬁﬁiﬂmﬁhyfm{md@uuﬁ@ﬁmmmm%u
wﬁ'ﬂmﬂ@'ﬂL’%@Gﬁ?ﬂﬂgﬂﬁﬂummiﬁflLﬂu@"fjﬂ:‘jmﬁy’aﬂmw @mﬁwma\lgwﬁu
ﬂ"lﬁﬂﬁ:ﬁﬂ’)’&wﬂﬂyﬂaﬂﬂ mim'fnﬁlmmyfm“aym;llmjfmmiﬁflLﬂuﬂLﬂumw 19
§19iEa99fiRvgale wanniseenuuiasa Asaned niaeiEesnas
ﬁjﬂajﬂefuﬂmumiaiéw I UNRATRUNAANETN LAYITILTTINITABTT
AREYELAULARAUNAANETH

Learning the science and arts of data storytelling on digital platforms,
principles of data storytelling and data visualization, human psychology in data

processing, data storytelling with data visualization, creating the compelling
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data story, basic design principles, color psychology, data storytelling in
various digital platform contexts, and ethical considerations in communicating

information through data on digital platforms

a a ¥
1.2 ﬂ%}&l’ﬂ PAIHNY Qﬂ”lﬂﬂﬂﬂﬁ’!?ﬂﬂ

a
9
a

1.2.1 0 mmagﬁﬁm

Y
q \
arsiinagiia 3(2-2-5)
(Well-being)

WHAAAR U LA 89T UN199ANISFININT UL ARR FOAUNITDL
quamlugataqiiu ndnniasoadn Uasiu Snen uazfuyganin ng
ﬂguwmmmﬁyﬂqﬁyu wannalEe pamw mmilﬁfaqﬂmw N199ANTT
ANHLAREA N19ALARENINANLATYB9EN N198NHNAInIY N1TIaRTT
LLﬂzﬁuﬂuqﬂﬂiLﬁEQﬂﬂqW ‘méfﬂmi@LL@LLmﬂ’ﬁﬂyﬂaﬁ’uqﬁﬁmﬁm’mmi
NN NTANRNEIRT2915%

Fundamental concepts of personal health management, current health
situations, principles of health promotion, prevention, treatment, and recovery,
basic first aid, basic medication principles, healthy eating, stress management,
local health practices, exercise, sports, and recreational activities for health,

principles of care and prevention of accidents in work and daily life

ﬂ’li’ﬂ’ﬂﬂﬁ"l’gﬁﬂ’lilLLUUH‘imﬂﬂﬁ‘iﬁﬂﬂ%’Uﬂuﬁ!ﬂ?ﬁﬁi 3(2-2-5)
(Integrated Exercise for New Generation)
Awgilasmifisadufianssnianie n1saeniidaniy uaznig
AUANUA DFUAIN WYANTTNNGININTBIARY ATAH NIFLATHATN
AHTTONINTINMELALNITNAREUNTIANTHNAINIEAIEAIEY N913TnA
AMNINITAANHIIN NNTRNHEHAIEANTTHITNNINTG N9y
LAZNIFALANITUIRLE LTINS auATILazeandIdsniY Tsanaznis

Upsiinmapnsaaniidsniefimngas nsUszynalainenmansnisfivin
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Gfum‘sLéuﬁWqLLﬂzﬂﬂﬂﬁﬁﬁ'ﬁmﬂLﬁlmgﬂmw %ﬁ'ﬂmiﬂﬁﬁﬁmuﬁ'mm:ﬂu
uazvinezigmlunstiadaseenddsmetugnudeanddsnis

Basic knowledge about physical activities, exercise, and sports for
health, health behaviors of modern individuals, enhancing physical fitness and
self-testing physical capabilities, dietary habits, weight management,
relaxation through recreational activities, preventing and caring for injuries
from sports and exercise, diseases and prevention through appropriate
exercise, applying sports science in playing sports and exercising for health,
principles of proper conduct and basic skills in using exercise equipment at

fitness centers

AN59ANISZAIN 3(2-2-5)
(Living Management)

L%ﬂu’gmiﬁmmwmm mi'gﬁmmuﬁu@mﬁﬁummm N199ANI3
AN LABEA NNTTANITANTALLILAZB1THE! N199An1saueInels
aoun1stinIsasuulas i lanunuineesdin ssanTReesEin
AMNAATYVBIATIBTIN 938 TITN miﬂg‘jﬂ’ﬁﬂmﬁﬁ@miﬁwm%ﬁm WAz
naun Ty ugRnd sz iulne lananAasasnsiien

Learning self-management, recognizing and valuing oneself, stress
management, managing conflicts and emotions, self-management in changing
situations, understanding the meaning of life, the nature of life, the importance
of virtues and ethics, practicing meditation for personal development, and

problem-solving in daily life using good ethical principles

AMEITNNAUTIN 3(2-2-5)
(Virtue and Life)

ATWAHHILHIAR NGB AMNNNIBUATAIHAIA Y YBIAMUTTTH
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Developing concepts, theories, meanings, and the importance of ethics
and morality, applying ethics to knowledge, spiritual growth to understand the
value and truth of life, and being able to adapt appropriately to the 21
century, activities encompass integrated theoretical and practical learning,
voluntary contributions as a graduate, respecting human dignity, having a
conscience to preserve natural resources and the environment, and preserving

indigenous wisdom for future generations

3UFFINALAIM 3(2-2-5)
(Ethics and Life)

ANEIANINI LAz B ATB993 85998 T Anza s STy uas
AEiIRiiaanuaTaziuan Anumdnnmossandduunuumanns
U570y NAN5594 NS ANLALVAN 5991 AWK ANTANEA
Toym1amuasessan uaznisun ey uganyszsndulnelanandassan
AUFNIH

Study the meaning and origins of ethics from the perspectives of both
eastern and western philosophies and religions, examine the fundamental
principles of Buddhism as the essence of Buddhist philosophy, moral principles
in self-development, moral principles in human development, and moral
principles in career development, explore ethical issues and problem-solving

in daily life using ethical principles

wqﬁﬂssuuguéﬁumsﬁmmmu 3(2-2-5)

(Human Behavior and Self Development)
afaefetungAnssnensnus ssadaznouuazadaiugu
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W nafian1aaesns WauAneninnfaiugin et uazniginem
dunniaimsnmaiianisinsdinosdanu g

Discussion on human behavior, its components, and fundamental
factors of human behavior, analysis and application of psychological theories
for self-development, techniques to build human relationships to foster
connections with others, develop communication skills, enhance leadership

abilities, followership, and teamwork, personal development for a fulfilling life
[ ~ ~ b4
1.2.2 ﬂﬁgN’J‘ﬁ”lQ@”lﬂﬂﬂﬂ’l'}Tﬂ@

AN sNIANLABNTSNAINEIAM 3(2-2-5)
(Social Engineer for Local of Development)

AW NN T ANARENTZUINN3 AN FeAn [PvinE NS
AR SINEZN9A DA YNHIN1TUTZEN TNBZNSE5 NUTANTIH LAY
ﬂqNﬂﬁﬂuﬂiM’mqiﬂ\iéﬂ'ﬂfm’iﬁﬂﬂ’]iﬁmu’]ﬁﬂ\?éu

Developing social skills through social engineering processes, including
critical thinking skills, communication skills, coordination skills, innovation skills,

and ability to integrate knowledge for local development

RS WSE S1ALNSN MBS AN 3(2-2-5)

(King's Philosophy and Local of Development)
L%ﬂuj;ﬁ'mﬁ’umm%mzﬁfmqﬁ’umiﬁ’mmﬁﬂ"qﬁu nanyd3yeyn

WTEgAaINaINe Tasanstudiaennannnszaneand Tasen1sauuuunig
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Wawn niasengsaniaun waluladuazuianssmoniswmmai
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Learn about King’s philosophy and sustainable development, principles
of sufficiency economy, the royal initiative project, prototype development

projects, collaborative community networks, technology and innovation for

sustainable development, local wisdom, community lifestyles and community—
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based learning, understand social engineering, and the role of the provincial

university in local development

ANSAAUAZNNSARANLE 3(2-2-5)
(Thinking and Decision Making)

ﬁﬁ/ﬂﬂﬂiuﬂ;‘:ﬂizuquﬂﬂiﬁﬂﬂﬂﬂ&lléi&l?j N13AAALATIZN AITNAR
AI9HTIA ﬂfliﬁl,m’l:;ﬁﬁymj@ 219813 Wiiﬂﬂﬂﬂﬁ%LL@ZﬂﬂﬁTﬁl‘lﬂﬁlN@ n15AA
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Principles and processes of human thinking, analytical thinking,
creative thinking, data analysis, information processing, logic and reasoning,
critical thinking, decision-making, the pursuit of knowledge through scientific

inquiry, critical thinking, and applying thinking to problem-solving in daily life

AR RTIAU Tz 3(2-2-5)
(Smart Thinking in Daily Life)

ﬂi::‘i.l')uﬂﬂﬁﬁﬂ‘llﬂﬁ&lwﬂ?j ﬂ’li‘squLﬂzﬁf}%umﬂ’fyﬁ’l AN INUAY
U‘EtLﬁ‘H‘VINL‘ﬁ’ﬂﬂ?‘uﬂ"lﬁLLfTﬂ/‘Eyif‘i"lsfuﬂﬂ"luﬂ"liﬂiﬁ‘ﬁf\]ﬁmfi’aﬂﬂ NNTAATIEN
@?’dm'ﬁ’]:ﬁumﬂﬁuﬁuﬂ/ﬂgj@ﬂﬁfmﬁﬁ@flﬁmfgflml,mzﬁLW;N@@?—JINLﬁuizUU
WARALAEABNSARLLLANY 7 uaznisAnunaym indAndazdiu

Human thinking processes, problem identification and definition,
generation and evaluation of alternatives for problem-solving in diverse
situations, analysis, synthesis, and systematic and rational evaluation of
information, various thinking techniques and methods and problem-solving in

daily life
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VAR 3(2-2-5)
(Sexual Orientation)

mqwmmmmﬂuﬁﬂmmLwﬂﬁﬂmmwﬁqﬁmLmeww"'uﬁuTu
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?Jmmpelf-j foﬁlﬁuﬁmwwwLWﬂﬁﬂwzﬂlquqﬂﬂﬂwqﬁﬂiiNWNLWﬂLmeﬁ
megaﬂqﬂmwmuwrﬂﬁmuLmﬁwuﬁﬁiuﬁ'ﬁuwmwcfumﬁm'm»mm
ﬁf‘mfmLWﬂﬂizzmumiﬂ'aLﬂ%uﬂflil,%ﬂu'gt%mLWﬂ

Meaning and scope of gender studies, importance and necessity of
studying gender, knowledge of gender identities and components, human
development, sexual relationships, personal skills, gender-related behaviors and
expressions, society, and culture's role in shaping gender identities, and

processes to promote gender leamning

ANTBREWMUNT IR 3(2-2-5)
(Meditation for Life Development)

ANNHWHIYIBINTTVINEHD @qmﬂﬁzmﬁ 38113 Tumen qm%miyuﬂm
NNIYNENNG ANELIBINITUENTTHIATNNTYINaNE Ustlemizesannd ns
el tudinUszeTu auEiun1sdenuarnisems Usslamioas
HIULALTY 10 ?Sl’lﬁﬁlmﬁ'gyl.fgm‘f?ﬂ/ﬂﬂmLL@zm’mLLmﬂmlfl\'i‘szw:;fNﬂNﬂzﬁ'u
ATaaun wksaunrfuATaauy salanduidasun

Meaning of meditation, objectives, methods, steps, starting point of
meditation, characteristics of practice and meditation, benefits of meditation,
applying meditation in daily life, meditation in learning and work, benefits of
tranquility and mindfulness, understanding Vipassana and the difference
between Samatha and Vipassana, the framework of Samatha and Vipassana,

worldly concerns versus spiritual practice
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AUWNTUAINDBITAR 3(2-2-5)
(Aesthetic Appreciation)
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Distinguishing the differences in feelings of happiness, the philosophy
of creative thinking, imagination, and courage to express, the meaning of
contemplative and behavioral psychology in a comprehensive manner, the
significance of perception and the understanding of the origins of visual arts,
auditory arts, and performing arts in the context of aesthetics, learning the
value and beauty through the learning processes of 1) reflection, 2) familiarity,
and 3) emotional engagement to attain an experience of aesthetic appreciation,

applying these skills to navigate life in the 21% century

FNAIATYFAINDLALS 3(2-2-5)
(Self-Economic Sufficiency)

Aren FuaTe wagAnUfiRenesnaeingiisafiuaasiduen
NANNTT WRSUUIN WA U R ETAR NN NUT 3oy LTI Il e9du
HBIHN9N WIZIBANE NI M ANAINITUTHNEUNBLUAT MM ANS
BAALATHNWNGNY UINHIAUARS NTRUEIUIWIAR JUuUY neUsvgne lrln

o d o a ! d_ =
Tassmsdudisssnann wazsmdiaane 7 Auifiesioszusualyungtnis
WU 89T HIBINTTUIMEHLS T NI2ITINA L9108 Wa ATzaini

o o/ o/ o/ a =\ = !

AINAIA Y IBINA NS Ty LAsEgTaneLies tnuasngufine uas

a

ATy mesiin amsadmannIsuazusam s dsvgne TalunsWamn

k1l

adda o i ¥ ! a = @&
’Jﬂ%’]@m’ﬂﬂmul@q @l@ﬂﬂ@uW@Nuq@\ﬁﬂﬂﬁLLﬂzﬁN?ju\tﬂﬂﬂqGW’ﬂﬂ NWRLNEN NN



SUNILN

2500124

44

ADWRLANBBUIYSIYIYT wW(n-uU-mA)

k4 1 1
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ﬁﬁugfm%fmwwum 34@Mﬁiﬁ&lﬁlNﬂﬂﬂgﬂdﬁ/uu%uvmﬂx‘iﬁdV’]N HAWANSYi
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Analyze, synthesize and practice from the body of knowledge about
the background, principles and approaches to develop the way of life according
to the sufficiency economy philosophy of His Majesty the His Majesty King
Bhumibol Adulyadej The Great, the inheritance of concepts, patterns and
applications in various royal initiatives, continue to inherit the royal policy in
the local development of His Majesty King Maha Vajiralongkorn Phra
Vajiraklaochaoyuhua to realize the importance of the sufficiency economy
philosophy, new theory of agriculture and local wisdom, be able to apply
principles and quidelines to the development of one's own life as well as
developing the organization and community in a suitable, sufficient, sustainable
basis with a solid foundation of life, the morals that are consistent with the
social context through household accounting and successful local study visits

by

3998 3(3-0-6)
(Feng Shui)

ANEY AIINYINTY LL@z%ﬁﬂﬂﬂﬁﬂﬂaaqaﬁZﬂﬁmmaaﬁmwﬂwmﬁ%
Tudamlazdnin videiiszgnalsrunisnysaaiuyauesnsfinnug

Study the meaning and principles of Feng Shui that can be applied in

daily life or utilized to live harmoniously with others

4000118 3wmﬁ"mm§|ﬁ@qmmw%ﬁm 3(2-2-5)

(Science for Quality of Life)

WansIAmenFansLazna ILladaaunofnauielagiu n1s
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mm:wmmmm%mﬁww&Tf]u’ﬁmqmm%ﬁﬁéwwé

The development of science and technology from the past to the present,

the utilization of knowledge and scientific processes to enhance the quality of life
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efficiently and happily, being aware of the impact of scientific advancements on

humanity

WRsuAHAn FAmURew 3(2-2-5)
(Power of Change)
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Human beliefs regarding learning patterns and the intellectual traits that
can be changed and developed, the thought process leading to the full utilization
of human potential for success, transitioning from a fixed mindset to a growth
mindset to enhance happiness, motivation, and success, practicing processes to
transform negative thoughts and perspectives that contribute to failure into

positive thinking

N1SAAKBNNIBU 3(2-2-5)
(Lateral Thinking)
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WATNITHILEREIN

Learning the principles of lateral thinking, systematic development of
lateral thinking, creating works of lateral thinking, digital technology in
generating lateral thinking, and applying lateral thinking to problem-solving

and presentations in daily life
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e luiiaszanin 3(2-2-5)
(Craftsmanship in Daily Life)
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Basic knowledge of craftsmanship, the use of tools, and maintenance
of basic crafting materials, safety in craftsmanship, basic first aid in
craftsmanship, and practical training in fundamental craftsmanship, this
includes installing and maintaining electrical systems, household electrical

appliances, air conditioning systems, household plumbing, basic woodworking

and concrete work, as well as basic inspection, and maintenance of vehicles

mummgufwstﬁ@qwmw 3(3-0-6)
(Drugs and Herbs for Health)

g asanaseuazanuneg i Eandardiu unasiianues
Ansanwuiaen dezlorruasinsvnsenanning niafusnemuanadady
nslreuazayninaignaasuazlaands daasnseiuayaslned ol
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Basic knowledge of medicines and herbs used in daily life, the sources
of discovering drugs, the benefits and risks of herbal medicines, storing and
tips for using medicines and herbs correctly and safely, examples of medicines
and herbs used for basic disease treatment, considerations for using herbs

from online media advertisements



SUNILN

2500117

2500125

47

ADWRLANBBUIYSIYIYT wW(n-uU-mA)
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Fmervdtenduuludianlan 3(2-2-5)
(Thai Living and ASEAN Way in Global Society)

Fouaa8 Usenel uardnanuoinrstinneg aneodenng
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Thai culture, tradition and identity, the socio—cultural, economic
and political structure of Thailand, ASEAN community and global
society, the world compares the social, cultural, economic and political
changes of Thai society and the world society from globalization,
study, analyze and present new world order problems of the state of
Thai society and the world society, both present and future trends,
international cooperation in the context of the ASEAN community and
the world community, the new paradigm of development in Thailand

and global society

v []
?z‘w‘%méuﬂ%mmwmﬁwaLﬁ@ffuszuauﬂszm‘%ﬂfﬁm 3(2-2-5)
(Human Rights and Citizenship of Democracy)
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Promote knowledge, understanding, and awareness of the importance
of human rights, basic knowledge of human rights, fundamental principles of
human rights, attitudes, and values regarding human rights, serve as a
foundation for building a culture of respect for human rights within the
population, enhance knowledge of citizenship, living together based on societal
norms, respect for others, and respect for the principles of democratic
governance, foster ethics in preventing corruption, resisting collusion,
possessing integrity, moral integrity, public spirit, social responsibility, respect
for diverse opinions, and basic knowledge of general laws, this leads to the
establishment of fundamental principles, instilling reverence for national
institutions, religion, and the monarchy, critical thinking, cooperative living,

and the development of life skills for a happy life in society

WRLHDITANTEITNE 3(2-2-5)
(Public Minded Citizens)
nsUfiamndunaidesduarddaaisiany n1suavynm
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Practicing good citizenship and possessing a sense of public spirit,
applying the STRONG model in daily life, the significance of public spirit in the
development of local areas and countries, activities that demonstrate a sense

of public spirit towards the local community

Bulunedaziny 3(2-2-5)
(Insight Si Sa Ket)

pAndsrasdenn dmnsaan uazgitoygmesin gamnlssfin
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To explore Si Sa Ket social, cultural and intellectual local backgrounds,
to emphasize the formation of the Si Sa Ket identity as well as directions
towards the development of Si Sa Ket culture and society in the globalization
context. The inclusion of soft power in education can extend, propagate, and

carry-on values and cultures

agnanadmuaWgn s 3(3-0-6)
(Law for New Generation)
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Law and analyze the facts that occur in society, the roles and
freedoms of expressing opinions in public places, defamation or insulting
others, the use of online social media within the framework of the law,

liabilities related to actions through computer systems, the concepts and
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principles of consumer protection laws regarding business practices, issues of
liability for copyright infringement or intellectual property infringement, and

rights to protect one's own copyrights under copyright law
1.3.2 NANIUTRIANNY I UETIH

5’@41455‘534%’mqmmuﬁumvﬁﬂu 3(2-2-5)
(Southeast Asian Mutual Culture in ASEAN)
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Background and development of society and culture in southeast asian
countries with an emphasis on major peninsular and mainland civilizations, the
influence and impact of Indian and China civilizations on southeast asia in
terms of cults, beliefs, religions, traditions, education, society and mutual

culture in ASEAN countries

wag%’muﬁssu?umv‘fmu 3(2-2-5)
(Multiculturalism in ASEAN)
AINARINANE a9 NETIH T By Tuannifiuln n1saensy
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NN THUTTTH
Cultural diversity in southeast asia, cultural differences, cultural

assimilation and cultural change in ASEAN countries
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Useinalny andewn uazlszaanlan 3(2-2-5)
(Thailand, ASEAN and the World)
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T lananseandu

Study of significant phenomena around the world, in the ASEAN region
and in Thailand in terms of their political, economic and sociocultural
dimensions, learning to approaches, theories and principles of social science
research via discussion and raising examples of situations or people of interest to
create a perspective of diversity, to understand the complexity of global
interrelationships, and to be able to challenge old paradigms and open up a

new, broader worldview

AIAHLASIMUETTHATNLNY 3(2-2-5)
(Society and Culture in Si Sa Ket)
ANHNAIANLAY AT T BT IN IR T dnrE aziny
@qﬂLL\‘;E;IN(E;fI\‘]‘T TagunaAnEaEANINEAT DAL TIATIEN
Investigating diverse aspects of Si Sa Ket ethnic group society and

culture emphasizing analytical and critical approaches

mMsWmuzasdulaan 3(2-2-5)
(Development of Indochina)
AnE11985994 UseiRenams uazniaimmunzesUsanaiudulaan
@qﬂLL\';HNG;N I Tﬂ?—.lL‘L:l/uﬂqiﬁﬂ‘iﬂWﬂéqdaWWﬂﬁa@flifﬁLLﬂtﬂ’ﬁaLﬂﬁ’?tﬁ(
Investigating diverse aspects of historical background and development

of countries in Indochina emphasizing analytical and critical approaches
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a o 7 (v a v a ¥
mmwuquammusssu‘fummﬂmmuaﬂﬂmm?m 3(2-2-5)

(Ethnicity and Culture in Southeast Asia)
a = a o/ < a o/ Y % <
WHIP ALRSYIE ] ﬂ’JﬂNLﬂu%WWW‘Hﬁ“ LRSUIATN HO NHNNUT ATITH
%mﬂ‘mmﬂwwmﬁﬁuﬁmﬂL%ﬂmi’u@@ﬂLﬁmsﬁmqﬂﬂﬂummqﬁﬂmﬂuﬁ\mﬁ
TamaAdem deanmdmmsssy Tomnguanfinug
Concepts and theories of ethnicity and ethnic relations, ethnic diversity
in southeast asia from the pre-colonial period to the globalization era,

problems of plural-ethnic societies

WFAUGUATIMUETTH WU 3(2-2-5)
(Ethnicity and Culture in Indochina)
a = a o < Aa o Y o <

UHIAALAENE B ﬂmmﬁuﬁ’mwuq LWRTEIANUE AHNUE AN
NAINNANENNEATWG WEUlnAW ganauetandanantegalaniidnn
FIPNNYIMNTTTN ToYWnquefnug

Concepts and theories of ethnicity and ethnic relations, ethnic diversity
in Indochina from the pre—colonial period to the globalization era, problems of

plural-ethnic societies

[ ¥
1.4 ﬂ@qﬂﬂ’litﬁuﬂﬂizﬂ’ElUﬂ’liLL'élzﬂ’liU‘%W’liﬂ’liL?‘lu

2502101

] c ¥V
1.4.1 nquﬁmmamsgﬂs:n@umsumm‘sﬁm

4
=]

msunfadyam e i 3(2-2-5)
(Addressing Spatial Poverty)

UEUMATENE YHEYEE UNIEATN NUNTHENNTRIUIAADH
yAaEgie nudian uinussTs SaiuiareyaszAuaiaEen sy
Fua NAlN NTTUIUNTG LAZDINENSAIAN MHaea guaniidunm Ty
Angun fudeymanaanauluiing funsiziveyalaslsuuAnniaiiss
Fwoe9gvdn nsdanguannlyma aunlanialunnsimun $av

1 v

ATARNA FIABYDHA MITUKNFADIBIF A3
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Context of target areas, human capital, physical capital, environmental
resources, economic capital, social capital, cultural capital, compiling household-
level data (Family Folder), village-level data (Village Profile), mechanisms,
processes, social networks, agencies, and communities with roles in
addressing poverty issues in the area, analyzing data using the sustainable
livelihoods framework, categorizing problems, identifying development
opportunities, generating information, and transmitting information to relevant

stakeholders to act

ﬂ’lilﬁ%ﬂiﬂ‘i%ﬂﬂﬂﬂ’li 3(2-2-5)
(Entrepreneurship)
wnAnf Bt uR nd N izrasnalugUsznauntsdonin ndn
Lmqﬁmﬁmﬁumﬁu’%miqiﬁw Anamanaasis i N9 TYUUKNTINT N9
Uty? N19RURATNNTAIY ﬂifﬁﬁﬂméﬂimﬂumiﬁﬂimumm@?flt%
Concepts related to characteristics of a professional entrepreneur,
fundamental ideas on business management, modern marketing, business

plan writing, accounting, finance and investments, case studies of

successful entrepreneurs

l,'gumujélmzﬂfaums?uqﬂﬁ%ﬁa 3(2-2-5)
(Path to Entrepreneurs In Digital Age)

NANNNTLATHIATRINATIA NANNFIATHTAIVEIAEY naNnIS
ﬁﬁ:ﬂﬂumﬁLmzﬂﬂﬂﬂuqyﬁﬁ:ﬂ@umﬁ WANNIIN1TTANITLA 8BNS
U92Naun1s nann19naIaRana nann1saa1sasn n1aina1enileymn
wazlen1adegsfia nsanaunugsiia nguniggsfiauaznaglifneinig
TNUNHTTNIRNTLYHEY

Principles of creative economy, circular economy principles, principles
of entrepreneurship and being an entrepreneur, principles of business

management, digital marketing principles, startup principles, business problem
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and opportunity analysis, business planning, business law, and a case study on

community business planning

msﬁmﬁ@%ﬁmqﬂﬁ%ﬁa 3(2-2-5)
(Finance for Life in Digital Age)

NANNITUINITNITEN NOANTINNWNITITU yiFmaRnnsleanedu
Vi?a/ﬂﬂ"lﬁ']%‘lLLNM’V]"Nﬂ’]iLﬁ%LL@tﬂ"lﬁﬂx‘]V]‘uLﬁyﬂOG}yu A9 UNRATE 119
NN T2 ﬂ’]ifJfNLLNuLﬂﬁﬁmmq AsUBMsMRuenainszuy
MN9INUNUNITET9DTEN N1aasHugARAYA Hann1TU3msdanIaniay
Wil o mﬂTuTﬂﬁLL@::u'ﬁ’mﬂiiN@fﬁﬁ%’ﬂﬂflifé’mmﬁmiL‘ﬁumiﬂizqﬂm%
AHg g2 19unumantsidnlne s lusunaudiiagu sonisannan
u‘%miﬂfﬁl,‘ﬁu‘fuﬂfﬁaf%%ﬁmLLﬂz@g:TuﬁaﬂuTﬁﬂijmmmu

Principles of financial management, financial behavior, attitudes
towards spending, basic financial planning and investment principles, tax
planning, life insurance planning, retirement planning, systematic financial
management, career planning, investment in the digital era, principles of debt
management, technology and innovation for financial management,
application of knowledge in financial planning using ready-made programs,

and effective financial management for living and fitting into society

msé'ﬂmsmsﬁm'muqﬂmummsmvgu 3(2-2-5)
(Personal Financial Management and Investment)
ﬂ’li@/ﬂﬂqiﬂqi@uuﬂzﬂﬂi’)%‘]LLNHﬂWﬁL’f‘iuf\TI’]m_Mﬂﬂ NMIDBHLRNS
N19R9Y] 1 ﬂ’liﬁ?’ﬂmi%ﬁy n199719uHUN15 3TNz g0 mimnu?u
ARNNSNE M3FAN1TNTE UATNNTAIATITIAIHIAE
Personal financial management and planning, savings and investments,
debt management, long-term financial planning, securities investment, tax

management, and risk analysis
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msﬂ'sy%;ﬁﬂLﬁsugﬁ@quwua;wmsﬁ; 3(2-2-5)
(Accounting for Creative Community Economy)

AnsdarinTgydasaEannnuI AR ATE gAY NTIAT19895A 119
TygdmiugUaznaunislugueunasiu nstgddmiunguiainis
g uAEINTUF WA qEAR AT ANA WAL IUIALEN

Household accounting following the principles of creative community
economy, accounting for local community entrepreneurs, accounting for
community enterprise groups, and accounting for medium and small enterprise

groups

u’i’mnssuqsﬁ@u‘%ﬂﬂ‘séfmﬂﬁﬂ 3(2-2-5)
(Contemporary Service Business Innovation)

LL‘LA’Jﬁ(ﬂﬂ"lﬁ"Lﬁ%éﬁﬁtﬂ@ﬂﬂ"ﬁ?ﬂﬁiﬁ@ﬂ%ﬂ"ﬁ NANAITUINITUATNT
TAN1393N9U3N3 winnaantunsdantsuasiamsruunis tuesAns2e9
599U3n13 winnsanlun TR mUINA RS LazU3N15999599U3 N5
WTPNTTH NI TE I WU TEAUNIT DIN1T AINBUNR AS o4 LAZLE N9
Tﬁﬁ’ugmﬁyﬂﬂmqﬁﬁw’%mﬁ LL@:ﬂﬂﬁﬂ%ﬁﬂﬁ@ﬁﬁ@ﬁ%ﬂﬂi%quﬂﬁﬂ

Concepts of being an entrepreneur in the service industry, principles
of management and operation in the service industry, innovation in managing
and developing internal systems of service business, innovation in product and
service development for the service business, innovation in enhancing the
customer delivery experience of products and services for the service

business, and contemporary management of service businesses

1.4.2 ﬂquamm‘%uaussnuz?umsv‘hmu

¥ [

WIBNFIBYINTH 3(2-2-5)
(Ready to Work)

AN LAz ARATUN TR ATIII NM9BenaaaneFTATITM
LAZNTTANNIEONAN NITRAHIYARNATH N13az19AEsiula TupLDs

PINHENITYINITINAN NITNHUIINELNITADAT WIARANITHLANDIY
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oy QﬂﬂiiﬂLLZ‘\IZLL‘LA')V]’NLLﬂTﬂﬁzﬁﬂﬂﬁﬂﬂiﬂﬁﬂlﬁd’m ANTIRTNANAATTN
AUNMTIUALERA N NI99URBNITIRTIBYAAR NOVNILLTNIWLAY
D
ARNIBBN ] VNIV
Basic knowledge and techniques in job application, writing a cover
letter and resume, and job interviews. Personal development, building self-
confidence, teamwork skills, developing communication skills, presentation
techniques, challenges and problem-solving during work, achieving work-life

balance using Ikigai, personal financial planning, labor laws, and other relevant

laws

UARNAN 3(2-2-5)
(Personality)

AnbmaEiLARNNIN NTTUIUNITIHANTRMUIYARNAINT KN
AUABIBIATHNIRNAY ﬂqumﬂLLﬂzﬂﬂWmﬂTuTﬂﬂﬂﬂﬁ;N | mmﬁfﬁfﬂﬁmﬁ’u
HATHTN NNTLABNASNEHE TS ARLENNTUAINTY Naunlagaunnans
‘VIN%’Nﬂ"IiILﬁﬂLN%NN%N‘LM@ﬂﬂWW

Studying personality theories, the process of developing a suitable
personality according to one's age, speaking and practicing speech on various
occasions, general knowledge about etiquette, enhancing interpersonal
relationships, the art of dressing, and addressing physical deficiencies to enhance

one's personality

NSNaUNEMNLRBN 3(2-2-5)
(Alternative Tourism)
ANEIATININNY WHIAA LATTULULYBINITNBNTLIWIADN 111
nanesifigalagrue N1sMeuienBanyns N1sneaieBeimussTx
1 d| v 1 dI o
waznIIMeaigaBegunm wwalunessniseaiisnbalaqinunuinees

ﬂqﬂ‘%/ﬂLLﬂtL’ﬂﬂﬁuTHﬂ’]ﬁﬂd LNEHNTARIANDILTIYN ﬂ’?‘iﬁﬂ’)%i’]ﬂ‘ﬂﬂd@ﬁﬂ’lu

Tasawde uaznanszyunaAsEgie FIANLATANLIAADH
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Studying the meaning, concepts, and forms of alternative tourism such
as community-based tourism, agritourism, cultural tourism, and wellness
tourism, current trends in tourism, the role of the government and private
sector in promoting tourism, involvement of stakeholders, and the impact on

the economy, society, and the environment

WisuBanday 3(2-2-5)
(Smart Farming)

AnerunsAnzeentsaantsnisinenstnelrnalulad favauas
‘iZULIL%HL%ﬂgTuﬂﬂiwﬁﬁlﬁ%‘[ﬂﬁlLli,uﬂizuquﬂﬂiﬂ’lucﬁ]‘u Az BIinNIg
gaydetunszuannsndnie nlanananiiguaiian

Studying the concept of agricultural management using digital
technology and sensor systems in crop production, focusing on process control
and loss prevention in the production process to achieve the most valuable

yield

¥

2) KNIATANRNISATH
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2.1 ngNAIAY

v o~ Y
msgﬁ%wmm:msﬂszqﬂm?%?mmusmsqsn@ 3(2-2-5)

(Digital Literacy and Application in Business Area)

o

AR UNYAITHIHILUBINITT ARV A AITHRINITO 4 BH 1un5La

k1)

aa o o

wmaluladfasia n1sdeansiugafasia n1svinganssuoaulan daax

P [ 1

BEUlANNIIBEUTUALN1TRUANIINABAATA N1TIATITAURTINIVIUA
nsdnausIugUuuuAda nansznuanlaeade nsAndfua
nadiAneInslydelwanuinisgsfianiunanadossauazngranad
dl ¥ o/ Aaa
Aenpesriumaluladsasia

Explain the meaning of Digital Literacy, the 4-dimensional capability

in using digital technology, communication in the digital era, online transactions,

social networking, learning and researching from digital media, media analysis
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and literacy, presenting in digital formats, the impact and safety of digital use,
and applying digital media in business management in accordance with ethics

and laws related to digital technology

COUIERE 3(2-2-5)
(Business Statistics)

25UNYATN1INFTR uﬂﬁﬁﬁ%ﬁummmxﬂ"liLLﬂKfﬂﬂliyﬁﬂWNﬁﬁﬁ@
ﬁﬂml,l,mmmﬁmLLﬂzwqwﬁﬁTugmL’émmmﬁwuﬁu G?]"JLL‘IJ‘EL%@}N AN
waziiln wqiﬂﬁmiﬁiﬂﬁfmﬂlw mﬁﬁizmmﬂlﬂLmzmiwmﬂﬂummﬁﬁm
aAUI1BUATIATIZNAINLLTUTIN a8 AT a9 Times n1sAsIea
anANTHALAZNITaR0eY aynsaaLaziandail AnfiinnnsTalusunss
‘mmﬁﬁ%Lmﬁxﬁ%@ﬁ@mmﬁﬁﬁu@u

Explain statistical methods for business operations and problem-
solving, study the concepts and fundamental theories of probability, random
variables, probability distributions, sampling theory, estimation and hypothesis
testing, discuss and analysis of variance, non-parametric statistics, correlation and

regression analysis, time series, and index numbers, practice using statistical

software to analyze basic statistical data

nflsmﬁmﬂ‘sumﬂgﬁmrﬂqsﬁ@ 3(2-2-5)
(Taxation and Business Laws)

pfurgnannIsuarsUuuLraIniieanns UfuRnisUssiluuaznig

a

o @ p=§ s ¥ A A ¥ A ! - =y

WWLﬂUﬂWEWWNﬁﬁ‘%N’J@iEQWﬂi TﬂLLﬂ ﬂ"lileGHTﬂ AMEHNANNN N1ETINT
& A A ¥ 1% ~ A o o Taa o

LAWY FAINVINATENIINY22890U New Start-UP ANELAYAINURUNINYAANS
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BTN uazAvlgnasts n18ffgavesiugsiia aun adassnandn
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Explain the principles and forms of taxation, perform assessment and
collection of taxes according to the revenue code, including income tax, value
added tax, specific business tax Including taxes related to New Start-UP,
taxes related to digital assets, land and building taxes, taxes related to
business include excise taxes, customs taxes, and local taxes. Including
explaining the concepts of civil and commercial law, including personal
matters, legal acts, contracts, debts, violations of the autonomy of various
types of contracts, legal principles and procedures, acceptance of tax

requirements and business law requirements

WINNTINATUINI9G5T9 3(2-2-5)
(Business Management Innovation)

afurgANNKIgIeINdansTnlun1TUENI3E e nsAMEY
A39NIIA LLHQﬁ(ﬂT%ﬂ‘V]Nﬁﬁﬁ’V HIANTINNTTUINNIS mﬁLﬂu@Tﬁ’lLLm
TA99851989AN ud“mﬂﬁiuﬁs\i\mru@”ﬂﬁq WIANTIHNITTANITNINEING
unEe 1198 BnulaeAd A 15eug n1sysmniamalulagunis
UdM1agata naRnUFTRnsdiRnEIRnsTinITUANsgsAafinnaziy
ﬁﬂfmﬁ@ﬁmuefuviymﬁu

Explain the meaning of business management innovation, creative
thinking, new business concepts, process innovation, leadership and
organizational  structure, customer—centric innovation, human resource
management innovation, digital transformation, learning technology integration

into business management, practical case studies on business management

innovation to enhance local community enterprises in the local area

nanNITUYY 3(2-2-5)
(Principles of Accounting)

afusuuaAalpenu dagusrasn uazdazlumivesnatindle
QARBY AATIETURTIUHNUTZANT I 9N53UTA Tufintdndans

[

w951RYT Taviaymsedl dyuendssiny Tuiinsnenisdiudqadiedu
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399 UATAAINIUN5EndmSUgaAauanis gaiedarelnan uazgaia
NARALATIADLGNADN

Explain the basic concepts, purpose, and benefits of accounting
accurately, analyze and classify types of financial reports, record accounts
according to the accounting cycle, prepare journals, ledgers, record the
adjustment items at the end of the period and prepare financial statements
for the service business, trading businesses, and manufacturing businesses

accurately

N153RGsN9 3(2-2-5)
(Business Finance)

@ﬁmﬂwmquﬁﬂﬁﬂﬂa@yu%mﬁmiﬁu N199 ANUIUYU N3
AATIEATATIIINNNFITN mﬁ’fimﬁﬂ:ﬁqm{unumqqiﬁ@ N19U5%19
Ry N15UENI9RuaR ﬂ’?‘ﬁﬂ%iﬁ’]’i@ﬂ%ﬁ/ MNILENIAALATAINAD
m‘m%mi@/ﬂﬂfl‘sxmﬂﬁzmml,ﬁ'ﬂﬂ’l’imnuﬁ’m’%/uqﬁﬁ%%quqm»m n137n
UHTRNSHFNEIN199 909N 1T INd S g aiaauman

Explain the roles and responsibilities of financial managers, fundraising,
financial ratio analysis, business breakeven analysis, working capital
management, cash management, accounts receivable management, inventory
management, and budget management for business investment in personal

enterprises, practice case studies on financial planning for small businesses

wannsaaaaie s 3(2-2-5)
(Principles of Modern Marketing)

AT UNYUUIARA UTHYT UAZAITNAIATYVDINITARIA ANH LD
AAIA FONTHANTARIA ANITIBINITARIA NTAUATIZARATNUIARBNIN
N19ARIAATNANIUNITOT LA L A wqﬁﬂﬁ'ﬁuﬁuﬁm RRETRIR o
ARIA N1SEBNARIAIMNTY N19I9RIUNUIRART U FanUazan
N19ARIA N1TARIAATYIA WATITIYILTTIUNNNITARIA KNUFT AN

NSERANYIMINNITARIA
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Explain the concepts, philosophy, and importance of marketing,
marketing characters, marketing institutions, marketing functions, analysis of
the marketing environment according to the changing situation, consumer
behavior, market segmentation, market targeting; product positioning,
marketing mix, digital marketing, and ethics of marketing, practice on case

studies related to marketing

wqﬁnssuéu’%fﬂﬂ?uqﬂﬁ%ﬁ'@ 3(2-2-5)
(Consumer Behavior in Digital Era)

AITHANY mmzﬁqﬁ’fyﬂquﬁﬂﬁw@yﬁiﬂﬂ?uﬂqmﬁﬁﬁ@ n13
usnguEuaTna merazingfnssuguilnauaznszuauniadnaulade
vasuilnalugafava Yadunaluuazladunieuaniidaninanania
dnanladornsuslng nsimgAnssagualnasndazgnaleluniaiinun
nagMsanlsTaNnNInITnatn AnUfiAnstiesisinsdifneifuady
wafnsuyuaTnalugapava

Meaning importance of consumer behavior in the digital era, consumer
segmentation consumer behavior analysis and consumer purchasing decision—-
making process in the digital era, internal and external factors that influence
consumer purchasing decisions, application of consumer behavior in determining
marking mix strategies, case study analysis of consumer behavior in the digital

era, practice from analysis and case studies related to consumer behavior in the

digital era

ATTANTSHARR ITIUATSIAT 3(2-2-5)
(Product and Price Management)

N PBIRA NS AN UAZI1A IHNN1FUEAIINITAATIA NI1TUENS
NARS T UTHANKARS DT NNTULIFEIRARIA NNSLABNARIALLAMHAE
ANTRIAUARIUA AT D9 FanLlaraanAAf o N17U599 T muazLine
BAIN ATIAUAT NTHHHINAAS AT AN 1995TAANRAA D UnaAnTunNS
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m'ﬁﬁmhyuvlu ﬂﬂﬂq%‘gﬂﬂiﬁg\ﬁ’lﬂq MMAUREHUURIIIAT 9558IUTTHATN
NARTDITUAZIAN LazfndiRniafifieetunisdantanandnmuazsian

Role of product and pricing in marketing management, product
management, product types, market segmentation, target market selection,
product positioning, product mix, packaging and labeling, branding, new
product development, products life cycle, pricing management concepts,
pricing objectives, factors considered in pricing, costing, pricing strategies,
price change, product and price ethics and practical training relate to product

and price management

ASARIARING 3(2-2-5)
(Digital Marketing)

ANTHRIAQYIBINTTARIARGNE UHIAHARIBNNITARIAFRTN A
NNTALATITHANINLIAR DNVTSNITARIA LﬂyﬂTﬁwqﬁﬂﬁiN@TU%Tﬂﬂ 19
TNUKNHNITARIAATIR 1J’iZ?_qIﬂGﬁ%ﬂﬂﬂ“lfl‘gﬂ’l’iﬂq’im@’lﬂﬁ@ﬁﬂLﬁﬁl’)ﬁlllﬂ’?‘i
Tawonesnulan nananlaelsdina nanainlnelmifien nsmaanas
AowrBeredinnennlan nananalnsleinle manaiannsfiniiade
H95398105504N15AAAATR ANUGTRNI9INUNUNTAATARAYR

Importance of digital marketing, concept of digital marketing, analysis of
the marketing environment, consumer behavior insight, digital marketing
planning, apply to digital marketing strategy about online advertising, email
marketing, content Marketing, social media, e-commerce, video marketing,
mobile marketing, analysis and evaluation, digital marketing ethics, practice

on digital marketing planning

NAYNEN1SAAIA 3(2-2-5)

(Marketing Strategy)
m‘fﬂmiuuqﬁﬂLm:mqu@f’lﬁiymmﬂﬂmémqmmmm ety

ﬂ@qwﬁgﬂwuéw T fo?’l'ﬂ%’m;f’mmmm ﬂﬂﬂq%%Lﬁ’ﬂﬂﬂiLLZ‘I’NW‘IT’Bﬂ’]NVINﬂWﬁ

AR AATITANAYNTNITURITUNIN1TARIANLITUNARSUN 31AT 289
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NNNITIUILUAZNTITTILEE HNITARA ﬂ’limyﬂ\iﬁ]‘mﬁ’mq\m’ﬁﬁmm
UHINUAZTHIBINNINIARIA ﬁﬂﬁg’jﬂ’ﬁmﬁqwLmuﬂ@qwﬁmﬁmmm
Principles and practices of marketing strategy planning, use of various
strategies for market segments, strategies for seeking marketing opportunities,
analyze to competitive marketing strategy about product, price, place and
promotion, creating marketing value, focus on the guideline and marketing

tactic, practice planning marketing strategies

ANSAANISTBININAISTAIINRE 3(2-2-5)
(Distribution Channel Management)

LNUMUAZAIHA A T TBINITIANIIEBININITTAS NN N9
BENUUULAZ AR DNTBNNNITIATINNIY N1TITUNWILAZNNTN NWTE
PNMITATIARIY UAZAINTINNITNTTAILAWAT LEVMNTTANITEBININNT
Fndmnglnpenefiazandann nsinufiReinnsdifnuuaziszynaly
AN AN BB NN AT e

Role and importance of distribution channel management, distribution
channel design and selection, distribution channel planning and development, and
distribution activities, effective distribution channel management, practical
training from case studies and application of development of distribution

channel management

A15IANTSVILURLLNARANTITATEY 3(2-2-5)
(Sales Management and Sales Techniques)

ATHINNIE UNUIMUAZAMNANALYIBINITIANITINE 995UTUTTU
NY18 N199AIATIAIN9BIANTANEYNY NITHEINTDINTTYTE ﬁﬁ:ﬂﬂ@ﬁ“g
A92UIUNN521Y WARANI9218LAARUNITT 8 LUUR 2813 N N19U5A1e
qﬂﬂﬂefuﬂlquﬁﬁmﬁumﬂ’m ANTAIVNA LA AR ILLTTHIUA1527
DIUIYANITUY mi'g\‘i%wﬁfmmﬂfm miﬂimﬁmmzmimu@Nwﬁfm'}u
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Meaning, role and importance of sales management, sales ethics,
sales organization structure, sales forecasting, apply to sales process, sales
techniques and the art of professional selling, human resource management
related to sales setting sales quotas and budgets, sales territories, motivating
salespeople, evaluating and controlling salespeople, sales training through

simulation situations

ﬂ'l‘sﬁlﬂNﬁ‘mﬁswa"rm‘?@gsm’mﬂsuazﬂ'l‘s'J'NLLN‘HﬁI@ 3(2-2-5)
(Integrated Marketing Communications and Media
Planning)

WHAARA AAITNRIA 1Y ANHMZIBINITR BHITNTINITARIAULY
YIUINIG ﬂi:uqumi?ﬂiﬂﬂfﬁwqqﬂ’ﬁm@’m ﬁquﬂimmmmiﬁ;ﬂmﬁwq@
ATIRNTIA ﬂ'ﬁ’l"l\?LLNH%@N"I?V]Nﬂ"ﬁG}@"IWLLUUUUim"Iﬂ'ﬁ WWaniangsnnig
ﬁlﬂmivm\m’ﬁmmm ﬂﬁ::?;!ﬂGTT%L?]%@Qﬁﬂﬁlﬂﬂqﬁﬂ’]\m’l‘iﬁﬂ’lﬁ UazNITNN
Ug’jﬂ”@miqwLqumiﬁﬂmimﬁmmﬂLLuuuﬁmqmﬁ

Concepts, importance, characteristics of integrated marketing
communication, marketing communication processes, marketing communication
mix, integrated marketing communications planning, choose communication event
outputs, apply marketing communication tools, and practice on planning

integrated marketing communication

nssansnnsaatasee s 3(2-2-5)
(Modern Marketing Management)
WHIANHAANITTANTTNNIAAIAET e TN UNLAUATHNITI 289
;ju%mﬁmimm@ NNTAATITARATNUIAABHNNNITARIA NNTATIEN
wqﬁﬂiimﬁuﬁm ANIAMUARINULIAATA NISIABNARIALMNIY UAz
M99 UNAAT T n1sdAnIananataasialng wasnufienag
ANUHUNAYNENAATOI NAYNTIIAT ﬂ@qwﬁémmqmﬁmfﬁmﬁm WAy
ﬂﬂﬂwﬁmiﬁmﬁumimmm AN99ABIANTS BAT1HT IuNeB9NTSTANTS

aaaluawan AnUfuRennsdifnemisnisnain
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Concepts of modern marketing management, roles and duties of
marketing managers, marketing environment analysis, analyze consumer
behavior. To identify market segmentation, market target, and market
positioning, modern marketing management, and practice in planning of
product strategy, price strategy, place strategy and promotion strategy
arrangement organization, analyze future marketing management trends,

practice from case studies related to marketing

AMYIBINGUAIRFUNITARA 3(2-2-5)
(English for Marketing)

abunpAA duan uaziineztunnslsnimndangutiusumaes
NN9YIIIUEINSUN9RaALA Bafunis s nE N9 WA 8% T
ﬁﬂﬁwﬁmmﬁaﬂqwmqmﬁmmﬂ LL@Zﬂﬂﬁ‘lﬂﬂﬂyﬂHﬂﬁlLﬁIEI'Jﬁ/Uﬂ’ﬁGm"IWV'Tﬂ
ﬁ@@im ‘LfnL?Sm’ﬂLﬂuﬁﬂﬂd’m?uﬁﬂ‘iﬂmz‘nﬂﬁﬂ’l’iﬁﬂu‘lﬁﬂﬂ’]imﬂ WAYNITRN
ﬂf]ﬁ'?mflisf%mmé’mqmwwmimmm

Explains English vocabulary, expressions and skills in the context of
work for marketing, involving the use of listening, speaking, reading and
writing skills, English marketing vocabulary and speaking, finding marketing-
related information from various media, presenting reports in the form of
writing or speaking, and practicing to English in marketing
m‘mmﬂquﬁmﬁ'@mw{'ﬁﬁu 3(2-2-5)
(Community Marketing for Sustainability)

mmwmﬁLLmmflquﬂ“fyﬂmmimmmqwmlﬁﬂmmﬁ"@ﬁu
LUV NNTARIAGHYI NTARIATHNE NN TR A H NS
TnasafuLuIua BEeRuAIUENNS miﬂ;’]qmwzﬁ’uﬁuﬁﬁﬁaﬁuﬁ’u@u
;Ju%TmmﬂTuﬁmu ﬁqmﬁmﬂﬁuﬁm%u’%mﬁ HHNNTET9NI TR AT
ANTuANIUA AN AT LLﬂzﬂﬂiLﬂ%NN;Nﬂﬂﬂﬂﬁﬂﬁ@qﬂ@uﬂg’? nnsle
dszlomiannnisfisausanansyusilnalunszuannisasneassn waznis

ApasTuNLEIANTNEBNINANY 9 BLATIZREINLSTENNIINTAATIANT
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ﬂi:ﬁﬂqﬂé?‘f%%qmﬁ’uqiﬁ@qmmﬁ@mfmﬁ"\aﬁu ANUIRN15919URRN15ARA
gupaianudaihy

Meaning and importance of community marketing for sustainability,
community marketing approach, marketing that aims to create and develop
communities that have close relationships with brands, products, and services,
building sustainable relationships with consumer groups within the community,
focus on selling products or services, emphasizing participation, exchanging
opinions, and strengthening customer loyalty, utilizing consumer participation
in the creative process, and communicating with consumers through various

channels, analyze in marketing mix to apply with community businesses for

sustainability, practice planning community marketing for sustainability

MTAMRILARNANFINITUNNNTAAA 3(2-2-5)
(Personality Development for Marketers)

MANMITURENTZUMNTRIHNY ARNANE WU NIaAa1A 1ie
\@ENATNAMANEoILazAnEu IS afa AT BN Baugnigududain
LﬁNWZNNﬁUNﬂﬂuﬂ’IifﬁLL@zﬂZ\iNLﬂy'“l‘lﬂN’m ﬂﬁﬁgﬂﬁ%ﬂfﬁﬁmmﬁﬂwzmﬁ
daans ﬂ’]'ivylmsfuﬁ'mmimz ANSULAANBENEY 1N BBIEN N1953 19
mmﬁuﬁuﬁww‘qiﬁ@ LRENNTIRAD 1 E T AN TR AN LlI‘Lm’I‘E@LLN
'gﬂﬁmﬂiﬁmﬁuﬂﬂLﬁmﬁumﬂwﬁmﬂ VM URTNITEBNAI AN WIS
AaaiuaynanadnsSaiueidn fasseiussomnniseana Anugifann
ATTUINATARHIYARNAMNA NS LTINN9ARIA

Principles and processes of personality development for marketers,
aiming to enhance professional image and credibility. It covers the adaptation of
behavior to suit different situations and target audiences, apply to development
of communication skills, public speaking, professional demeanor, the course
emphasizes personal appearance about attire, posture, and confidence-
building, to support career success, demonstrates marketing ethics, practice

from the process of personality development for marketers
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nsamaRaf AN aRlaN 3(2-2-5)
(Social Media Marketing)

AndALarEVENaYesAndanaelan iy ARATa dnboizens
NN9ARIARDAIANBDNIAT LNAANDIHLDIRDFIANDEWIAY SIUNNTBINN
A9 7 1B9RndIRNennla AATIzinsinIsaARLAEedaLazLAdE
yreFann ﬂ’ﬁﬂ‘;’]\mﬁiuLﬂy’mmﬂLL@:L@ituIfNﬂ’ﬂwgu‘%Tﬂﬂ PANNITYINNIY
fugmamatuladudonon nsUszynalsresmaluladudonoulude
Fapnaonlan nsdmuanagns nsnaiaddeanoaulan Anfifnns
Farunnn1snaR DR AN DAY

Importance and influence of social media in the digital era,
characteristics of social media marketing, social media platforms, classify
different social media channels, analyze marketing through tools and social
networks, identifying target audiences and their customer journey, basic
principles of blockchain technology, applying blockchain technology on social
media, content creation and sharing, formulation of social media marketing

strategies, practice creating a social media marketing plan

u&lﬁﬂiiﬂﬂ’liﬁﬂ’mL’?\‘iﬂ;’mﬂ‘iiﬁ;‘ 3(2-2-5)
(Innovation Creative Marketing)

LUIFA é’ﬂwmzﬂ'ﬂ\mﬁ’mﬂiiumwmmL"?fmiyfmmiﬁ NTTUIUNT
Wijﬁlﬂiiﬂﬂﬁimf\]"lﬂL%Qﬂ;qdﬂiiﬁ ’VeqLLuﬂﬂﬁﬁ@ﬂﬂLLUUﬂN&lW‘gu’ﬁ/ﬁmﬁﬁN
N19Aa1ABeaa 19899 nadn (U TruasUfUR nasaaneudinnaannay
H@?ﬁLﬁNV]"IGﬂWiG}Nﬂﬂ ”3Lﬂﬁ"ltﬁﬂqiﬂﬂﬂﬂLéﬁﬂﬂiyﬁﬂﬂiﬁﬁsfuﬂﬂi‘ﬁ%u"l
Nﬁmﬁmﬁﬁsfmi miﬂﬁuﬂyﬂLL@zUiiqﬁmﬁfT ﬁqwqiﬂﬁu'ﬁ'ﬁlﬂiwmimmm%
a9asan usuTaiugsha uasnUfiiRn1sauminnTsnisnataBs
EANEET

Concept, characteristics of creative marketing innovation, creative
marketing innovation process, classify the design of creative marketing
innovation strategies, implementation and practice, analyze to creating

innovation and added value in marketing, creative marketing in developing new
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products, brands and packaging, applying creative marketing innovation theory

to business, and practice creative marketing innovation plan

N15I9UNISARTA 3(2-2-5)
(Marketing Research)

ATTHINNS ATTHANALYUBNNITATENITRNTIA ATTUTUTTUUDINNARY
N9UIUNNTITEANIA N1TEBNULLNITITYNITANA ﬂ’“liLﬁUﬁ')‘Llﬁ’)N‘?Jy@Hf\]
ﬂﬂﬁﬂiiu’)@mﬂ“ﬂy’ﬂyj@ ﬂ’ﬁaLﬂiﬂtﬁLLﬂtﬂﬂiﬁﬂ’)’m“ﬂyﬂH@ 199 AYINTIE911
MsAdEnIaRann AnUfiRnisiifeedunisdaviiadaniunisnainnix
sufoudin1sidsuaznisiinani1sisanaiani s iun1ssaanlanis
NITIARNTA

Meaning importance of marketing research. researcher ethics. market
research process. marketing research design. data collection data processing
data analysis and interpretation preparation of marketing research reports
practical training related to conducting marketing research according to
research methodologies and applying market research results to marketing

decision making

ms'J'NLmum‘mmmﬁ@msuﬁaﬁ'umaqsﬁ@ 3(2-2-5)
(Marketing Plan for Business Competition)

FAITHUANTE ﬂ’)"lﬁ\lﬁ"lﬁiy ‘LI‘V]‘LI'W]LLZ\]ZZ‘%’JHﬁﬁSﬂ@U‘ﬂ@\‘]LLN‘LAﬂ'ﬁG]?\]W(ﬂ
NNTDNLULLAYNTZUANNITINUNUNITARA NTLUIUNITANHUIAITNAR
BINTWEATIA NIFTAATIEATATUNT0L N13AMHATAYLSERIANIINIT
AR ﬂflilﬁﬂﬂmmmijﬂwmﬂ ﬂ’l‘sﬁ”mumﬂ@qmﬁumﬁ@ﬂﬁﬁmwmﬂ’limmm
A3ANMUAIUYTENIN N1TAUANLASUSLLTUNANI9N1TARIA [N
ﬂg‘jﬁ’?}ﬂ’liLﬁﬂuLLNumimmﬂLmeiﬁﬂLﬂu'ﬂLLNumimmmLLuuﬁﬂm%W

Meaning, importance, role and components of a marketing plan, design
and marketing planning processes, creative thinking process, situational analysis,

defining marketing objectives, selection of target market, formulating strategies
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and organizing marketing events, budgeting, marketing control and evaluation,

practice writing marketing plans and presenting them professionally

NHNRINWNITARA 3(2-2-5)
(Seminar in Marketing)

miﬁﬁ‘wq‘]ﬂﬁLLﬂm'}’mnglNﬂ’ﬁmmm N’Wﬂi:ﬁﬁqlﬂ@??%siuﬂ’]iuﬂyﬂfyﬁ’l
ATRANYIMIINITARA ﬂ"lﬁﬂyuﬂ’;ﬂ afiUans meﬂﬁlwmwﬁmﬁﬂu
ﬂizlﬁuﬁLﬁm'ﬂy@ﬁﬁuﬂmum‘mivmmimmmﬂ@qﬁ’u Uszifrdiunanlanig
N19ARIA 938 TITINVINNITARNIA ﬁLﬂﬁ"l&‘Vi‘ﬂ"ﬁﬁ'}L‘ﬁluﬂﬂu%ﬂﬁﬂqﬁmﬂﬂﬂﬂﬂ\‘]
79A9U9AVAN 9 MATANITTAIIUFNEN NTEUIUNITT AU HEW
n1anatalnUszaunadnse N1 lUazyna s unnsd AdREwINIg
N19ARA LL@ﬁﬂﬂiﬂﬂﬂg‘jﬂ/ﬁﬂﬂi’JNLLNuﬂﬂiﬁﬂ’IﬂLL’Z\]%ﬂ’]iﬁ’WLﬂuﬂi’]ﬂﬁqu

Application of theories and knowledge marketing in solving marketing
case study problems, searching, discussing, and having seminars in marketing
to share views on issues related to current marketing situation, issues of
interest in marketing, marketing ethics, analysis to marketing performance of
Different types of business, seminar organizing techniques, process of
organizing a successful marketing seminar, application in organizing a

marketing seminar, practice to marketing plan and presentation of reports

mémmazmsé’mmsqﬂ?mi 3(2-2-5)
(Modern Organizational Management)

BBUNEUIIAR NYEIVNITIANIT UNUINLAIUNTTa9HTANIS
NTYUANNNININTEANTTENETIN N1999UHN N1FTABIANTT NTTANTS
wﬁ#”wmﬂﬁméwé AN949NNT NSRARBADANS mﬁfg\*fﬁw N19UTEENIN N9

a va a

ANLANNTITU TR 9585994 IUN199ANTI9BIANNS Ann1sufuRmail
nmssansade i ensusussnan1sidenudasiulangsfianidaon
A o/ ! 3 ¥
Fonlasuarimmnagasanisa lamunyas

Explains concepts, management theories, roles and responsibilities of

managers, modern management processes, planning, organizing, human
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resource management, commanding, communication, motivation, coordination,
control of operations, ethics in organizational management, practice modern
management techniques in order to respond appropriately to changes in the

rapidly interconnected and evolving business world

NANLATHIATEAS 3(2-2-5)
(Principles of Economics)

@%mﬂmwwmmmLﬂiwgﬂ’mm% gﬂmﬁ AUNTU AREATNAARA
Wi]ﬁﬂﬁﬁll‘llﬂﬂfziﬂ%iﬂﬂ wqﬁﬂﬁimm@ywﬁm NM5IANAIIATIHAAIANIY
Lﬂﬁ‘iﬂﬂﬂqﬂﬁl% snelatszend wleurenisidu wleunanisaas n1san
sz 19dazne UNUIBIn1ASguIa Iwnnsiueula U e AT gia
LL’Z\]::NZ\Iﬂi::VIU@"Iﬂﬂ’Iiﬁ’WLﬁuuTﬂUWﬂWWQLﬂiiﬂﬁﬁ@ Lﬂiwﬂﬁ@WﬂLﬁﬁldLLﬂz
FEgANBIETNFTI AR AN EnAsugie nsinugiRnadifnem
afls8nsAlATERaniAsEgiauazTyAsEgialus Andalaqiin
LAZHIAUD LLM’J‘WNTW’]"I 9 LLﬂ%f?I

Explain the meaning of economics, demand, supply, market equiliorium,
consumer behavior, producer behavior, pricing in economic markets, national
income, monetary policy, fiscal policy, international trade, the role of the
government in economic policy—making, the impact of implementing economic
policies, discuss the concepts of the sufficiency economy and creative economy
for sustainable economic development, practice training case studies, discuss
to analyze economic conditions and problems from past to present and propose

solutions
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2.2 NENITNRDN

DINGUFINT 3(2-2-5)
(Business English)

adurandnnanTazn1adenn1udngy AnUfiRniso ey
Madunnudonnuilifisnsasiugafie neamuenaIsngane n1aden
amnneigana e liladasmumnennlshuugsnae

Explain the principles of reading and writing in English, practice
reading and writing English related to business, including reading business
documents, writing business letters, incorporate information technology into

business operations

szu1.|msaummﬁamsé’wmsﬁqsﬁ@ﬁ%ﬁa 3(2-2-5)
(Digital Business Management Information System)

DIUNYTEUURNITRULNA @Qéﬁitﬂﬂﬂﬂﬂ\ﬁ;‘muﬂ"liﬂumﬂ ARAUD
FTUUNTTINRLNE Iﬂﬁdﬂ%ﬂ\iﬁyuﬁquﬂﬂ\‘li‘zuuZ‘I’Iiﬂumﬂ FTUURNIINULNEA
@"'nmﬂmwﬁﬂﬁmaﬁﬁﬁ@ gs3fiafava afiUsiamaluladansaumauas
FLULANIINATIHGINe Manndlrefidnnsefing ﬂﬁ\aﬂymj@l,l,@mﬁm
VDR MINAUITULANTENA AnUfiAn1stellaunsuaa199nesumg
7909

Explain information system, information system components, information
system types, information system infrastructure, information system in business
functions, digital business, the application of information technology and
information systems in business, electronic commerce, data warehouse and data
mining, information system development, practice training on programs to

generate business reports
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mstﬁurgﬂizﬂ@umséu?mi 3(2-2-5)
(Startup Entrepreneurship)

ﬂﬁ‘U"lilLLuQﬁﬂﬂﬁﬁLﬂuﬁiﬂitﬂﬂUﬂ"lﬁ ﬂWﬂNﬁﬁ“ﬂﬂd@?ﬂitﬂﬂUﬂﬁ
@%?—.Iﬁii%lsiuﬂ’]iL‘Ijuf';ﬂizﬂﬂ‘l_lﬂﬂi N5YUIUNIFIANITEINT N1TARIA
e tva naWAn N1TUAMNAVANEINTEYEE N159ANITYNeNaEN SAvin
Tmantegsia ﬂﬁﬂ’ﬁmiLfﬁ‘ﬂut.mu‘qﬁﬁm%m;wmiﬁﬁmmmuﬁ’uu’%uw
FIANATNBITY

Explains the concept of entrepreneurship, characteristics of
entrepreneurs, ethics of entrepreneurship, business management process,
modern marketing, production, human resource management, financial
management, develop business models, practice writing creative business

plans that are appropriate for the social and local context

NSARIAUINTS 3(2-2-5)
(Service Marketing)

ANTHIHNY ANBMY LATAINNAIATYIDINITARIALZ NS HUSUN
Y09L5H A1 AATIEIANHUANANTLATNNITARIANAATDITTURY
N19IARIAUINTT ﬁfmﬁqmﬁﬂi:ﬂﬂuﬁﬁﬁmLﬁ'mﬁ’umﬁ@ﬂﬂLLUULL@?.;U‘%WW
ﬁﬁ:ﬂﬂﬂ"liﬂi@’ﬂgﬁ AN39ANIIATATINLZAS ﬂ@ﬂmﬁmﬁﬁmumwm 119
§919UUTUA THAIALENTT LAENITAIEENAMEANTUE TugnAT Anwn
uwanasnaznalarg el malulad ATauazudnngan (R aiix
ﬂizﬁw%ﬂquuﬂqiﬁqLﬁmml,l,mﬂ';’mqmﬁ{qﬁfiﬁyﬁuqﬂﬁq?uqiﬁ@u%mi
ANUIRN19979uHHNS ARSI NIUFNS

Meaning, characteristics and importance of service marketing in the
context of the current economy, analyze the differences between product
marketing and service marketing, Key elements of customer experience
design and management, service quality management, pricing strategy,
service branding, and customer relationship building, study approaches and

applications of digital technology and innovation to improve operational
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efficiency, and create value for customers in the service business, practice

marketing plan for service business

ASARINTENINUSTNAULAE NSARIALAN 3(2-2-5)
(International and Global Marketing)
uvmfmLLﬂmfmm‘ff}ﬁmﬂmﬂfﬁmmmm'alwﬂizmml,@:ﬁzﬁuiﬂﬂ
ﬂ’ﬁﬁ')NﬂZ\iNW‘NLﬂﬂs@ﬁ@ %ﬂmﬂ@qquﬂqﬁﬁTunm@qﬂT@ﬂ Nﬂﬂﬁuﬁﬁﬂ‘)gﬂ\‘]
AUNITAAIATTAINUTANAURLNITARIALAN NITHATIZAINITNLIATDH
nengnan naAnsaayusiinatueainian nadadauladennadn
AUz A a%ﬂ’liL?Tfizg:ﬂfﬁmmmzwﬁfmﬂimlﬂ A8n13819v@ulunismn
i;‘ﬁ‘l/‘i’?;qﬂﬁi;':mﬂ Lﬂﬂﬂ"liﬁlLﬁil’)?ly’ﬂﬁﬂ”ﬁﬁ/llﬂ"lﬁé"‘liz‘lfi’iqﬂﬁﬁzmﬂ ﬂf\lﬂ‘l’l‘gﬂﬂi
L%@flm'm'ﬂ\‘iﬂﬂqwﬁﬂfli’%’ﬂﬂfii@?}quﬂﬁmquﬁﬂfﬁmmmméwﬂizLVIﬂLLm
svaulan AnUfiiinsnunsnanisnanszelasnauazszdulan
Role and importance of international and global marketing, economic
integration, trade agreements in the world market. institutions related to
international marketing and global marketing analysis of the marketing
environment consumer behavior in the world market. decision making in
choosing foreign markets methods of entering international marketing methods of
payment in international trade documents related to international trade.
negotiation strategies for managing the international and global marketing mix,

practice in planning international and global marketing

ANTTANSATTANAN 3(2-2-5)
(Brand Management)
u,mﬁ@1Lm:mflmfm‘”iyﬂmmi@”mmmﬁﬁuﬂyf] avAlsEnau
AIIRUAT NTZUIUNITTANITAIIAWA N13INHTUAUIATIRWAT N5
fmLmuﬂ@ﬂqwémi@”ﬂmﬁmﬁwﬁyﬁ mﬁﬂ;ﬂm@rﬂ'qmﬁuﬁﬂLmzmﬁﬁ'@mﬁ
NNIAAIARTHATIRUANADNITHS WAHUANATINA AN DINAILATIRIAN

N1TNTN ﬂ']'WQ\IL%ﬂNT?N?IE\WIT‘IﬁHﬂW AINANHUIDINTIRUAT URZAITN
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fnfnonsIALAT miﬂiuﬁuméwmmqﬁuﬁq AAs1EAHANEIIB
pa1auAn AnUftiRnseenuuunsiauainsmalad

Concepts and importance of brand management, brand elements, brand
management process, brand positioning, brand management strategy planning,
brand equity and marketing communication through branding to create product
differentiation with brand creating brand association, brand image and brand
loyalty, assessing brand value, analyze to brand success, practices brand design

using technology

NSIARNITANTISURE NINTIHNNATSARTA 3(2-2-5)
(Exhibitions and Event Marketing)

NANNITUATNTZUINNITIARNTIANITUAZAINTINNNNITARA
Tmmﬁumimuwu AT9EENLUY N19ANHKIIH LAazN1TUSSLRRNG ANw
MATANIITAANTIANI9 B98I 9as3n Trmaluladuasdoaieinie
FUBHMTAAIR FIHEINITATANTTHANEBNNN92NY N1FFa9UaTaLNTT0s
TniugusTne waznisasmnmdnsoiatniuasang Anlfifennisdn
WNF9ANTITLAZNIINTINNINITARA

Principles and processes of organizing exhibitions and marketing
activities, focusing on planning, designing, execution, and evaluation. It
covers creative exhibition techniques, the integration of modern technology
and media to enhance marketing efforts, promotional activities, consumer
experience creation, and building a positive organizational image, practice

from organizing exhibitions and event Marketing

NIFAXNTIAVNIINEAFI 3(2-2-5)
(Direct Marketing)

ATTHINY LWIRAA ﬂ’]ﬂﬂ’ﬁﬂﬁiyLLﬂxﬂiZLﬂVﬂlﬂdﬂqi@N"lﬂW‘NGli\‘]
ﬂﬂiﬁ’]iﬁuﬁﬂﬁiﬂgﬂﬂyﬂLﬂy’MNflﬂ nnafmussaand anlanisdnszidu
NNTANEBNNITARIA VDLLEAYDINT AR 7 Tunnsdiiunisaanniens

1 Vv
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SNENITRUAN ﬂ’]i‘f%ﬂ’li?ﬂiﬂmﬁhy’mmimmﬂﬁdpiu%TﬂﬂTmﬂm\i nnslade
RaRuN N9 lBAE el oBanVIBanNg KANTENLIBIINTNWIARBNTI AD
NITARIAVINNGIFY m‘smumumﬁﬂﬁﬂ’ﬁ N19AILAN LAZUIZIRN ﬂﬂﬂg‘jﬁ?}
INNTRANYIUATUFUANITTAVTUHUNITARIANIIAT

Meaning, concepts, importance and types of direct marketing, defining
target customer groups, pricing and payment terms, promotion, various limitations
in direct marketing, determining methods related to direct marketing, including
using letters, product lists, using direct consumer marketing communications,
using print media, using electronic tools, the impact of the environment on direct
marketing, operational planning, control and evaluation, practicing from case
studies and direct marketing plan preparation practices
AsaRIALRENTSWIMUITIS9E N 3(2-2-5)
(Marketing for Sustainability)

AYTHIAHY mfmfo’i’]ﬁfg‘ilmmimmmLﬁi'ﬂmiﬁmmﬁ%ﬁu WWIA R
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Meaning and importance of marketing for sustainable development, the
concept of marketing operations that take into customers, businesses and the
environment, a holistic approach that integrates the environment, society and
economy with marketing, production using resources efficiently, green supply
chains including the operation of social enterprises, analyze the use of marketing
mix strategies for sustainable, take to social and environmental responsibility,
includes sustainable organizational innovations for community benefits. practices

developing marketing plans for sustainable development
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Aalnisa1y 3(2-2-5)
(Salesmanship)

nanNI3 Nufnigene ngufuaegelas nszuanniaiadnlede
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Principles, sales theory, motivation theory, purchase decision process,
product sales process, applied to writing a sales plan offering techniques
solving sales problems, handling of customer complaints, and sales evaluation
sales ethics, Ethics of Salespersons, using case studies, practice sales work

through simulation situations

AseanuuLRasaRfieuasns NS (o 3(2-2-5)
(Multimedia and Graphic Design)

ANBILMIAR YANNNT UWATNTZUINNIIDBNLULA DT AR A BuAS
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study the concepts, principles, and processes of multimedia and
graphic design, learn to design artistic elements, including the use of colors,
typography, images, and various graphic components, to suit digital media
and platforms, gain proficiency in utilizing tools and software for multimedia
and graphic design, such as creating static images, animations, videos, and

infographics, analyze media design strategies that effectively meet the needs



3543505

3543506

77

ADWRLANBBUIYSIYIYT wW(n-uU-mA)

of target audiences and establish a clear and consistent brand image, engage
in practical exercises to design and develop multimedia and graphic design

works for effective and creative communication and marketing purposes

4 ¥

msé’ﬂmsmmﬁuﬁuégﬂmummsmmmuugmmga 3(2-2-5)
(Customer Relationship Management and Database
Marketing)
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Explains the concept and importance of customer relationship
management, principles of customer relationship management, technology for
customer relationship management, customer relationship management
system, planning customer relationship management strategy, and marketing
on customer database both present and future to communicate, stimulate
needs, respond to customer needs in person, application marketing on
customer database with customer relationship management, practice planning

customer relationship management strategy

L

msé’mmsﬁ;‘mﬁﬂua:g%}ffuqﬂa%wa 3(2-2-5)
(Retail and Wholesale Management in the Digital Era)
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Study the concepts, principles, and processes of retail and wholesale
business management. Analyze changes in consumer behavior, business
adaptation in the digital era, and the integration of modern technologies,
including e-commerce platforms, intelligent warehouse systems, customer
data management, and the application of artificial intelligence (Al) to enhance
business efficiency. Explore strategies for creating customer experiences,
logistics development, inventory management, and promoting sustainability in
the supply chain. Engage in practical exercises in strategic planning and

problem-solving for retail and wholesale businesses in the digital era

ﬂ’IST?J‘lsIm’muttWﬂﬁW’ﬂéN’ﬂ’ﬂu\fﬂ‘ij 3(2-2-5)
(Advertising on online platform)

UNUIN NRNFTSU LLZ\]&@\‘]ﬁﬁﬁZﬂﬂUﬂﬂ\‘iﬂ"ﬁTﬁEm"muLLWNG]W@%N
BENIAYN NMTHINETIAITHIHHUIUATATIRUATUHUNAANDS HDBY (AT
nalriraasdouuunasnasniifilazanininnisnisnann AnuUfifnns
LR EE LA B SN B (A%

Roles, impacts, and components of advertising on online platforms, covers
the creation of advertisements and brand building in the digital space, examines
the use of effective marketing tools on online platforms, includes hands-on

practice in planning online advertising campaigns
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IR TANTULAFEIND ARWTUKRBRINIBILUG 3(2-2-5)
(Search Engine Marketing)
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Roles and importance of search engine marketing (sem) on the internet,
covers search engine design using relevant keywords for products and services,

includes hands-on practice in applying search engine marketing techniques

ANFBENLULLE VIS AR ARFITR 3(2-2-5)
(Digital Marketing Content Design)
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Role and elements of content design in digital marketing, content creation,
content value, storytelling with design thinking and creative thinking through
digital media, analyze to using online platforms to design content on digital media,
basic tools in design programs on the platform, Image editing to create video clips,
presentation product and service display for digital marketing, design for
communication and public relations of products and services, story planning
process, graphic and multimedia work, display and layout of information on
various media, storytelling with illustration, applying skills necessary for production
and design of content on digital marketing, practice designing content on the

digital market
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AMEITUAIRSUNISARNA 3(2-2-5)
(Chinese for Marketing)
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Explains basic Chinese vocabulary, expressions, and communication skills,
emphasizing listening, speaking, reading, writing, self-introduction, greeting,
saying goodbye, giving advice, practicing and developing Chinese communication

skills used in marketing communication

¥

ﬂﬂiﬁl'é]"lﬂlﬁ’ﬂﬁ/\‘lﬂuLL@%’?&\?LL')GI@’BN 3(2-2-5)
(Social Marketing and Environment : SE)
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Principles, concepts, and theories related to consumer behavior
analysis and target customer segmentation, examines different types of social
and environmental marketing, as well as marketing strategies for nonprofit
organizations, applies marketing mix elements to develop social and
environmental marketing strategies, includes hands—on practice in creating

social and environmental marketing plans

ANTARNIALN YRS 3(2-2-5)
(Agricultural Marketing)
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Concept and importance of agricultural product marketing, agricultural
product situation, agricultural product policies and measures, agricultural
product marketing institutions and organizations, factors affecting agriculture
and agribusiness, characteristics of agricultural products, determination of
agricultural product costs and prices, export futures marketing, problems and
obstacles in development of agriculture market, analysis of consumer demand for
agricultural product markets, application of marketing mix to agriculture and
agribusiness, planning and development process of agricultural product

markets, practice in agricultural product marketing plans

AsmanAsLEnNnsaing 3(2-2-5)
(E-Marketing)
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Definitions, concepts, significance, and types of electronic commerce
(e—commerce) marketing, covers the benefits, components, and digital
marketing tools used in e-commerce, analyzes planning and strategic
approaches for e—commerce marketing, including product management and

distribution through online marketplaces, examines online business strategies,
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digital payment systems, and product distribution through social media

platforms, includes hands-on practice in using e-commerce marketing tools

ﬂ’!‘i"s’ﬂﬂ”l‘iéﬁim‘islm”ILLN\‘i?‘H‘]Jiif:I"Iﬂ’WT 3(2-2-5)
(Ambient Advertising Management)
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Concepts, theories, and strategies for managing ambient advertising,
explores creative integration of advertising within everyday environments,
analyzes consumer behavior and perception psychology in designing and
selecting advertising media, covers the application of artificial intelligence in
utilizing informal spaces and media, focuses on planning and managing
ambient advertising effectively, along with marketing strategies and brand
image development, includes hands—on practice in designing and developing
ambient advertising strategies tailored to target audiences and real-world

scenarios

A1SAANIS IaINANS 3(2-2-5)
(Logistics Management)
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Basic concepts of logistics and principles, supply chain management
processes related to logistics, logistics network planning, location selection,
forecasting, procurement Inventory management, production, storage and
transportation Increase efficiency and reduce costs, application of information
technology in logistics management, selecting external logistics service providers,

effective supply chain management, practice of logistics management plan
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3544803

SR ENANUSERUNNS RTINS ARIA 1(60)
(Preparation for Professional Experience of the
Marketing)
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Applies marketing and business administration principles and theories,
examines business environment trends and changes through case studies and
simulations, prepares students with essential skills, including language
proficiency, computer and technology usage, personality development, and
adaptability to various work environments, emphasizes teamwork efficiency
and professional ethics to ensure readiness for professional internship

experiences
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N1SANUSEAUNTISHITITNNISARIA 6(600)

(Field Experience in Marketing)
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Provide students with professional experiences in marketing, in the
public sector, enterprises or private businesses, under the supervision of an
advisor, the knowledge of the theory, the study and practical application in
real situations, provide orientation about the details, their professional

experiences and provide post training to discuss the experiences and

suggestions to solve the problem, well done

LRSENINAIANEI 1(60)
(Cooperative Education Preparation)
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This class serves as a preparatory curriculum before students enter
the workforce, examining the principles, concepts and philosophy of
cooperative education, the processes and regulations for applying for jobs and
interviews, the basic skills required to operate within the establishment, and
the ability to self- develop according to the professional standards of each
institution will be explored, the specific skills and attitudes this class seeks to
develop are: social adjustment, personality development, english language
skills, understanding information technology for communication, human
relations, team work, organization, office work affairs, a cursory understanding
of labor law and quality work management, we will conclude the class with
an explanation of specific professional skills and ethics, students will be
expected to have a firm understanding of writing and presenting work

projects, as well as crafting summary reports

ANNAANET 6(600)
(Cooperative Education)
s1eAYinBeBEuNIne : 6003801 IeduNaWAAANL"
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Students enter the workforce according to their specific fields of study
for 16 weeks (or not less than 600 hours) integrating the theory explored in
the university with the practice involved with the occupation, students are

expected to engage in and complete: work projects, operating reports, and work
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presentations as per the suggestions of a senior officer and/or advisory teacher,
the mission of this class is to imbue students with the skills, body of
knowledge, character, personality and qualifications directly related to market

need
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